GunlUmuz rekabet ortaminda isletmeler, rekabet avantaji saglamak ve bu avantaji devam ettirmek
icin, Uriin ve hizmetlerde maliyet, hiz ve kaliteye 6nem vermektedir. Lojistik sektdriindeki degismeler
ile birlikte isletmelerin mevcut karliliklarini korumak ve daha yiiksek karlilik diizeylerine ulasmak igin
misteri odakli hareket etmeleri gerekmektedir. Misterilerin devamliligini saglayabilmek adina
isletmeler dogru marka yaratma sireclerini uygulamali ve misterilerin yarattiklari markaya sadik
kalmalarina saglamalari gerekmektedir. isletmeler, lojistik sistemlerini gelismis teknolojiye uyumlu
hale getirmeli ve ticari diinyadaki dinamik degisimlere ayak uydurabilmek ve misteri gereksinimlerini
karsilamak icin elektronik tabanli uygulamalar kullaniimalidir. isletmeler de elektronik tabanli olarak
yapilan islemler, lojistik faalitetlerin yeniden tanimlanmasini gerektirmis ve isletmelerin is yapma
yontemlerini degistirmistir. Calismada, Tiirkiyede uygulanan lojistik faaliyetlerde,bilisim ve iletisim
teknolojilerinin uygulanmasi sonucunda, lojistik faaliyetlerin ne derece etkilendiginin belirlenmesi
amaclanmaktadir. Arastirmanin amaci lojistik sektoriinde marka yaratma sireci ve e-lojistik
hizmetleri arasindaki iliskinin ortaya konulmasini amaglamaktadir. Bununla birlikte, marka yaratma
slreci ve e-lojistik Gizerinde demografik degiskenlerin etkisinin ortaya konulmasi da ¢alismanin alt
amaclarini olusturmaktadir. Calismada marka yaratma siireci ile e-lojistik hizmetleri arasindaki
iliskinin ortaya koyulabilmesi icin anket yardimi ile veriler toplanmustir. Arastirmanin evrenini istanbul
ili Beyoglu ilgesi'nde ikamet eden ve lojistik hizmetlerden yararlanan bireyler olusturmaktadir.
Arastirmaya rastgele ornekleme teknigi belirlenen 260'i kadin 156'sI erkek olmak (izere 416 birey
katilmistir. Arastirma sonuglarina gére, marka yaratimi ile e- lojistik hizmetleri arasinda istatistiksel
olarak anlamli bir iliski bulunmustur. Anahtar Kelimeler: Marka, marka yaratma, marka yénetimi,
lojistik, e-lojistik.

In today's competitive business environment, businesses place importance on cost, velocity, and
quality on products and services in order to gain competitive advantage and to maintain this
advantage. Together with changes in the logistics sector, businesses need to be customer focused to
maintain their current profitability and achieve higher levels of profitability. In order to ensure the
continuity of customers, businesses need to implement the right brand creation processes and
ensure that customers remain loyal to the brand they create. Businesses should adapt their logistics
systems to the advanced technology and so as to keep pace with the dynamic changes in the
commercial world and to supply with the customer requirements they need to use electronic based
applications. Processes done with electronic based applications at businesses led logistics activities to
be described again and also changed the way businesses do business. In this reseach it is aimed to
what extent logistics and activities are effected as a result of implementing information and
communication technology in the logistics activities applied in Turkey.This research aims to reveal
the relationship between e-logistics services and the process of creating brand in the logistics
industry. However, to determine the effect of demographic variables on brand creation process and
in e-logistics are the sub-objectives of the study. The survey data to help set out the relationship
between e-logistics services and brand creation process in this study were collected through a
qguestionnaire. The population of the research consists of the residents of Beyoglu district who
benefit from logistics services. In this research 416 individuals, who are chosen on random sampling
technique, participated. 260 of these participants are women and 156 of them are men. According to
the survey results, statistically significant relationship between e-logistics services and brand creation
was found. Keywords: Brand, brand creation, brand management, logistics, e-logistics.



