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ONSOZ

Dijitallesmenin hizlandig, veri temelli is modellerinin giindelik yasamin neredeyse tiim
alanlarina niifuz ettigi giiniimiizde, gézetim pratikleri yalnizca teknik bir mesele olmaktan
cikmig; kiltiirel, ekonomik ve siyasal sonuclar: olan ¢ok katmanl bir toplumsal olguya
dontismistir. Algoritmalarin igerik akislarini belirledigi, karar siireglerini yonettigi ve
goriinmez bicimde davranislari sekillendirdigi bu yeni donemde, “G6zetim Kapitalizmi ve
Algoritmalar” baslig1 etrafinda ytriitiilen tartismalar hem akademik literatiir hem de
kamusal alan ac¢isindan kritik bir 6nem tasimaktadir.

Bu baglamda diizenlenen 8. Uluslararasi Yeni Medya Konferansi, farkli disiplinlerden
arastirmacilar1 bir araya getirerek gozetim kapitalizminin giincel goriniimlerini;
platform ekonomileri, bliylik veri, yapay zeka sistemleri, icerik moderasyonu, dijital
emek, mahremiyet, ayrimcilik ve hesap verebilirlik gibi bagliklar tizerinden tartismaya
acmistir. Konferans boyunca sunulan bildiriler, yalnizca yeni medyanin teknik altyapisini
degil; aym1 zamanda gii¢ iliskilerini, toplumsal esitsizlikleri ve demokratik denetim
mekanizmalarini yeniden diislinmeye davet eden gilgli bir tartisma zemini
olusturmustur.

Elinizdeki bildiri 6zeti kitabi, konferans kapsaminda kabul edilen ¢alismalarin 6zetlerini
bir araya getirerek hem konferansin entelektiiel ¢ercevesini goriiniir kilmay1 hem de bu
alanda c¢alisan arastirmacilar i¢in bir bagvuru kaynagl sunmayr amaglamaktadir.
Calismalar, yeni medyada gozetim ve algoritmik yonetim siireglerini farkli yontemsel
yaklasimlar ve kuramsal perspektiflerle ele alarak, alanin giincel sorunlarina dair 6nemli
katkilar ortaya koymaktadir.

Bu kitabin hazirlanmasinda emek veren tiim yazarlara, titiz degerlendirmeleriyle siirece
katki sunan hakemlerimize, organizasyon komitesine ve konferansin gerceklesmesini
miimkin kilan kurum ve paydaslara tesekkiir ederiz. Umuyoruz ki bu derleme, dijital
cagda gozetim kapitalizmi ve algoritmalar lzerine yiriitiilen tartismalari derinlestirecek,
yeni arastirmalara ilham verecek ve alana kalic1 bir katki saglayacaktir.

8. Uluslararasi Yeni Medya Konferansi Diizenleme Kurulu
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COK YONLU ILETiSIM BECERILERININ ANATOMISI: DIJiTAL CAGDA
ILETiSIMSEL YETENEKLERIN YENIDEN TANIMLANMASI

Abdulkadir BUYUKBINGOL*

Oz

Yeni iletisim becerilerinin ¢ok yonliligi geleneksel dilsel yetkinligin 6tesine gecerek,
gorsel, isitsel, bedensel ve uzamsal kabiliyetlerin stratejik kullanimini ve elestirel
analizini zorunlu kilan bir yetkinlik alani haline gelmistir. Bu ¢alismada, teknolojik
doniisimiin bireylerin anlama, yorumlama ve tretme gibi iletisimsel yetenekleri
tizerindeki koklii etkileri incelenmekte ve bu yeteneklerin yeni bir cercevede ele alinmasi
gerektigi savunulmaktadir. Dijital ¢ag, iletisim icin Ui¢ temel yeni alan yaratmistir.
Bunlardan birincisi olan sosyal medya iletisimi, bireyleri hem tiretici hem de tiiketici
konumuna tasiyarak kimlik insas1 ve toplumsal katilim siireglerini yeniden
bicimlendirmistir. Ancak bu ortamlar, bilginin elestirel stizgecten gecirilmesini gerektiren
stireclerin goz ardi edilebilmesini de beraberinde getirmektedir. Ikinci olarak, Yapay Zeka
(YZ) destekli iletisim, dil ¢6ziimleme modelleri ve chatbotlar araciligiyla etkilesim
kolaylasirken, anlamin insanl ve baglamsal derinligini zayiflatma potansiyeli de
tasimaktadir. Bu durum, bireylerin YZ ile is birligi icinde iletisim kurma becerilerinde,
yeni bir yetenek alanini ortaya c¢ikarmaktadir. Son olarak, Sanal Gergeklik (VR) ve
Artirllmis Gergeklik (AR) gibi platformlar, iletisimin mekansal boyutunu donistiirmis,
avatarlar ve dijital jestler lzerinden gerceklesen etkilesimde bedensel farkindalik ve
etkilesim tasarimi gibi alt yeteneklerin gelisimini zorunlu kilmistir. Nitel yaklasimlardan
alan arastirmasi teknigiyle yapilan arastirma sonucunda teknolojik ve cok yonli yeni
iletisim becerileri kapsaminda bireylerin yeteneklerin ii¢ temel eksende yeniden
sekillendigi gorilmektedir. Bireyler, karmasik ve manipilatif ¢cok yonlii mesajlardaki
gorsel, isitsel, metinsel gibi tim yontemlerin korelasyonunu ve celiskisini hizla analiz
etme yetenegini gelistirmek zorundadir. Bu durum, dijital cagin elestirel medya
okuryazarliginin temelini olusturmaktadir. Ayrica etkili iletisim, amaca en uygun
kombinasyonunu se¢meyi ve tasarim prensiplerini uygulamayi gerektirmektedir. Dijital
araglar sayesinde metin diizenleme, video kesme ve infografik hazirlama gibi beceriler,
temel iletisimsel yeterlilikler arasina dahil olmustur. E-posta, sosyal medya, video
konferans gibi platformlar arasinda hizli ve ¢ok yonli mesaj tasarimi hayati 6nem
tasimaktadir. Bu olgu, teknik adaptasyonun yani sira yiiksek diizeyde sosyal ve kiiltiirel
duyarlhilik da gerektirmektedir. Bununla birlikte yasanan doniisiim biitiiniiyle olumlu
katki yaptig1 soylenemez. Dijital ugurum, teknolojik erisim ve okuryazarlik eksikligi gibi
toplumsal esitsizlikler ve etik riskler nedeniyle iletisimsel siirecler olumsuz
etkilenebilmektedir. Sonug olarak, teknolojiye dayali ¢ok yonlii iletisim becerileri, cagdas
bireyin yalnizca metin yazip konusabilen degil; farkl kabiliyetleri stratejik, estetik ve
baglamsal olarak uygun bir sekilde birlestirebilen, iiretebilen ve elestirel olarak
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yorumlayabilen bir aktér olmasini zorunlu kilmaktadir. iletisimsel yeteneklerin dijital
okuryazarlik, etik farkindalik ve kiiltiirlerarasi anlayis gibi boyutlar1 kapsayacak sekilde
genisletilmesi, 21. ylizy1lin akademik gereksinimlerinden biri sayilmahdir.

Anahtar Kelimeler: Iletisimsel Yetenekler, Dijitallesme, Sosyal Medya, Yapay Zeka, Sanal
Gergeklik

The ANATOMY of MULTIFACETED COMMUNICATION SKILLS: REDEFINING
COMMUNICATIVE ABILITIES in the DIGITAL AGE

Abstract

The multifaceted nature of new communication skills has transcended traditional
linguistic competence and become a competency area that necessitates the strategic use
and critical analysis of visual, auditory, physical, and spatial abilities. This study examines
the profound effects of technological transformation on individuals' communicative
abilities, such as understanding, interpretation, and production, and argues that these
abilities should be considered within a new framework. The digital age has created three
fundamental new domains for communication. The first of these, social media
communication, has reshaped processes of identity construction and social participation
by placing individuals in the position of both producer and consumer. However, these
environments also lead to the neglect of processes that require the critical sifting of
information. Secondly, while interaction is facilitated through Artificial Intelligence (Al)-
supported communication, language analysis models, and chatbots, it also carries the
potential to weaken the human and contextual depth of meaning. This situation reveals a
new area of competence in individuals' ability to communicate collaboratively with AL
Finally, platforms such as Virtual Reality (VR) and Augmented Reality (AR) have
transformed the spatial dimension of communication, necessitating the development of
sub-skills such as bodily awareness and interaction design in interactions mediated by
avatars and digital gestures. Research using field research techniques from qualitative
approaches reveals that individuals' abilities are being reshaped along three fundamental
axes within the scope of new technological and multifaceted communication skills.
Individuals must develop the ability to rapidly analyze the correlation and contradiction
of all modalities—visual, auditory, and textual—in complex and manipulative
multifaceted messages. This constitutes the foundation of critical media literacy in the
digital age. Furthermore, effective communication requires selecting the most
appropriate combination for the purpose and applying design principles. Thanks to digital
tools, skills such as text editing, video editing, and infographic creation have become core
communicative competencies. Designing fast and versatile messages across platforms like
email, social media, and video conferencing is crucial. This requires not only technical
adaptation but also a high level of social and cultural sensitivity. However, this
transformation cannot be considered entirely positive. Social inequalities such as the
digital divide, technological access and literacy, and ethical risks can negatively impact
communicative processes. Consequently, technology-based, versatile communication
skills require the modern individual to be not only a writer and speaker, but also an actor
who can strategically, aesthetically, and contextually combine, produce, and critically
interpret diverse capabilities. Expanding communicative competencies to encompass



dimensions such as digital literacy, ethical awareness, and intercultural understanding
should be considered a 21st-century academic requirement.

Keywords: Communicative Abilities, Digitalization, Social Media, Artificial Intelligence,
Virtual Reality



YARGI YOLUYLA DiJiTAL SANSUR: ERiSIM ENGELLEME KARARLARININ
GAZETECILIK ETIiK ve PRATIKLERINE ETKISI

Ali DAGLAR*
0z

Dijital iletisim teknolojilerinin yayginlasmasi bilgiye erisimi kolaylastirmis, hizlandirmus,
demokratiklestirmistir. Bilgiye erisimdeki bu demokratiklestirme potansiyeline paralel
olarak, devletler ve dijital platform sahipleri tarafindan uygulanan yeni sanstir bigimleri
ortaya cikmistir. Dijital medyanin ve onun dogal yayilim alani sosyal medyanin etki
alaninin biyukligi iktidarlar trkiitmekte ve yeni medyayr daha yakindan takip ve
denetim altina almaya itmektedir. Dijital medya kamusal bilginin hizla yayildig1 ana mecra
haline gelmisken, 6zellikle Tiirkiye’de mahkemeler yoluyla uygulanan erisim engelleme
kararlar1 gazetecilik pratikleri ilizerinde ac¢ik sansiir aracina doniismiistir. Bu dijital
sanslr bi¢imi o6zellikle siyaset, ekonomi ve toplumsal konulara iliskin haber tiretimini
dogrudan etkilemekte ve dijital haberciligin temel islevlerini blyik olciide
sinirlandirmaktadir. Sorunun giincelligi, 2016-2024 yillar1 arasinda uygulanan yargisal
engellerin, sayis1 yiizbinlere varan artis1 ve kamusal haber dolagimini kesintiye ugratma
bicimlerinde kendini gostermektedir. Medyadaki gazete, dergi toplatma, kapatma, radyo
ve TV’lere yonelik siireli stliresiz kapatma kararlarindan farkli olarak yeni medyada
internet kaynakli haber ve bilgi akisina yonelik sansiir, BTK ve Erisim Saglayicilar: Birligi
gibi  kurumsal yapilar araciligiyla, sorunlu kanun ve  yoOnetmeliklerle
kurumsallastirilmistir. Bu c¢alisma, mahkemelerin erisim engelleme kararlarinin
gazetecilik etik ve pratikleri tlizerindeki etkilerini analiz etmeyi amaglamaktadir.
Arastirma, erigsim engeli verilerinin BTK raporlari, bagimsiz basin arastirmalari ve dijital
platformlarin seffaflik verileri lizerinden incelenmesine ve elde edilen nitel verilerin
analizine dayanmaktadir. Bulgular, erisim engellerinin 6zellikle kamusal haber
gorunurligini azalttigini, dijital arsivlerin bitinligini bozdugunu ve gazeteciler
arasinda oto-sansir egilimini giiclendirdigini gostermektedir. Sonuc olarak bildiri, dijital
kamusal alanin korunmasi, gazetecilik etik standartlarinin siirdiiriilmesi ve habercilik
pratiklerinin giivence altina alinmasi icin seffaf yargisal siirecler ve bagimsiz denetim
mekanizmalarinin gerekliligini vurgulamaktadir.

Anahtar Kelimeler: Dijital Medya, Dijital Sansiir, Erisim Engelleme, Basin Ozgiirliigii

JUDICIAL DIGITAL CENSORSHIP: The IMPACT of ACCESS BLOCKING
DECISIONS on JOURNALISM ETHICS and PRACTICES

Abstract

The proliferation of digital communication technologies has facilitated, accelerated, and
democratized access to information. Parallel to this potential for democratization of
access to information, new forms of censorship have emerged, implemented by states and
digital platform owners. The vast influence of digital media and its natural sphere of
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dissemination, social media, frightens those in power and pushes them to monitor and
control new media more closely. While digital media has become the main channel for the
rapid dissemination of public information, access blocking decisions implemented
through courts, particularly in Turkey, have become an overt means of censorship over
journalistic practices. This form of digital censorship directly affects news production,
especially on political, economic, and social issues, and greatly limits the basic functions
of digital journalism. The urgency of the issue is evident in the increase in judicial
restrictions imposed between 2016 and 2024, which number in the hundreds of
thousands, and in the ways they disrupt the circulation of public news. Unlike decisions
to confiscate or shut down newspapers and magazines in the media, or to impose
temporary or permanent closures on radio and TV stations, censorship of internet-based
news and information flows in new media has been institutionalized through problematic
laws and regulations, implemented by institutional structures such as the
Telecommunications Authority (BTK) and the Internet Service Providers Association.
This study aims to analyze the effects of court decisions on access blocking on journalism
ethics and practices. The research is based on examining access restriction data from BTK
reports, independent press studies, and transparency data from digital platforms, as well
as analyzing the qualitative data obtained. The findings show that access restrictions
particularly reduce the visibility of public news, disrupt the integrity of digital archives,
and reinforce self-censorship tendencies among journalists. Consequently, the paper
emphasizes the necessity of transparent judicial processes and independent oversight
mechanisms to protect the digital public sphere, uphold journalistic ethical standards, and
safeguard journalism practices.

Keywords: Digital Media, Digital Censorship, Access Blocking, Press Freedom



LIVE-SERVICE OYUNLARDA DIJiTAL KAPITALIZM ve OYUN-ICi
EKONOMI

Alparslan MARAL"

Oz

Video oyunlari, ozellikle live-service modeliyle gelistirilen yapimlar sayesinde,
giunimiizde siirekli giincellenen, ekonomik olarak kurgulanmis ve oyuncular1 diizenli
olarak geri ¢agiran dinamik dijital ekosistemler haline gelmistir. Bu c¢alisma, bu tiir
oyunlarda dijital kapitalizmin oyun-i¢i ekonomi lizerinden nasil isledigini anlamay1 ve
Battle Pass, lootbox, sezonsal gorev dongtileri gibi yapilar aracilifiyla oyuncu davranisinin
hangi tasarimsal mekanizmalarla yonlendirildigini ortaya koymay1 amac¢lamaktadir. Bu
baglamda arastirma, dijital kapitalizm, dikkat ekonomisi ve davranis miihendisligi gibi
kavramlarin bir arada kullanildig1 bir kuramsal ¢erceveden hareketle live-service oyun
ekonomilerini incelemektedir. Fortnite ve Apex Legends gibi genis oyuncu kitlesine sahip
oyunlarin sezonluk ilerleme yapilari, zaman sinirh édiilleri ve giinliik gérev mekanikleri
degerlendirildiginde, oyuncularin oyuna donilis motivasyonlarinin yalnizca eglence
beklentisinden degil, tasarlanmis ekonomik o6diill doéngiilerinden etkilendigi
gozlemlenmektedir. Bu gozlem, live-service ekonomilerinin oyuncu baghiligini spontane
oyun tercihleri tizerinden degil, siireklilik gerektiren icerik akislarn ve zaman kisith
sistemler aracilifiyla yapilandirdigini gostermektedir. Oyuncularin ilerleme hizinin
biiyiik oranda oyun tarafindan belirlenen sezonsal hedeflere bagl hale gelmesi, live-
service modelinin ekonomik tasariminin davranigsal etkisini a¢iga c¢ikarmaktadir.
Calismanin ele aldigt bu yapilarin oyun diinyasiyla kurulan iliskiyi yeniden
bicimlendirdigi gérilmektedir. Oyuncu deneyimi, geleneksel beceri gelisimine dayali bir
ilerleme mantigindan ¢ikip ekonomik déngiilerin siirdiirtilebilirligine baglanan bir yapiya
doniismektedir. Bu dontiisiimiin incelenmesi, hem dijital kapitalizm baglaminda kiiltiirel
etkilerin hem de live-service tasariminin davranigsal yonlendirme stratejilerinin
anlasilmasina katki saglamaktadir. Arastirmada kullanilan nitel igerik analizi yontemi
sayesinde oyunlarin ekonomik mekanikleri dokiiman incelemesi yoluyla degerlendirilmis
ve kavramsal baglam akademik alanyazin 1s181inda yapilandirilmistir. Elde edilen bulgular,
live-service oyun ekonomilerinin dijital kapitalizmin en goriiniir uygulamalarindan biri
olarak oyuncu davranisini ¢ok katmanl bicimde yeniden sekillendirdigini ortaya
koymaktadir.

Anahtar Kelimeler: Live-Service Oyun Ekonomisi, Dijital Kapitalizm, Mikro Odemeler,
Oyuncu Davranisi Tasarimi, Dikkat Ekonomisi.
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DIGITAL CAPITALISM and IN-GAME ECONOMY in LIVE-SERVICE GAMES

Abstract

Video games, particularly those developed under the live-service model, have
transformed into dynamic digital ecosystems that are continuously updated,
economically structured, and designed to draw players back regularly. This study aims to
understand how digital capitalism operates within such games through in-game economic
systems and to reveal the design mechanisms by which features such as Battle Passes,
lootboxes, and seasonal task loops influence player behaviour. Within this scope, the
research examines live-service game economies through a conceptual framework that
incorporates digital capitalism, the attention economy, and behavioural engineering. An
examination of popular titles such as Fortnite and Apex Legends—particularly their
seasonal progression structures, time-limited rewards, and daily task systems—shows
that players’ motivation to return is shaped not only by entertainment value but also by
carefully constructed economic reward cycles. These observations demonstrate that live-
service economies structure player engagement through persistent content flows and
time-dependent systems rather than allowing fully autonomous play rhythms. Player
progression becomes increasingly tied to season-specific goals, highlighting the
behavioural impact embedded within the economic design of the live-service model. The
structures analysed in this study reveal a reconfiguration of how players engage with
game worlds. Instead of relying primarily on skill-based or narrative-driven progression,
player experience becomes intertwined with the sustainability of economic loops.
Examining this shift contributes to a deeper understanding of both the cultural
implications of digital capitalism and the behavioural steering strategies embedded in
live-service game design. Through qualitative content analysis, the study evaluates
economic mechanics via document review and situates them within a conceptual context
informed by academic literature. The findings indicate that live-service game economies
represent one of the most prominent manifestations of digital capitalism, reshaping
player behaviour in multilayered and systematic ways.

Keywords: Live-Service Game Economy, Digital Capitalism, Microtransactions, Player
Behaviour Design, Attention Economy.



YAPAY ZEKA ve KULTUREL MiRAS: MISIR MUZELERINDE DiJiTAL
TEMSIL ve KULTUREL KiMLiGIN YENIDEN URETIMi

Arzu YAVUZ", Osama Youssef Abdalhamed OTHMAN™

Oz

Bu ¢alisma, yapay zeka teknolojilerinin Misir’daki miizelerde kiiltiirel mirasin korunmasi,
temsil edilmesi ve ziyaret¢i deneyiminin gelistirilmesi lizerindeki etkilerini incelemeyi
amaclamaktadir. Arastirmanin temel amaci, yapay zekanin kiilttirel kimligi dontstiiren
mi yoksa yeniden lireten mi bir gii¢c oldugunu ortaya koymaktir. Bu dogrultuda calisma,
dijital kiltlr politikalar ve Kkiiltiirel ¢calismalar alan1 ¢ercevesinde, yapay zeka destekli
miize uygulamalarinin kiultiirel degerlerin aktarim bigimlerini nasil sekillendirdigini
iletisim bilimleri perspektifinden kapsamli bir bicimde degerlendirmektedir. Kavramsal
cerceve, kultirel calismalarin 6zellikle temsiliyet, kimligin sdylemsel kurulumu ve dijital
kiltir yaklasimlarina dayanmaktadir. Stuart Hall'un temsil kurami, kultirel kimligin
teknolojik araglarla nasil yeniden tretildigini agiklamak i¢in temel bir referans noktasi
sunmaktadir. Bu kuramsal arka plan, yapay zekanin miize anlatilar1 ve kiiltiirel bellek
pratikleri tizerindeki etkilerini ¢6ziimlemek icin kullanilmaktadir. Alan ¢alismasi, Misir
uygarhiginin kiiltiirel mirasinin korunmasinda teknoloji kullanimin1 odaga alarak Biiyiik
Misir Miizesi'nde Tutankhamun Yasam Salonu, 360° ekranlarla ziyaretcilere etkileyici
deneyimler sunmaktadir. Ayn1 miizede Microsoft HoloLens 2 ile artirilmis ve sanal
gerceklik temelli deneyimler saglanmaktadir. Misir Medeniyetleri Ulusal Miizesi'nde
yapay zekayla eserler dijital olarak 6zgilin haline kavusturulmakta; ziyaretgiler, her
heykelin altindaki barkodu telefonlariyla tarayarak AR aracilifiyla restorasyonlari
gorebilmektedir. Kipti Miizesi, tam donanimli VR turu sunmakta; ziyaretgiler salonlari
fiziksel olarak bulunmadan ii¢ boyutlu ve etkilesimli gezebilmektedir. Iskenderiye
Kitiphanesi'ne bagli CULTNAT’ta, patentli panoramik interaktif gdsterim sistemi
CULTURAMA kullanilmakta; dokuz yiliksek c¢oziintrlikli projektorle dev dairesel
ekranlarda ¢ok katmanly, etkilesimli kiiltiirel sunumlar yapilmaktadir. Metodolojik olarak
nitel arastirma yontemlerini temel alan bu ¢alisma; dokiiman incelemesi, dijital araytiz
coziimlemeleri ve yorumlayici analiz icermektedir. Boylece yapay zekadnin kiiltiirel
mirasin dijitallesmesindeki rolii hem teorik hem pratik diizeyde biitiinciil, sistematik ve
elestirel bir yaklasim ile ele alinmaktadir. Arastirma ayrica kiiltiirel temsil, teknolojik
etkilesim ve sosyal kurumsal baglam gibi kavramsal boyutlar1 entegratif bir perspektifle
degerlendirmektedir.

Anahtar Kelimeler: Kiiltiirel Calismalar, Yapay Zek3, iletisim Bilimleri, Misir'in Kiiltiirel
Mirasi, Dijital Temsil
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ARTIFICIAL INTELLIGENCE and CULTURAL HERITAGE: DIGITAL REPRESENTATION
and the REPRODUCTION of CULTURAL IDENTITY in EGYPTIAN MUSEUMS

Abstract

This study aims to examine the effects of artificial intelligence technologies on the
preservation, representation, and enhancement of visitor experience in museums in
Egypt. The main objective of the research is to determine whether artificial intelligence
functions as a force that transforms cultural identity or reproduces it. Accordingly, the
study offers a comprehensive evaluation within the framework of digital cultural policies
and cultural studies and from a communication studies perspective of how Al supported
museum practices shape the modes through which cultural values are transmitted. The
conceptual framework is grounded particularly in cultural studies approaches to
representation, the discursive construction of identity, and digital culture. Stuart Hall’s
theory of representation provides a key reference point for explaining how cultural
identity is reproduced through technological tools. This theoretical background is used to
analyze the impact of artificial intelligence on museum narratives and cultural memory
practices. The field research focuses on the use of technology in preserving the cultural
heritage of Egyptian civilization. At the Grand Egyptian Museum, the Tutankhamun Life
Gallery offers immersive experiences through 360° screens. In the same museum,
augmented and virtual reality-based experiences are provided with Microsoft HoloLens
2. At the National Museum of Egyptian Civilization, artifacts are digitally restored through
Al; visitors can scan the barcode beneath each statue with their phones to view
restorations via AR. The Coptic Museum offers a fully equipped VR tour, allowing visitors
to explore its halls three-dimensionally and interactively without being physically
present. At CULTNAT, affiliated with the Bibliotheca Alexandrina, the patented panoramic
interactive display system CULTURAMA is used, where nine high-resolution projectors
create large circular screens for multi-layered, interactive cultural presentations.
Methodologically, the study is based on qualitative research methods and includes
document analysis, digital interface analysis, and interpretive evaluation. In this way, the
role of artificial intelligence in the digitization of cultural heritage is addressed at both
theoretical and practical levels with a holistic, systematic, and critical approach. The
research additionally evaluates conceptual dimensions such as cultural representation,
technological interaction, and social-institutional context through an integrative
perspective.

Keywords: Cultural Studies, Artificial Intelligence, Communication Sciences, Egyptian
Cultural Heritage, Digital Representation



YAPAY ZEKA CAGINDA DiJiTAL PANOPTIKON: ACIK RIZA ILLUZYONU
ve MAHREMIYETIN DONUSUMU

Asli BAS*, Basak OSMANOGLU™, Melike ACIK™, Tugce AYDOGAN KILIC***

0z

Yapay zeka sistemlerinin toplumsal yasama entegrasyonu, veri ekonomisinde koklii bir
paradigma doniisiimiini tetiklemistir. Gilincel yapay zeka hizmetlerinin islevselligi,
surekli kullanic1 verisi akisina bagimhdir; bu durum, veri islemenin hukuki ve etik
zeminini olusturan agik riza kavraminin geleneksel tanimini sorgulatmaktadir. Bu
calismanin ana amaci, yapay zeka hizmet saglayicilarinin zorunlu veri paylasimiyla
yarattigl acik riza illiizyonunun, bireylerin gercek bir tercih sunup sunmadigini nitel
diizeyde analiz etmektir. Bu elestirel sorgulama, yapay zeka pratiklerinin mahremiyet ve
acik riza uizerindeki etkilerini anlamak i¢in gli¢lii bir teorik zemine ihtiya¢ duymaktadir.
Bu kapsamda, ¢alismada gozetimin tarihsel temelleri, dijital panoptikon ve mahremiyet
kavraminin sosyo-teknik bir meseleye doniistimii incelenmistir. Arastirmada elde edilen
veriler, meselenin ayrintili bicimde anlasilmasi amaciyla, 6’s1 18 yas usti liniversite
Ogrencisi ve 6’s1 veri alaninda c¢alisan profesyonel olmak tizere toplam 12 katilimciyla
nitel yontem tekniklerinden amagh ornekleme kullanilarak yar1 yapilandirilmis
gorismeler araciligiyla toplanmistir. Elde edilen bulgular, gozetim, panoptikon ve
mahremiyet kavramlarinin kuramsal ¢6zliimlemesini hem 06grenciler hem de
profesyonellerin bakis acilar1 iizerinden agik riza ile iligkilendirmistir. Bu g¢alisma,
mahremiyet algisinin ve rizanin islevini yitirerek zorunlu bir prosediire déniistiigiini
acikca gostermeyi hedeflemistir. Sonuglarin, bu bilin¢li gézetim davranisinin etik ve
hukuki boyutlarin1 agiklayarak, aydinlatilmis onam siireclerinin yeniden diizenlenmesi
gerektigini ortaya koydugu goriilmektedir.

Anahtar Kelimeler: Yapay Zeka, Acik Riza, Dijital Panoptikon, Gozetim, Mahremiyet

The DIGITAL PANOPTICON 1n the AGE Al: The ILLUSION of EXPRESS CONSENT and
the TRANSFORMATION of PRIVACY

Abstract

The integration of Artificial Intelligence (Al) systems into social life has triggered a radical
paradigm shift in the data economy. The functionality of current Al services depends on a
continuous flow of user data; this situation calls into question the traditional definition of
informed consent, which forms the legal and ethical basis of data processing. The main
objective of this study is to qualitatively analyze whether the illusion of consent created
by mandatory data sharing by Al service providers offers individuals a genuine choice.
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This critical inquiry necessitates a strong theoretical foundation for understanding the
effects of Al practices on privacy and consent. In this context, the study examines the
historical foundations of surveillance, the digital panopticon, and the transformation of
the concept of privacy into a socio-technical issue. The data for the research were
collected using semi-structured interviews via purposive sampling, a qualitative method,
with a total of 12 participants: 6 university students over the age of 18 and 6 professionals
working in the data field, to allow for a detailed understanding of the issue. The findings
obtained linked the theoretical analysis of the concepts of surveillance, panopticon, and
privacy to informed consent through the perspectives of both students and professionals.
This study explicitly aims to demonstrate that privacy perception and the function of
consent have been eroded, turning into a mandatory procedure. The results reveal that
this conscious surveillance behavior highlights the ethical and legal dimensions of the
issue, indicating that the processes for informed consent must be reorganized.

Keywords: Artificial Intelligence (Al), Express Consent, Digital Panopticon, Surveillance,
Privacy
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NETFLIX ONERI SISTEMINDEKI TOPLUMSAL CINSIYET
ALGORITMALARI UZERINE KARSILASTIRMALI BiR ANALIZ

Aysu UGUR BALCI*

0z

Dijital platformlar, seyircilere istege bagh yayin hizmeti vererek kisisellestirilmis bir
icerik sistemi sunmaktadir. Ozellikle Netflix'teki éneri sistemi, seyircinin izledigi icerikler
dogrultusunda film ve dizileri belirli kategorilerle 6n plana ¢ikarmaktadir. Bu bir 6zgtirlik
ve konfor olarak gortilse de algoritma ve veri calismalarinda gézetim ve yeniden lretim
mekanizmas1 olarak degerlendirilmektedir. Algoritmalarin kendilerinin de 6nyargi
kaynagi olabilecegi, 6zellikle 6neri ve arama sistemlerinde kullanilan isbirlikgi filtreleme
algoritmalar1 oOrnegiyle gosterilmektedir. Algoritma, kullaniciya yalnizca ge¢miste
begendiklerine ¢ok benzeyen icerikler onerir. Bu da kullanicinin kiltiirel veya bilgi
cesitliligini azaltabilir. Algoritmalar, tarafsiz matematiksel araglar degil; kiiltiirel
onyargilar ve ekonomik ¢ikarlarin birlestigi toplumsal yapilardir. Bu nedenle
algoritmalar, sadece bilgiye erisimi degil, ayn1 zamanda goriintrligi, temsili ve kiiltiirel
anlam turetimini de belirler. Bilhassa igeriklerin kadin ve erkek kullanicilara gore
farklilasmasi algoritma kiiltiirii agisindan 6grenilmis kaliplarin tekrarlanmasi olarak
yorumlanmaktadir. Bu ¢alismanin temel amaci, Netflix oneri algoritmalarinin toplumsal
cinsiyet temelli farkliliklari nasil yeniden tirettigini ve kadin ile erkek kullanicilar arasinda
icerik oOnerileri agisindan ne tiir ayrimlar olusturdugunu incelemektir. Calismada nitel
icerik analizi yapilarak kadin ve erkek kullanici profillerine bakilmis, 6nerilen dizi ve film
tiirleri ele alinmistir. Arastirma sonucunda kadin kullanici profillerine daha ¢ok romantik-
komedi, dram ve iliskisel hikaye temali iceriklerin; erkek profillere ise aksiyon, suc ve
siddet tiirlerinin dnerildigi goriilmektedir. Bu 6neri yapisi, erkek izleyiciyi eylem, basari
ve glic temalarn etrafinda tanimlamaktadir. Sonug olarak iki farkli toplumsal cinsiyet
kimligi ile olusturulmus kullanici profilleri arasinda “kisisellestirilmis 6neri” kavraminin
aslinda cinsiyetlendirilmis bir algoritmik secicilik icerdigi gortilmiistir. Boylelikle yapay
zeka algoritmalarinin sadece teknik bir unsur degil, kiiltiirel bir aktor oldugu sdylenebilir.

Anahtar Kelimeler: Dijital Platformlar, Algoritma, Toplumsal Cinsiyet, Netflix, Yapay
Zeka

A COMPARATIVE ANALYSIS of GENDER ALGORITHMS in the NETFLIX
RECOMMENDATION SYSTEM

Abstract

Digital platforms provide on-demand streaming services that offer audiences a
personalized content experience. In particular, Netflix’'s recommendation system
highlights films and series based on viewers’ previous viewing habits. Although this

* Ars. Gor. Dr., Ankara Hac1 Bayram Veli Universitesi, iletisim Fakiiltesi, Radyo, Televizyon ve Sinema
bolumi, E-Posta: ayvsu.ugur@hbv.edu.tr ORCID: 0000-0003-0671-2909
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system appears to offer freedom and convenience, in algorithmic and data studies it is
regarded as a mechanism of surveillance and reproduction. Algorithms themselves can be
sources of bias, as exemplified by collaborative filtering algorithms used in
recommendation and search systems. The algorithm suggests content that closely
resembles what the user has previously enjoyed, which may reduce the diversity of
cultural exposure and information. Algorithms are not neutral mathematical tools; they
are social constructs shaped by cultural biases and economic interests. Therefore,
algorithms influence not only access to information but also visibility, representation, and
cultural meaning-making. The differentiation of content according to male and female
users is interpreted as the repetition of learned patterns within algorithmic culture. The
main aim of this study is to examine how Netflix’s recommendation algorithms reproduce
gender-based differences and what kinds of distinctions emerge in the content
recommended to male and female users. Using qualitative content analysis, female and
male user profiles were compared in terms of the types of films and series recommended.
The results reveal that female profiles were predominantly recommended romantic-
comedy, drama, and relationship-oriented content, whereas male profiles were offered
action, crime, and violence-oriented genres. This recommendation structure defines male
viewers around themes of action, success, and power. Consequently, it was found that the
notion of “personalized recommendation” actually involves gendered algorithmic
selectivity. Thus, artificial intelligence algorithms can be seen not merely as technical
tools but as cultural actors.

Keywords: Digital Platforms, Algorithm, Gender, Netflix, Artificial Intelligence
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POST-GOZETIM CAGINDA FEMINIST MAHREMIYET: URETKEN YAPAY
ZEKA ve 0Z GOZETIM PARADOKSU

Ayse Giil KIZIL*

0z

Bu c¢alisma, liretken yapay zekanin (GenAl) ortaya koydugu yeni gézetim modellerini,
feminist mahremiyet perspektifinde ele alarak, 6z gozetim paradoksunun isleyisini
sorgulamaktadir. Foucault'nun panoptikon ve 6z gozetim pratikleri, Zuboff'un gozetim
kapitalizmi paradigmasi ve Noble’in algoritmik o6nyargi calismalarindan hareketle,
GenAl'ln feminist mahremiyeti nasil yeniden bicimlendirdigi, farkli boyutlariyla birlikte
ele alinmistir. GenAl, kullanicilarin 6znel verilerini kendi rizasiyla algoritmik mimariyi
beslemesiyle bireylerin ayn1 zamanda gozetleyen ve gozetlenen konumuna yerlestirildigi
yeni bir panoptikon yapisini insa etmektedir. Foucault'un 06z gozetim olgusuy,
kullanicilarin veri iretimiyle sekillenen goriintirliik icin paylasimlarini ve etkilesim
pratiklerini siirekli iyilestirmeyi aciklarken; Zuboff'un gézetim kapitalizmi yaklasimi,
oznel deneyimlerin nasil davranissal fazlaliliga doniistiiriilerek yapay zeka modellerinin
egitimi icin ekonomik bir girdiye cevrildigini goriiniir kilmaktadir. Noble’in algoritmik
onyargiya iliskin calismasi ise dijital sistemlerin queer topluluklari, kadinlar ve cesitli
azinlik gruplar lizerinde yarattigl orantisiz etkisini goriiniir kilarak, teknolojinin tarafsiz
oldugu yoniindeki hakim mitini sorgulamaktadir. Nitel bir kavramsal analiz olarak
tasarlanan bu calisma, feminist mahremiyet, gézetim ve tlretken yapay zeka alanindaki
gincel akademik literatiirtin sistematik olarak taranmasina dayanmaktadir. Dijital
feminizm literatiiriinii, yapay zeka arastirmalarin1 ve gozetim calismalarin1 tematik
olarak bir araya getirerek liretken yapay zeka sonrasi1 donemde feminist mahremiyetin
yeniden ele alinmasi i¢in teorik bir ¢erceve sunmaktadir. Bulgular, GenAl déneminde
mahremiyetin yalnizca salt bireysel bir hak olmaktan ¢ikarak politik, teknolojik ve
kiltlirel bir miicadele alanina dontstigiinii gostermektedir. Bu baglamda feminist
topluluklarin dayanisma i¢in teknolojiyi kullanirken ayni zamanda gozetim baskina karsi
mahremiyeti savunmasi, dijital c¢agdaki feminist hareketin en o6nemli miicadele
alanlarindan birini olusturmaktadir.

Anahtar Kelimeler: Uretken Yapay Zek4, Feminist Mahremiyet, Oz Gozetim, Gozetim
Kapitalizmi, Algoritmik Onyarg

POST-SURVEILLANCE ERA FEMINIST PRIVACY: GENERATIVE ARTIFICIAL
INTELLIGENCE and the SELF-SURVEILLANCE PARADOX

Abstract

This study examines the new surveillance configurations produced by generative artificial
intelligence (GenAl) through a feminist privacy framework, interrogating the functioning
of the self-surveillance paradox. Drawing on Foucault’s conceptualization of the
panopticon, technologies of the self, and practices of self-surveillance; Zuboff’s paradigm
of surveillance capitalism and its logic of extracting behavioral surplus; and Noble’s

* Bagimsiz Arastirmaci, E-posta: ayse.gulkizil@hotmail.com ORCID: 0009-0006-8551-6533
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scholarship on algorithmic oppression and discriminatory digital infrastructures, the
study analyzes how GenAl reshapes feminist understandings of privacy across multiple
dimensions. GenAl constructs a new panoptic formation in which individuals are
positioned simultaneously as both the observers and the observed, as users voluntarily
supply algorithmic architectures with their personal and experiential data. Foucault's
notion of self- surveillance illuminates how visibility is continuously reproduced through
data production, content-sharing practices, and affective interaction within digital
platforms. Zuboff’s framework of surveillance capitalism further reveals how subjective
experiences are converted into behavioral surplus and commodified as economic inputs
for the training and optimization of artificial intelligence models. Noble’s analysis of
algorithmic oppression, in turn, exposes how discriminatory digital infrastructures
produce disproportionate harms for women, queer communities, and minoritized groups,
thereby fundamentally challenging the dominant myth of technological neutrality.
Designed as a qualitative conceptual analysis, this study is grounded in a systematic
review of contemporary academic literature in feminist privacy studies, surveillance
theory, and generative artificial intelligence research. By thematically integrating digital
feminist scholarship, critical Al studies, and surveillance research, the paper develops a
theoretical framework for rethinking feminist privacy in the post-GenAl era. The findings
indicate that, under GenAl conditions, privacy can no longer be understood solely as an
individual right but must be reconceptualized as a political, technological, and cultural site
of struggle. In this context, while feminist communities increasingly mobilize digital
technologies for solidarity, visibility, and collective resistance, their simultaneous efforts
to contest surveillance regimes and defend feminist privacy emerge as one of the most
critical arenas of struggle within contemporary digital feminist movements.

Keywords: Generative Artificial Intelligence, Feminist Privacy, Self-surveillance,
Surveillance Capitalism, Behavioral Surplus, Algorithmic Oppression
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IKLIM DEGISIKLIGINE YONELIK DiJiTAL ORTAMLARDA YAYILAN
DEZENFORMASYON ANLATILARININ iCERIK ANALIZi: TEYIT ve
DOGRULUK PAYI ORNEGI

Ayse Seda ASLAN", Mutluhan CAMUR™

0z

Iklim degisikligi giiniimiizde sadece bilimsel bir mesele olmaktan cikarak politik,
ekonomik ve kiltiirel bir tartisma alanina déniismiistiir. Bu durum iklim degisikligi ile
ilgili bilgi tretimi ve paylasiminin salt bilimsel g¢evrelerce sinirli kalmayip, genis bir
kamusal alanda da dolasima girmesine yol agmistir. Oyle ki bugiin, iklim degisikligine
yonelik miicadele tiim bu alanlarinda topyekéin bir degisim ve doniisimi elzem
kilmaktadir. Dijital medya ortamlarinda hizla yayilan yanlis bilgi ve dezenformasyon,
gerceklestirilmeye c¢alisilan bu doniisiimiin 6niinde engel teskil eden en belirleyici
dinamiklerinden biridir. iklim degisikliginin gercekligini inkar eden, etkilerini
kiicimseyen ve komplo anlatilarina dayandiran paylasimlar, kamuoyunun bilimsel
bilgiye duydugu giliveni zedelemekte ve iklim eylemini geciktiren algisal bariyerler
yaratmaktadir. Bu noktada dogrulama platformlari, dijital bilgi ekosisteminde dogru
bilgiye erisimi giiclendiren ve kamuoyunu bu dogrultuda bilgilendiren 6nemli araci
aktorler haline gelmekle birlikte ayn1 zamanda belirli anlatilarin, ideolojik cercevelerin ve
bilimsel yaklasimlarin nasil yeniden tiretildigi de gortnir kiinmaktadir. Bu ¢alismada,
iklim degisikligine iliskin dijital mecralarda yayilan yanls bilgi (misinformation) ve
dezenformasyonlarin (disinformation) hangi anlatilar (iklim stipheciligi, komplo teorisi
vd.) etrafinda sekillendigini ortaya koymak amag¢lanmistir. Bu ama¢ dogrultusunda
Tirkiye’'de dijital ekosistemde dolasima giren iklim dezenformasyonlarinin hangi tiir ve
formatta (metin, ses, video) tretildigi, hangi dijital platformlarda yayildig1 ve iklim
degisikligine iliskin nasil bir cerceve sunuldugu gibi sorulara cevap aranmistir. Calisma,
Tiirkiye’de bagimsiz dogruluk kontrolii faaliyeti yiiriiten ve Uluslararasi Dogruluk Kontrol
Ag (IFCN)'min imzacis1 olan Teyit ve Dogruluk Payr érneginde yiiriitilmiistiir. Iklim
degisikligine iliskin Teyit'te “Iklim ve Hava” kategorisinde 39, Dogruluk Payr'nda “Cevre
ve Iklim” kategorisinde ise 36 olmak iizere toplam 75 icerik analiz edilmistir. Veriler
MAXQDA'’ya aktarilarak icerik analizi yontemiyle incelenmistir. Elde edilen bulgular, iklim
degisikligine yonelik dijital ortamda yayilan yanls bilgi ve dezenformasyonlarin komplo
teorileri, iklim aktivizmi ve bilimsel inkar etrafinda sekillendigini géstermistir.

Anahtar Kelimeler: iklim Degisikligi, Komplo Teorisi, Dezenformasyon, Yanhs Bilgi
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CONTENT ANALYSIS of DISINFORMATION NARRATIVES SPREADING in DIGITAL
ENVIRONMENTS REGARDING CLIMATE CHANGE: An EXAMPLE of TEYIT and
DOGRULUK PAYI

Abstract

Climate change has evolved beyond being merely a scientific issue, becoming a political,
economic, and cultural debate. This situation has led to the production and sharing of
information on climate change extending beyond scientific circles and entering the
broader public sphere. Consequently, the fight against climate change now necessitates
comprehensive change and transformation across all these areas. Misinformation and
disinformation spreading rapidly in digital media environments are among the most
decisive dynamics that stand as obstacles to this attempted transformation. Posts that
deny the reality of climate change, downplay its effects, and rely on conspiracy narratives
undermine public trust in scientific knowledge and create perceptual barriers that delay
climate action. At this point, fact-checking platforms have become important actors that
strengthen access to accurate information in the digital information ecosystem and
inform the public accordingly. At the same time, they also reveal how certain narratives,
ideological frameworks, and scientific approaches are reproduced. This study aims to
reveal the narratives (climate skepticism, conspiracy theories, etc.) around which
misinformation and disinformation related to climate change are shaped in digital media.
To this end, the study sought to answer questions such as what types and formats (text,
audio, video) of climate disinformation are circulating in Tiirkiye's digital ecosystem, on
which digital platforms it is disseminated, and what kind of framework is presented
regarding climate change. The study was conducted using the examples of Teyit and
Dogruluk Payi, which carry out independent fact-checking activities in Tiirkiye and are
signatories to the International Fact-Checking Network (IFCN). A total of 75 pieces of
content were analyzed: 39 in the “Climate and Weather” category on Teyit and 36 in the
“Environment and Climate” category on Dogruluk Payi. The data was transferred to
MAXQDA and examined using content analysis methods. The findings revealed that
misinformation and disinformation about climate change circulating in the digital
environment revolved around conspiracy theories, climate activism, and scientific denial.

Keywords: Climate Change, Conspiracy Theory, Disinformation, Misinformation
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ALGORITMIK URETIM ve SINEMA: YAPAY ZEKA FiLM FESTIVALI
UZERINDEN DONUSEN SINEMASAL URETIMIN INCELENMESI

Bahadir KAPIR*

Oz

Sinematik sanat disiplini ve sinematografik anlatim kendi ontolojik gelisim siirecinde
teknoloji ile simbiyotik bir etkilesim cercevesinde belli periyodlar ya da kirilma anlarinda
degisim ve doniisiimler gecirmektedir. Sinema sanatinin teknolojiyle olan bu organik bagi
dogal olarak da sinemanin anlatim dilini, Uretim siireclerini, dagitim ve gosterim
bicimlerini stirekli yeniden sekillendirmekte ve bicimlendirmektedir. Gorsel-isitsel
tretim alaninda biiytk bir degisime kapi aralayan teknolojik evrimin son asamasini temsil
eden yapay zeka sistemleri de sinematik liretim siireclerinde yeni bir post-sinematik
evreyi tetiklemekte, yeni bir ¢agin kapilarini aralamaktadir. S6z konusu bu durum
ozellikle uluslararasi alanda son iki yilda artan bir say1 ile dliizenlemeye baslanan cesitli
yapay zeka film festivallerinde goriiniir olmustur. Buradan hareketle arastirma, yapay
zeka teknolojilerinin sinema endiistrisinde tetikledigi paradigmatik doniisiimii, Tiirkiye
Uluslararasi Yapay Zeka Film Festivali (T-AIFF) baglaminda incelemeyi amag¢lamaktadir.
Festivalin yarisma kategorisinde tamamen yapay zeka araglar1 kullanilarak tretilen
filmleri kabul etme politikasi, sinemasal dontistimii analiz etmek i¢cin metodolojik agidan
0zgln bir arastirma sahasi sunmaktadir. Bu baglamda festival, ¢alismanin érneklemi
olarak belirlenmistir. Festival kapsaminda biitlinliyle yapay zeka araglariyla iiretilmis
1091 bagvuru arasindan finale kalan 61 kisa film gorsel estetik, sahne yapisi,
sinematografi, kurgu, teknik kalite ve yapim stireci parametreleri ¢ercevesinde bicimsel
film analizi yontemiyle incelenmistir. Arastirma bulgularina gore, sinemasal tiretimin tiim
asamalarinin yapay zeka tabanli araglarla gerceklestirilebilir hile geldigini sdylemek
miimkindiir. Ancak bu araglarin halen gelisim siirecinde oldugu ve teknik/estetik
anlamda olgunlasma asamasinda bulunduklar1 saptanmustir. Ozellikle animasyon
lretiminde, yapay zeka araclarinin sinematografik olarak diger tiirlere kiyasla daha
basarili sonuglar iirettigi goriilmektedir. Geleneksel sinema iiretiminin kolektif yapisinin,
yapay zeka destekli tiretim bicimleriyle birlikte bireysellestigi ve bu durumun sinema
lretim paradigmasinda yapisal bir doniisiime isaret ettigi gézlemlenmistir. Bu yeni
tretim ekosistemi, ayn1 zamanda ses ve goriintii gibi alanlarda yapay zeka araclarinin
etkin kullanimiyla iliskili yeni uzmanlik alanlarinin ortaya ¢ikmasina neden olacagi
saptanmistir. Yapay zeka araglari ile liretilen gorsellerin kendine has bir renk paletinin ve
dokusunun oldugu tespit edilmis, bu baglamda yapay zeka araglarinin kendi gorsel dilini
olusturdugu sonucuna varilmistir.

Anahtar Kelimeler: Yapay Zeka ve Sinema, Uretken Yapay Zeka, Film Festivali, Sinemasal
Uretim Siireci, Algoritmik Estetik
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ALGORITHMIC PRODUCTION and CINEMA: EXAMINING the TRANSFORMATION of
CINEMATIC PRODUCTION THROUGH an ARTIFICIAL INTELLIGENCE FILM
FESTIVAL

Abstract

Cinematic art and cinematographic narrative undergo transformations at certain periods
or breaking points through symbiotic interaction with technology. This organic
connection continuously reshapes cinema's narrative language, production processes,
distribution and exhibition forms. Artificial intelligence systems, representing the final
stage of technological evolution opening the door to paradigmatic change in audiovisual
production, trigger a new post-cinematic era in cinematic production processes. This has
become particularly visible in various Al film festivals organized internationally over the
last two years. The research aims to examine the paradigmatic transformation triggered
by Al technologies in the cinema industry within the context of Turkey International
Artificial Intelligence Film Festival (T-AIFF). The festival's policy of accepting films
produced entirely using Al tools in its competition category presents a methodologically
unique research field for analyzing this transformation and has been determined as the
study's sample. Within the festival, 61 short films that reached the finals among 1091
submissions produced entirely with Al tools were examined through formal film analysis
method within the framework of visual aesthetics, scene structure, cinematography,
editing, technical quality and production process parameters. According to research
findings, all stages of cinematic production have become feasible with Al-based tools.
However, these tools are still in the development process and maturation phase in
technical and aesthetic terms. Particularly in animation production, Al tools emerge as
the cinematographically best and most successful production field. It has been observed
that the collective structure of traditional cinema production has become individualized
with Al-supported production forms, and this indicates a structural transformation in the
cinema production paradigm. This new production ecosystem will also cause the
emergence of new expertise areas related to the effective use of Al tools in fields such as
sound and image. Images produced with Al tools have a distinctive color palette and
texture; in this context, Al tools create their own visual language.

Keywords: Artificial Intelligence and Cinema, Generative Artificial Intelligence, Film
Festival, Cinematic Production Process, Algorithmic Aesthetics
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HIKAYENE EKLE: SLAKTIiViZM, VICDAN ve GOSTERI KULTURU
UZERINE BiR DEGERLENDIRME

Baran GOKYER*

0z

Bu calisma geleneksel aktivizmin sosyal medya sonrasi donemde, sosyal medya platformu
olan Instagram’in “sen de ekle”, “hikayene ekle” 06zelligi araciligiyla nasil yeniden
sekillendigini ve toplumsal hareketlerin bigcimsel ve duygusal yonlerini incelemeyi
amaclamaktadir. Kadina yonelik siddet, ifade o6zgirligi, siyasi tutuklamalar, gogmen
topluluklar, ¢ocuk su¢lulugu gibi kamusal alanda tartisma ve etkilesim yaratan toplumsal
meseleler veya bayramlarda, milli giinlerde yapilan paylasimlar ile kullanicilarin siklikla
ayn1 gorseli veya mesaji hikayelerinde paylasmalari, dijital ¢agin “vicdani rahatlama”
pratiklerinden biri haline gelmistir. Bu tir paylasimlar, bireye kisa siireli bir toplumsal
sorumluluk hissi kazandirip vicdani bir rahatlama sunarken, ger¢ek eylemin yerini imajin,
katilimin yerini ise temsili bir gésterinin aldig1 bir alan yaratir. Morozov’un “slaktivizm”
kavramina gore bayramlarda veya toplumsal meselelerde herkesin aymi icerigi
paylasmasi bir “tembel aktivizm” 6rnegi olarak degerlendirilebilir. Evgeny Morozov’'un
“slaktivizm” kavrami, dijital ¢agin aktivizmi giderek ytlzeysellestirdigine dikkat ceker.
Morozov’a gore yurttaslar sosyal medya ortamlarinda yalnizca bir tusa basarak veya bir
paylasimi yeniden yayimlayarak politik bir fark yaratma yanilsamasina kapilirlar. Bu
eylemler, gercek bir degisim liretmekten ¢ok, bireyin kendi vicdanini rahatlatan sembolik
davranislardir. “Sen de ekle”, “hikayene ekle” butonu yalnizca bir paylasim araci degil,
bireyin vicdanimi dijital ortamda rahatlatmasini miimkiin kilan bir aractir. Birey;
hatirlama, politik ve sosyolojik biling kazanmadan ziyade gorevini yerine getirmeyi,
duygusal tatminini saglamay1 hedefler hale gelir. Bu ¢alisma, dijital aktivizm pratiklerini
inceleyerek, cevrimici katilimin ¢ogu zaman bireylerde toplumsal sorumluluk hissi
uyandiran ancak somut eyleme donlismeyen bir temsil alan1 yarattigini; dijital katilimin
toplumsal biling, degisim yerine duygusal tatmin {Urettigini; ayni paylasimlari
tekrarlayarak kendilerini bir grubun iiyesi hissettiklerini yani aidiyet duygusunu
pekistirdigini ve bireylerde toplumsal sorumluluk yanilsamasi yarattigini1 gostermeyi
amaglamaktadir.
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ADD TO YOUR STORY: SLACKTIVISM, CONSCIENCE, AND PERFORMANCE CULTURE:
AN EVALUATION

Abstract

This study aims to examine how traditional activism has been reshaped in the post-social
media era through Instagram’s “add to your story” feature and to analyze the formal and
emotional aspects of social movements. Sharing practices on public issues—such as
violence against women, freedom of expression, political detentions, migrant
communities, and juvenile delinquency—or during holidays and national days, where
users frequently post the same images or messages on their stories, have become one of
the “conscience-relieving” practices of the digital age. These practices provide individuals
with a short-term sense of social responsibility and moral relief, while creating a space in
which the place of real action is taken by image, and the place of participation is occupied
by symbolic display. According to Morozov’s concept of slacktivism, the sharing of the
same content by everyone during holidays or public issues can be considered a form of
“lazy activism.” Morozov emphasizes that digital activism is increasingly superficial.
Citizens, he argues, fall into the illusion that they can make a political difference merely
by pressing a button or resharing a post on social media. These actions are symbolic
behaviors that comfort the individual’s conscience rather than producing real change. The
“add to your story” button is not just a sharing tool; it serves as a means for individuals to
relieve their conscience in the digital environment. Individuals aim to fulfill their duty and
achieve emotional satisfaction rather than gaining memory, political, or sociological
awareness. This study examines digital activism practices, showing that online
participation often creates a space that induces a sense of social responsibility in
individuals without translating into concrete action; that digital participation produces
emotional satisfaction rather than social consciousness or change; and that by repeating
the same shares, individuals feel part of a group, reinforcing their sense of belonging and
creating an illusion of social responsibility.

Keywords: Slacktivism, Digital Activism, Symbolic Participation, Instagram, Social Media
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DiJITAL CAGIN YAPAY ZEKA iCERIKLI RADYO YAYINCILIGINA
DINLEYICi YAKLASIMLARI: OFF RADIO KRAKOW ORNEGI

Ber¢cem TUNABOYLU*, Fulya ULUS™, Gok¢e GULER™*, Hasan YUMUK***, Mert NARLI***,
Nazmiye UYSAL™, Nur TASKIN*™****, Seyda Nur BEKEM******, Tuana EMEN*"*****,
Zhenishbek Kyzy ZHANYLMYRZA™ " Hatice KILINC™*****
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Radyo, tarihsel olarak kitle iletisiminin en gli¢lii araglarindan biri olarak insan sesi,
duygusal bag ve toplumsal etkilesim tizerine kurulmus bir mecra iken; glinimuzde
otomasyon, Kkisisellestirme ve algoritmik icerik tiretimi gibi teknolojilerle yeniden
tanimlanmaktadir. BBC Radio 1'in “Al Max” DJ'i; Polonya’da OFF Radio Krakéw’un {i¢
yapay zeka sunucusuyla yaptig1 yayin deneyimi, yapay zeka tabanlh radyo pratiklerinin
kiiresel bir egilim haline geldigini gostermektedir. Yapay zeka destekli medya deneyimleri
yalnizca teknik yenilikler degil, ayn1 zamanda toplumsal degerler, etik normlar ve medya
ekosisteminde insan-makine etkilesimi iizerine yeni tartismalar dogurmaktadir. Buradan
hareketle bu arastirma yapay zeka icerikli yayinlara yonelik dinleyici yaklasimlarinin ne
yonde oldugunu Krokow merkezli OFF Radio 6rneginden yola ¢ikarak Aktor Ag Teorisi
(ANT) ve Teknolojinin Toplumsal Ingas1 Yaklasimi (SCOT) cercevesinde degerlendirmeyi
amaclamaktadir. Boylelikle, dinleyici yorumlar veri kaynagi olarak ele alinmis, bu
yorumlar lizerinden hem agsal iliskiler hem de teknolojinin toplumsal anlam tretimi
analiz edilmistir. OFF Radio Krakow'un Facebook sayfasinda bulunan dinleyici
yorumlarindan rastgele olarak secilen 200 yorum veri setini olusturmustur. Veriler
tematik analiz yontemiyle degerlendirilmis ve teorik baglamda “yapay zekaya yonelik
duygusal ve kiiltiirel algilar, normatif ve etik direng, teknolojik tehdit ve uygunluk
sorunlar, ag icinde diren¢” olmak tizere 4 ana tema ortaya ¢ikmistir. Arastirma bulgular,
yapay zekanin radyo yayinciligina entegrasyonun yalnizca teknolojik bir gelisme olmanin
Otesinde medya etigi, emek, toplumsal giiven, kurum kimligi gibi alanlarda ¢ok katmanl
etkiler treten bir donlsimiin varhgin1 isaret etmektedir. Aktor Ag Teorisi
perspektifinden degerlendirildiginde medya aginin insan ve insan dis1 aktorler arasindaki
guc iliskilerini derinden déniistiiren bir yeniden yapilanma girisimi olarak goriilmektedir.
Bu yeni yapinin hentiz mesruiyet kazanmadigini ve degisime karsi bir direng olustugunu
“bu karar tamamen yanlis”, “radyonun ruhu kayboluyor” gibi ifadeler goriinir
kilmaktadir. Teknolojinin Toplumsal Insas1 Yaklasimi perspektifinden bakildiginda,
yapay zeka sunucularin kullanilmasi radyonun hem normatif hem de kiltiirel-bilissel
mesruiyetini zayiflatan bir girisim olarak goriinmektedir. Bu nedenle dinleyicilerin “insan
sesi olmadan radyo olmaz”, “makine insanin yerini alamaz” gibi ifadeleri, kurumun
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yerlesik normlara aykir1 hareket ettigini gostermektedir. Dolayisiyla radyo gibi insani
temasin merkezde oldugu mecralarda yapay zeka uygulamalarinin gelecegi, teknolojik
kapasitenin 6tesinde toplumsal kabul ve etik duyarliliklarla birlikte degerlendirilmelidir.

Anahtar Kelimeler: Yapay Zeka, OFF Radio Krakow, Radyo Yayincligl, Insan Makine
Etkilesimi, Dijital Dontigiim.

LISTENER APPROACHES to ARTIFICAL INTELLIGENCE BASED RADIO
BROADCASTING in the DIGITAL AGE: The CASE of ‘OFF RADIO

KRAKOW’
Abstract

Historically one of the most powerful tools of mass communication, radio has long
functioned as a medium built upon the human voice, emotional connection, and social
interaction; today, however, it is being redefined through technologies such as
automation, personalization, and algorithmic content production. BBC Radio 1's “Al Max”
DJ and the broadcasting experiment conducted by OFF Radio Krakéw in Poland with three
artificial-intelligence presenters demonstrate that Al-based radio practices are becoming
a global trend. Al-supported media experiences represent not only technical innovations
but also generate new debates surrounding social values, ethical norms, and human-
machine interaction within the media ecosystem. From this starting point, the present
study aims to evaluate listener approaches toward Al driven broadcasts based on the case
of OFF Radio Krakdéw, using the frameworks of Actor-Network Theory (ANT) and the
Social Construction of Technology (SCOT). Listener comments were used as the primary
data source, and these comments were analyzed to explore both networked relations and
the social meaning-making processes of technology. A dataset of 200 listener comments
was created through the random selection of comments posted on OFF Radio Krakow’s
Facebook page. The data were evaluated through thematic analysis, and six main themes
emerged in the theoretical context: threats to employment and labor, lack of human
warmth and emotion, distrust toward artificial intelligence, resistance to technological
change, and listener needs. The findings indicate that the integration of artificial
intelligence into radio broadcasting is more than a mere technological advancement;
rather, it signifies a transformation producing multilayered effects on fields such as media
ethics, labor, social trust, and institutional identity. From an Actor-Network Theory
perspective, this transformation represents a restructuring attempt that profoundly
alters power relations between human and non-human actors within the media network.
Comments such as “this decision is completely wrong” and “the soul of radio is
disappearing” reveal that this new structure has not yet achieved legitimacy and that a
form of resistance to change has emerged. From the perspective of the Social Construction
of Technology, the use of Al presenters appears as an initiative that weakens both the
normative and cultural-cognitive legitimacy of radio. Thus, statements such as “there can
be no radio without the human voice” and “a machine cannot replace a human” show that
the institution is acting contrary to established norms. Consequently, the future of
artificial intelligence applications in media spaces—such as radio, where human contact
is central—must be evaluated not only in terms of technological capacity but also through
the lenses of social acceptance and ethical sensitivity.

Keywords: Artificial Intelligence, OFF Radio Krakow, Radio Broadcasting, Human-
Machine Interaction, Digital Transformation

23



YOUTUBE’DA SUCUN TEMSILI: DiJiTAL KAMUSAL ALANDA SUC ALGISI

Buse SARAC"

Oz

Bu calisma, dijitallesmenin toplumsal yapilar tzerindeki degisimin etkisi baglaminda,
YouTube’da yayimlanan seri katiller, siddet icerikli oyun video konulu iceriklere yapilan
kullanici yorumlarini detayh bir sekilde inceleyerek dijital ortamlarda olusan toplumsal
algi, etik ve ahlaki sinirlarinin ve toplumun su¢ algisi lzerine analiz yapilmak
amaglanmistir. Dijital medya ortamlari, yalnizca bilgi tiiketim ve tliretim alani olmaktan
uzaklasarak, bireylerin duygularini, diisiincelerini ve toplumsal algilarini ifade ettikleri
etkilesimli bir kamusal alan islevi iistlenmistir. Ozellikle Habermas'in kamusal alan
kurami ¢cercevesinde degerlendirilen bu ¢calismada, dijital ortamda sug¢ temsillerinin nasil
insa edildigi, kullanicilarin bu temsillere nasil anlamlar yiikledigi ve bu anlamlar
dogrultusunda kullanicilarin yorumu toplumun etik ve ahlaki sinirlarina dair ne séyledigi
ele alinmaktadir. YouTube platformundaki izleyicilerin yorumlardan yola ¢ikarak baslica
temalar; sucluya duyulan merak, adalet istegi, empati kurma, korku ve tiksinme gibi
duygusal tepkiler, mizah yoluyla bas etme stratejileri, ahlaki sorgulamalar ve popiiler
kiltir referanslar1 yer almaktadir. Arastirmada 6zellikle Youtube kanallarindaki sug
icerikleri, seri katil vakalarin1 anlatan videolar se¢ilmistir. Videolara yapilan yorumlar
nitel icerik analiz yontemiyle incelenmistir. Elde edilen bulgular, YouTube’un hem bilgi
aktarimi hem de sosyal temsil alani olarak islev gordiiglinii ortaya koymustur. Platform,
kullanicilarin sug, siddet ve adalet kavramlar iizerine disiince trettigi, kimi zaman
empati kurdugu, kimi zamansa tepkisel ve kutuplastirici1 yorumlarla toplumsal gerilimleri
disa vurdugu bir dijital kamusal alan niteligindedir. Bu baglamda, YouTube gibi dijital
platformlarin toplumsal biling, etik anlayis ve sug¢ algis1 lzerindeki etkisi oldukga
onemlidir. Sonug¢ olarak, YouTube’'un hem katilimi tesvik eden hem de kutuplastirici
yapilar barindiran ¢ift yonlii bir kamusal alan potansiyeli tasidig1 tespit edilmistir. Bu
baglamda platformun algoritmik yapisi, icerik iireticilerinin yonelimi ve kullanici profili,
dijital kamusalligin niteligini belirleyen temel unsurlar arasinda yer almaktadir.

Anahtar Kelimeler: Dijital Kamusal Alan, Youtube, Seri Katiller, Kullanic1 Yorumlari, Sug
Soylemi

REPRESENTATION of CRIME on YOUTUBE: PERCEPTIONS of CRIME in the DIGITAL
PUBLIC SPHERE

Abstract

This study aims to analyze the social perception, ethical and moral boundaries, and
society's perception of crime in digital environments by examining in detail user
comments on content
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Published on YouTube about serial killers and violent video games, within the context of
the impact of digitalization on social structures. Digital media environments have moved
beyond being merely areas of information consumption and production to take on the
function of an interactive public sphere where individuals express their emotions,
thoughts, and social perceptions. Evaluated within the framework of Habermas' public
sphere theory, this study examines how representations of crime are constructed in the
digital environment, how users assign meaning to these representations, and what these
meanings reveal about society's ethical and moral boundaries. Based on the comments of
viewers on the YouTube platform, the main themes include curiosity about the
perpetrator, the desire for justice, emotional responses such as empathy, fear, and disgust,
coping strategies through humor, moral questioning, and references to popular culture.
The study specifically selected crime content on YouTube channels, namely videos
describing serial killer cases. Comments on the videos were examined using qualitative
content analysis methods. The findings reveal that YouTube functions both as a medium
for information transfer and as a space for social representation. The platform is a digital
public sphere where users generate thoughts on the concepts of crime, violence, and
justice, sometimes empathizing, sometimes expressing social tensions through reactive
and polarizing comments. In this context, the impact of digital platforms such as YouTube
on social consciousness, ethical understanding, and perceptions of crime is quite
significant. In conclusion, it has been determined that YouTube has the potential to be a
dual-sided public sphere that both encourages participation and harbors polarizing
structures. In this context, the platform's algorithmic structure, the orientation of content
creators, and user profiles are among the fundamental elements that determine the
nature of digital publicness.

Keywords: Digital Public Sphere, Youtube, Serial Killers, User Comments, Crime
Discourse
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AKADEMIK URETIMIN EKONOMI POLITIGI: ACIK BILIM ve GOZETIM
KAPITALIZMi KISKACINDA DiJiTAL EMEK SOMURUSU

Ceren POLAT", Sebnem OZDEMIR**

0z

Gunlimiiziin bilgi ekonomisi ¢ercevesinde akademik yayincilik, yalnizca bilimsel bilginin
dolasima sokuldugu bir mecra olmaktan ¢ikmis, arastirmacilarun entelektiiel tiretiminin
ve dijital davranislarinin metalastirildig1 devasa bir veri endiistrisine donlismiistiir. Bu
calisma, bilginin kamusal bir mal oldugunu savunan "Acgik Bilim" ideali ile akademik
ekosistemi baskilayan ticari yayincilarin (Oligopol yayin tekelleri) "Gézetim Kapitalizmi"
pratikleri arasindaki yapisal ve etik celigkiyi elestirel ekonomi politik yaklasimi ile
incelemektedir. Calismanin teorik c¢ercevesi, Shoshana Zuboffun "davranigsal artik"
(behavioral surplus) kavrami tizerine insa edilmistir. Geleneksel somiirtiden farkl olarak,
dijital akademik platformlar, arastirmacilarin makale okuma siirelerini, indirme
aliskanliklarini, atif aglarini ve arama gegmislerini rizalar disinda toplayarak, bu verileri
tahmin trlnlerine doniistiirmektedir. Calisma, akademisyenlerin "licretsiz dijital emek"
giiciiyle ayakta duran bu sistemin, yazarlardan ve okuyuculardan iicret talep etmeyen, kar
amaci gitmeyen ve topluluk odakli (Unesco, 2025) Elmas Acik Erisim (Diamond OA)
modellerini nasil baltaladigini tartismaktadir. Bu baglamda calisma, Elmas Acik Erisim
girisimlerinin finansal yetersizlikten ziyade, akademik tesvik sistemlerinin (dogentlik
kriterleri, akademik tesvik 6denegi, tiniversite siralamalar1) yarattign "Etki Faktord"
hegemonyas1 tarafindan baskilandigini 6ne slirmektedir. Mevcut metrikler,
arastirmacilar1 kariyer kaygilariyla, kendi verilerini somiren ticari platformlara
"gonulli” olarak yonlendirmekte ve epistemik bir bagimlilik yaratmaktadir. Sonuc olarak
bu bildiri, agik bilimin 6nilindeki asil engelin teknik altyap: eksikligi degil, akademik
lretimin, gozetim kapitalizminin karlihik mantigina gére kodlanmis politik ekonomisi
oldugunu ortaya koymakta ve kamusal fonlarla desteklenen, gézetimden arindirilmig
alternatif bir akademik altyapinin gerekliligini savunmaktadir.

Anahtar Kelimeler: Gozetim Kapitalizmi, A¢ik Bilim, Elmas Ag¢ik Erisim, Davranigsal
Artik, Dijital Emek, Akademik Ekonomi Politik

The POLITICAL ECONOMY of ACADEMIC PRODUCTION: DIGITAL LABOR
EXPLOITATION in the GRIP OF OPEN SCIENCE and SURVEILLANCE CAPITALISM

Abstract

Within the framework of today's knowledge economy, academic publishing has ceased to
be merely a medium where scientific knowledge is circulated, it has transformed into a
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colossal data industry where the intellectual production and digital behaviors of
researchers are commodified. This study examines the structural and ethical
contradiction between the "Open Science" ideal, which defends knowledge as a public
good, and the "Surveillance Capitalism" practices of commercial publishers (oligopolistic
publishing monopolies) that dominate the academic ecosystem, using a critical political
economy approach. The theoretical framework of the study is built upon Shoshana
Zuboff’s concept of "Behavioral Surplus.” Unlike traditional exploitation, digital academic
platforms collect researchers' article reading times, download habits, citation networks,
and search histories without their consent, converting this data into prediction products.
The study discusses how this system, sustained by the "free digital labor" force of
academicians, undermines non-profit, community-driven (Unesco, 2025) Diamond Open
Access (Diamond OA) models that do not demand fees from authors or readers. In this
context, the study suggests that Diamond Open Access initiatives are constrained not by
financial insufficiency, but by the "Impact Factor" hegemony created by academic
incentive systems (associate professorship criteria, academic incentive allowances,
university rankings). Current metrics direct researchers "voluntarily" toward commercial
platforms that exploit their data due to career anxieties, creating an epistemic
dependency. Consequently, this paper reveals that the main obstacle to open science is
not the lack of technical infrastructure, but the political economy of academic production
coded according to the profit logic of surveillance capitalism, and advocates for the
necessity of a surveillance-free alternative academic infrastructure supported by public
funds.

Keywords: Surveillance Capitalism, Open Science, Diamond Open Access, Behavioral
Surplus, Digital Labor, Political Economy of Academia.
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DiJiTAL ETKILEME ODAKLI MEME COiN iCERIKLERI: YOUTUBE'DA
INFLUENCER SOYLEMLERININ ANALIZI

Cagla KAYA ILHAN*, Metehan OZIRMAK"*

0z

Kripto paralarin dijital finans alaninda hizla yayginlasmasi, ¢evrimigi ortamlarda bu alana
iliskin soylemlerin yogunlasmasina zemin hazirlarken, 6zellikle mizahi bir kokene sahip
olan meme coin projeleri bu sodylemsel hareketliligin merkezinde konumlanmistir.
Baslangicta internet kiltiirtiniin bir pargasi olarak ortaya ¢ikan meme coin’ler, zamanla
yuksek getiri beklentisi, topluluk yonlendirmesi ve hizli yayilim dinamikleriyle dijital
finansin en spekiilatif unsurlarindan biri haline gelmistir. Bu projelerin kisa siire icinde
genis Kkitlelere ulasmasi, yalnizca finansal gostergelerle degil, ayn1 zamanda ¢evrimici
platformlarda tretilen dilsel ve gorsel sdylemlerle de sekillenen giiclii bir kiiltiirel
etkilesim alani olusturdugunu gostermektedir. Algoritmik gortnitrliige dayal yapisiyla
dijital medya platformlarindan YouTube, meme coin séylemlerinin hizla dolasima girdigi,
icerik Ureticilerinin dilsel tercihlerinin yatirimci algisini etkiledigi ve dikkat ekonomisine
dayali rekabetin belirginlestigi bir mecra olarak 6ne ¢ikmaktadir. Bu baglamda video
basliklari, hem algoritmanin icerik secimini hem de izleyicinin ilk algisini belirleyen kritik
bir séylemsel ylizey sunmaktadir. Bu ¢alisma, Tiirkiye’de kripto para alaninda igerik
treten on YouTuber'in meme coin odakh video basliklarini inceleyerek yonlendirme
amach ifadelerin hangi dilsel oriintiiler tizerinden kuruldugunu gorinir kilmay:
amacglamaktadir. Arastirmada MAXQDA yazilimi kullanilarak kelime frekansi analizi
gerceklestirilmis ve Word Cloud ¢iktilar1 Uzerinden ©6ne ¢ikan kavramlar
degerlendirilmistir. Basliklarda aciliyet hissi yaratan, yliksek getiri beklentisini
cagristiran ya da “gizli firsat” imasi tasiyan kelimelerin yogunlastigi goriulmistir.
Bulgular, meme coin basliklarinda maniptlatif soylemlerin diizenli bicimde
tekrarlandigini ve YouTube algoritmasinin 6ne ¢ikardig1 yliksek etkilesimli ifadelerin
icerik liretiminin merkezinde yer aldigin1 gostermektedir. Calisma, video basliklarinin
dijital etkileme slireclerindeki roliinii ortaya koyarak kripto odakli yeni medya
soylemlerine kavramsal bir katki sunmay1 hedeflemektedir.

Anahtar Kelimeler: Kripto Para, Meme Coin, Dijital Medya

DIGITAL INFLUENCE-DRIVEN MEME COIN CONTENT: An ANALYSIS of YOUTUBE'’S
ALGORITHM and INFLUENCER DISCOURSES

Abstract

The rapid expansion of cryptocurrencies within the digital finance landscape has led to an
intensified circulation of related discourses across online environments, positioning
meme coin projects despite their humorous origins at the center of this discursive
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dynamism. Initially emerging as a product of internet culture, meme coins have gradually
evolved into one of the most speculative components of digital finance, shaped by
expectations of high returns, community-driven momentum, and rapid dissemination
dynamics. Their swift rise to widespread popularity demonstrates that meme coin
phenomena cannot be explained solely through financial indicators; rather, they reflect a
powerful sphere of cultural and communicative interaction shaped by linguistic and
visual narratives produced on digital platforms. Within this context, YouTube stands out
as a platform where meme coin discourses circulate rapidly, where content creators’
linguistic choices influence investor perceptions, and where competition structured
around the attention economy becomes highly visible. Accordingly, video titles function
as a critical discursive surface, shaping both algorithmic content selection and the
viewer’s initial interpretive frame. This study examines the meme coin-focused video
titles of ten Turkey-based YouTube content creators in the cryptocurrency domain,
aiming to reveal the linguistic patterns through which persuasive expressions are
constructed. Using MAXQDA software, a word-frequency analysis was conducted, and key
concepts were evaluated through Word Cloud visualizations. Results show a
concentration of terms that evoke urgency, imply high return potential, or suggest
“hidden opportunities.” These recurring patterns illustrate how content creators
strategically employ language to guide viewer attention. The findings indicate that
manipulative discursive elements are consistently reproduced in meme coin titles and
that high-engagement expressions favored by YouTube’s algorithm occupy a central
position in content production. Overall, the study highlights the role of video titles in
shaping digital influence processes and contributes conceptually to emerging discussions
on cryptocurrency-oriented new media discourses.

Keywords: Cryptocurrency, Meme Coin, Digital Media
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ALGORITMIK KULTUR ve iCERIK URETICILERI: NIiTEL
ARASTIRMALARIN TEMATIK BIR META-SENTEZi

Caglar AKTEMUR"

Oz

Algoritmalar salt olarak verileri siniflandiran ve siralayan araglar degil ayni zamanda
icinde bulunduklar dijital ¢cevreyi bicimlendiren yapilardir. icerik tireticileri yeni medya
platformlarinda goriiniir olmak i¢in algoritmanin yapisini anlama ve ona gore stratejiler
gelistirme egilimindedirler. Ticari sir niteligi tasidigindan opak yapida olan algoritmalarin
nasil c¢alistigina dair somut bilgiler platformlar tarafindan kullanicilar ile
paylasilmamaktadir. icerik iireticileri bireysel veya kollektif olarak algoritmalar
anlamlandirma ve kendilerini algoritmalara gore optimize etme cabasi icerisindedir. Bu
calisma, 2020-2025 yillan arasinda algoritmik kiltir ve igerik tireticiligi alanlarinda
yapilmis nitel arastirmalar: sistematik bicimde inceleyerek endiiktif bir tematik meta-
sentez ortaya koymayir amaglamaktadir. Temel hedef, sosyal medya platformlarindaki
algoritmalarin igerik ireticilerinin goriintirlilk ¢abalarini ve tiretim pratiklerini nasil
bicimlendirdigini biutilincil bir cercevede tartismaktir. Arastirma, algoritmik kiiltir
baglaminda igerik tireticilerinin deneyimlerini merkeze almakta ve algoritmik yapilarinin
Uretici davraniglarina, stratejilerine ve tiretim bicimlerine nasil yansidigin1 anlamaya
odaklanmaktadir. TikTok, YouTube, Instagram ve benzeri platformlarda igerik
ureticileriyle gerceklestirilen goriismelere ya da etnografik gézlemlere dayanan yaklasik
kirk nitel calisma analiz kapsamina dahil edilecektir. Metodolojik olarak ¢alisma, tematik
sentez yaklasimi dogrultusunda yiritiilecektir. Kodlama siireci endiiktif bigimde
tasarlanacak, her bir c¢alismanin bulgular boélimi incelenerek kodlanacaktir. Bu
kodlardan tiiretilen tanimlayici temalar, daha sonra tlst diizey analitik temalara
dontsturilerek algoritmik kiiltiirtin igerik tiretim pratikleri tizerindeki etkisi kavramsal
diizeyde tartisilacaktir. Algoritmik kiltiir ve igerik ireticileri tizerine yapilan
arastirmalar1 azimsanmayacak bir sayidadir ancak literatiirde s6z konusu nitel
calismalarin sonuclarinin sentezleyerek biitiincil bir bicimde degerlendiren ¢alismalarin
sayisi yok denecek kadar azdir. Aragtirmanin bagimsiz ¢alismalarin sonuglarini birlikte
degerlendirerek hem mevcut literatiire dayanarak neler sdylenebilecegini ortaya koymasi
hem de gelecek calismalar i¢in literatiirdeki bosluklar: isaret ederek bir rehber niteligi
tasimasi hedeflenmektedir.
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Tematik Meta-Sentez, Goruintrliik Stratejileri

* Arastirma Gorevlisi Dr., Gaziantep Universitesi, Hetisim Fakiiltesi, E-posta: caglaraktemur@gmail.com ,
ORCID: 0000-0002-3986-5867

30


mailto:caglaraktemur@gmail.com

ALGORITHMIC CULTURE and CONTENT CREATORS: A THEMATIC META-
SYNTHESIS of QUALITATIVE STUDIES

Abstract

Algorithms are not merely tools that classify and rank data; they are also structures that
shape the digital environments in which they operate. On new media platforms, content
creators tend to develop strategies to become visible by understanding and adapting to
the logic of algorithms. However, as the functioning of these algorithms is considered a
trade secret, platforms do not share concrete information about their mechanisms with
users. Consequently, content creators—individually or collectively—strive to interpret
algorithms and optimize themselves according to algorithmic dynamics. This study aims
to conduct a systematic review of qualitative research on algorithmic culture and content
creation published between 2020 and 2025, producing an inductive thematic meta-
synthesis. The main goal is to discuss, within a holistic framework, how social media
algorithms shape creators’ visibility efforts and production practices. Within the context
of algorithmic culture, this research focuses on the experiences of content creators,
aiming to understand how the structures of algorithms influence creators’ behaviors,
strategies, and modes of production. Approximately forty qualitative studies based on
interviews or ethnographic observations with content creators on platforms such as
TikTok, YouTube, and Instagram will be included in the analysis. Methodologically, the
study follows a thematic synthesis approach. The coding process will be designed
inductively, with the findings sections of each study examined and coded. The descriptive
themes derived from these codes will then be transformed into higher-order analytical
themes, providing a conceptual discussion of the influence of algorithmic culture on
content production practices. Although the number of studies examining algorithmic
culture and content creators has grown significantly, there remains a notable lack of
comprehensive works that synthesize the findings of qualitative studies in this field. By
systematically evaluating independent research outcomes, this study seeks to highlight
what can be inferred from the existing literature while also identifying research gaps to
guide future studies.

Keywords: Algorithmic Culture, Content Creators, Social Media Platforms, Thematic
Meta-Synthesis, Visibility Strategies
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DiJiTAL ISTIFCILiK: ALGORITMiK DUNYANIN YORUNGESINDE YENi
BiR KULLANICI EGILIMININ KESFi

Derya GUL UNLU", Karolin Hiripsima HAGIKOGLU**

0z

Dijital platformlar, bireylerin tercihlerini ve etkilesimlerini siirekli olarak analiz eden
karmasik algoritmalar araciligiyla, belirli iceriklerle kullanicilarin zamanini ve dikkatini
optimize etmektedir. Dijitallesmeyle birlikte bireylerin veri, icerik ve uygulama biriktirme
davranisi giderek yayginlasmis; bu dijital depolama hali dijital biriktirme bozuklugu
bicimiyle literatirde “dijital istifcilik” (Digital Hoarding) olarak tanimlanmaya
baslamistir. Bu calisma, dijital istif¢iligin yalnizca bireysel bir egilim degil, ayn1 zamanda
algoritmik yonlendirmelerin platform tasarim stratejileriyle pekistirilen sistematik bir
pratik oldugunu ileri stirmektedir. Modern dijital platformlar, "dijital istifleme"yi (e-
postalar, fotograflar, dosyalar ve yazilimlar gibi dijital materyallerin asir1 birikimi)
kullanicilarin igerik kaydetme, arsivleme, oynatma listeleri olusturma, bulut depolama
kullanimini artirma ve Kkisisel veri biriktirme davraniglarimi algoritmik mekanizmalari
araciigiyla tesvik etmektedir. Boylece, dijital istif¢ilik, kullanicilarin tercihlerini ve
davranislarini bireyin diinyasina 6zgui bicimde diizenleyen, secici ve yonlendirici bir
sistem olarak konumlandirmaktadir. Bu baglamda, algoritmik yapilar ve karar
mekanizmalari, kullanicilarin farkinda olmadan belirli iceriklere maruz kalmasini
saglayarak, onlarin dijital aliskanliklarini kokli bicimde degistirir. Ayrica, algoritmalarin
surekli kendini optimize etmesiyle kisisellestirilmis deneyimler tiretmesi, kullanicilarin
dijital ortamda maruz kaldiklar1 bilgiyi sinirlar ve yeni iceriklerin erisimini engelleyerek
dijital perspektif kaybina yol agmaktadir. Bu durum, dijital istif¢ilik kavramini, sadece
ekonomik degil, ayn1 zamanda kiiltiirel ve psikolojik boyutlariyla da 6nemli kilan ¢ok
disiplinli bir ¢kt1 haline getirmistir. Platformlarin kullanict  davranislarini
otomatiklestiren algoritmik yapilarin dijital istifciligi rastlantisal degil, stratejik olarak
yonlendirilmis bir ¢cikt1 haline getirdigi savunulmaktadir. Ekonomik aktorlerin kar odakh
hareketleri, algoritmik faaliyetlerin adaletsiz seffaf olmayan bi¢cimde silirdiiriilmesine
neden olurken, bu durum dijital istifciligin tesvik edilmesinde merkezi bir rol
oynamaktadir. Bu kosullar altinda, algoritmik seffaflik, hesap verebilirlik ve diizenleyici
bagimsizligin saglanmasi, dijital istif¢iligin 6nlenmesi i¢in kritik 6nemdedir. Dolayisiyla,
dijital istifcilik, teknolojik altyapinin kullanic1 davranislarini bigimlendirme kapasitesiyle
dogrudan baglantilidir ve modern dijital ekosistemlerde kritik bir arastirma konusu
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olarak one ¢ikar. Bu baglamda calisma, dijital refah, algoritmik seffaflik, tasarim etigi
tartismalarina yeni bir katki sunarak, gelecekteki diizenleyici yaklasimlar i¢in teorik bir
temel olusturmay1 amag¢lamaktadir.

Anahtar Kelimeler: Dijital Biriktirme, Dijital Istifcilik, Algoritmik Yénlendirme, Dijital
Bilissel Yk, Platform Tasarimi

DIGITAL HOARDING: DISCOVERING A NEW USER TREND in the ALGORITHMIC
WORLD'S ORBIT

Abstract

Digital platforms optimize users' time and attention with specific content through
complex algorithms that constantly analyze individuals' preferences and interactions.
With digitalization, individuals' hoarding of data, content, and applications has become
increasingly common; this state of digital hoarding, a form of digital hoarding disorder,
has come to be defined in the literature as "digital hoarding." This study argues that digital
hoarding is not merely an individual tendency but also a systematic practice reinforced
by platform design strategies that utilize algorithmic manipulation. Modern digital
platforms encourage "digital hoarding" (the excessive accumulation of digital materials
such as emails, photos, files, and software) through their algorithmic mechanisms,
enabling users to save, archive, create playlists, increase cloud storage usage, and
accumulate personal data. Thus, digital hoarding is positioned as a selective and
manipulative system that organizes users' preferences and behaviors in ways specific to
their world. In this context, algorithmic structures and decision-making mechanisms
radically alter users' digital habits by unknowingly exposing them to specific content.
Furthermore, the constant self-optimization of algorithms to produce personalized
experiences limits the information users are exposed to in the digital environment and
prevents access to new content, leading to a loss of digital perspective. This has made the
concept of digital hoarding a multidisciplinary outcome, gaining significance not only for
its economic but also for its cultural and psychological dimensions. It is argued that the
algorithmic structures of platforms that automate user behavior make digital hoarding
not a random but a strategically driven outcome. While the profit-driven actions of
economic actors lead to the unfair and opaque nature of algorithmic activities, this plays
a central role in encouraging digital hoarding. Under these circumstances, ensuring
algorithmic transparency, accountability, and regulatory independence are critical to
preventing digital hoarding. Therefore, digital hoarding is directly linked to the capacity
of technological infrastructure to shape user behavior and stands out as a critical research
topic in modern digital ecosystems. In this context, the study aims to provide a new
contribution to the discussions on digital well-being, algorithmic transparency, and
design ethics, and to establish a theoretical basis for future regulatory approaches.

Keywords: Digital Accumulation, Digital Hoarding, Algorithmic Nudging, Digital
Cognitive Load, Platform Design
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GORUNURLUK IDEOLOJiSI KAVRAMI DOGRULTUSUNDA
ALGORITMALARIN GONULLU OZNELERI: “The CIRCLE” FILMi
UZERINDEN BIR TARTISMA

Dogan KECIN*

0z

Guntumiz dijital platformlarinda bireylerin goniilli bicimde kisisel verilerini paylagsmalari
ve mahremiyetlerinden vazge¢meleri, gozetimin tarihsel isleyisinde kokli bir déniisiime
isaret etmektedir. Bu doniisiim, zorlama temelli gozetim bicimlerinden riza iiretimine;
cezalandirici denetimden ahlaki erdem sdylemine; fiziksel kontrol aygitlarindan ise
algoritmik tahakkiim mekanizmalarina gecisi temsil etmektedir. Bu ¢alisma, “goriiniirliik
ideolojisi” kavramini 6ne siirerek “dijital seffaflik” sdyleminin mahremiyeti nasil
sucladigint ve bireyleri algoritmalarin goniilli 6znelerine nasil doéniistiirdigint
tartismaktadir. Gozetim toplumunun tarihsel gelisimi baglaminda, 18. yiizyll New
York'unda yuriirliige giren Fener Yasalari (Lantern Laws), koleleri gece vakti sokakta
fener tasimaya zorlayarak goruintrligi bir fiziksel denetim aracina dontistirmustir. 21.
ylzyilda ise bu zorunluluk, goniilliliik bigiminde yeniden iiretilmektedir. Zuboff'un
“gozetim kapitalizmi” olarak kavramsallastirdigl yeni diizende bireylerin dijital izleri,
algoritmalar araciligiyla “davranissal art1 deger”’e donistiirilmekte; kullanicilarin her
tiklamasi, begenisi ve paylasimi analiz edilerek oOngoriilebilir ve yonlendirilebilir
oznellikler insa edilmektedir. Bu dogrultuda c¢alisma iki temel soruya odaklanmaktadir:
Dijital seffaflik sodylemi bireyleri nasil “algoritmalarin goniillii 6zneleri” haline
getirmektedir? Goruiniirliikk ideolojisinin isleyis mekanizmalar1 nelerdir? Arastirma
yontemi olarak nitel arastirma yaklasimi benimsenmis ve film ¢6ziimlemesi elestirel
soylem analizi yontemiyle gerceklestirilmistir. The Circle filmindeki diyaloglar, semboller
ve gorsel temsiller; Foucault'nun iktidar-bilgi iliskileri ve Althusser’in ideolojik
oznelesme siirecleri cercevesinde ¢oziimlenmistir. Film analizi sonucunda goriintrlik
ideolojisinin li¢ diizlemde isledigi gortlmiistiir: Mahremiyet su¢glanmakta ve seffaflik
ahlaki bir erdem olarak yiiceltilmektedir; Gozetim, goniillii bir pratik haline gelmekte ve
bireyler Foucault'nun o6ngordiigi sekilde kendi panoptikonlarini igsellestirmektedir;
Gorunirlige direnen 6zneler ise siipheli veya “saklayacak seyi olan” bireyler olarak
damgalanmakta ve dislanmaktadir. The Circle filminde “gizlilik hirsizliktir” séylemi, Fener
Yasalari’'nin “gériiniir ol ya da cezalandiril” mantigini giincelleyerek “gériiniir ol ya da
supheli sayil” biciminde yeniden iiretmektedir. Sonu¢ olarak, bu ¢alisma “goriiniirliik
ideolojisi” kavramini 0ne slirerek gozetim kapitalizmi literatiiriine ideoloji
elestirisi boyutunu eklemlemektedir. Boylece, dijital seffaflik soyleminin elestirel bicimde
okunmasi ve mahremiyetin politik bir direnis bicimi olarak yeniden distiniilmesi
gerektigi vurgulanmaktadir.
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VOLUNTARY SUBJECTS of ALGORITHMS WITHIN the FRAMEWORK of the CONCEPT
of the IDEOLOGY of VISIBILITY: A DISCUSSION THROUGH the FILM "The CIRCLE"

Abstract

The voluntary sharing of personal data and the relinquishment of privacy by individuals
on contemporary digital platforms signal a radical transformation in the historical
functioning of surveillance. This transformation progresses from coercion to consent,
from punishment to virtue, and from physical instruments of control to algorithmic
mechanisms of domination. This study introduces the concept of the "ideology of
visibility" to discuss how the discourse of "digital transparency"” criminalizes privacy and
turns individuals into the voluntary subjects of algorithms. Taking a historical perspective
on the phenomenon of the surveillance society, the Lantern Laws enacted in 18th-century
New York compelled enslaved people to carry lanterns at night, thereby transforming
visibility into an instrument of physical control. In the 21st century, however, this
coercion has evolved into voluntariness. In the new order, which Zuboff conceptualizes as
“surveillance capitalism,” individuals’ digital traces are transformed into “behavioral
surplus value” through algorithms; predictable and manipulable subjectivities are
constructed by analyzing every click, like, and share of users. Accordingly, this study
discusses two central questions: How does the discourse of digital transparency
transform individuals into the "voluntary subjects of algorithms"? What are the
operational mechanisms of the ideology of visibility? A qualitative research approach was
adopted as the research method and the film analysis was carried out using the critical
discourse analysis method. The dialogues, symbols and visual representations in the film
‘The Circle’were analyzed within the framework of Foucault's power-knowledge relations
and Althusser's ideological subjectivation processes. The film analysis reveals that the
ideology of visibility operates on three levels: privacy is criminalized while transparency
is coded as a moral value; surveillance becomes a voluntary practice, and individuals
internalize their own panopticons in the Foucauldian sense; subjects who resist visibility
are stigmatized and excluded as individuals who are suspicious or “have something to
hide.” The slogan "Privacy is theft" in The Circle reproduces the logic of the Lantern
Laws—"be visible or be punished"—as "be visible or be deemed suspicious." In
conclusion, this study adds a dimension of ideology critique to the literature on
surveillance capitalism by proposing the concept of "visibility ideology." This study
emphasizes the need for a critical reading of digital transparency discourse and a
rethinking of privacy as a form of political resistance.

Keywords: Ideology of Visibility, Algorithms, Surveillance Capitalism, Digital
Transparency, Ideological Subjectivation.
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PLATFORM KAPITALIZMi CAGINDA DiJiTAL EMEK ve YABANCILASMA:
ILETISIM FAKULTESI OGRENCILERININ ALGISI UZERINE BIR CALISMA

Duygu NESELI*, Murat MENGU**

0z

Amerika Birlesik Devletleri'nde 1970’lerde enformatiklesme ile baslayan, bilgi ve
yonetimi merkeze alan kapitalist yeniden yapilanma siireci; 1990’lardan itibaren
internet, veri odaklilik, platform ekonomisi ve yapay zeka teknolojileriyle birlikte
olgunlasmis bir asamaya gelmistir. Bu siireg, tiretim bicimlerinden iletisim pratiklerine
kadar emegin dogasini kokten donlstiirmustiir. Giinimiizde emek, giderek daha fazla
dijital platformlar araciligiyla diizenlenmekte ve 6l¢iilmektedir. Dijitallesme bir yandan
ozgurlik, esneklik ve o6zerklik vaat ederken diger taraftan paradoksal bir sekilde
yabancilasma, gozetim ve kontroli derinlestirmektedir. Bu durum, dijital emek alaninda
calisan bireylerin deneyimlerinde yeni bir gerilim alan1 yaratmakta ve dijital kapitalizmin
emek bicimlerini agiklamak igin, klasik proletarya kavraminin yerini “siber proletarya”,
“sibertarya” ve “tekno-proletarya” gibi yeni is¢i sinifi tanimlarina birakmaktadir. Boylece
platform kapitalizmi ¢aginda, dijital teknolojiler; stirekli cevrimici, glivencesiz, esnek ve
ozglrlesme soylemleri altinda daima tiretim halinde olan 06zneleri, dijital tretim
zincirinin birer halkasi haline getirmektedir. Bu durum, ¢alisma ile 6zel yasam arasindaki
sinirlarin bulaniklasmasina ve 6znenin 0Ozerkligini kaybederek nesnelesmesine yol
acmaktadir. Emegin donlisimi ve yabancilasma kavramlarindan hareketle bu ¢alisma,
sosyal medya platformlarini yogun ve bilingli bir bicimde kullandig1 6ngoriilen iletisim
fakiiltesi oOgrencilerinin dijital emek ve yabancilagsmay1 kisisel deneyimleri, kendi
degerlendirmeleri ve gozlemleri tUzerinden nasil algiladiklarini ortaya koymayi
amaclamaktadir. Arastirmanin evrenini iletisim fakiiltesi 6grencileri olusturmaktadir.
Pilot bir calisma olmasi nedeniyle yalmzca bir iiniversitenin iletisim fakiiltesi
ogrencilerinin arastirmaya dahil edilmesi ve arastirmada belirli sayida 6grencinin
katilimcr olarak belirlenmesi ¢alismanin sinirhiliklarini olusturmaktadir. Bu belirlenen
evren icerisinden dijital platformlarda icerik iireten 6grenciler ise, amach 6rneklem
yontemiyle se¢ilmistir. Secilen katilimcilarla yapilan odak grup goériismelerinde agik uglu
sorular yoneltilmistir. Goriisme sonrasindaysa elde edilen veriler analiz edilerek
ogrencilerin dijital emek ve yabancilasma kavramlar1 ekseninde platformlarda
yuriittiikleri icerik tiretimlerini nasil anlamlandirdiklari, deneyimledikleri ve bu siiregte
emek-06zne iliskisini nasil konumlandirdiklar ortaya ¢ikartilmistur.
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DIGITAL LABOUR and ALIENATION in the AGE of PLATFORM CAPITALISM: A
STUDY on the PERCEPTIONS of COMMUNICATION FACULTY STUDENTS

Abstract

In the United States, the capitalist restructuring process which is centred on information
and management that began in the 1970s with informatization, has reached a mature
stage since the 1990s with the advent of the internet, data-centricity, the platform
economy and artificial intelligence technologies. This process has fundamentally
transformed the nature of labour, from production methods to communication practices.
And nowadays, labour is increasingly being organized and measured through digital
platforms. Digitalisation promises freedom, flexibility, and autonomy, while paradoxically
deepening alienation, surveillance, and control. This situation creates a new area of
tension in the experiences of individuals working in the digital labour sphere and, to
explain the forms of labour digital capitalism, the classical concept of the proletariat is
being replaced by new definitions of the working class such as the ‘cyber proletariat’,
“cybertariat” and ‘techno-proletariat’. Thus, in the age of platform capitalism, digital
technologies have transformed subjects who are always online, insecure, flexible and
continuously producing under the discourses of liberation into a link of in the digital
production chain. This situation leads to a blurring of the boundaries between work and
private life and to the subject losing their autonomy and becoming objectified. Based on
the concepts of the transformation of labour and alienation, This study aims to reveal how
communication faculty students, who are predicted to use social media platforms
intensively and consciously, perceive digital labor and alienation through their personal
experiences, their own evaluations and observations. The population of the study consists
of communication faculty students. Since it was a pilot study, the inclusion of only
students from the communication faculty of one university in the study and the
determination of a certain number of students as participants constitute the limitations
of the study. Students who create content on digital platforms were selected from this
designated universe using a purposive sampling method. Open-ended questions were
asked in the focus group interviews with selected participants.Following the interviews,
the data obtained was analysed to reveal how students understood and experienced their
content production on platforms in terms of digital labour and alienation, and how they
positioned the labour-subject relationship in this process.

Keywords: Digital Labour, Alienation, Communication Faculty, Platform Capitalism, New
Media
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DISCOURSES on ALGORITHMS and REGIMES of JUSTIFICATION

Ebru THWAITES DIKEN*

Abstract

The logic of algorithms has significantly altered the practise and experience of screen
cultures. Algorithms not only personalize stream media, but also engender data driven
content creation, alter the viewing experience, and render surveillance through the users’
participation a significant aspect of screen cultures. The use of algorithms are justified in
various ways; mainly, on the grounds of efficiency, objectivity, user demand, and the
necessity to manage and classify big amounts of data and so on. This paper elaborates on
possible discourses on algorithms in terms of critiques and justification. It draws on Luc
Boltanski and Leaurent Thevenot’s (1991) work on regimes of justification, to argue that
there are several discourses / regimes of justification within which one can justify and
criticize the use of algorithmic logics. To put it differently, each regime of justification (i.e.
the market, the industrial, the domestic, so on) provide a framework to discuss the
algorithmic logics and the contested meaning of the user. As each regime of justification
is linked to a value system and an understanding of how worth is measured, their way of
shaping discourses on algorithms will vary. In other words, the use and the function of
algorithms in social, cultural and political life are criticized or justified according to the
discourses produced within the framework of a particular regime of justification. While
at the same time, however, each discourse articulates its own understanding in a
universalist language, masking the generated hierarchies and the loss of human autonomy
and surveillance.

Keywords: Algorithms, Regimes of Justification, Discourse, User, Surveillance
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YENI MEDYA KAMUSALLIGINDA ADALETIN YENIDEN INSASI:
#LADYICINADALET ve #CEZVEICINADALET ETIKETLERI UZERINDEN
KAMUSAL YARGI PRATIKLERI

Ecem Nur PIRINCDALI*

0z

Dijital iletisim teknolojilerinin giindelik yasam pratiklerine derinlemesine niifuz
etmesiyle birlikte, bireylerin toplumsal olaylara iliskin farkindalik, tepki ve adalet arayis
bicimleri koklii bir donlsim ge¢irmistir. Sosyal medya, yalmzca bilgi paylasiminin
yapildig1 bir alan olmaktan ¢ikarak, yurttaslarin duygularini, tepkilerini ve adalet
taleplerini kamusal dolasima soktuklar1 yeni bir dijital kamusallik bicimine
doniismektedir. Bu yeni kamusal alan, adaletin artik yalnizca hukuki mekanizmalarla
degil, kullanicilarin duygulanimsal tepkileri, kolektif eylemleri ve dijital dayanisma
pratikleriyle de insa edildigi bir “kamusal yarg1” formu tiretmektedir. Bu baglamda segilen
#ladyicinadalet ve #cezveicinadalet etiketleri, Tiirkiye’de yasanan hayvan siddeti
vakalarina yonelik dijital kamusal tepki 6rneklerindendir. Her iki olayda da sosyal medya
kullanicilarinin yogun katilimi, adalet arayisinin ¢evrimdisi alanin 6tesine tasarak dijital
kamusallikta orgiitlendigini gostermektedir. Bu etiketlerin secilmesinin nedeni, her iki
vakada da sosyal medya baskisinin yargi siireclerini hizlandirmasi ve kamuoyu
araciligiyla adaletin tesisine katki saglamasidir. Dolayisiyla bu etiketler, dijital yurttasligin
ve cevrimi¢i eylemliligin adalet kavrayisini nasil dontstiirdiigiinii anlamak acisindan
anlamli bir analitik zemin sunmaktadir. Calismada, her iki etiketle yapilan Instagram
aramalarinda en yiiksek etkilesime sahip iki gonderinin altindaki kullanic1 yorumlari nitel
bir yaklasimla incelenmistir. Yorumlar, adalet talebinin tiirii, duygusal ton ve yoneltilen
kurumsal hedefler bakimindan analiz edilmistir. Boylelikle arastirma, dijital kamusal
alanlarda adaletin yeniden nasil tanimlandigini ve sosyal medyanin cagdas kamusal yarg:
uretiminde nasil bir rol tistlendigini tartismay1 amaglamaktadir.

Anahtar Kelimeler: Dijital Kamusallik, Kamusal Yargi, Dijital Adalet, Sosyal Medya

RECONSTRUCTING JUSTICE in NEW MEDIA PUBLICITY: PUBLIC JUDGMENT
PRACTICES THROUGH the HASHTAGS #JUSTICEFORLADY and #JUSTICEFORCEZVE"

Abstract

With the deep penetration of digital communication technologies into everyday life
practices, individuals’ awareness, reactions, and quests for justice regarding social events
have undergone a profound transformation. Social media has evolved from being merely
a space for information sharing into a new form of digital public sphere where citizens
circulate their emotions, reactions, and demands for justice within the public realm. This
new sphere produces a form of “public judgment” in which justice is no longer constructed
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solely through legal mechanisms but also through users’ affective responses, collective
actions, and practices of digital solidarity. In this context, the hashtags #ladyicinadalet
(“justice for Lady”) and #cezveicinadalet (“justice for Cezve”) represent notable examples
of digital public reactions to cases of animal cruelty in Turkey. In both incidents, the high
level of user engagement on social media demonstrates how the pursuit of justice extends
beyond the offline realm and becomes organized within digital publicity. These hashtags
were selected because in both cases, public pressure on social media accelerated judicial
processes and contributed to the realization of justice through collective digital
mobilization. Therefore, these examples provide a meaningful analytical ground for
understanding how digital citizenship and online activism transform the contemporary
perception of justice. In this study, user comments under the two most interacted
Instagram posts associated with each hashtag were analyzed through a qualitative
approach. The comments were examined in terms of the type of justice demand,
emotional tone, and the institutional targets addressed. Accordingly, the study aims to
discuss how justice is redefined within digital public spheres and how social media
functions as a site for the production of contemporary public judgment.

Keywords: Digital Public Sphere, Public Judgment, Digital Justice, Social Media
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YAPAY ZEKA OKURYAZARLIGI PERSPEKTIFINDEN BiLiM iLETISIMINI
YENIDEN DUSUNMEK

Elif KARAKOC KESKIN*

0z

Bu ¢alisma, hizla gelisen yapay zeka teknolojilerinin bilim iletisimi alanindaki roliine
odaklanmakta ve ilgili alanda bir yeterlilik ¢ercevesi olarak yapay zeka okuryazarliginin
nasil konumlandigini incelemektedir. Dijitallesme ve yeni iletisim teknolojilerinin
sekillendirdigi bilim iletisimi ortaminda bilimsel bilginin tiretimi, dolasimi ve tartisilmasi
onemli dl¢lide donlismektedir. Algoritmalarin igerik goriiniirliigii, yapay zeka araglarinin
ise metin ve gorsel liretkenligi ile kullaniciyla etkilesim kurma noktasindaki etkileri, bilim
iletisiminde firsatlar ve riskler zeminindeki arastirmalar1 gesitlendirmektedir. Bu
noktada, 6zellikle iiretken yapay zeka araglarinin bilimsel igerigi sadelestirme, cevirme,
farkli hedef kitlelere uyarlama gibi islevlerde verimlilik ve erisilebilirlik acisindan
sundugu firsatlar ile yanlhs bilgi olusturma, veri kaynakli yanliliklar1 yeniden tretme,
0zgln bilimsel igerigi zayiflatma ve toplumsal giliveni zedeleme gibi riskli yonleri 6ne
cikmaktadir. Ote yandan, bilim iletisimi, bilim insanlari, medya ve iletisim profesyonelleri,
sivil toplum kuruluslari, kamu kurumlari, 6zel sektor temsilcileri, liniversiteler ve
vatandaslardan olusan ¢ok aktorlii bir yapiya sahiptir. Bu ¢ok katmanli yapi ile giiven, etik,
seffaflik ve katilim odakli ¢ergeve diisiiniildiigiinde, dijitallesmenin yol a¢tig1 normatif
dontisimler mevcut yeterlilik cercevelerinin yeniden degerlendirilmesini gerekli
kilmaktadir. Bu baglamda, yapay zeka okuryazarliginin kavramsal, etik ve pratik
boyutlariyla s6z konusu doniistimleri ve dijital bilim iletisiminin isaret ettigi yeterlilik
cercevelerini anlamak noktasinda analitik bir perspektif sundugu diistiniilmektedir. Bu
diisiince zemininden hareketle, calisma, dijital bilim iletisimi ve yapay zeka okuryazarligi
iliskiselligindeki alanyazin1 derleyerek, yapay zeka okuryazarhginin bilim iletisimi
arastirmalarina ve uygulamalarina entegrasyonunun toplumsal algi, anlayis ve katilim
acisindan hangi kavramsal, etik ve pratik cerceveleri gerektirdigine dair bir yol haritasi
sunmaktadir. Kiiresel egilimlerle uyumlu bicimde, Tirkiye’de bilim iletisimi
faaliyetlerinin liniversiteler biinyesinde kurumsallastig1 dikkate alindiginda, ¢alismanin
ilgili paydaslara dijital yeterliliklerin gelistirilmesi ve bilim iletisimi pratiklerinin
giiclendirilmesi noktasinda uygulanilabilir icgoriiler sunmasi hedeflenmektedir.

Anahtar Kelimeler: Bilim lletisimi, Yapay Zeka, Dijital Bilim Iletisimi, Yapay Zeka
Okuryazarligi
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RETHINKING SCIENCE COMMUNICATION THROUGH The LENS of ARTIFICIAL
INTELLINGENCE LITERACY

Abstract

This study focuses on the role of rapidly developing artificial intelligence (AI)
technologies in the field of science communication and examines how Al literacy is
positioned as a competence framework within this domain. In a science communication
environment shaped by digitalization and emerging communication technologies, the
production, circulation, and discussion of scientific knowledge are undergoing significant
transformation. The influence of algorithms on content visibility, as well as the capacity
of Al tools to generate text and visuals and to interact with users, diversifies research
concerning the opportunities and risks within science communication. At this point, the
opportunities offered by generative Al tools—such as simplifying, translating, and
adapting scientific content for different target audiences in terms of efficiency and
accessibility—stand out alongside risks including the production of misinformation, the
reproduction of data-driven biases, the attenuation of original scientific content, and the
erosion of public trust. Moreover, science communication operates within a multi-actor
structure comprising scientists, media and communication professionals, civil society
organizations, public institutions, private-sector representatives, universities, and
citizens. Considering this multi-layered structure together with a framework centered on
trust, ethics, transparency, and participation, the normative transformations brought
about by digitalization necessitate a reassessment of existing competence frameworks. In
this context, Al literacy—through its conceptual, ethical, and practical dimensions—is
considered to offer an analytical perspective for understanding these transformations and
the competence frameworks indicated by digital science communication. Building on this
premise, the study reviews the literature on the relationship between digital science
communication and Al literacy, and presents a roadmap outlining the conceptual, ethical,
and practical frameworks required for integrating Al literacy into science communication
research and practice with respect to public perception, understanding, and engagement.
In alignment with global trends, and considering that science communication activities
have become institutionalized within universities in Tirkiye, the study aims to provide
relevant stakeholders with actionable insights for developing digital competencies and
strengthening science communication practices.

Keywords: Science Communication, Artificial Intellinge, Digital Science Communication,
Artificial Intellinge Literacy
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DiJiTAL KiMLIK ve YAZARLIK: GORUNURLUK EKONOMISINDE
BENLIGIN PAZARLANMASI

Emrah METE®, Merve CERCI™

0z

Dijital cagda yazarlik, yalnizca metin tretimiyle sinirli olmayan, kimligin gortiniirliik ve
etkilesim tizerinden bicimlendigi ¢ok katmanli bir performansa dénilismiistiir. Sosyal
medya platformlari, yazar1 hem icerik tireticisi hem de kendi benligini pazarlayan bir
marka 0znesi haline getirir. Bu durum, dijital kiiltiirde yaraticilikla sermaye arasindaki
sinirlarin giderek belirsizlestigi bir goriintrlilk ekonomisini dogurur. Bu ¢alisma, Michel
Foucault’'nun 6znelesme, gozetim ve iktidar kavramlarini temel alarak dijital yazarhig: bir
“kendini ifsa rejimi” olarak ele almaktadir. Foucault'nun 6zne teorisi, yazarin algoritmik
gorunurlik icin goniilli gozetim pratiklerine katilimini1 anlamak acisindan agiklayicidir.
Boylece dijital yazar hem denetlenen hem de kendini disipline eden bir 6zne olarak,
gorinurlik ekonomisinin mikro iktidar iligkilerinde yeniden iiretilir. Arastirma, nitel bir
yaklasimla tasarlanmis olup, Instagram iizerinden en ¢ok etkilesim alan ve kitaplar1 en
cok satan 10 yazarin paylasimlar1 séylem analizi yontemiyle incelenmistir. Yazarlarin
paylasimlarinda kullanilan dil, gorsel stratejiler, etkilesim bicimleri ve kisisel marka
insasina yonelik soylemler ¢oziimlenmistir. Bu yontemle dijital kimligin yazarlk pratigi
tizerindeki yeniden tliretim bicimleri agiga ¢ikarilmistir. Analiz sonucunda dort ana tema
belirlenmistir: “gértntrlik disiplini”, “gonullii gézetim ve itiraf kiltird”, “algoritmik
iktidar ve 6z-dizenleme” ve “sessizlik ve direnis alanlar1”. Bulgular, dijital yazarlarin
mahremiyet ile goriiniirliik arasinda stratejik bir denge kurarak benliklerini performatif
bicimde sunduklarini gostermektedir. Yazarlik, estetik bir tiretimden ¢ok, duygusal emek
ve kimlik pazarlamasi odakli bir pratige dontsmiistiir. Calisma, dijital yazarhigin
neoliberal 6znelesme siiregleriyle i¢ ice gectigini ortaya koymaktadir. Yazarligin,
gorunirlik ekonomisinde yalnizca bir ifade bi¢imi degil, ayn1 zamanda benligin
sermayeye donlstiigii bir performans alani haline geldigi vurgulanmaktadir. Bu durum,
dijital kiiltiirde etik ve otantiklik kavrayislarini yeniden tartismaya agmaktadir.

Anahtar Kelimeler: Dijital Yazarlik, Gortliniirlik Ekonomisi, Oznelesme, Foucault,
Gonulli Gozetim

DIGITAL IDENTITY and AUTHORSHIP: The MARKETING of the SELF in the
VISIBILITY ECONOMY

Abstract

In the digital age, authorship has transformed into a multilayered performance in which
identity is shaped not merely through the production of texts but through visibility and
interaction. Social media platforms turn the author into both a content creator and a
branded subject who markets their own self. This dynamic produces a visibility economy
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in which the boundaries between creativity and capital become increasingly blurred. This
study examines digital authorship as a “regime of self-disclosure,” drawing on Michel
Foucault’s concepts of subjectivation, surveillance, and power. Foucault’s theory of the
subject offers a useful framework for understanding authors’ participation in voluntary
surveillance practices in pursuit of algorithmic visibility. In this sense, the digital author
becomes both the monitored and the self-disciplining subject, continually reproduced
within the micro-power relations of the visibility economy. Designed through a
qualitative methodology, the research conducts a discourse analysis of the posts shared
by the ten authors with the highest engagement and bestselling books on Instagram. The
study analyzes the language they use, their visual strategies, their modes of interaction,
and the discourses they employ in constructing a personal brand. Through this method,
the mechanisms through which digital identity reshapes the practice of authorship are
made visible. Four main themes emerged from the analysis: the discipline of visibility,
voluntary surveillance and the culture of confession, algorithmic power and self-
regulation, and spaces of silence and resistance. The findings indicate that digital authors
strategically negotiate between privacy and visibility, presenting the self as a
performative construct. Authorship thus shifts from an aesthetic practice to one centered
on emotional labor and identity marketing. The study concludes that digital authorship is
deeply intertwined with neoliberal processes of subjectivation. In the visibility economy,
authorship becomes not only a mode of expression but also a performance space in which
the self is transformed into capital. This raises new debates concerning ethics and
authenticity within digital culture.

Keywords: Digital Authorship, Visibility Economy, Subjectivation, Foucault, Voluntary
Surveillance.
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ONALICI IKTIiDAR ve ALGORITMIK ONGORU: TEHDIDIN
BELIRSIZLIGINDE YENi YONETIM BICIMLERI

Emre SUNTER*

0z

Bu bildiri, cagdas gozetim rejimlerinde giderek belirleyici hale gelen algoritmik 6ngoriu
tekniklerini Brian Massumi’nin ontogti¢ (ontopower) kavrami temelinde tartismaktadir.
Massumi'ye gore giinimiiz iktidari, gerceklesmis olaylara ya da tanimli diisman
figiirlerine degil, tehdidin heniiz bicim kazanmamis potansiyeline yonelir. Bu nedenle
tehdit, belirli bir faile ait somut bir olgu degil; kaynagi belirsiz, fakat etkisi yonsel olarak
hissedilebilen varliksal bir vektordiir. Onahia iktidar (preemptive power) bu belirsizligi
ortadan kaldirmak yerine, onu 6nce risk olarak formiile eder ve daha sonra risk tizerinden
gelecege uzanan eylemleri mesrulastirir. Boylece diisiik olasilik ile yiiksek etki mantigi
birlesir; miidahale, gerceklesmemis olaylarin potansiyeller alanina yonelir. Bu sunum, s6z
konusu ontopolitik cerceveyi ¢ farkl algoritmik uygulama sahnesi {izerinden
somutlastirmaktadir. Ongériisel polislikte “gelecekte suc isleyebilecek kisi”, “diizensizlik
kiimesi” ve “yogunlasma bolgesi” gibi kategoriler tehdit figlirlerini temsil etmez; tehdidin
istatistiksel-soyutlanmis bigcimleri olarak islev goriir. Drone temelli afet izleme aglarinda
yangin, sel veya ¢okme riskleri, olay gerceklesmeden 6nce algoritmik potansiyel alanlar
olarak duzenlenir. Altyap1 kirilganligina yonelik modellerde ise enerji ve su
sistemlerindeki olasi arizalar, gelecege dair miidahale senaryolarini harekete geciren risk
haritalarina doniisiir. Bu 6rnekler, farkli alanlara ait goriinse de ortak bir ontopolitik
mantig1 acgiga ¢ikarir: iktidar artik olaylarin kendisini degil, olaylarin ortaya ¢ikabilecegi
potansiyeller alanini yonetmektedir. Bu c¢ercevede algoritmik 6ngori tekniklerinin,
Massumi'nin tanimladigi 6nalic1 iktidar1 yeniden bicimlendirdigi ve belirsiz tehdit
potansiyellerini toplumsal diizenlemenin merkezine yerlestirdigi 6ne siiriilmektedir.

Anahtar Kelimeler: Onalic1 iktidar, Ontopolitika, Algoritmik Ongérii, Risk Modellemesi,
Tehdit Algisi

PREEMPTIVE POWER and ALGORITHMIC PREDICTION: NEW MODES of
GOVERNANCE in the INDETERMINACY of THREAT

Abstract

This presentation examines the increasingly central role of algorithmic prediction
techniques within contemporary surveillance regimes, drawing on Brian Massumi’s
concept of ontopower. According to Massumi, present-day power does not operate on
realized events or identifiable enemy figures; instead, it targets the unformed potential of
threat. Threat is therefore not a concrete object attached to a particular agent but an
ontological vector: source-indeterminate yet directionally perceptible. Preemptive power
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does not eliminate this indeterminacy; it first reformulates it as risk and then legitimizes
future-oriented actions through that risk. Thus, low probability combines with high
expected impact, and intervention is directed toward the field of unrealized potentials.
This presentation concretizes this ontopolitical framework through three algorithmic
application scenes. In predictive policing, categories such as “future offender,” “disorder
cluster,” and “hot zone” do not represent threat figures; they function as statistically
abstracted forms of threat. In drone-based disaster monitoring networks, risks of fire,
flood, or infrastructural collapse are organized as algorithmic potential fields prior to any
actual event. In models of infrastructure fragility, possible failures in energy or water
systems are transformed into risk maps that activate preemptive intervention scenarios.
Although these scenes belong to different domains, they reveal a shared ontopolitical
logic: power no longer governs events themselves but the potential fields in which events
may emerge. The presentation argues that algorithmic prediction techniques reshape the
form of preemptive power described by Massumi and place indeterminate threat
potentials at the center of contemporary modes of governance.

Keywords: Preemptive Power, Ontopolitics, Algorithmic Prediction, Risk Modeling,
Perception of Threat
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DIiJITAL KAMUSAL ALANIN MiZAHI BOYUTU: NETFLIX’IN CASSANDRA
(2025) DiZiSi UZERINDEN SOSYAL MEDYADA YARATICI KATILIM

Erdem TURKAVCI*
0z

Bireylerin toplumsal konulari tartisip fikir alisverisinde bulunabildigi ve toplumsal
etkilesimler gerceklestirebildigi alan olarak adlandirilan kamusal alan, dijitallesmeyle
birlikte ¢evrimici platformlara da tasinmis ve dijital kamusal alan olarak adlandirilmistir.
Bireylerin sosyal ve kiiltiirel konularda icerik trettigi ve etkilesimde bulundugu bir ortam
sunan dijital kamusal alana diziler, filmler ve miizikler de dahil edilir. Bu nedenle dijital
kamusal alan, sadece politik konu ve tartismalar icin degil, popiiler kiltir ve mizah
araciligiyla da toplumsal etkilesimlerin tiretildigi alan olarak da karsimiza ¢ikmaktadir.
Bu ¢alismada, dijital kamusal alanin mizahi boyutunun ve sosyal medya kullanicilarinin
bu alandaki yaratic1 katilim pratiklerinin ortaya konmasi amaglanmaktadir. Calismada,
Netflix'in bilim kurgu, psikolojik, korku-gerilim tiirtindeki Cassandra (2025) dizisi
orneklem olarak sec¢ilmistir. Calismada Cassandra dizisinin 6rneklem secilmesinde
dizinin yayinlandig1 tarihte sosyal medya kullanicillarinin kendi evlerindeki nesneleri
dizideki insansi yapay zeka ev asistani olan Cassandra’ya benzeterek video, skeg, caps ve
meme tureterek yaratici katilimda bulunmasi etkili olmustur. Bu dogrultuda ¢alismada
icerik analizi yontemiyle dizinin yayina girdigi 6 Subat 2025 tarihinden itibaren bir aylik
sure icerisinde #cassandra etiketiyle yayinlanmis Instagram icerikleri incelenmistir. Elde
edilen bulgularda Instagram kullanicilarinin iirettikleri iceriklerde insanlarin yapay zeka
korkusunu bir mizah unsuru olarak kurgulayip parodilestirme yoluyla yaratici katilimda
bulundugu, iceriklerin Instagram’in algoritmasi sayesinde hizlica yayildig1 ve genis bir
kullanici kitlesine ulastig1 goriilmiistiir. Bulgular, dijital kamusal alanin ¢ogulcu, etkilesim
odakli ve yaratici katiim yoluyla demokratiklesmesini ortaya koyarken bu siirecin
popiiler kultirin yaygin mizah temalarnn ve eglence odakhi dinamikleri tarafindan
yonlendirildigini ve dijital kamusal alandaki katilim bic¢imlerini belirleyici o6l¢iide
sekillendirdigini ortaya koymaktadir.

Anahtar Kelimeler: Dijital Kamusal Alan, Yaratic1 Katilim, Mizah, Yapay Zeka, Instagram,
Popiiler Kiltiir, Netflix

THE HUMOROUS DIMENSION of the DIGITAL PUBLIC SPHERE: CREATIVE SOCIAL
MEDIA PARTICIPATION VIA NETFLIX’S CASSANDRA (2025)

Abstract

The public sphere, conceptualized as a space where individuals discuss social issues,
exchange ideas, and engage in social interactions, has been extended to online platforms
with digitalization, giving rise to what is referred to as the digital public sphere. The digital
public sphere which provides a space where individuals produce content and engage in
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interactions on social and cultural issues, also encompasses series, films and music.
Therefore, the digital public sphere emerges not only as a space for political issues and
debates but also as a domain where social interactions are produced through popular
culture and humor. This study aims to examine the humorous dimension of the digital
public sphere and to reveal the creative participation practices of social media users
within this sphere. In this study, Netflix's Cassandra (2025), a series in the science fiction,
psychological, and horror-thriller genres was selected as the case sample. The selection
of Cassandra as the case in this study was influenced by the fact that, at the time of the
series’ release, social media users engaged in creative participation by producing videos,
sketches, caps and memes often likening objects in their own homes to Cassandra, the
humanoid Al home assistant featured in the series. Accordingly, using the content analysis
method, Instagram posts published under the hashtag #cassandra were examined for a
one-month period following the release of the series on February 6, 2025. The findings
indicate that Instagram users engaged in creative participation by framing human fears
of artificial intelligence as humorous elements and parodying them in their content,
which, facilitated by Instagram’s algorithm, spread rapidly and reached a wide audience.
The findings reveal that while the digital public sphere becomes more pluralistic and
interaction-oriented through creative participation, this process is guided by prevalent
humor themes in popular culture and entertainment-driven dynamics, which significantly
shape the forms of participation within the digital public sphere.

Keywords: Digital Public Sphere, Creative Participation, Humor, Artificial Intelligence,
Instagram, Popular Culture, Netflix

48



DiJiTAL PLATFORM DRAMATURJiSINDE PEMBE DiZi TURUNUN
DONUSUMU: NETFLIX'IN ASKIN GERCEK YUZU (2024) DiZiSi ORNEGI

Erdem TURKAVCI*

Oz

Televizyon dramalar1 arasinda en eski tlirlerden biri olan pembe diziler, 1940l yillardan
bu yana basat 6zelliklerini televizyonda koruyarak giiniimiize ulasmistir. Pembe dizilerde
kadin karakterler anlatinin merkezinde konumlandirilmasina karsin kadin temsili
cogunlukla duygusallik, fedakarlik, ask, evlilik ve aile iliskileri gibi temalarla
sinirlandirilarak kamusal alanin disinda 6zel alanla c¢ercevelenmektedir. Kadin
karakterler, ev i¢i sorunlarin ¢6zlimi, iliskilerin siirdiirtilmesi ve toplumsal normlara
uyum gibi islevlerle 6n plandayken erkek karakterler genellikle giiclii, otoriter, koruyucu,
duygusal ifadeleri sinirly, aileyi ve iliskileri yonlendiren yapidadir. Bu tiirde, geleneksel
cinsiyet rolleri disinda kalan roller ise genellikle 6teki veyahut anormatif bir kurguyla
temsil edilir. Ask, aile, evlilik, ihanet, kusak ¢atismasi ve toplumsal degerler etrafinda
gelisen duygusal ve melodramatik olaylar1 konu alan pembe diziler, bu durumlar
neticesinde televizyonda geleneksel-heteronormatif aile ve toplum yapisini ve toplumsal
cinsiyet kalip yargilarini yeniden tretir. Dijital platformlarda tretilen pembe diziler ise
hem tiirtin basat 6zelliklerinin hem de tiiriin ortaya koydugu geleneksel kodlarin
dontisiime ugradig1 bir mecra olarak karsimiza ¢ikmaktadir. Dijital platformlarda tiiriin
klasik melodramatik ve iliski odakl yapis1 korunurken kadin karakterler artik yalnizca
geleneksel rollerle sinirh kalmayip bagimsizlik, duygusal derinlik ve toplumsal normlara
elestirel bakisla yeniden kurgulanmakta ve LGBT karakterlerin temsiliyle de
heteronormatif sisteme karsi elestirel veya alternatif bir evren yaratilmaktadir.
Calismada, dijital platform dramaturjisinde yasanan bu doénisimii ortaya koymak
amaciyla Askin Gercek Yiizii (2024) isimli Netflix’'in orijinal italyan dizisi 6rneklem olarak
se¢ilmistir. Arastirmada tiir analizi yontemi kullanilmistir. Elde edilen bulgular, incelenen
dizinin pembe dizinin yerlesik olay 6rgiisi ve karakter kurgusunu dontistiirdiigiini, kadin
temsilinin geleneksel pembe dizilerdeki biciminden farkhilastigini, otekilestirilmeyen
LGBT temsiline yer verildigini ve dizideki aile temsilinin geleneksel aile modelinden
ayristigini - gostermektedir. Bu donlisim neticesinde dizinin pembe dizilerin
heteronormatif-ataerkil evrenine dair kalipyargilari sokiime ugrattigi gérilmektedir.
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The TRANSFORMATION of the SOAP OPERA GENRE in OTT PLATFORM
DRAMATURGY: The CASE of NETFLIX’S DECEITFUL LOVE (2024)

Abstract

Among television dramas, soap operas are one of the oldest genres, having preserved
their dominant characteristics on television since the 1940s. Although female characters
are positioned at the center of the narrative in soap operas, their representation is
predominantly confined to themes such as emotionality, self-sacrifice, love, marriage, and
family relations, thereby framing women within the private sphere and excluding them
from the public domain. While female characters are foregrounded through functions
such as resolving domestic issues, maintaining relationships, and conforming to social
norms, male characters are typically portrayed as strong, authoritative, protective figures
with limited emotional expression, who guide and control the family and interpersonal
relationships. In this genre, roles that fall outside traditional gender norms are generally
represented through an “othered” or non-normative narrative structure. Centered around
emotional and melodramatic events involving themes such as love, family, marriage,
betrayal, generational conflict and social values, soap operas consequently reproduce the
traditional heteronormative family and social structure, along with gender stereotypes,
within television narratives. Soap operas produced on OTT platforms appear as an
alternative medium in which the dominant features of the genre and its traditional codes
undergo transformation. While the classical melodramatic and relationship-centered
structure of the genre is preserved on OTT platforms, female characters are no longer
confined to traditional roles; instead, they are reimagined with independence, emotional
depth, and a critical perspective toward social norms. Moreover, through the inclusion of
LGBT characters, these narratives construct a critical or alternative universe that
challenges the heteronormative system. In this study, Netflix’s original Italian series
Deceitful Love (2024) was selected as the sample in order to examine this transformation
in OTT platform dramaturgy. The study uses a genre analysis methodology. The findings
indicate that the examined series transforms the conventional narrative structure and
character design of the soap opera genre, differentiates the representation of women from
its traditional forms in conventional soap operas, includes LGBT representations without
othering, and depicts family structures that diverge from the traditional family model. As
aresult of this transformation, the series appears to deconstruct the stereotypes inherent
in the heteronormative and patriarchal universe of soap operas.

Keywords: OTT Platform, Dramaturgy, Soap Opera, Genre Analysis, Netflix
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SANAL TRIBUNLER: X SPACE ODALARINDA FUTBOL
TARTISMALARININ DiJiTAL KAMUSAL ALAN YANSIMASI

Erkan ANBARLI"

0z

Bu calisma, sosyal medya platformu X iizerinde gerceklestirilen futbol temali Space
sohbetlerinin dijital kamusal alanin olusumuna nasil katki sundugunu incelemeyi
amaclamaktadir. Dijital kamusal alan, bireylerin ¢evrimici mecralarda bir araya gelerek
toplumsal meseleler hakkinda fikir alisverisinde bulundugu, tartistig1 ve ortak anlamlar
urettigi bir iletisim alani olarak degerlendirilmektedir. Turkiye’de futbolun birlestirici
yapisl sadece tribiinlerde degil mag 6ncesi ve sonrasinda sosyal medya aracilig ile dijital
alanlara da tasinmaktadir. Calisma kapsaminda, Eylil-Ekim 2025 tarihleri arasinda
diizenli olarak gerceklestirilen futbol Space odalar1 gozlemlenmis; kullanici katilim
bicimleri, etkilesim diizeyleri, yas, cinsiyet ve sdylem yapilar1 nitel icerik analizi
yontemiyle incelenmistir. Bulgular, Space odalarinin yalnizca spor sohbetlerinin
yuriitiildiigii alanlar olmanin 6tesine gecerek, katilimcilara kendi goriislerini 6zgiirce dile
getirebilecekleri etkilesimli bir tartisma zemini sundugunu ortaya koymustur.
Katilimcilarin mag¢ performanslarindan hakem kararlarina, tribiin olaylarina, gelecek mag
planlarina, oyuncu performanslarina, bulusma yer ve saatlerine, muhtemel ilk 11
kadrosuna, teknik direktor kararlarina, transfer haberlerine, kuliip yonetimlerinden
futbolun ekonomik ve Kkiiltiirel boyutlarina kadar genis bir yelpazede tartismalar
yurittigli gozlemlenmistir. Ayrica, bazi odalarda fikir cesitliliginin olduk¢a ytliksek
oldugu, her konusmaciya sz verilmeye calisildigi; ancak kimi durumlarda belirli kullanici
gruplarinin tartismalara yon verdigi, dolayisiyla demokratik katilimin sinirlanabildigi
saptanmistir. Elde edilen veriler, dijital platformlarda kamusal tartisma pratiklerinin
sadece politik konularla sinirli olmadiginy, kiiltiir, spor, sanat gibi alanlarda da gii¢lii bir
sekilde varlik gosterdigini ortaya koymaktadir. Bu baglamda dijital ortamlarda yapilan
futbol sohbetlerinin, bireylerin kimlik, aidiyet ve toplumsal aidiyet duygularini pekistiren
bir sosyal paylasim alani olusturdugu sonucuna ulasilmistir. Calisma, X platformundaki
Space odalarinin dijital kamusal alan kavraminin giinlimiizdeki déniislimiinii anlamak
acisindan onemli bir drnek teskil ettigini gostermektedir.

Anahtar Kelimeler: Dijital Kamusal Alan, X, Space Odasi, Futbol, Sosyal Medya

VIRTUAL STANDS: The REFLECTION of DIGITAL PUBLIC SPHERE in FOOTBALL
DISCUSSIONS WITHIN X SPACE ROOMS

Abstract

This study aims to examine how football-themed Space discussions on the social media
platform X contribute to the formation of the digital public sphere. The digital public
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sphere is defined as a communication arena where individuals come together in online
environments to exchange ideas, debate social issues, and construct shared meanings. In
Turkey, the unifying nature of football extends beyond the stadiums to digital spaces
through social media interactions before and after matches. Within the scope of this
research, football-related Space rooms held regularly between September and October
2025 were observed; user participation patterns, interaction levels, age, gender, and
discourse structures were analyzed using a qualitative content analysis method. Findings
indicate that Space rooms go beyond being mere platforms for sports conversation and
serve as interactive arenas where participants freely express their opinions. It was
observed that participants discussed a wide range of topics, including match
performance, referee decisions, fan incidents, future match strategies, player
performances, meeting times and locations, possible starting lineups, coaching decisions,
transfer news, club management, and the economic and cultural aspects of football.
Furthermore, while some rooms exhibited high diversity of opinions and equitable
opportunities for all speakers, certain groups tended to dominate the discussions, thus
limiting democratic participation. The findings reveal that public discussion practices on
digital platforms are not confined to political topics but are also strongly manifested in
areas such as culture, sports, and art. In this context, football-related conversations in
digital spaces are found to strengthen individuals’ sense of identity, belonging, and social
cohesion. The study demonstrates that Space rooms on X provide an important example
for understanding the contemporary transformation of the digital public sphere.

Keywords: Digital Public Sphere, X, Space Rooms, Football, Social Media
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DiJiTAL MEDYA OKURYAZARLIGI ile DiJiTAL VATANDASLIK

ARASINDAKI ILISKININ INCELENMESI: CATAK iLCESINDEKI

KADINLARIN DiJITAL FIRSATLARA ve ZORLUKLARA YONELIK
DENEYIMLERI

Esra Nurten ERTUGRUL" And ALGUL*

Oz

Dijital teknolojilerin hizli gelisimi, bireylerin bilgiye erisim bicimlerini, kamusal
hizmetlerden yararlanma olanaklarini ve toplumsal katilim pratiklerini koékli bicimde
dontistiirmektedir. Ancak bu doniisiim, kirsal bolgelerde yasayan bireyler tarafindan esit
bicimde deneyimlenmemekte. Cografi izolasyon, sinirli dijital altyapi, diisiik egitim
diizeyi, ekonomik kisithiliklar ve toplumsal cinsiyete dayali roller dijital u¢urumu
derinlestirmektedir. Ozellikle kirsal alanlarda yasayan kadinlar, dijital araglara erisim,
teknolojiyi etkin kullanma ve ¢evrimic¢i kamusal alanlara katilim siire¢lerinde ¢ok boyutlu
yapisal engellerle karsi karsiya kalmaktadir. Bu ¢alisma, Van ilinin Catak ilgesinde
yasayan kadinlarin dijital medya okuryazarlig: diizeylerini ve dijital vatandaslhga iliskin
farkindaliklarini incelemeyi, ayni zamanda bu iki kavram arasindaki iliskiyi dijital
imkanlar ve Kkarsilasilan zorluklar baglaminda ortaya koymayr amaglamaktadir.
Arastirma, nitel arastirma deseni kapsaminda Catak ilge merkezinde yasayan 20 ile 55
yaslar1 arasinda degisen 15 kadin katihima ile yiiriitilmiis olup temel veri toplama
yontemi olarak yar1 yapilandirilmis derinlemesine goriismeler kullanilmistir. Katihmcilar
cocuklan ilkokula giden kadinlar arasindan amagh o6rneklem yontemiyle segilmigtir.
Calisma 2025 yii bahar egitim Ogretim doneminde gerceklesmistir. Goriismelerde
kadinlarin dijital teknolojilere erisim durumlari, akilli telefon ve internet kullanim
pratikleri, dijital icerikleri anlama ve degerlendirme becerileri, ¢cevrimici risklere iliskin
farkindaliklar1 ve 6zellikle e-Devlet gibi dijital kamusal hizmet platformlarini kullanma
deneyimleri ele alinmistir. Elde edilen bulgular, dijital teknolojilere yonelik ilginin
artmasina ragmen, yapisal, kiiltiirel ve bireysel engellerin bu teknolojilerin bagimsiz ve
etkin kullanimin1 6nemli 6l¢iide sinirladigim1 gostermektedir. Ayrica dijital vatandaslik
baglaminda dijital haklar, cevrimici giivenlik ve sorumlu dijital katilim konularinda
farkindalik diizeyinin diisiik oldugu tespit edilmistir. Calisma, dijital esitsizligin
azaltilmasi icin kirsalda yasayan kadinlara yonelik kapsayic dijital politikalarin, yerel
ihtiyaclara duyarl egitim programlarinin ve toplum temelli destek mekanizmalarinin
gelistirilmesi  gerektigini vurgulamaktadir. Kirsalda yasayan kadinlarin dijital
deneyimlerini goriinir kilmasi bakimindan bu arastirma, dijital medya okuryazarlig ve
dijital vatandaslik literatiirtine 6zgiin bir katki sunmaktadir.

Anahtar Kelimeler: Dijital Medya Okuryazarligi, Dijital Vatandashk, Kirsal Toplum,
Dijital Ugurum, Dijital Erisim, Catak ilgesi
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An EXAMINATION of the RELATIONSHIP BETWEEN DIGITAL MEDIA LITERACY and
DIGITAL CITIZENSHIP: The EXPERIENCES of WOMEN in the DISTRICT of CATAK
REGARDING DIGITAL OPPORTUNITIES and CHALLENGES

Abstract

The rapid development of digital technologies has profoundly transformed individuals’
access to information, opportunities to benefit from public services, and practices of social
participation. However, this transformation has not been equally experienced by
individuals living in rural areas; geographic isolation, limited digital infrastructure, low
educational levels, economic constraints, and gender-based social roles continue to
deepen the digital divide. Rural women, in particular, face multidimensional barriers in
accessing digital tools, effectively using technology, and participating in online
environments. This study aims to examine the digital media literacy levels of women
living in the Catak district of Van province and their awareness of digital citizenship, as
well as to reveal the relationship between these two concepts within the context of digital
opportunities and challenges. The research was conducted using a qualitative research
design and involved 15 female participants aged between 20 and 55 who reside in the
Catak district center. Participants were selected through purposive sampling among
women whose children attend primary school. The study was carried out during the
spring semester of the 2025 academic year. Semi-structured in-depth interviews were
employed as the primary data collection method. The interviews focused on participants’
access to digital devices, their ability to understand and interpret digital content,
awareness of online risks, and experiences with digital public services, particularly e-
government platforms. Findings indicate that although women demonstrate a growing
interest in digital technologies, structural, cultural, and individual barriers significantly
limit their effective and independent use. Moreover, awareness of digital citizenship—
especially regarding digital rights, online safety, and responsible participation— was
found to be insufficient. The study emphasizes the necessity of developing inclusive digital
policies, sustainable local training programs, and community-based support mechanisms
tailored to rural women. By highlighting the lived digital experiences of rural women, this
research contributes to the literature on digital media literacy and digital citizenship,
offering insights for policymakers, educators, and social researchers aiming to reduce
digital inequalities.

Keywords: Digital Media Literacy, Digital Citizenship, Rural Community, Digital Divide,
Digital Access, Catak District
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SAFEGUARDING CHILDREN’S PERSONAL INFORMATION: A LEGAL and
PRACTICAL ANALYSIS of PAKISTAN’S APPROACH

Fahad NABEEL"

Abstract

The ever-increasing digitalization and the growing number of children using the internet
for a number of activities have made it important to focus on securing children’s personal
information. Previous research has extensively covered various aspects of securing
children’s personal information. However, the situation in Pakistan has largely remained
under-examined. Therefore, the proposed paper aims to address three questions - what
is the current status of protecting children’s personal information; what are the rules for
protecting children’s personal information in Pakistan; and what are the key challenges
and how they can be addressed. The author will situate children’s personal information
within Pakistan’s existing data protection regime and draw on comparative perspectives
from other regions. He will examine the current status of protecting children’s personal
information through laws and regulations, and then empirically assess how these laws are
implemented (or not) in practice. The case study is Pakistan’s regulatory regime for
children’s personal information and a sample of apps reflecting practice in the Pakistani
market. He will adopt a mixed methods design. He will analyze the legislative history of
the proposed personal data protection regime and related regulations in Pakistan
concerning children’s personal information, including previous draft bills. The author will
analyze a sample of popular mobile apps with respect to how they implement age
verification and parental consent for users under 18. He will examine how the processors
treat children’s data, how they verify age, and how parental consent is handled. The paper
will help situate Pakistan in the global data protection landscape and offer reflections on
how children’s data protection might need to adapt in different cultural or legal contexts.
For scholars of data protection, children’s rights, and technology regulation, the proposed
paper will provide a useful empirical base and conceptual lens for understanding
children’s information protection in non-Western contexts.

Keywords: Children’s Personal Data, Consent, Pakistan, Personal Data Protection,
Verification
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TURKIYE'DE AiLE POLITIKALARININ MEDYA’'DAKiI GORUNUMU: AILE
YILI SOYLEMi BAGLAMINDA BiR iNCELEME

Fatma Giil GEDIKKAYA*

0z

Turk Anayasasinin 41. maddesinde ailenin Turk toplumunun temeli oldugu ve esler
arasinda esitlige dayandig1 agiklanmistir. Devlet, ailenin huzur ve refahi ile o6zellikle
annenin ve ¢ocuklarin korunmasi, aile planlamasinin 6gretimi ile uygulanmasini saglama
ve bu amaclari gerceklestirmek icin tegkilat kurma gorevini tstlenmistir. Bu kapsamda
aile politikalarindan sorumlu olmak tlizere 2011 yilinda Aile ve Sosyal Politikalar
Bakanlig1 kurulmustur. Bakanlik “Ailenin Korunmasi ve Gii¢clendirilmesi Vizyon Belgesi ve
Eylem Planm1 (2024-2028)” hazirlamistir. Eylem Plan1 kapsaminda aile kurumunun
oneminin vurgulanmasi, aile i¢indeki birlik ve beraberligin korunmasi, mevcut riskler
karsisinda ailenin topyekiin desteklenmesi amaciyla 2025 yili, Cumhurbaskani tarafindan
“Aile Yili” olarak ilan edilmistir. Bu ¢alisma, Tiirkiye’de 2025 yilinin "Aile Yili" ilan
edilmesi cercevesinde yogunlasan devlet politikalarinin medya igerikleri tizerindeki
etkisini tartismaktadir. Aile kurumunun glgclendirilmesi, toplumsal dayanismanin
artirllmasi ve geleneksel degerlerin korunmasi amaglarina odaklanan bu politikalar,
medya alaninda aileyi elestiriden muaf tutan ve kutsallastiran bir séylemin yiikselisine
yol acabilmektedir. Resmi aile sdyleminin nasil insa edildigi ve "aile" kavraminin sadece
bir toplumsal deger degil, ayn1 zamanda bir politik iktidar araci olarak islev gordigi
gorilmektedir. Devletin aile kurumunu koruma sdylemi, medyada aileye zarar
verebilecek olarak nitelendirilebilecek her tiirli elestirel veya resmi sdylemin disinda
alternatif icerigin geri plana itilmesine neden olan normatif bir baski yaratmaktadir. Bu
calisma, 2025 y1ili boyunca ulusal basinda (yazili ve gorsel medya) yer alan "Aile Yili" ile
iliskilendirilebilecek haber ve iceriklere odaklanmaktadir. Calismanin bulgulari, medyada
ailenin geleneksel, kutsal ve toplumun temel kurumu olarak sunulmasina yoénelik
vurgunun belirgin bicimde arttigin1 ortaya koymaktadir. Ayrica, bu séylemin yalnizca
ailenin mahrem/d6zel bir alan olarak konumlandirilmasini degil, ayni zamanda onun nasil
bir politik iktidar aracina doniisttriildiigu de tartisiimistir.
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The REPRESENTATION of FAMILY POLICIES in the MEDIA 1n TURKIYE: An
EXAMINATION WITHIN the CONTEXT of the 'YEAR of the FAMILY' DISCOURSE

Abstract

Article 41 of the Turkish Constitution states that the family is the foundation of Turkish
society and is based on equality between spouses. The State undertakes the duty of
ensuring the peace and welfare of the family, especially the protection of mothers and
children, the provision and implementation of family planning education, and the
establishment of organizations to realize these goals. In this context, the Ministry of
Family and Social Services was established in 2011 to be responsible for family policies.
The Ministry prepared the "Vision Document and Action Plan for the Protection and
Strengthening of the Family (2024-2028)." Within the scope of the Action Plan, the year
2025 was declared the "Year of the Family" by the President, with the aim of emphasizing
the importance of the family institution, maintaining unity and solidarity within the
family, and providing comprehensive support to the family against existing risks. This
study discusses the impact of state policies, intensified within the framework of 2025
being declared the "Year of the Family" in Tiirkiye, on media content. These policies,
which focus on the goals of strengthening the family institution, increasing social
solidarity, and preserving traditional values, can lead to the rise of a discourse in the
media sphere that sanctifiesthe family and exempts it from criticism. It is observed how
the official family discourse is constructed and how the concept of "family"” functions not
only as a social value but also as atool of political power. The State's rhetoric
of "protecting the family" creates a normative pressure in the media, causing any critical
or alternative content that could be characterized as "potentially harmful to the family"
to be relegated to the background. This study focuses on news and content that can be
associated with the "Year of the Family" found in the national press (print and visual
media) throughout 2025. The findings of the study reveal a notable increase in the
emphasis placed on portraying the family in the media as a traditional, sacred, and
fundamental institution of society. Moreover, it has been discussed that this discourse not
only positions the family as a private/intimate sphere but also illuminates the ways in
which it is transformed into a political instrument of power.

Keywords: Family Policy, Year of the Family, Public Sphere, Private Sphere, Tiirkiye
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GOZETIM KAPITALIZMININ KAMUSANALDAKI YENI UGRAGI:
CATFISHING KABUSU BELGESELI ORNEKLEMINDE DIiJiTAL FLORT

Feyza Kiibra AGIRTMIS®, Duygu KUCUKOZ AYDEMIR**
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Dijitallesme kamusal alanda oldugu kadar bireyin o6zel alaninda da pratiklerini
sekillendirir. Dijital alanin hem kamusal hem 6zel hem de sanal alandan beslenen
kamusanal alani olusturdugu soylenebilir. Daha ¢ok erkek egemen diizenin bir pargasi
olan kamusanal alanda, cinsiyet kimlikleri yeniden performative edilmektedir. Bu siirecte,
dijital platformlarin algoritmik yapisi, kullanicilarin davraniglarini gériinmez bir sekilde
yonlendirerek erkek egemen normlarin yeniden iiretilmesine aracilik etmektedir. Bu
anlamda yeni olusumlarda ortaya c¢ikan cinsel politika, erkek egemen toplum
dinamiklerinden kacamamakta ve dijital patriyarkay1 olusturmaktadir. Baska bir deyisle
dijitallesmenin sundugu goriintrlik, erisilebilirlik ve veri temelli gozetim, erkek 6znenin
kadin tzerindeki kontroliinii yalnizca psikolojik degil, ayn1 zamanda teknolojik bir
diizleme tasimaktadir. Bu sayede gozetim kapitalizmi kendini dijital flort iligkilerine
entegre etmektedir. Kamusanal alan kavrami, bireyin kamusal ve 6zel alan pratiklerinin
dijital ortamda ig ice gectigi, goriiniirliik ve gozetim arasinda salinan yeni bir toplumsal
mekani ifade etmektedir. Bu hibrit alan, dijitallesmenin sundugu 6zgiirliik sdylemlerine
ragmen, erkek 6znenin tahakkiim bicimlerini doniistiirerek yeniden iiretmesine olanak
tanimaktadir. Shoshana Zuboff'un “gézetim kapitalizmi” kavramiyla uyumlu bigimde,
duygusal iliskiler ve mahrem deneyimler artik veri temelli denetim ve kontrol
ekonomisinin parcasi haline gelmektedir. Bu ¢calisma Catfishing Kabusu (2024) belgeselini
orneklem alarak dijital flort kiiltiriinii inceleyecektir. S6z konusu belgeselde gozlemlenen
breadcrumbing davranisi lizerinden, erkek 6znenin kadin tizerinde siireksiz ilgi, duygusal
manipiilasyon ve belirsizlik yoluyla kurdugu tahakkiimii desifre edecektir. Nitel 6rnek
olay c¢oziimlemesi yontemini kullanan calisma, belgeseldeki anlati yapisi, karakter
iliskileri ve dijital etkilesim bicimlerini ¢6ziimleyerek dijital iliskilerdeki gii¢
asimetrilerini gorinir kilmay: hedeflemektedir. Calisma, kamusanal alandaki dijital hak
ve ozgurliikleri de tartismaya agarak insan haklarinin ve kadin haklarinin internette
korunmasi gerekliligini de hatirlatmis olacaktir. Bu yoniiyle calisma, dijitallesen
toplumsal iligkilerde cinsiyet esitsizliginin yeni bicimlerini ac¢iga c¢ikararak feminist
medya kuramina katki sunmay1 amaglamaktadir.
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SURVEILLANCE CAPITALISM’S NEW FRONTIER 1n the PULICYBER SPACE: DIGITAL
FLIRTING 1n the EXAMPLE of the CATFISHING NIGHTMARE DOCUMENTARY

Abstract

Digitalisation shapes practices in the public sphere as well as in the individual’s private
sphere. It can be said that the digital space forms a pulicyber space, nourished by both
public, private, and virtual domains. In the pulicyber space, which is largely part of a male-
dominated order, gender identities are performatively reconstructed. During this process,
the algorithmic structure of digital platforms invisibly guides users’ behaviour, thereby
facilitating the reproduction of male-dominated norms. In this sense, the sexual politics
emerging in new formations cannot escape the dynamics of male-dominated society and
are creating a digital patriarchy. In other words, the visibility, accessibility and data-based
surveillance offered by digitalisation are shifting the male subject’s control over women
not only to a psychological level, but also to a technological one. In this way, surveillance
capitalism integrates itself into digital dating relationships. The concept of pulicyber
space refers to new social sphere in which the practices of the public and private domains
intertwine in the digital environment, oscillating between visibility and surveillance. This
hybrid space, despite the discourses of freedom offered by digitalization, enables the male
subject to transform and reproduce his forms of domination. In line with Shoshana
Zuboff’s concept of “surveillance capitalism” emotional relationships and intimate
experiences have now become part of data-driven economy of surveillance and control.
This study will examine digital dating culture using the documentary Catfishing
Nightmare (2024) as an example. Through the breadcrumbing behaviour observed in the
documentary in question, it will decipher the male subject’s domination over women
through intermittent interest, emotional manipulation and uncertainty. Employing a
qualitative case study method, this study aims to reveal the power asymmetries in digital
relationships by analyzing the narrative structure, character dynamics, and forms of
digital interaction presented in the documentary. The study will also open a discussion on
digital rights and freedoms within the pulicyber space, reminding of the necessity to
protect human rights and women’s rights on the internet. In this respect, the study aims
to contribute to feminist media theory by revealing new forms of gender inequality in
digitalised social relations.

Keywords: Surveillance Capitalism, Pulicyber Space, Digital Patriarchy, Digital Dating,
Online Rights
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YAPAY ZEKA ARACLARINDA ALGORITMIK ONYARGI: POLITIK, ETNIK,
IDEOLOJiK SOYLEMLER ve TOPLUMSAL CINSIYET SOYLEMLERININ
KARSILASTIRMALI ANALIZi

Feyza Kiibra AGIRTMIS", Esra CINAR™

0z

Teknolojik dontisiimle birlikte yapay zeka araglari, saglik, egitim, medya ve dijital iletisim
alanlarinda yasamin ayrilmaz bir parcasi haline gelmistir. Bu araglar, karmasik veri
analizleri, olasi hastalik teshisleri, icerik onerilerinin siralanmasi ve gorsel-isitsel liretim
gibi cok genis bir yelpazede islev gormektedir. Ancak, sunduklar katkinin yani sira,
seffaflik, veri giivenligi ve etik boyutlarda cesitli kaygilar da giindeme gelmektedir.
Ozellikle algoritmik ényargi konusu, yapay zeka sistemlerinin politik, etnik, ideolojik ve
toplumsal cinsiyet temelli yanitlarinin nesnelligini ve tarafsizligini sorgulayan temel bir
mesele olarak one c¢ikmaktadir. Bu onyargilar, veri setlerindeki temsil eksiklikleri,
gelistiricilerin bilincli veya bilingsiz ideolojik deger aktarimy, sistemlerin tiretildigi sosyo-
politik baglam ve kodlama silireclerine yansiyan toplumsal o6nyargilar nedeniyle
olusabilmektedir. Bu baglamda, yapay zeka araglarinin tamamen 6nyargisiz ve nesnel
bicimde islev gostermesi onemli bir hedef olarak degerlendirilmelidir. Bu c¢alisma,
metinsel ve gorsel Uretim yetisine sahip farkli yapay zeka araglarinin politik, etnik,
ideolojik ve toplumsal cinsiyet temelli sorulara verdikleri yanitlar1 Algoritmik Onyarg
Kurami cercgevesinde karsilastirmali olarak analiz etmeyi amacglamaktadir. Calismada
ayrica Raymond Williams’in Televizyon: Teknoloji ve Kiiltiirel Bicim adli eserinde 6ne
surdigi Akis Kuramindaki “zaman farkina gore igerik iiretimi” yaklasimindan hareketle,
yapay zeka araclarinin sabah, 6gle ve aksam saatlerinde verdikleri yanitlarin icerik ve
soylem farkliliklar1 da incelenecektir. Boylece algoritmik 6nyarginin yalnizca kiiltiirel ve
ideolojik baglamlarla degil, ayn1 zamanda zaman temelli liretim bicimleri izerinden nasil
gelistirildigi ortaya konulacaktir. Calismada, farkli ideolojik ve kiiltiirel menseiye sahip,
licretsiz erisimli ve metin veya gorsel liretim destegi saglayan yapay zeka sistemlerinin
yanitlar1 karsilastirilacak, gelistirildikleri baglamin algoritmik 6nyargiy1 nasil etkiledigi
analiz edilecektir. Calisma, yapay zeka teknolojilerinin toplumsal, kiiltiirel ve politik
baglamlarda iliskisini anlamay1 amac¢lamakta ve bu baglamda medya ¢alismalar ile dijital
etik alanlarina katki saglamay1 hedeflemektedir.

Anahtar Kelimeler: Yapay Zeka, Algoritmik Onyargi, Algoritmik Onyargi Kuramy,
Raymond Williams
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ALGORITHMIC BIAS in ARTIFICIAL INTELLIGENCE TOOLS: A COMPARATIVE
ANALYSIS of POLITICAL, ETHNIC, IDEOLOGICAL DISCOURSES and GENDER
DISCOURSES

Abstract

With technological transformation, artificial intelligence tools have become an integral
part of life in the fields of healthcare, education, media and digital communication. These
tools perform a wide range of functions, including complex data analysis, potential disease
diagnosis, content recommendation ranking and audiovisual production. However,
alongside the contributions they offer, various concerns regarding transparency, data
security and ethical dimensions are also being raised. The issue of algorithmic bias, in
particular, stands out as a fundamental concern that questions the objectivity and
impartiality of artificial intelligence system’s responses based on political, ethnic,
ideological and gender grounds. These biases may arise due to underrepresentation in
data sets, developers’ conscious or unconscious transfer of ideological values, the socio-
political context in which systems are produced, and societal biases reflected in coding
processes. In this context, ensuring that artificial intelligence tools function in a
completely unbiased and objective manner should be considered a key objective. This
study aims to comparatively analyse the responses given by different artificial intelligence
tools with textual and visual production capabilities to political, ethnic, ideological and
gender-based questions within the framework of Algorithmic Bias Theory. The study will
also examine the differences in content and discourse in the responses provided by
artificial intelligence tools in the morning, afternoon and evening, based on the “content
production according to time difference” approach in the Flow Theory proposed by
Raymond Williams in his work Television: Technology and Cultural Form. Thus, it will be
revealed how algorithmic bias is developed not only through cultural and ideological
contexts, but also through time-based production methods. The study will compare the
responses of free-access artificial intelligence systems with different ideological and
cultural origins that provide text or visual production support and analyse how the
context in which they were developed affects algorithmic bias. The study aims to
understand the relationship between artificial intelligence technologies and their social,
cultural and political contexts, and in this context, it aims to contribute to media studies
and the field of digital ethics.

Keywords: Artificial Intelligence, Algorithmic Bias, Algorithmic Bias Theory, Raymond
Williams
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GERCEK ile SAHTE ARASINDA: ALGORITMA DESTEKLI YANILTICI
iICERIK URETIMINDE HABER FORMU

Firat ADIYAMAN*

Oz

Dijitallesmeyle birlikte cevrimici yaniltici yontemler c¢esitlenmis ve yayginlasarak
toplumsal bir soruna déniismiistiir. Kolay ve hizli yoldan para kazanmak isteyen bireyler,
bu siirecte bilyiik mali kayiplara ugrayabilmektedir. Bu tiir faaliyetler, dijital
teknolojilerin sagladigi imkanlar1 kullanarak daha genis kitlelere ulasabilmek icin
reklamdan yararlanabilmektedir. Sosyal medya platformlarinda veya internet sitelerinde
goriilebilen bu reklamlar, algoritmalar araciligiyla belirli kullanici gruplarini hedef
almaktadir. Haber siteleri, en ¢ok ziyaret edilen mecralar olarak bu tiir reklamlarin
dolasima girdigi baslica ortamlardan biri olmustur. Bu reklamlar, haber gortiniimiinde
hazirlanarak gercek ile sahte arasindaki sinir siliklestirmektedir. Okuyucularin haber
sanabilecegi bu metinlerde genellikle yiiksek kar ve kisa siirede kazang¢ vaatleri 6ne
cikarilmaktadir. Bu calismada haber goriiniimli metinler ve iliskili gorseller betimsel
analiz yontemiyle incelenmistir. Bulgular, bu reklamlarin bireyler tarafindan kolayca fark
edilemeyecek sekilde haber formunda yazildigini ortaya koymaktadir. Metinlerde haber
basliklari, spotlar ve govde metinleri dogrudan taklit edilmekte; merak uyandiran, tik
tuzagl niteligindeki basliklarla okuyucularin ilgisi ¢ekilmeye c¢alisilmaktadir. Haber
metinlerinde 6ne ¢ikan temalar arasinda “inovatif gelir modelleri, zenginlik sirlari, kisa
yoldan zengin olma ve devlet garantili yatirnm mesajlar1” yer almaktadir. Gorsellerde ise
genellikle mutlu, elinde yiiklii miktarda para tutan kisilerin stok fotograflar1 ve liiks
tiiketim tirtinleri yer almaktadir. Bununla birlikte metinlerde tist diizey politikacilarin ve
unli sanatgilarin yapay zeka ile manipiile edilmis fotograflari da kullanilmaktadir. Sonug
olarak haber gorinimli bu metinler, algoritmalar araciligiyla haber sitelerinde diger
reklamlarin arasina karigsabilmektedir. Haber ile reklam arasindaki sinirlar1 ortadan
kaldiran bu metinlerin gazetelerde goriinmesi ciddi bir etik sorun olusturmaktadir.

Anahtar kelimeler: Haber, Algoritmalar, Dijital Yaniltma, Reklamlar

BETWEEN the REAL and the FAKE: The NEWS FORM in ALGORITHM-DRIVEN
MISLEADING CONTENT PRODUCTION

Abstract

With digitalization, online deceptive practices have diversified and become widespread,
turning into a societal problem. Individuals seeking to earn money quickly and effortlessly
may experience significant financial losses in this process. Such practices make use of
digital technologies to reach wider audiences by employing advertising. These
advertisements, which appear on social media platforms or websites, target specific user

*Dog. Dr., Inénii Universitesi, iletisim Fakiiltesi, Gazetecilik B6liimii, E-posta: firat.adiyaman@inonu.edu.tr
ORCID: 0000-0002-4933-4082
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groups through algorithms. News websites, as some of the most frequently visited
platforms, have become primary environments where such advertisements circulate.
These ads are crafted in the form of news articles, blurring the line between the real and
the fake. In these texts, which readers may mistake for actual news, promises of high
profits and quick earnings are often emphasized. In this study, news-like texts and related
visuals were analyzed using descriptive analysis. The findings reveal that these
advertisements are written in a news format that individuals can hardly distinguish from
genuine news. News headlines, subtitles, and body texts are directly imitated, and
attention-grabbing, click-bait-like titles are used to attract readers. Prominent themes in
these texts include “innovative income models, secrets of wealth, getting rich quickly, and
state-guaranteed investment messages.” The visuals typically consist of stock photos of
happy individuals holding large amounts of cash or luxury consumer products.
Additionally, Al-manipulated photos of high-level politicians and famous artists are also
employed. In conclusion, such advertising content, presented in the form of news, can
blend in with other advertisements on news websites through algorithms. The
appearance of these texts, which blur the boundaries between news and advertising, in
newspapers constitutes a serious ethical issue.

Keywords: News, Algorithms, Digital Deception, Advertising
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ALGORITMIK ESTETIK: YAPAY ZEKANIN KULTUREL URETiMDEKI
GORUNMEZ ROLU

Furkan ALACALI"

0z

Dijital cagda kiiltiirel liretim, yapay zeka destekli algoritmik sistemlerin goriinmez fakat
belirleyici miidahaleleriyle yeniden bicimlenmektedir. Miizik, gorsel, metin ve video
alanlarinda isleyen bu sistemler, teknik ara¢ olmanin 6tesine gecerek estetik kararlarin
etkin bilesenleri haline gelerek, tercih olusumunu, ifade bigimlerinin ¢esitlenmesini ve
kilttirel olarak neyin kabul gorecegini etkilemeye baslar. Bu baglamda amag, s6z konusu
ara¢ ve sistemlerin estetik normlar1 hangi mekanizmalar tlizerinden yonlendirdigini,
begeni kaliplarini nasil benzestirdigini ve yeni ifade olanaklarini hangi sinirlar iginde
mumkiin kildigin1 ortaya koymaktir. Kuramsal zemin, kiiltiirel lretim, tiirlesme ve
algoritmik kiultir literatiirlerine dayanmaktadir. Degerlendirme, iiretken sistemlerin
estetik kaliplar1 standartlastirma egilimini, dolasima sokulan yeni mikro tiirlerin (gorsel,
miizikal ve metinsel kaliplar) olusumunu, cesitliligin yeniden diizenlenmesini ve zevk
rejimlerinin kurulmasini birlikte ele alir. Analiz, makro ideolojik agiklamalara y6nelmek
yerine, glindelik liretim pratikleri icinde sekillenen estetik normlarin ve degerlendirme
Olciitlerinin mikro sosyolojik diizeyde nasil iretildigini ve mesrulastirildigini
irdelemektedir. Bu ¢erceve, tiirlesmenin hizlandig1 ortamlarda ifade bicimlerinin esik
degerler cercevesinde bir araya geldigini ve farkli 6rneklerinin sistem tarafindan hizla
geri besleme dongiilerine cekildigini varsayar. Bu ¢alismada, yontem olarak elestirel
soylem analizi ve 6rnek olay incelemesi kullanilarak Suno (mtizik), Runway (video) ve
DALL-E (gorsel) orneklerinden yararlanilacaktir. Boylece, 6ne ¢ikarilan icerik ile verilerin,
talep ve igerik tiiketimi tizerindeki etkileriyle bunlarin genel sonuglara nasil yansidiginin
giincel verilerle ortaya konulmasi amaglanmaktadir. Sonug olarak, iiretime dayali yapay
zeka teknolojileri, kiiltiirel iiretim ve tiikketim bagini yalnizca hizlandirmakla kalmaz;
estetik sinirlar1 ve begeni kaliplarini sessizce yeniden yapilandiran bir islev de iistlenir.
Boylelikle, dijital ortamda estetigin 6znesi kullanici-sistem etkilesiminde yeniden
konumlanir. Bu doniisiim, liretim pratiklerinin yani1 sira elestirel degerlendirme
oOlciitlerinin glincellenmesini ve kurumsal degerlendirme siireclerinin yeniden gozden
gecirilmesini gerektirir. Ayrica oOnerilen onlem ve ¢6ziim yollarinin yapiciliginin
sistematik olarak degerlendirilmesini giindeme getirir.

Anahtar Kelimeler: Yapay Zeka, Algoritmik Estetik, igerik, Kiiltiirel Uretim

ALGORITHMIC AESTHETICS: The INVISIBLE ROLE of ARTIFICIAL INTELLIGENCE in
CULTURAL PRODUCTION
Abstract

In the digital age, cultural production is being reshaped by the invisible yet decisive
interventions of Al-powered algorithmic systems. Operating in the fields of music, visuals,
text, and video, these systems transcend technical tools and become active components
of aesthetic decisions, influencing the formation of preferences, the diversification of
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forms of expression, and what is culturally acceptable. In this context, the aim is to reveal
how these tools and systems manipulate aesthetic norms, homogenize patterns of taste,
and create new expressive possibilities within the limits within which they exist. The
theoretical foundation is grounded in the literature on cultural production, speciation,
and algorithmic culture. The analysis examines the tendency of production systems to
standardize aesthetic conventions, the formation of new microgenres (visual, musical,
and textual conventions) put into circulation, the reorganization of diversity, and the
establishment of regimes of taste. Rather than focusing on macro-ideological
explanations, the analysis examines how aesthetic norms and evaluative criteria shaped
by everyday production practices are produced and legitimized at the micro-sociological
level. This framework assumes that in environments where speciation accelerates, forms
of expression converge around thresholds, and different examples are rapidly drawn into
feedback loops by the system. This study will employ critical discourse analysis and case
studies using examples from Suno (music), Runway (video), and DALL-E (visuals). Using
current data, it aims to reveal the impact of prominent content and data on demand and
content consumption, and how these influence overall outcomes. Consequently,
generative Al technologies not only accelerate the connection between -cultural
production and consumption but also function to silently restructure aesthetic
boundaries and patterns of taste. Thus, the subject of aesthetics in the digital environment
is repositioned within the user-system interaction. This transformation requires updating
critical evaluation criteria and reassessing institutional evaluation processes as well as
production practices. It also requires a systematic assessment of the constructiveness of
proposed measures and solutions.

Keywords: Artificial Intelligence, Algorithmic Aesthetics, Content, Cultural Production
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YAPAY ZEKA TEKNOLOJILERI ve IKINCI KiLISENIN DOGUSU

Gokhan UGUR*
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Feodal donemde Katolik Kilisesi, bireyin diisiinmesini gereksiz kilan, ayni zamanda
kitlelere konfor saglayan bir diizen yaratmistl. Bu yap1 insani, Kant'in “ergin olmama”
olarak tanimladigl, kendi aklin1 bagskasinin rehberligi olmadan kullanamama durumuna
surukliiyordu (Kant, 2015). Aydinlanma ise bu bagimliliktan kurtulustu. Aydinlanma’nin
ardindan gecen ylzyilda burjuvazi gilic kazanmis, Uretimin tarimdan sanayiye
dontismesiyle Avrupa’da kokli toplumsal ve kiiltiirel degisimler ortaya ¢ikmisti. 19.
ylizylla gelindiginde burjuva sinifi hem altyapi hem iistyapiya hakim hale geldi; feodal
esitsizliklerin yerini sermayedarin belirledigi yeni bir diizen aldi. Bu esitsizligi en net
sekilde dile getiren Marx, Kominist Manifesto’da, “Diinyanin biitln iscileri, birlesin!
Zincirlerinizden baska kaybedecek bir seyiniz yok” diyerek mevcut diizenin yarattigi
adaletsizligi gortntr kild1 (2014). 20.ytlizy1l ise iki diinya savasiyla sarsildi ve yaklasik 80
milyon insan yasamini yitirdi. Savas sonrasi donemde iki siiper gli¢ arasinda siiren Soguk
Savas, teknolojik determinizmin hakim oldugu bir rekabet yaratti. 1990’larla birlikte
Sovyetler Birligi'nin dagilmasi, internetin yayginlasmasi, telekomiinikasyonun gelismesi
ve kiiresel teknoloji sirketlerinin ylikselmesiyle diinya yeni bir evreye girdi. Bilgi artik tek
kaynaktan degil, coklu ve ¢ogu zaman anonim kaynaklardan akiyor; ulus-devletlerin giicii
azalirken dijital platformlarin egemenligi artiyordu. Ortaya ¢ikan bu Tekno-Feodalizm,
21. ylizyil insanini dijital vassallara doniistiirdii (Varoufakis, 2023). Son bes yilda hizla
gelisen yapay zeka teknolojileri ise bireyin diisiinme alanini daraltmakta ve yeni bir
“dijital kilise” yaratmaktadir. insanlik yeniden Kant'in tarif ettigi ergin olmama durumuna
striiklenmektedir. Tarihsel oriintiiler dogru okunuyorsa eger, bu ergin olmama durumu
karsimiza dijital ¢agin Kant'larini ¢ikaracak ve bu yeni Kant'lar “2. Aydinlanma, insanin
kendi sucgu ile diismiis oldugu bir ergin olmama durumundan ikinci kez kurtulmasidir. Bu
ergin olmayls durumu ise, insanin kendi aklini bir baskasinin kilavuzluguna
basvurmaksizin ikinci kez kullanamayisidir” diye yazacaklardir. Bu dijital feodalizmin
yeni Manifesto’larinda “diinyanin tiim dijital is¢ileri birlesin, block-chain-lerinizden baska
kaybedecek bir seyiniz yok” denilebilir.

Anahtar Kelimeler: Feodalizm, Aydinlanma, Toplumsal Elestiri, Tekno-Feodalizm
Caginda Ikinci Aydinlanma

ARTIFICIAL INTELLIGENCE and the EMERGENCE of the SECOND CHURCH
Abstract

During the feudal era, the Catholic Church created a social order that both rendered
individual thinking unnecessary and provided a remarkable level of comfort for the
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masses. This structure pushed people into what Kant described as a state of “minority,”
an inability to use one’s own reason without the guidance of another (Kant, 2015). The
Enlightenment represented liberation from this dependency. In the century that followed
the Enlightenment, the bourgeoisie consolidated its power, and the shift from agricultural
to industrial production brought profound social and cultural transformations across
Europe. By the 19th century, the bourgeois class had come to dominate both the economic
base and the ideological superstructure; the inequalities of feudalism were replaced by a
new order shaped by the capitalist who owned the means of production. Marx articulated
this inequality most clearly in the Communist Manifesto, declaring, “Workers of the world,
unite! You have nothing to lose but your chains,” thereby exposing the injustices
embedded in the existing system (2014). The 20th century was shaken by two world wars,
during which approximately 80 million people lost their lives. In the postwar period, the
Cold War between two superpowers generated a competition dominated by technological
determinism. With the collapse of the Soviet Union in the 1990s, the spread of the
Internet, advancements in telecommunications, and the rise of global technology
corporations, the world entered a new phase. Information was no longer flowing from a
single source but from multiple—and often anonymous—ones; while the power of nation-
states weakened, the dominance of digital platforms increased. This emerging form of
Techno-Feudalism transformed the human being of the 21st century into a digital vassal
(Varoufakis, 2023). In the past five years, rapidly advancing artificial intelligence
technologies have further narrowed the individual’s space for independent thinking,
giving rise to a new “digital church.” Humanity is once again sliding into the state of
minority that Kant described. If historical patterns are read correctly, this renewed
condition of nonage will bring forth the Kants of the digital age, and these new Kants may
write: “The Second Enlightenment is the human being’s liberation, for the second time,
from the state of minority into which he has fallen through his own fault. This condition
of immaturity consists in the inability to use one’s own reason for the second time without
the guidance of another.” In the new Manifestos of this digital feudalism, one might even
declare: “Workers of the digital world, unite! You have nothing to lose but your
blockchains.”

Keywords: Feudalism, Enlightenment, Social Critique, Second Enlightenment in the Age
of Techno-Feudalism
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YESIL AKLAMANIN ESTETIK YUZU

Habibe OZ*
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Gunimiuzde markalar dijitallesmenin etkisi ile yeni medya algoritmalarin1 kullanarak
imaj olusturma stratejilerini gelistirmis ve tiiketicilerde olumlu izlenimler yaratmak i¢in
kurguladiklar1 kampanyalarini dahi trendlere gore belirler duruma gelmislerdir. Bu
baglamda “siirduriilebilirlik” firmalarin tretim streglerine dahil ettikleri iddiasinda
bulunduklari éne ¢ikan bir séylemdir. Ozellikle hizli moda sektériinde sik karsilasilan bu
durum sdylem diizeyinde kalarak gercek yesil donlisiim adimlari atilmasinin 6ntinde
bulunan engellerden biri olabilmektedir. Bu yolla kurulan kurumsal iletisim de yalnizca
yesil aklama olarak tanimlanabilir. Bu ¢alisma, hizli moda sektoriinde stirdiiriilebilirlik
soyleminin, gozetim kapitalizminin veri odakli mantig1 ve Boltanski ve Chiapello’'nun
kapitalizmin “yeni ruhu” kavrami ¢ercevesinde nasil yeniden tretildigini tartismaktadir.
Calismada bu baglamda H&M’in “Conscious Collection” kampanyasini odaga alarak
markanin dijital ortamda olusturdugu ¢evre dostu imajini ve etik olma vurgusunu 6n
plana ¢ikardig1 kampanyalarini sdylem analizi yontemi ile incelenmek amag¢lanmaktadir.
Bulgular, H&M’in siirdiirtlebilirlik séylemlerinin goézetim kapitalizminin davranigsal
veriye dayali mantigiyla uyumlu bicimde c¢alistigini gostermektedir. Kampanyanin
elestirel cevresel istekleri marka soylemine uyarlayarak yeni ruhun 6ngordigi sekilde
elestiriyi de i¢sellestirdigini soyleyebilmekteyiz. Bu yolla kullanicilarin dijital izlerini,
begenilerini ve etkilesimlerini bu yesil estetik etrafinda o6lciilebilir hale getirmektedir.
Buradan hareketle yesil aklamanin yalnizca ¢evresel iddialardaki tutarsizlik boyutunda
kalmayarak estetiklesmis bir etik soylem ile algoritmik goriintrliik rejiminin birlestigi,
elestiriyi pasivize eden bir mesrulastirma yontemi olarak kavramsallastigini
soyleyebilmekteyiz. Bu tarz bir elestirel yaklasimla bakildiginda ¢alismanin katkisi
pazarlama iletisimi alaninda siirduriilebilirlik temali kampanyalarin iceriksel, séylemsel
ve kiiltirel diizeyde sorgulanmasi gerektigini gostermesidir.

Anahtar Kelimeler: Yesil Aklama, Gozetim Kapitalizmi, Kiiltiirel Pazarlama, Kapitalizmin
Yeni Ruhu, Hizli Moda

The AESTHETIC FACE of GREENWASHING

Abstract

In contemporary marketing environments, brands have developed image-building
strategies shaped by digitalization and new media algorithms, to the extent that even their
campaigns are crafted according to prevailing trends in order to generate favorable
impressions among consumers. Within this context, “sustainability” has emerged as a
prominent discourse that firms claim to integrate into their production processes.
Particularly in the fast-fashion sector, this discourse often remains at a purely rhetorical
level and may constitute one of the major obstacles to taking genuine steps toward green
transformation. Corporate communication constructed in this manner can therefore be
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defined merely as greenwashing. This study examines how the sustainability discourse in
the fast-fashion sector is reproduced within the data-driven logic of surveillance
capitalism and through the lens of Boltanski and Chiapello’s notion of the “new spirit” of
capitalism. In this regard, the study focuses on H&M'’s “Conscious Collection” campaign
and aims to analyze, through discourse analysis, how the brand constructs a digitally
mediated eco-friendly and ethically oriented image. The findings indicate that H&M’s
sustainability narratives operate in alignment with the behavioral-data logic of
surveillance capitalism. The campaign appropriates critical environmental demands into
the brand’s own discourse, thereby internalizing critique in a manner consistent with the
new spirit of capitalism. Through this process, users’ digital traces, preferences, and
engagements become measurable within the framework of this green aesthetic.
Consequently, greenwashing can be conceptualized not merely as inconsistency in
environmental claims but as a legitimizing strategy in which aestheticized ethical
discourse intersects with algorithmic regimes of visibility, ultimately neutralizing
critique. From this critical perspective, the contribution of the study lies in demonstrating
the necessity of interrogating sustainability-themed marketing campaigns at the content,
discursive, and cultural levels within the field of marketing communication.

Keywords: Greenwashing, Surveillance Capitalism, Cultural Marketing, The New Spirit of
Capitalism, Fast Fashion
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GOZETIM KAPITALIZMI CAGINDA SOSYAL MEDYA REKLAMLARI:
RIZANIN YENIDEN TANIMLANISININ ANALIZi

Hasan Malik AYDINER"
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Dijital cagda bireylerin cevrimici etkinlikleri yalnizca iletisimsel eylemler olmaktan
cikmis, ekonomik degere doniistiiriilebilir verilere donlismistiir. Sosyal medya
reklamciligi, bu dontisiim iginde kullanicilarin tercih ve davranislarini gozetim yoluyla
izleyerek, goriiniirde “kisisellestirilmis deneyimler” lizerinden ideolojik bir riza tretim
alan1 yaratmaktadir. Calisma, Shoshana Zuboff'un Gézetim Kapitalizmi kurami temelinde
sekillenmistir. Zuboff'a gore dijital platformlar, kullanicilarin ¢evrimic¢i davranislarini
yalnizca kayit altina almaz; bu verileri ekonomik bir kaynaga doéniistiirerek bireyleri
tahmin edilebilir ve yonlendirilebilir 6zneler haline getirir. Bu baglamda sosyal medya
reklamciligy, veri temelli gézetim pratikleri araciligiyla rizanin yeniden tanimlandig: bir
ideolojik alan olarak ele alinmaktadir. Arastirma, nicel bir yaklasim c¢ercevesinde
platformlarin “Privacy Policy” ve “Ad Policy” belgelerini inceleyerek ytriitilmektedir. Bu
belgelerdeki “riza”, “ozgiirlik”, “kisisellestirme” ve “gizlilik” kavramlar1 igerik
coziimlemesi yontemiyle degerlendirilmistir. Amag, kullanici deneyimini “gelistirme”
soyleminin hangi iktidar iliskilerini gizledigini ve rizanin teknik bir varsayima mi, yoksa
bilingli bir se¢cime mi dayandigim sorgulamaktir. ilk bulgular, sosyal medya
platformlarinin kullanici davranislarini algoritmik bicimde kaydederek bu verileri reklam
politikalarina doniistiirdiigiint gostermektedir. “Kisisellestirilmis reklam” ifadesi, aslinda
rizanin veri tUzerinden yeniden ingsasim1 ideolojik olarak mesrulastirmaktadir.
Kullanicilarin begeni, inang ve psikolojik egilimleri reklam parametrelerine dontiismekte,
boylece riza goriinlirde goniillii ama gergekte yonlendirilmis bir bicim kazanmaktadir.
Calisma, gozetim kapitalizmi baglaminda sosyal medya reklamlarinin ideolojik riza
uretimindeki islevini agiga c¢ikarmaktadir. Dijital reklamciligin riza kavramini nasil
yeniden tanimladigini irdeleyerek, medya etigi ve dijital 6zgiirlik tartismalarina
kuramsal bir katki sunmay1 hedeflemektedir.

Anahtar Kelimeler: Gozetim Kapitalizmi, Dijital Go6zetim, Rizanin Uretimi,
Kisisellestirilmis Reklam, Sosyal Medya Reklamlari

SURVEILLANCE CAPITALISM and SOCIAL MEDIA ADVERTISING: An ANALYSIS of the
REDEFINITION of CONSENT

Abstract

In the digital age, individuals’ online activities have ceased to be mere communicative
actions and have instead become data that can be transformed into economic value.
Within this transformation, social media advertising constructs an ideological domain of
consent production by monitoring users’ preferences and behaviors through surveillance,
while presenting these mechanisms as ostensibly “personalized experiences.”

*Doktora Ogrencisi, Marmara Universitesi, E-posta: info@hasanmalikaydiner.com ORCID: 0000-0002-
6692-1465

70


mailto:info@hasanmalikaydiner.com

This study is grounded in Shoshana Zuboff’s theory of Surveillance Capitalism. According
to Zuboff, digital platforms do not merely record users’ online behaviors; they convert this
data into an economic resource, turning individuals into predictable and steerable
subjects. In this context, social media advertising is conceptualized as an ideological field
in which consent is redefined through data-driven surveillance practices. The research
adopts a quantitative approach by examining platforms’ Privacy Policy and Ad Policy
documents. The concepts of “consent,” “freedom,” “personalization,” and “privacy” are
evaluated through content analysis. The primary aim is to question which power relations
are obscured by the rhetoric of “enhancing user experience,” and whether consent is
grounded in a technical assumption or a conscious choice. Preliminary findings indicate
that social media platforms algorithmically record user behaviors and transform this data
into advertising policies. The notion of “personalized advertising” ideologically
legitimizes the reconstruction of consent through data. Users’ preferences, beliefs, and
psychological tendencies are converted into advertising parameters, rendering consent
seemingly voluntary but, in practice, strategically directed. This study reveals the function
of social media advertising in producing ideological consent within the framework of
surveillance capitalism. By examining how digital advertising redefines the concept of
consent, it aims to contribute theoretically to debates on media ethics and digital freedom.

Keywords: Surveillance Capitalism, Digital Surveillance, Production of Consent,
Personalized Advertising, Social Media Advertising
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SPOTIFY WRAPPED 2024 BAGLAMINDA ALGORITMIiK TAHAYYUL ve
KULLANICI DENEYIMi: SPOTIFY TOPLULUK FORUMU YORUMLARININ
NITEL ANALIiZi

Hilal KARAARSLAN®, Eylem Buket YILDIRIM™
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Kiiltiirel tiretim ve tiiketim pratiklerinin dijitallesmesi, miizigin platformlar iizerinden
deneyimlenmesine olanak saglamistir. Kiiltiiriin platformlasmasi; algoritmalarin, karar
alma mekanizmalarina dahil olmasiyla kullanici deneyimini algoritma aracili bir siireg
haline getirmistir. Ortaya c¢ikan yeni kiiltiirel ekosistemde miizik tliketimi akis
platformlarina baglhi olmaya baslamistir. Bu ac¢idan Spotify'in algoritmik yapisi,
kullanicilarin dinleme aliskanliklarini, sanatgi ve eserin goriiniirliigiinii belirleyen veriye
dayali bir 6neri sistemi olarak islev gormektedir. Platformlar, kullanici davranislarini
izleyerek oOngoriuye dayali Oneri sistemleri gelistirmekte; bunun sonucunda her
kullaniciya 6zel olarak hazirlanmis igerik segkileri sunulmaktadir. Algoritmik kiirasyon
sonucu ortaya konan oOneriler, Spotify’da kullanicilarin dinleme deneyimini yeniden
olusturmasinda rol oynamaktadir. Kullanicilar algoritmanin isleyisine dair tahayytl
gelistirerek kullanim pratiklerini buna gore sekillendirmektedir. Bu dogrultuda Spotify
algoritmasinin kullanicilar tarafindan nasil algilandigi ve miizik dinleme pratiklerini nasil
dontstiirdiigiiniin incelenmesi 6nem arz etmektedir. Literatiirde Spotify algoritmasini
kullanici deneyimi agisindan nitel yontemlerle inceleyen ¢alismalar kisith olup Wrapped
ozelligiyle ilgili topluluk yorumlarina odaklanan bir ¢alisma bulunmamaktadir. Bu
arastirma, literatiirde tespit edilen boslugun doldurulmasini amac¢lamaktadir. Spotify
kullanicilarinin, algoritmay1 nasil tahayyiil ettiklerini ve bu tahayyiillerin kullanici
deneyimini nasil sekillendirdigini anlamay1 amag¢layan c¢alisma; Spotify Topluluk
forumunda “Wrapped 2024” bashkh gonderide yapilan algoritmik farkindaliga dair
kullanici1 yorumlarinin tematik igerik analizi yoluyla incelenmesine dayanmaktadir.
Arastirmanin o6rneklemini ise Spotify Topluluk forumu igerisinde “Wrapped 2024”
bashikli gonderide yapilmis algoritmik farkindaliga dair yorumlar olusturmaktadir. Bu
kapsamda “Wrapped 2024” bashkl gonderide kullanicilar tarafindan yapilan 1,707
yorum icerisinden algoritmayla ilgili yorumlar secilecektir. Veriler, ¢evrim i¢i dokiiman
inceleme teknigiyle toplanacak olup tematik analizi yontemiyle irdelenecektir.

Anahtar Kelimeler: Spotify, Algoritma, Algoritmik Tahayytil, Platform, Kullanici

ALGORITHMIC IMAGINATION and USER EXPERIENCE in the CONTEXT of SPOTIFY
WRAPPED 2024: A QUALITATIVE ANALYSIS of COMMENTS on the SPOTIFY
COMMUNITY FORUM

Abstract

The digitisation of cultural production and consumption practices has enabled music to
be experienced through platforms. The platformisation of culture has transformed the
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user experience into an algorithm-mediated process through the inclusion of algorithms
in decision-making mechanisms. In the emerging new cultural ecosystem, music
consumption has become dependent on streaming platforms. In this regard, Spotify's
algorithmic structure functions as a data-driven recommendation system that determines
users' listening habits and the visibility of artists and works. Platforms develop predictive
recommendation systems by monitoring user behaviour; as a result, each user is
presented with a selection of content tailored specifically to them. Recommendations
generated by algorithmic curation play a role in reshaping users' listening experience on
Spotify. Users develop an understanding of how the algorithm works and shape their
usage practices accordingly. In this context, it is important to examine how the Spotify
algorithm is perceived by users and how it transforms their music listening practices.
There are limited studies in the literature that examine the Spotify algorithm from a user
experience perspective using qualitative methods, and there is no study focusing on
community comments related to the Wrapped feature. This research aims to fill the gap
identified in the literature. The study, which aims to understand how Spotify users
imagine the algorithm and how these imaginations shape the user experience, is based on
a thematic content analysis of user comments regarding algorithmic awareness made in
the Spotify Community forum post titled “Wrapped 2024”. The sample for the research
consists of comments made in the Spotify Community forum under the heading “Wrapped
2024” regarding algorithmic awareness. In this context, comments related to the
algorithm will be selected from the 1,707 comments made by users under the heading
‘Wrapped 2024’. The data will be collected using the online document review technique
and examined using thematic analysis.

Keywords: Spotify, Algorithm, Algorithmic Imagination, Platform, User
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DiJITAL CAGDA ANLAM URETIMININ KRiZi: KLASIK ILETiSIM
TEORILERININ YETERSIZLiGI ve YENI BIR PARADIGMA ARAYISI

Hilmi Atil UNAL*
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Bu calisma, dijital ¢cagda algoritmik sistemlerin aracilik ettigi iletisim ortaminda, klasik
iletisim teorilerinin yetersiz kaldigin1 ve yeni bir paradigmaya ihtiya¢ duyuldugunu
savunmaktadir. Shannon ve Weaver’in (1949) dogrusal iletisim modelinden giliniimiize
kadar gelisen teoriler, anlamin 6nceden var oldugu ve iletisim yoluyla aktarildigi
varsayimina dayanir. Oysa dijital platformlarda anlam, insan kullanicilar, algoritmik
sistemler, veri yapilar1 ve ekonomik modellerin olusturdugu karmasik bir etkilesimde
tretilmektedir. Calismanin ana amaglari: (1) Yanki odalari, algoritmik radikallesme,
hakikat krizi ve bilingli cahillik gibi dijital ¢ag fenomenlerinin mevcut teorilerle
aciklanamayacagini gostermek, (2) Algoritmik araciligin anlam {retimini nasil
dontistiirdiigiinii analiz etmek, (3) Yeni bir teorik cerceve icin kavramsal araglar
onermektir. Calisma, Lacan’in 6zne kurami, Althusser’in ideoloji kavrami, Han’in
enfokrasi teorisi ve Deleuze-Guattari'nin assemblage yaklasimindan yararlanarak
disiplinlerarasi bir perspektif sunmaktadir. Literatiire katkisi, iletisim teorisinde
paradigmatik bir donlisimiin gerekliligini sistematik olarak temellendirmesi ve
algoritmik sistemlerin yarattig1 yeni iletisim dinamiklerini agiklayacak kavramsal araglar
onermesidir. Metodolojik olarak, teorik analiz ve giincel vakalarin elestirel
degerlendirmesi yontemi benimsenmistir. Sonu¢ olarak, dijital ¢agda anlamli insan
iletisiminin nasil miimkiin olacagi sorusu, sadece akademik degil, demokratik toplumun
gelecegi icin kritik bir mesele olarak ortaya konmaktadir.

Anahtar Kelimeler: Dijital Iletisim, Algoritmik Aracilik, Anlam Uretimi, Paradigma
Degisimi, Iletisim Teorisi
CRISIS of MEANING-MAKING in the DIGITAL AGE: The INADEQUACY of CLASSICAL
COMMUNICATION THEORIES and the SEARCH FOR A NEW PARADIGM

Abstract

This study argues that classical communication theories are inadequate in the
algorithmically mediated communication environment of the digital age, necessitating a
new paradigm. Theories that have evolved since Shannon and Weaver's (1949) linear
communication model assume that meaning preexists and is transmitted through
communication. However, on digital platforms, meaning is produced through complex
interactions among human users, algorithmic systems, data structures, and economic
models. The main objectives of the study are: (1) To demonstrate that digital age
phenomena such as echo chambers, algorithmic radicalization, truth crisis, and deliberate
ignorance cannot be explained by existing theories, (2) To analyze how algorithmic
mediation transforms meaning production, (3) To propose conceptual tools for a new
theoretical framework. The study offers an interdisciplinary perspective drawing on
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Lacan’s subject theory, Althusser’s concept of ideology, Han’s infocracy theory, and
Deleuze-Guattari’s assemblage approach. Its contribution to the literature is its
systematic grounding in the necessity of a paradigmatic shift in communication theory
and its proposition of conceptual tools to explain the new communication dynamics
created by algorithmic systems. Methodologically, theoretical analysis and critical
evaluation of contemporary cases are employed. Consequently, the question of how
meaningful human communication will be possible in the digital age is presented not only
as an academic issue but as a critical issue for the future of democratic society.

Keywords: Digital Communication, Algorithmic Mediation, Meaning Production,
Paradigm Shift, Communication Theory
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POPULER KULTURUN EKONOMIK BOYUTU: SOSYAL MEDYA
BAGLAMINDA YENi TUKETIM TOPLUMU ORNEGi

Hiiseyin KAKIZ*
Oz

Popiler kiltiir kavramini en iyi sekilde anlamlandirmak icin kiiltiir ve popiilerin ne
oldugunu kavramak gerekmektedir. Kiiltiir en genis anlamda bilgi, sanat, hukuk, ahlak,
tore ve tim diger yetenek ve aliskanliklar1 iceren karmasik bir biitiin, popiilerlik ise
toplumlarin ilgi ve alakasina bagh olarak artip azalan oran olarak ifade edilmektedir.
Ikisinin ortak birlesimi olan popiiler kiiltiir ise bir ¢abuk kullanim ve hizli tiiketim
kultirinden olusmaktadir. Popiler olan ilgi ¢ekicidir, bu nedenle igeriginde giindelik
yasamdan, miizik, spor, siyaset gibi farkli ¢esitlilikler barindirmaktadir. Giliniimiizde
bireylerin marka haline geldigi ve etkilesim lizerinden deger kazandiklar: bir olgu olan
poptler Kkiiltiir, yeni tiiketim toplumunu ve ekonomik konum yaratim tesisi haline
gelmistir. Tliketim toplumu, bireylerin fiziksel hizmet ve liretiminden daha ¢ok sahip
olunanlarin ve bos zamanin tiikketimi etrafinda birlestirilen bir olgudur. Uretim ve
tiiketime dayali olarak olusturulan bu kimlik siireci, modern toplumlarda birbirini
mesrulastiran stiregler ortaya koymaktadir. Dolayisiyla birey, hem tiiketici (trend, marka,
imaj) hem de tretici (igerik tiretimi, goriintirliik) olarak yeni formlar kazanmaktadir. Bu
arastirma, dijital cagda popiiler kiiltiir ekonomisi ve dijital tiiketim kiltiirii pratikleri
baglaminda popilerligin nasil kiiltiirel ve ekonomik bir araca doniistiigiinii incelemeyi
amaclamaktadir. Bu dogrultuda sosyal medya platformlan iizerinden (Youtube,
Instagram ve TikTok) orneklem olusturulmustur. Arastirma yontemi olarak nitel
arastirma yontemlerinden betimsel ve yorumlayici analiz yontemi kullanilarak,
kullanicilarin begeni, takipc¢i sayisi, paylasim bicimleri ve marka is birlikleri tizerinden
kurdugu goruniirlik stratejileri incelenmistir. Calismanin sonucunda, sosyal medyanin
popiilerlik ile goriiniirliik acisindan dijital tiiketim kiiltiirii insa ettigi ve kullanicilarin
etkilesim araciligiyla mobilize olduklar1 saptanmistir. Dolayisiyla, popiilerligin dijital
sermaye olarak islev gordigi ve dijital toplumun kiiltiirel ile ekonomik iiretimin
merkezinde konumlandig1 sonucuna ulasilmistir.

Anahtar Kelimeler: Popiiler Kiiltir, Tiikketim Toplumu, Dijital Ekonomi, Dijital Kimlik,
Sosyal Medya

ECONOMIC DIMENSION of POPULAR CULTURE: EXAMPLE of NEW CONSUMPTION
SOCIETY in the CONTEXT of SOCIAL MEDIA

Abstract

In order to make the best sense of the concept of popular culture, it is necessary to
understand what culture and popular are. Culture is expressed in the broadest sense as a
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complex whole that includes knowledge, art, law, morality, customs and all other abilities
and habits, and popularity is expressed as the rate that increases and decreases
depending on the interest and relevance of societies. Popular culture, which is the
common combination of the two, consists of a culture of quick use and fast consumption.
The popular is interesting, so it contains different varieties such as daily life, music, sports
and politics. Today, popular culture, which is a phenomenon in which individuals become
brands and gain value through interaction, has become a new consumer society and
economic position creation facility. Consumer society is a phenomenon that is united
around the consumption of possessions and leisure time rather than the physical services
and production of individuals. This identity process, which is based on production and
consumption, reveals processes that legitimize each other in modern societies. Therefore,
the individual gains new forms both as a consumer (trend, brand, image) and as a
producer (content production, visibility). This research aims to examine how popularity
has transformed into a cultural and economic tool in the context of popular culture
economy and digital consumption culture practices in the digital age. In this direction, a
sample was created on social media platforms (Youtube, Instagram and TikTok). As a
research method, descriptive and interpretive analysis methods, which are qualitative
research methods, were used to examine the visibility strategies established by users
through likes, number of followers, sharing styles and brand collaborations. As a result of
the study, it was determined that social media builds a digital consumption culture in
terms of popularity and visibility and users are mobilized through interaction. Therefore,
it has been concluded that popularity functions as digital capital and that digital society is
positioned at the center of cultural and economic production.

Keywords: Popular Culture, Consumer Society, Digital Economy, Digital Identity, Social
Media
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KULLANICILARIN ONERI SISTEMLERINI DENEYIMLEME BiCIMLERI:
YOUTUBE OZELINDE FENOMENOLOJiK BiR ARASTIRMA

ibrahim Halil YASAR®
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Dijital medya ortaminda igerik akisi giderek daha fazla algoritmalar tarafindan
diizenlenmekte, kullanicilarin neyi, ne zaman ve nasil tiikettikleri buiytik 6l¢iide 6neri
sistemlerinin urettigi listelere bagh hale gelmektedir. Bir sosyal medya platformu olarak
YouTube hem kullanicilarin iirettigi icerikleri hem de sponsorlu igerikleri ayn1 zeminde
bir araya getirmesi bakimindan, igerik tiiketme aliskanliklarinin algoritmalarla nasil
sekillendigini incelemek i¢cin 6nemli bir baglam sunmaktadir. Algoritmalar teknik olarak
kisisellestirilmis oneriler sunmay1 hedeflese de kullanicilarin bu sistemleri giindelik
pratiklerinde nasil deneyimledikleri, onlar1 ne 6l¢iide faydali, yonlendirici ya da sorunlu
bulduklar ve bu 6nerilere hangi anlamlar atfettikleri, stirekli glincellenen ve gelistirilen
bu sistemler nedeniyle giincel olarak incelenmesi gereken bir konudur. Bu bildiri s6z
konusu cerceveden hareketle, kullanicilarin YouTube’daki oneri sistemleriyle (0OS)
karsilasma deneyimlerini, bu 6nerilere yiikledikleri anlamlar1 ve onerilerin izleme
davranislarini nasil sekillendirdigini fenomenolojik bir bakis agisiyla anlamay:
amaclamaktadir. Bu yéniiyle calisma, OS literatiiriinde ¢ogunlukla teknik verimlilik ve
kisisellestirme performansina odaklanan yaklasimlara karsilik, kullanicilarin 6znel
deneyimlerini ve izleme pratiklerini merkeze alarak literatiirdeki bosluga katki sunmay1
amaclamaktadir. Calismada, nitel fenomenolojik desen kullanilarak, YouTube’un 0S’lerini
deneyimleme bicimlerini incelemek tizere 17 kullaniciyla derinlemesine goriismeler
yapilmistir. Niteliksel icerik analizi neticesinde bulgular, 1) algoritmik celiski, 2) izleme
aliskanliklar1 ve 3) kiiltiirel etkilesim olmak tlizere li¢ tema altinda toplanmistir. Sonug
olarak, OS'lerin izleme deneyimini bir yandan kolaylastirirken diger yandan giiclii bir
yonlendirilmislik duygusu tirettigi gozlenmistir. Katihmcilar, 6zellikle altyazi secenekleri
ve sade arayiiz gibi teknik unsurlara énem verirken, popiler icerik dayatmasi yerine
bireysel ilgi alanlarin1 yansitan oOnerileri beklemektedir. Bu sonuclara dayanarak,
platformun kisisellestirme kalitesini artirirken tekdiize ve yalnizca trendlere dayali 6neri
mantigini geri planda tutmasi ve reklamsiz izleme ile 6zellikle daha erisilebilir abonelik
modelleri gelistirmesi dnerilmektedir. Ayrica, izleyicilerin igerik ekosisteminin etkin bir
aktorii olarak goriilmesi ve kullanici geri bildirimlerinin daha sistematik bigimde
degerlendirilmesi gerektigi vurgulanmaktadir.

Anahtar Kelimeler: Oneri Sistemleri, YouTube, izleme Aliskanliklari, Fenomenoloji,
Kisisellestirme

USERS’ EXPERIENCES of RECOMMENDATION SYSTEMS: A PHENOMENOLOGICAL
STUDY on YOUTUBE

Abstract

In the digital media environment, content flow is increasingly regulated by algorithms,
and what, when, and how users consume content has become largely dependent on lists
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generated by recommendation systems. As a social media platform, YouTube brings
together both user-generated content and sponsored content on the same platform,
providing an important context for examining how content consumption habits are
shaped by algorithms. Although algorithms technically aim to provide personalized
recommendations, how users experience these systems in their daily practices, to what
extent they find them useful, instructive, or problematic, and what meanings they
attribute to these recommendations is a topic that needs to be examined on an ongoing
basis due to these constantly updated and improved systems. This paper aims to
understand users' experiences with YouTube's recommendation systems (RS), the
meanings they assign to these recommendations, and how recommendations shape their
viewing behavior from a phenomenological perspective. In this respect, the study aims to
contribute to the gap in the literature by focusing on users' subjective experiences and
viewing practices, in contrast to approaches in the RS literature that mostly focus on
technical efficiency and personalization performance. In this study, in-depth interviews
were conducted with 17 users to examine how they experience YouTube's RSs using a
qualitative phenomenological design. The findings, based on qualitative content analysis,
were grouped under three themes: 1) algorithmic conflict, 2) viewing habits, and 3)
cultural interaction. Consequently, it was observed that while RS facilitates the viewing
experience, it also generates a strong sense of being directed. Participants emphasized
technical elements such as subtitle options and a simple interface, while expecting
recommendations that reflect their individual interests rather than the imposition of
popular content. Based on these findings, it is recommended that the platform prioritize
improving the quality of personalization while moving away from a uniform, trend-based
recommendation logic, and develop more accessible subscription models, particularly
those offering ad-free viewing. Furthermore, it is emphasized that viewers should be seen
as active participants in the content ecosystem and that user feedback should be
evaluated in a more systematic manner.

Keywords: Recommendation Systems, YouTube, Viewing Habits, Phenomenology,
Personalization
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VERI BENLIKLERI (DATA SELVES) ve DiJiTAL GOZETIM: FLO
UYGULAMASI UZERINDEN FEMINiST BiR DEGERLENDiRME

ibrahim OKSUZ", Melis YILDIZIVIRAN**
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Dijital saglik uygulamalari; 6zellikle regl, hamilelik ve dogurganlik takibi alaninda kadin
bedeniyle ilgili verilerin toplanmasi, depolanmasi ve analiz edilmesi stireclerinde 6nemli
bir donlisim yaratmistir. Bu baglamda, milyonlarca kadin tarafindan kullanilan bu
uygulamalar, bedensel verilerin toplanmasi, izlenmesi ve analiz edilmesi streclerini
normallestirmekte ve goriinmez bir gozetim agina doniistiirmektedir. Bu calisma, dijital
saglik uygulamalarinda toplumsal cinsiyet temelli gozetimi, Deborah Lupton’un “veri
benlikleri” (data selves) kavrami iizerinden feminist bir veri elestirisiyle ele almaktadir.
Diinya genelinde 200 milyondan fazla kullanicis1 bulunan regl takip uygulamasi Flo’nun,
2021 yiinda ABD Federal Ticaret Komisyonu (FTC) tarafindan kullanici verilerini
Facebook ve Google gibi iiciincii taraflarla paylasmasi nedeniyle sorusturulmasi, kadin
bedeninin dijitallesme siirecinde nasil metalastirildigina dair giiglii bir érnek tegkil
etmektedir. Flo vakasi, bireyin en mahrem saglik verilerinin — adet dongiisii, cinsel
yasam, hamilelik planlamasi gibi — kapitalist veri ekonomisinin dolasimina sokuldugunu
gostermektedir. Lupton’un veri benligi kavrami, bireyin kendi dijital temsillerinin
(6rnegin regl takibi, aktivite 6l¢iimleri, uyku déngiisii) saglhk uygulamalar araciligiyla
stirekli olarak yeniden iretilip gozetim altina alinmasini agiklar. Bu kavram, kisinin
bedensel deneyimlerinin sayisal verilere donistiiriilmesiyle ortaya c¢ikan yeni bir
oznelesme bicimine isaret eder. Bireyler kendi sagliklarini yonetirken ayni zamanda
algoritmik sistemler tarafindan tanimlanan, siniflandirilan ve degerlendirilen “veri
temelli benliklere” doniismektedir. Lupton’a gore bu durum, 6znenin hem kendi
bedeniyle hem de dijital sistemlerle kurdugu iliskiyi dontstiirerek, bireysel 6znelligi veri
ekonomisinin bir parcasi haline getirir. Bu baglamda Flo uygulamasi, yalnizca
kullanicilarinin saghgini izlemekle kalmaz, ayni zamanda onlarin “veri bedenlerini”
olusturur ve bu verileri pazarlama stratejilerinde dolasima sokar. Calisma, bu siireci
feminist veri elestirisi yontemiyle analiz ederek, dijital saglik teknolojilerinin gozetim
kapitalizmine nasil hizmet ettigini ve kadin bedeninin bu sistem igindeki konumunu
sorgular. Ayrica dijital saglik teknolojilerinin kadin bedeni tizerindeki goriinmez gézetim
bicimlerini aciga ¢ikararak, veri temelli saghk kiiltiirtinde etik ve toplumsal sorumluluga
dayali yeni bir farkindalik 6nerisi sunmaktadir.

Anahtar Kelimeler: Veri benlikleri, Dijital gozetim, Feminist veri elestirisi, Dijital saglik,
Flo uygulamasi
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DATA SELVES and DIGITAL SURVEILLANCE: A FEMINIST ASSESSMENT THROUGH
the FLO APPLICATION

Abstract

Digital health applications have significantly transformed the collection, storage, and
analysis of data related to the female body, particularly in the areas of menstrual,
pregnancy, and fertility tracking. Used by millions of women, these apps normalize the
monitoring of bodily data and turn it into an invisible network of surveillance. This study
examines gender-based surveillance in digital health technologies through a feminist
critique of data, drawing on Deborah Lupton’s concept of data selves. The case of Flo—a
menstrual tracking app with over 200 million users worldwide—illustrates how the
female body is commodified within the digitalization process. In 2021, Flo was
investigated by the U.S. Federal Trade Commission (FTC) for sharing user data with third
parties such as Facebook and Google. The incident revealed how intimate health
information—such as menstrual cycles, sexual activity, and pregnancy planning—is
integrated into the capitalist data economy. Lupton’s concept of the data self describes
how individuals’ digital representations (e.g., menstrual tracking, activity, sleep cycles)
are continuously reproduced and surveilled through health apps. This process signals a
new form of subjectification emerging from the transformation of bodily experience into
digital data. While managing their own health, individuals simultaneously become
“datafied selves” defined, classified, and evaluated by algorithmic systems. According to
Lupton, this transforms the subject’s relationship with both the body and digital
technologies, incorporating subjectivity into the data economy. Through a feminist data
critique, this study explores how digital health technologies participate in surveillance
capitalism and interrogates the position of women’s bodies within it. By exposing the
invisible mechanisms of digital surveillance, it calls for ethical and socially responsible
awareness within data-driven health cultures.

Keywords: Data selves, Digital surveillance, Feminist data critique Digital health, Flo
application
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TURK SINEMASININ DiJiTAL ICERIGE DONUSEN YENIDEN CEVRIM
FILMLERI: “AAAHH BELINDA!”

ibrahim Tarkan DOGAN*

Oz

Toplumsal her alanda gorilen dijital dontisiimle birlikte sinema izleyicisinin izleme
aliskanliklari belirgin bicimde degisime ugramistir. Ozellikle ¢evrim ici dijital platformlar
dusiik maliyetleri, icerik cesitliligi ve erisim kolaylig1 sayesinde genis kitlelerin dncelikli
tercihi haline gelmistir. Geleneksel sinema salonlarina gitme pratigi, yerini giderek
kisisellestirilmis izleme deneyimlerine birakmakta; izleyiciler igeriklere istedikleri
zaman, istedikleri mekandan erisebilmektedir. Bu doniisiim, yalnizca tiiketim
aliskanliklarin1 degil, ayn1 zamanda yapim, dagitim ve tanitim streglerini de kokli
bicimde etkilemis; boylece Tiirk sinemasi da “salon dis1 sinema” olarak literatiirde
kendine yer bulan yeni liretim ve gosterim bicimlerine uyum gostermistir. Yapim, dagitim,
gosterim alternatiflerinin ¢esitlenmesi, Tlirk sinemasinin bazi yapimlarinin sadece dijital
platformlara yonelik iiretimine yol agmistir. Bu ¢alisma, s6z konusu doniisiimiin Turk
sinema anlatisina yansimalarini, “Aaahh Belinda!” filminin 1986 tarihli orijinali ile 2023
yilinda bir dijital platform icin yeniden ¢ekilen versiyonunu Kkarsilastirarak
incelemektedir. Amag, dijital icerik formatinda iliretilen yapimlarda anlati1 yapisi, karakter
kurulumu, ritim, mekan kullanimi ve tematik vurgularda ne tiir farkliliklarin s6z konusu
oldugunu belirlemek; boylece geleneksel sinema yapimi ile dijital platform odakl icerik
arasindaki sinirlarin nasil bulaniklastigimi tartismaktir. Calisma, yeni medya kuramlari,
dijital doniisiim literatiirii ve ¢agdas izleyici deneyimi tartismalarindan yararlanmakta;
karsilastirmali metin analizi yontemiyle ytritilmektedir. Her iki filmdeki karakter
motivasyonlari, anlatim dili, dramatik yap1 ve toplumsal baglam ele alinarak, dijital
platformlarin anlati bigimlerini nasil yeniden sekillendirdigi degerlendirilecektir. Bu
arastirma, Tiirk sinemasinin dijital cagdaki konumunu irdelemeyi ve sinemanin yalnizca
fiziksel bir gosterim mekanina baghh olmadigini; aym1 zamanda dijital ekosistemde
yeniden tanimlanan bir iiretim alani oldugunu ortaya koymay1 amag¢lamaktadir. Bu
baglamda g¢alisma, dijitallesmenin sinema kiiltiirii tizerindeki etkilerini anlamaya yoénelik
giincel tartismalara katki sunmay1 hedeflemektedir.

Anahtar Kelimeler: Tiirk Sinemasi, Dijital Déniisiim, Dijital Icerik Uretimi, Salon Dis1
Sinema, Dijital Yayin Platformlari
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REMAKES of TURKISH CINEMA TRANSFORMED into DIGITAL
CONTENT: “AAAHH BELINDA!”

Abstract

With the digital transformation, cinema viewers' viewing habits have undergone
significant change. Digital platforms, have become the primary choice for large audiences
thanks to their low costs, variety of content and ease of access. The practice of going to
traditional cinemas is increasingly giving way to personalised viewing experiences, with
audiences able to access content whenever and wherever they want. This transformation
has profoundly affected not only consumption habits but also production, distribution,
and promotion processes; thus, Turkish cinema has adapted to new forms of production
and exhibition that have found their place in the literature as ‘non-theatrical cinema.’ The
diversification of production, distribution, and exhibition alternatives has led to the
production of some Turkish films exclusively for digital platforms. This study examines
the reflections of this transformation on Turkish cinema narrative by comparing the 1986
original of the film ‘Aaahh Belinda!” with its 2023 remake for a digital platform. The aim
is to determine what kinds of differences exist in narrative structure, character
development, use of space, and thematic emphasis in productions created in digital
content format; thus, to discuss how the boundaries between traditional cinema
production and digital platform-focused content have become blurred. The study draws
upon digital transformation literature and contemporary audience experience
discussions; it is conducted using comparative text analysis methods. By examining
character motivations, narrative language, dramatic structure, and social context in both
films, it will evaluate how digital platforms reshape narrative forms. This research aims
to examine the position of Turkish cinema in the digital age and to reveal that cinema is
not only tied to a physical screening venue but is also a production field that is being
redefined in the digital ecosystem. In this context, the study aims to contribute to current
discussions on understanding the effects of digitalisation on cinema culture.

Keywords: Turkish Cinema, Digital Transformation, Digital Content Production, Out-Of-
Theater Cinema, Streaming Platforms
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SOSYAL MEDYA ve DIJiTAL KAMUSALLIK BAGLAMINDA “FUTBOLDA
TEMIZ ELLER” OPERASYONU UZERINE BiR ANALIZ

ilayda OZKAN®

Oz

Guniumiizde sosyal medyanin bireylere sagladigi soylem alam ile spor giindemleri,
yalnizca spor yorumcularinin tartisma konusu olmaktan ¢ikarak taraftarlarin aktif sosyal
medya katilimlariyla yeniden bicimlenmeye baslamistir. Taraftarlarin sosyal medya
platformlar1 Uzerindeki paylasimlar1 futbolun sadece takimlar arasi rekabet ortami
olmadigini ayn1 zamanda ortak degerleri temsil eden toplumsal ve kiiltiirel bir yapi
oldugunu gostermektedir. Bu durum taraftarlarin futbol yorumlar {lizerinden adalet
arayis! icinde olmalarina zemin hazirlamis ve yeni medya ortamlari tepkilerin, 6zellikle
hakem kararlarinin dogrulugunun tartisildig1 bir alan haline gelmistir. Taraftarlarin es
zamanli sosyal medya paylasimlari ve algoritmalarin sagladig etki ile “sike” ve “yanh
karar” gibi iddialar kisa siirede giindem haline gelmistir. Boylece yeni medya futbolda
giiven ortamini yeniden tanimlayan bir kamusal alan olarak rol oynamistir. Calismada
amag¢ Manuel Castells’in ag toplumu ve Christian Fuchs’un dijital kamusal alan kavramlari
cercevesinde yeni medya ekolojisi icinde verilen hakem Kkararlarinin yansimalarini
incelemektir. Bu baglamda X platformunda 28 ekim 2025 tarihinden itibaren on giin siire
ile #TFFISTIFA, #MHKISTIFA, #FutboldaTemizEller, #AdaleteBahisOynamaTFF, #BAHIS
ve #HAKEM etiketleri lizerinden yapilan icerik analizi sonuglar1 ele alinmaktadir.
Coziimleme strecinde elde edilen bulgular, kuliiplerin operasyona yodnelik ortak
soylemler gelistirdigini, federasyon ve hakemlere duyulan giivenin ciddi bir bigimde
zedelendigini, dijital kamusal alanda spor otoritelerinin mesruiyet kaybina ugrayarak
taraftarlar arasinda “biz” ve “onlar” ayriminin belirginlestigini gostermektedir. Sonug
olarak dijital kamusallik futbolda elestirel tartismay1 gliclendirirken taraftarlar arasinda
kutuplasmis bir soylem ortami yaratmaktadir.

Anahtar Kelimeler: Dijital Kamusal Alan, Yeni Medya, Algi, Taraftar Katilimi, Futbol
Kamuoyu, Hakem Kararlari

An ANALYSIS of the “CLEAN HANDS sn FOOTBALL” OPERATION in the CONTEXT of
SOCIAL MEDIA and DIGITAL PUBLICNESS

Abstract

In today’s world, with the discursive space provided to individuals by social media, sports
agendas have begun to be reshaped through the active participation of fans on social
media, moving beyond being merely a topic of discussion among sports commentators.
Fans’ posts on social media platforms show that football is not only an arena of
competition between teams but also a social and cultural structure that represents shared
values. This situation has paved the way for fans to seek justice through their football-

*Yiiksek Lisans Ogrencisi, Istanbul Gelisim Universitesi, E posta: ilayda.ozkan1@ogr.gelisim.edu.tr
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related commentary, and new media environments have become spaces where
reactions—especially debates over the accuracy of referee decisions—are voiced. With
fans’ simultaneous social media posts and the influence of algorithms, allegations such as
“match-fixing” and “biased decisions” quickly became trending topics. Thus, new media
has played a role as a public sphere that redefines the sense of trust in football. The aim
of this study is to examine the reflections of referee decisions within the new media
ecology through the conceptual frameworks of Manuel Castells’ network society and
Christian Fuchs’ digital public sphere. In this context, the findings of a content analysis
conducted on X platform over a ten-day period starting from October 28, 2025, using the
hashtags #TFFRESIGN, #MHKRESIGN, #CleanHandsInFootball, #Don’tBetOn]JusticeTFF,
#BETTING, and #REFEREE, are discussed. The analysis reveals that clubs have developed
common discourses regarding the operation, that trust in the federation and referees has
been severely damaged, and that sports authorities have experienced a loss of legitimacy
in the digital public sphere, leading to an increasingly defined “us” and “them” divide
among fans. As a result, while digital publicness strengthens critical debate in football, it
also creates a polarized discursive environment among supporters.

Keywords: Digital Public Sphere, New Media, Perception, Fan Engagement, Football
Public Opinion, Referee Decisions
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YENI MEDYADA EBEVEYNLERIN DIJiTAL/ALGORITMIK
OKURYAZARLIGI ve COCUKLARIN UYGULAMA KULLANIMINA ESLiK
ETME DENEYIMLERIi: FENOMENOLOJIK BIR INCELEME

Irem Ebru YILDIRIM SEN*

0z

Guntumiizde ¢ocuklar YouTube, TikTok, Instagram ve mobil oyunlar gibi uygulamalarla
rutin olarak etkilesim kurmakta ve oneri sistemleri, otomatik oynatma, bildirimler ile
kisisellestirilmis  akislar  araciligiyla icerik deneyimleri algoritmik olarak
sekillenmektedir. Bu durum ekran kullanimini aile iginde stirekli miizakere edilen bir alan
hiline getirmekte ve ebeveynlerin firsatlar1 destekleme ile riskleri yonetme g¢abalarini
eszamanli olarak zorunlu kilmaktadir. Veri gizliligi, ticarilesmis icerikler, uygunsuz igerik
olasiiglt ve kullanim siiresinin artmasi gibi kaygilar, ebeveynlerin yalnizca dijital
okuryazarligin1 degil, algoritmanin nasil ¢alistigini kavramaya dayali algoritmik
okuryazarligini da elzem héale getirmektedir. Bu ¢alismanin amaci, yeni medyada
ebeveynlerin dijital ve algoritmik okuryazarligl nasil tanimladiklarini, bu becerileri
kendilerinde nasil degerlendirdiklerini ve c¢ocuklarinin ekran/uygulama kullanimina
eslik etme pratiklerini hangi anlam cergevesinde kurduklarini fenomenolojik olarak
ortaya koymaktir. Ebeveyn arabuluculugunu algoritmik farkindalik boyutuyla birlikte ele
alan arastirma, Tirkiye baglaminda ebeveynlerin algoritmalar1 giindelik ebeveynlik
deneyimi icinde nasil anlamlandirdiklarini dogrudan deneyim anlatilar1 iizerinden
gorlnir kilarak literatiirdeki 6zgiin bir boslugu hedeflemektedir. Fenomenolojik desenle
yuriitillen arastirmada, yeni medyada icerik tiiketen 15 ebeveynle derinlemesine
goriismeler yapilmis ve veriler nitel igerik analiziyle ¢6zlimlenmistir. Analiz sonucunda
kisitlayic1 arabuluculuk ve siire yonetimi, dijital/algoritmik okuryazarlik algis1 ve
yeterlilik eksikligi, dijital risk algis1 ve baslica ebeveyn endiseleri ile kaliteli ekran
kullanimi, aktif eslik ve kurumsal destek ihtiyaci temalar1 belirlenmistir. Bulgular,
ebeveynlerin ¢ocuklarinin bagimlilik gelistirmesi ya da uygunsuz iceriklere maruz
kalmasi olasiigindan duyduklar kaygi nedeniyle ekran siiresini diizenlemede agirlikh
olarak kisitlayic1 stratejilere yoneldiklerini gostermektedir. Katiimcilarin énemli bir
boliimii giivenlik ayarlarini etkin bicimde kullanma ve platformlarin algoritmik isleyisini
kavrama konusunda kendilerini yeterli gormemektedir. Buna karsilik, aktif eslik olarak
tanimlanan birlikte kullanim pratiklerinin ¢ocuklarin dijital deneyimini daha olumlu ve
givenli bir cercevede destekledigi goriulmektedir. Bu baglamda siber giivenlik ve
algoritmik siireclere odaklanan ebeveyn egitimlerinin yayginlastirilmasi ve stire merkezli
kisitlama yerine igerik niteligini 6nceleyen daha iyi ekran yaklasiminin tesvik edilmesi
onerilmektedir.
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PARENTS’ DIGITAL/ALGORITHMIC LITERACY in NEW MEDIA and THEIR
EXPERIENCES of MEDIATING CHILDREN’S APP USE: A PHENOMENOLOGICAL
INQUIRY

Abstract

Today, children routinely interact with applications such as YouTube, TikTok, Instagram,
and mobile games, and their content experiences are algorithmically shaped through
recommendation systems, auto-play, notifications, and personalized feeds. This situation
makes screen time a constantly debated topic within families and simultaneously requires
parents to strive to support opportunities and manage risks. Concerns such as data
privacy, commercialized content, the possibility of inappropriate content, and increased
usage time make it essential for parents to not only develop digital literacy but also
algorithmic literacy, understanding how algorithms work. This study aims to
phenomenologically reveal how parents define digital and algorithmic literacy in new
media, how they assess these skills in themselves and in their children, and within what
framework they establish practices for accompanying their children's screen/application
use. The study, which examines parental mediation alongside the dimension of
algorithmic awareness, aims to fill a unique gap in the literature by directly revealing how
parents in the Turkish context interpret algorithms within their everyday parenting
experience through their own experiential narratives. Conducted using a
phenomenological design, the study involved in-depth interviews with 15 parents who
consume new media content, and the data were analyzed using qualitative content
analysis. The analysis identified the following themes: restrictive mediation and time
management; perceptions of digital/algorithmic literacy and lack of competence;
perceptions of digital risks and primary parental concerns; quality screen use; active
accompaniment; and the need for institutional support. The findings indicate that parents
predominantly resort to restrictive strategies in regulating screen time due to their
concerns about their children developing addictions or being exposed to inappropriate
content. A significant portion of participants do not consider themselves sufficiently
equipped to use security settings effectively or to understand the algorithmic functioning
of platforms. In contrast, co-use practices defined as active accompaniment are seen to
support children's digital experiences within a more positive and secure framework. In
this context, it is recommended that parent education programs focusing on cybersecurity
and algorithmic processes be expanded and that a better screen approach prioritizing
content quality over time-based restrictions be encouraged.

Keywords: New Media, Digital/Algorithmic Literacy, Digital Parenting, Digital
Communication, Screen Time.
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MARKA AKTiViZMi BAGLAMINDA “GOSTERISCi DUYARLILIK
SERGILEME” UZERINE BIR INCELEME

irem GULEC"

0z

Sirketlerin kaynaklarin1 kullandig1 gezegene ve igerisinde bulundugu topluma karsi
sorumluluklar1 ve gorevleri bulunmaktadir. Farkindali1 artan ve bilinglenen tiiketiciler
sirketlerin bu sorumluluklar1 dogrultusunda adim atmalarin1 beklemekte; kendileri i¢in
onemli olan sosyal, ekonomik veya politik konularda harekete gegmesini arzu etmektedir.
Sirketlerin iletisim stratejilerini dikkatli planlamasi gerekmekte; iiriin ve hizmet
ozelliklerini iletisime tasimasinin yan sira insanliga ve dogaya sundugu faydayi da
vurgulamasi 6nem kazanmaktadir. Bu dogrultuda sirketlerin kar amaci giitmeden goniillii
olarak gerceklestirdigi kurumsal sosyal sorumluluk projeleri yiikselis gdostermekte, bu
projeler zamanla tiiketicilerin beklenti icerisinde oldugu aktivist hareketleri barindiracak
boyutlara evrilmektedir. Bu baglamda sosyal sorunlarda toplumun sesi olmasi ve ¢6ziim
bulmasi beklenen sirketlerin eylemleri yeni bir kavrami, marka aktivizmini
olusturmaktadir. Kurumsal sosyal sorumluluk projeleriyle cogunlugun hemfikir oldugu
degerler ilizerinden uygulamalar gergeklestirilirken, marka aktivizminde ele alinan
konuya tiiketicinin bir kismi katilmayabilmektedir. Dolayisiyla marka aktivizmi,
tiiketicilerle iliskileri giiclendirebildigi gibi musteri kaybina da yol agabildigi i¢in riskli bir
alan olarak degerlendirilmektedir. Sirketler verdikleri s6zli yerine getirmiyorsa veya
isaret ettikleri sorunla kendi biinyelerinde de yiizlesiyorlarsa gosterisci duyarlilik
sergilemis olmaktadir. Olumlu sonuglar alindiginda marka aktivizmi ¢alismalar1 marka
icin gliclii bir imaj yaratirken, gosterisci duyarhlik sergileme (woke washing) olarak
algilanan kampanyalar markalarin tepki almasina ve boykot edilmesine yol
acabilmektedir. Bu c¢alismada marka aktivizmi ve gosterisci duyarliik sergileme
kavramlar1 baglaminda yargisal drnekleme yontemiyle secilen Pepsi ve Gillete reklam
filmlerinin gostergebilimsel analiz yontemiyle incelenmesi amaglanmaktadir. Bu reklam
filmleri; tiiketicilerden aldig1 olumsuz tepkilerden dolay1 geri ¢ekilmek durumunda
kalinan Pepsi “Live For Now” (Su An Icin Yasa) reklam filmi ve “The Best Men Can Be”
(Erkegin En lyi Hali) kampanyasiyla elestirilerle karsilasan Gillette’'in érneklerinden
olusmaktadir. Yapilan analiz ile Pepsi “Live For Now” Gillette “The Best Men Can Be”
reklam filmlerinde basarili bir marka aktivizmi stratejisi icin markalarin kimlikleri ve
iiriinleriyle uyumlu konularda calismasi gerektigi gorilmiistiir. Incelenen reklam
filmlerinde aktivizm baglaminda bir somut bir ¢6ziim sunulmamakta, konular yalin bir
sekilde reklama tasinmaktadir. Bu baglamda iki konsept onerilen gosteris¢i duyarlilik
sergileme kavramina yeni bir tiir 6ne ¢ikmakta; taahhiitte bulunup yerine getirilmemesi
(uyumlu gosteris¢i duyarlilik sergileme) ve ele alinan konunun sirket igerisinde
coziilmemesinin (uyumsuz gosterisci duyarlilik sergileme) yani sira, yeni bir tiir olarak
¢oziim sunulmadan sadece iletisime tasinmasi “ilgisiz gosteris¢i duyarlilik sergileme”
kavraminin eklenmesi onerilmektedir. Gosterisci duyarlilik sergileme tizerine az sayida
calisma bulunmakta, bu c¢alismanin literatiire ve sektore katkida bulunacagi
diistiniilmektedir.
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A STUDY on “WOKE WASHING” in the CONTEXT of BRAND ACTIVISM
Abstract

Companies have responsibilities and duties toward the planet whose resources they use
and the society in which they operate. Conscious consumers expect companies to take
action in line with these responsibilities and to engage with social, economic, or political
issues that matter to them. Therefore, companies must carefully plan their
communication strategies; beyond conveying the features of their products and services,
it is becoming important for them to highlight the benefits they offer to humanity and
nature. In this regard, corporate social responsibility (CSR) projects initiated voluntarily
and without profit motive, have been on the rise. Over time these projects have evolved
into activist initiatives that reflect consumers’ growing expectations. Within this context,
the actions of companies, which are expected to be the voice of society and offer solutions
to social problems, have given rise to a new concept: brand activism. While CSR practices
focus on values with broad societal consensus, topics addressed within brand activism
may not be supported by all consumers. Consequently, brand activism is considered a
risky domain, as it can strengthen relationships with consumers but also lead to customer
loss. If companies fail to fulfill their promises or face the same issues internally that they
claim to address, they exhibit performative sensitivity, commonly referred to as woke
washing. When successful, brand activism can create a strong image for a brand, whereas
campaigns perceived as woke washing may result in backlash or boycotts. This study aims
to analyze two advertising films, selected through purposive sampling, within the
framework of brand activism and woke washing using semiotic analysis. These
advertisements include Pepsi’s “Live For Now” commercial, which had to be withdrawn
due to negative public reactions, and Gillette’s “The Best Men Can Be” campaign, which
faced substantial criticism. The analysis reveals that successful brand activism requires
brands to engage with issues that align with their identities and products. In both
advertisements examined, no concrete solution is presented in terms of activism; instead,
the issues are merely transferred into the promotional narrative. Within this context, in
addition to the two existing concepts in the literature—failure to deliver on commitments
(aligned woke washing) and failure to address the highlighted issue within the company
itself (misaligned woke washing)—a new type of woke washing is proposed: “irrelevant
woke washing,” defined as addressing an issue in communication without offering any
solution. As there is limited research on woke washing, this study is expected to
contribute to both the literature and the industry.

Keywords: Corporate Social Responsibility, Brand Activism, Woke Washing, Semiotic
Analysis
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GOZETIM KAPITALIZMi CAGINDA INSAN DENEYIMININ METALASMASI
ve DAVRANISSAL TAHMIN: YOUTUBE PLATFORMU UZERINE BiR
iINCELEME

Kenan DUMAN*
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Metalasma, bir seyin alinip satilabilen bir iiriin olarak ele alinmasi ve metaya doniismesi
olarak tanimlanir. Kitle iletisim ¢alismalar icerisinde 6zgiin bir yeri olan “metalasma”,
ekonomi politik yaklasim icerisinde “Izleyici Metas1” alt bashg ile basat konular arasinda
yerini almistir. Ozellikle Smythe tarafindan 1970’lerin sonuna dogru ortaya atilan
distnce, izleyicilerin zaman ve dikkatinin medya aracilig1 ile reklamcilara satilmasidir.
21. Yiizyilda internet odakl yeni medya diizeninde ana aktor olan platformlar ise farkh
yeni bir kapitalizm bi¢iminin igerisindedir. Zuboff'un “Gézetim Kapitalizmi Cag1” olarak
tanimladig1 bu yeni dénemde insan deneyimi veriye ve platformlar i¢in kara dontistliren
yeni bir mekanizma olusturmaktadir. Yeni kapitalizm bi¢imi ile insanin 6znel deneyimleri
hatta 6ngoriilen gelecekteki davranislart dogrudan ekonomik bir meta haline gelmistir.
Bu da insanin 6zel alaninin ve 6zerkliginin internet teknolojileri tarafindan sistematik
bicimde somiirtilmesi anlamina gelmektedir. Bu ¢alismada Zuboff'un gézetim kapitalizmi
olarak tanimladig1 yeni siireci, davranissal arti deger, reklam hedeflemesi, davranigsal
tahmin ve dijital emek kavramlar1 ile sosyal ag platformu Youtube {lzerinden
tartisilacaktir. Calismanin ana sorusu ‘Video Platformu Youtube’da Metalasma siireci nasil
olmaktadir? Calismanin alt sorular: ise ‘Video Platformu Youtube'un veri toplama ve
hedefleme wuygulamalar1 nelerdir?” ve ‘Video Platformu Youtube’da veri odakh
metalasmanin sonuglar1 nelerdir? Calismanin yontemi literatiir taramasidir. Youtube
platformunun metalasma siirecinin davranissal verinin toplanmasi, davranissal arti
degerin olusturulmasi ve reklamcilar basta olmak iizere piyasa oyuncularina
satilmasindan olustugu goriilmektedir. Kullanicilarin giindelik etkilesimlerinin ticretsiz
emek formuna dontstiigl bu ekosistemde veri toplanirken dogrudan kullanici verileri ve
davranissal verilere yonelinmektedir. Calismanin sonucunda Youtube kullanicilarinin
gozetim kapitalizmi caginda o6zerkligini yitirmis, davranigsal olarak ydnlendirilen,
algoritma manipiisyonu ile metalastigi gorilmektedir.

Anahtar Kelimeler: Gozetim Kapitalizmi, Davranigsal Arti Deger, Reklam Hedeflemesi,
Davranigsal Tahmin, YouTube

COMMODIFICATION of HUMAN EXPERIENCE and BEHAVIORAL PREDICTION in the
AGE of SURVEILLANCE CAPITALISM: An ANALYSIS of the YOUTUBE PLATFORM

Abstract

Commodification is defined as the process by which something is treated as a commodity
that can be bought and sold. Within mass communication studies, “commodification”
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holds a distinctive place and, in the political economy approach, appears prominently
under the heading of the “Audience Commodity.” Smythe’s argument, articulated in the
late 1970s, posited that the time and attention of audiences are sold to advertisers
through media. In the 21st century, platform-based new media systems have become the
primary actors within a new form of capitalism. In this period, which Zuboff
conceptualizes as the “Age of Surveillance Capitalism,” human experience is transformed
into data and profit-generating mechanisms for platforms. With this new capitalist model,
subjective human experiences—and even predicted future behaviors—become direct
economic commodities. This implies the systematic exploitation of individuals’ private
spheres and autonomy through internet technologies. This study discusses the new
process that Zuboff identifies as surveillance capitalism, using the concepts of behavioral
surplus, targeted advertising, behavioral prediction, and digital labor, and examines these
through the social media platform YouTube. The main research question of the study is:
“How does the commodification process operate on the video platform YouTube?” The
sub-questions are: “What are YouTube’s data collection and targeting practices?” and
“What are the outcomes of data-driven commodification on YouTube?” The method of the
study is literature review. The findings reveal that YouTube’s commodification process
consists of collecting behavioral data, generating behavioral surplus, and selling this
surplus to advertisers and other market actors. In this ecosystem—where users’ everyday
interactions are transformed into a form of free labor—platforms collect both direct user
data and behavioral data. The study concludes that, in the age of surveillance capitalism,
YouTube users have lost their autonomy, have become behaviorally steered, and are
commodified through algorithmic manipulation.

Keywords: Surveillance Capitalism, Behavioral Surplus, Targeted Advertising, Behavioral
Prediction
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GOSTERI CAGINDA MARKA AKTIVIiZMi: YUDUM EGEMDEN
#YUDUMLA50HASAT KAMPANYASININ TEMSILI ve TUKETIMI

Kiibra ISIK*
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Markalarin toplumsal konularda yiirtttiikleri kampanyalar ticari kaygi giitmeleri nedeni
ile samimiyetleri konusunda elestirilmektedirler. Bu noktada markalarin etik konular bir
gosteri unsuruna doniistiirdiigli gézlemlenmektedir. Calisma, Guy Debord’un ‘Gosteri
Toplumu’ kavramsallastirmasiyla markalarin influencer se¢imlerinin etik degerleri gorsel
temsillere indirgeme egilimi; Thorstein Veblen’in ‘gosterisgi tiiketim’ kuramiyla ise bu
temsillerin sinifsal estetige doniisiimiinu iliskilendirmektedir. Calisma kapsaminda ele
alinan Yudum Egemden markasinin 50. Y1l lansmani, Tiirkiye'nin zeytinyaglarini tanitmak
ve yerli Ureticileri desteklemek amaciyla yilin ilk zeytin hasadim1 bir etkinlige
dontistiirmistiir. Lansman kapsaminda Ayvalik’ta orman yanginindan etkilenen alanlara
zeytin fidanlar dikerek strduriilebilir tretim ve agaclandirma gibi cevre aktivizmi
acisindan énem tasiyan konularda anlamh bir calisma gerceklestirmistir. Ote yandan
etkinlige davet edilen influencerlarin liiks ve estetik kiyafetlerle lansmana katilmasi
kampanyanin ¢evreci mesajlarinin 6niine gecerek lansmanin amac ile ¢elismis ve bu
durum kullanicilar tarafindan yorumlarda elestirilmistir. Influencerlarin liiks estetigi, etik
duyarliligin samimiyetini golgeleyerek markanin sosyal sorumluluk iddiasini gorsel bir
tiilketime dontstiirmektedir. Bu baglamda bu c¢alisma marka aktivizminin dijital
mecralarda influencer se¢iminin aktivizmin bir gosteri bi¢imi olarak kullanmasina
karsiik kamusal alan yaratma potansiyelini Debord'un Gosteri Toplumu
kavramsallastirmasi ve Veblen’in gosterisci tiiketim kavramlar ¢ergevesinde tartismayi
hedeflemektedir. Calisma nitel arastirma yontemlerinden igerik analizi ile ytriitiilecek ve
sosyal medyada #yudumla50hasat hashtaginde yer alan en fazla yorum almis 5
paylasimin incelenmesi sonucu bulgular tematik analiz ile sunulacaktir. Analiz; “sinif
estetigi” (liks imajla cevre duyarliliginin celiskisi), “elestirel katilim” (kullanici
yorumlarinda samimiyet sorgusu), “gosterisci tiiketim” (influencer temsili), “marka
aktivizmi” (etik degerlerin performatif sunumu)” temalar1 etrafinda sekillenmektedir. Bu
calisma, marka aktivizminin dijital platformlarda toplumsal duyarlilik tiretmekten ziyade
sinifsal temsiller lizerinden gosteri estetigine donustiiglinii ortaya koyarak, dijital
kamusal alanin siirlarini tartismaya agmaktadir. Bu aragstirmanin kampanyanin tiim
dijital etkilesimlerini kapsamamasi ¢alismanin smirliligini olusturmaktadir. Calisma
marka aktivizminin kamusal alan yaratma potansiyelini influencer se¢cimi ve sinifsal
estetik lizerinden analiz ederek literatiire katki sunmay1 hedeflemektedir.
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BRAND ACTIVISM 1n the AGE of SPECTACLE: The REPRESENTATION and
CONSUMPTION of YUDUM EGEMDEN’S #YUDUMLA50HASAT CAMPAIGN

Abstract

Brands’ campaigns on social issues are frequently criticized for lacking sincerity due to
their commercial motivations. At this point, it becomes evident that brands tend to
transform ethical concerns into elements of spectacle. This study relates brands’ tendency
to reduce ethical values to visual representations—particularly through influencer
selection—with Guy Debord’s conceptualization of the Society of the Spectacle, and
interprets the transformation of these representations into a class-based aesthetic
through Thorstein Veblen’s theory of conspicuous consumption. Within this context, the
50th anniversary launch of the Yudum Egemden brand turned the year’s first olive
harvest into an event designed to promote Turkey’s olive oil production and support local
producers. As part of the launch, the brand planted olive saplings in areas of Ayvalik
affected by forest fires, thereby engaging in a meaningful initiative addressing
environmentally significant issues such as sustainable production and reforestation.
However, the participation of influencers—invited to the event—wearing luxurious and
aestheticized outfits overshadowed the campaign’s environmental message and
contradicted the purpose of the launch, which subsequently drew criticism in user
comments. The influencers’ luxurious aesthetic undermines the sincerity of ethical
sensitivity, transforming the brand’s claim to social responsibility into a form of visual
consumption. In this regard, the study aims to discuss the potential of brand activism to
create a public sphere in digital environments—despite influencer selection turning
activism into a form of spectacle—through the theoretical lenses of Debord’s Society of
the Spectacle and Veblen’s conspicuous consumption. The study will employ content
analysis as a qualitative research method, examining the five most commented posts
under the #yudumla50hasat hashtag on social media, and presenting the findings through
thematic analysis. The analysis is structured around the themes of “class aesthetics” (the
contradiction between luxury imagery and environmental sensitivity), “critical
engagement” (the questioning of sincerity in user comments), “conspicuous
consumption” (the representation of influencers), and “brand activism” (the performative
display of ethical values). This study reveals that brand activism on digital platforms tends
to transform into a spectacle of class-based representations rather than producing
genuine social sensitivity, thereby opening up a discussion on the boundaries of the digital
public sphere. The limited scope of the campaign’s digital interactions constitutes a
limitation of this research. The study aims to contribute to the literature by analyzing the
potential of brand activism to create a public sphere through the lens of influencer
selection and class aesthetics.

Keywords: Influencer, Brand Activism, Conspicuous Consumption, Class Aesthetics
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DiJITAL BAGLANTIYI KESME EGILIMINi ACIKLAMAK: TURKIYE'DE
PSIKOSOSYAL ve SOSYODEMOGRAFIK BELIRLEYICILER

Mahmut BINGOL*, Veysel BOZAN**, Osman BOR™*
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Bu calisma, Tiirkiye'de 1.084 katilimcidan alinan anket verilerini kullanarak bireylerin
bilingli olarak dijital medya kullanim sinirlandirmalarinin altinda yatan psikososyal ve
demografik faktorleri arastirmaktadir. Bu dogrultuda gergeklestirilen OLS regresyon
analizinde, bireysel normlar, ¢esitli motivasyon tiirleri, kullanim aliskanliklar1 ve sosyo-
demografik degiskenlerin etkisi birlikte degerlendirilmistir. Sonuclar, kisisel normlarin
ve sinirlandirma motivasyonlarinin dijital medya kullanimini sinirlandirma pratiklerinin
merkezinde yer aldigini gostermistir. Bu kapsamda, kisinin baglantiy1 sinirlandirmayi
onemli bulmasinin, sinirlandirma pratiklerini giiclii bir sekilde yordadigimi ortaya
koymustur. Benzer sekilde dijital medyay1 daha az kullanma istegi ve baska islerle
mesgulken dikkat daginiklifinin 6niine ge¢me arzusunun baglantiy1 kesme pratikleri
lizerinde giiclii rolleri oldugu goriilmiistiir. Sosyodemografik faktorler acgisindan, kirsal
bolgelerde yasayanlarin, issiz bireylerin ve lise mezunlarinin dijital baglantiy1 kesmeye
daha yatkin olduklar1 belirlenmistir. Buna karsilik, hafta sonlar1 eglence amacgh dijital
medya kullaniminin bu egilimi azalttigl gorilmiistiir. Genel olarak bulgular, dijital
baglantiy1 kesme davranisinin bireysel normlar ve bazi baglantiy1 kesme konusundaki
motivasyonel faktorlerle yakindan iligkili oldugunu ortaya koymaktadir. Nitekim dijital
baglanti kesme uygulamalari, dijitali tamamiyla reddetmekden ziyade bilissel ytikii
yonetmek ve Kisisel erisilebilirligi diizenlemek icin kullanilan pratik bir sinirlama ¢abasi
olarak goriinmektedir. Bulgular, baglantinin kesilmesini dijital yasamdan kopmak yerine,
ginlik 06z dilizenlemenin secgici, baglama duyarlh bir stratejisi olarak
konumlandirmaktadir. Bu sonuglar, dijital dengeyi korumaya yo6nelik politikalar ve dijital
iyi olus miidahalelerinde, bireylerin i¢sel motivasyonlarinin ve 6z-farkindalik stireglerinin
dikkate alinmasi gerektigine isaret etmektedir.
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Motivasyonu, Dijital Detox
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EXPLAINING DIGITAL DISCONNECTION: PSYCHOSOCIAL and SOCIODEMOGRAPHIC
DETERMINANTS in TURKIYE

Abstract

This study investigates the psychosocial and demographic factors underlying individuals’
deliberate restriction of digital media use, drawing on survey data collected from 1,084
participants across Tirkiye. An Ordinary Least Squares (OLS) regression analysis was
conducted to jointly assess the effects of personal norms, various types of motivation,
usage patterns, and socio-demographic characteristics. The results indicate that personal
norms and restriction-related motivations lie at the core of practices aimed at limiting
digital media use. Specifically, individuals’ perception of limiting connectivity as an
important personal value strongly predicts their engagement in disconnection behaviors.
Similarly, the desire to use digital media less frequently and to avoid distraction while
engaged in other activities plays a significant role in shaping disconnection practices. In
terms of socio-demographic factors, individuals living in rural areas, those who are
unemployed, and high school graduates exhibit a higher tendency to disconnect from
digital media. Conversely, leisure-oriented digital media use during weekends appears to
reduce this tendency. Overall, the findings reveal that digital disconnection behavior is
closely associated with personal norms and specific motivational factors related to
managing one’s digital engagement. Rather than representing a rejection of the digital
realm, disconnection practices emerge as pragmatic efforts to manage cognitive load and
regulate personal accessibility. In this sense, disconnection is positioned not as a
withdrawal from digital life but as a selective, context-sensitive strategy of everyday self-
regulation. These results suggest that policies and interventions aiming to promote digital
balance and digital well-being should account for individuals’ intrinsic motivations and
self-awareness processes.

Keywords: Digital Disconnection, Digital Disengagement, Motivation for Digital
Disconnection, Digital Detox
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ALGORITMIK KURASYON ve FILTRELEME SURECLERINDE ALTERNATIF
BiR MODEL: KAMU HIZMETI ALGORITMALARI

Mehmet MAZLUM", Bengii AYKUTOGLU™
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Medya ve iletisim ekosistemi icerisinde algoritma tabanli sistemlerin yayginlasmas;,
algoritmalar kiiltiirel ve politik diizlemin temel belirleyicilerden birisi haline getirmistir.
Algoritma tabanl igerik kiirasyonu, algoritmik karar verme, algoritmik filtreleme gibi
kavramsallastirmalar ise algoritmalarin artan belirleyici etkisinin akademik alan
yazindaki karsiligini olusturmaktadir. Veri odakl tiretim mantiginin hakim oldugu sosyal
aglar ile dijital platformlar, kullanici verileri lzerinden isleyen algoritmik kiirasyon
araciligiyla kiiltiirel tiketimi ve eglence bicimlerini yoénlendirerek birer “kiiltiir
makinesine” doniismektedir. Benzer sekilde haber algoritmalar1 da kullanici verilerinden
hareketle hangi haberin hangi kullaniciya hangi dncelik diizeyinde sunulacagina karar
veren secme-eleme aygitlar olarak islev gormekte ve kiirasyona politik bir karakter
kazandirmaktadir. Ancak algoritmik kiirasyonun isleyisini belirleyen ticari ve politik
oncelikler bu sistemlerin seffafligi, hesap verebilirligi ve iceriklerin niteligi ac¢isindan
onemli tartismalar1; devaminda ise ¢oziim énerilerini beraberinde getirmistir. Ozellikle
dijital platformlarin ticari basariy1 onceliklendiren mudahale ve stratejileri, algoritma
tabanli sistemlerin “algoritmik kirmizi isaretleme”, “baski algoritmalar1”, “filtre balonlar1”
ve “yanki odalar1” gibi kavramlar iizerinden elestirel bicimde ele alindig1 bir literatiiriin
ortaya ¢ikmasiyla sonuc¢lanmistir. Algoritmik kiirasyonun dogurdugu olumsuzluklara
kars1 ortaya konan ¢6ziim oOnerilerinin basinda ise “kamu hizmeti algoritmalar1”
gelmektedir. Ozellikle kamu hizmeti yayinciigl konusunda tarihsel ve baglamsal olarak
koklii bir mirasa sahip BBC, VRT ve RTBF gibi kurumlar; icerik kiirasyonunu cesitlilik,
dengelilik ve evrensellik gibi ilkeler dogrultusunda tasarlayarak algoritmik sistemlerin
kamusal yarar amaciyla nasil gelistirilebilecegine iliskin somut érnekler sunmaktadir. Bu
yoniiyle kamu hizmeti algoritmalari, icerik ve bilginin filtrelenmesi siireclerinde ticari
onceliklerin yerine kamusal degerlerin rehberlik ettigi alternatif bir uygulama olarak
degerlendirilmektedir. Bu baglamda calismanin temel amaci, uluslararasi literatiirde
giderek daha fazla basvurulan “kamu hizmeti algoritmalar1” kavraminin ulusal
literatiirdeki kullanimini yayginlastirmaktir. Bu amag¢ dogrultusunda ¢alismada literattir
taramasi aracilifiyla kamu hizmeti yayinciligi ilkeleri ile algoritmik kiirasyon arasindaki
iliski irdelenecek; kamu hizmeti algoritmalarinin kuramsal temelleri, olanaklar1 ve
sinirlar1 degerlendirilecektir.
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PUBLIC SERVICE ALGORITHMS as an ALTERNATIVE MODEL in ALGORITHMIC
CURATION and FILTERING PROCESSES

Abstract

The widespread adoption of algorithm-based systems within the media and
communication ecosystem has transformed algorithms into one of the fundamental
determinants of cultural and political spheres. Conceptualizations such as algorithmic
content curation, algorithmic decision-making, and algorithmic filtering represent the
academic response to the growing influence of algorithms. Social networks and digital
platforms dominated by a data-driven logic of production have become “cultural
machines” that shape cultural consumption and forms of entertainment through
algorithmic curation operating on user data. Similarly, news algorithms function as
selection-elimination mechanisms that determine which news is presented to which user
and with what level of priority, thereby granting curation a political character. However,
the commercial and political priorities that shape the functioning of algorithmic curation
have sparked significant debates on the transparency, accountability, and quality of
contentin these systems, followed by corresponding proposals for solutions. In particular,
the intervention strategies of digital platforms that prioritize commercial success have led
to the emergence of a critical literature addressing algorithm-based systems through
concepts such as “algorithmic redlining,” “pressure algorithms,” “filter bubbles,” and
“echo chambers.” Among the proposed solutions to the negative consequences of
algorithmic curation, public service algorithms stand out as a leading approach.
Institutions such as the BBC, VRT, and RTBF—each possessing a deep historical and
contextual legacy in public service broadcasting—offer concrete examples of how
algorithmic systems can be developed for the public good by designing content curation
processes in accordance with principles such as diversity, balance, and universality. In
this respect, public service algorithms are regarded as an alternative model in which
public values, rather than commercial priorities, guide the processes of filtering content
and information. In this context, the main objective of this study is to expand the use of
the concept of “public service algorithms,” which is increasingly referenced in the
international literature, within the national scholarly discourse. To this end, the study will
examine the relationship between public service broadcasting principles and algorithmic
curation through a literature review and will evaluate the theoretical foundations,
possibilities, and limitations of public service algorithms.

Keywords: Public Service Algorithms, Algorithmic Curation, Filtering, Critical Algorithm
Studies
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OYUNLARDA VERI REJiMi: DiJITAL GOZETIMIN YENi ANATOMIiSi

Mehmet OZDEMIR®, Esin Ece 0ZDEMIR*
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Bu bildiri, dijital oyunlarin giiniimiizde yalnizca eglence temelli bir kiiltiirel iiretim alani
olmaktan cikarak veri merkezli bir gozetim altyapisina doniistiigiini ortaya koymayi
amaclamaktadir. Dijital kapitalizmin ytikselisiyle birlikte oyun platformlarinin, kullanici
davraniglarini stirekli izleyen, smiflandiran ve ticarilestiren karmasik algoritmik
sistemlere dayandig1 goriilmektedir. Bu baglamda “veri rejimi” kavrami, dijital oyun
ekosisteminin hem ekonomik isleyisini hem de kiiltiirel-siyasal etkilerini agiklamak i¢in
analitik bir ¢erceve sunmaktadir. Literatiir, 6zellikle 2010 sonrasi yayinlarda, oyunlarin
gorinmez veri toplama mekanizmalar: tizerinden bir gozetim ekonomisi kurdugunu
vurgulamaktadir. Oyun i¢i hareketlerin, tercihlerin, satin alma davraniglarinin ve hatta
sosyal etkilesimlerin davranissal veriye dontstiiriilmesi, oyunculari ayni zamanda birer
veri Ureticisi ve dijital emek saglayicis1 konumuna getirmektedir. Bu siirecte algoritmik
rasyonalitenin belirleyici oldugu; oyunlarin kullanic1 deneyimini kisisellestirirken ayni
zamanda belirli ¢ikar iliskilerini yeniden lireten opak karar mekanizmalarina bagimli hale
geldigi gorilmektedir.

Bu bildiri, veri rejiminin tli¢ temel bilesenini analiz etmektedir:
Davranissal veri tiretimi ve gozetim pratikleri,

Algoritmik yonetisim, ényargi ve seffaflik sorunu,

Dijital emek bicimleri ve ekonomi-politik sonuglar.

Bu Ug¢ bilesen, literatiir taramasi araciligiyla sistematik bicimde degerlendirilmis; dijital
oyunlarin ekonomik, kiiltiirel ve normatif etkilerini agiklayan biitiinciil bir kuramsal
cerceve sunulmustur. Calismanin temel tezi, dijital oyunlarin giinlimiiz bilgi
ekonomisinde giderek merkezilesen “veri rejimleri’nin hem laboratuvar1 hem de
hizlandiricis1  héline geldigidir. Bunun sonucunda oyunlar, kiiltirel deneyimin
tasarlanmasini asarak, veri tizerinden kurulan yeni bir iktidar ve goézetim mimarisinin
tasiyicillarina doniismektedir. Bu baglamda bildiri, dijital oyun ¢alismalarin1 gézetim
kapitalizmi, algoritmik kiiltiir ve platform ekonomisi literatiirtiyle iliskilendiren yeni bir
tartisma alan1 agmay1 hedeflemekte; dijital veri yonetimi, mahremiyet, kullanic1 haklari
ve teknolojik diizenleme agisindan elestirel degerlendirmeler sunmaktadir.

Anahtar Kelimeler: Gozetim Kapitalizmi, Kamusanal Alan, Dijital Oyun, Veri Rejimi,
Dijital Emek
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DATA REGIME in DIGITAL GAMES: The NEW ANATOMY of DIGITAL SURVEILLANCE
Abstract

This paper aims to demonstrate that digital games have evolved beyond being merely
entertainment-based cultural products and have increasingly transformed into data-
driven surveillance infrastructures. With the rise of digital capitalism, game platforms
now rely on complex algorithmic systems that continuously monitor, classify, and
commercialize user behavior. In this regard, the concept of a “data regime” offers an
analytical framework for explaining both the economic functioning and the cultural-
political implications of the digital game ecosystem. The literature—particularly studies
published after 2010—highlights that games construct a surveillance economy through
invisible data-collection mechanisms. The conversion of in-game movements,
preferences, purchasing behaviors, and even social interactions into behavioral data
positions players simultaneously as data producers and providers of digital labor. In this
process, algorithmic rationality becomes dominant; games personalize user experience
while rendering themselves dependent on opaque decision-making systems that
reproduce specific interests.

This paper analyzes three core components of the data regime:
Behavioral data production and surveillance practices,
Algorithmic governance, bias, and the issue of transparency,
Forms of digital labor and their political-economic consequences.

These components are systematically evaluated through a literature review, offering a
holistic theoretical framework that explains the economic, cultural, and normative effects
of digital games. The central thesis of the study is that digital games have become both the
laboratory and the accelerator of increasingly central “data regimes” within today’s
information economy. Consequently, games surpass the mere design of cultural
experience and transform into carriers of a new architecture of power and surveillance
built upon data. In this context, the paper aims to open a new field of discussion that links
game studies with the literature on surveillance capitalism, algorithmic culture, and
platform economy, while offering critical evaluations regarding digital data governance,
privacy, user rights, and technological regulation.

Keywords: Surveillance Capitalism, The Digital Public Sphere, Digital Games, Data
Regime, Digital Labor
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DiJiTAL ILETiSIMDE SOSYAL MEDYA PLATFORMLARININ KULLANIMI:
TURKIYE’NIN EN DEGERLi MARKALARINA YONELIK BiR ANALIZ

Merve BOYACI YILDIRIM*, Adnan DUYGUN**

0z

Markalarin hedef kitlelerine ulasmak icin kullandiklari en etkin dijital iletisim ortamlari
arasinda sosyal medya platformlari da yer almaktadir. Bu kapsamda arastirmanin amaci,
Turkiye’nin en degerli markalarinin sosyal medya kullanimlarini veri odakli analiz
etmektir. Calismanin metodolojik ¢ercevesi, nicel arastirma paradigmasina dayali
betimleyici ve iliskisel bir analiz deseni lzerine insa edilmistir. Arastirmanin analitik
stireci Python programlama dili ve ilgili kiitiiphaneler kullanilarak yiritilmistir.
Calismanin 6rneklemini Brand Finance tarafindan yayimlanan “TURKIYE 125 -
Turkiye'nin En Giliglii ve En Degerli Markalar1” 2025 yili raporunda yer alan 125 marka
olusturmaktadir. Veri seti, 3-5 Ekim 2025 tarihleri arasinda markalarin resmi web
sitelerinin manuel ve otomasyon araglar1 kullanilarak sistematik sekilde taranmasiyla
olusturulmustur. Elde edilen veriler, markalarin platform tercihleri ve bu tercihler
arasindaki iligkileri anlamak amaciyla istatistiksel yontemlerle analiz edilmistir. 5
markanin resmi web sitesinde hig¢bir sosyal medya platformuna yer vermedigi tespit
edilmis, analiz 120 marka lizerinden gergeklestirilmistir. Ulasilan bulgular 113 markanin
(%94,2) Instagram'1 aktif olarak kullandigini ve Instagram’in en popiiler sosyal medya
platformu oldugunu ortaya koymaktadir. Ardindan sirasiyla; %91,7 (110 marka) ile
Facebook, %88,3 (106 marka) ile YouTube, %83,3 (100 marka) ile X ve %76,7 (92 marka)
ile LinkedIn gelmektedir. Sosyal medya platform cesitliligine yonelik frekans analizi
bulgulari, markalarin %51,7 (62 marka) ile en sik 5 adet sosyal medya platformu
kullandigin1 ortaya koymaktadir. En fazla platform c¢esitliligi 8 farkli platform ile 2
markada tespit edilmistir. Sosyal medya platformlar1 arasindaki korelasyon sonuglari,
Instagram - Facebook (0,44), X - Facebook (0,43) ve X - Instagram (0,37) arasinda pozitif
korelasyonlar oldugunu gosterirken, en popiller sosyal medya platformlarinin
kombinasyonu ise 71 marka (%59,2) ile Facebook - Instagram - LinkedIn - X - YouTube
seklindedir. Calismanin bulgulari, marka yonetimi agisindan dijital iletisimde sosyal
medya platformlarinin kullanmasina iliskin yol gosterici ipuglar1 sunmakta ve bu yoniiyle
literatiire katki saglamaktadir.
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The USE of SOCIAL MEDIA PLATFORMS in DIGITAL COMMUNICATION: AN
ANALYSIS of TURKIYE'S MOST VALUABLE BRANDS

Abstract

Social media platforms are among the most effective digital communication environments
used by brands to reach their target audiences. In this context, the purpose of the research
is to analyze the social media usage of Tiirkiye's most valuable brands in a data-driven
manner. The methodological framework of the study is built on a descriptive and
relational analysis design based on the quantitative research paradigm. The analytical
process of the research was carried out using the Python programming language and
related libraries. The sample of the study consists of 125 brands included in the “Tiirkiye
125 - Tirkiye's Strongest and Most Valuable Brands” 2025 report published by Brand
Finance. The dataset was created by systematically scanning the official websites of the
brands using manual and automation tools between October 3-5, 2025. The data obtained
were analyzed using statistical methods to understand the platform preferences of the
brands and the relationships between these preferences. It was determined that 5 brands
did not include any social media platforms on their official websites, and the analysis was
conducted on 120 brands. The findings reveal that 113 brands (94.2%) actively use
Instagram and it is the most popular social media platform. This is followed by Facebook
with 91.7% (110 brands), YouTube with 88.3% (106 brands), X with 83.3% (100 brands),
and LinkedIn with 76.7% (92 brands). Frequency analysis findings regarding social media
platform diversity reveal that brands use 5 social media platforms most frequently, with
51.7% (62 brands). The greatest platform diversity was found across 8 different
platforms and 2 brands. Correlation results across social media platforms show positive
correlations among Instagram - Facebook (0.44), X - Facebook (0.43), and X - Instagram
(0.37), while the most popular combination of social media platforms is Facebook -
Instagram - LinkedIn - X - YouTube, with 71 brands (59.2%). The findings of the study
provide guidance on the use of social media platforms in digital communication in terms
of brand management and contribute to the literature in this respect.

Keywords: Brand Management, Digital Communication, Social Media Platforms, Brand
Finance, Tiirkiye
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Z KUSAGININ DIJiTAL GERCEKLIK KRIiZi: YAPAY ZEKA KAYNAKLI
ICERIK KiRLILIGINDEN OLU INTERNET TEORISINE KAVRAMSAL BiR
DEGERLENDIRME

Merve VURAL ALLAHAM®

0z

Z kusagy, dijital teknolojilerle i¢ i¢e biiyliyen ve yapay zeka destekli iceriklerle ¢evrili bir
diinyada bilgiye erisim ac¢isindan en avantajli, ancak giiven duyma konusunda en kirilgan
kusak olarak tanimlanmaktadir. Bu calisma, Z kusaginin bilgiyle kurdugu iliskinin
donilisimiinii, ¢cagin belirgin dijital olgular1 olan yapay zeka kaynakl igerik kirliligi (Al
slop), algoritmik yanki odalar1 (algorithmic echo chambers), sahte goérsel iiretimi
(deepfake) ve Olii Internet Teorisi (Dead Internet Theory) cercevesinde ele almaktadir.
Amag, bu olgularin yarattigi dijital otantiklik krizini a¢iklamak ve egitim yoluyla
gelistirilebilecek diren¢ mekanizmalarina dikkat cekmektir. Yapay zeka tarafindan
tretilen dugiik Kkaliteli igerikler, Z kusaginin anlamh bilgiye ulasma siirecini
zorlastirmakta, bilgi bollugunu anlam kithgina doniistiirmektedir. Sosyal medya
platformlarinda isleyen algoritmik filtreleme sistemleri, bireyleri yalnizca kendi
goruslerini dogrulayan iceriklerle karsilastirarak yanki odasi etkisini derinlestirmektedir.
Bu durum, elestirel diisinme ve alternatif goriisleri degerlendirme becerilerini
zayiflatmakta, bilissel esnekligi azaltmaktadir. Ote yandan, sahte gorsel kiiltiirii Z
kusaginin gorsel hakikat algisini sarsmakta, goriiyorsam dogrudur anlayisini gecersiz
kilmaktadir. Sahte video ve gorsellerin yayginlasmasi, 6grencilerin dijital ortamda
guvenilirlik kriterlerini yeniden tanimlamalarin1 gerektirmekte; medya okuryazarligini
yalnizca teknik degil, etik bir beceri haline getirmektedir. Olii internet Teorisi ise bu
tablonun varolussal boyutunu aciga ¢ikarmaktadir: internetin giderek yapay zeka ve
botlar tarafindan doldurulmasi, Z kusaginin ¢evrimici etkilesimlerinde insani temasin yok
olusuna neden olmaktadir. Boylece bireyler, insan iiretimi icerik ile yapay iiretim
arasindaki simirin = siliklestigi bir bilgi evreninde kimlik ve aidiyet arayisina
suriklenmektedir. Bu unsurlar birlikte degerlendirildiginde, Z kusaginin dijital diinyada
yasadigl temel sorunun bilginin otantikligine duyulan giivensizlik oldugu goriilmektedir.
Egitim sistemlerinin bu krize yanit verebilmesi i¢in dijital otantiklik okuryazarlig
yaklasimi onerilmektedir. Bu yaklasim, 6grencilerin yalnizca bilgiye erismesini degil,
bilginin kokenini, liretim bicimini ve etik boyutunu sorgulama becerilerini gelistirmeyi
amaglar. Universitelerde yapay zeka farkindaligy, algoritmik diisiinme elestirisi ve gorsel
dogrulama becerisi temelli mikro derslerin gelistirilmesi, Z kusaginin dijital direng
kapasitesini artirabilir. Sonu¢ olarak, bu ¢alisma Z kusaginin yasadig: dijital gerceklik
krizinin yalnizca egitimsel degil, ayn1 zamanda toplumsal bir sorumluluk alani oldugunu
gostermektedir. Bilgi giivenilirligini tehdit eden bu yeni dijital dlizen, egitimcilerin yani
sira politika yapicilarin, teknoloji sirketlerinin, medya kuruluslarinin ve sivil toplumun

*Dr. Ogr. Uyesi, istanbul Gelisim Universitesi, Iktisadi, idari ve Sosyal Bilimler Fakiiltesi, Yonetim Bilisim
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ortak cabasini gerektirir. Egitim, yapay zeka ¢aginda yalnizca bilgi aktaran degil, gercegi
koruyan bir toplumsal savunma hatti haline gelmelidir.

Anahtar Kelimeler: Yapay Zeka I¢erik Kirliligi, Algoritmik Yanki Odalari, Sahte Gérsel
Kiiltiiri, Olii Internet Teorisi, Z Kusagi Dijital Algisi

The DIGITAL REALITY CRISIS of GENERATION Z: A CONCEPTUAL EVALUATION
from AI SLOP to the DEAD INTERNET THEORY

Abstract

Generation Z is defined as the cohort most advantaged in accessing information, yet the
most vulnerable in trusting it, having grown up immersed in digital technologies and
surrounded by Al-generated content. This study explores the transformation of
Generation Z’s relationship with knowledge through the lens of key digital phenomena of
our time: Al-generated content pollution (Al slop), algorithmic echo chambers, deepfake
culture, and the Dead Internet Theory. The aim is to conceptualize the emerging digital
authenticity crisis and to highlight educational mechanisms that can foster digital
resilience. Low-quality content produced by artificial intelligence complicates the process
of accessing meaningful information for Generation Z, transforming informational
abundance into a poverty of meaning. Algorithmic filtering systems on social media
expose individuals primarily to content that confirms their own beliefs, thereby
deepening the echo chamber effect. This dynamic weakens critical thinking, limits
comparative reasoning, and reduces cognitive flexibility. Meanwhile, the deepfake culture
undermines Generation Z’s perception of visual truth, rendering the seeing is believing
principle obsolete. The proliferation of fake videos and manipulated images compels
young users to redefine credibility criteria in digital spaces, making media literacy not
only a technical but also an ethical competence. The Dead Internet Theory exposes the
existential dimension of this problem: as the Internet becomes increasingly populated by
Al systems and bots, genuine human interaction within online environments diminishes.
Consequently, individuals are drawn into a knowledge universe where the boundaries
between human-generated and machine-generated content blur, leading to new struggles
of identity and belonging. Taken together, these dynamics reveal that the core challenge
Generation Z faces in the digital world is a loss of trust in informational authenticity. To
address this crisis, the study introduces the concept of digital authenticity literacy, which
aims to enhance students’ abilities not only to access information but also to question its
origins, production processes, and ethical implications. Developing university-level
micro-courses focused on Al awareness, algorithmic literacy, and visual verification can
strengthen Generation Z’s digital resilience. In conclusion, this study argues that the
digital reality crisis experienced by Generation Z is not merely an educational concern but
also a broader societal responsibility. The emerging digital order that undermines the
reliability of information demands the joint effort of educators, policymakers, technology
companies, media organizations, and civil society. In the age of artificial intelligence,
education must serve not only as a medium of knowledge transmission but also as a social
defense mechanism for preserving truth.

Keywords: Al Slop, Algorithmic Echo Chambers, Deepfake Culture, Dead Internet Theory,
Digital Perception of Generation Z
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POPULISM on the RIGHT and on the LEFT and the MOBILIZATION of
AFFECTS in the BRAZILIAN DIGITAL PUBLIC SPHERE

Muriel PINHEIRO"

Abstract

This article aims to identify and comparatively analyze the main populist elements in the
digital public communication of the governments of Jair Bolsonaro (2019-2022) and Luiz
Inacio Lula da Silva (2023) in Brazil, respectively situated on the right and on the left of
the political spectrum, considering the event of their presidential inaugurations. The topic
is highly relevant to the field of communication as it problematizes populist discourse
from two ideological perspectives and examines the blurring of boundaries between the
public and the private in political communication shaped within the digital public sphere.
Drawing on specific events, the study investigates content and digital communication
strategies that facilitate the impact of the contemporary phenomenon of populism on
democracies in current social configurations. The analytical framework considers the
transformations of the public sphere (Habermas, 2023); public communication as a
qualifier of democracy (Weber, Locatelli, 2023); and the concepts of populism developed
by Laclau (2005), Rosanvallon (2020), Moffitt (2016), Mudde (2021), and DeHanas
(2023). The analytical categories derived from these theoretical concepts are applied to
communicational outputs related to the event of the presidential inaugurations of Jair
Bolsonaro, in 2019, and Luiz Inacio Lula da Silva, in 2023. The corpus includes the
presidential speeches delivered throughout inauguration day and corresponding
Instagram posts about the events. The methodology is based on depth hermeneutics
(Thompson, 2001), which encompasses contextual analysis, formal analysis conducted
through content analysis (Bardin, 2015), and finally the interpretation and
reinterpretation of the collected data. The results indicate a predominance of sacred and
positional emotional mobilization in Bolsonaro’s communication and of charismatic and
redemptive emotions in Lula’s.

Keywords: Contemporary Populism, Democracy, Public Communication, Public Interest,
Private Interests
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ESiK BEKCILIGININ DONUSUMU: GOOGLE ALGORITMALARININ
INTERNET GAZETECILIGINDE GELENEKSEL ROLLERI ASINDIRMASI
UZERINE DEGERLENDIRME

Musa CELIK*

Oz

Geleneksel gazetecilikte esik bekgiligi (gatekeeping) kavramai, hangi olaylarin haber olarak
tanimlanacagina, hangi bilgilerin kamuoyuna sunulacagina ve bunlarin nasil
cercevelenecegine karar veren editorlerin ve yazi islerinin merkezi roliinti ifade etmistir.
Bu rol, gazetecilikteki geleneksel rolleri tanimlamis ve ¢alisma hayatinda kat1 bir hiyerarsi
yaratmistir. Esik bekgileri, kamuoyunun hangi giindemden haberdar olacagini belirlemesi
acisindan kritik bir rol ya da roller ustlenmistir. Haberlerin geleneksel gazetecilik
anlayisindan ¢evrimi¢i sunuma ge¢mesiyle birlikte, Google gibi platformlar haber
merkezlerindeki etkisini artirarak neyin haber olacagina iliskin tartismalarda esik
bekgiligi roliini tartisilir kilmistir. Google, Google News (Google Haberler), PageRank,
Google Kesfet (Google Discover) gibi uygulamalar ile kendine merkezi bir rol bi¢mis;
kamuoyunun bilgilenmesi anlaminda neyin haber degeri tasiyip tasimayacagi konusunda
esik bekciligi roliinii istlenmistir. Bunu, internette yayin yapan gazeteler tarafindan
sunulan haberleri pargalayip (de-bundled), kendi gruplama ve kiimeleme teknolojileriyle
yeniden paketleyerek (re-bundled) gerceklestirmistir. Google, haberin degerini editoryal
yargidan alip algoritmik kriterlere (alaka diizeyi, 6nem veya giincellik gibi) dayanan bir
mantiga tasimistir. Bu durum, bilginin sunumunu hiyerarsiklestirilmis bicimde sunan
siralama teknolojisinin (ranking technology), Google'1 sadece bir arama motoru degil, ayni
zamanda dijital ¢cagda haberin degerini ve goriiniirliigiinii belirleyen merkezi bir esik
bekgisi haline getirmistir. Gazetecilikte kritik bir role sahip esik bekeiligi roliiniin
asinmasinda sadece Google algoritma mantig1 degil, editoryal bagimsizlik ve finansal
surdiriilebilirlik gibi unsurlar da etkili olmustur. Google, Google News uygulamasinda
anaakim gazetelerden gelen baglantilar1 daha goriiniir kilarak mevcut gii¢ esitsizligini
pekistirmistir. Bu durum, esik bekeiligi kavraminin editdrlerin ve yazi islerinin kamusal
yayincilik ilkesiyle hareket etmesinden ziyade, "trafik" ve Google odakli habercilik
yapildig1 anlamina gelmistir. Haber merkezlerinde calisan gazeteciler, Google odaklh
haber yapma baskis1 hissetmekte, bu da geleneksel rollerini zayiflatmaktadir. Gazetelerin
kimlik edinmesinde merkezi rol iistlenen haber merkezleri, artik daha fazla tik getiren
popiiler konulara (altin fiyatlari, faiz oranlari gibi finans haberleri) yonelerek kamusal
yayincilig1 bir kenara birakmis ve geleneksel misyonundan feragat etmistir. Biitiin bu
gelismelerin yani sira, Google gibi platformlarin gazetelerin ekonomik stirdiiriilebilirligini
tehdit etmesinin yani sira, okurun farkli kaynaklardan haber tiiketme aliskanlhig1 (¢coklu
ikamet/multi-homing etkisi) yaratarak gazetelerin ekonomik gelirlerini azaltmistir. Bu
durum, 2018'de haber endiistrisinden 4,7 milyar dolar gelir elde ettigi tahmin edilen
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Google gibi platformlarin, geleneksel medyanin temel finansman modelini yapisal olarak
dontstirdigini ve esik bekciliginin ekonomik temelini zayiflattigin1 goézler oniine
sermektedir. Google, internette faaliyet gosteren gazetelerin haber merkezinde kritik rol
ustlenen esik bekciligi kavramini donustiirerek, geleneksel basinin hem editoryal
bagimsizligini hem de ekonomik stirdtrtlebilirligini tehdit etmektedir. Bu calismada, esik
bekciligi kavramindaki donilisiim, haber merkezlerinde ¢alisan gazetecilerle ytriitiilen
yar1 yapilandirilmis goriisme teknigi araciligiyla esik bekgiligi roltiiniin déniisiimu ortaya
konmustur.

Anahtar Kelimeler: Google, Google Algoritmalari, Esik Bekgiligi, internet Gazeteciligi.

TRANSFORMATION of GATEKEEPING: An ASSESSMENT of the EROSION of
TRADITIONAL ROLES in ONLINE JOURNALISM by GOOGLE ALGORITHMS

Abstract

In traditional journalism, the concept of gatekeeping referred to the central role of editors
and news desks in deciding which events would be defined as news, which information
would be presented to the public, and how it would be framed. This role defined the
conventional roles in journalism and established a rigid hierarchy within the professional
sphere. Gatekeepers assumed a critical role or set of roles in determining the public
agenda. With the transition of news dissemination from traditional journalistic practice
to online presentation, platforms such as Google have amplified their influence within
newsrooms, making the gatekeeping role debatable in discussions concerning what
constitutes news. Google has assigned itself a central role through applications like Google
News, PageRank, and Google Discover, assuming the gatekeeping function in deciding the
news value of information for public consumption. It achieves this by de-bundling news
provided by online newspapers and re-bundling it using its own grouping and clustering
technologies. Google has shifted the value of news away from editorial judgment to a logic
based on algorithmic criteria (such as relevance, importance, or recency). This
phenomenon, carried out by ranking technology which presents information
hierarchically, has established Google not merely as a search engine but as a central
gatekeeper determining the value and visibility of news in the digital age. The erosion of
the critical gatekeeping role in journalism has been influenced not only by the Google
algorithmic logic but also by factors such as editorial independence and financial
sustainability. By increasing the visibility of links from mainstream newspapers in the
Google News application, Google has reinforced the existing power imbalance.
Consequently, the concept of gatekeeping now implies that news desks are driven by
"traffic" and Google-oriented journalism, rather than the principle of public service
broadcasting. Journalists in newsrooms feel pressured to produce Google-focused news,
which weakens their traditional roles. News centres, which traditionally played a central
role in establishing the identity of newspapers, have abandoned public service
broadcasting and their conventional mission by pivoting towards popular topics that
generate more clicks (such as financial news on gold prices or interest rates). In addition
to all these developments, Google-like platforms not only threaten the economic
sustainability of newspapers but also reduce their revenues by creating a reader habit of
consuming news from diverse sources (multi-homing effect). This demonstrates that
platforms like Google, estimated to have generated $4.7 billion in revenue from the news
industry in 2018, are structurally transforming the fundamental financing model of
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traditional media and undermining the economic foundation of gatekeeping. By
transforming the critical gatekeeping concept within the newsrooms of online
newspapers, Google is threatening both the editorial independence and the economic
sustainability of the traditional press. In this study, the transformation of the gatekeeping
role was revealed through semi-structured interview techniques conducted with
journalists working in newsroomes.

Keywords: Google, Google Algorithms, Gatekeeping, Online Journalism
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THEMATIC EVALUATION of RESEARCH TRENDS in PRIVACY in
ADVERTISING

Naim CINAR®, Aysar J. J. YAHYA™

Abstract

Over the last quarter-century, the balance between consumer privacy and the increasing
sophistication of targeted advertising has emerged as a critical scholarly and societal
concern. Triggered by technological and public controversies, privacy in advertising has
become a central focus for academics, policymakers, and industry stakeholders. This
study provides a comprehensive data-driven overview of research on privacy in
advertising to date. Building on a comprehensive thematic review, this study uses
bibliometric data to deepen our understanding of the field’s intellectual development. We
complemented the review with a suite of computational methods, including social
network analysis and automated text analysis to map conceptual relationships, detect
thematic clusters, and empirically support the interpretations from qualitative insights.
The analysis identifies three enduring research pillars: (1) the interplay between
consumer trust and privacy in personalized advertising, (2) the personalization-privacy
trade-off, often framed as the “privacy paradox,” and (3) the regulatory and ethical
implications of digital surveillance in advertising ecosystems. Additionally, we highlight
emerging themes of the last decade, including Al-powered personalization, concerns over
advertising intrusiveness, and the potential of decentralized technologies (e.g.,
blockchain) for privacy protection. Our findings show a significant rise in research after
2018, coinciding with greater public awareness and major regulations such as GDPR. The
field has become increasingly interdisciplinary, spanning marketing, law, communication,
computer science, and psychology. These results reveal enduring power asymmetries in
digital advertising and highlight the need for strategies that safeguard user autonomy
while supporting effective marketing. Beyond mapping the field, our synthesis shows that
debates on privacy in advertising evolve with technological change, cultural shifts, and
regulatory action, shifting from individual concerns to broader issues of algorithmic
surveillance, data-driven profiling, and structural power imbalances. Looking ahead, the
field must address these dynamics by developing legal safeguards, ethical frameworks,
and policy responses that protect individual rights in an increasingly interconnected
advertising ecosystem.
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TURKIYE’'DEKi DOGRULAMA EKOSISTEMINDE YAPAY ZEKA
TARAFINDAN URETILEN iCERIKLERIN PAYI: TEYIT ve DOGRULUK PAYI
UZERINE BIiR iINCELEME

Nurcan EDE"

Oz

Yapay zeka teknolojilerinin hizla gelismesi, dezenformasyonun f{iretim ve yayilma
streglerini doniistirmiistir. Metin, gorsel ve video tiretimini otomatiklestiren araglarin
erisilebilir hale gelmesi, yanls bilgilerin ¢ok daha hizli, inandiric1 ve yaygin bir sekilde
dolasima girmesine olanak tanimistir. Bu durum, dogrulama kuruluslarinin islevini kritik
hidle getirmistir. Bu c¢alisma, Tirkiye’deki dogrulama ekosisteminde yapay zeka
tarafindan iretilen igeriklerin payin1 incelemeyi amaglamaktadir. Arastirmada,
International Fact-Checking Network (IFCN) tarafindan akredite edilen iki kurulus olan
Teyit (teyit.org) ve Dogruluk Pay1 6rneklem olarak se¢ilmistir. Calisma kapsaminda, Teyit
ve Dogruluk Payi'nin 17-21 Kasim 2025 tarihleri arasinda yayimlanan dogrulama
calismalar1 icerik analiziyle incelenmistir. Icerikler, belirlenen kodlama semasi
cercevesinde dort ana kategoride siniflandirilmistir: yapay zeka tiretimi, dijital mtidahale,
yaniltict icerik ve dogrulanan icerikler. Bu siniflandirma sayesinde, medya
ekosistemlerinde tiretilen yaniltici igerikler ile yapay zeka tarafindan iiretilen iceriklere
yonelik dogrulama sayilar1 karsilastirmali olarak degerlendirilmistir. Elde edilen
bulgular, yapay zeka ile iretilen igeriklerin dogrulama strecglerinde sinirli bir yer
tuttugunu gostermektedir. Ancak, yapay zeka teknolojilerinin hizla gelismesiyle birlikte,
gelecekte bu tir igeriklerin dogrulama siireglerinde daha fazla yer alacag:
beklenmektedir. Ayrica dijital miidahale ve sosyal medya kaynakl yanlis icerikler,
dogrulama stireglerinde 6nemli bir yer tutmakta; iceriklerin biiytik bir kismi1 yanlis veya
yaniltict bilgi icermektedir. Bununla birlikte, baz1 igerikler dogrulanarak dogru bilgi
olarak onaylanmistir. Bu durum, dogrulama kuruluslarinin yalnizca sosyal medya
kaynakli dezenformasyona degil, ayn1 zamanda yapay zeka tarafindan iiretilen igeriklere
kars1 da kapsaml ve dinamik yontemler gelistirmelerini gerektirmektedir. Elde edilen
bulgular, yapay zeka destekli dezenformasyon ve dijital manipiilasyonun dogrulama
ekosistemine etkilerini anlamak ve politika ile egitim stratejilerini sekillendirmek
acisindan 6neme sahiptir.
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Uretilen icerik, Yeni Medya
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The SHARE of AI-GENERATED CONTENT in the FACT-CHECKING ECOSYSTEM in
TURKEY: A STUDY ON TEYIT and DOGRULUK PAYI

Abstract

The rapid development of artificial intelligence technologies has transformed the
production and dissemination processes of disinformation. The accessibility of tools that
automate text, visual, and video production has allowed false information to spread more
quickly, persuasively, and widely. This situation has made the role of fact-checking
organizations even more critical. This study aims to examine the share of Al-generated
content in Turkey's fact-checking ecosystem. In this research, two organizations
accredited by the International Fact-Checking Network (IFCN), Teyit (teyit.org) and
Dogruluk Payi, have been selected as the sample. Within the scope of the study, the fact-
checking reports published by Teyit and Dogruluk Pay1 between November 17-21, 2025,
were analyzed using content analysis. The content was categorized into four main
categories according to a predetermined coding scheme: Al-generated content, digital
intervention, misleading content, and verified content. This classification allowed for a
comparative evaluation of the number of fact-checking reports on misleading content and
Al-generated content within the media ecosystem. The findings show that Al-generated
content has a limited presence in fact-checking processes. However, as Al technologies
continue to develop rapidly, it is expected that such content will play a larger role in fact-
checking processes in the future. Moreover, digital interventions and disinformation
originating from social media remain a significant part of the fact-checking process; a
large portion of the content contains false or misleading information. However, some
content was verified and confirmed as correct information. This situation requires fact-
checking organizations to develop comprehensive and dynamic methods not only for
disinformation from social media sources but also for Al-generated content. The findings
are significant for understanding the impact of Al-assisted disinformation and digital
manipulation on the fact-checking ecosystem and for shaping policy and educational
strategies.

Keywords: Artificial Intelligence, Disinformation, Fact-Checking, Al-Generated Content,
New Media.
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DiJiTAL PLATFORMLARA YAPAY ZEKA ENTEGRASYONU: PLATFORM
GUCUNU NASIL DERINLESTIiRiYOR?

Omiir TALAY*

0z

Yapay zeka (YZ), dijital platformlara giderek daha fazla entegre oldukg¢a, platform
ekonomilerinin isleyisi doniismekte ve platform giicii daha da derinlesmektedir. Bu
calisma, YZ'nin dijital platformlara entegrasyonunun platform giiciinii derinlestiren temel
unsurlarini incelemektedir. Amag, platform kapitalizmi baglaminda YZ entegrasyonunun
roliinli agiklamak ve dijital gii¢ iliskilerinin ¢6ziimlemesine katki sunacak analitik bir
cerceve gelistirmektir. Platform giici, dijital platformlarin veri toplama, igerik
goruniurligini belirleme, kullanic1 davranislarini veya etkilesimlerini yonlendirme gibi
cesitli yetkinlikleri tizerinden kurdugu ¢ok katmanl bir iktidar bigimidir. Bu gii¢ yalnizca
teknolojik kapasite olarak anlasilmamalidir; ekonomik, kiiltiirel ve politik boyutlariyla da
belirleyicidir. Platform glict, biiytlik 6l¢tide regiilasyondan muaf durumdadir ve kendine
ozgu bir dijital egemenlik bi¢cimi olarak karsimiza ¢ikar. Boylelikle bu platformlar yalnizca
teknik altyapr sunmakla kalmaz, giindelik dijital pratikleri belirler ve dijital alandaki
iktidar iligkilerini merkezilestirir. YZ'nin dijital platformlara entegrasyonu, platform
glciinl derinlestiren cesitli mekanizmalarla islemektedir. Bu ¢alisma kapsaminda s6z
konusu entegrasyon, platform bagimliligi, veri gozetimi, icerik denetimi olmak tizere tli¢
boyutta ele alinmistir. Ilk olarak YZ destekli kisisellestirme, bir yandan kullanicilarin
platformda gecirdikleri zamani artirarak bir nevi bagimlilik déngiisii yaratmakta, diger
yandan alternatif platformlara gecisi zorlastirarak platform bagimliligini yapisal olarak
pekistirmektedir. Ikinci olarak YZ destekli algoritmalar, kullanici verileri iizerinde
yogunlasarak gozetimi sistematik hale getirmekte ve veri gozetimini daha da
kolaylastirmaktadir. Uglinciisii, YZ modelleri icerik goriiniirliigiinii ve dijital giindemi de
belirlemektedir. Igerik iireticileri, goriiniirliik elde etmek icin platformun algoritmalarina
uygun icerikler saglamak zorunda kalmaktadir. Bu da platformlar igerik dagiticisi
olmaktan ¢ikarmakta, icerik tliretimini sekillendiren yapilara doniistiirmektedir. Sonug
olarak, YZ entegrasyonu yalnizca dijital platformlarin verimliligini artirmakla
kalmamakta; ayni zamanda ekonomik, siyasi ve kiiltiirel giiclerini daha goriinmez ve
surdiriilebilir hale getirerek platform giiciinii derinlestirmektedir.

Anahtar Kelimeler: Platform Calismalari, Platform Giicti, Yapay Zeka (YZ), Algoritmalar,
Gozetim Kapitalizmi

ARTIFICIAL INTELLIGENCE INTEGRATION into DIGITAL PLATFORMS: HOW DOES it
DEEPEN PLATFORM POWER?

Abstract

As artificial intelligence (AI) becomes increasingly integrated into digital platforms, the
functioning of platform economies is undergoing transformation, and platform power is
being further deepened. This study examines the key elements through which Al
integration into digital platforms reinforces platform power. The aim is to explain the role
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of Al integration within the context of platform capitalism and to develop an analytical
framework that contributes to the analysis of digital power relations. Platform power is a
multi-layered form of authority established through various capabilities of digital
platforms such as data collection, determining content visibility, and directing user
behavior or interaction. This power should not be understood solely in terms of
technological capacity; it is also defined by its economic, cultural, and political
dimensions. Platform power largely operates outside the bounds of regulation and
appears as a unique form of digital sovereignty. Thus, these platforms not only provide
technical infrastructure but also define daily digital practices and centralize power
relations in the digital sphere. The integration of Al into digital platforms operates
through various mechanisms that deepen platform power. In this study, this integration
is discussed under three dimensions: platform dependency, dataveillance, and content
control. First, Al-supported personalization increases the time users spend on platforms,
creating a kind of dependency cycle, while simultaneously making it structurally difficult
to migrate to alternative platforms, thereby reinforcing platform dependency. Second, Al-
supported algorithms focus on user data, systematizing and further facilitating
surveillance. Third, Al models determine content visibility and the digital agenda. Content
producers are obliged to provide content compatible with the platform’s algorithms in
order to gain visibility. This transforms platforms from mere content distributors into
entities that shape content production. In conclusion, Al integration not only enhances the
efficiency of digital platforms; it also renders their economic, political, and cultural power
more invisible and sustainable, thereby deepening platform power.

Keywords: Platform Studies, Platform Power, Artificial Intelligence (AI), Algorithms,
Surveillance Capitalism
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DiJiTAL KIMLIK ve MAHREMIYETIN EROZYONU: BiLiSSEL
KAPITALIZMDE BENLIK ALGISININ YENIDEN URETIMi

Ozgiin Arda KUS", Mustafa Ekim ATAY"

0z

Dijital teknolojilerin ve veri odakl sistemlerin giindelik yasamimiza hizla niifuz etmesi,
kimlik olusum siireclerini yeniden yapilandirarak mahremiyet, 6zerklik ve benlik
algisinin siirlarimi muglaklastirmaktadir. Teknolojik gelismeler ve bu gelismelerin
yansimalar1 kimlik kavramini yeniden sekillendirmis ve hayatimiza dijital kimlik
kavramini dahil etmistir. S6z konusu dijital kimlik kavrami, benlik algisinin yeniden
tretilmesine dolayisiyla profil ve igerik liretimi yoluyla dijital persona insasina aracilik
edecek yapiya ulasmistir. Teknolojik gelismelerin bir yansimasi olan dijital platformlar,
mahremiyet kavraminin evrilmesine sebebiyet vermis hatta mahremiyetin giinlimiizde
bir yanilsama boyutuna ulastig1 konusunda tartismalar1 baslatmistir. Bu ¢alismanin ana
amaci, bilissel kapitalizm sinirlar icinde dijital kimligin ve benlik algisinin nasil yeniden
uretildigini ve mahremiyetin bu siirecte nasil erozyona ugradigini incelemektir. Calisma,
kuramsal yapisini bilissel kapitalizm, gézetim kapitalizmi ve dijital 6znellik teorileri
lizerine insa etmektedir. Bu ¢ercevede, dijital platformlarin kullanici davranislarini
gozlemleme, veri haline getirme ve algoritmik geri bildirim dongitileriyle yonlendirme
bicimleri detayli olarak ele alinmaktadir. Calisma teorik ve kavramsal bir inceleme
yontemi benimsemekte olup, temel metodoloji olarak elestirel kuram yaklasimiyla
kavramsal modelleme ve literatiir sentezi kullanmaktadir. Calismanin kapsami,
algoritmalarin ve platform ekonomilerinin kullanici kimligi izerindeki etkileri, mevcut
literatiir ve teorik yaklasimlar tizerinden analiz edilerek, dijital benligin ve mahremiyetin
yeniden lretim mekanizmalarinin agiklanmasi ile sinirhdir. Calisma sonucu elde edilen
bulgular; dijital kimligin par¢alanmasi, mahremiyet kaybi1 ve 6zerklik zayiflamas1 gibi
riskleri vurgulamakta; elestirel algoritmik okuryazarlik, mahremiyet merkezli platform
tasarimi ve dizenleyici politikalarin gerekliligine dikkat cekmektedir. Bu calisma, dijital
kimlik ve mahremiyetin donlistimiine iligkin literatiire katki sunmay1 hedeflemektedir.
Ozellikle benlik algisinin algoritmik ve veri temelli yeniden iiretimi konusuna
odaklanarak, dijital 6zneligin psikososyal, kiiltiirel ve politik boyutlarini biitiinciil bicimde
ortaya koymay1 hedeflemektedir.

Anahtar Kelimeler: Dijital Kimlik, Algoritmik Oznellik, Mahremiyet Erozyonu, Bilissel
Kapitalizm, Benlik Algisinin Yeniden Uretimi

DIGITAL IDENTITY and the EROSION of PRIVACY: The REPRODUCTION of
SELFHOOD within COGNITIVE CAPITALISM

Abstract

The rapid penetration of digital technologies and data-driven systems into everyday life
is restructuring identity formation processes, blurring the boundaries of privacy,
autonomy, and self-perception. Technological advancements and their societal
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implications have reshaped the concept of identity, introducing the notion of digital
identity into contemporary life. This concept mediates the reconfiguration of selfhood,
facilitating the construction of a digital persona through profile management and content
production. Digital platforms, as a reflection of these technological developments, have
contributed to the evolution of privacy, sparking debates suggesting that privacy today
may exist more as an illusion than a tangible reality. The primary aim of this study is to
examine how digital identity and selfhood are reproduced within the framework of
cognitive capitalism, and how privacy erodes in this process. The study builds its
theoretical framework on cognitive capitalism, surveillance capitalism, and theories of
digital subjectivity. Within this framework, the ways in which digital platforms observe
user behavior, convert it into data, and guide it through algorithmic feedback loops are
analyzed in detail. The study employs a theoretical and conceptual research method,
relying on critical theory as the main methodological approach, complemented by
conceptual modeling and literature synthesis. Its scope is limited to analyzing the effects
of algorithms and platform economies on user identity through existing literature and
theoretical perspectives, elucidating the mechanisms through which digital selthood and
privacy are reproduced. The findings highlight risks such as fragmentation of digital
identity, erosion of privacy, and weakening of autonomy, while emphasizing the need for
critical algorithmic literacy, privacy-centered platform design, and regulatory policies.
This study aims to contribute to the literature on the transformation of digital identity
and privacy, particularly focusing on the algorithmic and data-driven reproduction of
selfhood, and offering a comprehensive perspective on the psychosocial, cultural, and
political dimensions of digital subjectivity.

Keywords: Digital Identity, Algorithmic Subjectivity, Privacy Erosion, Cognitive
Capitalism, Reproduction of Selfhood
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SOSYAL MEDYA ALGORITMALARI ve TOPLUMSAL DISLANMA: iCERIK
FILTRELEME, ONERI MEKANIZMALARI ve ESITSIZLiK

Ozlem AKGUC CETINKAYA*

Oz

Bu calismanin amaci, sosyal medya platformlarinda kullanilan igerik filtreleme ve 6neri
mekanizmalarinin  toplumsal esitsizlikleri, ayrimciigi ve Onyargilart nasil
giiclendirebilecegini analitik bir ¢erceve icinde incelemektir. Ozellikle, algoritmik karar
strecglerinin hangi kullanici gruplarini marjinallestirdigini, hangi igerik tiirlerinin
gorunurligini etkiledigini ve kullanicilar arasi bilgi akisini nasil bicimlendirdigini ortaya
koymay1 hedefler. Arastirma, ¢oklu diizeyde bir analiz yaklasimi benimser: (1) igerik
filtreleme ve Oneri algoritmalarinin teknik isleyisine dair literatiir taramasi ve politika
analizleri; (2) esitsizlik gostergelerinin kavramsal c¢ercgevesinin gelistirilmesi; (3)
karsilastirmali vaka ¢alismalariyla farkl tilkelerdeki politikalarin ve uygulamalarin nasil
farklilasabileceginin incelenmesi. Yontem olarak, icerik analizi, ag-temelli esitsizlik
gostergeleri, kullanici etkilesim haritalar: ve politika karsilastirmalar: kullanilir. Igerikler,
oneri siralamalar, tiklama ve paylasim verileri gibi gostergeler lizerinden analiz edilerek,
hangi kullanici gruplarinin daha az goriintir hale geldigi, hangi icerik tiirlerinin ényargilar
giiclendirdigi ve hangi baglamlarda ayrimciligin yeniden tretildigi belirlenir. Veri
kaynaklar1 olarak platform politikalari, kullanici anketleri ve kamu politikasi raporlar:
dikkate alimir. Etik cergeve, giivenli veri kullanimi, anonimligin korunmasi ve
katiimcilarin rizasinin alinmasi ilkelerini igerir. Bu ¢alisma, algoritmik dislanmanin
mekanizmalarin1 kavramsal olarak haritalarken, politika Onerileri ve tasarim ilkeleri
sunmay1 amaglar. Elde edilen bulgular, platform gelistiricileri, regulatorlar ve sivil toplum
orgutleri icin toplumsal esitligi artirmaya yonelik pratik ¢ikarimlar saglar. Literatiirde
mevcut olan bilgi bosluklari, algoritmik karar siireclerinin toplumsal baglamla (klttirel
normlar, hukuk, ekonomik yap1) etkilesimlerini daha iyi anlamak tizere disiplinlerarasi
bir yaklasim gerektirdigini gostermektedir.

Anahtar Kelimeler: Sosyal Medya, Algoritmalar, igerik Filtreleme, Oneri Mekanizmalari,
Toplumsal Esitsizlik, Ayrimcilik, Onyargl, Etik.

SOCIAL MEDIA ALGORITHMS and SOCIAL EXCLUSION: CONTENT FILTERING,
RECOMMENDATION MECHANISMS, and INEQUALITY

Abstract

This study investigates how content filtering and recommendation algorithms on social
media platforms may reinforce social inequalities, discrimination, and biases. The aim is
to illuminate which users are rendered less visible, which content categories propagate
prejudices, and how information flows shape perceived and actual exclusion within digital
publics. The research adopts a multi-layered analytical framework: (1) a thorough
literature review of algorithmic content control and recommendation systems, coupled
with policy analyses; (2) the development of a conceptual framework for inequality
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indicators; (3) comparative case studies examining how policies and practices vary across
jurisdictions. Methodologically, the study employs content analysis, network-based
inequality metrics, user interaction mapping, and cross-country policy comparisons. Data
are triangulated from platform terms of service and privacy policies, user surveys, and
public policy reports. The ethical dimension emphasizes privacy-preserving research
methods, de-identification, informed consent, and compliance with institutional review
processes. The analysis focuses on how visibility biases emerge in recommendation feeds,
which demographic or interest-based groups disproportionately gain or lose exposure,
and how these dynamics interact with cultural norms and regulatory environments. By
synthesizing technical, cultural, and legal perspectives, the paper aims to produce
actionable design and governance recommendations to reduce exclusionary effects
without compromising platform usefulness or economic viability. The anticipated
contributions include a refined measurement toolkit for assessing algorithmic fairness in
feed ranking, a cross-national comparative map of regulatory approaches to transparency
and control, and practical guidelines for engineers and policymakers to enhance
accessibility and equity in digital publics. Literature gaps identified emphasize the need
for integrated studies that connect granular algorithmic behaviors with macro-social
outcomes, incorporating diverse cultural contexts and legal frameworks.

Keywords: Social Media, Algorithms, Content Filtering, Recommendation Systems, Social
Inequality, Discrimination, Bias, Ethics.
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DiJiTAL SESSIZLiK: BOT HESAPLARIN GOZETIM KAPITALIZMI
iCINDEKI ROLU ve KAMUSAL ALANI DONUSTURME GUCU

Pinar BAYDEMIR*

0z

Dijital c¢agda bireylerin iletisim bigimleri, algoritmalarin yonlendirdigi go6zetim
kapitalizmi icinde yeniden sekillenmektedir. Sosyal medya platformlari, kullanicilarin
ozgur etkilesim alanlari olarak gortlse de bu alanlar, biiytlik veri ekonomisinin bir pargasi
haline gelmis ve denetim mekanizmalariyla kusatilmistir. Bu siirecte bot hesaplar,
gozetim kapitalizminin isleyisini destekleyen goriinmez araglara dontismiistiir. Bot
hesaplar, belirli bir ideolojik, politik ya da ekonomik ¢ikar dogrultusunda igerik treten,
paylasan ve etkilesim kuran otomatik profillerdir. Bu hesaplar, sosyal medya
algoritmalarinin popiilerlik dlciitlerini manipiile ederek, hangi konularin 6ne ¢ikacagini
belirleyebilmekte ve dijital kamusal alanin giindemini yonlendirebilmektedir. Boylece
sosyal medya ortamlarinda organik kullanici etkilesimleriyle olusturulmasi gereken
kamusal tartisma alani, yapay bir gorinirlik ekonomisi icerisinde yeniden
bicimlenmektedir. Dijital gozetim diizeninde toplanan veriler, yalnizca ekonomik kazang
amaciyla degil; bireylerin davranis bicimlerini 6ngoérmek, yonlendirmek ve kontrol
altinda tutmak icin de kullanilmaktadir. Bu durum, gézetim kapitalizmini kiiltiirel bir
tahakkiim bicimine doniistiirmekte; bireylerin diistinsel 6zgiirliik alanini algoritmik bir
cerceveye hapsetmektedir. Ozellikle sosyal medyada bot hesaplarin yaydig
dezenformasyon icerikleri, haber siteleri tarafindan dogrulama stireglerinden ge¢meden
dolasima sokulmakta, boylece bilgi kirliligi mesrulasmaktadir. Bu konuda yapilacak
derinlemesine arastirmalar, sosyal medya platformlarinin etkilesim verilerini inceleyerek
bot hesaplarin giindem belirleme stireglerindeki etkinligini ortaya koyabilir. Nitel veri
analizi ve soylem c¢oziimlemesi gibi yontemlerle, bu hesaplarin hangi dil stratejilerini
kullandigi, hangi toplumsal olaylar etrafinda yogunlastigi ve kullanici algisini nasil
dontstiirdiigii degerlendirilebilir. Boyle bir yaklasim, gozetim kapitalizminin yalnizca
teknolojik degil, kiiltiirel bir mesele oldugunu daha goriniir kilacaktir. Sonug olarak,
dijital medya ekosisteminde bot hesaplarin yiikselisi, kamusal alanin 6zgiir tartisma
islevini tehdit eden bir unsura doniismektedir. Bu nedenle, algoritmik seffaflik ilkelerinin
giclendirilmesi, medya okuryazarliginin artirilmasit ve dijital etik bilincinin
yayginlastirilmasi, saghikli bir dijital kamusal alanin siirdiirtilebilmesi agisindan biiyiik
onem tasimaktadir.

Anahtar Kelimeler: Gozetim Kapitalizmi, Bot Hesaplar, Dijital Kamusal Alan,
Dezenformasyon, Algoritmalar, Kiiltiirel Denetim

DIGITAL SILENCE: The TRANSFORMATIVE POWER of BOT ACCOUNTS in the
PUBLIC SPHERE within SURVEILLANCE CAPITALISM

Abstract

In the digital communication era, bot accounts that appear widely on the internet and
across social media platforms have gained a strong capacity to influence the formation of
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the public sphere and the flow of information. These automated accounts, created by both
individuals and organizations, have the power to shape public opinion, manipulate social
debates, and even determine the news agenda. Especially within the framework of
surveillance capitalism, the data collected through users’ digital activities are used by
both states and corporations to strengthen their control and economic dominance. In this
context, bot accounts play a functional role as instruments of data production and
ideological dissemination. The main purpose of this study is to examine the impact of bot
accounts on the creation of digital public spaces and their potential to spread
misinformation and disinformation. Within this scope, the research aims to reveal how
bot networks distort the democratic communication environment, weaken the
authenticity of public discourse, and transform participation into a performative act. The
conceptual framework of the study is built on the theories of the public sphere, digital
media, and surveillance capitalism, discussing how algorithms affect social perception
and collective communication. In future stages of this research, qualitative and
computational approaches such as discourse analysis, digital ethnography, and data
mapping will be utilized to better understand the structure and effects of bot-driven
communication. These methods will help to analyze how algorithmic visibility and digital
repetition contribute to the construction of artificial agendas. The findings of this study
are expected to contribute to the literature on new media, misinformation, and the
transformation of the public sphere by providing a critical perspective on the algorithmic
power dynamics shaping digital communication.

Keywords: Digital Silence, Surveillance Capitalism, Bot Accounts, Public Sphere,
Misinformation

118



ALGORITHMIC GATEKEEPING in HIGHER EDUCATION: HOW SOCIAL
MEDIA ALGORITHMS SHAPE UNIVERSITY VISIBILITY, REPUTATION,
and STUDENT DECISION-MAKING

Rayan Kamal HAIDAR*

Abstract

Social media platforms have become central to how universities construct visibility,
communicate institutional narratives, and reach prospective students. Yet the
distribution and prominence of university-related content are increasingly determined
by algorithmic systems that operate as opaque, data-driven gatekeepers (Napoli, 2014).
These mechanisms privilege specific content formats, engagement behaviors, and user
profiles, reshaping how institutions appear within algorithmic feeds. This study examines
how social media algorithms function as gatekeepers that shape university visibility,
influence perceptions of academic reputation, and affect student decision-making
processes within higher education. The main objectives of the study are to:

1. Analyze how platform algorithms curate and rank university content;

2. Investigate how algorithmic visibility influences students’ perceptions of institutional
quality and trustworthiness;

3. Identify forms of digital inequality produced by algorithmic systems (Noble, 2018;
Eubanks, 2017); and

4. Explore how universities adapt their communication strategies to navigate
algorithmic environments.

The conceptual framework integrates surveillance capitalism (Zuboff, 2019), algorithmic
culture (Striphas, 2015), platform capitalism (Srnicek, 2017), and gatekeeping theory
(Napoli, 2014), positioning algorithms as socio-technical infrastructures that redistribute
visibility and shape cultural meaning. The fieldwork consists of platform analytics
(Instagram, TikTok, YouTube) and semi-structured interviews with prospective students,
capturing how algorithmic curation influences real-world perceptions and choices. The
study contributes to the literature by bridging digital media theory with higher education
communication, offering a rare integrated analysis of algorithmic gatekeeping within
university recruitment, visibility, and student information environments. It extends
scholarship by illuminating how algorithmic infrastructures produce new forms of
educational inequality (Benjamin, 2019). A mixed-method methodology will be
employed, including algorithmic auditing, comparative content analysis, platform
performance analytics, and thematic analysis (Braun & Clarke, 2006) of student
interviews. This approach provides a comprehensive understanding of how algorithmic
curation shapes communication and decision-making in higher education.

Keywords: Algorithmic Gatekeeping, Higher Education, Social Media Algorithms,
Institutional Visibility, Student Decision-Making.
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RIZANIN KRIiZi: GOZETIM KAPITALIZMi CAGINDA KONFOR
KARSILIGINDA TESLIM EDIiLEN OZGURLUK

Sarp BAGCAN*

Oz

Gozetim kapitalizmi ¢caginda bireysel 6zgtirliiklerin ¢ogu zaman “dijital konfor” vaadiyle
teknoloji sirketlerine ve icinde bulunulan ekonomi-politik sisteme sessizce devredilmesi
s6z konusudur. Akilli telefon uygulamalari, internet ve hizmet saglayicilari, akilli ev
sistemleri, giindelik yasami kolaylastiric1 dijital sistemler lizerinden saglanan “dijital
konfor” karsiliginda mahremiyet, goruiniirlik, veri kontrolt, bireysellik gibi temel haklar
asimetrik sekilde devredilmektedir. Calisma bireyin “uygulamay1 indir”, “kabul et ve
devam et”, “kisisellestirilmis deneyim” gibi goriiniirde siradan olan arayiizler lizerinden,
farkinda olunmadan yeni gézetim rejimlerine riza iiretmesi tespiti tizerine kurulmustur.
Gozetim kapitalizmi; teknik bir veri toplama pratigi olmanin 6tesinde insan deneyimini
ham maddeye, davranisi ise 6ngoriilebilir ve yonlendirilebilir bir iirtine dontistiiren dijital
merkezli ve yayiliml bir iktidar bigimi olarak gértinmektedir. Bu noktada birey kendini
“Ozgur tlketici sahibi kullanic1” olarak diistiniirken ortada bir temel celiski vardir. Aslinda
birey artik algoritmik olarak cercevelenmis, sinirlandirilmis ve ekonomiklesmis bir
alanda/dénemde yasamaktadir. Ozgiirliik hissini giiclendiren “kisisellestirilmis icerik” ve
getirdigi algi; icinde bulunulan ve goriis a¢isini daraltan yanki odalar ve filtre balonlarin
varligimin gérillmesini veya reddedilmesini zorlastirmaktadir. Ote yandan “giivenlik”
soylemi de mekanda ve zamanda anonimligi asindiran yogun veri birikiminin goriilmesini
engellemektedir. Calisma, kuramsal-derleme ve elestirel soylem analizi lizerinden, dijital
konforun igindeki ti¢ temel celiskiye odaklanmaktadir: 1) Bireylere 6zgtrliik gostergesi
olarak sunulan riza beyanlari; karmasik metinler, platform bagimlilig, alternatifsizlikler
icinde fiili bir zorunluluga doniisebilmektedir; 2) Zaman kazandirma iddiasi, strekli
cevrimici olma ve bunlarin getirdigi dikkatin, zihinsel alanin ve gilindelik yasamin
kusatilmasi tizerinden bir bagimlilik halinin tUretilmesi; 3) “Seffaf ve giivenli hizmet”
soylemi lizerinden kullanicidan saklanan epistemik esitsizlikler. Biitiin bu tablo, bireysel
ozgurligin, “se¢cim yapma” kapasitesinin otesinde; bilgiye erisim, seffaflik, veri lizerinde
denetim ve rizanin geri alinabilirligi ile de birlikte diisiiniilmesi gerektigini gostermekte,
gliinlimiiz diinyasinda ¢6ziim Onerileri diistinmek icin bir durum tespiti ve baslangi¢
noktas1 sunmaktadir.

Anahtar Kelimeler: Gozetim Kapitalizmi, Riza Krizi, Dijital Konfor
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The CRISIS of CONSENT: FREEDOM SURRENDERED IN EXCHANGE for COMFORT in
the AGE of SURVEILLANCE CAPITALISM

Abstract

In the age of surveillance capitalism, individual freedoms are all too often silently ceded
to technology corporations and the prevailing politico-economic order under the promise
of “digital comfort.” In exchange for the comforts provided by smartphone applications,
internet and service providers, smart-home systems and other digital infrastructures that
facilitate everyday life, fundamental rights such as privacy, visibility, control over one’s
data and individuality are asymmetrically transferred. This study is grounded in the
observation that, through seemingly ordinary interfaces such as “download the app,”
“accept and continue,” and “personalized experience,” individuals are led—often without
full awareness—to produce consent to new regimes of surveillance. Surveillance
capitalism appears not merely as a technical practice of data extraction, but as a digitally
centred and diffusely embedded form of power that transforms human experience into
raw material and behaviour into a predictable and steerable commodity. At this point,
while the individual imagines themself as a “free consumer-owner user,” a fundamental
contradiction emerges. In reality, the individual now lives within an algorithmically
framed, delimited and economised space/epoch. The sense of freedom reinforced by
“personalised content” and its attendant perception makes it difficult to perceive—or
prompts denial of—the echo chambers and filter bubbles that narrow one’s field of vision.
At the same time, the discourse of “security” obscures the massive accumulation of data
that erodes anonymity across both space and time. Drawing on theoretical synthesis and
critical discourse analysis, the study focuses on three core contradictions embedded in
digital comfort: (1) Consent forms that are presented as indicators of individual freedom
may, through complex texts, platform dependencies and the absence of real alternatives,
turn into de facto obligations; (2) The promise of saving time produces a state of
dependency through the demand for constant connectivity and the resulting encirclement
of attention, mental space and everyday life; (3) Under the rhetoric of “transparent and
secure service,” epistemic inequalities are concealed from users. Taken together, this
picture suggests that individual freedom must be conceived not only in terms of the
capacity to “make choices,” but also in relation to access to information, transparency,
control over data and the revocability of consent. In this regard, the article offers a
diagnostic framework and a point of departure for reflecting on possible solutions in
today’s world.

Keywords: Survelliance Capitalism, Crisis of Consent, Digital Comfort
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POST-TRUTH (HAKIKAT OTESI) CAGDA DiJITAL KAPITALIZMIN
HABER OLGUSUNUN GERCEKLIGINE ETKILERI

Savash PORGHAM*

0z

Kitle iletisimi kiiltirtiniin gelisimi ve Kkitle iletisim araglarinin teknolojik yiikselisiyle
birlikte hem teorik baglamda hem de pratik uygulamalar noktasinda radikal degisimler
yasanmaktadir. Neredeyse hayatin her alaninin dijitallestigi giiniimuziin iletisim ekolojisi
icerisinde sermaye sisteminin de kendisine yeni alanlar yarattig1 ve “Dijital Kapitalizm”
olgusunun yiikseldigi goriilmektedir. Kapitalizmin her olguyu “kar” temelli
degerlendirdigi diistiniildiigiinde; yeni medya mecralari ve sosyal medya aglari iizerinden
paylasilan her ileti, haber, fotograf, video, bilgi ve enformasyon artik “dijital para kazanma
aparat1” bir meta haline gelmistir. Giinlimiiziin internet tabanl dijital ¢aginin ortaya
cikardigl ag toplumu igerisinde hem “liretici” hem de “tiiketici” kavramlarinin yeniden
yorumlanmasi kag¢inilmaz hale gelmistir. Konuya iletisim merkezli bakildiginda;
geleneksel medyanin hakim Kkitle iletisim mecrasi oldugu donemlerde hedef kitlenin veri
tretimindeki rolii neredeyse yoktu, sadece tiiketici konumundaydi ve geleneksel
medyadan yayilan tek yonlii bir iletisimin varligi sz konusuydu. Ancak dijital ¢agda artik
internet ve yeni/sosyal medya mecralar1 lizerinden hem veri iireten, ileti paylasan,
fotograf ve video yayinlayip hatta canli yayin yapan, her iletiye aninda yanit verip yorum
yapabilen “interaktif” bir kitlenin varligi s6z konusudur. Cift yonlu bir iletisim modeli
icerisinde artik hem tiireten hem de tiiketen bir kitlenin var olmasi devletleri, sirketleri
ve her nevi glic odagini siyasal, kiiltiirel, ekonomik ve diger cikarlari baglaminda kitleleri
kontrol etmeye sevk etmektedir. Kitlelerin demografik bilgileri ve her nevi ilgi alanlari
cesitli algoritmalar vasitasiyla islenmekte ve dijital kapitalizmin kar alanlarina
dontstiirilmektedir. Bu durum elbette klasik haber toplama, yazma, sunus ve aktarim
bicimini de degistirip dontlistirmektedir. Daha fazla kitleye, ilk olarak, en hizli ve aninda
ulasabilme istegi haberciligin olmazsa olmazi olan teyit olgusunu zayiflatmaktadir. Yalan
haberlerin sosyal ve yeni medya mecralarinda kontrolstiiz bicimde hizla yayilmasiyla
hedef kitlenin habere ve habercilere giiveni de azalmaktadir. Post Truth (Hakikat Otesi)
cagin dayattigl yeni iletisim dinamikleriyle birlikte rasyonel olgulara dayanan gergeklik
artik yerini duygusal algilara birakmistir. Literatiir taramasiyla sekillenen s6z konusu
calismada tiim bu olgular irdelenecektir.

Anahtar Kelimeler: Post-Truth, Sosyal Medya, Haber, Dijital Kapitalizm

The EFFECTS of DIGITAL CAPITALISM on the REALITY of NEWS in the POST-TRUTH
ERA

Abstract

With the development of mass communication culture and the technological rise of mass
media, radical transformations have occurred both in theoretical contexts and practical
applications. In today's communication ecology, where almost every aspect of life has
been digitized, the capitalist system has created new spheres for itself, leading to the rise
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of the phenomenon known as "Digital Capitalism." Considering that capitalism evaluates
every phenomenon based on profit, every message, news item, photograph, video, piece
of information, and data shared through new media platforms and social media networks
has now become a commodity a "digital monetization tool." Within the network society
that has emerged in the internet-based digital era, the concepts of both "producer” and
"consumer” have inevitably been redefined. From a communication-centered perspective,
during the era when traditional media was the dominant mass communication channel,
the target audience had almost no role in data production; they were merely passive
consumers, and communication was strictly one-way. However, in the digital age, there
now exists an "interactive" audience that not only consumes content but also produces
data, shares messages, publishes photos and videos, goes live, and instantly responds and
comments on communications through internet and social media platforms. Within this
two-way communication model, an audience that both produces and consumes content
has emerged. This transformation has led states, corporations, and various centers of
power to seek ways to control the masses in line with their political, cultural, economic,
and other interests. The demographic information and areas of interest of the masses are
processed through various algorithms and converted into profit zones within the
framework of digital capitalism. Naturally, this shift has also transformed the traditional
practices of news gathering, writing, presentation, and dissemination. The desire to reach
larger audiences first, fastest, and instantly weakens the fundamental principle of
verification that is essential to journalism. The uncontrolled spread of fake news across
social and new media platforms erodes the audience's trust in both the news and
journalists. With the emergence of new communication dynamics in the post-truth era,
reality based on rational facts is increasingly being replaced by emotionally driven
perceptions. This study, shaped through a literature review, will examine all of these
phenomena in detail and analyze them within the framework of communication dynamics
in the digital age.

Keywords: Post-Truth, Social Media, News, Digital Capitalism

123



MICHEL de CERTEAU’NUN STRATEJi ve TAKTIK KAVRAMLARI
BAGLAMINDA MARKA AKTIiViZMi

Sefa ERBAS”

Oz

Gundelik hayatta savaslar, salginlar, insani krizler ve iklim degisikligi gibi durumlar,
kisilerin uzun siireli zorluklarla miicadele ettigi donemlerdir. Bu gibi toplumu derinden
etkileyen krizler, markalar igin de aktivist bir poziyona doniismektedir. Sosyal
sorumluluk faaliyetlerinin disinda tiiketiciler, toplumsal sorunlara markalarin da dahil
olmasini ve aktif eylemde bulunmasini beklemektedir. Ancak aktivizm, sorunun samimi
bir sekilde sahiplenilmemesi durumunda markanin bazi risklerle karsi karsiya kalmasina,
diger yandan stratejinin iyi kurulmasi sonucu imaj ve itibar yonetimine bagh olumlu
gelismelere hizmet etmektedir. Yakin zamanda Filistin’de yasanan soykirimda Israil’e
destek vermeye devam eden markalarin tiiketiciler tarafindan boykot edilmesi ve bir¢cok
markanin farkh tilkelerde magazalarin1 kapatmak zorunda kalmasi, marka aktivizmi
acisindan tartismayr gerektiren somut bir o6rnektir. Bu baglamda marka aktivizmi,
siyasetle pazarlamanin bir kesisimi ve sirketlerin olumlu etki yaratmaya yonelik temel
degerlerini vurguladiklar1 sosyopolitik bir durus olarak nitelendirilebilir. Markalarin
kurdugu stratejiye karsi tiiketicilerin eylemleri, Michel de Certeau’nun strateji ve taktik
kavramlarint c¢agristirmaktadir. Strateji, glciin disaridan goriinebilecek sekilde
olctilmesidir. Diger yandan taktik, glice kars1 bu alana parga parca sizan zayifin kendi
cikarina yonelik her tiirli tutumu ve uygulamasidir. Calismada, sokak sanatgisi
Banksy’'nin Beytiillahim’de savasa karsi baris temali Cigcek Firlaticisi eserini, magaza
vitrininde ve lriinlerinde izinsiz kullanan Guess markasina karsi gelistirilen taktiksel
eylemleri, vaka analizi ile incelemeyi amacladim. Bu amag¢ dogrultusunda de Certeau’nun
strateji ve taktik kavramlarimi acikladigr kendi eserini, baz1 akademik calismalar1 ve
Banksy’'nin kisisel web sayfasinda yaptig1 ac¢iklamalari, dokiiman analizi teknigi ile
coziimledim. Ayrica vakanin nasil yorumlandigini ve iligkili oldugu yapilar1 agiklamak
amaci ile konuya iliskin bir YouTube kanalinda yapilan yorumlar1 érneklem olarak
belirledim ve bu yorumlardan yansitici tematik analiz yontemi ile temalar ve kodlar
cikardim. Kisiler, Banksy’nin triinlerinin lisanssiz kullanimina iliskin markaya yo6nelik
elestiriler getirse de kamusal alanda sergilenen eser icin telif hakkina basvurulmasina
olumlu yaklasmayan gortsler de belirtmistir. Video altina yapilan yorumlardan, Sokak
Taktigi ve Duvar, Telif Hakki ve Taktikler, ayrica Marka Stratejisinin Taktiksel Eylemi
Sahiplenmesi temalarina ulastim ve her bir tema altinda kodlara degindim. Arastirmada,
marka aktivizminin ¢ok boyutlu degerlendirilmesi gereken bir praksis oldugu sonucuna
ulastim.
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BRAND ACTIVISM in the CONTEXT of MICHEL de CERTEAU’S CONCEPTS of
STRATEGY and TACTICS

Abstract

In daily life, situations such as wars, pandemics, humanitarian crises, and climate change
are periods when individuals struggle with long-term challenges. Such crises, which
deeply impact society, also transform brands into activist positions. Beyond social
responsibility activities, consumers now expect brands to engage with societal issues and
take active measures. However, if activism is not embraced sincerely, it can expose the
brand to certain risks; on the other hand, if the strategy is well-constructed, it can
positively contribute to image and reputation management. A concrete example that
requires discussion in terms of brand activism is the recent consumer boycotts of brands
that continued to support Israel during the genocide in Palestine, leading many brands to
close their stores in various countries. In this context, brand activism can be described as
an intersection of politics and marketing, a sociopolitical stance in which companies
emphasize their core values aimed at creating a positive impact. Consumer actions in
response to the strategies established by brands recall Michel de Certeau&#39;s concepts
of strategy and tactics. Strategy is the measurement of power in a way that is visible from
the outside. On the other hand, tactics are any attitude and practice of the weak,
infiltrating this domain piece by piece for their own benefit, in opposition to power. In this
study, | aimed to examine, through a case analysis, the tactical actions developed against
the Guess brand for the unauthorized use of the street artist Banksy&#39;s Flower
Thrower artwork, which features a peace theme against war in Bethlehem, on their store
window displays and products. For this purpose, | analyzed de Certeau’s work explaining
the concepts of strategy and tactics, selected academic studies, and Banksy&#39;s
statements on his personal website using document analysis technique. Additionally, to
explain how the case was interpreted and the related structures, I selected comments
made on a relevant YouTube channel as samples and identified themes and codes from
these comments using a reflective thematic analysis method. While people criticized the
brand for the unlicensed use of Banksy&#39;s products, some also expressed views
against claiming copyright for a work displayed in public space. From the comments
under the video, I identified the following themes: Street Tactic and Wall, Copyright and
Tactics, and also the Tactical Appropriation of Brand Strategy, and I addressed codes
under each theme. The research concluded that brand activism is a praxis that requires
multidimensional evaluation.

Keywords: Brand Activism, Strategy and Tactics, Michel de Certeau, Flower Thrower,
Reflective Thematic Analysis Method
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KADINA YONELIK SIDDETIN YONETIMI: DiJiTAL PLATFORMLARIN
PATRIYARKAL GUVENLIK POLITIKALARI

Selime BUYUKGOZE*

0z

Dijital platformlar kadinlarin ¢evrimici giivenligini yapisal bir meseleden ziyade bireysel veya
teknik bir sorun olarak cercevelemektedir. Kadinlarin dijital platformlarda maruz kaldiklar
diismanlik, taciz ve siddet icerik denetimi ile ¢éziimlenebilecek konular olarak goriilmekte,
topluluk kurallar1 ve raporlama ile bu sorunlarin ortadan kaldirilabilecegi varsayilmaktadir. Bu
yaklasim patriyarkal sistemin bir sonucu olan kadinlara yonelik ayrimcilik ve siddetin dijital
platformlarin is modelleri ve algoritmik altyapilar1 tarafindan nasil yeniden {iretildigini
tartismadan kagmaya ve boylelikle siddeti 6nlemeye dair sorumluluk almamaya alan agmaktadir.
Tarleton Gillespie’'nin vurguladig: iizere dijital platformlar tarafsiz teknoloji sirketleri degil,
kamusal sOylemi bicimlendiren politik aktdrlerdir. Buna baglh olarak topluluk kurallarini
olusturma ve icerik moderasyonunu yonetme bigimleri de patriyarkal sistemden azade
diistintilemez. Bu nedenle her ne kadar gortintirde “glivenlik” vurgusu ile bicimlenmis platform
tasarim ve ilkeleri bulunsa da, bu platformlarin mevcut toplumsal esitsizlikleri derinlestirerek
giivenligi herkes icin saglayamadig1 goriilmektedir. Ozellikle dijital siddet iizerine yiiriitiilen
¢alismalar, bu platformlarin siddet aract ve alani olarak kullanilma bigimlerini de ortaya
koymaktadir. Bu calismada Meta, TikTok ve X (Twitter) gibi 6nde gelen sosyal medya
platformlarinin algoritmik tasarimlari, topluluk kurallar: ve giivenlik politikalari, kadina yonelik
siddeti giindeme alma bigimleri iizerinden ele alinacaktir. Bu platformlarin yayinladiklar
platform seffaflik raporlari, topluluk kurallar1 ve giivenlik politikalar1 temel alinarak kadina
yonelik siddete dair yaklasimlari ve siddeti onleme sorumlukluluklarini ne odl¢iide yerine
getirdikleri incelenecektir. Soylemsel olarak giivenli tasarim ilkesi ile ¢alistiklarini iddia eden bu
platformlarin kadina ydnelik siddet ve ayrimcilik baglaminda “patriyarkal tasarim” kavramu ile
yeniden disiiniilecektir. Bu yontyle ¢alisma, teknolojinin patriyarkalligina dijital platformlar
baglaminda isaret ederek feminist medya ¢alismalarina kavramsal katki sunmaktadir.

Anahtar Kelimeler: Dijital Platformlar, Kadina Yonelik Siddet, Topluluk Kurallari, Patriyarka

The MANAGEMENT of VIOLENCE AGAINST WOMEN: The PATRIARCHAL SAFETY POLICIES
of DIGITAL PLATFORMS

Abstract

Digital platforms frame women'’s online safety as an individual or technical problem rather than
a structural one. The hostility, harassment, and violence women experience on these platforms
are treated as issues that can be resolved through content moderation, with the assumption that
reporting mechanisms and community guidelines are sufficient to eliminate them. This approach
allows platforms to avoid addressing how gender-based discrimination and violence—rooted in
patriarchal systems—are reproduced through their business models and algorithmic
infrastructures, thereby evading responsibility for prevention. As Tarleton Gillespie emphasizes,
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digital platforms are not neutral technology companies but political actors that shape public
discourse. Accordingly, the ways they construct community guidelines and manage content
moderation cannot be understood apart from patriarchal structures. Although platform design
principles often appear to emphasize safety, these systems frequently deepen existing social
inequalities and fail to ensure safety for all. Research on digital violence further reveals that
platforms often function both as spaces and instruments of violence. This study examines how
leading social media platforms, including Meta, TikTok, and X (Twitter), address violence against
women through their algorithmic design, community guidelines, and safety policies. Based on
transparency reports, community guidelines, and safety documents, it analyzes how these
platforms conceptualize violence against women and to what extent they fulfill their
responsibility to prevent it. Platforms that claim to operate under the principle of safety by design
will be re-evaluated through the lens of patriarchal design. In doing so, the study highlights the
patriarchal nature of technology within the context of digital platforms and contributes
conceptually to feminist media scholarship.

Keywords: Digital Platforms, Violence Against Women, Community Guidelines, Patriarchy
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DININ TEKNOFEODALIZM VE ALGORITMA ile IMTiHANI:
INSTAGRAM'DA DINi SOYLEMIN DONUSUMU

Selman Selim AKYUZ*

Oz

Dijital platformlarin goriiniirliik, erisim ve iletisim tizerindeki belirleyici rolii arttikca, dini
soylemin sosyal medyadaki varlig1 da koklii bir donlistim gecirmektedir. Gorsellik, hiz ve
etkilesim odakli bir mecra olan Instagram, dini konusmacilar1 geleneksel anlatim
bicimlerinin disina ¢ikarak iceriklerini platform dinamiklerine gore yeniden
sekillendirmeye yoneltmektedir. Bu ¢alisma, dini konusmacilarin Instagram ile kurdugu
iliskiyi teknofeodalizm tartismalar1 baglaminda ele almakta ve platform merkezli
gorunurlik rejimlerinin dini otorite tizerindeki etkilerini teorik bir c¢ercevede
tartismaktadir. Teknofeodalizm literatiirti, dijital platformlar: kullanic1 emegini yoneten,
icerik dolasimini hiyerarsik bicimde dagitan ve goruintrligii kontrol eden yeni bir gii¢
alan olarak degerlendirmektedir. Ozellikle secimler, afetler ve toplumsal hareketler gibi
kriz donemlerinde, sosyal medya platformlarinin editéryal miidahaleleri goriiniir hale
gelmis; bu mecralarin yalnizca kullaniciya alan agmaktan 6te, yeni ve uluslararasi bir
iletisim egemenligi kurduklar1 yoniindeki tartismalar giiclenmistir. Bununla birlikte,
siyasi, toplumsal ve dini soylemin de algoritmik filtreler ve editéryal miidahaleler
araciigiyla onemli 6lciide etkilendigi ve doniistirildigi gorilmektedir. Instagram bu
baglamda, dini konusmacilarin kitlelere ulasma bicimini belirleyen, icerik performansini
tesvik ve kisitlamalarla yonlendiren bir dijital otorite olarak ortaya c¢ikmaktadir.
Gozlemlenebilir pratikler, dini konusmacilarin kisa video formatlarini benimseme, kisisel
anlatim tarzlarin1 6ne c¢ikarma, dini sembolleri platform estetigine uyarlama ve
sturdiirtlebilir gortntrlik icin dizenli icerik iretme gibi stratejiler gelistirdigini
gostermektedir. Bu cercevede calisma, dini sdylemin dijital platformlarda maruz kaldigi
dontisiimii, temsil slirecleri ve otorite insasi ekseninde degerlendirmekte; Instagram’in
dini iletisimde yarattig1 yeni gli¢ iliskilerine ve algoritmik yodnlendirmelere dikkat
cekmektedir.

Anahtar kelimeler: Din, Sosyal Medya, Tekno-Feodalizm, Algoritma, Instagram.

RELIGION’S TRIAL with TECHNO-FEUDALISM and ALGORITHMS: The
TRANSFORMATION of RELIGIOUS DISCOURSE on INSTAGRAM

Abstract
As digital platforms increasingly determine visibility, access, and communication, the

presence of religious discourse on social media has undergone a significant
transformation. Instagram, a medium centered on visuality, speed, and interaction,
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pushes religious speakers beyond traditional modes of expression and compels them to
reshape their content according to platform dynamics. This study discusses how religious
speakers engage with Instagram through the lens of techno-feudalism and examines the
impact of platform-based visibility regimes on religious authority within a theoretical
framework. The techno-feudalism literature conceptualizes digital platforms as new
power structures that manage user labor, distribute content circulation hierarchically,
and control visibility. During periods of crisis—such as elections, natural disasters, and
social movements—editorial interventions by social media platforms become
increasingly visible. These moments have intensified debates suggesting that such
platforms do more than simply provide space for users; they also establish a new and
transnational form of communication sovereignty. At the same time, it is evident that
political, social, and religious discourse is significantly shaped and transformed by
algorithmic filtering and editorial interventions. In this context, Instagram emerges as a
digital authority that regulates how religious speakers reach audiences and directs
content performance through incentives and constraints. Observable practices show that
religious speakers adopt strategies such as embracing short-video formats, highlighting
personal narrative styles, adapting religious symbols to platform aesthetics, and
producing content continuously to maintain sustainable visibility. Within this framework,
the study evaluates the transformation experienced by religious discourse as it intersects
with digital platforms, focusing on processes of representation and the reconstruction of
authority. It highlights the new power relations and algorithmic influences that Instagram
introduces into the field of religious communication.

Keywords: Religion, Social Media, Techno-Feudalism, Algorithm, Instagram
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DiJiTAL YASIN CINSIYETI: TIKTOK TAKi SUC ORGUTU ANLATILARINDA
HOMOSOSYAL BAGLAR ve GORSEL HEGEMONYA

Semih EKEN*, Muhammet Enes AKDAG**

0z

Siddet ve gii¢ gosterileri literatiirde siklikla tartisilsa da, su¢ érgiitlerinin grup i¢i sadakati
pekistirmek amaciyla urettikleri "yas ve matem" icerikleri, dijital sug¢ kultlriintiin gézden
kacirilan ancak en gii¢clii duygulanimsal araglarindan biridir. Bu ¢alisma, TikTok'un
organize sug figiirleri tarafindan hegemonik erkeklik kodlarinin yeniden iiretildigi ve
Connell''n tanimladig1 anlamda bir “erkeklik rejimi”’nin dijital alanda gortintir kilndigi
hibrit bir "dijital anti-kahraman" sahnesine dontistiigii savindan hareket etmektedir. Bu
baglamda c¢alismanin temel amaci, bu videolardaki matemin nasil insani bir hiiziin
halinden ¢ikarilip; kadinlarin sembolik olarak yok edildigi ve erkekler arasi (homososyal)
baglarin kutsandigi politik bir performansa dontstiigiinii ortaya koymaktir. Arastirma,
aciklayici ardisik karma desenin bir pilot uygulamasi olarak tasarlanmustir. ilk asamada,
Tirkiye merkezli su¢ olusumlariyla iliskili popiiler etiketlere (6rn: #¢irkinler, #daltonlar)
sahip 50 adet "yas temal1" video lizerinden nicel veri setinin olusturulmasi hedeflenmistir.
Videolarin cinsiyet gortiniirliigii, mekan kullanimi ve siddet nesnelerinin varligi agcisindan
kodlandig: siirecteki 6n bulgular; kadin figlirtiniin gorsel alandan neredeyse tamamen
dislandigini (sembolik yok etme) ve yasin yalnizca erkeklerin katilimiyla icra edilen bir
ritiiel olarak kurgulandigini isaret etmektedir. Calismanin ikinci asamasinda, bu erkek
egemen gorsel evreni temsil eden karakteristik icerikler, Kress ve Bezemer’'in (2023)
yaklasimi temel alinarak Multimodal Toplumsal Gostergebilim c¢ercevesinde
incelenmistir. Gostergebilimsel analizler; mekan, liiks tliketim nesneleri, silahlar ve
arabesk-rap miizikler gibi gorsel-isitsel gostergelerin, 6len bireyi "suclu" statiisiinden
"bedel 6deyen sehit" konumuna yiikselttigini ortaya koymaktadir. Sonuc olarak dijital yas,
Uzintinin paylasimindan ziyade; intikam arzusunun mesrulastirildigi ve "kutsal
kardeslik" mitinin gorsel olarak insa edildigi bir iktidar teknolojisi olarak islev
gormektedir. Bu bulgular, dijital platformlarda ortaya ¢ikan yeni erkeklik rejimlerinin
anlasilmasina yonelik 6nemli kavramsal katkilar sunmakta ve dijital sug¢ kiiltiiriiniin
duygulanimsal ekonomi lizerinden nasil stirdiriildigiini gortiniir kilmaktadir. Gelecege
dontik arastirmalar, bu dijital yas pratiklerinin farkli platformlarda nasil ¢esitlendigini,
geng erkek kullanicilar tizerindeki sosyo-kiiltiirel etkilerini ve suc estetiginin algoritmik
gorunirliikle nasil iliskilendigini inceleyerek bu ¢alismay1 daha da derinlestirebilir.

Anahtar Kelimeler: TikTok, Toplumsal Gostergebilim, Dijital Yas, Homososyalite,
Hegemonik Erkeklik
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The GENDER of DIGITAL MOURNING: HOMOSOCIAL BONDS and VISUAL
HEGEMONY in CRIMINAL ORGANIZATION NARRATIVES on TIKTOK

Abstract

Although displays of violence and power have been extensively discussed in the literature,
the “mourning and grief” content produced by criminal groups to reinforce intra-group
loyalty constitutes one of the most overlooked yet affectively potent components of digital
crime culture. This study proceeds from the argument that TikTok has become a hybrid
stage for “digital anti-heroes,” where figures associated with organized crime reproduce
codes of hegemonic masculinity and render visible, in Connell’s terms, a distinctive
“masculinity regime” within the digital sphere. Within this framework, the study aims to
demonstrate how mourning in these videos is transformed from a human emotional state
into a political performance in which women are symbolically erased and homosocial
(male-male) bonds are exalted. The study is designed as a pilot implementation of an
explanatory sequential mixed-methods approach. In the first phase, a quantitative dataset
was constructed from 50 “mourning-themed” videos associated with popular hashtags
linked to Turkey-based criminal formations (e.g., #cirkinler, #daltonlar). Preliminary
findings generated during the coding of these videos, focusing on gender visibility, spatial
use, and the presence of violent objects, indicate that female figures are almost entirely
excluded from the visual field (symbolic erasure) and that mourning is framed as a ritual
performed exclusively by men. In the second phase, characteristic content representing
this male-dominated visual universe was analyzed through the lens of Multimodal Social
Semiotics, drawing on the approach of Kress and Bezemer (2023). The semiotic analysis
demonstrates that visual and auditory signs, such as settings, luxury consumption items,
weapons, and Arabesque-rap music, serve to elevate the deceased from the status of a
“criminal” to that of a “martyr who has paid the price.” Ultimately, digital mourning
functions not as a medium for sharing sorrow but as a technology of power in which the
desire for revenge is legitimized and the myth of “sacred brotherhood” is visually
constructed. These findings offer significant conceptual insights into emerging
masculinity regimes on digital platforms and make visible the affective economy through
which digital crime culture is sustained. Future research may further deepen this inquiry
by examining how such practices vary across platforms, their socio-cultural impact on
young male users, and the relationship between crime aesthetics and algorithmic
visibility.

Keywords: TikTok, Social Semiotics, Digital Mourning, Homosociality, Hegemonic
Masculinity
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HABER SITELERINDE CEREZ POLITIKALARI: SEFFAFLIK MI, SEFFAFLIK
ILLUZYONU MU?

Semra DEMIRDIS*

0z

Dijital ¢agda haber siteleri yalnizca bilgiye erisim alani degil, ayn1 zamanda kullanici
verilerinin sistematik bicimde toplandig1 ve islendigi gozetim mekanizmalarinin bir
parcasi haline gelmistir. Cerez teknolojileri lizerinden ytrttiilen bu stregler, kullanici
deneyimini Kkisisellestirme, site performansim1 6l¢gme, pazarlama faaliyetlerini
yonlendirme ve reklam hedefleme gibi islevlerle mesrulastirlmaktadir. Ancak bu
islevlerin arka planinda kullanicilarin siirekli olarak izlenmesi ve verilerinin ticari
amaclarla paylasilmasi yer almaktadir. Arastirmanin temel amaci, haber sitelerinde
kullanilan cerez politikalarinin gercekten seffaflik saglayip saglamadigini sorgulamak ve
bu siireglerin kullanici mahremiyeti tizerindeki kiltiirel etkilerini ortaya koymaktir.
Calisma, gozetim Kkapitalizmi ve dijital mahremiyet literatiirii temel alinarak
kavramsallastirilmakta, cerezlerin yalnizca teknik araclar degil ayni1 zamanda kiiltiirel ve
ekonomik iligkilerin parg¢asi oldugu kabuliinden hareket etmektedir. Alan c¢alismasi
kapsaminda, SimilarWeb verilerine gore belirlenen Tiirkiye’de en ¢cok ziyaret edilen 20
haber sitesinin ana sayfalarindaki c¢erez banner’lar1 ve detayli politika metinleri
incelenmis, icerik analizi yontemi kullanilmistir. Analiz, kullanicilara sunulan tercih
seceneklerinin cesitliligi, tcilinci taraf reklam sirketleriyle veri paylasiminin acgiklik
diizeyi ve politikalarin dilinin teknik ya da kullanici dostu olup olmadigi tzerine
odaklanmistir. Bulgular, sitelerin biiyiik boliimiinde “hepsini kabul et” seceneginin 6ne
cikarildigini, ayrintili yonetim imkanlarinin erisimi zorlastiracak bicimde tasarlandigini
ve Uclinci taraf veri paylasiminin genellikle uzun, teknik ve hukuki jargonla gizlendigini
gostermektedir. Bu bulgular, ¢erez politikalarinin kullaniciya gercek anlamda seffaflik
sunmak yerine “seffaflik illizyonu” olusturdugunu ortaya koymaktadir. Calismanin
katkisi, gozetim kapitalizmi literatiiriinde siklikla tartisilan platform odakli gozetim
pratiklerini Tirkiye baglaminda haber medyasi ornegi lizerinden somutlastirmak ve
medya okuryazarlig1 perspektifinden kullanicilarin bilingli tercih yapabilme kapasitesine
yonelik engelleri goriiniir kilmaktir. Bu ¢alisma ayrica, algoritmalarin kiiltiirel pratikleri
nasil sekillendirdigini ve veri toplama siireclerinin giindelik ¢evrimi¢i deneyimlere hangi
yollarla nifuz ettigini vurgulamaktadir.

Anahtar Kelimeler: Gozetim Kapitalizmi, Cerez Politikalari, Dijital Mahremiyet, Medya
Okuryazarlhigi

COOKIE POLICIES on NEWS WEBSITES: TRANSPARENCY or the ILLUSION of
TRANSPARENCY?

Abstract

In the digital age, news websites are not only spaces for accessing information but also
arenas where user data is systematically collected and processed as part of surveillance
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mechanisms. Through cookie technologies, these processes are legitimized under the
guise of enhancing user experience, measuring site performance, directing marketing
activities, or enabling targeted advertising; yet, behind these functions lies the continuous
monitoring of users and the commercial sharing of their data. The main aim of this study
is to question whether cookie policies used by news websites genuinely provide
transparency and to reveal the cultural implications of these processes on user privacy.
The study is conceptualized within the frameworks of surveillance capitalism and digital
privacy, based on the premise that cookies are not merely technical tools but also part of
broader cultural and economic relations. In this field study, the homepage cookie banners
and detailed policy texts of the 20 most visited news websites in Turkey, identified based
on SimilarWeb data, were examined using content analysis. The evaluation focused on the
diversity of user choice options, the degree of openness in disclosing data sharing with
third-party companies, and whether the policy language was technical or user-friendly.
Findings reveal that most sites prominently highlight the “accept all” option, while more
detailed management possibilities are often hidden, third- party data sharing is obscured
within lengthy and technical texts, and the language of policies is largely dominated by
legal and technical jargon. These findings suggest that cookie policies create an “illusion
of transparency” rather than offering genuine transparency. This study contributes by
contextualizing platform-based surveillance practices, widely discussed in the literature
on surveillance capitalism, within the example of Turkish news media. In addition, it
draws attention from a media literacy perspective to the barriers that restrict users’
capacity to make informed decisions. This study also emphasizes how algorithms shape
cultural practices and the ways in which data collection processes permeate everyday
online experiences.

Keywords: Surveillance Capitalism, Cookie Policies, Digital Privacy, Media Literacy.
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DiJiTAL YAYIN PLATFORMLARINDA ALGORITMIK KiSiSELLESTIRME
ile YARATILAN ALGORITMIK STANDARTLASMA

Seyhan AKSOY"

0z

Yapay zeka diger pek ¢ok alanda oldugu gibi genelde yayincilig1 6zelde ise dijital yayin
platformlarini doniistiirmiistiir. Bu doniisiimiin en goéze ¢arpan yani, yapay zeka tabanl
oneri motorlar1 araciligl ile abonelere Kkisisellestirilmis igeriklerin sunulur hale
gelmesidir. Veri toplama ve tahmine dayali kisisellestirmenin, kiiltiir endiistrisi formunda
icerik lreten dijital yayin platformlar1 agisindan anlami; standartlasmanin menzilinin
genisletilmesi ve aboneligin siirekliliginin saglanarak karin maksimize edilmesidir.
Calismanin amaci, dijital yayin platformlarindaki algoritmalar araciligi ile yapilan
kisisellestirmenin, halihazirda igerik ve iiretim mantig1 agisindan zaten standartlasmis
olan icgeriklerin, kullanicinin begenisini baz alan algoritmik 6neriler araciligi ile nasil
algoritmik standardizasyona evrildigini ve gizli zorlayici/dayatmaci bir yaninin olmasi
nedeniyle kullaniciy1 nasil manipiile ettigini ortaya koymaktir. Bu amagla ¢alismada,
dijital yayin platformlar arasinda abonelik agisindan ilk sirada yer almasi sebebiyle
Netflix platformu secilmis; Netflix kullanicisi olan 8 kisi ile hem derinlemesine goriisme
yapilmis hem de es zamanl olarak katilimcilarin Netflix araytizleri bir dokiiman olarak
kabul edilerek incelenmistir. Dokiiman incelemesi ve goriismeler araciligi ile ulasilan veri
seti ise betimsel olarak analiz edilmistir. Analiz sonucunda, siirsiz bir igerik
kiitiiphanesine kolay erisim vaadi sunan “kisisellestirme” uygulamasinin, kullanicilar
nezdinde masumlastiric1 bir islev ustlendigi; ancak gercekte Netflix abonelerinin
kisisellestirilmis igeriklerden ¢ok, daha 6nce izlediklerine benzer igerik 6neri ile daha da
standardize edilmis bir siire¢ araciligiyla ortak bir dizi deneyime yonlendirildigi; sundugu
onerilerle son kertede, izleme eylemini ve aboneligi garanti altina aldig1 tespit edilmistir.

Anahtar Kelimeler: Kiltliir Endiistrisi, Standartlasma, Dijital Yayin Platformu,
Kisisellestirme, Algoritma

ALGORITHMIC STANDARDIZATION CREATED by ALGORITHMIC
PERSONALIZATION on DIGITAL BROADCASTING PLATFORMS

Abstract

As in many other fields, artificial intelligence has transformed broadcasting in general and
digital broadcasting platforms in particular. The most striking aspect of this
transformation is the availability of personalized content to subscribers through Al-based
recommendation engines. For digital broadcasting platforms that produce content as a
culture industry, data collection and predictive personalization mean expanding the reach
of standardization and maximizing profits by ensuring subscription continuity. The aim
of this study is to reveal how algorithmically-driven personalization on digital
broadcasting platforms, already standardized in terms of content and production logic,
evolves into algorithmic standardization through algorithmic recommendations based on
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user tastes and how it manipulates users due to its hidden, coercive nature. For this
purpose, Netflix was chosen for its leading position in subscriptions among digital
broadcasting platforms. Eight Netflix users were interviewed in-depth, and the
participants' Netflix interfaces were simultaneously examined as a document. The
dataset, accessed through document review and interviews, was analyzed descriptively.
The analysis revealed that the "personalization” approach, which promises easy access to
an unlimited content library, serves an innocuous function in the eyes of users. However,
in reality, Netflix subscribers are guided to a common set of experiences through a more
standardized process, with recommendations similar to content they have previously
viewed, rather than personalized content. Ultimately, these recommendations secure
viewing and subscription commitments.

Keywords: Cultural Industry, Standardisation, Digital Broadcast Platforms,
Personalisation, Algorithm
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BETWEEN PERCEIVED SURVEILLANCE and DIGITAL UNAWARENESS:
OLDER ADULTS’ EXPERIENCES of TARGETED ADS

Sezgin ATES”

Abstract

As social media platforms increasingly rely on algorithmic personalization in their
advertising practices, questions surrounding what user data is collected and how it is
processed have become more critical. One of the most widespread public perceptions
within these debates is the belief that “we are being listened to”. Although recent
quantitative studies have explored this perception from Western perspective, qualitative
research focusing on vulnerable groups in countries with weak data protection and low
levels of digital literacy remains scarce. Drawing on dataveillance and surveillance
capitalism, this study aims to address this gap by examining how Turkish users aged 55
and above perceive and cope with data collection, analysis and categorization processes
in the context of targeted ads on Facebook and Instagram. Based on ten in-depth
interviews, walkthrough sessions conducted with participants from diverse backgrounds,
and thematical analysis, the findings reveal that participants lack knowledge about what
kind of data are collected and how. Instead, they associate targeted ads with folk theories
such as “being listened to” even though actual monitoring occurs through data extraction,
profiling and targeting. Despite discomfort, participants continue to use social media,
reflecting a clear privacy paradox. Moreover, their coping strategies are limited to
skipping ads, as they possess little awareness of cookies, tracking mechanisms, or privacy
settings. The findings highlight the importance of data transparency for both social media
industries and regulatory bodies, underscoring the urgent need to strengthen
understanding of data collection and processing among digitally vulnerable groups.

Keywords: Targeted ads, Dataveillance, Folk theories, Privacy, Digital literacy
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DiJiTAL SEHIR IMAJI: YAPAY ZEKA ARACLARININ SEHIR iMAJI
UZERINDEN DEGERLENDIRILMESI

Sezgin SAVAS®, Biisra KILIC™

Oz

Imaj, insanin giinliik yasami acisindan merkezi bir kavram olarak karsimiza ¢ikmaktadir.
Herhangi bir insan, obje veya diisiinceye karsi c¢esitli imajlar olusturulmaktadir.
Glintimiizde insanlar gibi sehirlerin de imajlara sahip oldugu dustiniilmektedir. Kimlige
sahip sehirlerin insanlar tarafindan degerlendirilmesiyle olusan imajlarin1 yonetmek
onemli bir nokta olarak karsimiza ¢ikmaktadir. Kiiresel bir diinyada ulasim imkanlarinin
olaganiistii boyutlara ulastig1 bir ortamda sehirlerin ziyaretci cekme arayisinda oldugu
gorilmektedir. Bu agidan sehir imajlarinin yonetimi kritik bir 6nem tasimaktadir. Sehir
imajinin olusum veya yoOnetim siireci disuniildigiinde geleneksel yontemler akla
gelmektedir. Ancak yapay zekanin yiikseldigi ve herkesin kolaylikla erisebildigi bir
doneme gelinmistir. insanlar, giindelik sorularinin yanitin1 oldugu gibi sehirler veya
seyahat planlariyla ilgili onerileri de yapay zeka araclarinda aramaktadir. Spesifik bir
sehre dair bilgi talep etmekte veya belirli kriterler c¢ercevesinde seyahat plani
olusturulmasini istemektedir. Bu agidan yapay zekanin algis1 da 6nemli hale gelmektedir.
Sehre iliskin yapay zekanin zihinsel temsili, sehri kullaniciya nasil yansitacagini
belirlemektedir. Sehirle ilgili bilgiler, aciklamalar veya gorsellestirmeler bu temsile
dayanmaktadir. Dolayisiyla insanlar da bu temsilden etkilenmekte ve diger bireylerin
zihinlerindeki sehir algilar1 da yapay zeka sayesinde sekillenmektedir. S6z konusu
dogrultuda bu calismada yapay zeka araglar1 kullanilarak istanbul’a iliskin iirettikleri
imajlara odaklanilmistir. Calismada yonlendirici, kiiltirel veya ikonografik 6geler
icermeyen; sehrin atmosferini, ritmini ve giindelik yasam akisini tarafsiz bicimde
yansitmay1 hedefleyen bir 2D illiistrasyon promptu kullanilmistir. Elde edilen gorseller
gostergebilimsel okuma yontemiyle analiz edilmis; bu analizde kompozisyon, mekansal
orgiitlenme, figiir kullanimy, renk secimleri ve glindelik yasamin temsili gibi gostergeler
degerlendirilmistir. Bu degerlendirmeler 1s181inda gorsellerin Istanbul'u ne 6lgiide
yansittigl irdelenmistir. Ilgili érnek iizerinden yapay zekad araglarimin sehir imajin
olusturma ve yonetmede nasil bir rol iistlenebilecegi ve bu araglarin sehirler hakkindaki
duisiinceleri etkilemede nasil bir aragsallastirmaya agik oldugu tartisilmistir.
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DIGITAL CITY IMAGE: EVALUATION of ARTIFICIAL INTELLIGENCE TOOLS
THROUGH the LENS of CITY IMAGE

Abstract

Image is a central concept in human daily life. Various images are created for any person,
object, or idea. Today, cities, like people, are considered to possess images. Managing their
image, which is formed by people's evaluation of cities that have presented their
identities, is a crucial aspect. In a global world, with transportation facilities reaching
extraordinary levels, cities are striving to attract visitors. Therefore, managing city images
is of critical importance. When considering the process of creating or managing a city's
image, traditional methods come to mind. However, we have reached an era where
artificial intelligence is on the rise and readily accessible to everyone. People seek
answers to their daily questions, as well as suggestions about cities and travel plans, from
artificial intelligence tools. They request information about a specific city or request the
creation of travel plans based on specific criteria. In this respect, the perception of an
artificial intelligence becomes crucial. The Al's mental representation of a city determines
how it will be presented to the user. Information, descriptions, or visualizations about the
city are based on this representation. Therefore, people are also influenced by this
representation, and other individuals' perceptions of the city are shaped by artificial
intelligence. Accordingly, this study focuses on images of Istanbul generated using
artificial intelligence tools. A 2D illustration prompt was used, which was non-directive
and devoid of cultural or iconographic elements, aiming to objectively reflect the city's
atmosphere, rhythm, and flow of daily life. The resulting images were analyzed using
semiotic reading, assessing indicators such as composition, spatial organization, use of
figures, color choices, and representation of daily life. In light of these assessments, the
extent to which the images represent Istanbul was examined. Using this example, we
discuss the role that artificial intelligence tools can play in creating and managing city
imagery, and the ways these tools are instrumentalized in influencing perceptions of
cities.

Keywords: Perception, Image, City Image, City Image and Artificial Intelligence
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FEMINIZASYON ile ALGORITMIK YANLILIGIN KESiSIMINDE HALKLA
iLISKILER UZMANI

Sinem KULABAS", Niliifer Pnar KILIC™
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Halkla iliskiler mesleginde kadinlarin artan varligi ve belirgin bigimde baskin hale
gelmesi, literatiirde halkla iligkilerin feminizasyonu kavramiyla aciklanmaktadir.
Feminizasyon her ne kadar agirlikli olarak kadinlardan olusan bir is giiciine isaret etse de
bu demografik donisim sektordeki toplumsal cinsiyet esitsizliklerini ortadan
kaldirmamaktadir. Cam tavan ve kadife getto kavramlariyla agiklanan goriinmez engeller,
kadinlarin erkeklere oranla daha diisiik licret almasi, karar alma pozisyonlarinda daha az
temsil edilmesi ve st diizey rollerin hala biiyiik ol¢lide erkeklerce doldurulmasi gibi
yapisal sorun alanlari giincelligini korumaktadir. Public Relations and Communications
Association (PRCA) gibi kuruluslarin raporlar1 da bu esitsizliklerin siirdiigiini
gostermekte ve meslegin yalnizca kadin agirlikli olmasinin, tek basina esitlik saglamaya
yetmedigini vurgulamaktadir. S6z konusu esitsizlikler yalmzca kurum i¢i pratiklerde
degil, mesleki temsillerin yeniden tretildigi dijital ekosistemde ve {liretken yapay zeka
algoritmalarinda da pekistirilmektedir. Buradan hareketle ¢alisma, algoritmik olarak
tretilen gorselleri toplumsal cinsiyet temsilleriyle iliskilendirerek, bu sistemlerdeki
mesleki cinsiyet yanliligini ortaya koymayr amaglamaktadir. Arastirma kapsaminda
ChatGPT, Gemini, Firefly, Copilot, Gencraft, ImageFX, Canva ve Bing araclar1 kullanilarak
halkla iliskiler uzmanlarina yonelik gorsel iiretimi yapilmis; Ingilizce, cinsiyet nétr
bicimde yazilmis istemlerle 13 Agustos-10 Eyliil 2025 tarihleri arasinda, her haftanin ayni
giinlinde gorsel tretilmistir. Arastirmacilardan biri araglarin tcretli, digeri licretsiz
suriumlerini kullanmis; ortaya c¢ikan gorseller cinsiyet, yas ve kamera acis1 gibi
kategorilerde kodlanmistir. Araclarin siirekli gliincellenmesi, seed sabitlemesi, [P temelli
kisisellestirme ve tiim arag¢larin ¢alismaya dahil edilememesi arastirmanin sinirliliklarini
olusturmaktadir. Elde edilen bulgular, genel olarak cinsiyet yanliliginin gériintir oldugunu
gostermektedir. Bazi aracglar gesitli demografik degiskenleri gozetmeye ¢aligsa da belirli
istemlerde cogunlukla geng ve cekici kadin gorselleri iiretildigi tespit edilmistir. Ozellikle
ChatGPT ve Gemini gibi dil modellerinin, Tiirkiye IP’si tizerinden erisildiginde bolgesel
veri etkisi ve yerel kiltiirel kodlar nedeniyle daha kadin agirlikli temsiller trettigi
gozlemlenmistir. Bu ¢alisma, halkla iliskilerde feminizasyon tartismalarini iiretken yapay
zeka temsilleriyle bir araya getirerek literatiirde yeni bir kesisim alani1 agmakta; mesleki
stereotiplerin dijital teknolojiler araciigiyla nasil “dogallastirildiginl” gostermesi
bakimindan literatiire 6zgiin bir katki sunmaktadir.

Anahtar Kelimeler: Halkla iliskiler, Feminizasyon, Algoritmik Yanllik, Uretken Yapay
Zeka
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The PUBLIC RELATIONS SPECIALIST at the INTERSECTION of FEMINIZATION and
ALGORITHMIC BIAS

Abstract

The notable and accelerating dominance of women within public relations is generally
framed in the literature as the feminisation of public relations. Although feminisation
denotes a workforce predominantly composed of women, this demographic
transformation does not eliminate gender inequalities within the sector. Structural
problem areas—explained through concepts such as the glass ceiling and the velvet
ghetto—continue to persist, including invisible barriers, lower wages for women
compared to men, limited representation in decision-making positions, and the continued
predominance of men in senior roles. Reports by organisations such as the Public
Relations and Communications Association (PRCA) also demonstrate the persistence of
these inequalities and underscore that a female-dominated profession alone is
insufficient to ensure gender equality. These persistent inequalitiesare not merely
institutional but are being reinforced within the digital ecosystem and generative artificial
intelligence algorithms, which actively reproduce professional representations. Building
on this point, the present study aims to reveal occupational gender bias in these systems
by examining algorithmically produced images in relation to gendered professional
representations. Within the scope of the research, visual outputs representing public
relations professionals were generated using tools such as ChatGPT, Gemini, Firefly,
Copilot, Gencraft, ImageFX, Canva and Bing. Prompts were written in English in a gender-
neutral form, and images were produced on the same day of each week between 13
August and 10 September 2025. One of the researchers used the paid versions of the tools,
while the other used the free versions; the resulting visuals were coded according to
categories such as gender, age, and camera angle. Continuous updates to the tools, the
inability to fix seeds, IP-based personalisation, and the impossibility of including all
available tools constitute the limitations of the study. The findings indicate that gender
bias is generally visible. Although some tools attempt to account for various demographic
variables, it was observed that certain prompts most often yielded images of young and
attractive women. Notably, language models such as ChatGPT and Gemini were found to
produce more female-dominated representations when accessed via a Turkey-based IP
address, due to regional data effects and local cultural codes. By bringing together debates
on feminisation in public relations with generative Al-based representations, this study
opens a new intersectional space in the literature and offers an original contribution by
demonstrating how occupational stereotypes are “naturalised” through digital
technologies.

Keywords: Public Relations, Feminization, Algorithmic Bias, Generative Artificial
Intelligence
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KESFEDILEBILIRLIK ve TALEP UZERINE VIDEO PLATFORMLARININ
TURKIYE'DE IZLEYiCILERIN iCERIKLERE ERIiSiM BICIMLERINI
SEKILLENDIRMEDE OYNADIKLARI ROLLER*

Siileyman ILASLAN**, Kenan DEMIRCI*, Burcu SUMER™*, Ergin Safak DIKMEN****
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Giintimiizde Netflix, Disney+, Amazon Prime Video gibi abonelik temelli talep {lizerine
video platformlar1 (SVoD) dizi, film, reality, stand-up, canli spor yayinlari gibi farkl tiirde
bir¢ok programin erisildigi temel mecralara doniismektedir. Bu platformlarin icerikleri
bir araya getirme, kataloglama, izleyicilere sunma ve izleme deneyimlerini déniistiirme
bicimleri medya ¢alismalar1 agisindan 6nemli birer inceleme konusuna doniismektedir.
Platformlar ¢esitli ara yiliz tasarimlariyla igeriklerin gortuntrligin, kesfedilebilirligini ve
izleyicilerin belirli iceriklerle daha yogun etkilesime girme olasiligini sekillendirmede
aktif bir rol oynamaktadir. Platformlarin ana sayfalarinda bulunan ana bannerlar, satirlar,
listeleme olanaklar1 vb. unsurlar iceriklerin gortnirligint sekillendiren kesfedilebilirlik
mekanizmalari olarak islemektedir. Bu ¢alismanin ¢ikis noktasini da Tiirkiye’'de faaliyet
gosteren kiiresel SVoD platformlarinin igerik sunum bigimleri ve dolayisiyla bunlarin
izleyicilerin igeriklere erisimini sekillendirmede oynadigi roller olusturmaktadir. Netflix,
Disney+, Amazon Prime Video gibi kuresel platformlar ile yerel bir platform olan
BluTV'nin telefon uygulamalar {zerinden platformlarin arayiiz tasarimlar1 ve
kesfedilebilirlik mekanizmalarina odaklanan yapisal bir analiz gerceklestirilmektedir.
Calismanin verileri Ekim-Aralik 2024 aras1 donemde her bir platform igin olusturulan iki
ayr1 hesap lzerinden gezinti yontemi temelinde manuel olarak toplanmistir. Hesaplar
algoritmik isleyise etki edecek herhangi bir davranis sergilenmeden takip edilmis ve
icerik gorinirligini sekillendirmede temel rol oynayan mekanizmalarin isleyisine ve
yapisina dair gozlemler yapilmistir. Arastirma kapsaminda toplanan veriler, gezinti
yonteminin sunmus oldugu nitel yorumlama olanagi cercevesinde analiz edilmistir.
Gerceklestirilen analiz kapsaminda SVoD platformlarinin belirli tiirden icerikleri ana
ekranlarinda daha gorinir ve bulunabilir kilma mantig1 c¢ercevesinde benzer
kesfedilebilirlik mekanizmalar1 ve stratejileri  kullandiklar1  gézlemlenmistir.
Platformlarin icerik kesfedilebilirlik mekanizmalarina 6zel bir 6énem verdigi, bu
mekanizmalarla igerik 6nceliklendirme siireclerinde ve dolayisiyla izleyici agisindan
iceriklerin gorinirligini sekillendirmede 6nemli bir rol oynadiklar1 gorilmiistiir.
Platformlar acisindan Kisisellestirme siirecleri ile rekabet iliskileri temelinde sekillenen
platform 6nceliklerinin i¢ ice isledigi bir kesfedilebilirlik sisteme sahip olmanin 6zel bir
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onem tasidig1 ve buradaki isleyis ve yapilanmanin platformlar arasinda temel ortakliklar
gosterdigi sonucuna ulasilmistir.

Anahtar Kelimeler: Dijital Platformlar, SVoD, I¢cerik, Kesfedilebilirlik

DISCOVERABILITY, and the ROLES of VIDEO-ON-DEMAND PLATFORMS in SHAPING
of VIEWERS ACCESS to CONTENT in TURKEY

Abstract

Today, subscription video-on-demand (SVoD) platforms like Netflix, Disney+, and
Amazon Prime Video have become the primary areas through which diverse
programming, including series, movies, reality TV, stand-up, and live sports broadcasts, is
accessible. The ways these platforms aggregate, catalog, present, and transform viewing
experiences are becoming important topics of study in media studies. Through various
interface designs, platforms play an active role in shaping content visibility,
discoverability, and the likelihood of viewers engaging with specific content more
intensely. Elements such as hero board, rows, listing options, and more on platforms'
homepages serve as discoverability mechanisms that shape content visibility. The starting
point of this study is the content presentation formats of global SVoD platforms operating
in Turkey and, consequently, the roles they play in shaping audience access to content. A
structural analysis focusing on the interface designs and discoverability mechanisms of
global platforms such as Netflix, Disney+, and Amazon Prime Video, as well as the phone
applications of the local platform BIuTV, is being conducted. Data for the study was
collected manually between October and December 2024, using the walkthroug method,
using two separate accounts created for each platform. The accounts were monitored
without exhibiting any behavior that would affect algorithmic operation, and
observations were made regarding the functioning and structure of the mechanisms that
play a key role in shaping content visibility. The data collected for the study was analyzed
within the framework of the qualitative interpretation offered by the walkthroug method.
The analysis revealed that SVoD platforms employ similar discoverability mechanisms
and strategies to make certain types of content more visible and discoverable on their
home pages. It was observed that platforms place particular importance on content
discoverability mechanisms, and these mechanisms play a significant role in content
prioritization processes and, consequently, in shaping content visibility for viewers. It
was concluded that a discoverability system that integrates personalization processes
with platform priorities, shaped by competitive relationships, is particularly important
for platforms, and that the operation and structure of these systems demonstrate
fundamental commonalities across platforms.

Keywords: Digital Platforms, SVoDs, Content, Discoverability
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VERIYE DAYALI REKLAMCILIK ODAGINDA GiZLiLiK OKURYAZARLIGINI
YENIDEN DUSUNMEK: BiLGi, YETKINLIK ve ELESTIREL DUSUNME

Saduman Seyda GOKDEMIR*
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Biiytlik veri, algoritmik kisisellestirmeler, gelismis dijital teknolojiler ve yapay zeka ile
otomatiklestirilmis karar verme siireglerinin giderek yayginlastigi giintimiizde, gizlilik
okuryazarlig1 temel bir 6nem kazanmistir. Gizlilik (privacy) kavrami, farkl disiplinlerde
ve baglamlarda degisen bicimlerde ele alindigindan, kavrama iliskin genel gecer bir tanim
yapmak glgctiir. Bu sebeple kavramin ele alindig1 baglamda tanimlanmasi gerektigi 6ne
sturilir (Solove, 2008). Bu durum, gizlilik okuryazarligi kavramina da yansimakta;
okuryazarligin kapsami, ele alindig1 baglama gore farkl bigimlerde tanimlanmaktadir.
Literatiirde (6rnegin; Park, 2013; Trepte vd., 2015) ve bireylerin dijital yeterliliklerini
tanimlayan DigComp 2.2 cercevesinde (Avrupa Komisyonu, 2022) gizlilik okuryazarlig:
genellikle bireyin gizliligini korumaya yonelik bilgi ve becerileri kapsayan bir alan olarak
ele alinmistir. Ancak gizlilik okuryazarligina yonelik bu yaklagimlar, bireylerin hak bilgisi,
veri ekonomisi farkindalig1 ve elestirel diisiinme gibi boyutlar1 disarida birakmaktadir
(Masur, 2020; Hillman, 2022; Zuboff, 2023). Bu ¢alismanin temel amaci, veriye dayah
reklamcilik alaninda gizlilik okuryazarlhigini biitiinctl bir bicimde ele almaktir. Derleme
yontemine dayal bu ¢alismada, gizlilik okuryazarlig literatiirdeki giincel yaklasimlar ile
veriye dayali reklamcilik literatiriiniin odaklandig1 gizlilik okuryazarligi konular1 bir
arada ele alinarak ii¢ temel boyutta yeniden yapilandirilmistir: (1) veriye dayali ve
algoritmik kisisellestirmeye yonelik farkindalik ve tiiketici bilgisi (farkindalik, ikna bilgisi,
algoritmik bilgi, haklarin bilinmesi), (2) beceri-yetkinlik (kontrol siireglerini
gerceklestirme yetenekleri), (3) elestirel diisiince (veri somiiriist, dijital gozetim, veri
kapitalizmi). Gizlilik okuryazarhgi odaginda kurulan bu ii¢lii yaps; algoritmik hedefleme,
veri paylasim zinciri, tahmin sistemleri gibi reklam pratiklerini hem tiiketici bilgi ve
yeterlilikleri hem de veri somiiriisi baglaminda bir arada diistinmeye imkan tanir.

Anahtar Kelimeler: Gizlilik, Gizlilik Okuryazarhgi, Algoritmik Hedefleme, Veriye Dayali
Reklamcilik

RETHINKING PRIVACY LITERACY in the CONTEXT of DATA-DRIVEN ADVERTISING:
INFORMATION, COMPETENCE, and CRITICAL THINKING

Abstract

In today's world, where big data, algorithmic personalization, advanced digital
technologies, and artificial intelligence-driven automated decision-making processes are
increasingly prevalent, privacy literacy has gained fundamental importance. Since the
concept of privacy is approached in varying forms across different disciplines and
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contexts, it is difficult to provide a universally applicable definition of the concept.
Therefore, it is argued that the concept should be defined within the context in which it is
addressed (Solove, 2008). This situation is also reflected in the concept of privacy literacy;
the scope of literacy is defined in different ways depending on the context in which it is
addressed. In the literature (e.g., Park, 2013; Trepte et al, 2015) and within the
framework of DigComp 2.2, which defines individuals' digital competences (European
Commission, 2022), privacy literacy has generally been addressed as an area
encompassing the knowledge and skills aimed at protecting an individual's privacy.
However, these approaches to privacy literacy exclude dimensions such as individuals'
knowledge of their rights, awareness of the data economy, and critical thinking (Masur,
2020; Hillman, 2022; Zuboff, 2023). The main objective of this study is to address privacy
literacy in the field of data-driven advertising in a holistic manner. Based on a review
method, this study combines current approaches to privacy literacy in the literature with
privacy literacy topics focused on in the data-driven advertising literature and
reconstructs them in three fundamental dimensions: (1) awareness and consumer
knowledge regarding data-driven and algorithmic personalization (awareness,
persuasion knowledge, algorithmic knowledge, knowledge of rights), (2) skill-
competence (ability to perform control processes), (3) critical thinking (data exploitation,
digital surveillance, data capitalism). This three-dimensional structure, centered on
privacy literacy, allows for the simultaneous consideration of advertising practices such
as algorithmic targeting, data sharing chains, and prediction systems in terms of both
consumer knowledge and competence and the context of data exploitation.

Keywords: Privacy, Privacy Literacy, Algorithmic Targeting, Data-Driven Advertising
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GORUNMEZ DUVARLAR ve DiJITAL DAMGALAMA: FINANSAL
SKORLAMA ALGORITMALARINDA 'KARA KUTU' SORUNU ve ETIK
CERCEVELEME GEREKLILIGI

Sebnem OZDEMIR*

0z

Finansal teknolojilerin (FinTech) ve yapay zekadnin bankacilik sektoriine entegrasyonu,
kredi tahsis siireclerini insan denetiminden ¢ikararak, ¢calisma mantig1 seffaf olmayan
"kara kutu" algoritmalara devretmistir. Bu ¢alisma, Tiirkiye’de yaygin olarak kullanilan
geleneksel kredi skorlama modellerinin (6rnegin Findeks) yarattifi "algoritmik
ayrimcilik” risklerini ve finansal dislanma sorununu, gézetim kapitalizmi perspektifinden
incelemektedir. Calisma, yalnizca gecmis finansal verilere odaklanan algoritmalarin, kayit
dis1 ¢alisanlari, yeni mezunlari veya dijital ayak izi hentiz olusmamis dezavantajli gruplari
sistemin disina iterek nasil goriinmez bir "dijital duvar" 6rdiigliini ve bir tir dijital
ucurum yarattigini tartismaktadir. Arastirmada, bu dislanmay1 asmak i¢in 6nerilen ve
fatura 6deme diizeni, ikamet istikrari gibi alternatif verileri kullanan "Sosyal Kapsayicilik
Skoru" (SKS) gibi yeni nesil modellerin yarattig1 mahremiyet paradoksu da elestirel bir
slizgecten gecirilmektedir. Alternatif veri kullanimi, finansal kapsayiciligl artirma vaadi
tasisa da, bireyin bankacilik disi glinlilk yasam pratiklerini de gozetim altina alarak
"finansal panoptikon"un sinirlarini genisletme tehlikesi barindirmaktadir. Bireyin sosyal
davranislarinin finansal bir puana indirgenmesi, kisisel verilerin baglamindan
koparilarak metalastirilmasina yol agmaktadir. Hukuki baglamda ise ¢alisma, Tiirk Ceza
Kanunu (TCK Madde 122) ve KVKK gibi mevcut diizenlemelerin, algoritmalarin neden
oldugu ortilli ayrimcilif1 tespit etmede ve "kasit" unsurunu kanitlamada yetersiz
kaldigin1 vurgulamaktadir. Sonug olarak bu bildiri, finansal skorlamada adaletin sadece
daha fazla veri toplayarak saglanamayacagini savunmakta ve bunun yerine "Ag¢iklanabilir
Yapay Zeka" (XAl) ilkelerine dayall, seffaf, itiraz edilebilir ve insan onurunu merkeze alan
yeni bir etik denetim ¢ercevesi gerekliligini vurgulamaktadir.

Anahtar Kelimeler: Algoritmik Ayrimcilik, G6zetim Kapitalizmi, Kredi Skorlamasj, Dijital
Mahremiyet, Finansal Dislanma, Yapay Zeka Etigi

The INVISIBLE WALLS and DIGITAL STIGMATIZATION: The 'BLACK BOX' PROBLEM
in FINANCIAL SCORING ALGORITHMS and NEED for an ETHICAL FRAMEWORK

Abstract

The integration of financial technologies (FinTech) and artificial intelligence into the
banking sector has shifted credit allocation processes away from human supervision to
"black box" algorithms with opaque operating logic. This study examines the risks of
"algorithmic discrimination" and financial exclusion created by traditional credit scoring
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models widely used in Turkiye (e.g., Findeks) through a normative analysis from the
perspective of surveillance capitalism. The study discusses how deterministic algorithms
focused solely on past financial data build an invisible "digital wall" by pushing informal
workers, recent graduates, or disadvantaged groups without established digital footprints
out of the system. The research also critically evaluates the privacy paradox created by
new-generation models, such as the "Social Inclusion Score" (SIS), which use alternative
data like utility bill payment patterns and residence stability to overcome this exclusion.
Although the use of alternative data promises to increase financial inclusion, it carries the
danger of expanding the boundaries of the "financial panopticon" by placing the
individual's non-banking daily life practices under surveillance. Reducing an individual's
social behaviors to a financial score leads to the commodification of personal data by
stripping it from its context. In the legal context, the study emphasizes that current
regulations such as the Turkish Penal Code (TCK Article 122) and KVKK are insufficient
in detecting the implicit discrimination caused by algorithms and proving the element of
"intent." Consequently, this paper argues that justice in financial scoring cannot be
achieved merely by collecting more data, instead, it proposes a new ethical audit
framework based on "Explainable AI" (XAI) principles that is transparent, contestable,
and centered on human dignity.

Keywords: Algorithmic Discrimination, Surveillance Capitalism, Credit Scoring, Digital
Privacy, Financial Exclusion, Al Ethics
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SOSYAL MEDYA KULTURUNDE YAPAY ZEKA FOTOGRAFLARIYLA
KIMLIK INSASI

Tamer TURKEL, ibrahim Tarkan DOGAN**, Gizem USLU***
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Bu ¢alisma, sosyal medya platformlarindan olan Instagramda paylasilan, yapay zeka (YZ)
tarafindan tiretilmis gorsellerin bireylerin dijital kimlik insasindaki roliinii betimsel bir
analiz ¢ercevesinde ele almaktadir. Glinlimiizde sosyal medya, kullanicilarin giindelik
yasam pratiklerini paylastiklar1 basit bir iletisim ve etkilesim alani olmaktan g¢ikarak,
kendilerini yeniden tanimlayabildikleri, kimliklerini doniistiirebildikleri ve goriintr
kilabildikleri dinamik bir kiiltiirel ortama dénismiistiir. Bu baglamda yapay zeka ile
olusturulan fotograflar, fiziksel gerceklige bagl kalmadan alternatif bedenler, ortamlar ve
duygusal temsiller yaratma imkani sunarak dijital benlik insasinda énemli bir ara¢ haline
gelmistir. Bireyler, YZ iretimli gorseller araciligiyla yalnizca estetik bir gorinim
tiretmekle kalmamakta; ayni1 zamanda kendi kimlik hikayelerini yeniden kurgulamakta ve
sosyal medya izleyicilerine yoOnelttikleri  performatif benlik sunumlarini
giclendirmektedir. Calismada, sosyal medya platformu olan Instagram’da paylasilan
secili YZ gorselleri ve kullanici igerikleri betimsel analiz ydntemiyle incelenmistir.
Inceleme siirecinde, gorsellerin estetik tercihlerinin yani sira, kullanicilarin bu gorselleri
cerceveleme, sunma ve kendileriyle iliskilendirme bicimleri ayrintih gsekilde
degerlendirilmistir. Elde edilen bulgular, yapay zekanin yalnizca gorsel tiretim teknolojisi
olarak degil, ayn1 zamanda dijital kimligin esnek, ¢cok katmanli ve performatif yapisini
gorinir kilan kiiltiirel bir pratik olarak islev goérdiigiini ortaya koymaktadir.
Kullanicilarin YZ fotograflarini takipgi algisini yonetmek, kendilerine dair idealize edilmis
bir imaj sunmak veya kisisel ifade alanlarini genisletmek amaciyla kullanmalari, sosyal
medya etkilesimlerinin dogasinda yeni bir doniisiime isaret etmektedir. Sonuc olarak YZ
gorselleri, sosyal medya kiiltiiriinde kimlik tiretim stireglerini doéniistiiren gti¢lti bir arag
olarak 6ne ¢ikmaktadir. Bu ¢alisma, dijital kimlik ve temsil literatiiriine katki saglayarak
yapay zekanin bireylerin kendilerini ifade etme, toplumsal kabul arayislarini yonlendirme
ve sosyal iliskilerini sekillendirme bicimlerini anlamaya yonelik 6nemli bir perspektif
sunmaktadir.
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IDENTITY CONSTRUCTION THROUGH AI-GENERATED IMAGES IN SOCIAL MEDIA
CULTURE

Abstract

This study examines the role of Al-generated images shared on Instagram, a social media
platform, in the construction of individuals' digital identities within a descriptive analysis
framework. Today, social media has evolved from being a simple communication and
interaction space where users share their daily life practices to a dynamic cultural
environment where they can redefine themselves, transform their identities, and make
themselves visible. In this context, Al-generated photographs have become an important
tool in the construction of digital selves, offering the possibility of creating alternative
bodies, environments, and emotional representations without being bound to physical
reality. Through Al-generated visuals, individuals not only produce an aesthetic
appearance but also re-construct their identity narratives and strengthen the
performative self-presentations they offer to their social media audiences. The study
examined selected Al images and user content shared on the social media platform
Instagram using descriptive analysis methods. During the examination process, the
aesthetic preferences of the images were evaluated in detail, as well as the ways in which
users framed, presented, and related to these images. The findings reveal that artificial
intelligence functions not only as a visual production technology but also as a cultural
practice that makes visible the flexible, multi-layered and performative structure of digital
identity. Users' use of Al photographs to manage follower perception, present an idealised
image of themselves, or expand their personal expression spaces signals a new
transformation in the nature of social media interactions. Consequently, Al visuals emerge
as a powerful tool that transforms identity production processes in social media culture.
This study contributes to the literature on digital identity and representation, offering an
important perspective for understanding how artificial intelligence shapes individuals'
ways of expressing themselves, seeking social acceptance, and forming social
relationships.

Keywords: Digital Identity, Social Media Culture, Al-Generated, Visual Representation,
Identity Construction
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GOZETIM KAPITALIZMi CAGINDA DiJiTAL EMEGIN
OYUNLASTIRILMASI

Taylan MARAL"

Oz

Dijital teknolojilerin glindelik hayata entegrasyonu, emek siireglerini geleneksel fabrika
diizeninden c¢ikarip algoritmik bir yonetim modeline tasimistir. Shoshana Zuboff'un
"Gozetim Kapitalizmi” olarak tanmimladigl, insan deneyiminin hammadde olarak
kullanildigi bu yeni ekonomik dizende, emek iizerindeki denetim mekanizmalar
seffafligin1 yitirmekte ve oyunsu bir karaktere biirlinmektedir. Verinin "yeni petrol"
olarak nitelendirildigi bu ekosistemde, platformlar calisanlarin her hareketini kayit altina
alarak, bu verileri davranigsal 6ngoru pazarlarinda ticari bir degere dontistiirmektedir.
Bu ¢alismanin temel amaci; gig ekonomisi kapsaminda faaliyet gosteren kurye ve hizmet
uygulamalarinin, "oyunlastirma" (gamification) tekniklerini kullanarak emek
somiiriistini nasil maskeledigini ve is¢inin rizasini nasil imal ettigini ortaya koymaktir.
Arastirmanin kavramsal g¢ergevesini, Julian Kiicklich’in "playbor" (oyun-is) kavrami ve
Foucault'nun panoptikon metaforunun dijitallesmis hali olusturmaktadir. Calismada
metodoloji olarak, nitel arastirma yontemlerinden betimsel analiz ve elestirel literatiir
taramasi tercih edilmistir. Bu kapsamda, istege bagl hizmet (on-demand) platformlarinin
arayluzlerinde kullanilan puan toplama, seviye atlama, rozet kazanma ve liderlik tablolari
gibi oyun dinamikleri incelenerek, bu mekanizmalarin is¢i davranisi tizerindeki zorlayici
etkileri analiz edilecektir. Calisma, oyunlastirmanin literatiirde genellikle "motivasyon
artiricl" pozitif bir ara¢ olarak ele alinmasinin aksine; iscileri stirekli bir rekabet ve
gozetim dongiisiine sokan bir denetim teknolojisi oldugunu vurgulamaktadir. Bu siirecte,
iscilerin "6zglr iradeleriyle" daha fazla ¢alisiyormus gibi hissetmeleri saglanirken, aslinda
algoritmik bir manipiilasyonun nesnesi haline geldikleri gercegi irdelenecektir. Ozellikle
bos zaman ve ¢alisma zamani arasindaki sinirlarin siliklestigi bu hibrit emek rejimi,
iscinin sadece emegini degil, tiim yasam pratigini platforma entegre etmesini zorunlu
kilmaktadir. Arastirma, algoritmik yonetimin oyunlastirma yoluyla is¢i otonomisini nasil
asindirdigini gostererek, gozetim calismalarn ve dijital emek literatiiriine elestirel bir
katki saglamay1 hedeflemektedir.

Anahtar Kelimeler: Gozetim Kapitalizmi, Oyunlastirma, Dijital Emek, Algoritmik
Denetim, Playbor

The GAMIFICATION of DIGITAL LABOR in the AGE of SURVEILLANCE CAPITALISM
Abstract

Digitalisation shapes practices in the public sphere as well as in the individual’s private
sphere. It can be said that the digital space forms a pulicyber space, nourished by both
public, private, and virtual domains. In the pulicyber space, which is largely part of a male-
dominated order, gender identities are performatively reconstructed. During this process,
the algorithmic structure of digital platforms invisibly guides users’ behaviour, thereby
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facilitating the reproduction of male-dominated norms. In this sense, the sexual politics
emerging in new formations cannot escape the dynamics of male-dominated society and
are creating a digital patriarchy. In other words, the visibility, accessibility and data-based
surveillance offered by digitalisation are shifting the male subject’s control over women
not only to a psychological level, but also to a technological one. In this way, surveillance
capitalism integrates itself into digital dating relationships. The concept of pulicyber
space refers to new social sphere in which the practices of the public and private domains
intertwine in the digital environment, oscillating between visibility and surveillance. This
hybrid space, despite the discourses of freedom offered by digitalization, enables the male
subject to transform and reproduce his forms of domination. In line with Shoshana
Zuboff’'s concept of “surveillance capitalism” emotional relationships and intimate
experiences have now become part of data-driven economy of surveillance and control.
This study will examine digital dating culture using the documentary Catfishing
Nightmare (2024) as an example. Through the breadcrumbing behaviour observed in the
documentary in question, it will decipher the male subject’s domination over women
through intermittent interest, emotional manipulation and uncertainty. Employing a
qualitative case study method, this study aims to reveal the power asymmetries in digital
relationships by analyzing the narrative structure, character dynamics, and forms of
digital interaction presented in the documentary. The study will also open a discussion on
digital rights and freedoms within the pulicyber space, reminding of the necessity to
protect human rights and women’s rights on the internet. In this respect, the study aims
to contribute to feminist media theory by revealing new forms of gender inequality in
digitalised social relations.

Keywords: Surveillance Capitalism, Gamification, Digital Labor, Algorithmic Control,
Playbor
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ELEKTRONIK DEVLETTEN DIiJiTAL DEVLETE: DEVLET GOZETIMINDE
GUVENLIK ve MAHREMIYET DENKLEMIi

Tugce GUR TURKDOGAN*

0z

Mevcut toplumsal formasyonda, yagsamin tiim alanlarinda oldugu gibi devletin ve devlete
ait yapilarin teknolojiyle kesismesi onemli degisiklikler yaratmaktadir. Biirokrasinin
form degistirerek hem daha goriinmez hale gelmesi hem de kontrol katmanlarinin
artmasi, mahremiyet ve giivenlige iliskin yeni sorun alanlarinin ortaya ¢ikmasina neden
olmaktadir. Devletler tarafindan tglincii kisiler (sirketler) aracilifiyla toplanan ve
depolanan kisisel verilerin hacmi, veri ihlalleri ve kottliye kullanim risklerini arttirmakta;
vatandas verilerinin gizliliginin saglanmasi ise zorunlu bir ihtiya¢ haline gelmektedir
(Adni ve ark., 2024). Kisisel veriler kimi durumlarda yurttaslarin rizasina dayal olarak,
kimi durumlarda ise bir zorunluluk cercevesinde ¢esitli aktorlerle paylasilmaktadir. Bu
surecte riza uretiminin temel gerekcesi olarak “giivenlik” 6ne ¢ikarilmaktadir. Devletin
sinirlarinin, 6zel alanin sinirlar1 aleyhine genislemesi ise mahremiyet ihlallerini
beraberinde getirmektedir. Turkiye’de pandemi déneminde zorunlu olarak kullanilan
Hayat Eve Sigar uygulamasi, bireylerin saglik durumunu ve mekansal hareketliligini
izleyerek mahremiyetin biyopolitik bir ara¢ olarak sinirlandirilmasina érnektir. Kent
genelindeki glivenlik kameralar1 ve plaka tanima sistemleri kamusal alan go6zetimini
stirekli hale getirirken, e-Devlet sistemlerindeki merkezi veri tabanlar1 ve yasanan veri
sizintilari, bireysel bilgilerin giivenlik gerekcesiyle toplu bicimde islenmesinin
mahremiyet iizerindeki etkilerini gostermektedir. Diinyada ise Cin’in Sosyal Kredi
Sistemi, vatandaslarin davraniglarini izleyip puanlamaya tabi tutarak giivenlik ve
toplumsal diizen gerekgesiyle mahremiyeti sinirlandirmakta; Moskova’daki CCTV aginin
ylz tanima teknolojisiyle birlikte kullanilmasi, bireylerin rizasi olmaksizin biyometrik
verilerinin islenmesine ve bu durumun 6zgiir toplanma hakki ile 6zel yasam hakkinin ihlal
edilmesine yol a¢maktadir (Human Rights Watch, 2020). Ayrica sosyal medya
kullaniminin  hukuki siireclerde delil olarak degerlendirilmesi, oto-sansiirii
yayginlastirmakta ve yaratici ile 6zerk kolektif 6znenin ifade alanlarini daraltmaktadir.
Dijital devletle birlikte mahremiyetin kisinin kendisine, cevresine, devlete ve sermayeye
kars1 kaybedildigi vurgulanmakta, devletin bu siirecte gozetim ve kontrol isleviyle
iliskisel bir giic odag1 haline geldigi belirtilmektedir (Akman ve Ovgiin, 2022: 35). Bu
cercevede mahremiyetin dontislimii yalnizca teknik bir mesele olarak degil, ayn1 zamanda
iktidarin ag biciminde isleyen yeni yapilanmalarinin bir gostergesi olarak
degerlendirilmektedir.

Anahtar Kelimeler: Dijital Devlet, Mahremiyet, Kisi Hak ve Ozgiirliikleri, Giivenlik,
Gozetim
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From E-GOVERNMENT to DIGITAL GOVERNMENT: The SECURITY and PRIVACY
EQUATION UNDER STATE SURVEILLANCE

Abstract

In the current social formation, the intersection of the state and state-owned structures
with technology is creating significant changes, as it is in all areas of life. The
transformation of bureaucracy, making it both more invisible and increasing the layers of
control, is leading to the emergence of new problem areas related to privacy and security.
The volume of personal data collected and stored by states through third parties
(companies) increases the risk of data breaches and misuse; ensuring the confidentiality
of citizen data has become a necessity (Adni et al., 2024). Personal data is shared with
various actors, in some cases based on the consent of citizens, and in other cases as a
matter of necessity. In this process, “security” is put forward as the fundamental
justification for obtaining consent. The expansion of the state's boundaries at the expense
of the boundaries of the private sphere brings with it privacy violations. The Hayat Eve
Sigar (Life Fits at Home) application, which was mandatory in Turkey during the
pandemic, is an example of privacy being restricted as a biopolitical tool by monitoring
individuals' health status and spatial mobility. Security cameras and license plate
recognition systems throughout the city make public space surveillance constant, while
central databases in e-Government systems and data leaks demonstrate the impact on
privacy of the collective processing of personal information for security reasons. Globally,
China's Social Credit System restricts privacy under the pretext of security and social
order by monitoring and scoring citizens' behavior; The use of facial recognition
technology in conjunction with the CCTV network in Moscow leads to the processing of
individuals' biometric data without their consent and results in the violation of the right
to freedom of assembly and the right to privacy (Human Rights Watch, 2020).
Furthermore, the use of social media as evidence in legal proceedings promotes self-
censorship and narrows the scope of expression for creative and autonomous collective
subjects. It is emphasized that with the digital state, privacy is lost to the individual, their
environment, the state, and capital, and it is stated that the state has become a relational
power center in this process with its surveillance and control function (Akman and Ovgiin,
2022: 35). Within this framework, the transformation of privacy is evaluated not only as
a technical issue but also as an indicator of the new networked structures of power.

Keywords: Digital State, Privacy, Individual Rights and Freedoms, Security, Surveillance
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YAPAY ZEKA CAGINDA OLUM SONRASI: YENI NESIL DiJiTAL KIMLIK ve
SIMULASYON PRATIKLERI

Tiirker SOGUTLULER*

0z

Yapay zeka teknolojileri glindelik yasami yasami 6nemli 6l¢lide etkilemis, son déonemde
olim sonrasi dijital kimliklerin insasi ile iliskilendirilmeye baslamistir. Modern ¢agda
yapay zeka uygulamalar1 araciligiyla 6len kisilerin simiile edilebilmesi miimkiin hale
gelmis; hatirlama, unutma ve bellek kavramlar yeniden tanimlanmaya baslanmistir.
Yasam siirecinde kayda alinan ses ve goriintiilerin yasam sonrasinda dijital kopyalara
aktarilmasi, hayat ve 6liim arasindaki keskin sinirlarin muglaklasmaya basladigi yontinde
fikirlerin ortaya atilmasina zemin hazirlamistir. Yeni yapay zeka uygulamalari, zamanin
ve fiziksel mevcudiyetin sinirlarin1 agsmay1 amaglayarak “gercek kimlik” ile “insa edilmis
kimlik” iizerine yeni bir tartigma baslatmustir. Iletisim bilimleri, psikoloji ve sosyoloji gibi
koklii disiplinler, yasam sonrasinda verilerin kime ait oldugu, nasil muhafaza edilecegi,
yeniden TUretimin etik olup olmadigl, yakinlar tizerinde olumsuz etkiler yaratip
yaratmayacagi gibi hususlari sorgulamaya agmis; calismalar genellikle dijital miras, veri
etigi, mahremiyet kavramlari ¢er¢cevesinde konuya odaklanmistir. Yakinini kaybeden bir
bireyin, yapay zeka araclari ile olusturulmus dijital bir kopyasi ile etkilesim kurmasinin
oliim ve yas siirecinin alisilagelmis dogasini degistirecegi fikri egemen olmustur. Insa
edilmis kimliklere dayanan yeni dijital iletisim bicimlerinin yas siirecini deneyimlemeyi
engelleyebilecegi, yas siirecini ertelemeye neden olabilecegi, kaybetme hissini
artirabilecegi, dijital kopya ile asir1 bag kurmaya yol agabilecegi endiseleri mevcuttur. Bu
nedenle olen Kkisilerin verilerinin dijital kopyalarina tasinmasi ve insa edilmis kimlikler
olusturulmasi konusu hem etik hem sosyal hem de psikolojik yonleriyle arastirilmasi
gereken bir yeniliktir. Bu ¢alisma insanlarin, yasamlarini kaybetmis yakinlariyla dijital
kopyalar araciligiyla iliskilerini siirdiirmesini miimkiin kilmay1 vaat eden uygulamanin
etik, sosyal, psikolojik boyutlarini posthiimanist teori ¢ergevesinde tartismak amaciyla
gerceklestirilmistir. Yasam stlrecinde izin alinmaksizin o6limle birlikte verileri
anonimlestirmenin ya da yapay zeka araglariyla iliskilendirmenin etik agidan sorunlu bir
yaklasim oldugu goriilmistiir. Dijital kopyalarin, yakinin1 kaybeden birey lizerinde yas
surecini erteleme, kayip hissini artirma veya yok etme, gecmisle ya da dijital kopyayla
asirt iletisim kurma egilimini artirmaya yol acabilecegi belirlenmistir. Gelecekte
yayginlasma potansiyeli tasiyan bu uygulamalarin olumsuz etkilerinden korunabilmek
icin sistematik bicimde 6neriler sunulmustur.

Anahtar Kelimeler: Yapay Zeka, Oliim Sonras: Avatarlar, Dijital Iletisim, Dijital Kimlik,
Veri Etigi
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POST-DEATH 1n the AGE of ARTIFICIAL INTELLIGENCE: NEW GENERATION
DIGITAL IDENTITY and SIMULATION PRACTICES

Abstract

Artificial intelligence technologies have significantly impacted daily life and have recently
begun to be associated with the construction of digital identities after death. In the
modern era, it has become possible to simulate deceased individuals through artificial
intelligence applications; the concepts of remembering, forgetting, and memory have
begun to be redefined. The transfer of audio and video recordings captured during life
into digital copies after death has paved the way for ideas suggesting that the sharp
boundaries between life and death are becoming blurred. New artificial intelligence
applications aim to transcend the limits of time and physical presence, sparking a new
debate about “real identity” versus “constructed identity.” Established disciplines such as
communication sciences, psychology, and sociology have opened up questions about who
owns the data after death, how it should be preserved, whether reproduction is ethical,
and whether it will have negative effects on loved ones; studies have generally focused on
the subject within the framework of digital inheritance, data ethics, and privacy concepts.
The prevailing idea is that an individual who has lost a loved one interacting with a digital
copy created using artificial intelligence tools will change the conventional nature of the
death and mourning process. There are concerns that new forms of digital communication
based on constructed identities may prevent the experience of the mourning process,
cause it to be delayed, increase feelings of loss, and lead to excessive attachment to the
digital copy. Therefore, the transfer of deceased individuals&#39; data to digital copies
and the creation of constructed identities is an innovation that needs to be explored in
terms of its ethical, social, and psychological dimensions. This study was conducted to
discuss the ethical, social, and psychological dimensions of an application that promises
to enable people to maintain relationships with their deceased loved ones through digital
copies, within the framework of posthumanist theory. It has been observed that
anonymizing data upon death without consent during the lifetime, or linking it with
artificial intelligence tools, is an ethically problematic approach. It has been determined
that digital copies may delay the grieving process for individuals who have lost a loved
one, increase or eliminate feelings of loss, and lead to an increased tendency to
communicate excessively with the past or with the digital copy. Systematic
recommendations have been made to protect against the negative effects of these
applications, which have the potential to become widespread in the future.

Keywords: Artificial Intelligence, Post-Death Avatars, Digital Communication, Digital
Identity, Data Ethics
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FORTNITE METAVERSE KONSERLERINDE FLOW DENEYiMi: TRAVIS
SCOTT KONSERI YORUMLARI UZERINE TEMATIK BIR ANALIZ

Ufuk GULER®, Dogukan ILHAN**
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Bu arastirmanin amaci, Fortnite platformunda sanal olarak gergeklestirilen Travis Scott
konserlerine katilan kullanicilarin dijital deneyimlerini Mihaly Flow Teorisi ¢cergevesinde
inceleyerek, bu deneyimlerin psikolojik yapisini ve sanal ortamda ortaya c¢ikan flow
durumlarini analiz etmektir. Flow deneyimini anlamlandirmak amaciyla teorinin dokuz
temel bileseninin (6rnegin zaman algisinin kaybs, acik hedefler, aninda geri bildirim, oto-
telik deneyim, kontrol duygusu vb.) yan1 sira literatiirde Flow'u destekleyen
“immersiyon” (dijital ortama duygusal ve bilissel gomiilme) ve “varlik” (presence -
kullanicilarin oradaymis gibi hissetmesi) kavramlar: da analiz kapsaminda ele alinmistir.
Arastirmanin verileri, konsere iliskin katilimci deneyimlerinin paylasildigi Youtube
platformundaki kullanici yorumlari olusturmaktadir. Bu yorumlarin igerisinden anlamsiz
(reklam iceren) yorumlar ayiklanarak 100 yorum analiz i¢in veri seti olarak secilmistir.
Arastirmada elde edilen veriler nitel arastirma yontemlerinden tematik analiz yontemi
baglaminda MAXQDA yazilimi kullanilarak analiz edilmistir. Her bir yorum, Flow
Teorisi'nin bilesenleri dogrultusunda dikkatlice okunmus ve anlamli ifadeler temel
alinarak kodlanmistir. Boylece, yalnizca Flow'un dogrudan yansimalari degil, bu deneyimi
giiclendiren algilar da dikkate alinmistir. Analiz sonucu ulasilan bulgularda, kullanicilarin
metaverse ortami konserlerinde yogun bir Flow deneyimi yasadiklarini géstermektedir.
Katilimcilar siklikla zaman algisinin kayboldugunu, avatarlar1 araciligiyla sahneye
entegre olduklarini ve deneyimin etkileyici bir biitiinliik sunduguna yonelik ifadeler
cogunluktadir. Miizik, gorsel-isitsel uyaranlar ve interaktif unsurlar Flow'un temel
tetikleyicileri arasinda 6ne ¢ikmistir. Sonu¢ olarak, Fortnite metaverse konserlerinin
sadece dijital eglence sunmadigl, ayni zamanda kullanicilarin kendilerini icinde
hissettikleri, duygusal ve zihinsel olarak yogun bir deneyim yasadiklar1 ortamlar sundugu
gorilmustiir. Elde edilen veriler, kullanicilarin immersiyon ve varlik algilarinin bu
deneyimi nasil etkiledigini ortaya koymaktadir. Boylece Fortnite metaverse konserlerinin
yalnizca oyun-i¢i etkinlik olarak degil, ayn1 zamanda gii¢lii bir dijital deneyim alani
sundugu tespit edilmistir.

Anahtar Kelimeler: Flow Teorisi, Metaverse Konseri, Dijital Deneyim

*Yiiksek Lisans Ogrencisi, Siileyman Demirel Universitesi, E-posta: ufukguler89 @gmail.com
*Yiiksek Lisans Ogrencisi, Silleyman Demirel Universitesi, E-posta: dogukanilhan3558@gmail.com

155


mailto:ufukguler89@gmail.com
mailto:dogukanilhan3558@gmail.com

The FLOW EXPERIENCE at FORTNITE METAVERSE CONCERTS: A THEMATIC
ANALYSIS of TRAVIS SCOTT CONCERT REVIEWS

Abstract

This study aims to examine the digital experiences of users who participated in Travis
Scott's virtual concerts on the Fortnite platform within the framework of Mihaly
Csikszentmihalyi’'s Flow Theory and to analyze the psychological structure of these
experiences and the flow states that emerged in the virtual environment. In addition to
the nine core components of the Flow experience (e.g., loss of time perception, clear goals,
immediate feedback, autotelic experience, sense of control), the study also incorporates
the concepts of immersion (emotional and cognitive absorption in a digital environment)
and presence (the feeling of “being there”) which are frequently associated with Flow in
the literature. The data of the study were collected from user comments shared on the
YouTube platform regarding the concert experience. After removing irrelevant or
advertisement-based comments, a dataset of 100 comments was selected for analysis. The
data were analyzed using thematic analysis, a qualitative research method, with the
assistance of MAXQDA software. Each comment was examined in accordance with the
components of Flow Theory and coded based on meaningful expressions. This approach
enabled the analysis of not only the direct reflections of Flow but also the perceptions that
reinforce the experience. The findings show that users experienced an intense state of
Flow during the metaverse concerts. Participants frequently mentioned the loss of time
perception, their integration into the stage through their avatars, and the holistic and
immersive nature of the experience. Music, audiovisual stimuli, and interactive elements
emerged as the main triggers of Flow. As a result, the Fortnite metaverse concerts were
found to offer not just digital entertainment but also emotionally and cognitively intense
experiences in which users deeply immersed themselves. The findings reveal how users'
sense of immersion and presence shaped this experience. Therefore, Fortnite metaverse
concerts are identified not merely as in-game events but as powerful digital experience
platforms.

Keywords: Flow Theory, Metaverse Concert, Digital Experience
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ALGORITMIK ONYARGI ve KADIN TEMSILI: DIJITAL PLATFORMLARDA
GOZETIM KAPITALiZMININ TOPLUMSAL CINSIYETE ETKIiSi

Ulkii Mehtap ZOROGLU*

Oz

Dijitallesme, gazetecilik pratiklerini koklii bicimde dontisturiirken, géruntrlik ve erisim
dinamiklerini insan faktoriinden algoritmik yapilara devretmistir. Ancak bu teknolojik
dontlisiim, toplumsal cinsiyet temelli esitsizlikleri ortadan kaldirmak yerine, ¢ogu zaman
mevcut yapisal sorunlari yeniden ilretmektedir. Bu arastirma, gozetim kapitalizmi
baglaminda dijital platformlarda kadin gazetecilerin goriiniirliik sorununu incelemeyi ve
algoritmik 6nyarginin bu goériinmezlik lzerindeki etkisini kavramsal ve analitik bir
cercevede tartismayl amaglamaktadir. Kuramsal ¢cerceve, Shoshana Zuboff'un “gbzetim
kapitalizmi” yaklasimi ile feminist medya teorisinin kesisim noktasinda sekillenmektedir.
Bu baglamda c¢alisma, dijital medya platformlarinin kadin gazetecilere ait igerikleri hangi
kategorilere ayirdigini, hangi haber tiirlerini 6ne c¢ikardigini ve ne tiir iceriklerde
gorlnirlik kisitlamalar1 yasandigini sorgulamaktadir. Algoritmalarin tarafsiz teknik
yapilar olarak degil, kiiltiirel kodlar ve toplumsal normlarla beslenen sistemler olarak
isledigi; bu nedenle cinsiyet temelli ayrimcilik bicimlerini ¢ogu zaman goriinmez bir
sekilde yeniden trettigi savunulmaktadir. Boylece ¢calisma, dijital ortamda yerlesik hale
gelen yapisal sessizlestirme stireclerine elestirel bir perspektif sunmaktadir. Yontemsel
olarak nitel icerik analizi tercih edilmistir. Tiirkiye’de dijital haber ekosisteminde aktif
olarak yer alan kadin gazetecilerin sosyal medya paylasimlari ve haber icerikleri
belirlenen dénem araliginda incelenmis; veriler “temsil”, “gérintrlik”, “sessizlestirme”,
“taciz” ve “algoritmik 6neri” temalar altinda kodlanmistir. Ayrica dijital taciz ve platform
temelli gorunirlik politikalarinin kadin gazetecilerin mesleki gorinirligiinii nasil
etkiledigi de degerlendirilmistir. Elde edilen bulgularin, toplumsal cinsiyet esitligi
perspektifinden dijital gazetecilikte algoritmik 6nyargi tartismalarina kuramsal ve pratik
diizeyde katki saglamasi ve kadin gazetecilerin dijital kamusal alandaki varliginin yapisal
bir goriintirliik miicadelesi oldugunu ortaya koymasi beklenmektedir.

Anahtar Kelimeler: Algoritmik Onyarg), Gozetim Kapitalizmi, Kadin Temsili, Dijital
Platformlar, Toplumsal Cinsiyet

The IMPACT of ALGORITHMIC BIAS on the VISIBILITY of WOMEN JOURNALISTS in
the CONTEXT of SURVEILLANCE CAPITALISM

Abstract

Digitalization has profoundly transformed journalistic practices, shifting visibility and
access dynamics from human-centered processes to algorithmic systems. However, this
technological shift has not eliminated gender-based inequalities; instead, it has at times
reproduced them in new digital forms. This research aims to examine the visibility
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challenges faced by women journalists on digital platforms within the framework of
surveillance capitalism, and to explore how algorithmic bias contributes to this
invisibility. The theoretical framework is shaped at the intersection of Shoshana Zuboff’s
concept of surveillance capitalism and feminist media theory. From this perspective, the
study analyzes how digital media platforms classify the content produced by women
journalists, what types of news are prioritized, and in which cases their work is pushed
into the background. The study argues that algorithms are not neutral structures; rather,
they reproduce existing inequalities through social norms and cultural biases. Thus, the
research provides a critical reading of gendered representations embedded within
technological systems. Methodologically, the study adopts qualitative content analysis.
Social media posts and news content produced by women journalists actively working in
the digital news ecosystem in Turkey were examined within a specified time period. The
data were coded and interpreted under themes such as “representation,” “visibility,”
“silencing,” “harassment,” and “algorithmic suggestion.” Additionally, online harassment,
digital silencing, and platform-based visibility policies were incorporated into the
analysis. The findings are expected to contribute both theoretically and practically to
discussions on algorithmic bias in digital journalism from a gender equality perspective.
The study demonstrates that the presence of women journalists in digital public spheres
is not merely an individual struggle but also a structural battle for visibility.

Keywords: Algorithmic Bias, Surveillance Capitalism, Women’s Representation, Digital
Platforms, Gender
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ARAMA MOTORU OPTiMIZASYONUNUN DONUSUMU:
SE0-RAO KAVRAMLARININ KARSILASTIRMALI ANALIZI

Yasemin CAKAR®, Rabia OREN*, Deniz YENGIN**

Oz

Insan yasamina hizla entegre olan dijital doniisiim ve yapay zeka teknolojilerinin gelisimi,
kullanicilarin bilgiye erisim ve tiiketim aliskanliklarini kayda deger 6lcilide degistirmekte
ve gelistirmektedir. Arama motoru optimizasyonu olarak Tiirkceye cevrilen SEO kavramy,
kullanicinin internet aramalarinda, internet sitelerinin arama motorlarinda daha st
siralarda goriinmesini saglayan teknik bir uygulama amaciyla kullanilmaktadir.
Dolayisiyla arama motoru optimizasyonu aranma ve tiklanma oranlarina gére yeni bir
ekonomi yaratmaktadir. Web tabanl igerik lretiminde tiiketimin artirilmasi ig¢in
kullanilan SEO da yapay zeka teknolojisiyle birlikte donemin sartlarina uyum saglayarak
donlisiimiin bir parcasi olmaya baslamistir. Kullanicilarin giindelik yasamlarinda sikca
kullandig1 yapay zeka, ‘Retrieval Augmentation Optimization’ (RAO) kavraminin
olusmasina zemin hazirlamistir. Dilimize ‘bilgi getirme tabanli optimizasyon’ seklinde
cevirebilecegimiz RAO, icerik iireticilerinin veya web sitelerinin, yapay zeka sistemlerinin
bilgi cekme ve yanit liretme siirecinde kendi iceriklerini kaynak olarak kullanabilmesini
optimize etme yontemidir. Bu baglamda yapay zeka ekseninde bilgi tiiketimi aliskanliklar
da sekil degistirmektedir. Clinki gliniimtzde kullanicilar, giindelik bilgi gereksinimlerini
gidermek amaciyla bir¢ok soruyu dogrudan yapay zeka tabanli uygulamalara
danismaktadir. Yemek tarifleri, hava durumu, kiyafet kombinleri veya basit dil ¢evirileri
gibi giindelik temalar yapay zeka tabanli uygulamalara sorulmaktadir. Yapay zeka ve
kullanici arasinda bilgiye erisim siireclerini hizlandiran RAO uygulamasi, kullanicilarin
bilgi tiiketim bigimlerini yeniden sekillendirerek SEO kavraminin déniisiimiinii zorunlu
kilmaya baslamistir. Calismanin ana amaci, arama motoru optimizasyonu temelli dijital
icerik uretim stureglerinin yapay zeka ekseninde RAO’ya evrimini incelemektir. Bu
calisma bir derleme niteligi tasimakta olup SEO ve RAO kavramlarinin literatiir
cercevesinde ele alinmasini amaglamaktadir. Calismada her iki kavramin tanimlanmas;,
benzer ve farkli yonlerinin ortaya konulmasi, aralarindaki iliski dinamiklerinin
aciklanmasi ve bu dogrultuda kavramsal bir haritanin olusturulmasi hedeflenmektedir.
Boylece arama motoru optimizasyonu temelli dijital icerik iiretim siireclerinin yapay zeka
ekseninde RAQ’ya dogru gecirdigi doniisiimiin kuramsal zemini ortaya konulacaktir.
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TRANSFORMATION of SEARCH ENGINE OPTIMIZATION: A COMPARATIVE
ANALYSIS of SEO and RAO CONCEPTS

Abstract

The rapid integration of digital transformation and the development of artificial
intelligence technologies into human life significantly alter and enhance users’
information access and consumption habits. Search Engine Optimization (SEO),
translated into Turkish as “arama motoru optimizasyonu,” is used as a technical practice
aimed at increasing the visibility of websites in search engine results. Therefore, SEO
creates a new economy based on search and click-through rates. SEO, which is employed
to increase consumption in web-based content production, has begun to adapt to
contemporary conditions with artificial intelligence technologies and has become part of
this transformation. The frequent use of artificial intelligence in users’ daily lives has
paved the way for the emergence of the concept of “Retrieval Augmentation Optimization”
(RAO). RAO, which can be translated into Turkish as “bilgi getirme tabanl optimizasyon,”
refers to a method that enables content producers or websites to optimize the use of their
content as a source during the information retrieval and response generation processes
of artificial intelligence systems. In this context, information consumption habits are also
being reshaped around artificial intelligence. Today, users frequently consult Al-based
applications to meet daily information needs, such as recipe searches, weather forecasts,
outfit combinations, or simple language translations. RAO applications, which accelerate
information access processes between artificial intelligence and users, have begun to
make the transformation of SEO inevitable by reshaping information consumption
practices. The main purpose of this study is to examine the evolution of digital content
production processes based on search engine optimization toward RAO within the axis of
artificial intelligence. This study is a literature review and aims to discuss the concepts of
SEO and RAO within the scope of existing literature. The study intends to define both
concepts, reveal their similarities and differences, explain the dynamics of the
relationship between them, and construct a conceptual map accordingly. Thus, the
theoretical basis of the transformation from SEO-based digital content production
processes toward RAO in the context of artificial intelligence will be presented.

Keywords: RAO, Search Engine Optimization, Artificial intelligence, Digital
Transformation
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SOSYAL MEDYADA KISISELLESTIRILMIS iCERIK DENEYIMI:
KULLANICILARIN DUYUSSAL ve BILISSEL TEPKILERI UZERINE
FENOMENOLOJiK BIR CALISMA

Yusuf Zafer Can UGURHAN*

0z

Giiniimiizde sosyal medya platformlarinda igerik akisi, giderek algoritmik kisisellestirme
mekanizmalari tarafindan sekillendirilmektedir. Kullanicilarin ana sayfada, hikayelerde,
Reels’te ya da Kesfet/For You béliimlerinde gordiikleri igerikler, bu sistemlerin se¢imine
gore siralanmaktadir. Kisisellestirilmis icerikler bir taraftan bilgiye ve eglenceye hizli
erisim saglarken, diger taraftan kullanicilarin ne gordiikleri, neye ne kadar siire
ayirdiklar ve platformda nasil konumlandiklar tizerinde gériinmez bir denetim hissine
yol acabilmektedir. Literatiirde kisisellestirme ¢ogunlukla teknik performans, etkilesim
ve pazarlama verimliligi tizerinden ele alinirken, elestirel calismalar mahremiyet,
gozetim, filtre balonlar1 ve manipiilasyon risklerini vurgulamaktadir. Buna karsin,
kullanicilarin kisisellestirilmis igerikleri nasil hissettikleri, nasil anlamlandirdiklar1 ve
ozerklik algilarini nasil kurduklar: sinirli bigimde tartisilmaktadir. Bu yoniiyle ¢alisma,
sosyal medyada algoritmik Kkisisellestirmeye iliskin tartismalar1 kullanicilarin 6znel
duyussal ve bilissel deneyimlerini merkeze alarak derinlestirmekte ve literatiideki
kullanic1 odakl nitel bilgi eksikligini gidermeye katki sunmaktadir. Arastirmada, nitel
arastirma yontemlerinden fenomenolojik desen kullanilarak, 22 sosyal medya
kullanicisiyla derinlemesine goriismeler gerceklestirilmistir. Niteliksel analiz sonucunda
a) algoritmik yonlendirilme ve mahremiyet kaygisi, b) icerik kisitlilig1 ve c) sosyallesme
ve icerik deneyimi biitiinliigii temalar1 ortaya konulmustur. Bulgular, katilimcilarin
kisisellestirilmis akislarda belirgin bir yonlendirilmislik hissettiklerini ve bu hissi
platform deneyimlerinin bilissel ve duyussal boyutlarini bicimlendiren bir unsur olarak
anlamlandirdiklarini gostermektedir. Bu nedenle katilimcilar, veri kullanimina iliskin
daha agik ve anlasilir bilgilendirme yapilmasin1 beklemektedir. Boylece platforma
duyulan giivenin ve kontrol algisinin artacag: diisiiniilmektedir. Ote yandan, arayiiziin
kolay kullanimi gibi teknik avantajlar deneyimi daha akici kilmakla birlikte reklam
yogunlugu kullanici deneyimini olumsuz bicimlendiren temel sorunlardan biri olarak dile
getirilmistir. Katilimc1 beklentileri dogrultusunda platformlarin reklamsiz kullanim
seceneklerini daha erisilebilir hale getirmesi, 6neri sistemlerinin isleyisine dair seffaflig
artirmas1 ve oOnerileri daha nis ve c¢esitli iceriklerle zenginlestirmesi o6nemli
gorilmektedir. Son olarak, tartisma ve paylasim araglar1 platformlarda zaten mevcut
olmakla birlikte bu araglarin icerik etrafinda daha nitelikli topluluk etkilesimi ve yapici
geri bildirim tretimini tesvik edecek bigimde gelistirilmesi 6nerilmektedir.
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PERSONALIZED CONTENT EXPERIENCE on SOCIAL MEDIA: A PHENOMENOLOGICAL
STUDY of USERS’ AFFECTIVE and COGNITIVE RESPONSES

Abstract

Today, content flow on social media platforms is increasingly shaped by algorithmic
personalization mechanisms. The content users see on their home page, in stories, on
Reels, or in the Discover/For You section is ranked according to these systems’ selections.
While personalized content provides quick access to information and entertainment, it
can also lead to an invisible sense of control over what users see, how much time they
spend on it, and how they are positioned on the platform. While the literature mainly
addresses personalization in terms of technical performance, engagement, and marketing
efficiency, critical studies emphasize privacy, surveillance, filter bubbles, and
manipulation risks. However, there has been limited discussion of how users feel about
personalized content, how they interpret it, and how they construct their sense of
autonomy. In this respect, the study deepens the debate on algorithmic personalization in
social media by focusing on users’ subjective emotional and cognitive experiences,
thereby helping fill the gap in user-centered qualitative information in the literature. In
the study, in-depth interviews were conducted with 22 social media users, using a
phenomenological design within qualitative research methods. Qualitative analysis
revealed the themes of a) algorithmic steering and privacy concerns, b) content
limitations, and c) socialization and content experience integrity. The findings show that
participants felt a distinct sense of being directed in personalized feeds and interpreted
this feeling as an element that shaped the cognitive and affective dimensions of their
platform experiences. Therefore, participants expect clearer, more understandable
information about data use. It is believed that this will increase trust in the platform and
the perception of control. On the other hand, while technical advantages, such as the ease
of use of the interface, make the experience more fluid, the density of advertisements has
been highlighted as a fundamental problem negatively shaping the user experience. In
line with participant expectations, platforms need to make ad-free options more
accessible, increase transparency into the functioning of recommendation systems, and
enrich recommendations with more niche and diverse content. Finally, while discussion
and sharing tools are already available on platforms, it is recommended that these tools
be developed to encourage more meaningful community interaction and constructive
feedback on content.

Keywords: Algorithmic Personalization, Social Media, Data Transparency, Privacy,
Phenomenology
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