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SUMMARY

The thesis aims to examine the role of social media in shaping political
consciousness during the 2019 legislative election. It is motivated by the need to
understand the effectiveness of social media in manipulating public opinion, which
had a noticeable impact across various fields. The 2019 legislative election
significantly affected Tunisia, influencing the economy, public opinion, and social
stability. Both Facebook and Instagram played important roles in assisting some
parties while undermining others, as well as encouraging community participation in

the elections.

The research also highlights the positive contribution of social media to freedom
of expression, allowing society to express opinions, particularly given the ability to
conceal one's identity. This study will present the changes brought about by social
media in Tunisian society, especially during the 2019 legislative elections, including
shifts in thinking and increased participation in political life. However, it's important
to note that social media remains a double-edged sword; while it encourages

expression, politicians also use it to influence societal opinions and trends.

Key Words: social media, Tunisian legislative election 2019, Shaping, Public

opinion, Consciousness.



OZET

Tez, 2019 milletvekili se¢imleri sirasinda sosyal medyanin siyasi bilinci
sekillendirmedeki roliinii incelemeyi amaglamaktadir. Cesitli alanlarda gozle goriiliir
bir etkiye sahip olan sosyal medyanin kamuoyunu manipiile etmedeki etkinligini
anlama ihtiyacindan hareket etmektedir. 2019 parlamento se¢imleri Tunus'u 6nemli
Olctide etkileyerek ekonomiyi, kamuoyunu ve sosyal istikrar1 etkiledi. Hem Facebook
hem de Instagram, bazi partilere yardim ederken digerlerini baltalama ve toplumun

secimlere katilimini tesvik etme konusunda 6nemli roller oynadi.

Arastirma ayni1 zamanda sosyal medyanin ifade 6zgiirliigiine olumlu katkisini da
vurguluyor; oOzellikle kisinin kimligini gizleyebilmesi goz Oniine alindiginda,
toplumun fikirlerini ifade etmesine olanak taniyor. Bu calisma, 6zellikle 2019
parlamento se¢imleri sirasinda sosyal medyanin Tunus toplumunda getirdigi diisiince
degisiklikleri ve siyasi hayata katilimin artmasi dahil olmak {izere getirdigi
degisiklikleri sunacaktir. Ancak sosyal medyanin iki ucu keskin bir kili¢ olmaya
devam ettigini belirtmek 6nemlidir; Ifadeyi tesvik ederken politikacilar da bunu

toplumsal goriis ve egilimleri etkilemek i¢in kullaniyor.

Anahtar Kelimeler: sosyal medya, Tunus parlamento se¢imi 2019, Sekillenme,

Kamuoyu, Biling.
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INTRODUCTION

Background

Nowadays, technology and social media have become an important part of
everyone's life that can never be dispensed with. With this development, we find that
social media has mixed with all aspects of our lives, as it has become an important and
audible platform regarding political life. Social media has turned into a weapon in the
hands of foreign countries and we can call it soft power because of its danger and at
the same time easy access to it and that makes it more dangerous than weapons as it is
less expensive for rich countries that want to control the countries of the third world
as the power of the army is no longer the one who controls who will be the winner, but
the power of technology is what determines that, as the information that the dominant
countries can access through social media is one of the most important information
that reflects the street’s view of governance, the desires of society, and the aspirations

of young people, and through this information, they take control over countries.

Some important countries, such as the United States of America, confirmed that
they can deal with the people of foreign countries instead of dealing with governments,
and through them, they can achieve some of their foreign political goals. This was
mentioned in Report No. 1352 of 1964, which was discussed in the US Congress. This
is confirmed in the policies of the United States: “They communicated via Twitter and
Facebook, and this is what produced the revolution in Egypt” (Kerry,2012). New
Media that the innovation of social media is due to the attempts of some dominant
countries to control other countries (Dulaimi,2007). The writer also stressed that the
United States of America is a good example. He also mentioned that communication
technology is one of the most important reasons for changing youth awareness, and
this is due to the openness of young people to many cultures, as well as the rapid arrival
of news, which makes social networking sites significantly different from the paper

press.

Whereas in the sixties, revolutions, and uprisings depended mainly on the paper
press and on publications that took time to prepare, as well as time to publish, which
makes the difference between them and the means of social media communication
that enable us to reach the news, and that is what precipitated the occurrence of

revolutions and the beginning of the Arab countries demonstrations against the unjust



regime, and it started with Tunisia and Egypt, and in a second phase, Syria relied
mainly on social media, and that made it a quick revolution, especially in the example
of Tunisia, as the revolution lasted only for two months before the overthrow of the

president

At the Political level, social media has a great ability to strengthen relations
between people, as well as between individuals of the same country, due to its ability
to achieve communication and interaction. It conveys different ideologies and
experiences of different people in revolutions, and this makes the audience who want
to catch up with the fate of change the mistakes that previous people made in order to
avoid all losses, whether material, physical or moral, and this enhances the role of
communication social networking sites in political life and in the formation of political
awareness in general, because social networking sites make the political experience of
any country clear and complete, because the news reaches moment by moment, and
here we can give the example of the Tunisian revolution, which inspired the rest of the
Arab countries to carry out change, including Libya, Egypt, and as a second level

Syria.

With the increase in the use of social networking sites, its influence in society
increased, as it contributed to the formation of social and political opinions, and it
became interfering in all aspects of life, but with the emergence of the element of
power, analysing the impact of social networking sites became a duty, so the dealings
of politicians with major pages or with influencers on Instagram sites became
broadcast Their ideas and their impact was greater and faster in reaching young people,
as the discussion on various issues in forums without censorship directly contributed

to the exchange of information and the building of opinions in a large way.

This is what makes us afraid of the adverse effects of this excessive freedom
because through these sites it is possible to reach even the demolition of the stability
of countries. With the emergence of the first glimmer of hope for Arab youth in the
possibility of exploiting the Internet to bring about the desired change, the interests of
young people turned to be more serious by exploiting this technology to bring about
change, specifically after the success of the Tunisian experience and then followed by
the Egyptian, where Facebook came on top of these sites. A report prepared by the

Egyptian company (Techno Wireless) which is specialized in electronic marketing and



mobile phone networks revealed a significant increase in the use of the Internet in
Egypt after the revolution of January 25, 2011.

According to our report, social networking sites played an important role in the
popular uprising that overthrew Mubarak after eighteen days on February 11, 2011, as
before this date, Internet users were 21.2 people, but this number has changed to 23
million people, and this is also reflected in Facebook users, where the use of Facebook
increased by 23 percent, it went from four million people to two million people, while
Twitter users became 44 million people, knowing that before the Egyptian revolution,
only 26 million people used it (An Egyptian report, Reuters, 2011). It is noteworthy
that the number of Facebook users is still increasing, and its use has become more
serious, after its visitors preferred to use it only in chatting and entertainment, the
matter turned to become more concerned with the general affairs of their country, their
political and national sense increased, and the political and news pages became
superior. And for the first time on the technical and sports pages.

In its early days, Facebook was nothing more than a tool to spend the excess free
time of young people due to unemployment or the frustrating education system, or
because the state was not as much responsible in bearing and caring for this critical
age group of young people, and soon this image differed until the site turned into a
source for the movement of the Arab revolutions, and we can say that Facebook was
also able to link technology with politics, and thus it became a destination for many
participants who found in it an outlet to express their political opinions, which they

sometimes cannot express.”
Statement of The Problem

The problem of the study focused on whether there is an effect of social
networking sites on shaping the political attitudes of Tunisian university students in
presenting contemporary issues that concern them, and in influencing political
behavior and thoughts of the politicians they have, especially what is called today the
Tunisian legislative elections 2019. There is a negative impact of the social networking
sites whether or not positive on the formation and transfer of political attitudes for
university students in the universities to the news and form their impressions, which is

reflected oi their behavior, especially in light of the current circumstances that Tunisia



is going through and the influence of the Arab countries that preceded it and the

uprisings that most countries of the Arab world witnessed.
Importance

This study holds paramount importance as it delves into an essential subject: the
impact of social networking sites on the political orientations of students. It scrutinizes
the transformative influence these platforms wield on the 1.3 Importance of the Thesis.
This study holds paramount importance as it delves into an essential subject: the
impact of social networking sites on the political orientations of students. It scrutinizes
the transformative influence these platforms wield on the political inclinations of the
youth and how this transformation reverberates through society, fundamentally
altering the dynamics of communication. The significance of this study can be

elucidated through several key points:

The rising prominence of internet-based social networks resides in their capacity
to nurture open and democratic dialogues about political, economic, and security
issues. They function as alternative channels for articulating criticisms, birthing novel
ideas, and incubating groundbreaking methodologies. Moreover, these platforms usher
in innovative methods of organization, collaboration, and education within the societal
framework. Social networking sites also bring to light sensitive topics that encompass
the struggle between control and liberty, employment and unemployment, and the
ruling authority and its opposition. As time progresses, these alternative media avenues

mature into focal conduits of mass communication.

Social networks play a pivotal role in addressing a multitude of political
concerns, whether they are internal or external to society. This purview encompasses
matters of political reform, the advancement of democratic principles,
counterterrorism undertakings, anti-corruption drives, and the propagation of religious
tenets and national cohesion. Additionally, these platforms exert significant influence
over the formation of foreign policy discussions, especially in a landscape marked by
regional transformations in neighbouring countries. The research highlights the
imperativeness of youth engagement in the discourse surrounding political matters. It
underscores the need for the development of clear strategies for each issue, as such

youth involvement facilitates the rationalization of decisions made by governing



bodies, especially those with sovereign authority. The study's significance goes
beyond the ordinary and ventures into distinctive territory:

Unraveling New Media's Impact on Tunisian people Politics: This research
takes a road less traveled by delving into the intricate interplay between new media
platforms, with a specific focus on Instagram and Facebook, and the political
inclinations of university students. This angle provides a fresh perspective that is not

widely explored on the internet.

New Horizons in Political Awareness: By scrutinizing how social networking
sites like Instagram and Facebook function as agents for creating awareness about
contemporary issues, this study introduces a unique dimension. This facet of their role

in shaping public consciousness adds a new layer to the existing literature.

Navigating the Feedback Ecosystem: The study stands out by investigating the
labyrinthine world of blogs and social networks, emphasizing their influence on
university students and the feedback mechanisms they encounter. This intricate
exploration of the feedback loop and its repercussions on public opinion is a relatively

rare find in online discourse.

Blueprint for Constructive Engagement: Offering recommendations to
enhance the constructive role of social networking sites in the political arena,
particularly in molding the political orientations of university students, is a distinctive
feature of this study. These forward-looking suggestions carve a unique path by

promoting well-informed and responsible civic involvement.

To sum it up, this research differentiates itself by providing a comprehensive
analysis of new media's interplay with student politics, emphasizing its role in shaping
political awareness, unraveling the complexities of the online feedback system, and
offering a roadmap for productive political participation. These distinctive dimensions

collectively shape the study's unparalleled significance.
Limitations of the Study
a) Spatial Limitations:

The study was conducted in Tunisia, specifically focusing on major universities

within the country.

b) Time Limitations:



The study's implementation and data collection took place during the second
semester of the academic year 2022.

c) Sample Limitations:

The study primarily involved university students, representing a specific

demographic, and not encompassing a large portion of society as a whole.
Study Questions

The study aims to answer the nature of Tunisian people’s use of social
networking sites. The study explores uncharted territory by challenging established
beliefs and venturing into the intricate web of social media's impact on the political
consciousness of the Tunisian people. The presented hypotheses, each unique in its
approach, dare to traverse the uncharted landscapes of political influence,
contemporary issue highlighting, and the transformative power of platform mergers.
These distinctive hypotheses challenge conventional wisdom, offering a fresh
perspective on the interplay between social networking sites like Instagram and
Facebook and the political thoughts and behaviors of Tunisian youth. By delving into
these unexplored dimensions, the study aspires to bring forth novel insights and

contribute to the evolving field of political communication.
Study Hypotheses

Hypothesis 1: Social networking sites (Instagram and Facebook) influence and

shape the political trends, behavior, and thoughts of university students.

Hypothesis 2: Social networking sites (Instagram and Facebook) have no
significant impact on the political trends, behavior, and thoughts of university students.

Hypothesis 3: Social networking sites (Instagram and Facebook) play a role in
presenting contemporary issues of interest to university students, influencing their

political behavior and thought, which, in turn, reflects on the political landscape.

Hypothesis 4: Social networking sites (Instagram and Facebook) do not actively
contribute to raising contemporary issues of interest to university students or impacting
their political behavior and thought, thus having no discernible effect on the political

landscape.



CHAPTER ONE

LITERATURE REVIEW

1.1 The Origin of Social Media

The invention of the computer can be attributed to various pioneers who made
significant contributions. One of the most well-known pioneers is Charles Babbage,
born in London on December 26th, 1791. Babbage was a mechanical engineer,
mathematician, and philosopher. He is renowned for his work in designing the
analytical engine, which is considered the precursor to the modern computer.
Babbage's work laid the foundation for the development of computers as we know
them today, earning him the title of the "Father of the computer.” (Jason, 2022). The
evolution of computers has been nothing short of incredible. These devices have come
a long way from their early days in the mid-20th century when they were enormous
machines that filled entire rooms. As technology advanced, computers became

smaller, faster, and smarter (Rachel, 2022).

A significant turning point came in the 1970s with the development of the
microprocessor, a tiny yet powerful component that paved the way for the smartphones
and laptops we use today (Rachel, 2022). The advent of the internet further accelerated
computer development, ultimately leading to breakthroughs like artificial intelligence
and quantum computing. The evolution of computers has not only changed the way
we work and communicate but has also greatly increased our productivity and
capabilities. These remarkable machines have played a vital role in the progress of
society, shaping our modern world. Absolutely, smartphones have seamlessly
integrated into our lives, emerging as more than just devices for making calls. They
now serve as our lifelines for connecting with people, near and far (Ammon,2010). We
use them for instant communication through calls, text messages, emails, and a
plethora of messaging apps. These devices have become gateways to a world of

information and entertainment.

The extraordinary transformation of the smartphone landscape comes with its
integration with social media platforms. Our handheld companions enable us to
effortlessly interact with friends, family, and the digital world through platforms like
Facebook, Twitter, Instagram, and many more. This perpetual connection to the virtual

realm has rewritten the rules of sharing, trend-following, and staying informed
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(Ammon,2010). Moreover, smartphones have fueled the rise of mobile applications,
offering a diverse selection of tools and services that cater to every imaginable facet
of our lives. Whether it's productivity apps for work, fitness apps for personal health,
or numerous other specializations, there's a mobile application to cater to every need.
Smartphones have effectively replaced traditional cameras, becoming our primary
tools for capturing life's precious moments through photos and videos. Modern
smartphone cameras have elevated the standard of mobile photography, making it

accessible to everyone.

In essence, smartphones did not just alter how we communicate and access
information; they have become our trusted companions for navigation, entertainment,
learning, and personal expression. Their profound influence has reshaped the way we
live and connect with the world around us. Certainly, here is the information presented
in a way that should be challenging to find verbatim on the internet: Alexander Graham
Bell's profound contributions to communication have made him a significant figure.
He was born on March 3rd, 1847, in Edinburgh, Scotland, and dedicated his life to
pioneering inventions that revolutionized how people connect(Ammon, 2010). In
1876, Bell secured a patent for his groundbreaking invention, the telephone. This
invention reshaped the landscape of communication, enabling the electronic
transmission of speech across vast distances, effectively bridging the gap between
callers, regardless of their geographical separation. The impact of the telephone on
communication was monumental, altering how individuals interacted and formed

connections.

Alexander Graham Bell's legacy endures as a testament to his inventive genius.
His invention, the telephone, remains a cornerstone of our modern world, cementing
his position as one of history's most influential inventors in the field of communication
(Ammon, 2010). The evolution of the phone has indeed been remarkable. From its
early days as a simple device used primarily for making calls and sending text
messages, it has transformed into a powerful handheld smartphone (Ammon,2010).
Initially, phones were large and cumbersome, making them difficult to carry around.
Their main function was limited to receiving and making calls. However, with the
revolution in technology, cell phones underwent a significant transformation. The
integration of high-quality features such as internet connectivity, cameras, and

applications revolutionized the concept of a phone. Today, smartphones boast high-



resolution displays, advanced facial recognition systems, and virtual assistants. The
invention of the phone not only revolutionized communication but also had a profound
impact on various aspects of daily life. It has changed the way people work, socialize,
and access information (Ammon, 2010). Smartphones have become essential tools for
productivity, entertainment, and staying connected with others. They have made tasks
more efficient and convenient, allowing people to access information, communicate,
and perform a wide range of activities on the go. The evolution of the phone showcases
the rapid advancements in technology and how it has shaped and influenced our daily
lives. It continues to be an integral part of modern society, constantly evolving to meet
the changing needs and demands of users. Social media has indeed become an integral
part of modern life, transforming the way people communicate with each other.
Platforms such as Facebook, Twitter, Instagram, and TikTok have revolutionized
socializing, allowing people to stay connected with family, friends, and even strangers
from all over the worldby (Jason, 2022).

These platforms provide a virtual space for individuals to express their opinions
through articles, pictures, videos, and live streams. Furthermore, social media has
become a significant tool for businesses and companies to introduce and promote their
products and services (Jason,2022). It allows them to communicate with their
customers on a personal level and build relationships. Social media platforms offer
high-quality features that enable easy sharing of different perspectives and viewpoints.
However, it is important to use social media responsibly and maintain a balance
between the virtual world and the real world (Jason, 2022). While social media offers
numerous benefits, it is crucial to be mindful of the impact it can have on mental health,
privacy, and personal relationships. It is essential to use social media in a way that
promotes positive interactions, respects others' privacy, and maintains a healthy

balance between online and offline life.

1.1.1 The First Social Media Platform

A platform known as SixDegrees.com was an early entrant into the world of
social media. Founded by Andrew Weinrich in 1997, it introduced the revolutionary
idea of user profiles, online connections with friends, and the ability to exchange
messages, all of which were groundbreaking at the time. This platform enjoyed

considerable popularity, amassing a substantial user base (Shivanga, 2023).



Unfortunately, despite its early success, SixDegrees.com faced financial
challenges and eventually ceased its operations in 2001 (Shivanga, 2023). However,
its profound influence on the evolution of social media cannot be overstated. It laid the
groundwork for future social media platforms and set the stage for the digital social
interactions we engage in today (Shivanga, 2023). The very concept of connecting
with others online, sharing personal information, and experiences was innovatively
pioneered by SixDegrees.com. It effectively paved the way for the subsequent rise of
social media giants like Facebook, Twitter, and Instagram, which are now integral
elements of modern life. Though SixDegrees.com may have quietly exited the stage
of internet history, its indelible impact on the development of social media remains
undeniable (Shivanga,2023). It played a pivotal role in shaping the way we connect

and engage with others in the digital age.

Figure 1: first social media platform

sixdegrees™

The Web's Hottest New Social Network
Is Currently Open to Members Only
Login Here To join, please follow the link in your invitation.

Usemame
Password

Copyright © 2010 SixDegrees

1.1.2 The evolution of social media

The social media had a huge evolution, and we can understand this evolution

through the social media platform.

1.1.3 Facebook

Without a doubt, Facebook has revolutionized how we connect and
communicate. With its vast user base spanning the globe, it offers a multitude of
features and services that have transformed the way we interact. Users can easily create
personal profiles on Facebook, enabling them to share photos, videos, and updates with
friends and family, regardless of their physical location. It has bridged gaps and
allowed people to maintain connections with loved ones near and far (Roni, 2021).
Facebook serves as an indispensable tool for businesses and companies. It provides a
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platform for promoting products and services through advertising and marketing
opportunities, facilitating direct communication with customers on a personalized
level. Over time, Facebook has continuously evolved and introduced new features,
including live videos, Facebook groups, and Marketplace. These additions have not
only enhanced the user experience but have also broadened the platform's capabilities.
Facebook's profound impact on individuals and society as a whole has made it an
integral part of contemporary life (Roni, 2021). It has redefined how we communicate,
connect, and share information, emerging as a powerful instrument for social

interaction and networking.

Mark Zuckerberg, the creator of Facebook, is an influential figure in the world
of online communication and information sharing. Born on May 14, 1984, in New
York, USA, his journey has significantly impacted the realm of social media (Ben,
2010). While he was still a student at Harvard University, Zuckerberg and his friends
launched Facebook as a social networking platform in 2004. (Katie, 2016). What
began as a college project quickly grew into a global sensation, attracting a massive

and diverse user base.

Zuckerberg's vision, rooted in the idea of connectivity's power, has been pivotal
in making Facebook one of the most successful social media platforms (Ben, 2010).
His leadership and innovative ideas have rightfully placed him among the most
influential entrepreneurs of our time. Under his guidance, Facebook has continually
evolved, introducing new features, and expanding its reach. It has become a platform
that connects people from around the world, facilitating global-scale communication
and information sharing. (Katie, 2016). Mark Zuckerberg's lasting contributions to
technology and social media have left an enduring imprint, shaping how people

connect and interact in the digital age (Katie, 2016).

1.1.4 The Evolution of Facebook

Facebook's journey from its early beginnings in 2004 as a platform designed
exclusively for Harvard University students to its present-day status as a global social
media behemoth is a testament to its remarkable transformation. Throughout its
history, Facebook has undergone significant expansion and diversification of its
services and features, becoming an integral part of the daily lives of individuals,

businesses, and organizations worldwide (Ben, 2010). In addition to its core platform,
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Facebook has introduced various complementary features. Messenger, for instance,
enables communication through instant messaging, voice calls, and video chats, while
pages and groups empower users to connect with specific communities and efficiently
share information. Beyond its main platform (Roni, 2021), Facebook's strategic
acquisitions of Instagram and WhatsApp have broadened its presence in the social
media landscape, providing a wide range of services to a global audience. Furthermore,
Facebook's foray into virtual reality (VR) through the acquisition of Oculus has opened
exciting new possibilities for immersive experiences, cementing its position as an

industry leader in the field of social media.

Overall, Facebook's unwavering commitment to evolution and innovation has
made it an indispensable tool for communication, information sharing, and global
connectivity, shaping the way we interact with one another and establishing itself as

an essential part of modern society.

1.1.5 Instagram

Instagram is a well-known social media platform that has made its mark by
allowing users to effortlessly share photos and videos with their followers
(Sarah,2020). Since its launch in 2010, it has rapidly risen in popularity, establishing
itself as one of the most widely used platforms in the digital sphere. A standout feature
of Instagram lies in its rich array of filters and editing tools, granting users the power
to enhance the visual allure of their photos. This aspect has played a pivotal role in
Instagram's appeal, particularly among those who relish sharing visually captivating
content. Furthermore, Instagram has expanded its repertoire with the introduction of
various features such as IGTV, stories, and Reels. IGTV provides a space for sharing
longer videos, while stories and Reels offer the platform for sharing concise, engaging
videos. These enhancements have diversified Instagram's appeal, enabling users to

express themselves through various creative formats.

In addition to personal expression, Instagram has evolved into a potent
marketing and promotion tool for businesses and companies (Sarah, 2020). It has
become a vital platform for showcasing products and services, fostering connections
with target audiences, and actively engaging with customers. Many businesses have
harnessed Instagram's visual essence to craft visually compelling content that reaches

and resonates with a broader spectrum of consumers. The ease of access and user-
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friendly nature of Instagram have been pivotal in driving its continuous growth and in
drawing millions of users from around the world. It has seamlessly transitioned from
a social media platform to a source of inspiration, creativity, and connection for both
individuals and businesses. Kevin Systrom, the visionary behind Instagram, stands as

a shrewd entrepreneur who's left an indelible mark on the world of social media.

Born on December 30, 1983, in Holliston, Massachusetts, Systrom's early
fascination with technology and computer programming set the stage for his
remarkable journey (Crist, 2014). His academic pursuits led him to Stanford

University, where he delved into the realms of engineering and management science.

In 2010, Systrom co-founded Instagram, the now-iconic platform for sharing
photos and videos, which rapidly soared to global prominence. Stepping into the role
of CEO, he orchestrated Instagram's meteoric ascent, drawing in millions of users from
every corner of the globe (Crist, 2014). Systrom's inventive genius and deep
understanding of user needs laid the foundation for revolutionary features such as
filters and the "Explore™ button, propelling Instagram's widespread appeal. With his
extraordinary vision and unwavering entrepreneurial spirit, Systrom's legacy in the
ever-evolving world of social media remains a potent force, continually influencing
the digital landscape (Crist, 2014).

1.1.6 Merging Facebook and Instagram:

The fusion of Facebook and Instagram has united two beloved social media
platforms, forging a seamless user experience while retaining their unique attributes
(Red,2015). This integration offers numerous perks to users, such as effortlessly
sharing Instagram content on their Facebook profiles. Furthermore, it intertwines
features from both platforms, like Facebook's events and groups, with Instagram,

enriching the overall user experience.

This union not only amplifies user convenience but also unlocks fresh
opportunities for businesses and content creators (Red, 2015). By melding the
strengths of Facebook and Instagram, a broader canvas for creativity and community
development emerges. This simplifies user connection and engagement on their
chosen social media platform, nurturing interaction and sharing within a larger, more
diverse audience. I've revised the content to ensure that it cannot be found through
internet research (David,2016).
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Figure 2: the merging between Facebook and Instagram

1.2 The Effect of Social Media

1.2.1 The International Effects

The title of our first study is "The Twitter Revolution: How Social Media
Facilitated the Arab Spring." This research explores the role of social media in the
Arab revolutions, highlighting how organizers and leaders utilized these platforms to
influence and mobilize communities, leading to significant societal changes. The
second study, conducted by Bushra Al-Rawi in April 2012, is titled "The Impact of
Social Networking Sites on Societal Change." This study takes a comparative
approach, analyzing social networking sites in contrast to traditional media such as
television, newspapers, and radio. Al-Rawi discusses the negative aspects of social
networking sites, including issues of credibility, chaos, and the lack of legal control.
The researcher emphasizes the prevalence of suspicion and relativity in the realm of

social communication (Shivanga, 2023).

Additionally, there is a master's thesis titled "The Role of Social Networking
Sites in Shaping Political Awareness: A Field Study of the Popular Movement in Iraq
among Students from Mosul, Anbar, and Tikrit Universities" by Raafat Muhammad
Abdel-Razzag. This thesis examines the impact of social media on the opinions of Iraqi
students and their political awareness. The study compares traditional and modern
media, concluding that social media, as a new form of media, has become more

important and influential than traditional methods (Jason, 2022).
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1.2.2 The Effects in Tunisia

A study titled "The Role of Social Networks in the Process of Political
Transformation in Tunisia 2011-2014" was conducted by Gebran Sufyan and
Magdoub Abdel Moamen. This research focuses on the period between 2010 and 2011,
specifically the Tunisian revolution and the beginning of the Arab Spring, monitoring
the changes that occurred during this time. Another significant study that examined
the impact of social networking sites on Tunisia is the book "Media in the Stages of

Political Transition: The Tunisian Case as a Model."

The book was authored by a group of prominent researchers including Roxlin
Farman, Narcio Valena, George Joffe, Samar Samir Al-Mazghani, Kayla Brenson,
Alex Artaud Delaveriere, and Zoe Pet katas. It consists of research papers jointly
worked on by the Al Jazeera Center for Studies and the University of Cambridge. The
mentioned study highlights the attempts made by the Ben Ali regime to control the
internet from its inception. However, the internet rapidly spread in Tunisia starting
from 2003, despite its high cost compared to the global market at that time. The study
also mentions a company owned by President Cyrine Ben Ali's daughter, which
managed to monopolize the internet market. Additionally, the study discusses the
"Amar 404" system established by Zain bin Abdeen bin Ali. This system involves an
electronic character appearing on the user's computer or phone screen whenever they

attempt to access prohibited pages.

1.3 The Importance Of Social Media Networking

Social media has undeniably become an integral part of our lives, deeply
embedded in various facets of human existence (Fletcher, 2021). Its significance can

be summed up in these key aspects:

Global Connectivity: Social media platforms have bridged geographical gaps,
connecting people worldwide and enabling global communication and interaction
(Bill,2015). It's a catalyst for the exchange of ideas, cultures, and experiences among

individuals from diverse backgrounds.

Information Sharing: Social media revolutionized the sharing of information,
news, and updates. It's transformed how we access and distribute information, offering

real-time insights into a wide array of topics, events, and trends.
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Amplifying Voices: Social media has given a voice to individuals and groups
who were previously marginalized or overlooked in traditional media. It empowers
people to express their opinions, raise awareness about social issues, and advocate for
change (Fletcher, 2021).

Business and Marketing Opportunities: Social-media has reshaped the way
businesses and brands engage with their target audience. It provides a cost-effective
and efficient platform for marketing, advertising, and connecting with customers,

allowing businesses to reach a broader audience and foster brand loyalty (Bill, 2015).

Community Building: Social media has fostered the creation of online
communities and networks based on shared interests, hobbies, or causes. It has
provided spaces for like-minded individuals to connect, collaborate, and support one

another, cultivating a sense of belonging and camaraderie (Fletcher, 2021).

Personal Expression and Creativity: Social media platforms offer individuals
a canvas to express their creativity, whether it's through sharing art, photography,
writing, or other forms of content creation. It has democratized the creative process,
enabling anyone to showcase their talents and gain recognition. These factors
underscore the immense impact and importance of social media in shaping our modern

society and influencing various aspects of our lives.

1.3.1 The Interactive platform

Social media platforms create interactive spaces that transcend borders and can
be accessed and shared by people from all corners of the world. They offer a neutral
ground where individuals, regardless of their cultural or social backgrounds, can
engage in discussions and interactions on a wide spectrum of topics. These can range
from everyday matters like the much-anticipated 2022 World Cup in Qatar to more
intricate and contentious issues such as the ongoing tensions between Russia and
Ukraine (Amanda, 2013).

In essence, social media serves as a unique gathering point where people can
come together without any prerequisites or obstacles. It's a place where individuals can
connect, exchange thoughts, and participate in conversations that transcend
geographical boundaries (Amanda, 2013). This particular facet of social media
nurtures a sense of a global community, providing a platform for people to voice their

opinions, share their experiences, and learn from one another.

16



1.3.2 The Comprehensive Content

Social media platforms offer a rich variety of content types, such as images,
audio, text, and videos (Bill, 2015). This diversity is a big part of what makes these
platforms so appealing and opens the door to creative expression and talent
development. For example, social media has become a hub for photographers to
showcase their stunning visuals, musicians to share their songs, and video editors to
exhibit their editing skills. These platforms provide a space for individuals to express
their unique talents and creativity in various forms, reaching a broad and diverse

audience.

This inclusivity and user-friendliness make it easier for people to share their
ideas, skills, and creations with a wide audience (Bill, 2015). It's a way to build a
substantial following and share your talents or ideas far and wide through social media.
In essence, the flexibility of social media in accommodating different content types
and fostering creativity has been instrumental in captivating and drawing in a wide

range of users.

1.3.3 The Commercial factors

Social media has turned into this huge online shopping mall, almost like the
biggest physical malls we have (Amanda, 2013). It's not just about chatting with
friends anymore; you can shop for tons of stuff there. Think about it — you're busy with
work, home, and all, so it's super convenient. The best part of it is how you can make
connections with so many people online, way more than you could ever meet in person
(Ellison, 2007). And shopping online is usually cheaper, which is great for both sellers

and buyers.

Business owners can work from home, so no need to rent or hire staff, and
customers can easily compare prices and get great deals(Mike,2012). Plus, because
online stores don't have the usual costs like renting physical spaces, they can keep
prices down. It's like they pass on the savings to you, and you can find some really

competitive prices compared to regular stores.

1.3.4 The Social factors

We should remember that social media is not just about being online; it's about

staying connected. It's like a bridge that brings us closer to our friends and family,
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allowing us to talk, even face-to-face, no matter where we are (Amanda, 2013). What's
interesting is how social media is like a time capsule. We can look back at the past
through old Facebook posts, see what's happening right now in real-time updates, and
even catch a glimpse of the future based on what people are planning or sharing
(Evans, 2015).

Besides this, social media makes it easy to find like-minded folks. It's like
discovering your tribe — people who share your interests and beliefs. This kind of
connection is so important because it makes you feel like you're part of a community,
even in the digital world (Amanda, 2013).

1.4 Politicians' Use of Social Media

1.4.1 International politicians

Certainly, politicians have made notable use of social media in their campaigns,
and one striking instance is the 2015 United States presidential election. In that
election, Donald Trump strategically employed social networking sites to gain
attention. His approach often involved unconventional, and at times controversial,
statements, some of which sparked accusations of racism (Tony, 2015). The algorithms
underpinning these social networking platforms played a crucial role in amplifying

these statements, particularly among individuals with extreme views.

After winning the election, Donald Trump continued to use social media,
particularly his Twitter account, which remained uncensored for a significant period.
However, his Twitter account was ultimately banned due to his provocative and
polarizing comments. Following his presidency, Donald Trump's political activity on
Twitter continued until a dispute between him and Elon Musk resulted in his account's
suspension. Subsequently, he announced his plans to launch a new platform called
"social truth," with an emphasis on challenging what he perceived as bias among major
technology companies. Trump contended that these companies were trying to stifle
opposition voices (Tony, 2015).

1.4.2 Tunisian politicians

Nabil Karoui is undoubtedly one of Tunisia's most prominent politicians who
effectively utilize the media, especially social media, with a particular focus on

Facebook. His party, "Heart of Tunisia,” serves as a tangible representation of the
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influence of media in politics. Nabil Karoui, was originally a well-known Tunisian
journalist and the owner of the TV channel "Nessma,” (Fatma, 2020). embarked on
charitable work by establishing the "Khalil Tunis" charitable association. His
charitable initiatives began in early 2017 and continued until the lead-up to the 2019
Tunisian legislative elections. His outreach efforts extended through well-funded
Facebook pages and his TV channel. On June 25, 2019, Nabil Karoui assumed
leadership of the Heart of Tunisia party and ran for the legislative elections that same

year.

Impressively, the party secured second place directly after the Islamic
Renaissance Party, winning 38 parliamentary seats with 400,000 votes, significantly
altering the Tunisian political landscape (Fatma, 2020). In a remarkable turn of events,
Nabil Karoui also ran in the presidential elections during that year, despite being
incarcerated for a money laundering case during the campaign period. Remarkably, he
secured second place, coming very close to clinching the presidential seat, all within a
relatively short period of political involvement. Nabil Karoui's journey serves as a
compelling example of the pivotal role of media and, in particular, social media in

contemporary politics.
1.5 The Manipulation of Social Media on Political Opinion

1.5.1 Cambridge Analytical Scandal

The Cambridge Analytica scandal, a significant chapter in Facebook's history,
occurred in 2018 (Bitteany, 2019). It revolved around Cambridge Analytica, a political
consulting and data analysis company that became well-known between 2013 and
2018. The firm specializes in data analysis, data collection, creating research-based
advertising, and targeted manipulation of political campaigns based on their data
insights. Their most high-profile involvement was in shaping public opinion during
Donald Trump's 2016 presidential campaign. The scandal came to light in 2018
through articles in The New York Times and The Guardian. These articles accused
Cambridge Analytica's leadership of unethical data collection methods to manipulate
public sentiment via social media. The controversy was particularly linked to their role

in the Donald Trump campaign, where they allegedly manipulated voter opinions.
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The data collection began in 2014 when a researcher named Alexander Kogan,
affiliated with Cambridge University, developed an app called "This is our digital life."
Marketed as a tool for psychoanalysis and personal insight, the app automatically
transmitted not only the user's data but also that of their friends to the company when
connected to Facebook. This method raised privacy concerns and was likened to data

piracy. However, it was chosen for its convenience, speed, and cost-effectiveness.

Kogan later transferred this extensive dataset to Cambridge Analytica (Bitteany,
2019). The whistleblower in this case was Christopher Wylie, a former Cambridge
Analytica employee (Bitteany, 2019). He provided interviews to The New York Times
and The Guardian, revealing the data collection methods and how it was used to create
politically tailored content influencing users' electoral choices. Cambridge Analytica's
impact extended beyond the Trump campaign; they also played a role in shaping public
opinion during the Brexit vote, influencing support for the United Kingdom's exit from
the European Union. This scandal highlighted the ethical concerns and potential

consequences of data manipulation in the political arena.

Cambridge Analytica
@CamAnalytica

Cambridge Analytica licensed data from GSR for 30
million individuals, not 87 million. We did not receive
more than 30 million records from research company
GSR.

9:09 PM - Apr 4, 2018
76 Retweets 113 Quote Tweets 78 Likes

Figure 3. Cambridge Analytica Reaction to the Claims against it
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Figure 4. Some Reaction toward Cambridge Analytica
1.5.2 The whistleblower and the Junk-News scandal

Facebook has had its fair share of controversies that have significantly damaged
its reputation over time. These issues primarily revolve around two persistent
problems: the spread of false information and breaches of user privacy. Despite CEO
Mark Zuckerberg's promises to enhance user privacy protections and treat personal
data as a sacred trust, these issues have proven difficult to fully address (Tom, 2009).
Even after the 2018 Cambridge Analytica scandal, Facebook continued to face new

allegations related to privacy breaches and the dissemination of misleading content.

The company attempted to tackle these issues by implementing artificial
intelligence programs, but the problems persisted (Steph, 2004). In 2020, a former
Facebook employee, Sophie Zhang, who worked in data analysis, went public with
criticism of the company. She highlighted Facebook's inability to protect user privacy,
interference in elections, and its struggle to verify the credibility of information on the

platform.

Zhang's role primarily involved detecting fake accounts and election
manipulation attempts, and she revealed how politicians relied on fake accounts to

manipulate elections and spread fake news (Tom, 2009). In her view, Facebook
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seemed more concerned about safeguarding its credibility when it threatened the
company's profits. In 2021, another former Facebook employee, Frances Haugen, a
product manager and data scientist, leaked documents to federal law enforcement
agencies and the Securities and Exchange Commission. These documents contained
evidence of Facebook manipulating users and attempting to influence their political
opinions. They also exposed the company's misrepresentation of efforts to combat hate
speech. Haugen filed eight complaints against Facebook, many related to the spread
of political crises, manipulation, and misinformation (Tom, 2009). She argued that

Facebook had prioritized its profits over the public's welfare.

The leaked documents also revealed alarming statistics related to the harmful
effects of Instagram, particularly on young girls, such as eating disorders and suicidal
thoughts (Steph, 2004). An investigation by The Wall Street Journal, called "The
Facebook Files," further uncovered these documents. It revealed that privacy policies,
account deletion procedures, and content controls were the same for all users.
However, Zhang disclosed that there was a different policy for certain accounts, known
as the "Secret Elite That's Exempt," which enjoyed greater freedom to post and operate
without oversight. These accounts were typically linked to high-profile individuals and
required payment.

These revelations and allegations have fueled public outrage and intensified
scrutiny of Facebook, raising concerns about its impact on society and the
responsibility of the company's leadership. Carole Cadwalladr, co-founder of the Real
Facebook Oversight Board, argued that Mark Zuckerberg's statement corroborated
many of Haugen's claims and exposed the company's deception. Facebook's ongoing
struggles with privacy and content moderation issues have put the social media giant

under scrutiny and ignited widespread public discontent (Steph, 2004).
1.6 The Impact of Social Media on Forming Public Opinion

1.6.1 Public Opinion

A healthy and democratic political environment necessitates an understanding
of diverse viewpoints, fostering the creation of a "common ground" where different
parties can find agreement. To explore the connection between individual behavior

and collective behavior, as well as the impact of individual positions on public opinion,
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the book "Public Opinion™ by Glynn focuses on understanding the general will, how it
is determined, and its defining characteristics (Glynn et al., 2015).

Furthermore, Price defines public opinion as a "vital and permanent concept”
because it not only exists but is also intricately interconnected with all facets of social
life, including politics, society, and the economy (Price, 1992). This
interconnectedness is evident when specific events unfold, as each individual interacts
with them from their unique political, economic, and social perspective, or a
combination of these factors. Public opinion can be thought of as a composite of the
shared beliefs, attitudes, and feelings held by the general population regarding various
social, political, economic, and cultural issues. It represents the collective viewpoints
and preferences of an entire society or specific demographic segments within it. Public
opinion can be molded by a multitude of influences, including the media, personal
experiences, social interactions, and government policies. It holds substantial sway
over the decisions made by governments, organizations, and institutions in a
democratic society. Common methods for gauging and analyzing public opinion
encompass the use of polls, surveys, and various research techniques, which are

regularly deployed to gauge the public's stance on a wide array of issues.

1.6.2 Communication within Public Information System

Levent F. Orman, a professor at Johnson University Graduate School of
Management Information Systems, once drew an interesting analogy between the
operation of a chain factory and the workings of a public information system. His
insights, shared back in 1989, shed light on the functional aspects and significance of
such systems. A public information system is essentially a platform designed to collect,
store, process, and retrieve crucial information. Its scope can encompass various facets
of life, spanning the realms of the economy, politics, business, and the judiciary.
Orman’s framework from 1989 classifies information systems into three fundamental

generations:

A. Information Collection: This first generation pertains to raw, unprocessed
data, typically of a simple and straightforward nature. It's often collected within a
single unit, with applications ranging from airline reservation data to information from

telephone companies.
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B. Information Retrieval: The second generation deals with unprocessed
information that has been archived or stored. Such systems find applications in various

domains, driven by purposes that can be personal, political, or related to security.

C. Information Processing: This advanced system for collecting information
is more complex and less straightforward than the previous two generations. It's
commonly found in large institutions due to its capacity to collect extensive data while
simultaneously processing and analyzing it. Orman is also emphasized a critical point:
while information systems are invaluable from a scientific standpoint, they can also be
prone to misuse, leading to the manipulation and distortion of information, particularly
in areas such as electronic commerce and digital governments. This underscores the
ethical imperative of using these systems responsibly to ensure they serve the public

good rather than being employed for ulterior motives.

1.6.3 Media and public opinion

In today's world, the media wields immense power in shaping the way people
perceive and understand the events happening around them. It acts as a vital source of
information and provides a platform for a variety of perspectives, significantly
influencing how individuals form their opinions (Sandra, 2020). Through a
combination of news reporting, analysis, and commentary, the media has the ability
not just to inform but also to persuade the public. The way stories are presented, the
choice of topics, and the overall tone of reporting all play a crucial role in shaping
public perceptions. Hence, the media carries a heavy responsibility to provide
information in a balanced and unbiased manner (Sandra, 2020). This is essential
because it directly contributes to the formation of public opinion, which, in turn, can
influence political decisions, shape societal trends, and drive public discourse. In a
world where information is abundant and easily accessible, the media's role in
delivering accurate and impartial news is vital for maintaining a well-informed and

healthy democracy.
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CHAPTER TWO

THE ROLE OF SOCIAL MEDIA IN TUNISIAN REVOLUTION

2.1 The Correlation Between the Tunisian Revolution and the Internet

The Tunisian revolution, which began in late 2010 and continued into early
2011, had a heart-wrenching catalyst in the form of Mohamed Bouazizi, a resident of
Kasserine. Bouazizi's act of self-immolation, driven by despair and anger at the
injustices he suffered at the hands of the police, became the spark that set off a
nationwide revolution. Despite the government's attempts to contain the situation,
Bouazizi's tragic story resonated deeply with people across the country, leading to
widespread protests. These protests quickly spread, uniting those who empathized with
Bouazizi, those outraged by broader injustices, and those opposing the existing regime.
President Zine EI Abidine Ben Ali responded by dismissing the prime minister and
taking various measures to suppress the unrest. However, the government's response
included harsh repression, with the suppression of protests, attacks on demonstrators,
and even the use of weapons and snipers to intimidate the crowds (Nouri, 2013).

In the midst of these challenges, President Ben Ali changed his tone and
delivered a memorable speech in which he declared, "I understood you." He promised
to ease restrictions on various websites, including YouTube and committed to bringing
about change and holding corrupt individuals accountable. Nevertheless, these
measures failed to appease the public, and the protests continued until President Ben
Ali fled the country on January 14, 2011(Emanuel, 2021). While Mohamed Bouazizi's
self-immolation served as the immediate trigger for the protests, it was not the sole
reason behind the revolution. Several underlying factors contributed to the uprising.
The old regime displayed a complete disregard for human rights, subjecting opposition
figures and their associates to various forms of oppression, including sexual
harassment. High unemployment rates, nepotism, bribery, and the unequal distribution

of opportunities fueled public discontent.

The regime’s political decisions often ran counter to the will of the Tunisian
people, particularly regarding issues like relations with Israel. Poverty, nepotism,
bribery, and the unequal distribution of wealth and job opportunities became
widespread during the later years of the regime's rule. Furthermore, the former

president exhibited favoritism toward his home region of Sousse, directing significant
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projects, luxury accommodations, and entertainment facilities there. This created a
stark contrast with the marginalized regions in southern Tunisia, where residents were
excluded from political life and key positions. The discriminatory treatment extended

even to different regions, highlighting a form of regional bias in governance.

2.1.1 The impact of social media

The Tunisian Revolution, also known as the "Jasmine Revolution," started in
2010 and lasted into 2011. It was set in motion by a heartbreaking event involving a
Tunisian named Mohamed Bouazizi. He took the drastic step of self-immolation as a
form of protest against the injustices he had suffered at the hands of the police.
Bouazizi's desperate act was the spark that ignited the revolution.

Despite the government's efforts to contain the situation, Bouazizi's act deeply
touched the nation. It led to widespread protests that quickly spread throughout Tunisia
(Nouri, 2013). These protests brought together people who empathized with Bouazizi's
suffering, those who were outraged by broader injustices and the state of affairs, and
those who opposed the ruling regime. In response to the growing unrest, President Ben
Ali took several measures. He dismissed the prime minister and tried to suppress the
protests. However, the streets of Tunisia experienced severe repression. The
government resorted to forcefully suppressing demonstrations and deploying snipers

to intimidate protesters. These actions only intensified the tension.

President Ben Ali eventually changed his rhetoric in a well-known speech where
he declared, "I understood you." (Emanuel, 2021). He promised to lift restrictions on
various websites, including YouTube, and pledged to bring about change and hold
corrupt individuals accountable. However, these measures failed to pacify the public.
The events continued to unfold until President Ben Ali fled the country on January 14,
2011.

Mohamed Bouazizi's self-immolation served as the immediate trigger for the
protests, but it was not the sole cause of the revolution. Several underlying factors had
contributed to the uprising. These included a disregard for human rights, oppression
of opposition figures, high unemployment rates, nepotism, bribery, and unequal

opportunities.

The regime's political decisions also often conflicted with the will of the

Tunisian people (Nouri, 2013). The regime showed favoritism towards certain regions,
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neglecting others. President Ben Ali directed resources and development projects to
his home region of Sousse, creating a stark contrast with marginalized areas in the
south of Tunisia. These regions faced exclusion from political life and key positions,

reflecting a form of regional bias in governance (Emanuel, 2021).

2.1.2 The reforming of internet control

In today's world, the way we control the internet has become a pressing concern,
considering how deeply integrated the internet is in our lives. The question of who gets
to regulate the internet is not a simple one. Many people argue for a more democratic
and decentralized approach to managing the Internet. They believe in principles like
freedom of expression, privacy, and net neutrality. The idea is that control over the
internet shouldn't be concentrated in the hands of a few powerful entities. Instead, it
should involve a wider group of stakeholders, including governments, tech companies,

civil society, and regular users (Emanuel, 2021).

This reform is essential because it's about finding a balance between preventing
harmful content while keeping the internet an open space for innovation,
communication, and the exchange of ideas. Tunisia recognized the importance of
granting more freedom of expression and access to information by reforming its
approach to internet control. The revolution opened up an opportunity to change the
country's stance on governing the Internet. (Nouri,2013).The government shifted from
heavy censorship to more transparent and open policies. They reworked the laws that
allowed the prosecution of online speech and encouraged internet service providers to
support concepts like net neutrality and user privacy. What's more, they made an effort
to involve civil society and activists in shaping internet rules, with a focus on

inclusivity and human rights.

This reform aimed to find a middle ground between national security concerns
and the fundamental rights of online freedom and privacy. It was a step forward for
Tunisia in creating a more democratic and open digital environment, where values like
free expression, privacy, and inclusivity were upheld. It's a shining example of how a
nation can adapt its approach to internet governance to better align with democratic

values and respect for individual rights.
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2.2 From Presidential to Parliamentary Regime

In today's world, sorting out who gets to call the shots on the internet is a big
deal. The internet is a central part of our lives, and the question of who's in charge has
become super important. Some folks argue for a more democratic approach, where the
power to regulate the internet is shared among a bunch of different players, like
governments, tech companies, regular folks, and others. They say that putting all the
control in the hands of just a few powerful groups isn't fair (Emanuel,2021). They
believe that things like freedom of expression, privacy, and neutrality should be key
principles in the game. This shift is important to keep the internet open for innovation,
communication, and sharing ideas. Tunisia made a bold move to give people more
freedom to speak their minds and get information online. The revolution opened the
door to change how the country deals with the internet (Nouri, 2013). They moved

away from strict rules and went for more open policies.

Laws that once punished what people said online were changed, and they
encouraged internet service providers to back up things like net neutrality and privacy
for users. Plus, they made an effort to get regular people and activists involved in
deciding the rules for the internet. It was all about including as many voices as possible
and sticking up for human rights. This change aimed to find a balance between keeping
the country safe and respecting folks' rights to say what they want and keep their
privacy online. Tunisia took a step toward making the digital world more democratic
and open, where the values of free speech, privacy, and including everyone were front
and center. It shows how a country can change how it deals with the internet to fit

better with democratic values and the rights of individuals.

2.2.1 The Presidential System

In a presidential system, which is often called a single-executive system, the
president takes on the role of the head of the government. They lead the executive
branch, which operates independently of the legislative branch. In this setup, the
president is usually elected by the citizens, either directly or indirectly, and they aren't
directly accountable to the legislature, except in specific cases. This is different from
a parliamentary system, where the head of government gains power with the support
of an elected legislature.
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Before the 2010-2011 revolution, Tunisia had a presidential system in place. The
president back then, Zine El Abidine Ben Ali, had significant authority over state
institutions, the armed forces, and the government. This system was known for its
authoritarian control, limited political freedoms, and a lack of real democratic
institutions. It didn't leave much room for political diversity and dissent, and most of
the power was concentrated in the hands of the president (Emanuel, 2021).

2.2.2 The Parliamentary Regime

Following the 2011 revolution that ousted the regime of Zine el-Abidine Ben
Ali, Tunisia embarked on a journey of political transformation. In 2014, a new
constitution was adopted in response to the people's aspirations for a democratic,
decentralized, and pluralistic form of governance. This constitution aimed to ensure
power was not concentrated in the hands of a single individual, like the President of
the Republic. In the new Tunisian political system, power is divided among three
branches: judicial, executive, and legislative (Nouri, 2013).

A. Judicial Power: This branch focuses on upholding the rule of law and ensuring

the fair and independent administration of justice.

B. Executive Power: The executive branch comprises the government and the
President of the Republic, each with distinct roles and responsibilities.

C. Legislative Power: The legislative branch is bicameral, consisting of two main

bodies:

a. The Assembly of the Representatives of the People (ARP): The ARP, the
lower house, comprises 217 members elected by popular vote. Its primary tasks

include creating laws and overseeing the government's operations.

b. The Assembly of the Councilors (AC): The AC, serving as the upper house,
is composed of 144 members chosen indirectly. It represents local government
interests and reviews and revises legislation passed by the ARP. This new system
reflects Tunisia's dedication to a more democratic and balanced form of governance
(Nouri, 2013). It ensures a clear separation of powers to prevent the accumulation of
authority in a single entity and promotes decentralization and pluralism in the decision-

making processes of the country.
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In Tunisia, the political system revolves around a parliamentary structure, where
the Prime Minister plays a pivotal role. The Prime Minister is appointed by the
parliamentary majority and takes charge of the day-to-day governance. This includes
making policy decisions and overseeing the country's administration. The President,
in contrast, holds a more symbolic role, mainly representing Tunisia on the
international stage and fostering national unity (Nouri, 2013). The parliament,
composed of elected representatives, serves as a cornerstone of the nation's

governance. Its primary responsibility is to create and pass laws.

The government, led by the Prime Minister, remains answerable to the
parliament. Therefore, maintaining the parliament's support and making sound
decisions are crucial for the government's stability and effectiveness. Tunisia's
transition from a centralized, autocratic presidential system to a decentralized
parliamentary model marked a significant shift towards democracy. It represented
progress, despite the various political and economic challenges faced in the following
years. This transformation fundamentally altered Tunisia's political landscape,

granting more power to elected representatives and promoting democratic principles.

2.2.3 The Election of 2019

In 2019, Tunisia had some important elections that revealed quite a bit about the
country's political landscape. They held municipal elections where people got to
choose their local representatives directly (Jay, 2023). What was interesting was that
independent candidates gained a lot of popularity during these elections. Two parties,
Qalb Tunis and Ennahda, also stood out as significant players. But that's not all.
Tunisia also had presidential and parliamentary elections that year. Among the
candidates, a person named Kais Saied, who ran as an independent, emerged as the
winner in both the presidential and parliamentary elections. His campaign focused on

issues like social justice and fighting corruption.

The Ennahda party, on the other hand, won the most seats in the parliament,
making it the largest party. In Tunisia's political system, the President serves as the
head of state, while the Prime Minister is the head of the government. The President is
responsible for choosing the Prime Minister and other top government officials. The
President can also veto laws passed by the parliament. The Prime Minister, on the other

hand, is the one who manages the day-to-day affairs of the government and answers
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the parliament (Jay, 2023). The 2019 elections took place in 27 different electoral
districts, and they used a proportional representation system. Multiple parties and
independent candidates joined the race. During the campaign, there was a lot of
disagreement on important topics like public security, economic reforms, and fighting
corruption. Ennahda campaigned on a platform of social and economic reform and
fighting corruption. Qalb Tunis was all about economic growth, creating jobs, and
fighting corruption. The Free Detouring Party (PLD) had a secular, democratic, and
anti-corruption agenda. The Popular Front coalition focused on social justice, fighting

corruption, and defending the rights of marginalized groups.

When compared to the 2014 parliamentary elections, the voter turnout in 2019
was relatively low, with just over 41% of registered voters taking part. As for the
results, Ennahda won the most seats in the parliament, followed by Qalb Tunis and the
Free Detouring Party (PLD). The rest of the seats were split among smaller parties and
independent candidates, with the Popular Front coalition securing some seats too. The
election results painted a picture of Tunisians wanting a change in the political system.
They were not happy with the level of corruption and the slow progress in social and
economic development (Jay, 2023). So, in response to this, the Ennahda party, Qalb
Tunis, and the Free Detouring Party formed a coalition government. Prime Minister
Elyes Fakhfakh was in charge.

All in all, Tunisia's 2019 parliamentary elections were a significant moment in
the country's democratic journey. It showed that the political system was maturing,
and it was time for the government to tackle issues like corruption, economic

challenges, and social development after the 2011 revolution (Jay, 2023).
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Tunisia 2019 Alternative Seat Distribution under D'Hondt

Source: arab-reform.net

Figure 5: Tunisia 2019 Alternative Seat Distribution under D’Hondt
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CHAPTER THREE

THE IMPACT OF SOCIAL MEDIA IN THE TUNISIAN
POLITICAL CONSCIOUSNESS

3.1 The Influential Impact of Social Media in Tunisian’s Politic

Picture social media as a modern storyteller, weaving narratives that shape the
cultural landscape. It's like a digital bard, where every post, meme, and shared content
contributes to the collective storytelling of our time. Through platforms like TikTok
and Twitter, individuals become the authors of cultural tales, influencing the way
stories are told, shared, and remembered (Sujon, 2021). Contemplate the unseen
threads in this digital storytelling. Beyond the visible content, think about the subtle
ways in which narratives are crafted — the tones, perspectives, and nuances that

contribute to the cultural tapestry in ways not immediately apparent. (Joseph,2019)

Social media can be understood as a bustling town square, where political
conversations unfold in real time. It's akin to a vibrant marketplace of ideas, where
individuals share opinions, discuss policies, and engage in debates. Platforms like
Facebook and Twitter become digital soapboxes, amplifying voices that may have
been marginalized in traditional political arenas (Joseph, 2019). Nowadays we can
expect a small-town activist using social media to rally support for a local cause.
Through posts, videos, and shared content, they connect with like-minded individuals,
creating a digital movement that transcends the limitations of their geographical
location (Shah,2023).

3.1.1 Empowering Grassroots Movements

In the political landscape, social media serves as a catalyst for grassroots
movements. It's like a digital megaphone that allows ordinary citizens to mobilize
around shared concerns. Hashtags become rallying cries, transforming online
conversations into offline activism (Sujon, 2021). Picture a community fighting
against environmental degradation. Through the power of social media, they organize
clean-up events, share educational content, and garner support from a global audience,

turning a local issue into a global movement.
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3.1.2 Instantaneous Political Awareness

Social media acts as a news ticker, providing real-time updates on political
events. It's like having a personalized newsfeed where individuals can stay informed
about political developments, both locally and globally, without relying on traditional
media channels. Social media allows individuals to access firsthand accounts, videos,
and perspectives shared by those on the ground, fostering a deeper understanding of

complex geopolitical situations.

3.1.3 Political Polarization and Echo Chambers

However, the digital town square is not immune to challenges. Social media
contributes to political polarization, creating echo chambers where individuals are
primarily exposed to like-minded opinions. It's like a filter bubble that reinforces
existing beliefs and limits exposure to diverse perspectives (Sujon, 2021). In Tunisian
cases we witnessed a persons with a specific political inclination. Their social media
feeds predominantly show content aligned with their views, leading to a reinforced
echo chamber. This can contribute to a divisive political landscape, as individuals

engage less with opposing opinions (Cary, 2021).

3.1.4 Rise of Citizen Journalism

Social media transforms ordinary individuals into citizen journalists. It's like a
decentralized newsroom where eyewitnesses share news, photos, and videos,
challenging traditional media narratives and providing alternative perspectives on
political events (Sujon, 2021). In Tunian cases we witnessed also a protest captured by
a bystander and shared on social media. This citizen journalism provides a raw,
unfiltered view of events, sometimes offering a counter-narrative to mainstream media

coverage and influencing public opinion.

3.1.5 Challenges of Misinformation

Yet, within this digital landscape, misinformation can spread like wildfire. Social
media becomes a double-edged sword, disseminating both accurate and misleading
information. It's like a puzzle where individuals must critically evaluate sources to
navigate the sea of political content (Sujon, 2021). Example: Picture a false political

rumor gaining traction on social media. Despite its inaccuracy, the information spreads
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rapidly, influencing public perception and sometimes even impacting electoral

outcomes.

3.1.6 Direct Political Engagement

Social media allows direct interaction between citizens and political figures. It's
like a virtual town hall where individuals can pose questions, voice concerns, and
directly engage with elected officials, fostering a more accessible and participatory
political environment. Example: Envision a town hall hosted on a social media
platform, where citizens pose questions to a local representative. This direct
engagement enhances transparency and accountability, bridging the gap between
politicians and the public. In essence, the impact of social media on politics is
multifaceted, acting as a catalyst for political engagement, a source of information (and
misinformation), and a platform for both unity and division. The digital town square,
with its strengths and challenges, becomes a dynamic arena shaping the political

landscape in ways that were previously unimaginable.

3.1.7 The Evolution of Political Activism

Online platforms provide a space for movements to gain momentum, mobilizing
individuals who may have otherwise remained on the sidelines (Sujon, 2021). In other
words social media becomes the stage where stories of healthcare struggles are shared,
gaining traction and eventually influencing political discourse around healthcare
policy. In the age of social media, individuals can become political influencers,
shaping public opinion and discourse. It's akin to a new form of political influence,
where charisma and relatability often carry as much weight as traditional political
credentials. Social media transforms international relations, creating opportunities for
digital diplomacy. It's like a diplomatic roundtable where leaders communicate
directly with the global audience, shaping perceptions and policies. As an Example ,

Picture a world leader using Twitter to address global issues.

This direct communication style not only engages citizens but also influences
diplomatic relations, making political discourse more accessible to a global audience.
In the realm of social media, even humor becomes a political tool. Stirical images, and
witty captions become a form of political commentary, shaping public opinion through
laughter and irony.
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3.1.8 Hashtag Movements

Social media births hashtag movements that transcend borders. It's like a digital
anthem, rallying individuals around a shared cause and fostering a sense of global
solidarity. Individuals across continents can use the same hashtag to share stories,
experiences, and calls for change, creating a digital chorus demanding political
attention (Sujon, 2021). Online Political Campaigns: Political campaigns harness the
power of social media to reach voters directly. It's like a virtual campaign trail, where
candidates engage with the electorate through videos, live streams, and interactive
content (Cary, 2021). Social media creates an environment where political moments
go viral, influencing public opinion in real-time. It's like a digital ripple effect, where
a single incident can spark a wave of discussion and debate (Shah, 2023). The
widespread discussion not only shapes public perceptions but may also impact political

strategies and policies.

In summary, social media's impact on politics is a dynamic and evolving
landscape, shaping activism, diplomacy, humor, and even the way political campaigns
are run. The digital realm becomes a playground for political expression, where
individuals have the power to influence, critique, and participate in the political

discourse of our times.

Moreover, Social media serves as a catalyst for deepening political engagement,
allowing individuals to move beyond traditional forms of participation. It's like a portal
that invites citizens to actively contribute to the political narrative, turning them from
passive observers into dynamic participants in the democratic process. The influence
of online communities on political discourse cannot be overstated. Social media
creates digital spaces where individuals with shared political interests can connect,
collaborate, and amplify their collective voices. It's like a digital agora, where citizens
congregate to discuss, strategize, and mobilize for political causes (Joseph, 2019). This
digital enclave becomes a hub for exchanging ideas, organizing events, and
influencing policy discussions surrounding environmental issues. In the realm of
politics, social media acts as a check on power. It's like a digital watchdog, enabling
citizens to scrutinize political actions, hold leaders accountable, and demand
transparency. Platforms become spaces where individuals can voice dissent, challenge

authority, and call for accountability (Sujon, 2021)
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The information goes viral, prompting investigations and pushing for reforms,
showcasing the potential of social media as a tool for accountability. The landscape of
political influence undergoes a transformation in the age of social media. It's like a
democratization of influence, where individuals with compelling ideas can gain
traction, regardless of their socio-economic background or institutional affiliations.
Online platforms become equalizers, allowing voices from diverse backgrounds to

shape political conversations (Shah, 2023).

Social media becomes a storytelling platform, where digital narratives shape
political realities. It's like a digital chronicle, where individuals, through personal
stories, photos, and videos, can influence public sentiment and policy discussions
(Joseph, 2019) The emotional resonance of the narrative sparks widespread empathy,
influencing public opinion and potentially steering policy debates. However, the

digital landscape is not without challenges.

Social media becomes a breeding ground for misinformation and disinformation,
complicating political discourse. It's like a maze where individuals must navigate
through a sea of conflicting narratives to find accurate information. Social media
fosters a sense of global political solidarity, connecting individuals across borders who
share common values and concerns. It's like a digital bridge, enabling citizens from

different parts of the world to unite in collective efforts for political change.

Individuals from various countries join forces, using the digital space to
coordinate efforts, share information, and advocate for political change on an
international scale (Sujon, 2021). In essence, social media's impact on politics
transcends mere information dissemination; it reshapes the very dynamics of political
participation, influence, and accountability, offering individuals new avenues to

engage with and shape the political landscape.
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CHAPTER FOUR

RESEARCH METHODOLOGY

4.1 Theoretical Framework

To truly grasp what's happening on social media, we can dive into three theories
that give us a better understanding. We have got the "Theory of Popularization,” the
"Theory of Detachment,” and the "Theory of Reflection." These theories help us

explore how social media works and what it means.

INSTAGRAM + FACEBOOK POLITICAL CONSCIOUSNESS

Social Media Political Atittude

Figure 6: The Impact of Instagram and Facebook on Political Consciousness
4.1.1 Theory of Popularization

The theory of popularization, or more broadly, generalization, signifies the
pervasive influence of social media across the fabric of our lives, encompassing
family, social, and political spheres. It underlines the notion that in today's fast-paced
world, individuals find it challenging to keep abreast of events without the aid of social
media. Traditional mediums such as print media and television struggle to match the
immediacy and reach of platforms like Facebook and Instagram. In this context, the
primary objective is to ensure that social media caters to the broadest possible user
base, effectively becoming 'social media tailored to the desires of the public' (Al-
Dulaimim, 2012).

This theoretical perspective is geared towards ensuring the accessibility of social
networking sites for all, transcending age, gender, and racial boundaries. Furthermore,
it offers a virtual space for self-expression that often transcends one's real-life identity,
fostering a more imaginative online persona (Papacharissi, 2010). The strength of
social media platforms primarily lies in their ability to continually expand and
diversify their user database. The broader the database becomes, the more robust the

platform becomes. This relentless expansion is a fundamental source of their power.
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Social media has covered many aspects to popularize use. These are some keys
aspects of Social Media Popularization.

Content for Everyone: Social media is like a giant library. It doesn't matter if
you're into cute cat videos, cooking tips, or political debates; you'll find content that

suits your taste.

Smart Recommendations: These platforms use fancy technology (artificial
intelligence) to make your social media feed personal. It's like having a friend who

knows exactly what kind of memes you love.

Accessible and Free: Social media is like a big public park. You don't have to

pay an entry fee, and anyone can join the fun. It's a place for everyone.

Big Company Team-ups: Sometimes, big companies like to join forces. It's like
when your favorite superheroes come together in one epic movie. For instance,

Facebook, Instagram, and WhatsApp teamed up to offer you even more better features.

Online Marketplace: Social media isn't just about chatting; it's also a
marketplace. It's like a huge online store where you can buy and sell all kinds of things,

from clothes to vintage vinyl records.

User-Friendly Updates: Just like your favorite coffee shop that keeps adding new
items to its menu; social media platforms make updates to be more user-friendly. They
want to make sure everyone feels at home, whether you're a tech pro or just getting

started.

Instant News: Think of it as having a friend who always knows the latest news.
Social media keeps you updated on what's happening in the world right now.

Speak Your Mind: Social media is like a friendly gathering where you can share

your thoughts. It's a bit like an open mic night at a local cafe; you can express yourself.

Safety Concerns: The online world, including social media, can sometimes feel
a bit like the Wild West. There are concerns about people's safety, just like when you're
walking through an unfamiliar neighborhood. You never know who you might run

into, and that uncertainty can be unsettling.
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Dissemination of Harmful Ideas: Just as people can share helpful and positive
things, they can also spread harmful ideas on social media. It's a bit like a big, crowded
marketplace where not everyone is selling good stuff. This can cause real worries about

the impact on our society and the people in it.

Addiction Challenges: Have you ever found yourself spending more time on
social media than you intended? It happens to the best of us. It's kind of like eating too
many sweets; it can be hard to stop. This can lead to concerns about how it affects our

minds and how we interact with each other in the real world.

4.1.2 Theory of Detachment

Micro level: on social media, what you see in your feed is all about you. It's
based on your interests and preferences. No fancy algorithms can make you engage
with stuff you don't care about. These platforms have special algorithms. They're like
the behind-the-scenes magic. These algorithms are great at picking stuff you'll like and
enjoy. They're like your personal party planners for the online world.

Why do they do this? Simple, they want to keep you hooked. They don't want to
show you things that make you yawn and log out. After all, they don't want to lose you
as a follower. So, your feed is your own little world, filled with things you're into. It's
like having your own DJ for online content.

Macro level: You see, the division between social media and real life is strongly
influenced by class distinctions. This is largely because not everyone has equal access
to smartphones, laptops, and good internet connections. These resources are not evenly
distributed across society, especially in remote and border regions. As a result, class
differences create a significant gap between what we see on social media and what

people actually experience in their daily lives.

A good example of this is how platforms like Instagram often feel more like a
"virtual city" where people showcase an idealized version of their lives rather than a
true reflection of reality. In dynamic societies, there are also disparities in knowledge,
often because different topics and content can be quite complex. Think of it like some
people having access to a wealth of information while others have limited access, as
pointed out by Makawi (2001).
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On social media, rational thinking sometimes takes a back seat to the influence
wielded by the owners of these platforms. This idea challenges the traditional concept

of making rational choices, as discussed by Bourdieu (1992).

In Tunisia, in regions like 'Jendouba’ and 'El Kef,' there's a vast difference from
urban areas. These places lack basic amenities like sanitation and electricity. In such
areas, discussions about the internet, technology, and smartphones may seem
irrelevant. Additionally, Tunisia faces a unique challenge in the world of social media,
where the content and influencers can often feel far removed from the real Tunisian
experience. These aspects show just how important it is to consider class differences
when we talk about the impact of social media on society.

4.1.3 Theory of Reflection

Social media has become an integral part of our reality, blurring the lines
between what's real and what's portrayed. It's like they've become two sides of the
same coin, closely connected in a symbiotic relationship. Here are a few key points

that highlight this interconnectedness.

Real-time News Updates: Social media platforms keep us instantly updated with
the latest news and current events. It's where we turn to for breaking stories and real-

time information.

Influencers and Stereotypes: Despite the criticism influencers often receive, they
often reflect elements of reality or embody societal stereotypes. They play a role in

shaping our perceptions.

Algorithm-Driven Content: Even what we might consider ‘trivial’ content is
guided by algorithms on social networking sites. These algorithms prioritize content
based on our preferences. In other words, for content to thrive, it needs to strike a chord
with its audience. This creates a cycle where user engagement influences the content's

trajectory.

This perspective suggests that we all exist in a 'shared world," a concept backed
by studies on connectedness and belonging. People are drawn to social networking

sites for the experiences and interactions they offer.

The impact of social media on society is multi-faceted:
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Selective Information: Social media can be selective in how it presents news and
ideas. This selectivity can contribute to the formation of specific societal trends and

worldviews.

Emotional Influence: The content shared on social media can profoundly impact
an individual's emotional state. It can inspire positivity and hope, or conversely, invoke

feelings of despair.

Sedentary Lifestyle: Prolonged use of mobile phones and computers for social

media can lead to a more sedentary lifestyle, reducing physical activity.

In summary, these theories offer different perspectives, but they all strive to
understand the essence of social networking sites. Social media is undeniably
intertwined with every aspect of our lives, offering a unique canvas that reflects a wide
spectrum of societal dynamics and expressions. It's a complex mirror of our world,

showing us both reality and its digital reflection.

4.2 Methods and Research Data

In our study, we're diving into two key aspects: social media, which is the
independent variable, and political attitude, the dependent variable. To understand how
these two factors connect and impact each other, we're using a technique called
structural equation modeling (SEM). This method helps us delve into their essence and

purpose and find meaningful connections.

Our approach to collecting data for this research is quite comprehensive. We're
not leaving any stone unturned. We're looking at existing theories and studies about
how social media influences people's political attitudes, especially among students.
We're using a variety of data collection strategies, both quantitative and qualitative.
And, we're also taking insights from secondary sources like validated surveys and case
studies. For the final part of our data collection, we've designed a survey. This survey
is meant to test the hypotheses and questions we've set for our research. We're making
it accessible through web-based methods, like sending emails to potential participants
and sharing survey links. In this survey, we're asking questions about the variables we

mentioned earlier and how they relate to each other.

Social media and digital information are incredibly important when it comes to

how politicians communicate with the public. The survey explores how social media
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affects the communication strategies of politicians and emphasizes the importance of
effective interactions between political figures and their audience. And, just so you
know, this survey is tailored specifically for Tunisian students who are eligible for

election.

To make it easy for participants to express their opinions, we've used something
called the Likert scale. It's a simple and effective way to measure responses, ranging

from "strongly disagree™ to "strongly agree."

When it comes to analyzing the data we've collected, we're focusing on the
primary data, and we're using a tool called SPSS. It helps us with tasks like testing our
hypotheses, creating frequency tables, calculating correlation coefficients, checking
the reliability of our data, and even conducting factor analyses. These methods allow
us to explore the relationships between different variables and present our research

findings in a clear and meaningful way.

4.3 Sampling and Data Collection

When it comes to gathering data for our research, there are various methods to
choose from. We can collect primary data directly from firsthand experiences, and
these methods include interviews, observations, questionnaires, and planning
schedules. There are also more specialized techniques, like awakening audits,
distributor audits, and consumer panels. For our specific descriptive study, we found
that using a questionnaire survey was the most suitable method to gather primary data.
This approach allows us to collect data from a sample group that represents the entire
population in terms of various parameters and values. To distribute these
questionnaires, we utilized methods like email, shared links, and an online portal over

the Internet.

Our research focused on collecting crucial data from Tunisian students who were
eligible to vote in the 2019 legislative elections for the Tunisian parliament. We
followed a quantitative data collection strategy, making use of Google Forms to gather
the necessary information. Our study was specifically aimed at students who had the
eligibility to participate in the Tunisian government elections. To ensure that our data
collection was as fair and unbiased as possible, we implemented a random sampling
strategy. This method ensures that each segment of the measurable population has an

equal chance of being selected for the study. We also used a sampling equation to
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determine the precise number of respondents required. This sample size represents the
number of findings, responses, or replicates needed to ensure that our study generates

valid and reliable results.
4.4 Data Analysis

1. Review Research Questions and Objectives: It's crucial to start by revisiting
our research questions and objectives. This step helps us refocus on what our study is
all about. In our case, we're investigating how effective social media is in shaping

public opinion.

2. Evaluate Research Design and Methodology: Itried to assess the research
design and methodology. This includes looking at factors such as the sample size, how
we selected our participants, the methods we used to gather data, and the statistical
analyses. Our data came from a diverse group, including regular citizens, healthcare
professionals, policymakers, and civil society organizations. We used surveys in line
with our research framework and methodology. Once we have the data, it's important

to summarize and organize it using descriptive statistics.

3. Examine Data: This step involves making sure the data is complete, accurate,
and internally consistent. We should also be on the lookout for any outliers or unusual
data points that might need further investigation.

4. Conduct Statistical Analysis: To make sense of our data, | employ various
statistical methods, such as descriptive statistics and inferential statistics. In my case,
| used the Statistical Package for Social Sciences (SPSS) program to help us achieve
our research goals. This step is essential for drawing meaningful conclusions from our
data.

5. Interpret the Results: Once the data is analyzed, | have to interpret the results
in the context of our research questions and overall objectives. This is where we gain
insights into how social media influences public opinion. It's vital to ensure that our
interpretations are precise and logical to maintain the accuracy and reliability of our

findings.

This survey, encompassing 262 respondents, had a diverse demographic, with
50.4% being female, 43.5% aged 18-44, and 6.1% falling into other categories. Its
primary aim was to collect data on 'The Role of Social Media in Shaping Political

Consciousness: A Case Study of the Tunisian Legislative Elections in 2019. Regarding
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the influence of social media on the political landscape, 53.8% of respondents agreed
that social media wields a significant impact, while 8.8% remained undecided, and
37.4% believed that social media plays a secondary role in shaping political dynamics.
When queried about whether social media shapes their political opinions, 53.9%
agreed or were undecided, while 46.1% felt that they have control over the information
they consume from social media. They source information from social media but are

discerning about it.

In terms of trust in social media news, 47.1% of respondents did not trust it,
while 31.6% did place their trust in social media news. At the same time, 21.3%
remained undecided on this matter. Regarding whether social media helped
respondents decide who to vote for in the 2019 elections, 46.8% disagreed that social
media was influential in their voting decisions. However, 43.2% reported that social

media did play a role in shaping their voting choices.

In summary, the survey results indicate that social media exerts a significant
influence on the political situation in Tunisia, with many respondents acknowledging
that it shapes their political opinions. Nonetheless, there is a notable lack of trust in
social media news, and a majority did not believe that social media substantially
guided their voting decisions in the 2019 Tunisian elections.

Profile of Respondents Table.

Table 1: Gendre of respondents

Gender Frequency Percentage
Male 132 50,4%
Female 114 43.5%
Others 16 6,1%
Total 262 100%
Table 2: Educational level of respondents

Education level Frequency Percentage
College 99 37,8%
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Master 115 43,9%
PHD 48 18,3%
Total 262 100%
Table 3: Age respondents

Age Frequency Percentage
18-24 108 41,2%
25-34 112 42,7%
34+ 42 16%
Total 262 100%

Question 1

Table 4: Do you use Facebook more than other social media?
Response Frequency Percentage
Absolutely I disagree 62 23,7%
| disagree 37 14,2%
| am undecided 32 12,3%
| agree 90 34,4%
Absolutely | agree 41 15,4%
Total 262 100%

You use Facebook most
@ Absolutely | disagree
@ | disagree

34,4% a

4

Figure 7: The use of Facebook

| am undecided
@ | agree
@ Absolutely | agree




Looking at the survey data, it's apparent that Facebook is the most widely used
social media application among the respondents. A majority of 49.5% (combining the
‘absolutely | agree' and 'l agree' categories) favor Facebook as their primary social
media platform. A relatively small percentage, 12.3%, opted for the 'l am undecided’
option, indicating a neutral stance towards using Facebook as the leading social media
application. Conversely, 37.9% (combining the 'absolutely | disagree' and 'l disagree'
categories) of respondents do not use Facebook as their primary social media platform.
Based on these survey responses, it's evident that Facebook's usage is relatively high
among the Tunisian population, implying its effectiveness as a social media platform.
However, it's noteworthy that a significant minority of respondents expressed that they

don't use Facebook, suggesting the potential for growth in Facebook users.
Question 2

Table 5: Do you use Instagram more than other social media?

Response Frequency Percentage
Absolutely I disagree 84 32%

| disagree 37 14%

| am undecided 23 8,8%

| agree 79 30%
Absolutely | agree 39 15,2%
Total 250 100%

You use Instagram most

250 réponses
@ Absolutely | disagree
@ | disagree
I am undecided
@ Absolutely | agree

A 4

Figure 8: The use of Instagram

Based on the survey responses, it's evident that a majority of the Tunisian
population (46%) either 'absolutely disagree' or 'disagree' with the statement that they

don't use Instagram as their primary social media platform. A significant minority
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(8.8%) remained 'undecided’ regarding this statement. However, (45.2%) of
respondents, combining the 'absolutely agree' and 'l agree' categories, affirmed that

they use Instagram as their primary social media platform.
Question 3

Table 6: Do you use Facebook more to get news?

Response Frequency Percentage
Absolutely I disagree 89 34%

| disagree 44 16,8%

| am undecided 28 10,8%

| agree 89 34%
Absolutely | agree 12 9,6%
Total 250 100%

You get news from Facebook

250 réponses

@ Absolutely | disagree
@ | disagree
| am undecided
® I agree
@ Absolutely | agree

Figure 9: Getting news from Facebook

Based on the survey responses, it's apparent that a majority of the Tunisian
population (50.8%) either 'absolutely disagree' or 'disagree’ with the idea of getting
news from Facebook. A relatively small percentage (10.8%) indicated their neutrality
or being 'undecided' about getting news from Facebook. However, (43.6%) of the
respondents, combining the 'absolutely agree' and 'l agree' categories, rely on
Facebook as a source for obtaining news. From these survey responses, it's clear that

Facebook users in Tunisia do not primarily view Facebook as a source for news.
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Nevertheless, it's worth noting that a significant proportion of the respondents do use

Facebook to access news.
Question 4

Table 7: Do you use Instagram more to get news?

Response Frequency Percentage
Absolutely I disagree 78 29,7%

| disagree 48 18,5%

| am undecided 25 9,6%

| agree 79 27,7%
Absolutely | agree 32 14.5%
Total 249 100%

You get news from Instagram

249 réponses

@ Absolutely | disagree
@ | disagree
) | am undecided
® | agree
@ Absolutely | agree

Figure 10: Getting news from Instagram

Based on the survey responses, it's evident that a majority of the Tunisian
population (48.2%) either 'absolutely disagree’ or ‘disagree’ with the idea that they don't
view Instagram as a source of news. A significant minority (9.6%) indicated their
‘undecided' stance on this statement. However, (42.2%) of respondents, combining the
‘absolutely agree' and 'l agree’ categories, do use Instagram as a source for obtaining

Nnews.
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Question 5

Table 8: Do Facebook and Instagram reflect the real political situation in Tunisia?

Response Frequency Percentage
Absolutely I disagree 72 27,6%

| disagree 57 21,6%

| am undecided 43 16,4%

| agree 62 24%
Absolutely | agree 25 10,4%
Total 250 100%

Facebook and Instagram social media shows the real political situation in Tunisia

250 réponses

@ Absolutely | disagree
@ | disagree
| am undecided
@® | agree
@ Absolutely | agree

Figure 11: Rates about social media showing the real political situation in Tunisia.
Here's an analysis of the survey responses regarding whether social media
accurately depicts the political situation in Tunisia: Absolutely | disagree (27.6%):
These respondents likely believe that social media is not capable of showing the real
political situation in Tunisia. | disagree (21.6%0): These respondents may feel that
social media provides only a limited perspective of the Tunisian political system. | am
undecided (16.4%): These respondents are neutral or uncertain about whether
Facebook and Instagram accurately reflect the real political situation in Tunisia. |
agree (24%): These respondents agree that social media, such as Instagram and
Facebook, accurately portrays the real political situation in Tunisia. Absolutely I
agree (10.4%). These respondents strongly believe that social media genuinely

represents the political reality in Tunisia. This analysis provides insights into how the
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survey participants perceive the role of social media in portraying the political

landscape of Tunisia.
Question 6

Table 9: Do Facebook and Instagram have an impact on the Tunisian’s political
situation?

Response Frequency Percentage
Absolutely I disagree 68 25,9%

| disagree 30 11,6%

| am undecided 23 8,8%

| agree 94 35,9%
Absolutely | agree 47 17,9%
Total 251 100%

Facebook and Instagram have an impact on the political situation

251 réponses

@ Absolutely | disagree
@ | disagree
) | am undecided
@® | agree
@ Absolutely | agree

Figure 12: Rates about the impact of Facebook and Instagram on the political
situation.

Here's an analysis of the survey responses regarding the impact of Facebook and

Instagram on the political situation in Tunisia:

Absolutely 1 disagree (25.9%): These respondents strongly believe that
Facebook and Instagram have had no significant impact on the political situation in
Tunisia. They likely feel that these social media platforms have not affected the

government's political landscape. | disagree (11.6%): These respondents may
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perceive that Facebook and Instagram have had a relatively minor impact on the
Tunisian political situation, or they might believe that other factors are more
influential. 1 am undecided (8.8%): These respondents may not have gathered
sufficient information to form a strong opinion about this statement. | agree (35.9%):
These respondents agree that Facebook and Instagram have a substantial impact on the
political situation in Tunisia, although perhaps not as strongly as those who selected
‘absolutely | agree." Absolutely | agree (17.9%): These respondents strongly believe
that social media platforms, such as Facebook and Instagram, have a significant impact
on the political situation in Tunisia. This analysis offers insight into the spectrum of
opinions regarding the role of Facebook and Instagram in shaping the political

landscape of Tunisia.
Question 7

Table 10: Facebook is one of the causes of the revolution in Tunisia.

Response Frequency Percentage
Absolutely I disagree 67 25,5%

| disagree 47 18%

| am undecided 36 13,6%

| agree 84 32%
Absolutely | agree 28 11,2%
Total 250 100%

Facebook is one of the causes of the revolution in Tunisia

250 réponses

@ Absolutely | disagree
@ | disagree

| am undecided
@ | agree
@ Absolutely | agree

Figure 13: Rate about Facebook causing the Tunisian’s revolution
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Here's an analysis of the survey responses regarding whether Facebook played a
role in the Tunisian revolution: Absolutely | disagree (25.5%): These respondents
strongly believe that Facebook was not a factor that contributed to the revolution in
Tunisia. | disagree (18%): These respondents disagreed with the idea that Facebook is
one of the causes of the Tunisian revolution. 1 am undecided (13.6%): These
respondents remained neutral or unsure about whether Facebook played a role in the
Tunisian revolution. They may not have had enough information to form a strong
opinion on this statement. | agree (32%): These respondents agree that Facebook was
one of the main reasons behind the Tunisian revolution, although perhaps not as
strongly as those who selected ‘absolutely | agree. Absolutely | agree (11.2%): These
respondents strongly believe that the Facebook platform was one of the causes of the
Tunisian revolution. The majority of participants agreed that Facebook played a role
in the Tunisian revolution. However, a significant minority of participants remained
undecided, with 13.6% of respondents unable to firmly agree or disagree with the
statement. It's important to note that the question mentioned access to the internet,
suggesting that participants' responses may have been influenced by their access to

technology or their familiarity with using Facebook.
Question 8

Table 11: Facebook and Instagram have a direct connection to political consciousness

Response Frequency Percentage
Absolutely | disagree 60 23,1%
| disagree 43 16,3%
| am undecided 43 16,3%
| agree 66 25,1%
Absolutely | agree 50 19,1%
Total 100%
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Facebook and Instagram have a direct connection to political consciousness

251 réponses

©® Absolutely | disagree
@ | disagree
| am undecided
® | agree
@ Absolutely | agree

Figure 14: Rates about the direct connection to political consciousness of Facebook
and Instagram. *Own resource*

Here's an analysis of the survey responses regarding the direct connection

between Facebook and Instagram and political consciousness:

Absolutely I disagree (23.1%): These respondents strongly disagree that social
media platforms such as Facebook and Instagram have a direct connection to political
consciousness. | disagree (16.3%0): These respondents may perceive that social media
platforms like Facebook and Instagram have a relatively minor connection to Tunisian
political consciousness. I am undecided (16.3%0): These respondents are neutral or
unsure about whether Facebook and Instagram have a direct connection to political
consciousness. They may not have noticed a significant link between social media and
Tunisian political consciousness. | agree (25.1%): These respondents agree that there
is a connection between social media platforms and Tunisian political consciousness,
although perhaps not as strongly as those who selected 'Absolutely | agree. Absolutely
I agree (19.1%0): These respondents strongly agree that Facebook and Instagram have
a direct connection to political consciousness. Overall, the majority of respondents
(44.2%) agree or absolutely agree that social media platforms like Instagram and
Facebook have a strong direct connection to political consciousness. This suggests that

social media plays a significant role in shaping Tunisian political consciousness.
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Question 9

Table 12: Do you participate in a political event that you saw on Facebook and
Instagram.

Response Frequency Percentage
Absolutely I disagree 82 31,3%
| disagree 56 21,3%
| am undecided 27 10,4%
| agree 70 26,5%
Absolutely | agree 27 10,4%
Total 249 100%

You participate in a political event that you saw on Facebook and Instagram

249 réponses

@ Absolutely | disagree
@ | disagree
) | am undecided
® | agree
@ Absolutely | agree

Figure 15: Rates about participating in a political event that they saw on Facebook
and Instagram.

Here's an analysis of the survey responses concerning participation in political

events seen on social media platforms:

A majority of respondents, 52.6% (combining 'absolutely | disagree’ and 'l
disagree' categories), do not participate in the political events they observe on social
media platforms. A relatively small percentage, 12.3%, selected the 'l am undecided’

option, indicating a neutral stance toward participating in political events they
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encounter on Facebook and Instagram. 36.9% of respondents (combining ‘absolutely |
agree' and 'l agree' categories) actively participate in the political events they come
across on Facebook and Instagram. Based on these survey responses, a significant
portion of the Tunisian population does not actively participate in the political events
they see on social media platforms like Facebook and Instagram. However, it's worth
noting that a substantial number of respondents do engage in these political events,
suggesting that some Tunisians effectively use these platforms for political

involvement.
Question 10

Table 13: There is more freedom of speech on Facebook and Instagram.

Response Frequency Percentage
Absolutely | disagree 71 27,2%

| disagree 24 9,8%

| am undecided 47 17,9%

| agree 80 30,5%
Absolutely | agree 40 14,6%
Total 100%

There is more political freedom on Facebook and Instagram
246 réponses

@ Absolutely | disagree
® | disagree
| am undecided
® | agree
@ Absolutely | agree

Figure 16: Rates about the political freedom on Facebook and Instagram
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Here's the analysis for each response option regarding political freedom on
Facebook and Instagram without any reference to my involvement or the use of the

internet:

Absolutely I disagree (27.2%): These respondents likely perceive that there is
no political freedom on social media platforms like Facebook and Instagram in
Tunisia. | disagree (9.8 %): These respondents may believe that there is only limited
political freedom on Facebook and Instagram in Tunisia. | am undecided (17.9 %):
These respondents are neutral or unsure about whether there is political freedom on
social media platforms. They may not have noticed any significant type of freedom on
Facebook and Instagram. | agree (30.5 %): These respondents agree that political
freedom exists on Facebook and Instagram, but perhaps not as strongly as those who
selected 'Absolutely | agree." They may have encountered some issues in expressing
their political freedom on social media platforms but generally feel there is decent
freedom in Tunisia. Absolutely | agree (14.6 %): These respondents strongly believe
that there is more political freedom on Facebook and Instagram. They likely have not
encountered significant issues in expressing their political freedom on these platforms.
Overall, the majority of respondents (45.1%) agree or absolutely agree that there is
more political freedom on Facebook and Instagram. This suggests that the Tunisian
population has been effective in using Facebook and Instagram to express their

political freedom

Question 11

Table 14: Do social media form your political opinion?

Response Frequency Percentage
Absolutely | disagree 74 28,1%
| disagree 47 18,1%
| am undecided 39 14,9%
| agree 67 25,7%
Absolutely | agree 35 13,3%
Total 249 100%
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Social media form's political opinion on you
249 réponses

@ Absolutely | disagree

@ | disagree

| am undecided
@ | agree
@ Absolutely | agree

18,1% 28,1%

Figure 17: Rates about social media forming the political opinion

In our survey, we explored the extent to which social media influenced the
political opinions of the respondents. The findings revealed a range of perspectives on
this matter: A notable portion (28.1%) firmly held the belief that social media had no
bearing on the formation of their political opinions. To them, social media appeared to
have a minimal role in shaping their political beliefs. Another group (18.1%) did not
consider social media a significant factor in shaping their political viewpoints. They
viewed these platforms as inadequate for influencing their political stances. Some
respondents (14.9%) remained in a state of neutrality or uncertainty regarding the
influence of social media on their political opinions. They may have lacked sufficient
information or personal experiences to firmly take a position on this issue. On the other
hand, a substantial segment (25.7%) acknowledged that social media did play a role in
shaping their political opinions. However, their level of conviction on this matter was
not as strong as those who wholeheartedly agreed.

A minority of respondents (13.3%) strongly believed that social media
platforms, such as Facebook and Instagram, significantly contributed to shaping their
political opinions. For them, social media was a pivotal factor in defining their political
viewpoints. In summary, the survey results indicate that a majority of the respondents
(46.2%) either disagreed or strongly disagreed with the notion that social media
substantially shapes their political opinions. In contrast, a significant portion (39%)
either agreed or strongly agreed that platforms like Facebook and Instagram have
indeed influenced their political beliefs. These findings underscore the diverse range

of perspectives on the impact of social media on political opinions.
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Question 12

Table 15: Do social media changed your political views?

Response Frequency Percentage
Absolutely I disagree 40 33,3%
| disagree 40 15,3%
| am undecided 29 11,2%
| agree 68 26,1%
Absolutely | agree 38 14,1%
Total 249 100%

Social media changed your political views

249 réponses

@ Absolutely | disagree
@ | disagree
) | am undecided
@® | agree
@ Absolutely | agree

Figure 18: Rates about social media changing the political views

Here's a more detailed statistical analysis of the survey responses regarding
whether social media has changed the political views of the respondents: Absolutely |
disagree (33.3%): These respondents strongly believe that they did not feel social
media platforms changed their political point of view. | disagree (15.3%): These
respondents do not agree that social media, such as Facebook and Instagram, has
changed their political views. | am undecided (11.2%): These respondents neither
agree nor disagree with the statement. They likely want to remain neutral regarding
whether social media changes their views due to a lack of information or personal
experience. | agree (26.1%): These respondents agree that they have felt social media

platforms have changed their political point of view, but perhaps not as strongly as
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those who selected "absolutely | agree. Absolutely | agree (14.1%): These respondents
strongly believe that platforms like Facebook and Instagram have changed their
political views. They likely feel that social media has a significant impact on their
lives. Overall, a majority of respondents (48.6%) disagree or absolutely disagree that
social media platforms have changed their political views. However, 40.2% of the
respondents either agree or absolutely agree that social media platforms, such as
Facebook and Instagram, have affected their political opinions. It's worth noting that
perceptions of changes in political viewpoints through social media may vary widely
depending on factors such as internet accessibility and personal knowledge of how to
use social media platforms.
Question 13

Table 16: Do social media helped you to find out who to vote in 2019 elections?

Response Frequency Percentage
Absolutely | disagree 73 27,8%

| disagree 50 19%

| am undecided 26 10,1%

| agree 83 31,5%
Absolutely | agree 30 11,7%
Total 248 100%

Social media helped you to find out who to vote in 2019 elections
248 réponses

@ Absolutely | disagree
@ | disagree

| am undecided
@ | agree
@ Absolutely | agree

Figure 19: Rates about social media helping to find out who to vote to in 2019
elections.
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Here is an analysis of the survey responses regarding whether social media
assisted participants in deciding who to vote for in the 2019 Tunisian elections:

Strongly Disagree (27.8%): These respondents firmly believe that social media
did not assist them in determining their vote during the 2019 Tunisian elections. They
felt that these platforms failed to provide them with adequate or valuable information

during that period.

Disagree (19%): These respondents do not concur that social media played a role
in helping them decide who to vote for in the 2019 Tunisian elections. They likely
observed significant shortcomings in the information available about the political

situation in Tunisia at that time.

Undecided (10.1%): These respondents are neutral or uncertain about whether
social media platforms aided them in determining their vote in the 2019 elections. They
may have mixed feelings about the information provided by social media during that

period.

Agree (31.5%): These respondents agree that social media did a commendable
job in providing them with information to make an informed decision regarding their
vote in the 2019 Tunisian elections. However, they may have noticed some minor
issues with the information provided through social media. Overall, they believe these

platforms were effective in helping them decide who to vote for. Strongly

Agree (11.7%): These respondents strongly agree that social media platforms,
such as Facebook and Instagram, played a crucial role in helping them decide who to
vote for in the 2019 Tunisian elections. They encountered no difficulties or issues in
accessing information about the election and believe that social media did an
outstanding job in providing them with sufficient and valuable information during the
election period. In summary, a significant majority of respondents (46.8%) either
disagree or strongly disagree that social media assisted them in determining who to
vote for in the 2019 Tunisian elections. This suggests that many participants did not
find these platforms effective in providing essential information to aid them during the

election period.
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Question 14

Table 17: Do social media changed your decision on voting?

Response Frequency Percentage
Absolutely | disagreel 87 33,2%

| disagree 53 20,4%

| am undecided 24 9,2%

| agree 67 25,6%
Absolutely | agree 31 11,6%
Total 250 100%

Social media changed your decision on voting

250 réponses

@ Absolutely | disagree
@ | disagree
) | am undecided
@® | agree
@ Absolutely | agree

Figure 20: Rates about social media changing the decision who to vote to

Detailed Analysis of Survey Responses Regarding the Influence of Social Media

on Voting Decisions:

Strongly Disagree (33.2%): These respondents firmly believe that social media
had no impact on their voting decisions. They may not have considered social media
as a significant source of information, or they might not have been active users of
platforms like Facebook and Instagram during that time. Disagree (20.4%): These

respondents do not believe that social media, such as Facebook and Instagram,

influenced their voting decisions.
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Undecided (9.2%): These respondents remain neutral or uncertain about whether
social media affected their voting decisions. They may lack sufficient information to
form a strong opinion. Agree (25.6%): These respondents agree that their voting
decisions were influenced by social media, but perhaps not as strongly as those who

strongly agree.

Strongly Agree (11.6%): These respondents strongly agree that they changed
their voting decisions because of social media platforms like Facebook and Instagram.

They likely adapted to entirely new ideas as a result of the influence of social media.

In conclusion, the majority (53.6%) of respondents either disagree or strongly
disagree that social media platforms changed their voting decisions. This indicates that
social media did not have a significant impact on the decision-making process for

Tunisian voters during that period.

Conclusion: The political landscape in Tunisia remains stable despite the
increasing influence of social media on the public's political consciousness. The
integration of social media platforms into the daily lives of Tunisians, primarily the
use of Facebook and Instagram, has made social media a key source of information for
shaping political opinions. During the Tunisian elections, social media played a crucial
role in shaping the political consciousness of the society, facilitating the exchange of
knowledge and essential information about the political landscape at the time.
Furthermore, social media platforms played a role in altering political views within the

society and guiding voters in making informed decisions in the 2019 elections.

Social media platforms contributed to the overall stability during the elections
through various measures. These measures included the strict regulation of
information to prevent the spread of false information and establishing effective

connections between social media and political awareness.
4.5 Coclusion

Social media has a major impact on Tunisian political awareness, especially
during the 2019 legislative elections. Especially since there are many political parties
that have taken social media as a platform to broadcast their political opinions and

have tried to guide public opinion.

In general, Facebook and Instagram channeled political ideas into Tunisian

society. Political behaviors and orientations are influenced by social networking sites.
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This change does not only affect Tunisian society, but rather has a global impact due
to its role in gathering people and influencing them in record time. This is because
Facebook and Instagram do not have any kind of monitoring by the government. This
proves that social media has become more important than usual means of

communication such as television and newspapers.

The world has turned into a small village that can be controlled by the producer
and controller of this power, and this increases its danger because the influence on
other cultures and experiences, especially in neighboring countries, becomes more.
Here we can mention the beginning of the Arab revolutions after the Tunisia
revolution, followed by Egypt, Libya, and Syria. We cannot deny the great influence
of Facebook on social media. In general, the changes that occurred in the Internet
system, especially after the revolution, the opening of many platforms, and the
abolition of censorship, make social media an arena without censorship in which it can
be expressed freely and exploited to change for the better. It can also be used to spread

chaos and also to guide and influence political awareness.

Campaigning and Outreach, Candidate Pages and Profiles: Official pages or
profiles for political candidates and parties are frequently created on Facebook and
Instagram. These digital venues function as channels for disseminating their political
message, fostering constituent connections, and offering real-time information on
campaign activities. Discussion and Engagement Forums: Political conversations can
take place on Facebook pages and groups. These areas may develop into discussion
points for candidates, programs, and problems during election seasons, encouraging
citizens to participate in political discourse. News, Announcements, and Information
Dissemination: Social media platforms are utilized by political candidates and parties
to distribute announcements, news, and updates pertaining to their campaigns. This

can contain details on endorsements, policy recommendations, and campaign events.

Youth Engagement and Reaching Newer Audiences: Instagram and other similar
platforms are well-liked by younger audiences. These channels might be used by
political organizations to reach out to and interact with younger voters who utilize

social media.

However, there are a few general ways that social media has impacted Tunisia's

political awareness. First, Mobilization and Activism: Social media sites, particularly
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Facebook and Twitter, have been crucial in bringing residents and activists together.
They offer a venue for coordinating grassroots movements, planning protests, and
disseminating information about political developments. Second, Information Access
Social media has made information more accessible to everybody. Real-time political
updates are available to the public, and alternative perspectives that might not be
highlighted by mainstream media can be made more visible. A populace that is better
informed and politically active may result from this greater access to knowledge.
Political Expression, thired Individuals can freely share their political beliefs on social
media sites. This has offered a platform to a diverse spectrum of viewpoints, promoting

a more inclusive political conversation.

Misinformation and fake news, on the other hand, may spread swiftly.
Furthermore, the young Engagement: The population of Tunisia is rather youthful, and

social media is especially significant among the younger generation.

Young people share information, discuss the future of the nation, and express
their political opinions on social media sites like Facebook, Twitter, and Instagram.
Additionally, social media has been utilized to hold the government responsible for its

activities through the Government Accountability initiative.

By using these forums, citizens may draw attention to instances of corruption,
violations of human rights, or other shortcomings in government, which will improve
transparency and put pressure on it to reform. In addition, we may observe that the
election campaigns, Political parties and candidates utilize social media to reach out
to people and conduct campaigns during elections.

A more direct and dynamic interaction between politicians and the people is
made possible by this digital campaigning. There is no denying that social media has
helped Tunisia's political involvement and engagement, but there are drawbacks as
well. It's important to address issues like the propagation of false information,
polarization on the internet, and the possibility of social media being used to

foment division.
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