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ONSOZ

1970’lerde baslayan dijitallesme siirecinin bir uzantisi olarak 90’ yillarda internetin hayatimiza
girmesi, tim insanlik icin 6nemli doniim noktasi olarak degerlendirilmektedir. Bu degisim
riizgarindan en ¢ok etkilenen alanlardan biri de medya olmustur. Yeni medya terimi gazete, radyo
ve televizyon gibi konvansiyonel medyalardan farklilasan sayisal iletisim ortamlarini, internet
aglarini ifade etmek i¢in kullanilmaktadir.

1970’lerin ikinci yarisindan baslayarak giiniimiize kadar uzanan donemde, iletisim ve
enformasyon teknolojilerinde yasanan gelismeler tiim toplumsal siirecler iizerinde 6nemli
doéniisiimler yaratmistir. Ozellikle, kapitalizmin 1970 sonrasi déniisiimiinii aciklamak i¢in “dijital
kapitalizm”, “enformasyon kapitalizmi”, “bilissel kapitalizm” gibi farkli kavramlar
kullanilmaktadir. Kavramlarin biitiinii, 1970’li yillardan itibaren Kkapitalizmde artisa gegen
dijitallesme siirecinin giiniimiiz kapitalizminde temel belirleyen etken oldugunu ifade etmektedir.

Icinde bulundugumuz dénemde, geleneksel medyanin ekonomi politigi alaninda ortaya konan
medya toplum iliskisinin kapitalizme i¢kin yapisi, yeni teknolojiler 1s181nda tartisiilmaya devam
etmektedir. Tiim diinyanin aglar araciligiyla tek bir kiiresel pazar haline gelmesi, araglara erisim
ve araglar1 kullanma becerileri ile derinlesen toplumsal esitsizlik, gdzetimin yeni teknolojiler ile
giiclenmesi, dijital iz takibi, mikro hedefleme stratejileri, kisisel verilerin ticari ve siyasal iletisim
amacli kullanimy, algoritmalar ve filtre balonlari, biiyiik teknoloji sirketlerinin egemenligi, kisiye
ozel reklamlar ve propaganda; kapitalizmin tarihsel stirekliligi icinde yeni iletisim teknolojilerinin
katki sagladig1 yeni duruma kendini uyumlandirarak dijital kapitalizme evrilmesini tartismaya
acmaktadir. Dijital kapitalizm altinda yeni medyanin olanaklari ve sinirliliklari ise kendi ekonomi
politik baglami igerisinde belirlenmektedir.

Istanbul Gelisim Universitesi Iktisadi Idari ve Sosyal Bilimler Fakiiltesi Yeni Medya ve iletisim
Boliimii olarak VI. Uluslararasi Yeni Medya Konferansi’nin ana temasini Yeni Medyanin Ekonomi
Politigi olarak belirledik. Konferansimiza bildiri sunan tim katilimcilara tesekkiir eder ve
bildirilerin yukarida belirtilen ¢ercevede yapilacak tartismalara katki sunmasini temenni ederiz.

6. Uluslararasi Yeni Medya Konferansi Diizenleme Kurulu



PREFACE

The introduction of the Internet into our lives in the 90s, as an extension of the digitalization
process that started in the 1970s, is considered an important turning point for all humanity. One
of the areas most affected by this wind of change was the media. The term new media is used to
refer to digital communication environments and internet networks that differ from conventional
media such as newspapers, radio and television.

In the period starting from the second half of the 1970s and continuing until today, developments
in communication and information technologies have created significant transformations in all
social processes. In particular, different concepts such as "digital capitalism”, "information
capitalism" and "cognitive capitalism" are used to explain the transformation of capitalism after
1970. The whole of the concepts expresses that the digitalization process, which has increased in
capitalism since the 1970s, is the main determining factor in today's capitalism.

In the current period, the structure of the media-society relationship inherent to capitalism, which
is revealed in the field of political economy of traditional media, continues to be discussed in the
light of new technologies. The fact that the whole world has become a single global market through
networks, deepening social inequality with access to and ability to use vehicles, strengthening of
surveillance with new technologies, digital tracking, micro-targeting strategies, use of personal
data for commercial and political communication purposes, algorithms and filter bubbles,
dominance of big tech companies, and personalized ads and propaganda bring up for discussion
the evolution of capitalism into digital capitalism by adapting itself to the new situation
contributed to new communication technologies within its historical continuity. Under digital
capitalism, the possibilities and limitations of new media are determined within their own
political economic context.

As Istanbul Gelisim University, Faculty of Economics Administrative and Social Sciences, New
Media and Communication Department, we determined the main theme of the 6th International
New Media Conference as the Political Economy of New Media. We would like to thank all
participants who submitted papers to our conference and hope that their papers will contribute
to the discussions within the framework mentioned above.

Organizing Committee of the 6th International New Media Conference
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ULUSLARARASI HABER AJANSLARININ INSTAGRAM
PAYLASIMLARINDA HABER DENGESIZLiGi

Adem AYTEN*

0z

Uluslararasi haber dolasiminda haber dengesizligi konusu ilk kez II. Diinya Savasi sonrasi kurulan
uluslararasi diizen igerisinde 1960’1 yillardan itibaren yasanmaya baslayan Kuzey - Giliney
catismasi icerisinde Giiney lilkeleri tarafindan 1970°li yillarda dile getirilmistir. O donemde “refah
diizeyi yiiksek” ve “gelismis” olarak tanimlanan iilkeler daha ¢ok kuzey yarimkiirede toplanmis
olduklarindan “kuzey tlkeleri”, “refah diizeyi diisiik” ve “eski somiirge” iilkeler de daha cok giiney
yarimkiirede toplanmis olduklarindan “gliney {ilkeleri” olarak tanimlanmis ve bu iki kutup
arasindan hem siyasal hem de ekonomik catismalar yasanmistir. Giiney tlkeleri uluslararasi
haber dolasimini gerceklestiren Reuters, AP (Associated Press) ve AFP (Agence France de Press)
ajanslarinin haber dagiliminda ve dolasiminda “kuzey {ilkeleri"ni 6ncelediklerini, olumlu
haberlerin daha ¢ok bu iilkelerden oldugunu, “giiney {iilkelerinin” daha ¢ok olumsuz haberlerle
giindeme geldigini ve bu ajanslarinin giiney {ilkeleriyle ilgili az habere yer verdiklerini
dillendirmislerdir. Bu iilkelerin girisimi sonucunda UNESCO (Birlesmis Milletler Egitim, Bilim ve
Kiiltiir Orgiitii) biinyesinde eski irlandali politikac1 Sean MacBride bagkanliginda bir arastirma
komisyonu (Uluslararasi Iletisim Sorunlar1 Calisma Komisyonu ya da bilinen adiyla MacBride
Komisyonu) olusturulmus bu komisyon ¢alismalar1 sonucunda hazirlanan rapor (Cok Sesli Tek
Diinya) eski Yugoslavya'nin baskenti Belgrad’da kamuoyuyla paylasiimistir. Rapor “gliney
tilkelerinin” uluslararasi haber dolasimiyla ilgili iddialarini ortaya koydugu verilerle desteklemis
ve bir Yeni Diinya Enformasyon ve iletisim Diizeni 6nerisi getirmistir. Peki MacBride Komisyonu
ile ortaya konulan haber dolasimindaki dengesizlik giiniimiizde de devam etmekte midir? 1860l
yillardan beri uluslararasi haber dolasimini aralarinda anlasarak tekellerine almis Reuters, AP ve
AFP haber dagitiminda hala “kuzey iilkelerini” dncelemekte midir ve tarafli haber dagitim
politikas1 mi1 izlemektedir? Bu ¢alismada bu sorular adi1 gecen ti¢ uluslararasi haber ajanslarinin
resmi instagram hesaplarindan paylastiklari haberler icerik analiziyle incelenerek cevaplanmaya
calisiimaktadir? Calisma uluslararasi haber dolasiminda dengesizligin sosyal medya ortaminda
stirdiiriiliip stirdiiriilmedigini ortaya koymasi acisindan alana katki saglayacak niteliktedir.

Anahtar Kelimeler: McBride Komisyonu, Uluslararasi Haber Dolasimi, Kuzey-Giiney Catismasi,
Uluslararas1 Haber Ajanslari

NEWS IMBALANCE IN INSTAGRAM SHARES OF INTERNATIONAL NEWS AGENCIES
Abstract

The issue of news imbalance in international news circulation was first mentioned during World
War IL. It was expressed by the Southern countries in the 1970s within the North-South conflict
that started to occur in the 1960s within the international order established after World War 1L
At that time, the countries defined as "high welfare" and "developed" were defined as "northern
countries” because they were mostly concentrated in the northern hemisphere, and "low welfare"

* Dr. Ogr. Uyesi, Istanbul Gelisim Universitesi, Uygulamal Bilimler Fakiiltesi, Yeni Medya ve Iletisim
Boliimi, E-posta: ademay@gmail.com ORCID: 0000-0003-1968-8776
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and "former colonial” countries were defined as "southern countries" because they were mostly
concentrated in the southern hemisphere. There were both political and economic conflicts
between these two poles. Reuters, AP (Associated Press) and AFP (Agence France de Press)
agencies, which carry out international news circulation in southern countries, prioritize
"northern countries” in news distribution and circulation, positive news comes mostly from these
countries, and "southern countries" come to the fore with more negative news. They stated that
these agencies gave little news about southern countries. As a result of the initiative of these
countries, a research commission (International Communication Problems Study Commission,
also known as the MacBride Commission) was established within UNESCO (United Nations
Educational, Scientific and Cultural Organization) under the chairmanship of former Irish
politician Sean MacBride, and the report prepared as a result of the work of this commission (One
World with Many Voices) ) was shared with the public in Belgrade, the capital of the former
Yugoslavia. The report supported the claims of "southern countries" regarding international news
circulation with the data it presented and proposed a New World Information and Communication
Order. So, does the imbalance in news circulation revealed by the MacBride Commission continue
today? Do Reuters, AP and AFP, which have monopolized the international news circulation by
mutual agreement since the 1860s, still prioritize "northern countries” in news distribution and
follow a biased news distribution policy? In this study, these questions are tried to be answered
by examining the news shared by the three international news agencies on their official Instagram
accounts through content analysis. The study will contribute to the field by revealing whether the
imbalance in international news circulation is maintained in the social media environment.

Keywords: McBride Commission, International News Circulation, North-South Conflict,
International News Agencies



ETERNAL VIGILANCE? THE FUTURE OF CITIZEN JOURNALISM IN THE
AGE OF DIGITAL SURVEILLANCE AND PRIVACY INVASION

Afolabi Qudus OLANREWA]U", Ifeanyichukwu Valerie OGUAFOR?

Abstract

The rise of social media has made it easier for people to become citizen journalists and its
platforms easier to share information and connect with others thus allowing people to report
events that would otherwise go unnoticed. This has created the opportunity for everything and
anything tobe shared with anyone and everyone quickly and in a short time. Imagine your daily
evening routine of scrolling through 100s of social media feeds, either you are laughing at
memes, pranks, etc. Have you ever wondered if this funny meme or prank was preplanned? or
was the videographer just lucky enough to record the poor old lady slipping and falling into
dirty water? Instead of helping he just stood there watching her fall and got it on record for the
reactions of his targeted audience. Well, you are laughing uncontrollably at the joke but how is
the old lady in the video going to feel about this viral content when her grandchild shows it to
her? This study adopts a qualitative research method, as the research utilizes semi structured
interviews to understand participants' reactions to finding out that their privacy has been
invaded. The research will be conducted by showing different participants, videos or memes
that had gone viral by invading their privacy, contents that have embarrassed or exposed
people's private lives to the world through an act of citizen journalism. While this is an
extremely sensitive topic, questions that will enable the understanding of participant emotion
will be carefully selected. The aim of this research is to bring to light a topic that addresses
important ethical and societal considerations surrounding citizen journalism, privacy, and the
role of surveillance in the new age of digital media.

Keywords: Citizen’s Journalism, Digital Media, Privacy, Surveillance
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GAZETECILIGIN YENi SIMULASYONU, ANAHTAR KELiME HABERCILIiGi
VE GAZETECILIK HABER URETIM PRATIKLERININ SEO HABERCILiGINE
DONUSUMU: SABAH, SOZCU, HURRIYET ORNEGI

Ali UNLU", Sibel PERNEKY, Cuma ARMUT?#

0z

Gazetecilik, teknolojiye baglh olarak gelisim gosteren bir kavramdir. Gazetecilik haber tiretim
pratikleri de bu gelisime bagl olarak dontistim gostermektedir. Bu baglamda ¢alismanin amaci;
Gelisen gazetecilik teknikleri kapsaminda, haber iiretim ve se¢im pratiklerine yansimasinin Tiirk
basinindaki sunumunun ortaya konulmasidir. Calisma, 10.05.2023-10.06.2023 tarihleri
arasinda en ¢ok trafik ¢ceken 5 anahtar kelime ve 250 haber ile sinirlandirilmistir. Calisma amaci
ve sinirliliklart dogrultusunda, en cok trafik ¢eken haber siteleri ve SEO haberleri calismanin
evrenini olustururken, Sabah, Sozcli ve Hirriyet gazeteleri c¢alismanin O6rneklemini
olusturmaktadir. Calima, sayisal verilerin analizine imkan taniyan nicel igerik analizi yontemi ile
hazirlanmistir. Arastirma sonuglarina gore gazetelerin, SEO haberciligi kavramina hizh bir gecis
yaptiklar1 go6zlemlenmis ve haber iiretim pratiklerinin bu dogrultuda dontstigi
gozlemlenmistir. Ayrica, en ¢ok trafik ceken anahtar kelimelerin, geleneksel anlamda haber
Uretim pratikleri ile konu bakimindan uyusmadigi ve gazetelerin geleneksel agidan etik
sorunlarina ek olarak yeni sorunlarin ortaya ¢iktig1 saptanmistur.

Anahtar Kelimeler: SEO Haberciligi, Arama Motoru Optimizasyonu, Tiirk Basini, Gazetecilik,
Haber Uretim Pratikleri

NEW SIMULATION OF JOURNALISM, KEYWORD NEWS AND JOURNALISM NEWS
PRODUCTION PRACTICES TRANSFORMATION TO SEO NEWS: SABAH, SOZCU, HURRIYET
EXAMPLE

Abstract

Journalism is a concept that focuses on technology. Journalism news production practices also
vary depending on this development. The aim of the study in this context is to be revealed in the
presentation of the Turkish press, reflecting the news production and selection practices under
the journalism techniques. The study is limited to 5 keywords and 250 news that attract the most
traffic between 10.05.2023-10.06.2023. In line with the purpose and limitedness of the study,
the most traffic-blowing news sites and SEO news are created by the example of the study of
Sabah, Sozcii and Hiirriyet newspapers. Shrub is prepared with quantitative content analysis
method that allows numerical data analysis. According to the results of research, newspapers
have been observed that they have a quick transition to the concept of SEO news and news
production practices have been transformed in this direction. Also, the most traffic- written
keywords have been determined that traditionally news production practices are not in line with
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the subject, and in addition to the traditional ethical problems of newspapers, new problems
arise, which is called the full closure period in our country. Sample limitations were determined
using the purposive sample selection method. The study was prepared by applying the content
analysis method, which offers a general perspective at the point of analysis.

Keywords: SEO News, Search Engine Optimization, Turkish Press, Journalism, News Production
Practices



THE ROLE OF NEW MEDIA ALGORITHMS IN SHAPING DIGITAL
CAPITALISM

Alireza SADOOGH*

Abstract

In the present age, algorithms are the main actors of the digital society. They are the ones that
customize the online experiences of people present in the digital space and help them to access
relevant and desired information and make it easy for them to build online relationships. The
question of this research is whether social media algorithms can lead to the creation of digital
capitalism. Digital capitalism is an economic system that is based on the ownership and control of
digital data. The author believes that new media algorithms can help to create this economic
system because they can be used to collect and analyze large amounts of digital data. This data
can be used for various purposes such as targeted advertising, consumer behavior analysis, and
the development of new products and services. One of the main ways that new media algorithms
can lead to the creation of digital capitalism is targeted advertising. Algorithms can be used to
identify individuals based on their interests, behavior, and other characteristics. This information
can then be used to target individuals with advertisements that are likely to be of interest to them.
This can lead to increased sales and revenue for companies. Another way that new media
algorithms can lead to the creation of digital capitalism is consumer behavior analysis. Algorithms
can be used to track how people use new media and how they interact with advertisements. This
information can be used to better understand what consumers want and need. This information
can then be used to develop new products and services that are more likely to be successful.
Finally, new media algorithms can be used to develop new products and services. Algorithms can
be used to identify new consumer needs and wants and develop products and services that can
meet these needs and wants. This can lead to increased competition and innovation in the market.
Therefore, new media algorithms play an important role in shaping digital capitalism. They can
be used to collect and analyze large amounts of digital data that can be used for various purposes
such as targeted advertising, consumer behavior analysis, and the development of new products
and services.

Keywords: Algorithm, Social Media, New Media, Digital Capitalism.
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DiJiTAL KAPITALIZM BAGLAMINDA DiZi OYUNCULARININ SOSYAL
MEDYA GONDERILERINE KULTUR ENDUSTRISI CERCEVESINDEN
BAKMAK

Anil Kaan UCAR*
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Kapitalizmin sosyal aglar basta olmak iizere dijital mecralarda yayginlasarak piyasa
egemenliginde bir dijital ag olusturmasi sonucunda ortaya ¢ikan yeni kapitalist stirece dijital
kapitalizm denilmektedir. Bu baglamda, sosyal medya sadece bos zamanin degerlendirildigi bir
alan degil bunun o6tesinde kapitalist pratiklerin de varlik gosterdigi bir mecra olarak dikkat
¢ekmektedir. Dolayisiyla sosyal medya platformlarinin yayginlasmasi, kapitalizmin bu alanlari
etkisi altina alarak piyasanin genislemesine zemin hazirlamaktadir. Bu genisleme ekonomik
pratikler ekseninde gerceklesirken bir yasam tarzi olarak kiiltlir alanini da etkilemektedir. Bu
etkiden hareketle bu calisma, Elestirel Teorinin énemli temsilcileri Adorno ve Horkheimer’in
kiltir endiistrisi kavrami baglaminda dizi oyuncularinin sosyal medyadaki rollerine dijital
kapitalizm ekseninden bakmakta ve tartismaktadir. Buradan hareketle calismada 6ncelikle bir
kavram ve siire¢ olarak dijital kapitalizm ele alinmaktadir. Ardindan calismada Adorno ve
Horkheimer'in kiiltiir endiistrisi kavrami agiklanmaktadir. Bu teorik cerceveyle calisma, dizi
oyuncularinin dijital kapitalizmin 6nemli bir mecrasi olan sosyal medyada sanat, fikir ve
toplumsal katki odakli m1 yoksa kiiltiir endistrisinin bir temsilcisi olarak m1 hareket ettiklerini
ortaya koymay1 amac edinmektedir. Bu baglamda ¢alisma arastirma kisminda, Instagram iizerine
egilmektedir. Ciinkii We Are Social’'in “Dijital 2023 Tiirkiye” raporunda en ¢ok tercih edilen sosyal
medya platformunun Instagram oldugu ve yine bu platformda dizi oyuncular olarak en ¢ok
takipgiye sahip olan iinlillerin Hande Ercel ve Burak Ozcivit oldugu goriilmiistiir. Buradan
hareketle arastirmada, her iki dizi oyuncusunun Instagram gonderileri icerik ¢6ziimlemesi
yontemi kullanilarak incelenmistir. Bu yontem cercevesinde sanatsal/fikirsel/toplumsal katki ve
kiiltiir endiistrisi temalar1 olusturulmus ve bu temalara karsilik gelen icerikleri kodlanmistir.
Ardindan iki temaya karsiik gelen gonderiler, c¢alismanin teorik cergevesi baglaminda
yorumlanmistir. Arastirmanin sonucunda dizi oyuncularimin kiltir endiistrisi ekseninde
gonderiler olusturduklar ve bir dizi oyuncusu olmanin 6tesinde dijital kapitalizm cercevesinde
tiikketimi tesvik eden birer dijital reklam yiizii olarak hareket ettikleri tespit edilmistir.

Anahtar Kelimeler: Dijital Kapitalizm, Sosyal Medya, Kiiltiir Endstrisi, Dizi Oyunculari

SOCIAL MEDIA POSTS OF TV SERIES ACTORS IN THE CONTEXT OF DIGITAL CAPITALISM
LOOKING FROM THE CULTURE INDUSTRY FRAMEWORK

The new capitalist process that emerges as a result of capitalism becoming widespread in digital
media, especially social networks, and creating a digital network dominated by the market is called
digital capitalism. In this context, social media draws attention not only as an area where free time
is spent, but also as a medium where capitalist practices exist. Therefore, the spread of social
media platforms paves the way for the expansion of the market by influencing these areas of
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capitalism. While this expansion takes place on the axis of economic practices, it also affects the
field of culture as a lifestyle. Based on this influence, this study looks at and discusses the roles of
TV series actors in social media from the axis of digital capitalism in the context of the culture
industry concept of Adorno and Horkheimer, important representatives of Critical Theory. Based
on this, the study primarily examines digital capitalism as a concept and process. Then, the concept
of culture industry of Adorno and Horkheimer is explained in the study. With this theoretical
framework, the study aims to reveal whether TV series actors focus on art, ideas and social
contribution on social media, which is an important channel of digital capitalism, or whether they
act as representatives of the culture industry. In this context, the study focuses on Instagram in the
research part. Because in We Are Social's "Digital 2023 Turkey" report, it was seen that the most
preferred social media platform is Instagram and the celebrities with the most followers as TV
series actors on this platform are Hande Ercel and Burak Ozcivit. Based on this, in the research,
the Instagram posts of both TV series actors were examined using the content analysis method.
Within the framework of this method, artistic/intellectual/social contribution and cultural industry
themes were created and the contents corresponding to these themes were coded. Then, posts
corresponding to the two themes were interpreted in the context of the theoretical framework of
the study. As a result of the research, it was determined that the TV series actors created posts on
the axis of the culture industry and, beyond being a TV series actor, they acted as digital advertising
faces that encouraged consumption within the framework of digital capitalism.

Keywords: Digital Capitalism, Social Media, Culture Industry, TV Series Actors



DiJITAL EMEK TEORIiSI BAGLAMINDA COCUKLARA YONELIK EMEK
SOMURUSU: DIiJITAL EBEVEYLERIN REKLAM VERME
MOTiVASYONLARINA YONELIK BiR ARASTIRMA

Aydan UNLUKAYA CEVIRici*

0z

Sosyal medyanin giindelik yasam pratiklerinin icerisine girmesiyle birlikte ebeveynlikte dijital bir
forma donlismiistir. Cocuklarinin fotograflari, videolary, kisisel bilgileri, konumlari gibi igerikleri
sosyal medya hesaplari lizerinden paylasan ve bu hesaplari cocuklari adina yéneten ebeveynler,
alanyazinda “sharenting” kavrami cercevesinde tartisilmaya baslanmistir. Cocuklarin kendi
rizalar1 olmadan stirekli igerik iireticisi olmaya zorlanmasi, mahremiyet alanlarinin yok olmasi,
tilketimin yasamlarina erken dahil edilmesi ve bu hesaplarin bir reklam verme yeri olarak
kullanilmasiyla birlikte cocuklarin metalastirilmasi bu ¢alismanin konusunu olusturmaktadir. Bu
0n saha arastirmasinin amaci, Christian Fuchs’un dijital emek teorisi gercevesinde etkiye acik bir
yas grubu olan ¢ocuklara yonelik ebeveynleri tarafindan gerceklestirilen emek somiiriisiiniin
amaglarini irdelemektir. Bu kapsamda ¢alismada ebeveynlerin ¢cocuklarinin hesaplari tizerinden
bir bedel karsilifinda ya da karsiliksiz olarak reklam verme motivasyonlarini anlamak
amaglanmaktadir. Bu baglamda, arastirmada nitel arastirma kapsaminda yargiya dayali
ornekleme yontemiyle belirlenen 2 kisiyle yari yapilandirilmis goriisme gergeklestirilmistir.
Yargiya dayali 6rneklemede goriisiilenler belli 6zelliklerine gore secilmis ve katilimcilar icin
ebeveyn olmak, herhangi bir sosyal medya platformu {izerinde resit olmayan
¢ocugunun/¢ocuklarinin hesabi olmak ve bu hesab1 yonetmek, fotograf, video veya onlarla ilgili
herhangi bir bilgiyi diizenli olarak paylasmak ve bu hesaplar iizerinden reklam vermek seklinde
dort temel ol¢iit belirlenmistir. Dijital emek baglaminda sosyal medyada ¢ocuklarina dair igerikler
paylasarak kazang elde eden ve reklam yapan ebeveynler lizerine alanyazinda sinirli sayida
¢alismanin olmasi bu ¢alismanin 6nemini gostermektedir. Arastirma kapsaminda sorulan sorular
“sosyal medya hesaplarinda gegirilen siire ve icerik”, “sosyal medyada reklam alma”, “tiiketime
o6zendirme” ve “sosyal medyada ¢ocuk mahremiyeti” olmak iizere dort tema altinda toplanmuistir.
Arastirma bulgularina gore ebeveynlerin bu hesaplar ile cocuklarin mahremiyet alanini yok ettigi
ve hem cocuklarini hem de izleyici konumunda olan kisileri tiiketime 6zendirdigi konusunda
bilingsiz oldugu ve hesaba daha fazla takipgi ¢ekebilmek, poptlerligini arttirabilmek, buyiik
markalarla is birligi yapabilmek i¢in ¢ocuklarinin dijital emegini kontrolsiizce somiirdiikleri
soylenilebilmektedir.

Anahtar Kelimeler: Dijital Emek, Dijital Ebeveynlik, Emek Somiirtsii, Sharenting, Reklam

LABOUR EXPLOITATION OF CHILDREN IN THE CONTEXT OF DIGITAL LABOUR THEORY: A
STUDY ON ADVERTISING MOTIVATIONS OF DIGITAL PARENTS

Abstract

With the introduction of social media into daily life practices, parenting has transformed into a
digital form. Parents who share content such as their children's photos, videos, personal

* Ars. Gor., istanbul Gelisim Universitesi, iktisadi idari ve Sosyal Bilimler Fakiiltesi, Reklamcilik Boliimii,
E-posta: aunlukaya@gelisim.edu.tr ORCID: 0000-0002-5645-6192
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information and locations on their social media accounts and manage these accounts on behalf of
their children have begun to be discussed within the framework of the concept of "sharenting” in
the literature. This study, accordingly, focuses on such issues as forcing children to become
content producers without their consent, the invasion of their privacy, the incorporation of
consumption into their lives at an early age, and the commodification of children through the use
of these accounts as a space for advertising. The purpose of this preliminary field research is to
put under scrutiny the purposes of the labour exploitation of children, a vulnerable age group, by
their parents within the framework of Christian Fuchs' digital labour theory. Correspondingly, the
study aims to lay bare the motivations of parents to advertise on their children's accounts for a
fee or for free. In this context, semi-structured interviews were conducted with 2 people who were
selected via the judgment-based sampling method within the scope of qualitative research. In
judgmental sampling, interviewees were selected based on certain characteristics and four basic
criteria were identified for the participants: being a parent, having and managing an account of
their minor child/children on any social media platform, regularly sharing photos, videos or any
information about them, and advertising through these accounts. The limited number of studies
in the literature on parents who earn income and advertise by sharing contentabout their children
on social media in the context of digital labour is indicative of this study’s contribution to
knowledge. The research questions that this study endeavours to answer are grouped under four

mon

themes: "time spent on social media accounts and content", "taking advertisements on social
media", "encouraging consumption” and "children's privacy on social media". According to the
research findings, it can be argued that parents are unconscious of the fact that these accounts
destroy children's privacy and encourage both their children and the people in the audience to
consume, and that they uncontrollably exploit their children's digital labour in order to attract

more followers to the account, increase its popularity, and cooperate with big brands.

Keywords: Digital Labour, Digital Parenting, Labour Exploitation, Sharenting, Advertising
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METAEVRENE UC BOYUTLU GORSEL URETME YONTEMLERI

Aynur KARAGOL*

0z

Bir kurgu mekan olarak metaevren, insanin ancak li¢ boyutlu goriintiileme cihazlariyla dahil
oldugu ortamlar1 kapsamaktadir. Insan ve makine iiretimi yapay diinyanin sanal gerceklik
artirllmis gerceklik, karma gerceklik ve genisletilmis gerceklik gibi farkli yaklasimlarla
olusturulmasi mimkiindiir. Sanal Gergeklik (Virtual Reality) tamami1 modellenen bir ortami,
Artirllmis Gergeklik (Agumented Reality) bir kisim gercek diinyayla bir arada bulunan
modellenen ortami, Karma Gergeklik (Mixed Reality) bu iki gerceklik ortaminin bir arada
bulunmasini ifade etmektedir. Genisletilmis Gerg¢eklik (Extended Reality) ise tiim bu gergeklik
modellerinin hepsinin bir arada bulunmasini kapsamaktadir. Metaevrenin, her bir parcasinin
tasarlanmas1 gerekmektedir. Ortamda biitiin nesnelerin gorselligi olusturulmalidir. Bu
gorsellestirmeler ise; li¢ boyutlu video ¢ekimleri, fotogrametri ile gercek diinyanin kopyalanmasi
seklinde olabilir. Gergcek ortami ¢ boyutlu olarak kaydedebilen kamera c¢ekimleri
yapilabilmektedir. Fotogrametri, modellenecek nesnenin her agidan fotograflari cekilerek sayisal
ortamda birlestirilmesi ve ii¢ boyutlu olarak gorsellestirilmesidir. Diger bir yontem ise tamamen
tic boyutlu olarak nesnelerin sayisal ortamda modellenerek olusturulmasidir. Calismanin kapsami
metaevrene gorsel iliretme yontemlerinin sanal ortamda sundugu gorsel cesitliligin
incelenmesidir. Metaevren sanal diinyaya cesitli platformlar araciiyla aktartilmaktadir. Bu
platformalar oyun, eglence, sosyallesme ve ticaret gibi cesitli etkinliklere ortam saglamaktadir.
Kullanicilarin etkilesimine firsat taniyan platformlarda nesnelerin gorsel sanal ikizleri
olusturulmaktadir. Gergek diinya yansitilirken birebir bir gercekeilikte sunulmaktadir. Bunun
yerine 1ii¢ boyutlu modelleme ve iki boyutlu gorseller de tercih edilmektedir.
“metaverseinsider.tech” 2023’lin ilk ¢ceyreginde sitesinin siraladigl metaevren platformlarindan
ilk besi gorsellestirme tercihleri bakimindan incelenmektedir. Platformlardaki kullanici
deneyimlerinin paylasildigi video cekimleri ¢alismanin gorsel kaynagini saglamaktadir. Bu
gorsellerin belli gercekgilik oranlar1 oldugu ancak dijital dokunuslarla gorsellige miidahalede
bulunuldugu sahne tasarimlarindaki nesnelerde ¢ogunlukla ii¢ boyutlu modellemelere agirlik
verildigi goriilmektedir.

Anahtar Kelimeler: Metaevren, U¢ Boyutlu Gérsel, U¢ Boyutlu Modelleme, Resimleme
METAVERSE THREE-DIMENSIONAL VISUAL PRODUCTION METHODS
Abstract

As a fictional space, the metaverse includes environments that humans can only enter through
three-dimensional imaging devices. It is possible to create human and machine-made artificial
worlds with different approaches such as virtual reality, augmented reality, mixed reality and
extended reality. Virtual Reality refers to a completely modeled environment, Augmented Reality
refers to a modeled environment that coexists with some of the real world, and Mixed Reality
refers to the coexistence of these two reality environments. Extended Reality includes the

* Dr. Ogr. Uyesi, istanbul Topkap: Universitesi, Grafik Tasarimi Béliimii,
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coexistence of all these reality models. Every part of the metaverse needs to be designed.
Visualization of all objects in the environment should be created. These visualizations are; Three-
dimensional video shooting can be in the form of copying the real world with photogrammetry.
Camera shots can be made that can record the real environment in three dimensions.
Photogrammetry is the process of taking photographs of the object to be modeled from every
angle, combining them in a digital environment and visualizing them in three dimensions. Another
method is to create completely three-dimensional objects by modeling them in a digital
environment. The scope of the study is to examine the visual diversity offered by visual production
methods to the metaverse in the virtual environment. The metaverse is transferred to the virtual
world through various platforms. These platforms provide an environment for various activities
such as gaming, entertainment, socializing and trading. Visual virtual twins of objects are created
on platforms that allow users to interact. While the real world is reflected, it is presented in an
exact realism. Instead, three-dimensional modeling and two-dimensional visuals are preferred.
The first five of the metaverse platforms listed by the "metaverseinsider.tech” website in the first
quarter of 2023 are being examined in terms of visualization preferences. Video footage sharing
user experiences on the platforms provides the visual source of the study. It is seen that these
visuals have certain levels of realism, but the visuality is intervened with digital touches and the
objects in the stage designs are mostly focused on three-dimensional modeling.

Keywords: Metaverse, Three-Dimensional Visual, Three-Dimensional Modeling, Illustration
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AILE iCi ILETISIMDE BiR DUYGU YONETIM YONTEMIi: SANAL
GERCEKLIK

Ayse Betiil TANRIVERDI*

0z

Calismanin temel amaci sanal gergeklik uygulamasinin aile ici iletisimde bir duygu yonetim
stratejisinin nasil olabilecegini arastirmaktir. Bu ana amacin alt amaglari ise; aile ici iletisimin
onemi, sanal gercekligin duygu yonetimindeki yeri, dijital medyanin islevsel kullaniminin nasil
olmasi gerektigidir. Calisma literatiir taramasi kapsamindadir. Dijital medya araclar1 giindelik
yasamimizin bir pargasi olarak gercekligin yerini almaktadir. Yasanan diinya kiiltiir endiistrisinin
simiilasyonu haline gelmistir. Sanal gerceklikler ise gercek alana dair duygularin, hislerin, tatlarin
gercek gibi algilanmasini saglamaktadir. Algilanan bu gercgeklik duyu organlarimizla
gerceklemektedir. Bu yiizden sanal gerceklikte, gozliik, eldiven, giyilebilen elbise hatta elektronik
ortamlardaki elektrik akimlariyla saglanmaktadir. Elektrik akimlariyla uyarilan beyin ulasan
sinyaller yoluyla gergekte var olmayan durumlar1 gercekmis gibi algilamaktadir. Bu yoniiyle
gerceklik algisina olan inanci ve algiy1 kokensel olarak degistirip doniistiirmektedir. Sanal
gerceklik dijital medya uygulamalariyla olusturdugu alanlardaki sundugu duygularla yeni bir
diinya sunmaktadir. Dijital medyanin imkanlarina ulasim birtakim olumsuzluklara ragmen giiclii
yonleri bulunmaktadir. Sanal gerceklik uygulamalariyla pek ¢ok psikiyatrik rahatsizligin
tedavisinde tercih edilmekte; bu teknolojinin verdigi gerceklik hissi tedavide ara¢ olarak
kullanilmaktadir. Dolayisiyla sanal gergeklik uygulamasinin kullanicinin duygularina hitap ettigi
belirtilebilir. Gergeklik sanrisiyla iletisim esnasinda yasadigl ve yasama ihtimalinin oldugu
iletisim kazalarinin canlandirilarak yeni bir deneyim kazanimi saglanacaktir. Toplumun en temel
yapisl olan aile kurumu, ebeveyn iligkilerinin ve ¢cocugun saglikli bir gelecek insa etmesi adina
onemlidir. Saglikli ailelerin en 6nemli 6zelligi ise iletisim becerilerini yonetebilmesidir. Sanal
gerceklik uygulamasi bu iletisim becerilerinin gelistirilmesinde, aile ici iletisim ¢atismalarinda
duygu yonetimini saglamada; duygusal problemlerin engellenmesinde rol {istlenebilir. Bu
dogrultuda yapilan ¢alismada konuyla ilgili literatiir acig1 oldugu tespit edilmis olup sanal
gercekligin duygularin yonetimindeki yeri arastirilmasi gereken bir konudur.

Anahtar Kelimeler: Aile, Aile Ici Iletisim, Sanal Gergeklik, Duygu Yénetimi
AN EMOTION MANAGEMENT METHOD IN DOMESTIC COMMUNICATION: VIRTUAL REALITY
Abstract

The main purpose of the study is to investigate how virtual reality is an emotion management
strategy in family communication. The sub-objectives of this main purpose are; The importance
of communication within the family, the place of virtual reality in emotional management, and
how the functional use of digital media should be. The study is literature scope. Digital media tools
are replacing reality as a part of our daily lives. The current world has become a simulation of the
culture industry. Virtual realities, on the other hand, enable the emotions, feelings and tastes of
the real space to be perceived as real. This perceived reality is realized through our sense organs.
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Therefore, in virtual reality, glasses, gloves, wearable clothes and even electric currents in
electronic environments are provided. Stimulated by electrical currents, the brain perceives
situations that do not actually exist as if they were real, through the signals received. In this
respect, it radically changes and transforms belief and perception in the perception of reality.
Virtual reality offers a new world with the emotions it offers in the areas created by digital media
applications. Despite some drawbacks, access to digital media has its strengths. Virtual reality
applications are preferred in the treatment of many psychiatric disorders; The sense of reality
provided by this technology is used as a tool in treatment. Therefore, it can be stated that the
virtual reality application appeals to the user's emotions. A new experience will be gained by
reenacting the communication accidents that the student has experienced or is likely to
experience during communication with the delusion of reality. The family institution, which is the
most basic structure of society, is important for parental relationships and the child to build a
healthy future. The most important feature of healthy families is their ability to manage their
communication skills. Virtual reality application helps develop these communication skills and
manage emotions in family communication conflicts; It can play a role in preventing emotional
problems. In the study conducted in this direction, it was determined that there is a literature gap
on the subject, and the place of virtual reality in the management of emotions is a subject that
needs to be investigated.

Keywords: Family, Domestic Communication, Virtual Reality, Emotional Management

14



TEKNOLOJI iLE BERABER ORTAYA CIKAN DIJiTAL FIRSAT ESITSIZLIGI:
SORUNLAR VE ¢OZUM ONERILERI

Ayse Gul BOLAT*

0z

Bilgi ve iletisim teknolojileri ile birlikte toplumda bir¢ok degisim ve doniisiim yasanmistir. Son
yirmi yilda kendini belli eden degismeler toplumun her katmanina indirgenememistir. Ozellikle
ekonomik, sosyal ve egitim acisindan esit haklara sahip olmayan yoksul kesimler teknolojik
gelismelerle yasanan doniisiimler konusunda da esit haklar elde edememislerdir. Ekonomik
sartlar nedeniyle teknolojik araclara ulasamayan kesimler, araglar1 elde etmis olsalar bile bu
araglar1 kullanmak belli bir egitim gerektirdigi icin bilisim ve iletisim teknolojilerinden
faydalanamamaktadir. Teknolojik gelismelerin bir sonucu olan dijital diinyanin icinde yer alanla
bu dijital diinyanin igerisine giremeyen kisiler arasinda bir ucurum meydana gelmis ve bu da
toplumun geri kalmasina neden olmakta ve bu durumda literatiirde “dijital esitsizlik” olarak
karsilik bulmaktadir. Dijital esitsizlik, bilgi ve iletisim teknolojilerinin sundugu hizmete topumun
her kesiminin esit erisememesi olarak tanimlanmaktadir. Dijital erisiminin esit olarak
yapilamamasi bazi sorunlar1 da beraberinde getirmistir. Dijital erisim esitsizligi sorunu tim
tilkeler icin 6nemli bir sorun teskil etmekte ve bu nedenle de 6niine gecebilmek icin birtakim
calismalar yapilmaktadir. Yapilan calismalar arasinda kamu hizmeti sunan tim kurum ve
kuruluslarda herkesin kullanimina acik internet erisimi imkani sunulmasi yer almaktadir. Bu
calismada dijitallesme, teknolojiye erisim kavramlari irdelenerek bu kavramlarin sonucu olarak
dijital firsat esitsizligi ele alinacaktir. Son olarak da dijital firsat esitsizliginin getirdigi sorunlar ve
¢O6ziim Onerileri iizerinde durulacaktir. Calismanin amaci, dijital firsat esitsizliginin son
donemlerdeki durumu giincel verilerle incelenerek dijital firsat esitsizliginin iilkelerin gelisimine
etkisini arastirmak olarak belirlenmistir. Calisma, dijital firsat esitliginin saglanmasina yonelik
atilacak adimlar konusunda yol gostermesi nedeniyle bilime katki sunmaktadir. Calismanin
yontemi, nitel arastirma yontemi olarak literatiir taramasi yapilacaktir.

Anahtar Kelimeler: Dijitallesme, Firsat Esitsizligi, Bilgi, Dijital ugurum, Iletisim Teknolojileri

DIGITAL INEQUALITY OF OPPORTUNITIES EMERGING WITH TECHNOLOGY: PROBLEMS
AND SOLUTION SUGGESTIONS

Abstract

Many changes and transformations have occurred in society with information and communication
technologies. The changes that have become evident in the last twenty years cannot be reduced
to every layer of society. Especially the poor, who do not have equal rights in terms of economic,
social and education, have not been able to obtain equal rights regarding the transformations
experienced with technological developments. Those who cannot access technological tools due
to economic conditions cannot benefit from information and communication technologies, even if
they have obtained the tools, because using these tools requires a certain education. As a result of
technological developments, a gap has emerged between those who are in the digital world and
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those who cannot enter this digital world, and this causes society to fall behind, and in this case,
itis referred to as "digital inequality” in the literature. Digital inequality is defined as the inability
of all segments of society to have equal access to the services provided by information and
communication technologies. Lack of equal digital access has brought about some problems. The
problem of digital access inequality constitutes a significant problem for all countries, and
therefore some efforts are being made to prevent it. Among the studies carried out is the provision
of internet access available to everyone in all institutions and organizations providing public
services. In this study, the concepts of digitalization and access to technology will be examined
and digital opportunity inequality will be discussed as a result of these concepts. Finally, the
problems and solution suggestions brought about by digital inequality of opportunity will be
discussed. The aim of the study was determined to investigate the impact of digital inequality of
opportunity on the development of countries by examining the recent situation of digital
inequality of opportunity with current data. The study contributes to science as it provides
guidance on the steps to be taken to ensure digital equality of opportunity. The method of the
study will be a literature review as a qualitative research method.

Keywords: Digitalization, Inequality of Opportunity, Information, Digital divide, Communication
Technologies
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POST-TRUTH CAGININ DiJiTAL VE ANALOG DUYGU KULTURU

Ayse USLU*
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Post-truth, gercegin artik déneminin kalmamasi degil, daha ziyade gergeklerin, belli goriislerin
diger goriisler yaninda 6ncelik kazandig1 politik baglamlarin olusmasina hizmet edecek sekilde,
ayiklanip, traslanarak sunulmasi anlamina gelir (McIntyre, 2018, 6). Bu anlamda, egemen
ideolojilerin ustiinligini korumak adina, belli inanglarin kanitlara dayandirilmaksizin
yayginlasmasi ve gercekligin siliklesmesi saglanir. Bir inancin gerceklere baskin gelmesinin yolu,
hislerin gerceklerden daha 6nemli hale gelmesidir (McIntyre, 2018, 13). Gergekle Post-truth
iliskiler kurmak, kitlelerin inanglar1 “uygunsuz” gercekler tarafindan tehdit edildiginde, konfor
alaninda kalmak adina gergegin bilgisinin bilin¢li ya da bilingdis1 yollarla feda edilmesidir. Bir
inan¢ kiimesinin gerceklikle uygun olmayan yolda nasil haklilastirildigl, bilissel 6nyargi
kavramina basvurarak anlasilabilir. Bilissel 6nyargilar, insan bedeninin/beyninin, bilgiyi, kisisel
deneyim ve tercihlere dayali filtrelerden gecirerek basitlestirmesi ve dnceliklendirmesi yoluyla
yuklii miktarda veriyle basetme stratejisidir (Kahneman, 1972). Ancak bilissel 6nyargilar, bilgiyi
islerken zaman ve ¢aba agisindan ekonomi yaratsa da diistincede hatalara neden olur. Rasyonel
diisiince, tiim celigkili ve kanitlanamaz varsayimlarin devreden ¢ikartilarak en mantikli sonuca
ilerlenmesi demektir. Post-truth rasyonel diisiinceyi devre dis1 birakan irrasyonel diisiince
oruintiileri gelistirmektir. Bu anlamda, egemen ideolojik aygitlarin isleyisinde, duygularin iletigimi
onemli bir yer tutar ve bu iletisim, glinlimiizde biiylik oranda dijitallesen medya ve iletisim
teknolojileri araciligiyla gerceklesir. Duygularin bulasiciligi gorsel, isitsel medya araciligiyla ivme
kazanir. Bedenin dogrudan icerildigi ya da kendi basina mimik, jest ve duygu ifadesi yerine
gecebilecek her tiirden gostergenin paylasimi sayesinde duygular kitlelere aktarilir ve etki alani
yaratir. Bu anlamda yeni dijital hakikat rejimleri belirleniminde, “yonetimsel” rasyonalitenin
kisilerin kendileriyle ve cevreleriyle kurduklar: iliskiyi doniistiirme hareketi biiyiik oranda
duygularin iletisimi sayesinde gerceklesir. Bu nedenle, politik baskilamanin ve yonetimsel
tahakkiimiin aract haline gelmis duygular iletisiminin hangi yollarla gergeklestigini ve
yayginlastigini anlamak 6nemli hale gelir. Bu ¢alisma, gercekle kurulan post-truth iliskilerin
akisini kolaylastiran yonetimsel aygit olarak duygulari, dijitallesen ve analog bicimde kalan
yonleriyle incelemeyi hedefler. Bu amagla, duygularin dijital gostergelere doniismesi,
dijitallesemeyen yonleri ve bu yonleriyle yoOnetimselligi saglayan bilissel onyargilarin
olusmasinda ne tiirden bir etki yarattif1 tartismaya acilacaktir. Arastirma, kuramsal literatir
taramasiyla birlikte, ayni zamanda yeni medya kullanim érneklerine odaklanacaktir.

Anahtar Kelimeler: Post-Truth, Duygu, Yonetimsellik, Dijitallesme, Bilissel Onyargi
DIGITAL AND ANALOGUE CULTURE OF EMOTION IN POST-TRUTH ERA
Abstract

Post-truth is not that facts do not matter, but instead that facts can always be shaded, selected,
and presented within a political context that favors one interpretation of truth over another
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(McIntyre, 2018, 6). In this respect, for the sake of supporting the supremacy of the dominant
ideology, certain beliefs become prevalent, and facts are faded. The way of dominance of beliefs
over facts is that feelings matter more than facts (McIntyre, 2018, 13). Post-truth relationship to
facts is conscious or unconscious sacrifice of the knowledge of facts for the sake of staying within
comfort zone when the beliefs of masses are threatened by “inconvenient” truth. The ways of
adjusting a belief set as inconvenient to the facts can be understood by the notion of cognitive bias.
Cognitive biases are coping strategies of human body/brain through filters of personal experience
and preferences that simplify and prioritize large amounts of information (Kahneman, 1972).
However, cognitive biases cause errors in thought processes even if they provide economy of time
and effort. Rational thought means progress to the most logical explanation, ignoring all
contradictory and unprovable presuppositions. In this respect, post-truth means to develop
irrational patterns of thoughts eliminating rational thought. In this respect, communication of
emotions plays a significant role in mechanism of ideological apparatuses, and this
communication processes are realized through media and communication technologies
digitalized to a large extent today. Emotions are infectious, and infectiousness of emotions
accelerates with the help of visual and aural media. Emotions are transmitted to and affect masses
with featuring body, mimics, gestures, or any expression of emotion including certain signs that
substituting bodily feelings. In this context, under the determination of new digital regimes of
truth, the movement of “governmental” rationality as manipulating peoples’ relationship to
themselves and with others is realized by communication of emotions. For this reason, it is
significant to examine in what ways communication of emotions is conducted, of which
apparatuses of political pressure and governmental dominance. This presentation aims to
examine emotions as governmental apparatuses that ease post-truth relationships to facts with
respect of their digitalized and analogue aspects. For this aim, it will be discussed on how
emotions are transformed into digital signs, their undigitizable aspects and how they affect
cognitive biases that perpetuate governmentality. This research will focus on the instances of new
media use along with literature survey.
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TURKIYE'DEKI ERKEKLERIN ALTERNATIF ERKEKLIKLERLE
MUCADELESI: EKSi SOZLUK’TE KULLANILAN “MERICLER” KAVRAMI
UZERINE BIR ANALIZ

Bahar MURATOGLU PEHLIVAN®, Giil Esra ATALAY**
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Kadin ve erkegin nitelikleri hakkindaki genellemeler, toplumsal cinsiyet kalipyargilari, yalnizca
kadin ve erkegin ne oldugunu tarif edip buyurmakla kalmaz, ayni zamanda bireylerin
davranislarina iliskin beklentiler de yaratir. Geleneksel kiiltiirel degerlerin etkisinde kalan ve
ataerkil o6zellikler tasiyan bir iilke olarak Tiirkiye'nin toplumsal cinsiyet kalip yargilar yerel
yasamin dogasinda fazlasiyla yer almaktadir. Bu kliseler ayni zamanda medya tarafindan da
zorlayic bir sekilde gelistirilmekte ve sosyal medya platformlari ayn1 zamanda bunlarin yeniden
liretilmesi ve dolasima sokulmasi i¢in birer arag¢ olarak hizmet etmektedir. Bu ¢alisma, erkeklerin
geleneksel hegemonik erkeklik 6zelliklerinden farkli davranan “6teki” erkekleri tanimlamak icin
kullandiklari asagilayici “Meri¢” teriminin ¢evrimici aldatmacasina odaklanmaktadir. Kadinlarin
sorunlar1 ve duygulariyla yakindan ilgilenen, nazik, disa doéniik, duyarli, kadinlarla yakin
dostluklar kurabilen erkekleri ifade eder. Dolayisiyla hegemonik erkeklik ve erkeklere dair
toplumsal cinsiyet kalip yargilarina iliskin beklentilerden farklilik gostermektedir. Bu arastirma,
ozellikle Tirkiye'nin en popiiler sosyal medya platformlarindan biri olan Eksi Sozliik'te Merig¢
teriminin igerik ve sdylem analizini icermektedir. Karikatiirist ve mizah yazar1 Umut Sarikaya'nin
“Meric'e Mektup” adl bir yaz1 yazip Meric kisilikleri {izerine karikatiirler ¢izmeye baslamasinin
ardindan; Eksi Sozliik kullanicilar1 bu kavrami benimsemis ve cesitli yazilar ve basliklar yazmaya
baslamislardir. Bu basliklar, “Meri¢ entrylerini teshir platformu”ndan “Mericglerin ortak
ozelliklerine”, “Mericlerin kurdugu ciimlelere”, “Merigleri isten atip sehir disina ¢ikarmaya” kadar
uzanmakta ve her basligin altinda yiizlerce madde bulunmaktadir. Analizler, “Meri¢” kavraminin
heteroseksiiel erkeklerin geleneksel erkeklikten ¢agdas erkeklige geciste degisen eril rollere
yonelik bir basa cikma stratejisi islevi gordiigiinii géstermektedir. Sonuc olarak, bu basa ¢ikma
mekanizmasi ayni zamanda “diger” erkeklere karsi bir baski araci olarak islev gormekte ve
boylece hegemonik erkekligi gliclendirmektedir.

Anahtar Kelimeler: Hegemonik Erkeklik, Erkeklikler, Sosyal Medya, Merig, Eksi Sozliik

TURKISH MEN’S STRUGGLE WITH ALTERNATIVE MASCULINITIES: A STUDY ON THE
DEROGATORY TERM “MERIC” ON THE SOCIAL MEDIA PLATFORM EKSi SOZLUK

Abstract

Generalizations about the attributes of men and women, gender stereotypes, not only describe
and prescribe what men and women are, but they also create expectations on individuals’
behavior. As a country under the influence of traditional cultural values and carrying patriarchal
characteristics, Turkey’s gender stereotypes are very much inherent in vernacular life. These
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stereotypes are also compellingly cultivated by the media, and social media platforms serve as
tools for reproducing and circulating them as well. The present study focuses on the online hype
of the derogatory term “Meri¢” (a unisex name) that men use to describe the “other” men who
behave differently from conventional hegemonic masculinity characteristics. The term has a
similar connotation to the slang English word “mangina”. It refers to men highly concerned with
women'’s problems and emotions, kind, outgoing, sensitive, and able to establish close friendships
with women. Thus, they differ from the expectations related to hegemonic masculinity and gender
stereotypes for men. This research, in particular, consists of a content and discourse analysis of
the term Meric¢ on Eksi Sozliik (Sour Dictionary), one of the most popular social media platforms
in Turkey. Founded in 1999, Eksi Sozliik is a website where registered users can anonymously
provide information and comment under different “headlines”, which are called “entries”, or start
a “headline” open for all users to write their thoughts. Eksi Sozliik serves as a public sphere in
Turkey, with discussions in all matters happening daily; has the potential to set the public’s
agenda, as occasionally entries are picked up by mainstream media. After a famous cartoonist and
humor columnist Umut Sarikaya wrote an essay called “Letter to Meri¢” and started drawing
cartoons on Meric personalities; Eksi Sozliik users picked up this term and started writing various
entries and headlines. These headlines vary from “Meric entries exposure platform” to “common
characteristics of Merigs”, “sentences that Merics build”, and “sacking Meri¢s and leaving them out
of the city” with each headline having hundreds of entries under it. Analyses show that the concept
of “Meri¢” functions as a coping strategy for heterosexual men towards changing masculine roles
in transitioning from traditional to contemporary masculinity. Consequently, this coping
mechanism also serves as an oppression tool against “other” men and thus empowers hegemonic
masculinity.

Keywords: Hegemonic Masculinity, Masculinities, Social Media, Meric, Eksi Sozliik
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DiJiTAL PLATFORMLARDA YER ALAN TURK DiZiLERINE SELF-
ORYANTALIST CERCEVEDEN BiR BAKIS: ALEF VE KACIS DiZiSi ORNEGI

Bilge IPEK*
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Stuart Hall temsili, “anlam ve dilin kiiltiirle iliskisi” olarak basitce tanimlarken ayni zamanda
temsilin “yansitici, kasitli ve insac1” olmak lizere ¢ok katmanli yapisina dikkat ceker (2017: 23).
Temsilin “insac1” yapisini ¢oziimlemeye dair yapilan calismalar metinlere, gorsellere vb. bircok
karsilasmalara dair elestirel gozle bakabilmenin olanaklarin1 sunar. Bu calismada da temsilin
insaci yapisi temel alinmis ve Tirkiye’'deki dijital platformlarda yer alan Tiirk yapimi dizilerdeki
temsil alani sorgulanmistirr. Bu sorgulamada Bati ile kesisme noktasi olarak
degerlendirebilecegimiz dijital platformlara yapilan Tiirk dizilerinin anlatilarindaki self-
oryantalist ogeler fark edilmistir. Oryantalizm temel olarak Batimin Doguyu temsil etme
stirecinde kullandigl, 6ne ¢ikardigi imgelere isaret eder. Self-oryantalizmde ise oryantalist
stireclerdeki tiim unsurlar1 Dogu’'nun kendisinin ig¢sellestirmesini ve kendini temsil etmede
Bati'nin kullandig1 unsurlar siirdiirdiigti goriliir. Bu calisma, dijital platformlarda yer alan Tiirk
dizilerinin oryantalist unsurlar1 kullanarak yarattiklar1 self-oryantalist tutuma dikkat
cekmektedir. Bu baglamda ¢alismada, Blu Tv’de yayinlanmis Alef ve Disney+'de yayinlanmis Kagis
dizisi amagsal 6rneklem olarak secilmistir. Betimsel icerik analizine tabi tutulan dizilerin hikaye
orgiisii, karakterler ve mekan yaratimi oOgeleri dikkate alinarak yarattiklari self-oryantalist
tutumlar ortaya ¢ikarilmistir. Calismanin sonucunda 17. ylizyi1lda Batili seyyahlardan bu yana var
olan Oryantalist ve self oryantalist unsurlara ait temsil sorunsalimn 21. yiizyilda dijital
platformlarda yayina devam eden Tiirk dizilerinde yeniden ve benzer sekilde stirdiirildigu
gorilmektedir.

Anahtar Kelimeler: Oryantalizm, Self-oryantalizm, Alef, Dijital Platformlar

A SELF-ORIENTALIST PERSPECTIVE ON TURKISH SERIES ON DIGITAL PLATFORMS: THE
EXAMPLES OF ALEF AND KACIS

Abstract

Representation was once argued in historical processes with multidimensional approaches and
has continued to be argued up to now. While Stuart Hall basically describes representation as “the
relation of meaning and language to culture”, further, he draws attention to the multilayered
structure being as “reflective, intentional and constructionist” (2017: 23). Especially the works,
regarding the analysis of the constructionist view, allow looking at the many signs like texts,
images, etc.., with a critical perspective. In this study, the constructionist view is regarded as the
baseline, and the representation area of the Turkish series broadcasted on digital platforms in
Turkiye is interrogated. The self-orientalist subjects in the narratives of Turkish series
broadcasted on digital platforms, which can be considered as the meeting point with the West, are
distinguished in this interrogation. Orientalism essentially indicates the images that the West
adopts and distinguishes in the process of representing the East. In self-orientalism, it has
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appeared that all the elements in orientalist processes are internalized by the East itself, and the
East maintains the elements used by the West to represent itself. This study draws attention to
the self-orientalist attitude that Turkish series, included in digital platforms emerged at first as
West-centered, and later diversified in Turkey, have created with the adaptation of orientalist
elements on the platforms of the West, by keeping the internalization of the self-orientalist
phenomenon in the background. In this context, Alef broadcasted on Blu TV and Kacis
broadcasted on Disney+ have been chosen as purposeful examples in the study. The self-
orientalist attitudes have been revealed by taking into account the elements of story structure,
characters, and place creation, subjected to descriptive content analysis. As a result of the study,
itis observed that the representation problem of the orientalist and self-orientalist elements that
existed since the Western travelers in the 17th century are continued in the related and renewed
way in the Turkish series which have still broadcasted on the digital platforms in the 21st century.

Keywords: Orientalism, Self-orientalism, Alef, Digital Platforms
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FACEBOOK KULLANIM ILKELERININ DiJITAL EMEK BAGLAMINDA
iINCELENMESI

Bugra CAVUSOGLU*
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Sosyal bir canli olan insan, varligini siirdiirmeye basladig1 ilk andan itibaren siirekli olarak ¢evresi
ile bir iletisim icine girmistir. Ciinkii bireyin saglikli bir yasam siirebilmesi sadece yeme, icme,
barinma gibi temel ihtiyaglarinin karsilanmasi ile degil ayni zamanda ¢evresi ile kurdugu iliskiler
ile de baglantihdir. ilk baslarda sadece yiiz yiize, bireyler arasinda gerceklestirilen bu iletisim
slirecine degisen zaman ve gelisen teknoloji ile birlikte cesitli araclar da dahil olmaya baslamistir.
Buglin kitle iletisim araglari olarak adlandirdigimiz bu araglar, bireylerin hem daha genis kitlelere
ulasmasinda hem de mesajlarini daha hizli bir sekilde iletmelerinde etkili olmustur. Web 2.0
teknolojisiile birlikte yeni medya kavrami bireylerin giindelik yasamlarinda kendine yer bulmaya
baslamistir. Kiiresellesme ve teknolojik gelismelere baglh olarak yeni medyanin gelisimi
hizlanmis, kullanicilar birer alict olmanin 6tesine gegerek ayni zamanda birer igerik lreticisi
olmuslar ve bireylerin yeni medya ortamlarinda harcadiklari siirede artis gostermistir. Biitiin bu
gelismeler sonucunda aktif icerik iireticisi olan bireylerin yaptiklar iiretimler firmalarin ihtiyaci
olan is giiciinii ve lretimi karsilamistir. Bireylerin karsilikli olarak birbirleri ile kolay bir sekilde
iletisime ge¢cmesine imkan vermesi nedeniyle her gecen giin daha biiyiik bir kullanici kitlesine
ulasan sosyal medya platformlarinin sahip olduklari igeriklerin de sayis1 her gecen giin artmasina
ragmen kullanicilarin emeklerinin maddi karsiligi platformlar tarafindan verilmemektedir. Bir¢cok
farkli platform ile entegre bir yapiya sahip olan ve halen en ¢ok kullanic1 sayisina sahip olan
Facebook, kuruldugu ilk glinlerden bu yana gerek kullanicilar arasindaki poptilerligi ile gerekse
acillan davalar ile her zaman gliindemde olmayr basarmistir. Platformun kullanim ilkeleri
incelendiginde kullanicilarin dijital emekleri net bir sekilde goriilmektedir. Calismada amac,
Facebook kullanim ilkelerinden hareketle, yeni medya kullanicilarinin mevcut platformlari
kullanimlari sirasinda karsiligi 6denmeyen dijital emeklerinin ortaya konulmasidir.

Anahtar Kelimeler: Facebook, Dijital Emek, Yeni Medya, Sosyal Medya
REVIEW OF FACEBOOK USER PRINCIPLES IN THE CONTEXT OF DIGITAL LABOR
Abstract

Being a social creature, human beings have been in constant communication with their
environment since the first moment they began to exist. Because an individual's ability to live a
healthy life is not only linked to meeting their basic needs such as eating, drinking and shelter, but
also to the relationships they establish with their environment. With the changing times and
developing technology, various tools have begun to be included in this communication process,
which was initially carried out only face to face between individuals. The tools we call mass media
today have been effective in helping individuals reach larger audiences and convey their messages
more quickly. With Web 2.0 technology, the concept of new media has begun to find a place in the
daily lives of individuals. Due to globalization and technological developments, the development
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of new media has accelerated, users have gone beyond being buyers and have also become content
producers, and the time spent by individuals in new media environments has increased. As a
result of all these developments, the productions made by individuals who are active content
producers have met the workforce and production needs of companies. Although the number of
contents of social media platforms, which reach a larger user base every day because they allow
individuals to communicate with each other easily, are increasing day by day, the platforms do
not provide financial compensation for the efforts of the users. Facebook, which has an integrated
structure with many different platforms and still has the highest number of users, has always
managed to be on the agenda with both its popularity among users and the lawsuits filed since the
first days of its establishment. When the usage principles of the platform are examined, the digital
efforts of the users are clearly seen. The aim of the study is to reveal the unpaid digital efforts of
new media users while using existing platforms, based on Facebook usage principles.

Keywords: Facebook, Digital Labor, New Media, Social Media
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SOSYAL MEDYANIN YASADISI KUMARIN YAYILMASINDAKI ROLU:
POTANSIYEL TEHLIKELER VE ONLEMLER

Burak ILI*
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Sosyal medyada denetimsizlik ve anonim olma 6zelligi, yasadisi kumarin yayilmasi ve popiiler
hale gelmesi icin uygun bir alan sunmaktadir. Kumar sirketleri, yasadisi kumar siteleri veya
kullanicilar, sosyal medyay1 kumar faaliyetlerini tanitmak, reklam yapmak ve yeni miisteriler
edinmek gibi amaclar dogrultusunda kullanmaktadir. Ozellikle geng niifus arasinda popiiler bir
kullanima sahip olan sosyal medya, kumar sirketlerinin hedef kitlelere erisiminde etkili bir arac
konumundadir. Yasadisi kumarin cazibesi ve kolay ulasilabilirligi, kumar bagimlilig1 riskini
artirabilir ve bireylerin maddi ve manevi kayiplar yasamasina neden olabilmektedir. Bu
arastirma, sosyal medyanin yasadisi kumarin yayilmasinda oynadigi rolii ve bu durumun ortaya
¢ikardigi potansiyel tehlikeleri ortaya koymayi amaclamaktadir. Mevcut arastirma dogrultusunda
literatiir taramasi gergeklestirilmis ve konuyla ilgili az sayida arastirmanin oldugu tespit
edilmistir. Bu kapsamda, arastirmada nitel icerik analizi yonteminden yararlanilarak bir slot
oyunu olan Sweet Bonanza ele alinmis ve YouTube, Eksi Sozliik ve Sikayetvar platformlarindaki
yorumlara iliskin veriler, MAXQDA yazilim programi ile kodlamaya tabi tutulmustur. Elde edilen
verilere gore, Sweet Bonanza oyununa ait YouTube videolarindaki yorumlarin genellikle olumlu
oldugu goriilmiistir. Eksi Sozliik ve Sikayetvar platformlarindaki yorumlarda ise ¢ogunlukla bu
oyun lizerinden kaybedilen maddi kayiplarin dile getirildigi ve oyunun dolandiricilik faaliyetleri
icerdigine yonelik yorumlar oldugu sonuclarina ulasilmistir. Sosyal medyanin yasadisi kumarin
yayllmasindaki rolii g6z 6niinde bulunduruldugunda, 6nlem almak ve toplumu korumak adina
adimlar atmak gerekliligi ortaya ¢ikmaktadir. Platformlarin ve yetkililerin daha siki denetimler ve
Onleyici tedbirler uygulamasi, yasadisi kumarin yayilmasini engellemede o6nemli bir rol
oynayabilecegi diisliniilmektedir. Ayn1 zamanda, bireylerin de bu tiir icerikleri raporlamasi ve
bilingli bir sekilde sosyal medyay1 kullanmasi da bu tiir yasadisi faaliyetlerin 6nlenmesinde 6nemli
bir etken olacaktir.

Anahtar Kelimeler: Sosyal Medya, Yasadis1 Kumar, Sweet Bonanza, icerik Analizi, MAXQDA

THE ROLE OF SOCIAL MEDIA IN THE SPREAD OF ILLEGAL GAMBLING: POTENTIAL RISKS
AND PRECAUTIONS

Abstract

The feature of lack of supervision and anonymity in social media provides a suitable space for the
spread and popularization of illegal gambling. Gambling companies, illegal gambling websites, or
users utilize social media for purposes such as promoting gambling activities, advertising, and
acquiring new customers. Particularly popular among the young population, social media serves
as an effective tool for gambling companies to reach their target audiences. The allure and easy
accessibility of illegal gambling may increase the risk of gambling addiction and lead individuals
to experience both financial and emotional losses. This research aims to elucidate the role of social
media in the spread of illegal gambling and the potential hazards it entails. In the context of the
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current research, a literature review was conducted, revealing a limited number of studies on the
subject. Within this scope, the research focused on the slot game Sweet Bonanza and utilized the
method of qualitative content analysis. Data related to comments on YouTube, Eksisozliik, and
Sikayetvar platforms were subjected to coding using the MAXQDA software program. The findings
indicate that comments on YouTube videos related to the Sweet Bonanza game were generally
positive. On the other hand, comments on Eksi Sozliik and Sikayetvar platforms mainly revolved
around financial losses incurred through this game and comments suggesting fraudulent activities
associated with the game. Considering the role of social media in the spread of illegal gambling, it
becomes imperative to take steps and measures to protect society. It is believed that the
implementation of stricter regulations and preventive measures by platforms and authorities can
play a significant role in curbing the spread of illegal gambling. Simultaneously, individuals
reporting such content and using social media conscientiously can also be a crucial factor in
preventing such illegal activities.

Keywords: Social Media, Illegal Gambling, Sweet Bonanza, Content Analysis, MAXQDA
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SOSYAL MEDYA AGLARININ BELLEK MEKANI OLARAK
KONUMLANDIRILMASI: KAVRAMSAL BiR DEGERLENDIRME
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Kolektif bellek, insanlarin hafizasinin olusmasi ve sekillenmesi iizerine tartismalarda ortaya
¢ikmis bir kavramdir. Bellegin bireysel bir olgu olmanin 6tesinde sosyal bir olgu olarak
degerlendirilmesi diisiincesi ile Fransiz Sosyolog Maurice Halbwachs kolektif bellek kavramini
gelistirmistir. Buna gore bireyler toplumsallasarak bellegini olusturur ve icinde bulundugu
toplumun cercevesinde hatirlar ya da unutur. Baska bir deyisle bireyin bellegi toplumsal
baglamda olusur ve sekillenir. Elbette bellegi olusturan ve siireklilik kazandiran etkenler vardir.
S6z konusu siirekliligin koki ise mekanda yer almaktadir. Nitekim bellegin aktarilmasi ve yeniden
insa edilmesi mekanlar araciligiyla olmaktadir ve bu durum bellek mekanlarin1 ortaya
¢ikarmaktadir. Bellegi canlandiran biitiin etkenler bir kolektif bellek icin bellek mekani islevi
gorebilmektedir. Bu anlamda ge¢misi hatirlamayi/ hatirlatmayr ya da unutmayi/ unutturmay:
saglayan biitlin seyler bellek mekani olarak degerlendirilebilir. Kolektif bellegin yeniden insa
edilmesi ve aktarilmasinda cok genis bir baglamda etkili olan bellek mekénlarindan biri de
medyadir. Medya toplumlarin yasamina dogrudan etki etmesi nedeniyle bir bellek mekani olarak
islev gormektedir. Glinlimiizde anaakim medyanin iistlendigi bellek mekani roliinii sosyal medya
da tstlenmeye basladig1 diisiiniilmektedir. Nitekim sosyal medya toplumsal yasamin icinde
onemli bir yer tutmaktadir. Bu anlamda sosyal medya aglarinin birer bellek mekani olarak
degerlendirilmesi 6nemlidir. Bu ¢alismada sosyal medya aglarinin kolektif bellek mekanlari
olarak degerlendirilmesi kavramsal cercevede incelenmistir. Sosyal medya aglarinin neden bellek
mekani olarak kabul edilebilecegi ya da bellek mekani olarak zayif yonleri tartisilmistir. Bu
bakimdan sosyal medya aglarinin kolektif bellegin yeniden insas1 ve aktariminda nasil bir rol
oynadig1 daha belirgin olacaktir. Bu anlamda ¢alismanin tartisma merkezini, basta Twitter,
Instagram ve Facebook olmak iizere sosyal medya aglarinin hatirlatma ve unutturma islevleri
olusturmaktadir.
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POSITIONING SOCIAL MEDIA NETWORKS AS PLACES OF MEMORY: A CONCEPTUAL
EVALUATION

Abstract

Collective memory is a concept that emerged in debates on the formation and shaping of human
memory. French Sociologist Maurice Halbwachs developed the concept of collective memory with
the idea of considering memory as a social phenomenon rather than an individual phenomenon.
Accordingly, individuals form their memory through socialization and remember or forget within
the framework of the society they live in. In other words, an individual's memory is formed and
shaped in a social context. Of course, there are factors that form memory and give it continuity.
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The root of this continuity lies in places. As a matter of fact, it is through places that memory is
transmitted and reconstructed, and this leads to the emergence of memory places. All factors that
stimulate memory can function as memory places for a collective memory. In this sense, all the
things that enable remembering/reminding or forgetting/forgetting the past can be considered
as places of memory. The media is one of the memory places that is effective in the reconstruction
and transmission of collective memory in a wide range of contexts. The media functions as a place
of memory due to its direct impact on the lives of societies. Today, it is thought that social media
has begun to assume the role of memory place assumed by the mainstream media. Indeed, social
media has an important place in social life. In this sense, it is important to consider social media
networks as places of memory. In this study, the evaluation of social media networks as places of
collective memory is examined in a conceptual framework. The reasons why social media
networks can be considered as memory places or their weaknesses as memory places are
discussed. In this respect, it will be more evident how social media networks play a role in the
reconstruction and transmission of collective memory. In this sense, the center of discussion in
this study is the reminding and forgetting functions of social media networks, particularly Twitter,
Instagram and Facebook.

Keywords: Collective Memory, Places of Memory, Social Media, Online Memory
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SOSYAL MEDYADA BiR MiZAH UNSURU OLARAK MEME/CAPS
KULLANIMI: MARKALAR UZERINE BIR INCELEME

Cemile 0OZMEN*

0z

Meme kavrami ilk ortaya koyan Richard Dawkins, 1976 yilinda fikirlerin kopyalanmasi,
degistirilmesi ve evrim gecirmesini tanimlamak icin kullanilmistir. Bir dijital kiiltiir niteligi
tasiyan memeler mizah unsuru ile birlesimi sosyal medya kullanicilarinin eglence olarak
paylasimlari diger kullanicilar ile etkilesimi bir anda glindem olusturak dikkat cekebilmektedirler.
Film sahnesi, ilgin¢ kiyafet tasarimlari, futbolcularin gol sevincleri, yemek sunumlari, partilerle
0zdeslesmis el isaretleri vb. Internet ortamina aktarimi s6z konusu oldugunda paylasim yapilan
mecrada diger kullanicilar tarafindan ya direkt olarak ilk hali paylasiliyor ya da kendisi taklit
ederek paylasimini yaparak meme haline gelebiliyor. Bu meme paylasimlari kimi zaman bilingsiz
kimi zaman bilingli olarak yaratimi s6z konusu olarak yeni reklamcilik anlayisinda cogunlukla
yaratilmaktadir. Bu yaratim sayesinde markalarin dikkat ¢ekme noktasinda ekonomik ciktisi
oldugu gozlemlenmistir. Kiiglik isletmerinde bu yeni reklamcilik sektoriinii deneyerek
markalasma yolunda énem arz ettiginin farkina vararak ciddi faaliyetlerde bulunabilmektedirler.
Klasik reklamcilik anlayisinin tersine 6zel bir caba gerekmeksizin hatta markanin da haberi bile
olmadan meme yaratimi saglanabilmektedir. Bliyiik markalarin ise geleneksel medyanin yani sira
yeni medya olarak sosyal medya mecrasinda olani biteni yakindan inceleyerek meme yaratimini
kullanabilmektedirler. Calismani amaci, kavramsal anlasilmazlifi gidererek orneklemlerle
desteklenilen giincelligi de 6n planda tutan, farkh alanlardaki kullanim bigimlerini incelemektir.
Meme’in viral ve caps’de icine alan genis kullanim alanlari olmasi sebebiyle betimsel analiz
yontemi ile hem meme kapsamindaki video, gorsel, yazi gibi paylasimlar konu alanlarina gore
orneklemler incelenmistir hem de meme konu bazinda ilgili ¢alismalarda incelenerek bazi
¢ikarimlar elde edinilmistir. Ayrica incelemede, Meme’lerin sosyal medyadaki yayilimi giintimiiz
kosullarindaki yansimasi ile markalarin kullanimlar1 yeni reklamciligin déniisiimiinii analiz
edilmesi ve meme’lerin mizah unsurunun kullanimina odaklanilmistir.

Anahtar Kelimeler: Meme, Sosyal Medya, Mizah, Viral Raklam, Caps
USE OF MEMES/CAPS AS AN ELEMENT OF HUMOR IN SOCIAL MEDIA: A STUDY ON BRANDS
Abstract

Richard Dawkins, who first introduced the concept of memes, was used to describe the copying,
changing and evolution of ideas in 1976. Memes, which are a digital culture quality, combined
with the element of humor, can attract attention by creating an agenda for social media users to
share as entertainment and to interact with other users. The movie scene, interesting clothing
designs, football players' goal celebrations, food presentations, hand signs associated with parties,
etc. When it comes to its transfer to the Internet, the first version is either shared directly by other
users in the shared medium, or it can become a meme by imitating it and sharing it. These memes
are sometimes created unconsciously, sometimes consciously, and are mostly created in the new
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advertising approach. Thanks to this creation, it can be reflected as an increase in the recall of
brands and can seriously affect sales. By trying this new advertising sector in their small
businesses, they realize that it is important in the way of branding and they can engage in serious
activities. Contrary to the classical advertising approach, meme creation can instantly affect the
profit and loss balance without any special effort or even the brand's knowledge. Big brands, on
the other hand, can use meme creation by closely examining what's going on in social media as
new media as well as traditional media. Due to the wide usage areas of memes including viral and
caps, with descriptive analysis, posts such as videos, images, and texts within the scope of memes
were examined according to their subject areas, and some inferences were obtained by examining
the meme in related studies on the basis of topic. In addition, the analysis focuses on the spread
of memes in social media, the reflection of today's conditions, the use of brands, the analysis of the
transformation of new advertising and the use of the humor element of memes. Thus, it will be
possible to evaluate the study in different frameworks with important outputs by being a source
in other studies.

Keywords: Meme, Social Media, Humor, Viral Advertising, Caps
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DiJITAL RACON: SANAL’IN GERCEK ONUNDE AYAR YEDIGI
“HASSASIYET” DUVARI

Cihan OGUZ*

0z

Giindelik yasam formunda, eskilerin “adab-1 muaseret” olarak adlandirdigl, Z Kusagi'nin
fiitursuzca, 6ncesindeki Y Kusagi'min ise bir tik daha elimine ederek giincellestirdigi gorgii
kurallar1 bulunmaktadir. En basit anlamiyla, iletisimin sayg1 temeline dayali, haklar ve kisilikleri
tariz etmeyen etik bir zemine oturmasi i¢in bu raconun bir sekilde islevini slirdliirmesi sart
goriinmektedir. Elbette bu, geleneksel anlamda bir emir-komuta silsilesi veya kiiciiklerin
biiytikler karsisindaki sekilsel itaatinden farkl olarak, 6zsaygi esasina dayal bir etik anlayisidir.
Dijital diinyada bunun bir sorunsal olup olmadig1 erken bir tartisma konusu gibi goriinse de,
giindelik pratikte -6zellikle sosyal medyada- sikca rastlanan bir “harbilik” degeri tasidig1 aciktir.
Harbilik kelimesi -kavrami da denilebilir- her ne kadar “delikanlilik” anlami iceren eril bir haleye
sahipse de, “dijital racon” olarak atfedilebilecek “Sanal ortamda sovalye ruhu” tasima {itopyasi
aslinda cinsiyet ayrimi tanimadan herkesi kapsayan bir rol islevi barindirmaktadir. Hayli kaotik
bir mecrada kurallar biitiinii aramak zordur. Dahasi, bunu “racon” diye cogunluga kabul ettirmek
neredeyse imkansizdir. Ornegin, Instagram’dan DM ile yazistigimz bir Kisinin, sizin neredeyse iki
paragrafi bulan ifadeleriniz karsisinda cevap olarak sadece “giiliiciik” emojisiyle yetinmesi sozii
edilen bu racona terstir. Veya sizin gonderdiginiz mesajin “cift mavi tikli” gériinmesine ragmen,
karsinizdakinden dakikalar ya da saatler sonra kuru bir “Tesekkiir ederim” climlesi gelmesi
apacik bir haksizliktir. Ayni olumsuz tutumun, 6rnegin bir kafede o insanla karsilikli otururken
gerceklesebilecegini diisiinmek miimkiin miidiir? Degilse, dijital diinya, gerceklikten bu derece
kopuk kalarak mi kendisine koksiiz, geleneksiz, tutarsiz ve ozglnlikten uzak bir mecra
yaratacaktir? Kaotik olma hali toplumlara ve bireylere 6zgii bir savrulus mudur, yoksa pesine
dijital diinyanin nimetlerini de ekleyerek paralel bir kaosa yiirimenin pusulasi midir? Calismada,
bu sorularin yanitlar1 giindelik hayat sosyolojisi cercevesinde irdelenecek; kusaklararasi
gecislilikte sikca rastlanan iletisim kazalari da karikatiirize edilerek “dijital racon” kavraminin
anlasilmasina ve gelistirilmesine zemin olusturulmaya calisilacaktir.

Anahtar Kelimeler: Dijital Racon, Gorgii Kurallari, Z Kusagi, Harbilik, Emojiler
THE DIGITAL BRO CODE: WHEN THE DIGITAL HITS THE “SENSIBILITY” WALL OF REALITY
Abstract

In daily life, there exist rules of etiquette, updated by the Z and Y generations, in a reckless way by
the former and through being somewhat cut out by the latter. To put briefly, the rules of the “bro
code” need to function properly, in order to ensure the ethical ground for communication based
on respect, without compromising personal rights and degrading others. This, of course, is a
conception of ethics based on self-respect, and is different from a traditional chain of command
sequence or the formal obedience of minors to elders. Though whether this is a problem that
seems like a preterm debate, in the everyday practice -especially on social media- it is apparent
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that this includes the aspect of being related to a conception that can be informally called as being
“areal guy.” Though this phrase, or what can be referred as a concept- of being a “real guy”- has
masculine connotations, the utopia of having “a knightly spirit “in the virtual world” have the
function of being inclusive of everyone irrespective of gender. Furthermore, it is almost
impossible to convince the majority to accept to what we refer as the “bro code.” For instance,
replying to a DM message of almost two paragraphs long with a simple smiley would be against
this “bro code” under discussion. Or it is apparent that a blue-ticked WhatsApp message to be
replied with a simple “Thanks” after minutes or hours of its being sent would be blatantly unfair.
[s it possible to envision a similar situation, for example in face-to-face conversation between
friends in a cafe? Would this be true, will the digital world create and evolve into a medium
without roots, conventions, or consistency, far away from authenticity? Is being chaotic a drifting
away specific to individuals or societies or a compass into a parallel chaos followed by the
blessings of the digital world? The study aims to answer these questions within the framework of
the sociology of the everyday life and to caricature the accidents of communication common
between generations to establish an understanding of the concept of the “bro code of the digital.”

Keywords: Digital Bro Code, Manners, Gen Z, Smileys, Being “The Real Guy”
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SOSYAL MEDYADA SANATCININ ESER SUNUMUNA ICERIK URETIMi
ETKISI

Derya AYDOGAN*

0z

Yeni iletisim teknolojileri, ortamlari ve araclari ile iletisimin internet ag’larin1 kapsayan kiiresel
bir boyuta ulasmasi, hizin anlik dilimlere indirgenmesi, etkilesimin ¢ok boyutlu evrimi, daha ¢ok
veriye ulasabilmek ve dolayisiyla tercihler konusunda sinirsizliga varan secenege sahip olmak gibi
bir¢cok etmen; iiretim ve tiiketimin anlamim1 buharlastirmistir. Artik tiretildigi anda yok olan,
tiiketildigi anda yenisi liretilen siirecin de 6tesinde takip edilmesi pek miimkiin olmayan ig¢ ice
gecmis hizhi bir akis ortaya cikmistir. Sosyal medya, sanat¢1 6zelinde hem portfolyosu gibi
kullandigy, eserlerini sundugu hem izleyicisiyle bulustugu hem profesyonel iliskilerini kurdugu ve
yonettigi hem de sanatsal stirdiiriilebilirligi icin en 6nemli ve gerekli alanlardan biri olmustur.
Diger bir ifade ile sosyal medya, sanat¢1 icin birtakim otoritelerin tekelinden bagimsizlastigi,
enstriimanlarin kendisine ait oldugu isterse kendisinin ¢alacagy, isterse is birlikleri ile yonetecegi,
kendi istegine gore tasarlayacagi bir sahne haline gelmistir. Ama bu sahnenin seyirci yapisi genel
olarak; stirekli degisen, akiskan, bazen goriinen bazen hayalet gibi olan, ilgi asig1 fakat her tiirli
ilginin de cezbetmedigi bir bicime evrilmistir. Sanatci, kapitalist siirecin basindan itibaren ¢ok
liretmeye giidiilenmis olsa da yeni iletisim ortaminda goriiniirliigii ve bilinirligini siirdiirebilmek
icin aynm1 zamanda Urettigini farkli sekillerde sunmak gerekliligi icerisine de girmistir. Bu
ortamlarda yeninin pesinde kosma ve dolayisiyla iyi bir icerik tiiketicisi olma yiikiimliligline
dahil olmustur. “Icerik kapitalizmi” olarak adlandirilabilecek bu durum, sosyal medyada
goruinirlik ve siirdiirtlebilirligin temel kosulu olarak sanat eserinin sunumuna da etki etmistir.
Sanat eserinin bulundugu yerin ve gosterim seklinin de alimlanmasini etkiledigi, hatta baglamini
degistirdigi diisiiniiliirse; bir eserin sosyal medya icerigi haline getirilerek sunulmasi, ayni eserin
birbirinden farkli iceriklere dontstiiriilmesi, artik eserin kendisini gegcen bir “sunum kapitalizmi”
ortaya ¢ikarmistir.

Anahtar Kelimeler: Sosyal Medya, Sanat, Sanat Eseri, iletisim Teknolojisi, icerik Uretimi

THE EFFECT OF CONTENT CREATION ON THE PRESENTATION OF THE ARTIST'S WORK ON
SOCIAL MEDIA

Abstract

Many factors, such as new communication technologies, environments and tools, the globalization
of communication involving internet networks, the reduction of time to instantaneous frames, the
multidimensional evolution of interaction, the ability to access more data and therefore to have
unlimited choices in terms of preferences have evaporated the meaning of production and
consumption. Now, beyond the process, which vanishes as soon as it is produced and is replaced
with a new one as soon as it is consumed, an intertwined rapid flow has emerged that is not really
possible to follow. Social media has become one of the most crucial and essential areas for the
artist to use as a portfolio, to present their work, to meet their audience, to build and manage their
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professional relationships and for their artistic sustainability. In other words, social media has
become a stage for the artist where they become independent from the monopoly of certain
authorities, where they own the instruments, play themselves, manage through collaborations,
and can design according to their own wishes. However, the audience composition of this scene
has evolved into an ever-changing, fluid, sometimes visible, sometimes ghost-like structure, which
seeks attention, but not attracted to all kinds of attention. Although the artist is motivated to
produce in abundance from the beginning of the capitalist process, in order to maintain their
visibility and recognition in the new communication environment, they also need to present what
they produce in different ways. In these environments, they are involved in the pursuit of the new,
and thus in the obligation to be a good content consumer. This situation, which can be called
"content capitalism", has also affected the presentation of the artwork as a basic condition for
visibility and sustainability in social media. Considering that the place where the artwork is
located and the way it is displayed also influences its reception and even changes its context;
presenting a work of art by turning it into social media content and transforming the same work
into different contents have created a "presentation capitalism” that now surpasses the work
itself.

Keywords: Social Media, Art, Artwork, Communication Technology, Content Creation
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HiZMET ENDUSTRISINDE DiJiTAL EMEGIN YERI VE ONEMI: TURIZM
ENDUSTRISINDEKI UYGULAMALARI

Derya SEMIZ CELIK*
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Hizmet endiistrisinde dijital emegin yeri ve 6énemi giderek artmaktadir. Ozellikle turizm
endiistrisindeki uygulamalarda bu 6nem daha da belirgin hale gelmektedir. Dijital emek,
geleneksel hizmetlerin sunumu, miisteri deneyimi ve operasyonlarin iyilestirilmesi konularinda
biiytik bir rol oynamaktadir. Hizmet sektoriinde de bu emek rezervasyon ve satis, miisterilerle
iletisim, pazarlama gibi bir¢ok islemde aktif olarak dijital mecralar lizerinden yiiriitiilmektedir.
Hizmet sektoriindeki somut 6gelerin potansiyel misterilere yansitilma ¢abasi, dijital ortamlarda
daha etkin iken bu ortamda harcanmasi gereken emeginde biytkligiinii ve Onemini
arttirmaktadir. Bu calisma emek yogun bir endiistri olan turizm isletmelerinde yeni nesil dijital
ortam avantaj ve dezavantajlarini ele almay1 konu edinmistir. Bu amacla sosyal mecray: en ¢ok
kullanan ii¢ turizm isletmesinin™ internet lizerinden igerik analiz yapilacaktir. Elde edilen veriler
ilgili isletmelerin biiyiikliiklerine gore benzer isletmelerin pazar paylar ile karsilastirilarak
degerlendirilecektir. Bu cercevede mevcut yapida isleyen siire¢ ve dijital doniisiim ile dijital
emege ihtiyac duyulan alanlar degerlendirilecektir. Dijital emek verecek personelden
beklentilerin neler oldugu ne gibi yeterliliklere ihtiyac duyuldugu da ¢alisma metodolojisinde yer
alacaktir. Sonug olarak, turizm endiistrisinde dijital emek, isletmelerin daha rekabetci olmalarina,
miisteri memnuniyetini artirmalarina ve operasyonlarini daha verimli bir sekilde yonetmelerine
ne derece yardimci oldugu degerlendirilecektir. Dijital emegin bu endiistrideki 6nemi, gelecekte
de artmaya devam edecegi diisiiniiliirse seyahat ve tatil deneyimleri giderek daha fazla
dijitallesecek ve ¢alisma uzun vadede diger ¢alismalara 1s1k tutacaktir.

Anahtar Kelimeler: Dijital Emek, Hizmet Endiistrisi, Turizmde Dijital Emek, Dijitallesme

THE PLACE AND IMPORTANCE OF DIGITAL LABOR IN THE SERVICE INDUSTRY: ITS
APPLICATIONS IN THE TOURISM INDUSTRY

Abstract

The place and importance of digital labor is increasing in the service industry. This importance
becomes even more evident, especially in applications in the tourism industry. Digital labor plays
a major role in delivering traditional services, improving customer experience and operations. In
the service sector, this effort is actively carried out through digital channels in many transactions
such as reservation and sales, communication with customers and marketing. While the effort to
reflect concrete elements in the service sector to potential customers is more effective in digital
environments, the effort that needs to be spent in this environment increases its size and
importance. This study aims to discuss the advantages and disadvantages of new generation
digital media in tourism businesses, which is a labor-intensive industry. For this purpose, content
analysis will be conducted on the internet of the three tourism businesses that use social media
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the most. The data obtained will be evaluated by comparing the market shares of similar
businesses according to the size of the relevant businesses. In this context, the processes operating
in the current structure, digital transformation and areas where digital labor is needed will be
evaluated. What are the expectations from the personnel who will work digitally and what kind of
competencies are needed will also be included in the working methodology. As a result, digital
labor in the tourism industry will be evaluated to what extent it helps businesses become more
competitive, increase customer satisfaction and manage their operations more efficiently.
Considering that the importance of digital labor in this industry will continue to increase in the
future, travel and holiday experiences will become increasingly digital and the study will shed
light on other studies in the long term.

Keywords: Digital Labor, Service Industry, Digital Labor in Tourism, Digitalization
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TURIZMDE MUSTERI MAHREMIYETI VE DiJITAL iZ TAKIBI
Derya SEMIZ CELIK*

0z

Miisteri mahremiyeti ve dijital iz takibi bireylerin kisisel alanlarina girilmesi sebebiyle diger
sektorlerde oldugu kadar turizm sektoriinde son derece 6nemli ve hassas bir konudur. Miisteri
mahremiyetinin ihlali ciddi sonuclar dogurabilir. Turizm isletmeleri gerek ticari faaliyetleri geregi
gerekse sosyal politikalar1 geregi miisterilerine ait ¢esitli verilere ihtiya¢c duyarlar. Bu verileri elde
ederken ki siirecte acik riza almali ve veri kullanim politikalarim1 agik¢a bildirmelidir. Ancak
glinlimiiz sosyal hayatta oldukga farkli senaryolar halinde veri kaynagi olarak turizm isletmesine
ulasabilmektedir. Bu kaynaklar 6zellikle sosyal medya araciliyla etiketleme, konum paylasma gibi
faktorler ile gayri ihtiyari turizm isletmesinin bir verisi olarak karsisina ¢ikabilmektedir. Bu
veriler miisterilere daha iyi hizmet sunma, pazarlama stratejilerini iyilestirme ve isletmelerin
verimliligini artirma amaciyla kullanilabilir. Bu stirecte bu paylasimlarin kullanilma hakki
isletmeye dogar mi? Yoksa bu miisteri mahremi olarak bireyin inisiyatifine mi birakilmal
sorgulanmasi gereken onemli bir husustur. Dijital iz takibi yaparken, isletmeler yasal
diizenlemelere ve etik kurallara uymalidir. Kisisel verilerin korunmasi yasalari, bu konuda 6nemli
bir kilavuz saglar. Bu siire¢ ¢alismamiza konu olarak degerlendirilecek olup hukuki boyutu,
miisteri goriisleri ve faal hayattaki isleyisleri karsilastirilacaktir. Calismanin amaci kapsaminda
turizm isletmelerindeki miisteri mahremiyete engel olabilecek dijital mecralar degerlendirilirken
ayni zamanda slirec icinde taraflarin dijital iz takipleri sorumluluk seviyeleri tartisilacaktir. Bu
cercevede calisma metodolojisi olarak oncelikle hukuki yapinin ardindan turizm alaninda
ornekler ile faal hayat karsilastirilarak yiiriitiilecektir. Ayrica siire¢ icindeki dijital temas noktalari
ve mahremiyet seviyeleri degerlendirilecektir. Calisma ile bu alanda olas1 tehdit ve firsatlarin
neler olabilecegi akademik literatiire kazandirilmasi hedeflenmektedir.

Anahtar Kelimeler: Turizmde Mahremiyet, Turizmde Dijital Iz, Dijital Iz Takibi, Dijital
Mahremiyet

CUSTOMER PRIVACY AND DIGITAL TRACE TRACKING IN TOURISM
Abstract

Customer privacy and digital tracking is an extremely important and sensitive issue in the tourism
sector as well as in other sectors, due to the intrusion into individuals' personal spaces. Violation
of customer privacy can have serious consequences. Tourism businesses need various data about
their customers, both due to their commercial activities and social policies. While obtaining this
data, explicit consent must be obtained and data usage policies must be clearly stated. However,
in today's social life, tourism businesses can be accessed as a data source in very different
scenarios. These resources may appear as data of the tourism business involuntarily, especially
with factors such as tagging and location sharing through social media. This data can be used to
provide better service to customers, improve marketing strategies and increase the efficiency of
businesses. Does the business have the right to use these shares in this process? Or should this be
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left to the initiative of the individual as a confidential customer? This is an important issue that
needs to be questioned. When tracking digital traces, businesses must comply with legal
regulations and ethical rules. Personal data protection laws provide important guidance on this
matter. This process will be evaluated as the subject of our study and its legal dimension, customer
opinions and functioning in active life will be compared. Within the scope of the purpose of the
study, digital channels that may hinder customer privacy in tourism businesses will be evaluated,
while at the same time, the digital traceability levels of the parties will be discussed in the process.
In this context, the study methodology will be carried out by first comparing the legal structure
and then the active life with examples in the field of tourism. Additionally, digital touch points and
privacy levels during the process will be evaluated. The aim of the study is to introduce the
possible threats and opportunities in this field to the academic literature.

Keywords: Privacy in Tourism, Digital Trace in Tourism, Digital Trace Tracking, Digital Privacy
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GELECEGIN ZENGINLIK VE TEKNOLOJI IDEALI: SIBERPUNK
SINEMASINDA PLUTOKRATIK DISTOPYALAR

Dilan TUYSUZ*
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Daha iyi bir gelecek hayali ile yazilsa da her iitopyanin kaderinde distopyaya déniismek vardir.
Herkes i¢in esitlik, adalet ve refah idealine dayanarak kurgulanan iitopyalar ‘kusursuz toplum’
iddiasini tasimaktadir, ancak bu toplumun gergekten kusursuz olmasi i¢in yapilan diizenlemeler
totaliter bir yonetim anlayisina giden kapiy1 da acabilir. Dolayisiyla litopya ve distopya arasindaki
sinir sanildig1 kadar kalin degildir. Hatta distopik kurgulardaki baskici rejimlerin kurdugu yeni
diizenin, aslinda o diizenin egemenlerinin iitopyas: oldugu goéz oniine alinirsa, iitopya ve
distopyanin i¢ ice gectigi anlasilmaktadir. Distopyalardaki s6z konusu iitopik diizen genellikle,
kisaca zengin azinlifin yonetim bigimi olarak tanimlanabilecek pliitokrasi olarak karsimiza
¢ikmaktadir. Pliitokrasi, bir iilkenin veya toplumun yonetiminde servetin biiyiik rol oynadig bir
sistemdir. Servet sahipleri ekonomik kaynaklar ellerinde bulundurdugundan, politika, yasama
stirecleri ve toplumsal kararlar lizerinde de biiyiik etkiye sahiptir. Bu ¢alismanin konusunu
olusturan siberpunk filmleri genellikle pliitokratik toplumlari, gelecekteki teknolojik gelismelerle
birlestirerek distopik bir baglamda ele almaktadir. Bu tiir eserlerde, hiikiimetlerin yerini alan
mega sirketlerin teknolojik yenilikleri ve kaynaklar1 kontrol ederek pliitokratik bir glic merkezi
olusturduklar1 goriilmektedir. Yiiksek teknolojiye ve ayricalikli yasam tarzina sahip st sinif ile
neredeyse insani kosullardan uzak yasayan alt sinif arasindaki ugurumun derinligini vurgulayan
siberpunk anlatilar1 en temelde, kapitalizmin dogurdugu ahlaki ¢okiisi yansitmaktadir. Bu
calisma, siberpunk anlatilarinda kurgulanan diinya diizeninin, hikaye yiiz yil sonrasinda gegse de,
bugiline dair elestirel ongoriilerde bulundugu diisiincesinden hareket ederek; teknolojinin
olumlu/olumsuz etkilerini, ekonomik esitsizlikleri ve toplumsal sorunlari tartismada yardimci bir
arag olarak siberpunk sinemasini ele almaktadir. Siberpunk sinemasinin distopik ve pliitokratik
unsurlarini anlamak i¢in Ada (2005), Elysium (2013) ve Alita: Savas Melegi (2019) filmleri nitel
arastirma yontemlerinden biri olan betimsel analiz yontemi ile incelenmistir.

Anahtar Kelimeler: Siberpunk, Distopya, Utopya, Pliitokrasi

THE FUTURE IDEAL OF WEALTH AND TECHNOLOGY: PLUTOCRATIC DYSTOPIAS IN
CYBERPUNK CINEMA

Abstract

Although written with the dream of a better future, every utopia is destined to turn into a dystopia.
Utopias, which are based on the ideal of equality, justice and prosperity for all, carry the claim of
a 'perfect society’, but the arrangements made to make this society truly perfect can also open the
door to a totalitarian approach to governance. Therefore, the boundary between utopia and
dystopia is not as thick as one might think. In fact, considering that the new order established by
oppressive regimes in dystopian fictions is actually the utopia of the rulers of that order, it is
understood that utopia and dystopia are intertwined. The utopian order in dystopias appears as

*Dog. Dr., Aydin Adnan Menderes Universitesi, Iletisim Fakiiltesi, Radyo, Televizyon ve Sinema Boliimii,
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plutocracy, which can be briefly defined as the form of government of the rich minority. Plutocracy
is a system in which wealth plays a major role in the governance of a country or society. Since the
wealthy hold economic resources, they have a great influence on politics, legislative processes and
social decisions. Cyberpunk films, which constitute the subject of this study, generally deal with
plutocratic societies in a dystopian context by combining them with future technological
developments. In such works, mega-corporations replace governments, controlling technological
innovation and resources to create a plutocratic power center. Emphasizing the depth of the gap
between the upper class with high technology and privileged lifestyles and the lower class living
in almost inhuman conditions, cyberpunk narratives basically reflect the moral collapse caused
by capitalism. Based on the idea that the world order fictionalized in cyberpunk narratives makes
critical predictions about today, even though the story takes place a hundred years later, this study
examines cyberpunk cinema as a tool to discuss the positive/negative effects of technology,
economic inequalities and social problems. To understand the dystopian and plutocratic elements
of cyberpunk cinema, The Island (2005), Elysium (2013) and Alita: Battle Angel (2019) were
analyzed with descriptive analysis method, one of the qualitative research methods.

Keywords: Cyberpunk, Dystopia, Utopia, Plutocracy
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ANIMASYON DESTEKLI EGITIMDE TEKNOLOJI ERISIM SORUNU

Duygu AKBULUT*, Melis TAS™
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Egitim, insan unsurunun olusumunda en biiyiik paya sahip olup, bir iilkenin sosyal, kiiltiirel,
ekonomik ve politik yapisinin olusmasinda ve gelismislik diizeyinde belirleyici bir faktérdiir. Bu
nedenle egitim, bir lilkenin kalkinmasinin en 6nemli faktor ve bilesenlerinden biri olarak kabul
edilmekte ve hemen hemen her iilke egitime miimkiin oldugunca fazla kaynak ayirmakta ve daha
iyi bir egitimin nasil saglanabilecegi konusunda cesitli calismalar yapmaktadir. Ogretmenlerin
derslerinde Ogretim materyalleri kullanmalarini desteklemek, bunlari daha anlamh ve
strdiiriilebilir hale getirmek olduk¢a 6nemlidir. 21. yilizyilda bilgisayarlar glinliik hayatimizin
vazgecilmez bir pargasi haline gelmistir. Bilgisayarlar biiylik miktarda bilgiyi saklayip isleyebilen,
gerekli bilgiyi kisa siirede ortaya ¢ikarabilen ve bilgiyi uygun formatta sunabilen, cesitli sekillerde
gorsel, isitsel ve etkilesimli islevler kazanarak egitimde kullanilmaktadir. Animasyonun egitsel
hafizay1 gelistirdigine ve bilgi alimini kolaylastirdigina inanilmaktadir. Giiniimiizde teknolojisiz
bir egitim ortami diisiiniilemez ve siniflarda teknolojinin kullaniminin artmasiyla birlikte ¢ogu
o0gretim materyali artik dijital olarak olusturulmakta ve internet lizerinden erisilebilmektedir
(Saklan, Unal, 2018, s.20). Teknolojinin gelismesi ile birlikte internetin kullanimi ve yeni
medyanin olusmasiyla kitap iceriklerinin ve sekillerinin degisimi baslamistir. Artik yazili
gorsellerin yetersiz kaldig1 bu dénemde, egitimde video, animasyon ve ses gibi farkl iletisim
ogeleri kullanilmaya baslamistir. Bu degisim ve gelisim sayesinde 6grenme ve 6gretme islevleri
daha kalic1 ve eglenceli hale gelmistir (Sakman, 2020: 116). Bu ¢alismanin ana sorulari sunlardir:
Profesyonellerin, egitim siirecinde kullanilan animasyon destekli teknolojilere 6grenci erisim
sorunlarini belirlemelerine yardimci olmak amaglanmaktadir. Glinlimiizde her alanda var olan
teknoloji egitim alaninda da etkisini gostermekte ve animasyon kullanilarak yapilan egitim
giderek daha popiiler hale gelmektedir. Bu ¢alismanin amaci animasyon destekli egitimde
ogrencilerin teknolojiye erisimde karsilastiklari sorunlar1 arastirmaktir. Arastirmada nitel
arastirma ve dokiiman analizi yontemi kullanilmistir. Tiirkiye'de yapilan ¢alismalar, uluslararasi
calismalara gore sayica azdir ve calisma sayisinin artirilmasi tilkemizde egitimin teknolojik olarak
gelismesine farkl bir bakis acis1 getirerek katki saglayacaktir.

Anahtar Kelimeler: Dijital Animasyon, Animasyon, Teknoloji, Erisim, Egitim
TECHNOLOGY ACCESS PROBLEM IN ANIMATION SUPPORTED EDUCATION
Abstract

Education has the largest share in the formation of the human element and is a determining factor
in the formation of a country's social, cultural, economic and political structure and level of
development. For this reason, education is considered one of the most important factors and
components of a country's development, and almost every country allocates as much resources
as possible to education and various studies are carried out on how to provide a better education.
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Itis very important to support teachers in using teaching materials in their lessons and make them
more meaningful and sustainable. In the 21st century, computers have become an indispensable
part of our daily lives. Computers are used in education because they can store and process large
amounts of information, reveal the necessary information in a short time and present the
information in the appropriate format, and gain visual, auditory and interactive functions in
various ways. Animation is believed to improve educational memory and facilitate information
retrieval. Today, an educational environment without technology is unthinkable, and with the
increasing use of technology in classrooms, most teaching materials are now created digitally and
can be accessed over the internet (Saklan, Unal, 2018, 5.20). With the development of technology,
the use of the Internet and the formation of new media, the contents and formats of books have
begun to change. In this period when written visuals are no longer sufficient, different
communication elements such as video, animation and sound have begun to be used in education.
Thanks to this change and development, learning and teaching functions have become more
permanent and enjoyable (Sakman, 2020: 116). The main questions of this study are: It is aimed
to help professionals identify student access problems to animation-supported technologies used
in the educational process. Nowadays, technology, which exists in every field, is also effective in
the field of education, and education using animation is becoming increasingly popular. The aim
of this study is to investigate the problems students encounter in accessing technology in
animation-supported education. Qualitative research and document analysis methods were used
in the research. Studies conducted in Turkey are less in number than international studies, and
increasing the number of studies will contribute to the technological development of education in
our country by bringing a different perspective.

Keywords: Digital Animation, Animation, Technology, Access, Education
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BIR ILHAM KAYNAGI OLARAK DIiJiTAL KAPITALiZMIiN ARA YUZU:
PINTEREST

Elif Hatice BAHCECIOGLU*
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Her gecen giin ¢esitlilik ve popiilerligi artan sosyal medya platformlari, kullanicilari yenilikgi arac¢
ve yontemlerle kesifsel bir siirecin icine ¢ekerek, bilgi toplama ve fikir edinme konusunda farkh
bir motivasyon saglamaktadir. Bu platformlarda paylasilan icerikler, insanlarin kisisel bakis
acilari, deneyim sertivenleri, farkli yorumlamalari, tema, form, doku tasarimlar1 ve renk
kombinasyonlar1 vb. hakkinda alternatif yollar sunarak kullanicilar1 ¢ekebilmekte, hatta ilham
kaynagi olabilmektedir. Iste son donemlerde éne ¢ikan platformlardan Pinterest, séz konusu
ayrintilarin ¢ok daha fazlasini elde etmeye yonelik bir diisiinme, fikir tiretme, yaratici giici
besleme konusunda birikim olusturmaktadir. Zira Pinterest’in sosyal ag 6zellikleri, cesitli gérsel
ve videolarin toplanmasi, bunlarin bir panoya (koleksiyona) sabitlenmesi iizerinden ilerledigi icin
kullanicilarin begendikleri tiim giizel seyleri organize etmelerine tesvik etmektedir. Diger bir
deyisle kullanicilarin ilgi duyduklar1 herhangi bir konuyla baglantili icerikleri kesfetmelerine
yardimci olan Pinterest, onlarin hayatlarini sekillendirmeye iliskin fikirler gelistirmeleri amaciyla
ilham kaynagi olmaktadir. Oyle ki kullanicilar giinliik rutinleri veya etkinlikleri diizenlemek icin
baskalarindan edindikleri bilgi dagarciklarini yan yana getirip kendilerine mal ederek yeniden
baglamlandirabilmekte; bdylece mobilya veya aksesuar degisiminden, diigln, parti
organizasyonlarina, kendin-yap projelerinden tasarim trendlerinin takibine kadar ipucu
alabilecekleri gorselleri/videolar1 daha sonra kullanmak iizere kaydedebilmektedir. Bu yontiyle
Pinterest, insanlara ilham vererek giindelik hayatin estetiklestirilmesine ve tiiketim pratiklerinin
sekillenmesine yardimci olarak hem yeni iiriinler arzulamayr hem de bu firiinlere ulasmay1
saglamaktadir. Bu anlamda kitleleri satin almaya yonlendirici bir nitelik de tasiyan Pinterest’in
dijital kapitalizmin ara ytlzii oldugundan s6z edilebilir. Bu tiir konulara temas etme amaci tasiyan
bu calismada, kullanim alam ve cesitliligi gittikce artan sosyal medyanin “sosyallesme” ana
prensibiyle ortaya cikisindaki anlamin, Pinterest gibi son dénemde popiilerlesen bir platform ve
bu platformu farklh kilan yaklasimlar (pin, repin, pano vd.) 1s18inda giderek kaybolduguna
odaklanilmaktadir. Metin analizi yontemiyle incelenen iceriklerde, Pinterest kiltiirtini
anlamak/anlamlandirabilmek adina niteliksel bir degerlendirme hedeflenmektedir.

Anahtar Kelimeler: Pinterest, {lham, Giindelik Hayatin Estetiklestirilmesi, Tiiketim, Dijital
Kapitalizm

INTERFACE OF DIGITAL CAPITALISM AS AN INSPIRATION: PINTEREST
Abstract

Social media platforms, whose diversity and popularity are increasing day by day, provide a
different motivation for gathering information and getting ideas by drawing users into an
exploratory process with innovative tools and methods. The content shared on these platforms
can attract users and even be a source of inspiration by offering alternative ways about people's
personal perspectives, experience adventures, different interpretations, themes, forms, texture

* Doktor, Bagimsiz Arastirmaci, E-posta: elifbahcecioglu@gmail.com ORCID: 0000-0002-6747-9250

43


mailto:elifbahcecioglu@gmail.com

designs and color combinations. Here, Pinterest, one of the platforms that has come to the fore in
recent time, provide accumulation about thinking, generating ideas and nurturing creative power
to reach much more of the details in question. Because Pinterest's social networking features
encourage users to organize all the good things they like, as it proceeds through the collection of
various images and videos and pinning them to a board (collection). In other words, Pinterest,
which helps users discover content related to any topic they are interested in, inspires them to
develop ideas about shaping their lives. So much so that users can recontextualize the knowledge
they have acquired from others in order to organize their daily routines or activities, by bringing
them together and making them their own. Thus, they can save images/videos for later use, from
changing furniture or accessories to wedding and party organizations, from DIY projects to
following design trends. In this respect, Pinterest enables people to both desire and reach new
products by inspiring people, helping to aestheticize daily life and shape consumption practices.
In this sense, it can be said that Pinterest, which also guides the masses to buy, is the interface of
digital capitalism. In this study, which aims to touch on such issues, it is focused on the fact that
the meaning of the emergence of social media with the main principle of "socialization" is
gradually disappearing in the light of a platform such as Pinterest, which has become popular
recently, and the approaches that make this platform different (pin, repin, board, etc.). A
qualitative evaluation is aimed in order to understand/make sense of Pinterest culture in the
contents analyzed by text analysis method.

Keywords: Pinterest, Inspiration, Aestheticization of Everyday Life, Consumption, Digital
Capitalism
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PALYATIF BiR TOPLUM: WALL-E FILMINDE GELECEKTEKi TOPLUMUN
TANIMLANMASI
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Disney ile Pixar sirketlerinin ortak yapimi olan Wall-E (2008) adli1 animasyon filmde; ¢cok uzak bir
gelecekte iki robotun insanligi nasil kurtardigi anlatilmaktadir. Bir¢ok agidan incelenebilen zengin
bir icerige sahip olan film, izleyiciye karanlik bir gelecek tasviri sunmaktadir. S6z konusu bu
karanlik ise modern insamin tiiketim aliskanliklarinin olusturdugu kurak diinyadan
kaynaklanmaktadir. Wall-E, 6zellikle genc izleyicilere gerek ¢evre hakkinda gerekse tiiketim
disiplini hakkinda diisiindiiriicii mesajlar vermektedir. Ancak bundan da 6te, Wall-E teknolojiye
siki sikiya bagimly, pasivize edilmis, katihimciliktan uzaklasmis konformist bir toplum modeli de
¢izmektedir ve bir bakima teknolojik ve ekolojik felaketin sebebinin de bundan dolay1 oldugunu
ifade etmektedir. Filmdeki tiim diigiimler insanlarin sorumluluk alip kendi kaderlerini tayin
etmeleriyle ¢6zlilmeye baslar. Bu ¢alismada filme konu olan bu toplum tipi incelenecektir. Tasvir
edilen bu toplumun tanimlanmasi konusunda sosyolog Byung-Chul Han’in ‘palyatif toplum’
yaklasimindan yararlanilacaktir. Han, toplumun gelecekte doniisebilecegi bir olasiliktan yola
cikarak herhangi bir saptamada bulunmaz. Fakat 6zellikle Korona-sonrasi toplumu analiz ettigi
calismalarinda ortaya koydugu sosyolojik tespitler, Wall-E’deki toplum betimlemesiyle benzerlik
gostermektedir. Dolayisiyla bu ¢calismada bu benzerlikten yola ¢ikilarak bir inceleme yapilacaktir.
Netice boliimiinde ise; Wall-E'deki toplum taniminin teknolojiyi icsellestirmis gercek bir
toplumun gelecegi ile ilgili iliskisine dair ¢ikarsamalarda bulunulacaktir.

Anahtar Kelimeler: Wall-E, Sinema, Byung-Chul Han, Palyatif Toplum, Teknoloji, Bilim Kurgu
A PALLIATIVE SOCIETY: DEFINITION OF THE FUTURE SOCIETY IN WALL-E
Abstract

Disney and Pixar co-produced animated film Wall-E (2008) tells how two robots save humanity
in a very distant future. The film, which has a rich content, can be examined from many angles,
offers the audience a depiction of a dark future. This darkness in question stems from the arid
world created by the consumption habits of modern people. Wall-E gives thought-provoking
messages about both the environment and consumption discipline, especially to young viewers.
Therefore, Wall-E also draws a conformist society model that is tightly dependent on technology,
pacified and away from participation. In a way, the film indicates that such a society is the cause
of the technological and ecological disasters. All the knots in the movie begin to unravel when
people take responsibility and determine their own destiny. In this study, this society, which is
the subject of the film, will be examined. In defining this depicted society, sociologist Byung-Chul
Han's 'palliative society' approach will be used. Han does not make any determinations based on
the possibility that what society may transform in the future. However, the sociological findings
he puts forward, especially in his works analyzing the post-Corona society, are similar to the
depiction of society in Wall-E. Consequently, in this study, an analysis will be made based on this
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similarity. In the conclusion section; inferences will be made regarding the relationship between
the definition of society in Wall-E and the future of a real society that has internalized technology.

Keywords: Wall-E, Cinema, Byung-Chul Han, Palliative Society, Technology, Science Fiction
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ALGORITMIK BOSLUKLAR VE HAKIKAT-SONRASI DONEM: BELL
POTTINGER VE GUPTA AIiLESi ORNEGI
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Bu c¢alismanin ana amaci, hakikat-sonrasi dénemin ve yeni medyada ortaya cikan algoritmik
bosluklarin etkilerini Bell Pottinger ile Gupta ailesi 6rnekleri lizerinden analiz etmektir. Bu
ornekler aracilifiyla, dijital cagin bilgi akisina olan etkisi ve bu etkinin toplumsal, siyasi ve kiiltiirel
sonuglar1 incelenmektedir. Bu dogrultuda calismanin kavramsal cercevesi, bilgi akisindaki
degisimleri anlamak amaciyla algoritmik bosluklar ve hakikat-sonrasi déonem kavramlarina
dayanmaktadir. Algoritmik bosluklar, sosyal medya platformlarinin icerik sunma
algoritmalarindaki manipiile edilmeye acik yonleri ve bu dolayimla bilgiye erisimimizin nasil
sekillendirildigini vurgulamaktayken; hakikat-sonrasi dénem ise, bilginin nesnel gerceklikten
ziyade Kkisisel goriislere dayal olarak algilanmaya basladig1 donemi ifade eder. Bu kavramlar,
calismanin temel teorik ¢ercevesini olusturmaktadir. Alanyazina Bell Pottinger ve Gupta ailesi
ornekleri lizerinden 6zglin bir katki sunmay1 hedefleyen bu ¢alisma, algoritmik bosluklarin
manipiilatif ve yaniltici bilgi yayilmasina nasil yol agabilecegini gosterirken, hakikat-sonrasi
dénemin toplumsal kutuplasma ve gerceklik sorgulamasi gibi yonlerine vurgu yapmaktadir. Bu
baglamda ¢alisma, dijital cagin bilgi akisindaki sorunlarina daha genis bir perspektiften
yaklasarak alanyazina zenginlestirici bir bakis acisi sunmaktadir. Arastirmanin metodolojik
yaklasimi, 6rneklerin anlamini ve etkilerini derinlemesine anlamamiza olanak taniyan niteliksel
analizdir. Bu kapsamda, Bell Pottinger danismanlik sirketinin Gupta ailesinin yolsuzluk
iddialariyla sarsilan itibarini diizeltebilmek adina ytiriitmis oldugu sistematik dezenformasyon
yayma kampanyasina ait igerikler, sosyal medya paylasimlari ve medya raporlar1 gibi veriler,
derinlemesine analiz edilerek algoritmik bosluklarin etkileri ve hakikat-sonrasi donemin
yansimalari agisindan incelenecektir.

Anahtar Kelimeler: Algoritmik Bosluklar, Hakikat-Sonras1 Dénem, Yeni Medya, Bell Pottinger,
Gupta Ailesi.

ALGORITHMIC GAPS AND THE POST-TRUTH ERA: THE CASE OF BELL POTTINGER AND
GUPTA FAMILY

Abstract

The main objective of this study is to analyze the effects of the post-truth era and the algorithmic
gaps emerging in new media through the examples of Bell Pottinger and the Gupta family. Through
these examples, the study examines the impact of the digital age on the flow of information and
the societal, political, and cultural consequences of this impact. In this context, the conceptual
framework of the study is based on the concepts of algorithmic gaps and the post-truth era in
order to understand the changes in information flow. Algorithmic gaps highlight the manipulable
aspects of content delivery algorithms on social media platforms and how this shapes our access
to information. On the other hand, the post-truth era refers to a period where information is
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perceived based on personal opinions rather than objective reality. These concepts form the
foundational theoretical framework of the study. Aiming to provide an original contribution to the
literature through the examples of Bell Pottinger and the Gupta family, this study demonstrates
how algorithmic gaps can lead to manipulative and deceptive information dissemination, while
emphasizing aspects of the post-truth era such as societal polarization and reality questioning. In
this context, the study offers an enriching perspective to the problems in information flow in the
digital age by approaching them from a broader standpoint. The methodological approach of the
research involves qualitative analysis, which enables us to deeply comprehend the meaning and
effects of the examples. Within this framework, the systematic disinformation dissemination
campaign conducted by the Bell Pottinger consultancy firm to restore the reputation of the Gupta
family, which had been shaken by corruption allegations, will be examined. The content related to
this campaign, including data such as social media posts and media reports, will be thoroughly
analyzed to investigate the effects of algorithmic gaps and the implications of the post-truth era.

Keywords: Algorithmic Gaps, Post-Truth Era, New Media, Bell Pottinger, Gupta Family.
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Gilintimiizde degisen toplumsal yapilar1 anlamak ve dogru irdelemek adina yapilan ¢alismalarin
odaklandig1 temel konu tiiketim olgusu ve buna yonelik tutumlardir. Tiiketim, genel olarak
yasamsal ihtiyaclarin karsilanmasina yonelik bir olgu kavramsallasa da giiniimiizde daha fazla
anlamlara sahip olarak tatmin ve simgesel boyutlar1 6n plana ¢ikmaktadir. Bireyler ihtiyaclar
disinda ya da ihtiyaclarindan fazlasini tiiketerek mutlu olma, statiiye erisme ya da bulundugu
statiiyli koruma yoluna gitmektedir. Bu baglamda yapilan ¢alismalar tiiketim aliskanliklarinin
hangi islevleri oldugu ve siirecin nasil sekillendigini irdelemeye yoneliktir. Calismalarin 6zeline
inildiginde ise bir tiiketim nesnesi/{liriin olarak insan bedeni karsimiza ¢ikmaktadir. Genel olarak
bakildiginda beden ve buna yo6nelik calismalarin kadin cinsiyeti iizerinden insa edildigi, kadin
bedeninin tiiketim ile dogrudan iliskilendirildigi gortilmektedir. Her ne kadar 6n plana ¢ikan ve
anlamlandirma siireglerinde insa unsuru kadin ve kadinlik olsa da erkek bedeni de ayni sekilde
bir tiriin olarak pazarlanmakta ve kapitalizmin vaatlerinden biri olarak bireylere sunulmaktadir.
Diziler, televizyon reklamlari, kozmetik irtinler kisacasi toplumsal hayata dair rutinlerde yer alan
her baslikta erkek bedeni bir lrilin ve meta olarak sunulmaktadir. Bu siirec, sadece tiiketim
eylemine tesvik degil, gorselligin 6n plana cikarilmasiyla insan bedeninin cinsel bir 6zellik
kazanarak arzu nesnesine donistiirilme strecidir. Bu baglamda cinsiyet fark etmeksizin,
dayatilan estetik anlayis ve buna yonelik tasarlanan kaygilarla bir pazarlama s6z konusudur. Bu
calisma da yillardir siiregelen kadin bedeni/kadinlik konularina ek olarak erkek bedeninin
televizyon ve diger Kkitle iletisim araglarinda yer alan Clear Men Sampuan reklamlarinda nasil
metalastigini, futbolcu Cristiano Ronaldo ve reklamin Tiirkiye versiyonunda rol alan sinema/dizi
aktori Burak Ozcivit iizerinden irdeleyecektir. Calismada, iki farkh kiiltiire ait iki erkegin ayni
tiriin reklaminda hangi kodlarla “aynilastig1” ve hangi unsurlar kullanilarak bir iiriine doniistigi
Van Dijk’in Séylem Analizi metoduyla irdelenecek ve elde edilen sonuclar giiniimiiz tiiketim
toplumu aliskanliklari tizerinden okunacaktir.

Anahtar Kelimeler: Tiiketim Kiiltiiri, Tiiketim Toplumu, Reklam, S6ylem Analizi, Beden

THE PERFECTS OF THE CONSUMER SOCIETY: THE TRANSFORMATION OF THE MALE BODY
INTO COMMODITY IN ADVERTISEMENTS

Abstract

The main issue that focuses on the studies carried out today in order to understand and correctly
analyze the changing social structures is the phenomenon of consumption and attitudes towards
it. Although consumption is generally conceptualized as a phenomenon aimed at meeting vital
needs, today its satisfaction and symbolic dimensions come to the fore with more meanings.
Individuals seek to be happy, achieve their status, or maintain their current status by consuming
more than their needs or by consuming more than they need. Studies conducted in this context
aim to examine what functions consumption habits have and how the process is shaped. When we
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go into the specifics of the works, the human body appears as a consumption object/product.
Generally speaking, it can be seen that the body and related studies are built on the female gender,
and the female body is directly associated with consumption. Although women and femininity are
the elements that come to the fore and are constructed in meaning-making processes, the male
body is also marketed as a product and presented to individuals as one of the promises of
capitalism. The male body is presented as a product and commodity in TV series, television
commercials, cosmetic products, in short, in every topic in the routines of social life. This process
is not only an encouragement to the act of consumption, but also a process of transforming the
human body into an object of desire by gaining a sexual feature by highlighting visuality. In this
context, regardless of gender, there is marketing with the imposed aesthetic understanding and
the concerns designed for this. In addition to the female body/femininity issues that have been
going on for years, this study will examine how the male body is commodified in Clear Men
Shampoo advertisements on television and other mass media, through football player Cristiano
Ronaldo and movie/TV actor Burak Ozgivit, who starred in the Turkish version of the
advertisement. In the study, the codes by which two men from two different cultures become
"identical" in the same product advertisement and which elements are used to transform them
into a product will be examined using Van Dijk's Discourse Analysis method, and the results
obtained will be read through the habits of today's consumer society.

Keywords: Consumption Culture, Consumer Society, Advertising, Discourse Analysis, Body
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BILIM ILETISiMI VE ITIBAR YONETIMi: TEKNOFEST ORNEK OLAY
ANALIZI

Ensar LOKMANOGLU*, Nihal KOCAAGA™
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Bilim iletisimi, bilim ve toplum arasindaki iletisim ve etkilesim ile aktérler, kaynaklar ve
yontemler arasinda bir anlamda kdpri vazifesi listlenmektedir. Bu kapsamda kurumlarin yaptigi
paylasimlar ve elde edilen geribildirimler ayn1 zamanda kurumla ilgili olumlu alginin olusmasina,
gelismesine ve dolayisiyla kurumsal itibara katki saglamaktadir. Bu ¢alismada Tiirkiye'nin ilk ve
tek havacilik, teknoloji ve uzay teknolojisi festivali olan TEKNOFEST kapsaminda diizenlenen
yarismalarin itibar yonetimi acisindan etkisi degerlendirilmektedir. TEKNOFEST’in 2018 yilindan
bu yana diizenledigi festivaller milyonlarca kisiye ulasmakta ve festival kapsaminda diizenlenen
yarismalara binlerce kisi takim halinde katilmaktadir. Yarismalara yurt icinden ve yurt disindan
katilim saglanmaktadir. Bu yoniiyle yarismalarin organizasyonun itibarina olumlu katki
saglayacagl belirlenmistir. Hedef kitlenin ilkokuldan yetiskin gruplara kadar genis tutuldugu ve
hemen herkese ulasildigl goriilmektedir. Bu durumun kurumun ve dolayisiyla Tiirkiye'nin
itibarini yiikseltecegi soOylenebilir. Bilim iletisimi, bilim insanlar1 tarafindan kisisel olarak
saglanabilecegi gibi kurumlar da ayni sekilde kendi iletisim akisini gerceklestirebilmektedirler.
Bu baglamda kurumlarin bilim iletisimi alaninda gerc¢eklestirdigi calismalarin kurumsal itibara da
onemli yararlar saglayacag: soylenebilir. itibar, insanlar ve kurumlarin varhigim siirdiirebilmesi
acisindan en 6nemli degerlerinden biridir. Zira itibari yiiksek kisi ve kurumlar toplum tarafindan
olumlu karsilanirlar, daha verimli ve saglikli yasam sansi elde ederler. O nedenle itibarin
saglanmasi adina birtakim ¢alismalarin yapilmasi gerektigini acikca ifade etmek miimkiindiir.
Bilim ve teknoloji alaninda hizmet veren isletmeler de bu anlamda kendilerini dogru ifade
edebilmek ve iyi bir itibara sahip olabilmek i¢in bilim iletisimini belirli ilkeler dogrultusunda
gerceklestirmek zorundadir. Bu ¢alisma bilim iletisimi ve itibar yonetimi baglaminda 6rnek olay
olarak TEKNOFEST tarafindan diizenlenen yarismalara odaklanmaktadir. TEKNOFEST,
Tirkiye'nin ilk ve tek havacillik, uzay ve teknoloji festivali olma o0zelligine sahip bir
organizasyondur. Yaptig1 etkinliklerden biri de bilim alanina destek vermek amaciyla yarigsmalar
diizenlemektir. Bu arastirmada s6z konusu organizasyonun diizenledigi yarismalarin bilim
iletisim kapsaminda kurumsal itibara nasil etki yapacaginin degerlendirmesi yapilmaktadir.

Anahtar Kelimeler: Bilim iletisimi, itibar, itibar Yonetimi, TEKNOFEST

SCIENCE COMMUNICATION AND REPUTATION MANAGEMENT: TEKNOFEST CASE STUDY
ANALYSIS

Abstract

Science communication, in a sense, acts as a bridge between the communication and interaction
between science and society, as well as actors, resources and methods. In this context, the shares
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made by institutions and the feedback obtained also contribute to the formation and development
of positive perception about the institution and therefore to corporate reputation. In this study,
the impact of the competitions organized within the scope of TEKNOFEST, Turkey’s first and only
aviation, technology and space technology festival, in terms of reputation management, is
evaluated. The festivals organized by TEKNOFEST since 2018 reach millions of people, and
thousands of people participate in the competitions organized within the scope of the festival as
teams. Participation in the competitions is provided from within the country and abroad. In this
respect, it has been determined that the competitions will contribute positively to the reputation
of the organization. It is seen that the target audience is wide ranging from primary school to adult
groups and almost everyone is reached. It can be said that this situation will increase the
reputation of the institution and therefore of Turkey.

Keywords: Science Communication, Reputation Management, TEKNOFEST
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SOSYAL MEDYANIN TOPLUMSAL HAREKETLERIN SESLERINi
YUKSELTMEDEKI ROLU: iRAN’'DA MAHSA AMIiNi PROTESTOLARI

Eren EFE*, Seyma Esin ERBEN™
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Iran’da giyim kurallarina uymadig1 gerekcesiyle ahlak polisi tarafindan gézaltina alinan Mahsa
Amini'nin gozaltindayken komaya girmesi sonrasi Eyliil 2022’deki 6liimiiniin ardindan iran'da
dijital feminizmde belirgin bir yiikselis oldugu ancak protestolarin yalnizca kadin hareketine
odaklanmadigi gozlemlenmistir. Bu calismanin amaci, bilhassa kadin haklar ve ifade 6zgiirligi
konusunda baskici ve sansiircii olan siyasal rejimlere karsi sosyal degisim yaratmak adina sosyal
medya kullaniminin roliinii tartismaktir. Bu amag dogrultusunda hem Ingilizce hem de Farsca
gonderi paylasan 700 bin takipg¢iye sahip @samanism Instagram hesabinin gonderileri Barthes’in
yaklasimiyla géstergebilimsel olarak ¢éziimlenmistir. Ayrica iran’daki protestolara destek veren
dort kisiyle yapilan yari-yapilandirilmis goriismelerle arastirmaya derinlik katmak
hedeflenmistir. Aragtirma sonuglarina gére Iran’da 2022 yilinda baslayan protestolar, kadin
haklarini merkeze alarak daha genis caph taleplerde bulunmakta ve Iran rejimine karsi bir
direnise isaret etmektedir.

Anahtar Kelimeler: Aktivizm, Feminizm, iran, Gostergebilim, Sosyal Medya

THE ROLE OF SOCIAL MEDIA IN AMPLIFYING SOCIAL MOVEMENTS: THE CASE OF MAHSA
AMINI PROTESTS IN IRAN

Abstract

After the death of Mahsa Amini, who had been detained by the Iranian 'morality police' in
September 2022 for her non-compliance with the dress codes and subsequently lapsed into a
coma while in detention, a notable surge in digital feminism was observed in Iran. However, it is
worth noting that the protests did not exclusively centre on the women's movement. The primary
purpose of this study is to examine the role of utilising social media in fostering social change
against political regimes that are oppressive and censorious, specifically regarding women's
rights and freedom of expression. In this context, a semiotic analysis, employing Barthes'
approach, was conducted on the content of the @samanism Instagram account, which has 700
thousand followers and publishes content in both English and Persian. In addition, the study
sought to enhance the research by conducting semi-structured interviews with four individuals
supporting the protests in Iran. Based on the research findings, the protests that commenced in
Iran in 2022 articulate broader demands with a primary focus on women's rights and point to
resistance against the Iranian regime.

Keywords: Activism, Feminism, Iran, Semiotics, Social Media
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PANOPTICON VE DEMOKRASI: INTERNET KULTURUNDE GOZETIM VE
IDEOLOJI

Eren Ekin ERCAN*
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Jeremy Bentham’in panopticon mimari modelini, modern baglamiyla gti¢ ve iktidar1 agiklamak igin
bir metafor olarak kullanan Michel Foucault'nun ¢alismasi giiniimiizde internet teknolojilerine de
sikca uyarlanan bir 6zellik arz etmektedir. Sonrasinda Thomas Mathiesen’in televizyonu odaga
alan synopticon kavramsallastirmasi ile Jeffrey Rosen’in omnipticon olgusu ise konuyu baska bir
boyuta tasimistir. Tiim bu tanimlamalarda 6ne ¢ikan sey, hakikat-sonrasi ve ideoloji arasindaki
siki iliskidir. Bunun arkasinda yatan neden ise dijital kiiltiirde katilimin dogrudan dogruya
panoptic bir kiltiire dayali olmasinin sonucu olarak Foucaultcu baglamiyla panopticon’un
tekil/6znel diizeyde ortadan kalkmasidir. Baska bir deyisle, panopticon teknik olarak vardir fakat
dijital demokrasi idealleri agisindan teorik olarak yoktur. Aksi takdirde bir katilim olmaz ve dijital
donem o6ncesi bir durum ile karsilasmis oluruz. Panopticon’un ¢agimizdaki bu ironik durumu,
ideolojik karsi ¢ikiglarin ve mubhalif tavirlarin 6niine gecen bir vurguyu icinde tasidig1 gibi
geleneksel ideolojik yaklasimlarin da yeniden degerlendirilmesini zorunlu kilmaktadir. Kaldi ki
bu yeni durum, son dénemde literatiirde sikc¢a kullanilan hakikat-sonrasi olgusunun da en 6nemli
gosterenidir. Clinkii bu durum, dijital kiiltiire atfedilen tiim olumlu niteliklerin gézetime dayal
olarak gerceklestigi hakikatini icinde barindirmaktadir. Boylesi bir perspektife yaslanan bu
calismanin amaci, gozetim ile barisik sekilde gelisen yeni kitle iletisim kiiltiiriiniin genel bir
cercevesini cizmek ve ideolojik baglamini tespit etmektir. Bu kapsamda ¢alismada gézetim olgusu
ideoloji eksenli aciklanmaya calisilmis ve hakikat-sonrasi baglaminda gozetimin ne durumda
oldugu tartisilmistir. Calismanin en dnemli bulgusu, panopticon’'un Foucaultcu baglamiyla tist-
belirlenimsel ideolojik niteliginin 6tesine gecerek demokrasinin kendisi olagelmesidir.

Anahtar Kelimeler: Gozetim, ideoloji, Demokrasi, Internet, Dijital Kiiltiir
PANOPTICON AND DEMOCRACY: SURVEILLANCE AND IDEOLOGY IN INTERNET CULTURE
Abstract

Using Jeremy Bentham's panopticon architectural model as a metaphor to explain power and
authority in its modern context, Michel Foucault's work has been frequently adapted to internet
technologies. Later, Thomas Mathiesen's synopticon conceptualization focusing on television and
Jeffrey Rosen's omnipticon phenomenon took the subject to another dimension. What stands out
in all these definitions is the close relationship between post-truth and ideology. The reason
behind this is the disappearance of the panopticon at the singular/subjective level in the
Foucauldian context as a result of the fact that participation in digital culture is directly based on
a panoptic culture. In other words, the panopticon technically exists but theoretically does not
exist in terms of the ideals of digital democracy. Otherwise, there would be no participation and
we would have a pre-digital era situation. This ironic situation of the panopticon in our age not
only carries an emphasis that prevents ideological opposition and dissent, but also necessitates
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the re-evaluation of traditional ideological approaches. Moreover, this new situation is the most
important indicator of the post-truth phenomenon, which has been frequently used in the
literature recently. Because this situation contains the truth that all the positive qualities
attributed to digital culture are realized based on surveillance. The aim of this study, which is
based on such a perspective, is to draw a general framework of the new mass communication
culture that has developed in harmony with surveillance and to identify its ideological context. In
this context, the study attempts to explain the phenomenon of surveillance on the basis of ideology
and discusses the status of surveillance in the context of post-truth. The most important finding
of the study is that the panopticon, in its Foucauldian context, goes beyond its overdeterministic
ideological character and becomes democracy itself.

Keywords: Surveillance, Ideology, Democracy, Internet, Digital Culture
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DiJITAL EMEK KAVRAMI BAGLAMINDA KULLANICI ICERIGININ
METALASMASI: SNAPCHAT ORNEGI

Fatma AVCI*
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Sosyal medya platformlari igcinde yasadigimiz bilgi ve teknoloji ¢aginda gilindelik hayatin
vazgecilmez parcasi haline gelmistir. Facebook, Twitter, Instagram, Snapchat, Tiktok vb. sosyal
medya platformlari, kullanicilarina zaman ve mekan sinirt olmadan giindemi takip etme, kamusal
alana katilma, diger kullanicilarla etkilesime girme, fotograf / video paylasma, her tiirlii bilgiye
hizli ve kolay bir sekilde erisme imkani saglamaktadir. Ancak toplumun bilgi, eglence,
haberlesme, sosyallesme ihtiyacini karsilayan bu platformlar, miilkiyet yapisi itibariyle emek
somiiriisiine olanak taniyan ve kapitalist sisteme hizmet eden iiretim araclaridir. Ozellikle sosyal
medya platformlariyla tartisma konusu haline gelen dijital emek kavrami, yeni medyanin ekonomi
politigi alaninda 6nem kazanmistir. Emek ve zaman harcayarak platformlara icerik olusturan,
karsiliginda ise cogunlukla maddi bir kazanim elde edemeyen kullanicilarin igerikleri biiyiik
teknoloji sirketleri tarafindan metalastirilmakta ve emekleri somiiriilmektedir. Bu ¢alismada
popliler sosyal medya platformlarindan olan Snapchat’in “Spotlight” adini1 verdigi uygulamasi
tizerinden kullanicilari nasil metalastirdigini dijital emek kavrami baglaminda ortaya koymak
amaclanmistir. Spotlight uygulamasi, Snapchat'in diger platformlardan farkli olarak en cok
izlenen icerikleri lireten kullanicilarina her giin toplam 1 milyon dolar dagitacagini aciklamasiyla
maddi olmayan bir emek bi¢cimi olan dijital emegin ilk defa bir sosyal medya platformunda karsilik
bulmasi noktasinda énem arz etmektedir. Calismada platformun Spotlight kisminda yer almaya
hak kazanan, en ¢ok izlenen ve gelir elde eden icerik lireticilerinin yayinladig: videolarin gorsel
ornekleri icerik analizi yontemi ile incelenmistir. Arastirmanin verileri, Spotlight 6zelliginin ilk
kullanima sunuldugu ve aktif kullanildig1 donemlerden biri olan 21.12-2020- 30.12.2020 tarihleri
arasindan ve yliksek kullanici sayisina sahip tilkelerin basinda gelen Amerika Birlesik Devletleri
konumundan secilmistir. Snapchat'in daha fazla kar elde etmek i¢in yetenekli kullanicilarini
metalastirmasinin sosyal medyanin ekonomi politigi cercevesinde tartisilmasi Onemlidir.
Kullanicilarin gelir elde etmek, etkilesimini arttirmak, goriiniir olmak icin iceriklerini hangi
temalar lizerinde yogunlastirdiginin ve kendilerini bu platformda nasil konumlandirdiginin dijital
emek kavramsallastirmasindan hareketle incelendigi bu ¢alismada literatiire yenilik ve katki
saglamak amaclanmistir.

Anahtar Kelimeler: Dijital Emek, Sosyal Medya, izleyici Metasi, Snapchat

COMMODIFICATION OF USER CONTENT IN THE CONTEXT OF DIGITAL LABOR CONCEPT:
SNAPCHAT CASE

Abstract

In the information and technology age we live in, social media platforms have become an
indispensable part of everyday life. Social media platforms such as Facebook, Twitter, Instagram,
Snapchat, Tiktok, etc. offer users the opportunity to follow the agenda, participate in the public
sphere, interact with other users, share photos/videos and access all kinds of information quickly
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and easily, without time or space limitations. However, these platforms, which respond to the
needs of society for information, entertainment, communication and socialisation, are tools of
production that enable the exploitation of labor and serve the capitalist system because of their
ownership structure. The concept of digital labor, which has become a topic of discussion
especially in relation to social media platforms, has gained importance in the field of political
economy of new media. The content of users, who invest time and effort in the creation of content
for platforms, and who often do not receive any financial gain in return, is being commoditised by
large technology companies and their labor is being exploited. The aim of this study is to show
how Snapchat, one of the popular social media platforms, commodifies users through its
“Spotlight” application in the context of the concept of digital labor. The Spotlight application is
important in the sense that digital labor, a form of immaterial labor, has for the first time found a
response in a social media platform, with Snapchat's announcement that, unlike other platforms,
it will distribute a total of $1 million every day to its users who produce the most viewed content.
In this study, the visual examples of the videos published by the most watched and revenue-
generating content producers who are eligible for participation in the Spotlight section of the
platform were analysed by content analysis method. The study data was selected between
21/12/2020 and 30/12/20, one of the periods when the Spotlight feature was first introduced
and actively used, and from the United States, one of the countries with the highest number of
users. Within the framework of the political economy of social media, it is important to discuss
Snapchat's commodification of its talented users in order to generate more profit. This study aims
to innovate and contribute to the literature by exploring the themes on which users focus their
content in order to generate income, increase interaction and visibility, and how they position
themselves on this platform, based on the conceptualisation of digital labor.

Keywords: Digital Labor, Social Media, Audience Commodity, Snapchat
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IN SEARCH OF HEALING DISCOURSES ON SOCIAL MEDIA AFTER THE
EARTHQUAKES IN TURKEY: THE ROLE OF PENSAR APPROACH

Feride Zeynep GUDER*
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The chaotic nature of disasters like the recent earthquakes that hit Turkey in more than ten cities
has left unforgettable tragic stories and pains behind. Apart from professional psychological
support to treat these traumas, the caring discourses and approaches defined as ‘pensar’ by
Bernard Stiegler can stretch the sustainability of the healing process. The synoptic surveillance of
political figures on social media such as Instagram and Twitter does not contribute positively to
the healing process of earthquake victims. The aggressive tone of cancel culture and the
ambivalent characteristics of the situation worsen the situation when the survivors and witnesses
start sharing terrible visuals and videos on social Media. Although there appears digital content
that narrates national and international aid and humanitarian support, the range of this
destruction needs to be taken by professional psychiatry and Disaster Sociology. As Wittgenstein
puts no words and language can allow us to feel the real pain of the victims. Feeling others’ pain
is impossible. This study will explore the possibility of healing as a pensar approach and reverse
synoptic surveillance with new types of narrations created on social media within the disaster
sociology domain. The pensar movement suggests long-term healing discourses and positive
psychology set a healthy mourning process for future generations which are expected to take the
correct lessons from the tragedy experienced.

Keywords: Earthquake in Turkey, Mourning in Digital Media, Cancel Culture, Pensar, Bernard
Stiegler, Disaster Sociology, Synoptic Surveillance, Reverse Surveillance, Digital Media Narrations
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SERMAYE ARACI OLARAK INSTAGRAM KULLANIMI: EKONOMIK VE
KULTUREL SERMAYE
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Pierre Bourdieu sermaye tiirlerinin daha net anlasilmasi ve aralarinda iliski kurulabilmesi adina
sermayeyi cesitlere ayirmistir. Bourdieu sermayeyi dort kisma ayirmis olsa da temelde ekonomik
ve kiiltiirel sermaye ile 6ne ¢cikmistir (Bourdieu ve Wacquant: 2003). Bourdieu’ya gore bu iki
sermaye tiiriiniin birbirine déniisebilen bir yapisi vardir. Ornegin; kiiltiirel sermaye belirli sartlar
s6z konusu oldugunda ekonomik sermayeye cevrilebilen ve egitim kurumlar1 araciligi ile
kurumsallastirilabilen bir sermaye tiirii olarak goriilebilir. Bu arastirmanin temeli de
Bourdieu’'nun iki temel sermaye tiirine dayanmaktadir. Bu kapsamda ekonomik ve kiiltiirel
sermaye kapsaminda Instagram’da secilen 5’er paylasim karsilastirmali bir sekilde incelenecektir.
Ekonomik sermaye kapsaminda herhangi bir kiiltiir 6gesi icermeye Instagram’da kiyafet ve gida
satis1 yapan 5 paylasim incelenecektir. Kiiltiirel sermaye kapsaminda ise sanat eserleri satisi
yapan ya da ylksek sanat iiriinlerini 6ne ¢ikaran yine 5 paylasim incelenecektir. Calismanin
yontemi Roland Barthes tarafindan gelistirilen ve diiz anlam ile yan anlamdan olusan
gostergebilimdir. Bu ¢alismanin amaci, kiiltiirel sermaye kapsaminda ele alinan ytiksek kiiltir ve
sanati1 6ne ¢ikaran paylasimlarin direkt ekonomik sermaye elde etmek icin olanlardan ayrilip
ayrilmadiginin anlasilmasidir. Calismanin olasi sonuglarindan biri post-tiiketim ¢ag1 olarak da
adlandirilan giiniimiiz toplumlarinda bu iki sermaye tiiriintin birbirine karistig1 ve birbirinden
ayirt edilemez bir pozisyona geldigidir. Dolayisiyla sosyal medya araglarinin temelde tiiketime
hizmet ettiginin sdylenmesi cok da yanlis degildir. Ancak ytliksek kultiire mensup olan kisilere de
hitap edebilmek icin ekonomik sermayenin yaninda Kkiiltiirel sermayeyi de one c¢ikaran
paylasimlar yapilmaktadir. Bu da bireylerin kiiltiirel sermayeyi onemsedigini belirterek
ekonomik sermayeyi giiclendirmesiyle iliskilidir.

Anahtar Kelimeler: Kiiltiirel Sermaye, Ekonomik Sermaye, Pierre Bourdieu, Instagram,
Gostergebilim

USING INSTAGRAM AS A CAPITAL TOOL: ECONOMIC AND CULTURAL CAPITAL
Abstract

Pierre Bourdieu divided capital into types in order to understand the types of capital more clearly
and to establish a relationship between them. Although Bourdieu divided capital into four parts,
he basically stood out with economic and cultural capital (Bourdieu and Wacquant: 2003).
According to Bourdieu, these two types of capital have a structure that can transform into each
other. For example; Cultural capital can be seen as a type of capital that can be converted into
economic capital under certain conditions and institutionalized through educational institutions.
The basis of this research is based on Bourdieu's two basic types of capital. In this context, 5
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selected posts on Instagram within the scope of economic and cultural capital will be examined
comparatively. Within the scope of economic capital, 5 posts selling clothes and food on Instagram
that do not contain any cultural elements will be examined. Within the scope of cultural capital, 5
posts that sell works of art or highlight high art products will be examined. The method of the
study is semiotics, developed by Roland Barthes and consisting of denotation and connotation.
The aim of this study is to understand whether posts that highlight high culture and art, which are
considered within the scope of cultural capital, are separated from those that aim to obtain direct
economic capital. One of the possible results of the study is that in today's societies, also called the
post-consumer age, these two types of capital are mixed together and have become
indistinguishable from each other. Therefore, it is not wrong to say that social media tools
basically serve consumption. However, in order to appeal to people who belong to high culture,
posts that highlight cultural capital as well as economic capital are made. This is related to
individuals strengthening economic capital by stating that they care about cultural capital.

Keywords: Cultural Capital, Economic Capital, Pierre Bourdieu, Instagram, Semiotics
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DiJITAL KAPITALIZM VE MOBIL SAGLIK UYGULAMALARI iLiSKiSI
UZERINE ARASTIRMA

Fikriye CELIK*, Mustafa GULMEZ*

0z

Internet agna yakalanan c¢agin insam1 hizla eskiyen yeniliklerle dolu bir diinyay:
deneyimlemektedir. Sanal mekan ve zamana uygun bicimde gilincellenen 6zne kendi kararlari
etrafinca degil mekanin kurallar ¢ercevesinde konumlanmaktadir. Kiiresel kapitalizmin 6zneyi
kendiliginden iktidara tabi kilan yeni teknikleri dzgiirlilk nosyonu iizerinden ¢alismaktadir.
Seylesmeyle beraber yiirliyen kélelesme 6znenin ¢agin 6ne ¢ikan araclarina dort elle sarilmasiyla
mutlaklagmaktadir. Bu araglarin basinda mobil cihazlar gelmektedir. Ozne bahse konu aygitlar
aracilifiyla kendi kontroliini gerceklestiren gontllii bekciye doniismektedir. Bu calismada
dijitallesme merkezli yeni pazar mantigindan tiireyen mobil saglik uygulamalarinin performans
0znesi konumunu sabitlemedeki pay1 iizerinde durulmaktadir. Mobil saglik uygulamasi kullanan
katilimcilarin yeni diinyadaki konumuna iliskin farkindaligini anlama amaci bulunan arastirmada
yar1 yapilandirilmis goriisme tekniginden yararlanilmistir. Arastirma sonucunda; katilimcilarin
akill telefonda bulunan saglik/fitness uygulamalarini deneyimlemekten kaginmadigi, “kontrol et
ve paylas” komutuna uygun bir performans ortaya koyup etkinligi sosyal medya ortamlarinda
paylasma pratiginde bulundugu, ancak motivasyonel ara¢ olarak yaklastig1 bu uygulamalari
yeterli bulmayip yenilik arayisinda oldugu anlasilmistir. Coziim dnerisi olarak farkindalik bilincini
artiracak teknoloji politikalarina ihtiya¢ oldugu gercegi isaretlenmelidir.

Anahtar Kelimeler: Dijital Kapitalizm, Mobil Saglik Uygulamalari, Yeni iktidar Teknikleri, Sosyal
Medya

RESEARCH ON THE RELATIONSHIP BETWEEN DIGITAL CAPITALISM
AND MOBILE HEALTH APPLICATIONS
Abstract

People of this age who are caught in the internet network experience a world full of obsolete
innovations. The subject, updated in accordance with the virtual space and time, is positioned
within the rules of the space, not around his/her own decisions. The new techniques of global
capitalism, which automatically subject the subject to power, work on the notion of freedom.
Slavery, which goes hand in hand with reification, becomes absolute when the subject embraces
the prominent tools of the age. The most important of these tools are mobile devices. The subject
turns into a volunteer guard who exercises her own control through the devices in question. This
study focuses on the role of mobile health applications, which derive from the new market logic
centered on digitalization, in fixing the position of the performance subject. Semi-structured
interview technique was used in the research, which aimed to understand the awareness of
participants using mobile health applications regarding their position in the new world. As a result
of the research, it was understood that the participants did not avoid experiencing the
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health/fitness applications available on the smartphone, performed in accordance with the “check
and share” command and practiced sharing the activity on social media environments, but did not
find these applications, which they approached as a motivational tool, sufficient and were in
search of innovation. looking for innovation. As a solution suggestion; it can be pointed out that
there is a need for technology policies that will increase awareness.

Keywords: Digital Capitalism, Mobile Health Applications, New Power Techniques, Social Media
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ROMANTIK ILISKILERDE ALEKSITiMi VE DiJiTAL SIDDET

Gamze GEZGINCI*

0z

Giinlik yasamda medyada yer alan icerikleri elestirel akildan yoksun bir bicimde alimlayan
bireyler, zamanla maruz kaldiklar iceriklere karsi duyarlilifini da yitirerek “normallestirmeye”
baslamaktadir. Yeni medyanin da gelismesiyle herkesin kolayca istedigi bilgiye, belgeye, kisiye;
zaman ve mekan sinir1 tanimaksizin erisim saglayabilmesi, siirekli olarak gerekli ya da gereksiz,
gorsel, isitsel enformasyonlara maruz kalmasi bireylerde hissizlesmeyi tetiklemektedir. Kendisini
ifade etmek ve anlasilmak isteyen insanoglu icin saglikli iletisim kurma konforlu bir yasamin
temel dinamiklerindendir. Ancak yasanilan bu psikolojik sebepler dogrultusunda bireyler iletisim
becerilerinden de yoksun kalmaktadir. Iletisim becerilerindeki zayiflamanin altinda yatan duygu
ve dusiince yapisi da zarar gorerek bireyin romantik iliskilerine yansiyan bir tutum stili meydana
getirmektedir. Duyarlihgin1 kaybederek duygusal sagirlik yasayan birey zamanla empati
yeteneginden de yoksunlasarak romantik iliski icerisinde bulundugu partnerine psikolojik bir
siddet tiirti olarak dijital siddet uygulamaya baslamaktadir. Yeni medya platformlarinin insan
yasaminin bir parcasi haline gelmesiyle, dijital hastaliklar ve bu hastaliklarin giindelik yasam
davranislarina yansimasi durumu meydana gelmektedir. Nomofobi, sosyal medya narsisizmi,
fomo gibi dijital ortamlarin olusturdugu yaygin duygu durumlari romantik iliski siireclerine de
dahil olmaktadir. Bireysel olarak ¢ok fazla icerige maruz kalarak duygu farkindaligini tek diizeye
indirgeyen bireylerde aleksitimik Oriintii diizeyi artmaktadir. Alekstimi olan bireyler ne
hissettiklerini ifade edemez, viicutlarinda ne oldugunu anlamazlar. Yasadiklar1 duygularin ne
oldugunu tanimlayamazlar. Bu ifade problemi de o6fke kontroliinde yetersizlik meydana
getirmektedir. Bu calismada, aleksitimik bireylerin romantik iliskilerinde partnerlerine yonelik
yeni medya platformlar1 ilizerinden gerceklestirdikleri dijital siddet davranis ve soOylemleri
incelenmistir. Calismada, Toronto Aleksitimi Olgegi (TAO 26) élgegi ve Siber Flort Istismari Olgegi
kullanilmistir.

Anahtar Kelimeler: Dijital Siddet, Iletisim Psikolojisi, Aleksitimi, Yeni Medya, Kisilerarasi
Iletisim.

ALEXYTHYMIA AND DIGITAL VIOLENCE IN ROMANTIC RELATIONSHIPS
Abstract

Individuals who perceive media content in daily life without a critical mind lose their sensitivity
to the content they are exposed to over time and begin to "normalize" it. With the development of
new media, everyone can easily access the information, document, or person they want; Being
able to access it without limiting time and space, and being constantly exposed to necessary or
unnecessary visual and auditory information triggers numbness in individuals. Healthy
communication is one of the basic dynamics of a comfortable life for human beings who want to
express themselves and be understood. However, due to these psychological reasons, individuals
also lack communication skills. The emotion and thought structure underlying the weakening of
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communication skills is also damaged, creating an attitude style that is reflected in the individual's
romantic relationships. The individual, who loses his sensitivity and becomes emotionally deaf,
loses his ability to empathize over time and begins to use digital violence as a type of psychological
violence against his romantic partner. As new media platforms become a part of human life, digital
diseases and their reflection on daily life behaviors occur. Common emotional states created by
digital environments such as nomophobia, social media narcissism, and fomo are also included in
romantic relationship processes. The level of alexithymic pattern increases in individuals who
reduce their emotional awareness to a single level by being exposed to too much content
individually. Individuals with alexithymia cannot express what they feel and do not understand
what is happening in their bodies. They cannot define what the emotions they are experiencing
are. This expression problem also causes insufficiency in anger control. In this study, the digital
violent behaviors and discourses of alexithymic individuals towards their partners in their
romantic relationships through new media platforms were examined. In the study, the Toronto
Alexithymia Scale (TAS 26) scale and the Cyber Dating Abuse Scale were used.

Keywords: Digital Violence, Interpersonal Communication, New Media, Communication
Psychology, Alexithymia
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AFRIKA MEDYASINDA ALTERNATIF ARAYISLARI: THE CONTINENT
ORNEGI

Gokhan KAVAK*

0z

Bugiin 54 bagimsiz tlkenin bulundugu ve 1,3 milyari asan niifusuyla Afrika kitasinin tarihi,
kiltiirel ve dogal zenginlikleri bircok arastirmaci tarafindan farkli agilardan incelenmistir.
Bununla birlikte Afrika’nin 6zellikle somiirgecilik gecmisi bugiin dahi etkisini devam ettirmekte
ve bu siirecin hem sonuglar1 hem de yansimalar giiniimiizde de devam etmektedir. 19. ytlizyil
itibariyla olusmaya baslayan Pan-Afrikanizm de bunlardan biridir. The Continent de kendini Pan-
Afrikanist bir medya organi olarak tanimlamaktadir. Platformun yayinlar1 incelendiginde
Afrika’nin giizel ve olumlu yo6nlerinin daha fazla 6ne ¢ikarildigi, gecmis somiirge siireclerine
yonelik elestiriler yapildigi ve okuyucuyu Afrika’nin énemi noktasinda bilinclendirmeye calistig
gozlenmektedir. WhatsApp platformu tlizerinden yayin yapan ve talep edilen kisilere iicretsiz
olarak cevrimici gonderilen The Continent’in haftalik yayinlarina erisebilmek icin s6z konusu
platform iizerinden istek talebinde bulunmak yeterlidir. The Continent, 18 Nisan 2020 tarihinden
itibaren yayinlanan haftalik bir dijital platformdur. 23 Haziran 2023 itibariyle derginin 130. sayisi
yayinlanmistir. 30-40 sayfa aralarinda yayinlanan The Continent, editoryal olarak Pan-Afrikanist
bir diisiinceye sahip oldugu goériilmekte ve yazilar bu cercevede okuyucuya sunulmaktadir. The
Continent Afrika ve kita disinda Afrika ile ilgili siyasi, sosyal, ekonomik ve kiiltiirel konulari
merkezine almaktadir. Platformda ¢ikan yazilarda bugiinkii hadiseler incelenmekle birlikte bu
konularin ge¢misle olan baglantis1 da incelenmektedir. Konunun daha iyi anlasilabilmesi igin
derginin 130 sayis1 ayr1 ayr1 incelenerek bu sayilar icinde tarihe dair igerikler toplanmis ve analizi
yapilmistir. Yapilan arastirma sonucunda gazetenin 51 ayr1 sayisinda ge¢mise dair igerik oldugu
tespit edilmistir. Bu icerikler Kkiiltiir sanat, kisi tanitimi, haber, analiz ya da kitap gibi b6ltimler
altinda incelenmistir. “Tarihi Profiller”, “Ozel Dosyalar”, “Kiiltiir, Sanat ve Spor” ve “Sémiirgecilik
Gecmisi” bashigl altinda toplanmis ve degerlendirilmistir. Bu ¢alismada, The Continent’in yayinlari
incelenerek okuyuculara nasil ulastiklar1 ve Afrika medyasinda olusturdugu alternatif arayislari
masaya yatirilmistir.

Anahtar Kelimeler: The Continent, Afrika, Medya, Kolonyalizm, Pan-Africanizm
THE SEARCH FOR ALTERNATIVES IN AFRICAN MEDIA: THE CONTINENT EXAMPLE
Abstract

The Continent is a weekly digital platform that has been published since April 18, 2020. As of June
23,2023, the 130th issue of the magazine has been released. It is observed that The Continent has
an editorial stance rooted in Pan-Africanist ideology, and the articles are presented to the readers
within this framework. The Continent focuses on African political, social, economic, and cultural
issues, as well as the continent's relationships with other areas. The papers produced not only
investigate contemporary events, but also their ties to the past. In this article, the historical
writings in The Continent are examined, and the treatment of past events is investigated.
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Consequently, the aim is to explore how a Pan-Africanist publication in Africa approaches and
presents various events and figures in its historical analysis.

Keywords: The Continent, Africa, media, colonialism, Pan-Africanism
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NETFLIX TURKIYE YAPIMI OLAN TURK DIZILERININ YUMUSAK GUC
BAGLAMINDA ANALIZi

Goksel BASMACI*
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Internet teknolojisinde yasanan gelismeler toplumlar arasindaki iletisimi hizlandirmis ve farkl
kultiirlerin etkilesim icinde olmasini beraberinde getirmistir. Kiiresel ¢apta bir etki yaratilmasim
miimkiin kilan dijital mecralar lizerinden aktarilan iletiler olaylara, lilkelere ve toplumlara yonelik
bakis acilarinin sekillenmesinde belirleyici olmaya baslamistir. Bu noktada boylesine kritik bir
glcl elinde barindan dijital platformlardaki iceriklerin kamu diplomasisi ve yumusak giic
baglaminda irdelenmesi 6neme sahiptir. S6z konusu 6neme istinaden bu calismada Netflix Ttirkiye
yapimi olan Hakan: Muhafiz, Fatma, Bir Baskadir, Sahmaran isimli diziler 6rneklem olarak
secilmistir. Bu cercevede arastirmanin amaci ele alinan dizilerin bir yumusak gii¢ unsuru olup
olamayacaklarim1 tartismak ve Tiurkiye'nin uluslararasi mecrada nasil temsil edildigini
saptamaktir. Arastirma dijital bir platformdaki Tiirk yapimlarinin kiiresel 6lgcekte Tiirkiye'ye
iliskin nasil bir alg1 olusturduklarini ortaya koymasi nedeniyle 6neme sahiptir. Bu perspektiften
hareketle nitel gercevede kurgulanan c¢alismada betimsel yontem kullanilmis ve toplamda 54
boliim analiz edilmistir. Yapilan incelemelerde ele alinan dizilerin daha ¢ok Ortadogu halklari icin
etkili bir yumusak gii¢ unsuru olarak degerlendirilebilecegi sonucuna varilmistir. Batih tilkelere
yonelik modern Tiirkiye algisi olusturmaktan uzak bir s6ylemin hakim oldugu saptanmis ve bu
yoniiyle dizilerin etkili bir yumusak gii¢ unsuru olamayacag tespit edilmistir. Ote yandan Batili
tilkelerin oryantalist tutumunu pekistiren temsillere agirlik veren dizilerin Tiirkiye'ye dair olumlu
imaj yaratamadiklar1 gérilmistiir. Sonug olarak dizilerin kiiresel 6lgekte etkili bir yumusak gti¢
unsuru olmaktan uzak bir icerige sahip olduklarini séylemek miimkiindiir.

Anahtar Kelimeler: Netflix, Yumusak Gii¢, Temsil, Soylem, Dizi
ANALYSIS OF TURKISH TV SERIES IN NETFLIX TURKEY IN THE CONTEXT OF SOFT POWER
Abstract

Developments in internet technology have accelerated communication and brought different
cultures to interact. Digital channels, which make it possible to create a global impact, have begun
to be decisive in shaping the perspectives on events, countries and societies. At this point, it is
important to examine the content on digital platforms in the context of public diplomacy and soft
power, which has a critical power. In this study, Netflix Turkey productions, The Protector, Fatma,
Ethos, Shahmaran series were chosen as samples. The aim of the study is to reveal whether the
serials are effective in the context of soft power and how Turkey is represented in an international
medium in the serials. The research is important because it determines how Turkish productions
on a digital platform create a perception of Turkey on a global scale. In the study, which was
designed with the qualitative method, the descriptive method was used and a total of 54 sections
were analyzed. The analysis concluded that TV series can be considered an effective soft power
element for the Middle East. It has been determined that a discourse that is far from creating a
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modern perception of Turkey towards Western countries prevails. In this respect, it has been
determined that TV series cannot be an effective soft power element. On the other hand, emphasis
was placed on representations that reinforce the orientalist attitude of Western countries. As a
result, it is possible to say that TV series cannot be an effective soft power element on a global
scale.

Keywords: Netflix, Soft Power, Representation, Discourse, Series
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YOUTUBE’DA TURKCE TEDx KONUSMALARININ ICERIK ANALIZi

Giil TEKBAS*, Yasemin OZKENT*
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Sosyal aglar, giiniimiizde en ¢ok tercihe edilen iletisim aracidir. Sosyal medyanin katilim saglama,
diger kisilerin paylastig1 iceriklere yorum yapma ve goriintiileme istatistiklerine (goriintiileme,
begenme, begenmeme) katkida bulunma secenegi sunmasi kullanicilar arasinda popiiler olmasini
saglamistir. Diinyanin ikinci en popiiler arama motoru ve sosyal medya platformu YouTube’'dur
(Alexa, 2022). YouTube videolarina erisim kolayligi1 ve platformun sosyal dogasi, bireylerin sosyal
yasamlarini etkilemek icin giiclii bir ara¢c olmasini saglamistir. YouTube, yayinlanan videolar:
indirme, goriintiilleme, yiikleme ve videolara yorum yapma olanagi saglamaktadir; insanlarin
diistinceleri, davranislar1 ve kararlar: tizerinde 6nemli bir etkiye sahiptir ve degerli bir egitim
materyali kaynagidir. Bu calismanin ortaya c¢ikmasinda YouTube'un popiilerligi ve bilgi
yayilimindaki biiyiik potansiyeli etkili olmustur. Bu ¢alismanin konusu, YouTube’da kisisel gelisim
videolar1 paylasimi yapan TEDx Talk kanalidir. Calismada, TEDx kanalinda yer alan Tiirkge
konusmalar arasinda, kanalin olusturdugu “En Begenilen Tiirkce TEDx konusmalar1” basliklh
videolar konusu, goriintiilenme, yorum, begeni, siire bakimindan incelenmis; videolarda
konusmacilarin kullandig1 gorsel ve video gibi bilesenler temalastirilarak igerik analizi
yapilmistir. Videolar temel temalarin yani sira ve alt temalardan olusan anahtar kelimelerle de
kategorilestirilmistir. Bunun yaninda konusmacilarin meslek gruplari da tablolastirilmistir.
Analiz sonucunda izleyiciye, ilham verme ve yol gosterme amaci hedeflenen video temasinin
yogun oldugu bulgulanmistir. Ayrica TEDx videolarinin izleyici yogunlugu disiiniildiiglinde
YouTube’un yeni egitim ve bilgilendirme araci olarak konumlandirildig: ve cesitli poptilasyonlar
arasinda farkindaligi artirdig1 6ne striilebilir.

Anahtar Kelimeler: Sosyal Medya, YouTube, TEDx Talk, icerik Analizi
CONTENT ANALYSIS OF TURKISH TEDx TALKS ON YOUTUBE
Abstract

Social networks are the most preferred means of communication today. Social media is popular
among users because it promotes engagement by allowing users to view and comment on other
people’s shared content as well as contribute to viewing, liking, and disliking statistics. YouTube
is the world’s second-most popular search engine and social media platform (Alexa, 2022). The
ease of access to YouTube videos and the platform’s social nature have made it a powerful tool for
influencing individuals’ social lives. YouTube provides the opportunity to download, view, upload,
and comment on published videos. It has a significant impact on people’s thoughts, behaviors, and
decisions, and it serves as a valuable source of educational material. The popularity of YouTube
and its significant potential for information dissemination have influenced the emergence of this
study. The subject of this study is the TEDx Talks channel that shares personal development
videos on YouTube. In the study, among the Turkish-language speeches available on the TEDx
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channl, videos titled "Most Liked TEDx Talks in Turkish" created by the channel were examined
in terms of their topics, views, comments, likes, and duration. Content analysis was conducted by
categorizing components such as visual and video elements used by speakers in the videos. The
videos were categorized not only based on fundamental themes but also with keywords
representing subthemes. Additionally, the professions of the speakers were organized as a table.
As a result of the analysis, it was found that videos with the purpose of inspiring and guiding the
audience were prominent. Furthermore, considering the viewership of TEDx videos, it can be
suggested that YouTube is positioned as a new educational and informative tool and has increased
awareness among various populations.

Keywords: Social Media, YouTube, TEDx Talk, Content Analysis
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“NETFLIX AND CHILL” NETFLIX REKLAMLARINDA KULTUREL
EMPERYALIZM

Guizide KAYITMAZBATIR*
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Reklamlarin temel islevlerinden biri, mitler aracilifiyla olusturulan anlamlar sayesinde egemen
ideolojinin yeniden tretilmesini saglamaktir. Bir markanin goériinen yiizli olan reklamlar ayn
zamanda markanin da ideolojisini izleyicilerine sunmaktadir. Herbert Schiller’a gore kiiltiirel ve
ekonomik alanlar birbirinden ayrilamayacak kadar i¢ icedir ve Kkiiltiirel ¢ikti ayn1 zamanda
egemen sistemin ¢ikarina hizmet eder, bu yiizden de ideolojiktir. Kiiltiirel emperyalizm kavrami
ise Tomlinson’a gore yabanci ve genel olarak Batily, bir kiiltiiriin deger ve aliskanliklarini, yerli bir
kiltiir pahasina, genel olarak Dogulu kiiltiirlere, yaymak ve yiiceltmek i¢cin ekonomik ve siyasi gii¢
kullanilmasidir. Emperyalizm artik kendi basina yeterli olmadig1 yerlere kiiltiir iriinlerini,
aliskanliklarini ve davranis kaliplarini gétiiriir. McLuhan'in belirttigi global kdy kavrami yalnizca
iletisim alaninda kalmamus, kiiltiirel emperyalizm sayesinde insanlarin duygulari, giinliik yasama
dair aliskanliklar1 ve tutumlari bile global kdye ait hale gelmistir. Giinlimiizde Amerikan kultiiri
ve tiiketim kiiltiirdi biitiin diinyaya ntifuz ettigi icin siiper giictiir. Dijital yayincilik devi olan Netflix
de Amerikan kiiltiiriiniin siiper gii¢clerinden biridir. Netflix, 2013 yilinda ilk orijinal yapimlariyla
diinya pazarinda ismini duyurmus ve giiniimiize degin bir numaral dijital yayincilik platformu
olarak varligin1 korumustur. Bu ¢alismada Netflix reklamlarinda Amerikan kiiltiirti ve tiiketim
kiltiird temsillerinin, kiiltiirel emperyalizm kavramiyla birlikte agiga ¢ikarilmasi amaglanmistir.
Orneklem olarak platformun Play Something (2021), We Watched It All (2021) ve The World is
on Netflix (2022) isimli global reklamlar: se¢ilmistir. Reklamlar, s6zli ve sozsiiz gostergelere
sahiptir ve markalarin pazarlama hedeflerini ve ideolojilerini yansitmasi bakimindan énemlidir.
Bu sebeple 6rneklemlerin incelenmesinde hem s6zlii hem de s6zsiiz gostergeleri ve gosterge
sistemlerinin anlamini inceleyen gostergebilimsel ¢6zliimleme yontemi kullanilmistir. Bu
baglamda dijital yaymncilik devi olan Netflix'in global reklamlarimin kiiltiirel emperyalizm
baglaminda incelenmesi, sayisi iki yiiz milyondan fazla olan abonelerine sundugu {iriinlerin
ideolojik islevlerinin temsillerini gormek acgisindan 6nemlidir.

Anahtar Kelimeler: Netflix, Reklam, Tiiketim Kiiltiirii, Kiltiirel Emperyalizm, Gostergebilim.
"NETFLIX AND CHILL" CULTURAL IMPERIALISM IN NETFLIX COMMERCIALS
Abstract

One of the main functions of commercials is to reproduce the dominant ideology through the
meanings created through myths. Commercials, which are the visible face of a brand, also present
the ideology of the brand to its viewers. According to Herbert Schiller, the cultural and economic
spheres are so intertwined that they cannot be separated from each other, and cultural output
also serves the interests of the dominant system and is therefore ideological. The concept of
cultural imperialism, according to Tomlinson, is the use of economic and political power to spread
and glorify the values and habits of a foreign, generally Western, culture at the expense of a native
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culture, generally Eastern cultures. Imperialism takes cultural products, habits and patterns of
behavior to places where it is no longer sufficient on its own. McLuhan's concept of the global
village has not only remained in the field of communication; thanks to cultural imperialism, even
people's emotions, habits and attitudes towards daily life have become part of the global village.
Today, American culture and consumer culture is a superpower because it permeates the whole
world. Netflix, the digital broadcasting giant, is one of the superpowers of American culture.
Netflix made its name in the world market with its first original productions in 2013 and has
maintained its presence as the number one digital publishing platform until today. This study aims
to reveal the representations of American culture and consumer culture in Netflix commercials
together with the concept of cultural imperialism. The platform's global commercials Play
Something (2021), We Watched It All (2021) and The World is on Netflix (2022) were selected as
the sample. Commercials have verbal and non-verbal indicators and are important in terms of
reflecting the marketing goals and ideologies of brands. For this reason, the semiotic analysis
method, which examines both verbal and nonverbal signs and the meaning of sign systems, was
used to analyze the samples. In this context, analyzing the global commercials of Netflix, the digital
broadcasting giant, in the context of cultural imperialism is important in terms of seeing the
representations of the ideological functions of the products it offers to its more than two hundred
million subscribers.

Keywords: Netflix, Commercials, Consumer Culture, Cultural Imperialism, Semiotics.
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KiSISEL VERILERI KORUMA KURULU’'NUN KARARLARININ “HUKUK
DEVLETI” VE “GUN ISIGINDA YONETIM” PERSFEKTIiFINDEN
INCELENMESI

Hakan ALTINTAS*
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Tirk kamu yonetim sisteminde gerek yer yoniinden gerekse hizmet yoniinden yerinden
yonetimler kisisel veri niteligine haiz bilgileri topladig bilinen bir agik ve net bir husustur. Bilgi
ve enformasyon teknolojisinde konjonktiirel olarak yasanan ve son olarak yapay zeka
uygulamalariyla veri isleminin hizli ve kolaylikla yapilabilmesi neticesinde, veri tabanlarina
islenen Kkisisel verilerin c¢esitliligi ve niceliksel olarak artis siirecinin, hukuk devleti ilkeleri
baglaminda gerek idari gerekse yargisal degerlendirmelere tabi tutulmasi zorunluluk olarak
ortaya cikmistir. Kisisel Verileri Koruma alaninda diizenleme ve denetlemeye iligkin yapilan idari
ve yargisal islemler, bazen mer’i mevzuattan kaynaklanmakta, bazen bireylerin rizasina veya 6zel
veya idari sozlesmeye, idari islemin birel ve genel niteligine bagh olarak ortaya ¢ikmaktadir.
Kisisel Verileri Koruma Kurumu (KVKK), Tiirk yonetsel idari yapilanmasinda hizmet yoniinden
yerinden yonetim kurumlari smiflandirmasi i¢inde yer almistir. KVKK Kkisisel verilerin
korunmasini saglamak ve gozetmek icin kurulmus olan dtizenleyici ve denetleyici bir kurumdur.
KVKK, uygulamalar1 ve mevzuattaki gelismeleri takip etmek, degerlendirme ve onerilerde
bulunmak, arastirma ve incelemeler yapmak veya yaptirmakla gorevlendirilmistir. KVKK’'nun bazi
ozgil kararlarinin hukuk devleti ve giin 1s18inda yonetim perspektifi bakimindan da
degerlendirilmelidir. Bu ¢alismamizda sorulacak temel soru, KVK kararlarinda kanun devleti’nin
ilkelerine mi hukuk devletinin ilkelerine mi dayanilmaktadir. Kanaatimce, hukuk devleti ve giin
15181nda yonetim perspektifinin gerekleri ve ilgili KVK kararlarinin nitelikleri ortaya konulduktan
sonra, her somut karar igin ayrica bir degerlendirme yapilmasi gerekir. Bu bildiri, temel olarak
KVK kararlarinda olmasi gereken hukuk devleti ve giin 1s181nda yonetime iliskin degerlendirme
kriterlerini belirlemeye ¢alismaktadir.

Anahtar Kelimeler: Kisisel Verileri Koruma Kurumu, Hukuk Devleti, Giin Isiginda Yonetim

EXAMINATION OF THE DECISIONS OF THE PERSONAL DATA PROTECTION AUTHORITY
FROM THE PERSPECTIVE OF "RULE OF LAW" AND "MANAGEMENT IN SUN SHINE"

Abstract

In the Turkish public administration system, it is a clear and clear issue that local governments
collect personal data in terms of both location and service. As a result of the cyclical experience in
information and information technology and finally the rapid and easy data processing with
artificial intelligence applications, the diversity and quantitative increase of personal data
processed in databases has emerged as a necessity in the context of the principles of the rule of
law, both administratively and judicially. Administrative and judicial proceedings regarding
regulation and supervision in the field of Personal Data Protection sometimes arise from the
current legislation, sometimes depending on the consent of individuals or a private or
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administrative contract, and the individual and general nature of the administrative act. The
Personal Data Protection Authority (PDPO) is included in the category of local government
institutions in terms of service in the Turkish administrative administrative structure. PDPO is a
regulatory and supervisory institution established to ensure and oversee the protection of
personal data. PDPO is charged with following the practices and developments in the legislation,
making evaluations and suggestions, conducting research and examinations or having them done.
Some specific decisions of the PDPO should also be evaluated in terms of the rule of law and
daylight management perspective. The main question to be asked in this study is whether PDPO
decisions are based on the principles of the rule of law or the principles of the rule of law. In my
opinion, after the requirements of the rule of law and the management perspective in daylight and
the qualifications of the relevant PDPO decisions have been revealed, a separate evaluation should
be made for each concrete decision. This paper basically tries to determine the evaluation criteria
for the rule of law and daylight management that should be included in PDPO decisions.

Keywords: Personal Data Protection Authority, The Rule of Law, Management in Sun Shine
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FACEBOOK’'TAKI ERIL SOYLEMIN EKONOMI-POLITiGi: BBC NEWS’IN
2022 RUSYA-UKRAYNA SAVASI HABERLERINDEKI KULLANICI
YORUMLARINA BiR BAKIS

Hakan SAGLAM*
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Toplumsal cinsiyet Kkaliplarinin insasi1 ve muhafazasinda o6nemli bir yer tutan medya,
gelenekselden dijitale uzanan stirecte koklii yapisal degisimlere ugrasa da eril niteligini genis
Olclide siirdiirmektedir. Toplumsal hayatin her alaninda acik ya da ortiik olarak kendini gosteren
eril soylem, devletler arasindaki savas ve catisma durumlarinda milliyet¢i duygularla daha da
ylikselerek bir nefret diline déntismekte ve durum sosyal medyada da genis 6lglide karsiligini
bulmaktadir. Yeni medyanin ulusiisti niteligi, uluslararasindaki ¢atisma durumlarinda gerek
yayin organlarinin sahipligi gerekse kullanicilarin ulusal aidiyet duygulariyla iliskili olarak
oldukca girift 6zellikler gostermektedir. Medya, gruplar arasi iligkileri tanimlamada etnisite i¢in
ideolojik bir baglam saglamakla birlikte, bu baglamin imgeler, Kkliseler ve cerceveleme yoluyla
insasinda kendini gosteren eril nitelik, giic ve egemenlik istenciyle dogrudan iligkilidir. Sosyal
medyadaki kullanici yorumlarinda eril séyleminin ekonomi-politiginin ortaya kondugu
¢alismada, BBC News’in Facebook sayfasindaki 2022 Rusya-Ukrayna Savasi’na iliskin yayimlanan
haberleri 6rneklem alinarak, bu haberlerdeki kullanici yorumlari sdylem analizine tabi
tutulmustur. Eril s6ylemin nefret esasli savas soylemiyle iliskisini belirlemeyi amaglayan
calismanin sonunda baris¢i ve sagduyulu bir toplumsal séylem gelistirmede medya kurumlarina
onemli sorumluluklar diistiigli vurgulanmaktadir.

Anahtar Kelimeler: Sosyal Medya, BBC News, Eril S6ylem, Rusya-Ukrayna Savasi

POLITICAL ECONOMY OF MASCULINE DISCOURSE ON FACEBOOK: A LOOK AT USER
COMMENTS ON BBC NEWS' 2022 RUSSIA-UKRAINE WAR NEWS

Abstract

The media, which has an important place in the construction and preservation of gender
stereotypes, maintains its masculine character to a large extent, although it has undergone radical
structural changes in the process from traditional to digital. Masculine discourse, which manifests
itself explicitly or implicitly in all areas of social life, becomes a language of hatred by rising with
nationalist feelings in situations of war and conflict between states, and this situation finds its
wide place in social media. The supranational nature of the new media shows quite intricate
features in relation to both the ownership of media organs and the national sense of belonging of
users in situations of international conflict. While the media provides an ideological context for
ethnicity in defining intergroup relations, the masculine quality that manifests itself in the
construction of this context through images, stereotypes and framing is directly related to the will
to power and dominance. In the study, in which the political economy of masculine discourse in
user comments on social media is revealed, the news published on the 2022 Russia-Ukraine War
on the Facebook page of BBC News was taken as a sample and the user comments in these news
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were subjected to discourse analysis. At the end of the study, which aims to determine the
relationship between masculine discourse and hate-based war discourse, it is emphasized that

media institutions have important responsibilities in developing a peaceful and prudent social
discourse.

Keywords: Social Media, Facebook, BBC News, Masculine Discourse, Russia-Ukraine War
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SOSYAL MEDYADA BiR PAZARLAMA ARACI OLARAK COCUK

Hatice CAKIR*

0z

Sosyal medya, her kesimden bireylerin kendini 6zgiirce ifade ettigi bir mecra haline gelmistir.
Sosyal medyada kimi zaman bir bebek kimi zaman yash bireyler sergilenmektedir. Son yillarda
sosyolojik acidan arastirmalara konu olan fenomen olgusu sikca karsimiza ¢ikmaktadir. Ancak
fenomenlik olgusunu sosyal medyadaki karsiligi kimi zaman giizel bir kadin kimi zaman da
masum ve sevimli bir cocuk olmaktadir. Glinlimiizde Bireyler sosyal medya kullanimlarini kimlik
insa ve ifsa etmenin Otesinde bir kazanc¢ kapisi olarak kullanmaya baslamistir. Cocuklar,
masumiyetini ve bedenini kullanarak artik on binlerce takipgili hesaplarda kendini
sergilemektedir. Her bilgiye acik olan sosyal medyanin tehlikelerinden habersiz olan ¢ocuklar ve
ebeveynleri takipcilerine kimi zaman bir iirtin kimi zaman bir hizmet pazarlamaktadir.
Giinimiizde isletmeler ihtiyaci olan reklami, genis hedef kitle ve ucuz maliyet ile sosyal medya
fenomenleri aracilig1 ile yapmaktadir. Isletmeler gonderi ve video basina para vererek yaptiklar
reklam ile hem pazarlama maliyetini diigliriiyor hem de nokta atisi olarak hedef kitlesine
ulasmaktadir. Bu ¢alismada sosyal medya olarak nitelenen Instagram’da pazarlama araci olarak
cocugun sergilendigi hesaplar incelenecektir. Bu noktada incelecek orneklem de ikiye
ayrilmaktadir. Dogrudan ¢ocuk adina acilmis ve cocugu ara¢ olarak kullanan anne/babanin
hesaplar1 incelenecektir. Bu ayrimin yapilmasinin nedeni ¢ocugun Kkisisellestirilmesi ve aktor
olarak dogrudan pazarlanmasi digeri bir pazarlama arac olarak ¢ocugun kullanilmasidir. Iki
gruptan alinan 6rneklemler, betimsel analiz yapilarak irdelenecektir. Bu calisma, topluma stirekli
empoze edilmeye calisilan “tiikettikce var olacaksin” mesajinin sosyal medyada cocuk
hesaplarinda nasil verildigini ve bu stirecte cocuklari iistlendigi rolii analiz edilecektir. Bu calisma
¢ocuklarin tiiketim toplumuna nasil uyumlastirildigini tespit etme agisindan 6nem tasimaktadir.

Anahtar Kelime: Cocuk, Sosyal Medya, Pazarlama, Tiiketim, Reklam
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DiJiTAL GOZETIM ORGUTSEL SESSIZLIGE NEDEN OLUYOR MU?:
BIREYLERIN SOSYAL MEDYA PAYLASIMLARININ CALISMA
HAYATLARINA ETKIiSi UZERINE BIR INCELEME

Hatice DEMIRDAG*
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Teknolojinin gelisim siireci ile birlikte insan hayatinda yer alan modernlesme kavramai,
beraberinde gozetim ve mahremiyet siireclerini de getirmistir. Bireylerin eglence dinamiginde
yer alan sosyal medya, ucuz ve etkili olmasi sebebiyle sike¢a tercih edilen bir teknolojik platform
olarak karsimiza ¢ikmaktadir. Bireylerin var olma ve kendilerini gostermeleri acisinda etkili bir
alan olan sosyal medya da kullanicilar, siklikla bu platformlarda paylasim yaparak kendileri ile
ilgili karsi tarafa bir¢cok konuda bilgi vermektedir. Bu ¢alismanin amaci; ¢alisan bireylerin sosyal
medya paylasimlarimi gergeklestirirken ki tutumlarini incelemeyi hedeflemektedir. Calisan birey,
paylasim gerceklestirirken isvereni ve calisma arkadaslar1 tarafindan gozetlenme korkusuna
kapiliyor mu? sorusuna cevap aramaktir. Arastirma nicel arastirma yontemlerinden tarama
deseni kullanilarak anketler araciligiyla gerceklestirilmistir. Calismanin sonucunda bireylerin
sosyal medya da paylasimlarini gerceklestirirken bir¢ok cekincelerinin oldugunu ve bu sebeple
bir¢ok ¢alisanin ¢alistiklari ortamlarda 6rgiitsel sessizlik iklimine sahip olduklar1 belirlenmistir.

Anahtar Kelimeler: Dijital Gozetim, Orgiitsel Sessizlik, Sosyal Medya, Calisma Hayati, Sosyal
Medya Paylagimi

DOES DIGITAL SURVEILLANCE CAUSE ORGANIZATIONAL SILENCE?: A STUDY ON THE
EFFECT OF INDIVIDUALS' SOCIAL MEDIA SHARES ON THEIR WORKING LIFE

Abstract

The concept of modernization in human life along with the development of technology has
brought with it the processes of surveillance and privacy. Social media, which is included in the
entertainment dynamics of individuals, appears as a frequently preferred technological platform
because it is cheap and effective. In social media, which is an effective area for individuals to exist
and show themselves, users frequently share on these platforms and provide information about
themselves to the other party. The purpose of this study; It aims to examine the attitudes of
working individuals while sharing social media. Does the working individual fear being spied on
by his employer and colleagues while sharing? is to seek an answer to the question. The research
was conducted through surveys using survey design, one of the quantitative research methods. As
a result of the study, it was determined that individuals have many hesitations when sharing on
social media and for this reason, many employees have a climate of organizational silence in their
workplaces.

Keywords: Digital Surveillance, Organizational Silence, Social Media, Working Life, Social Media
Sharing
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TOPLUMSAL CINSIYET BAGLAMINDA NAMUS KAVRAMI VE TV
DiZILERINDE TEMSILI/SUNUMU

Hilal Siireyya YILMAZ*
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Namus her toplumun ve herkesin kendince yorumladigi, kimi degerler yiikledigi, sonuclar
bagladigi soyut bir kavramdir. Hemen hemen Tiirkiye’nin kiiciik biiyiik tiim sehirlerinde en giiclii
egilim, namusun “kadin, kadin bedeni, bakirelik, kadin cinselligi ve kadinin kontrol edilmesi”
biciminde ele alinmasi yoniindedir. Namus korunmasi gereken bir kavram olarak ortaya
atildiginda, erkek bunu kadini ve bedenini kontrol ederek yapar. Tiirkiye’de toplumsal cinsiyet
baglaminda kadinin goérdiigi siddet ile ilgili sorunlar, kadinin hiir irade ve o6zgiirliigiiniin
kisitlanmasindan cinayete kadar giden bir yelpazede kendini géstermektedir. Bu yiizden bu
baglamdaki tartismalarda 6nceligin namus kavramina verilmesi gerekmektedir. Bunu yaparken
de namus kavraminin her giin her saat evlerimizin salonlarindan, bilgisayarlarimizdan, cep
telefonlarimizdan bize stirekli onaylatilan versiyonunun disarida birakilmasi miimkiin degildir.
Toplumsal cinsiyet rollerinin 6grenildigi ve yeniden iiretildigi temel araclardan en énemlisi kitle
iletisim araclaridir. Televizyon sadece teknolojik bir ara¢ degil, toplumu degistirme siirecinde
yaygin olarak kullanilmasi sebebiyle, diger iletisim araclarindan ¢ok daha etkilidir. Cok kisi
televizyonda ayni haberleri, ayni dizileri izlemekte bu da televizyonun sosyal kimligin
sekillenmesinde 6nemli bir rol oynamasina sebep olmaktadir. Tiirkiye’'de ¢ekilen dizilerin bircogu
toplumda mevcut cinsiyet ayrimciliginin devamliligini saglamakta ve mevcut esitsizlikleri
glclendirmektedir. Bu noktada kadin bedeniyle adeta 6zdeslesen namus kavrami, bu giicli kitle
iletisim arac1 yoluyla topluma ulasan diziler sayesinde tekrar tekrar iiretilmekte ve bunlarda rol
alan popiiler oyuncularin da yardimi ile adeta toplum tarafindan onaylanmasi kolaylastirilmis
olmaktadir. Bu c¢alisma glinlimiizde milyonlarin izledigi poptler dizilerde sunulan kadin
kimliginin 6zellikle namus ve milkiyet iliskisi icinde cinsiyet¢i bir yaklasima maruz kaldigini
orneklerle gostermeyi ve bu baglamda aslinda bir tartisma alani yaratmay1 amaclamaktadir.

Anahtar Kelimeler: Toplumsal Cinsiyet, TV Dizileri, Namus, Kadin

THE CONCEPT OF HONOR IN THE CONTEXT OF GENDER AND ITS PRESENTATION IN TV
SERIES

Abstract

Honor is an abstract concept that every society and everyone interprets in their own way,
attributing certain values and consequences to it. The strongest tendency in almost all cities in
Turkey, large and small, is to think of honor in terms of "woman, the female body, virginity, female
sexuality and controlling women". When honor is introduced as a concept that needs to be
protected, the man does this by controlling the woman and her body. In Turkey, problems related
to violence against women in the context of gender manifest themselves in a spectrum ranging
from restriction of women's free will and freedom to murder. Therefore, the concept of honor
should be prioritized in these discussions. When doing so, it is not possible to exclude the version
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of the concept that is constantly being justified at every hour of every day from our living rooms,
computers, and cell phones. Mass media especially television is the most important medium
through which gender roles are learned and reproduced. Television is not only a technological
tool, it is very effective and powerful in the process of changing society. Many people watch the
same news and TV shows which causes television to play an important role in shaping social
identities. Many of the Turkish TV shows ensure the continuity of existing gender discrimination
and strengthen existing inequalities. The concept of honor commonly identified with the female
body, is repeatedly reproduced by means of TV shows that reach the society through this powerful
mass media, and with the help of popular actors in these shows, it is almost facilitated to be
approved by the society. This study aims to show with examples that the female identity,
presented in popular TV shows, is exposed to a sexist approach, especially in terms of ownership
of the honor and start a more effective discussion of the subject among the responsible parties.

Keywords: Gender, TV Shows, Honor, Woman
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DOGULU KADINLARIN BELGESEL FILMLERDEKI TEMSIL PROBLEMi VE
STEREOTIPLESTIRME

Hiidai ATES®
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Belgesel filmler, gercek diinya olaylarini, insanlarin yasamlarini, kiltiirleri, deneyimleri ve
toplumsal konular1 yansitma ve anlatma yetenegine sahiptirler. Toplumsal farkindalik yaratma,
bilinclendirme ve degisim icin de gii¢li bir arac olarak kabul edilen bu film tiirii ¢esitli temsilleri
gerceklik adina izleyicinin karsisina ¢ikarmaktadir. Bu temsillerden birisini olusturan Dogulu
kadin temsili, yapimcilarin, senaristlerin ve yonetmenlerin kendi 6nyargilarina, inanglarina ve
hedef izleyici kitlesine bagh olarak degismektedir. Belgesel filmler toplumlarin ¢esitli kiltiirler
hakkinda egitilmesi ve bilgilendirilmesinde 6nemli bir rol oynarken bazen olumsuz stereotiplerin
ve Onyargil tasvirlerin olusabilmesine de neden olmaktadir. Cesitli arastirmalar belgesel film
tirtinde sunulan Dogulu kadinlar tizerindeki bu tiir stereotiplerin olumsuz etkisini géstermekte
ve onlarin dogru temsiline iliskin endiseleri vurgulamaktadir. Sorunun 6ziinde, belgesel filmlerde
Dogulu kadinlarin itaatkar, zayif ya da yalnizca dis goriintsleriyle tanimlanan Kkisiler olarak
resmedildigi kliselerin siirduriilmesi yatmaktadir. Bu stereotiplerin endise verici yani, toplumsal
onyargilar pekistirerek Dogulu kadinlar hakkinda yanlis bir algi yaratmalaridir. Belgesel
filmlerdeki kliseler genellikle Dogulu kadinlar1 tek boyutlu karakterlere indirgeyerek zekalarini,
basarilarin1 ve topluma katkilarini géz ardi etmektedir. Bu durum o6rnek belgesel filmler
lizerinden icerik analizi yontemi ile ortaya konacaktir.

Anahtar Kelimeler: Belgesel Film, Dogulu Kadin, Temsil, Stereotipler
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DiJiTAL GOZETIM UZERINDEN SOSYAL MEDYADA PAYLASIM KULTURU
VE MAHREMIYETIN YOKOLUSU: INSTAGRAM’IN POPULER ANNE
ORNEKLERI

Hiilya SEMiZ TURKOGLU*
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Dijital gozetim, teknolojinin hizla ilerlemesiyle birlikte daha yaygin hale gelmis ve cesitli
tartismalara neden olmustur. Gizlilik ve veri giivenligi endiseleri, dijital gozetimin etik ve yasal
sinirlarini belirlemek i¢in 6nemli bir rol oynamaktadir. Bir¢ok iilke, dijital gozetimi diizenleyen
yasalar ve politikalar gelistirmistir ve bu konuda dikkatli bir denge saglamak 6nemlidir. Sosyal
medya, dijital gozetimin 6nemli bir pargasidir. Sosyal medya platformlari, kullanicilarin cesitli
etkilesimlerini ve paylasimlarini kaydetmek, izlemek ve analiz etmek icin dijital gdzetim araclari
kullanmaktadirlar. Sosyal medya platformlarinin kullanici verileri iizerinden gerceklestirdigi
dijital gézetim, hem kullanicilarin kisisel gizliligi hem de reklamverenlerin ve platformlarin kar
amacini koruma konularinda birgok tartismayi beraberinde getirmistir. Sosyal medyanin
yayginlasmasiyla birlikte, paylasim kiiltiirii ve mahremiyet konular1 6nemli bir sekilde
degismistir. Bu sorunlarin iistesinden gelmek icin, sosyal medya kullanicilarinin bilingli bir
sekilde platformlari kullanmalar ve kisisel mahremiyetlerini korumak icin gerekli énlemleri
almalar1 6nemlidir. Instagram'da popiiler anne hesaplari, annelik deneyimlerini, aile yasantilarini
ve glinlik yasamlarimi izleyenlerle paylasan, biiylik bir takipg¢i kitlesi olan kullanicilar
arastirmamizin temelini olusturmustur. Bu amagla ¢calismamizda Instagram'da poptiler ve en ¢ok
abonesi olan 5 annenin instagram hesaplarindaki paylasimlart icerik analizi ydntemiyle
incelenecektir. Annelerin ¢ocuklarini instagram hesaplarindan yaptiklar1 paylasimlar dijital
gozetimle iligkisi lizerinden aile fotograflar1 ve paylasimlari, mahremiyet bilinci ve ¢ocuklarin
givenligi konu basliklari altinda irdelenecektir. Arastirma kapsaminda annelerin ¢ocuklarini
instagram sosyal medya platformlarinda paylasim kiltiirii ve mahremiyet konularini dikkate
almalart ve bu platformlar1 giivenli ve sorumlu bir sekilde kullanmalarinin énemi ortaya
koyulmasi amag¢lanmaktadir.

Anahtar Kelimeler: Dijital Gozetim, Mahremiyet, Paylasim Kiiltiirti.

SOCIAL MEDIA SHARING CULTURE AND THE DISAPPEARANCE OF PRIVACY THROUGH
DIGITAL SURVEILLANCE: INSTAGRAM'S POPULAR MOM EXAMPLES

Abstract

Digital surveillance has become more widespread with the rapid advancement of technology and
has caused various debates. Privacy and data security concerns play an important role in
determining the ethical and legal boundaries of digital surveillance. Many countries have
developed laws and policies regulating digital surveillance and it is important to strike a careful
balance. Social media is an important part of digital surveillance. Social media platforms use digital
surveillance tools to record, monitor and analyze users' various interactions and posts. The digital
surveillance that social media platforms conduct on user data has raised many debates about both
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the personal privacy of users and the protection of advertisers' and platforms' profit motives. With
the proliferation of social media, the sharing culture and privacy issues have changed significantly.
To overcome these issues, it is important for social media users to consciously use the platforms
and take the necessary measures to protect their personal privacy. Popular mom accounts on
Instagram, users with a large following who share their motherhood experiences, family life and
daily lives with their followers formed the basis of our research. For this purpose, in our study,
the posts of 5 popular and most subscribed mothers on Instagram will be analyzed by content
analysis method. The posts of mothers on their children's Instagram accounts will be analyzed
under the topics of family photos and posts, privacy awareness and children's safety in relation to
digital surveillance. Within the scope of the research, it is aimed to reveal the importance of
mothers taking into account the sharing culture and privacy issues of their children on Instagram
social media platforms and using these platforms in a safe and responsible manner.

Keywords: Digital Surveillance, Privacy, Sharing Culture.
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DiJiTAL CAGDA KURUMSAL SOSYAL SORUMLULUK: YAPI KREDI
BANKASI ORNEGI

Ibrahim CATALDAS*
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Kurum veya isletmelerin topluma karsi etik ve sorumlu davranmasi anlayisindan hareketle gesitli
projelerin tUretilmesi fikrine dayanan kurumsal sosyal sorumluluk, toplum tizerindeki olumsuz
etkileri en aza indirmek agisindan oldukca 6nemli bir faaliyettir. Egitim, doga, kiiltiir, sanat ve
cevre gibi cesitli alanlarda hayata gecirilmesi miimkiin olan sosyal sorumluluk projeleri topluma
fayda saglayan uygulamalar olarak karsimiza ¢ikmaktadir. Kurumlar yapmis olduklar1 sosyal
sorumluluk faaliyetleriyle kar elde etme amagclarinin otesinde toplum ve cevre iizerindeki
olumsuz etkileri géz oniinde bulundurmakta ve topluma faydali faaliyetler yiiriitmektedir.
Yiiriitilen bu faaliyetler topluma fayda saglamakla birlikte kurumlarin imaj ve itibarina da
dogrudan olumlu olarak etki etmektedir. Bu agcidan kurumlar yiiriitmiis oldugu sosyal sorumluluk
faaliyetleriyle toplumla siirdiiriilebilir ve olumlu iliskiler gelistirir. Gegmisi 1800’1l yillara
dayanmakla birlikte 1950°li yillardan itibaren ortaya c¢ikan kurumsal sosyal sorumluluk
uygulamalar1 zaman icerisinde yasanan gelismelere bagl olarak cesitlilik gostermistir.
Gilinlimiizde dijitallesme ve iletisim teknolojilerinde meydana gelen gelismelere bagh olarak
sosyal sorumluluk uygulamalarinin da dijital platformlar araciligiyla yiirttildigi goriilmektedir.
Bu calismada bankacilik alaninda faaliyet gosteren Yapi ve Kredi Bankasi'nin dijital kurumsal
sosyal sorumluluk uygulamasi kapsaminda hayata gecirmis oldugu STEP uygulamasi ele
alinmistir. Stirdiirtilebilir tercih programi olarak ifade edilen STEP uygulamasi, bankanin kendi
miisterilerine yonelik olarak hayata gecirdigi bir programdir. Bankanin kendi mobil bankacilik
uygulamasina entegre edilerek hayata gecirilen s6z konusu uygulamanin dijital kurumsal sosyal
sorumluluk faaliyetleri kapsaminda ne tiir 6zellikler tasidigini belirlemek arastirmanin temel
amacidir. Bu amag¢ dogrultusunda Yapi Kredi mobil uygulamasi igerisinde yer alan STEP
uygulamas1 igerik analizi yapilarak analiz edilmistir. Arastirma sonucunda s6z konusu
uygulamanin siirdiiriilebilirlik odakl oldugu ve toplumsal farkindaligi artiric1 etkinlikleri icerdigi
sonucuna varimistir.

Anahtar Kelimeler: Dijitallesme, Kurumsal Sosyal Sorumluluk, Yapi1 Kredi Bankasi, STEP
Programi

CORPORATE SOCIAL RESPONSIBILITY IN THE DIGITAL AGE: THE CASE OF YAPI KREDI
BANK

Abstract

Corporate social responsibility, which is based on the idea of producing various projects based on
the understanding that institutions or businesses act ethically and responsibly towards society, is
a very important activity in terms of minimizing the negative effects on society. Social
responsibility projects, which can be realized in various fields such as education, nature, culture,
art, and environment, appear as practices that benefit society. Institutions don't engage in social
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responsibility activities to generate money; they do it to benefit society. These activities not only
benefit society but also have a direct positive impact on the image and reputation of organizations.
In this respect, organizations develop sustainable and positive relations with society through their
social responsibility activities. Although it dates to the 1800s, corporate social responsibility
practices, which have emerged since the 1950s, have diversified depending on the developments
in time. Today, depending on the developments in digitalization and communication technologies,
social responsibility practices are also carried out through digital platforms. In this study, the
STEP application implemented by Yap1 ve Kredi Bank within the scope of digital corporate social
responsibility is discussed. The STEP application, referred to as the sustainable preference
program, is a program implemented by the Yapi Kredi Bank for its customers. The main purpose
of the research is to determine what kind of features this application has within the scope of digital
corporate social responsibility activities. For this purpose, the STEP application was analyzed
through content analysis. As a result of the research, it was concluded that the application in
question is focused on sustainability and includes activities that increase social awareness.

Keywords: Digitalization, Corporate Social Responsibility, Yap1 Kredi Bank, STEP Program
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POST-TRUTH CAGDA YALAN HABERLE MUCADELE: iLETiSiM
BASKANLIGI DEZENFORMASYON BULTENI ORNEGI

Ibrahim KARATAS*
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Toplumsal ve Siyasal yasamda yalan ve sahte iceriklerin neden oldugu olumsuzluklar sosyal
medyanin da etkisiyle git gide kendini daha giiclii hissettirmektedir. Dijitallesmeyle birlikte yeni
bir c¢agin kapisini aralayan insanoglu bu cagin getirdigi sorunlarla da miicadele etmeye
calismaktadir. Kimilerine gére Post-Truth olarak adlandirilan bu cagda gercek giinden giine
flulasmaktadir. Bireyler bu flu ortamda iiretilen yalan icerikler yiiziinden yolunu cok kolay
kaybedebilir hale gelmistir. Konuya yonelik yapilan tartismalar ve ¢alismalarda Post-Truth olarak
adlandirilan fenomenin en biiyiik nedenleri arasinda internetin ve sosyal medyanin toplumsal
hayatin icine girmesi gosterilmektedir. Post- Truth c¢ag ile birlikte dolasimi hizla artan
enformasyonlarin tarafsiz ve seffaf bir sekilde teyitine duyulan ihtiya¢ cesitli dogrulama
platformlarini da beraberinde getirmistir. Tiim bunlarda hareketle, bu calismada sosyal medya
lizerinden yayilan sahte enformasyonlarla miicadelede nasil bir yol izlendigi ele alinmaya
calisilmaktadir. Dezenformasyon ve yalan haberlere karsi toplumu bilgilendirmek amaciyla
lletisim Bagkanlig) tarafindan 1 Ekim 2022 tarihinde yayimlanmaya baglanan Dezenformasyon
Biilteni arastirmanin odak noktasini olusturmaktadir. Konuya yonelik ulusal ve uluslararasi
literatiirde yer alan tartismalar ve calismalar izinde, Post-Truth cagda iletisim Baskanliginin
Dezenformasyon Biilteni platformunun konumu, 6nemi ve c¢Oziim Uretme potansiyeline
odaklanilmaktadir. Bu minvalde calismada, interneti birincil haber kaynagi olarak kullanan
bireyler 6zelinde sosyal medya platformlarinda giindeme gelen siipheli, yanlis ve sahte iceriklerin
dogrusunu aktarmay1 amaglayan Dezenformasyon Biilteni ele alinmaktadir. Dezenformasyon
Biilteni platformunun yapilanmasi, dogruya ulasmada isleyisi, calisma prensipleri ve ele aldig1
stipheli iceriklere yonelik analizleri, icerik analizi yontemiyle incelenmektedir.

Anahtar Kelimeler: Post-Truth, Sahte Haber, Dezenformasyon, Sosyal Medya, Dogrulama
Platformlari

COMBATING FAKE NEWS IN THE POST-TRUTH ERA: THE CASE OF THE DISINFORMATION
BULLETIN OF THE PRESIDENCY OF COMMUNICATION

Abstract

The negativities caused by lies and fake content in social and political life, hidden in social media,
are making themselves felt more and more strongly. Humanity, which has opened the door to a
new era with digitalization, is trying to combat the problems brought by this era. In this age, which
some say is called Post-Truth, the truth is becoming more blurred day by day. Individuals can
easily lose their way because of the false content produced in this blurred environment. In
discussions and studies on the subject, the penetration of the internet and social media into social
life is shown as one of the biggest reasons for the phenomenon called Post-Truth. The need for
impartial and transparent confirmation of information, whose circulation has increased rapidly in
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the Post-Truth era, has brought about various verification platforms. Based on all these, this study
attempts to discuss how to combat fake information spread through social media. The
Disinformation Bulletin, which was started to be published by the Directorate of Communications
on October 1,2022, in order to inform the public against disinformation and fake news, constitutes
the focus of the research. Following the discussions and studies in the national and international
literature on the subject, the focus is on the position, importance and solution-producing potential
of the Disinformation Bulletin platform of the Directorate of Communications in the Post-Truth
era. In this context, the study deals with the Disinformation Bulletin, which aims to convey the
truth about suspicious, false and fake content that comes to the fore on social media platforms,
specifically for individuals who use the internet as their primary news source. The structure of
the Disinformation Bulletin platform, its functioning in reaching the truth, its working principles
and its analysis of the suspicious contents it deals with are examined by the content analysis
method.

Keywords: Post-Truth, Fake News, Disinformation, Social Media, Verification Platforms
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ILETiSIM ACISINDAN POST-TRUTH

ilker OZDEMIR*
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Nesnel olgularin kamuoyunun bigimlenmesinde, duygular ve inanglardan daha az etkili oldugu
durumlar olarak tanimlanan hakikat-6tesi kavraminin isaret ettigi hakikatin 6nemsizlesmesi etik
ve estetik bir yoksullasma durumunu isaret etmekte ve bunun gelecekte 6nemini artiracak temel
bir sorun oldugu goriilmektedir. Postmodern diisiincelerin Aydinlanma evrenselciligine karsi
asir kiiltiirel goreceliligi: evrensel hakikat diye bir seyin olmadigini ve gergegin goreli bir mahiyet
kazandigini1 savunmasi nesnel gercekliklere dayali hakikat anlayisini zedelemis ve bunun sonucu
olarak akil karsiti mistik 6gretiler yeniden giic kazanmistir. Asirt goreceliligin egemenligi
pragmatizmi de beraberinde getirmis ve islevsel olmayan bilgiyi yadsiyan pragmatizmin ytikselisi
de aklin yanisira etigin de deger kaybiyla sonuc¢lanmistir. Akilci tartismalarin stirdiiriilme
zeminini tahrip eden ve uzlasmayi dislayan bu durum islevsel olmayan iletisimin de dislanmasina
yol acmaktadir. lletisim yoksunlugunun getirdigi duyarlihk yitimi etik ve estetikten
yoksunlasmaya yol agmaktadir. Bilginin kendisi bir amac olarak gérmeyerek bilinci ve duyarlilig
korelten bu durumun yarattigi sonug yaratilan boslugun kliselerle ve hamasetin yiikselmesiyle
doldurulmasi olmustur. Hakikat-6tesi cagda internetin nesnel gerceklige referansta bulunma
kaygis1 giidiilmeksizin alternatif gerceklikler yaratma alani olarak is goérmeye baslamasiyla
birlikte nesnel gergekliklerle birlikte iletisim de saf dis1 birakilmakta; olgusal-somut gerceklerin
hice sayillmasinin sonucu olarak ortaya ¢ikan bosluk mistik anlatilar ve kulaktan dolma bilgilerle
doldurulmakta ve bu anlatilara itibar edilmeye baslanmasiyla hakikat safsata ile esitlenmis
olmaktadir. Gergegin tedaviilden kalktig1 bu esitlenme hakkin (insanlarin haklarinin) ve hakikatin
gliciinden korkanlar icin kazanim olmaktadir. Post-truth caginda egilip biikiilerek kullanisl hale
getirilen bir hakikatin esas tehlikesi, giindelik hayatta siddete, hoyratliga, bencillige, bir iceriksiz
ozglivene kapi acan zemini olusturmasi ve yarattig iletisim yoksunlugu ve insan iliskilerinde
empati becerisinin kérelmesinin sonucu olarak incelikten yoksunlasmaya yol agmasidir. Hakikat
kaybolunca herkesin hakikati, dogrusu kendisinde olmakta ve tiim hakikat iddialar1 ayni bicimde
gecerli kabul edildiginde aslinda oncelikle ortadan kalkan sey iletisimin: diyalogun ve
miizakerenin kendisi olmaktadir. Uzlasiya dayal iletisimin ortadan kalkmasi ortaklasabilirligi,
paylasilabilirligi ve aktarilabilirligi ortadan kaldirmaktadir. Boyle bir durum hak ve hakikatin
biitiiniiyle giiciin egemenligine teslim edilmesinin yolunu agmaktadir. Temel sorunlar1 kamusal
tartismadan dislayarak serbest bilgi dolasimini cesitli gerekcelerle engelleyen ve bunun yerine
gizlilige dayali sembolik/kutsal degerleri ikame etmeye ¢alisan iktidar bicimlerine ve bunun
yarattig1 etik ve estetik yoksullagsmaya karsi koymanin en etkin yolu insanlar arasinda agik bir
iletisim kurulmasidir. Gergekligin yalanlar ve tahrifatlar karsisinda gliciini yitirmemesi i¢in
iletisimin tahrif edilmesine engel olmak ve acik iletisime dayali bir toplum insa etmek acil bir
ihtiyactir. Toplumun ihtiyac duydugu muhakeme ve karar alma yetenegi bdylece yeniden
kazanilabilir.

Anahtar Kelimeler: Postmodernizm, Kiiltiirel Gorecelilik, Post-Truth, Mistisizm, A¢ik Hetisim
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ILETISIM OZGURLUGU VE ILETiSIM HAKKI ACISINDAN POLITIK BiR
MUCADELE ALANI OLARAK YENI MEDYA

ilker OZDEMIR*
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Gilinlimiiz diinyasinda medya alaninda gelecek icin bir imkan ve alternatifi temsil eden, biitiin
dezavantajlarina ragmen, “Yeni Medya” adiyla anilan internet yayinciigindadir. Ancak,
demokratik tartisma ve iletisim icin barindirdig: biiyiik potansiyele/imkana karsin dijital medya,
su anki haliyle, bu sorunun bir ¢6ziim yeri olmak bir yana, sorunun en 6nemli parcalarindan
birisidir. Dijital alanin politik ve ekonomik giiclerin denetimi altinda olmasi bu alanin bir kamusal
alan olarak islev gormesinin dniindeki en biiyiik engeli teskil etmektedir. Ticaretin yeni merkezi
olma yolunda giderek genisleyen bir yol katetmesinin yaninda yeni iletisim teknolojileriyle
devletlerin yurttaslarini kontrol etme kapasitesi bugiine degin olmadig1 kadar artmistir. Bunlara
karsin dijtal medya da geleneksel medya gibi total bir eglence ve ticaret alanina doniisiirse, temel
hak ve ozgiirliiklerimizi savunabilmek agisindan asilmasi ¢ok biiyilik giicliiklerle kars1 karsiya
kalacagimiz goriilmektedir. Dolayisiyla dijital medyanin gelecek i¢in en yogun toplumsal ve politik
miicadele alani olacagi goriilmektedir. Bu baglamda giiniimiizde acil bir ihtiyac¢ haline gelen her
boyutuyla iletisime katihm hakki ve dzgiirliigiidiir ve giivenlik, degerlerin ve kiiltiiriin korunmasi
vb. nedenlerle yapilan kisitlama ve yonlendirmeler karsisinda internet erisimi konusunda kiiresel
diizlemde yapilacak olan degisikliklere ihtiyac vardir. Internet erisimi kamusal bir hak ve kamusal
bir hizmete doniismelidir. Kamusal iletisime erismek bir insan hakkidir ve bu hakkin
devredilemeyecegi ve ticaretinin yapilamayacag: bir insan haklar1 ve yurttas haklan ilkesine
doniistiriilmelidir. Ayrica sanal takip sistemlerine karsi mahremiyetin korunmasi ¢ok kati
yaptirimlarla birlikte bir su¢ olarak tanimlanmak suretiyle kisilik haklarimiz giivence altina
alinmalidir. internet erisimi ve yénetimi ulus-iistii sivil kuruluslar tarafindan iistlenilmeli ve
hicbir egemen devletin, politik kararlarla internet erisimini kisitlamasina ve insanlar internet
erisiminden yoksun birakmasina imkan verilmemelidir. Iletisim hakki evrensel bir insan hakkidir
ve insan haklar ihlalleri egemenlik ve ticari ¢ikar gibi gerekcelerle hakl gosterilemez. Diinyada
yasayan tiim insanlarin bekasi igin iletisim 6zgiirliigi ve iletisim hakkinm hizla ve ¢ok acik bir
bicimde bir temel insan hakki haline doniistiirmek i¢cin yogun bir miicadele vermek etik ve politik
bir sorumluluktur. Sozilni ettigimiz iletisim 6zgiirligii “basin 6zgiirligl” kavrayisi ile sinirh
degildir. Buradaki iletisim 6zgulrligii kavram iletisime katilmakta herkesin esit hakka sahip
oldugu bir ifade ve iletisim ozgiirligiini isaret etmektedir. Iletisimi tahrifattan:
dezenformasyondan kurtarabilmek, yasake¢i yontemleri savunmanin tam tersine iletisim hakki ve
ozgiirliigiinlin sinirlarini genisletmek ve gelistirmekle ve de dijital esitsizlikler basta olmak iizere
biitiin s6z soyleme esitsizliklerinin ortadan kaldirildigi ve her insan tekinin diisiincelerini 6zgiirce
ifade edebildigi bir toplumsal-kiiltiirel ortamin saglanabilmesi ile miimkiindiir.
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SOSYAL MEDYADA DEGISEN HAYIRSEVERLIK: “FENOMEN” AKTIViZMi
UZERINE BiR INCELEME

ilknur DOGU OZTURK*, Canan ARSLAN**
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Gilinden giline kullanici sayisi artan sosyal aglar; kisiler, kurumlar ve sivil toplum orgiitleri
tarafindan hayirseverlik veya dayanisma faaliyetleri kapsaminda da kullanilmaktadir. lyilik
yapmak, fayda saglamak, cesitli sorunlara ¢éziim iiretmek ya da sorunlara dikkat c¢ekerek
farkindalik olusmasimi saglamak gibi c¢esitli amaclarla sosyal aglarin kullamim pratigi
gozlemlenmektedir. Kampanya ve etkinlikler cer¢evesinde eylemlerin planlanmasi, duyurulmasi,
hatta gergeklestirilmesi sosyal aglar yoluyla miimkiin olabilmektedir. Boylece sosyal medya, hem
ilgili hedef kitleye erismeyi, hem de onlar1 dijital ortamda organize ederek harekete gecirmeyi
saglayan basat iletisim kanali konumunda bulunmaktadir. Bu arastirma kapsaminda, sanal
ortamda hayirseverlik ve dayanisma 6rnekleri incelenecek, bu érnekler tizerinden sivil toplum
kuruluslari ile “Unli”, “fenomen” ya da “influencer” (sosyal medya etkileyicisi) olarak adlandirilan
sosyal ag kullanicilarinin yardim faaliyetlerini nasil orgiitledikleri, bu etkinliklerin ger¢eklesme
bicimleri ve hayirseverlik calismalarinin dijitallesmesi ortaya konularak, iyilik- dayanisma ikilemi
dijital aktivizm cercevesinde tartisilacaktir. Bu calismayla 6rnekler tizerinden iyilik- dayanisma
kavramlari ekseninde dijital pratikleri siniflandirmak ve bu pratikleri katihmec kiiltiir baglaminda
degerlendirmek amaglanmaktadir.

Anahtar Kelimeler: Hayirseverlik, Dayanisma, Dijitallesme, Sosyal medya, Influencer

CHANGING PARADIGM OF PHILANTHROPY ON SOCIAL MEDIA: AN ANALYSIS OF
"INFLUENCER" ACTIVISM

Abstract

Social networks, whose number of users is increasing day by day, are also used by individuals,
institutions and non-governmental organizations within the scope of charity or solidarity
activities. The practice of using social networks for various purposes such as doing good,
providing benefits, producing solutions to various problems, or raising awareness by drawing
attention to problems is a prevalent practice in today’s social world. Planning, announcing and
even carrying out actions within the framework of campaigns and events is possible through
social networks. Thus, social media is the dominant communication channel that enables both
reaching the relevant target audience and taking action by organizing them in the digital
environment. Within the scope of this research, examples of philanthropy and solidarity in the
virtual environment will be presented, and through these examples, how the contents of non-
governmental organizations and social network users called "celebrities”, "phenomena" or
"influencers" organize their charity activities, the way these activities are carried out and the
digitalization of philanthropy works will be discussed. The dilemma of benevolence and solidarity
will be discussed within the framework of digital activism. The aim of this study is to classify

* Dog. Dr., Dogus Universitesi, E-posta: iozturk@dogus.edu.tr ORCID: 0000-0001-6459-0845
* Doc. Dr., Dogus Universitesi, E-posta: cananarslan@dogus.edu.tr ORCID: 0000-0002-3853-0379

90


mailto:iozturk@dogus.edu.tr
mailto:cananarslan@dogus.edu.tr

benevolent and solidarity digital practices through examples and to evaluate them in the context
of participatory culture.

Keywords: Philanthropy, Solidarity, Digitalization, Social Media, Influencer
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SURDURULEBILIR GAZETECILIK: BiR ALANYAZIN DEGERLENDIRMESI

Kenan ATESGOZ*
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Tarihsel siirecte, diinyada, bir¢ok sorunla karsi karsiya kalinmistir. Ekonomik, siyasi, toplumsal,
cevresel ve benzeri alanlarda yasanan ¢esitli sorunlar hem giintimiiz hem de gelecegimiz itibariyle
onemli kaygilari da beraberinde getirmektedir. S6z konusu sorunlarin tam anlamiyla bir ¢6zlime
kavusturulamamasi nedeniyle giindelik yasam pratiklerinin siirdiiriilebilirligi anlaminda da
aksamalar yasandigl goriilmektedir. Sorunlarin ¢dziimiinde ise toplumsal bilinclendirme en
onemli zorunluluklardan biri olarak degerlendirilmekte ve habercilie 6nemli sorumluluklar
diismektedir. Buna karsin, medyanin ticarilesmesi anlaminda yasanan gelismeler, sektoriin
dinamiklerini de biiytik 6lciide etkilemis, sektor kendi ¢ikarlarini kamu yararinin éniine gegiren
bir anlayisla hareket etmeye baslamistir. Bu dogrultuda, medyanin habercilik anlayisinin da,
benzer sekilde, ticari kaygilarla evrildigi goriilmistiir. Oyle ki, bilimsellikten ve gerceklikten
uzaklasan habercilik anlayisi, duygusalliga, sansasyonel ve magazinel igeriklere yonelmistir.
Bunun sonucunda, habere ve habercilik olgusuna yonelik toplumlarin sahip oldugu gilivenin
azaldigl, gazeteciligin siirdiiriilebilirligi anlaminda o6nemli bir ¢kmaza siiriiklendigi
goriilmektedir. Diger bir deyisle, kiiresel anlamda yasanan bir¢ok sorunun yanina gazeteciligin
yasadig1 cikmazlar da eklenmeye baslamistir. Bu durum, gazeteciligin bugiinii ve yarinlari
anlaminda atilmasi gereken adimlarin ve alinmasi gereken onlemlerin geregini ortaya
koymaktadir. Bu nedenlerden dolayi, hem toplumsal krizlere ¢6ziim olmasi hem de haberciligin
daha nitelikli bir sekilde yiirtitiilebilmesi adina yeni bir yeni bir gazetecilik anlayisina ihtiyag
duyuldugu séylenebilir. Bu noktada, siirdiirtilebilir gazetecilik olarak adlandirilan habercilik
formu o6n plana ¢cikmaktadir. Kamu yararini merkezine alan ve nitelikli habercilik anlayisiyla
giinimiizde ve gelecekte daha yasanabilir bir diinya yaratma ideali giiden siirdiriilebilir
gazetecilik bicimi bu ¢alismanin arastirma konusunu olusturmaktadir. Bu anlamda, ¢alismada,
geleneksel derleme yonteminden yararlanarak siirdiirtilebilir gazetecilik olgusunun kapsami,
onemi ve habercilik faaliyetleri yoniiyle getirileri tartisilarak ortaya koyulmaktadir.

Anahtar Kelimeler: Gazetecilik, Ticarilesme, Habercilik, Stirdiirtlebilir Gazetecilik, Kamu Yarari
SUSTAINABLE JOURNALISM: A LITERATURE REVIEW
Abstract

In the historical process, the world has faced many problems. Various problems in economic,
political, social, environmental, and similar fields bring along essential concerns for both the
present and the future. Because these problems cannot be fully resolved, it is seen that there are
disruptions in terms of the sustainability of daily life practices. In solving these problems, raising
social awareness is considered one of the most critical imperatives, and journalism has essential
responsibilities. On the other hand, developments in the commercialization of the media have
greatly affected the dynamics of the sector, and the sector has started to act with an understanding
that puts its interests ahead of the public interest. Accordingly, it has been observed that the
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media's understanding of journalism has similarly evolved with commercial concerns. The
understanding of journalism, which has moved away from science and reality, has turned towards
emotional, sensational, and tabloid content. As a result, societies' trust in the news and the
phenomenon of journalism has decreased, and journalism has been dragged into a critical impasse
regarding its sustainability. In other words, the dilemmas faced by journalism have begun to be
added to the many problems experienced globally. This situation reveals the need for steps and
measures to be taken in terms of the present and future of journalism. For these reasons, a new
understanding of journalism is needed both as a solution to social crises and to carry out
journalism in a more qualified way. At this point, the form of journalism called sustainable
journalism comes to the fore. Sustainable journalism, which centers on the public interest and
aims to create a more livable world today and in the future through quality journalism, constitutes
the research subject of this study. In this sense, sustainable journalism's scope, importance, and
benefits in terms of journalistic activities are discussed and revealed using the traditional
compilation method.

Keywords: Journalism, Commercialization, Journalism, Sustainable Journalism, Public Interest
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NATIVE REKLAM VE YENi MEDYANIN EKONOMI POLITIGi

Kenan DEMIRCI*
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Reklam ekonomi politik tartismalar bakimindan 6nemli iletisim araglarindan biridir. Reklamin
ekonomik alanla kurdugu iliskiler yeni medya reklamciliginin baslamasiyla azalmadigi gibi daha
da genislemistir. Reklamcilik yeni medya araclariyla daha genis dagitim olanaklarina kavusurken,
ekonomik sistemle kurdugu iligkiler de genislemistir. Ozellikle yeni medya reklamcihginin énemli
araclarindan biri olan native reklamcilik uygulamalari, reklami ekonomi politik tartismalarin
icerisinde daha da 6nemli kilmaktadir. Ciinkd native reklam klasik reklamciligin da 6tesinde
yaygin kullanim alanina sahiptir. Uluslararasi Reklamcilar Birligi native reklamciligin 6 farklh
sekilde kullanilabildigini belirtmektedir. Boylece bu reklam kendini kolaylikla gizleyebildigi gibi,
rutin iletisim etkinligi icerisinde gizlenebilmektedir. Ciinkii bu reklamcilik tiirtinde izleyici
reklam izlediginin c¢ogunlukla farkinda degildir ya da reklam izleyip izlemedigini
oénemsememektedir. icerige dogal yollarla reklam mesajinin yerlestirilmesi olarak anilan bu
yontem oOzellikle Youtube yayinlari yapan Youtuberlar tarafindan yogun kullanilmaktadir.
Youtuber kavrami bu platform tizerinde diizenli paylasimlar yapan kisileri anlatmak bakimindan
kullanilmaktadir. Bu igerikler ekonomik kazan¢ amacli olmalarina ragmen, Youtuberlar genellikle
arkadasca davranmakta ve hayran kitleleri de bu sekilde olusmaktadir. Boylece ekonomik iliskiler
arka planda kalabilmektedir. Youtuberlar ¢ogu zaman yayinladiklar iceriklerde izleyiciyle dogal
bir sohbet igerisinde goriiniirken reklam mesajlarini izleyiciye aktarmakta ve aslinda yeni
medyanin ekonomi politik iliskilerini pekistirmektedir. Bu ¢alisma reklam araci, izleyici ve
ekonomi arasinda degisen bu iliskinin boyutlarini tartismayr amaclamaktadir. Bu amacla
calismada 2 Youtuber’a ait iceriklerde native reklam uygulamasinin ne 6l¢iide kullanildig icerik
analizi yoluyla ortaya konacak ve bdylece yeni medya reklamciliginin énemli ayaklarindan olan
native reklamlarin, yeni ekonomi politik ortamdaki belirgin niteligi ortaya konulmaya
calisilacaktir. Calisma sonucunda yeni medya, reklam ve ekonomik iliskiler arasinda temel
baglantilar oldugunun ortaya konulmasi hedeflenmektedir.

Anahtar Kelimeler: Yeni Medya, Reklam, Native Reklam, Youtuber
NATIVE ADVERTISING AND THE POLITICAL ECONOMY OF NEW MEDIA
Abstract

Advertising is one of the important communication tools in terms of political economy
discussions. The relations between advertising and the economic sphere have not only not
diminished but also expanded with the onset of new media advertising. While advertising has
gained wider distribution opportunities with new media tools, its relations with the economic
system have also expanded. Native advertising practices, which are especially one of the
important tools of new media advertising, make advertising even more important in political
economy discussions. Because native advertising has a widespread use beyond classical
advertising. The International Association of Advertisers states that native advertising can be

*Dog. Dr., Firat Universitesi, Hetisim Fakiltesi, Halkla Hiskiler ve Tanitim Bolimi,
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used in 6 different ways. Thus, this advertisement can easily hide itself and can be hidden within
routine communication activity. Because in this type of advertising, the viewer is often unaware
that he is watching an ad or does not care whether he is watching an ad or not. This method, which
is known as placing an advertising message in the content naturally, is used extensively by
Youtubers who broadcast on YouTube. The concept of Youtuber is used to describe people who
share regularly on this platform. Although these contents are for economic gain, Youtubers
generally act friendly and their fan bases are formed in this way. Thus, economic relations can
remain in the background. While Youtubers often appear in a natural conversation with the
audience in the content they publish, they convey advertising messages to the audience and
actually reinforce the economic-political relations of the new media. This study aims to discuss
the dimensions of this changing relationship between advertising medium, audience and
economy. For this purpose, in the study, the extent to which native advertising application is used
in the content of 2 Youtubers will be revealed through content analysis, and thus, the distinctive
nature of native advertisements, which are one of the important pillars of new media advertising,
in the new political economy environment will be tried to be revealed. As a result of the study, it
is aimed to reveal that there are fundamental connections between new media, advertising and
economic relations.

Keywords: New Media, Advertisement, Native Ads, Youtuber
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2023 CUMHURBASKANLIGI SECIMLERININ GAZETE HABERLERINE
YANSIMALARI UZERINE BIR INCELEME: CUMHURIYET VE YENI AKIT
GAZETELERI ORNEGI

Lale Seyda GULSOY*, Metin KASIM**
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Her soylemde ifade edilmek istenen temel bir diisiince, bir mesaj ya da baska bir deyisle bir
ideoloji gizlidir. Eagleton 'un yaklasimiyla sdyleyecek olursak her sdylemsel siire¢c ideolojik
iliskilere ickindir ve bu iliskiler aracilig1 ile bicimlenirler. Bu baglamda her ideoloji, séylemin
anlam insa miicadelesinde hegemonik iktidar olma olasiligina sahiptir. Kitle iletisim metinlerinde
ideoloji/sdylem Hall tarafindan “toplumsal anlamlarin belirlenmesi alanindaki miicadele” olarak
tanimlanmaktadir. Bu ¢ercevede, medya egemen sdylemlerin ve ideolojilerin kurgulandig bir tiir
miicadele alani olarak nitelenmektedir. Bu miicadele alaninda iiretilen haberler de, deyim
yerindeyse ideolojik baz1 yaklasimlarla olusturulurlar. Ozellikle secim dénemlerinde s6z konusu
bu miicadele daha da belirginlesir ve hatta giderek daha keskin bir hal alir. Bu ¢alismada
Cumbhuriyet ve Yeni Akit gazetelerinde yer alan Cumhurbaskanlig1 secim dénemi ile haberlerin
hangi ideolojik zemine dayanarak liretildigini anlayabilmek icin 14 Mayis ve 28 Mayi1s olmak iizere
2 turlu bir bigimde gergeklestirilen Cumhurbaskanligl se¢cim donemleri ele alinmistir. Clinkii 14
Mayis'ta gerceklesen Cumhurbaskanligi se¢cimlerinde aday her iki Cumhurbaskani da yeterli
¢ogunluga ulasamayinca, secimin 2.turu 28 Mayis tarihinde gerceklesmistir. 15 Mayis 2023- 31
Mayis 2023 tarihleri arasinda Cumhuriyet ve Yeni Akit gazetelerinde yayinlanmis olan konu ile
ilgili haberler Van Dijk’in elestirel sdylem analizi yontemi kullanilarak analiz edilmistir. Ne de olsa,
elestirel soylem analizi sdylemde asil anlatilmak isteneni, derinlerde sakli olani ortaya konmaya
calisir. Boylece, bu calismada s6ylemin genel yapisi (anlam, yorum, baglam, ideoloji) elestirel
soylem analizi ile ilgili teorik yaklasimlar ve ¢6zlimleme siirecine yonelik analitik yap1 1s181nda
degerlendirilmis ve calismanin genel cercevesi olusturulmustur. Bu degerlendirme sonucunda,
gazetelerin incelendigi siire temel alinarak, s6z konusu gazetelerde Cumhurbaskanlig1 secimleri
ile ilgili haberlerin gazetelerin temel ideolojileri ve bu ideolojileri belirginlestiren soylemler
dogrultusunda yapilandirildigina dair birtakim veriler elde edilmistir.

Anahtar Kelimeler: Haber, Medya, Séylem, Ideoloji

AN ANALYSIS ON THE REFLECTIONS OF THE 2023 PRESIDENTIAL ELECTIONS IN
NEWSPAPER: EXAMPLE OF CUMHURIYET AND YENI AKIT NEWSPAPERS

Abstract

Hidden in every discourse is a basic idea, a message, or, in other words, an ideology that is
intended to be expressed. To use Eagleton's approach, every discursive process is inherent in
ideological relations and is shaped through these relations. In this context, every ideology has the
possibility of becoming the hegemonic power in the meaning-construction struggle of discourse.
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Ideology/discourse in mass media texts is defined by Hall as "the struggle in the field of
determining social meanings". In this context, media is described as a kind of struggle arena where
dominant discourses and ideologies are constructed. The news produced in this field of struggle
is created with some ideological approaches, so to speak. Especially during election periods, this
struggle becomes more evident and even sharper. In this study, the Presidential election period
in Cumhuriyet and Yeni Akit newspapers and the Presidential election periods, which were held
in two rounds, May 14 and May 28, were discussed to understand how (with which discourses)
the news was produced and based on what ideological basis. In the Presidential elections held on
May 14, both candidates could not reach a sufficient majority, and the second round of the election
took place on May 28. News on the subject published in Cumhuriyet and Yeni Akit newspapers
between 15 May 2023 and 31 May 2023 were analyzed using Van Dijk's critical discourse analysis
method. After all, critical discourse analysis tries to reveal what is meant in the discourse, what is
hidden deep down. Thus, in this study, the general structure of the discourse (meaning,
interpretation, context, ideology) was evaluated in the light of theoretical approaches related to
critical discourse analysis the analytical structure for the analysis process, and the general
framework of the study was created. As a result of this evaluation, based on the period in which
the newspapers were examined, some data were obtained showing that the news about the
Presidential elections in these newspapers was structured in line with the basic ideologies of the
newspapers and the discourses that make these ideologies clear, and in this context, the
isportanca of critical media literacy was underlined.

Keywords: News, Media, Discourse, Ideology
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POLITIiK SANAL TOPLULUKLARDA NETROGRAFI KULLANIMI: VERI
TABANLARINDA MAKALELERIN ARASTIRILMASI

Levent 0ZKOCAK*

0z

Internetin cagimizda yakaladigi gelisme hizinin bir ¢iktis1 olarak sanal topluluklarin artmasi
kacinilmaz bir hal almistir. Bu ¢cikti dogrultusunda sanal topluluklarin kendine has kiiltiirleri
olusmustur. S6z konusu topluluklarin ve onlara has o6zelliklerinin zamandan ve mekandan
bagimsiz bicimde hizli ve yiiksek etkilesim frekanslari, arastirmacilarin dikkatini ¢cekmis ve
disiplinler arasi bir¢cok arastirmanin ¢alisma bashgi olmustur. Sanal topluluklarin yapisi ve
icerdigi davranis kaliplar1 arastirmacilarin merak ettigi diger ¢alisma alanlarindan biridir.
Kozinets (1997) gelistirdigi netnografi metodolojisi ile sanal topluluklari incelemistir. Bu
calismada Kozinets’in gelistirmis oldugu netnografi metodolojisi ile politik sanal topluluklara
iliskin yapilan arastirmalarin icerikleri arastirilacaktir. Calismanin ilk asamasinda netnografi
metodolojisinin kapsami belirtilecektir. ikinci asamada ise politik igeriklerin bulundugu
topluluklara iliskin yapilan netrografi ¢alismalari sistemli bicimde analiz edilecektir. EBSCOhost,
Science Direct, Web of science ve Dergi Park sitelerinde yer alan Netrografi ve politika anahtar
kelimlerinin bulundugu makaleler incelenecektir. Son asamada ise politik igerikli guruplara iliskin
yapilacak yeni arastirmalara iliskin 6nerileri ortaya konacaktir.

Anahtar Kelimeler: Netnografi, Politika, Sanal Topluluklar, Veri Tabanlari

USE OF NETROGRAPHY IN POLITICAL VIRTUAL COMMUNITIES: SEARCHING FOR ARTICLES
IN DATABASES

Abstract

As an output of the speed of development of the Internet in our age, the increase in virtual
communities has become inevitable. In line with this output, virtual communities have formed
their own unique cultures. The rapid and high interaction frequencies of these communities and
their unique features, independent of time and space, have attracted the attention of researchers
and have been the subject of many interdisciplinary studies. The structure of virtual communities
and the behavioural patterns they contain is one of the other fields of study that researchers are
curious about. Kozinets (1997) analysed virtual communities with the netnography methodology
he developed. In this study, the content of the research on political virtual communities will be
investigated with the netnography methodology developed by Kozinets. In the first stage of the
study, the scope of the netnography methodology will be specified. In the second stage,
netnography studies on communities with political content will be analysed systematically.
Articles in EBSCOhost, Science Direct, Web of science and Journal Park sites with the keywords
Netrography and politics will be analysed. In the last stage, suggestions for new research on
politically orientated groups will be put forward.

Keywords: Netnography, Politics, Virtual Communities, Databases
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YENI MEDYADA DIiJiTAL GOZETIM VE LINC ILiSKiSi*
Mahmut KUTLU*
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Calisma dijital gelismeler ile ortaya ¢ikan ve toplumsal bir probleme doniisen dijital gézetim
olgusunu dijital lin¢ olgusu ile iliskilendirerek Twitter sosyal medya uygulamasi 6zelinde
arastirmaktadir. Yeni medya teknolojileri ile bireyin yasantisi her an dijital gézetim riski ile karsi
karsiya kalmaktadir. Sanal diinyada neredeyse hicbir sey gizli kalmamakta her sey
gozetlenebilmektedir. Dijital gozetim ile bireyler 6zgiir bireyler olmaktan uzaklagsmaktadirlar.
Ozellikle gorsel formdaki kisisel verilerin dijital ortamda takip edilerek bireylerin 6zel
yasamlarina dair bilgilerin saklanamaz hale gelmesi gozetimin yanisira bir¢ok iletisim riskini
beraberinde getirmektedir. Bu risklerden biri de dijital lin¢ olgusudur. Dijital gézetim olgusu,
iletisim risklerine ickin bir yapiya sahip olan sosyal medyada lin¢ olgusu ile birlikte
degerlendirilebilmektedir. Bu durumda gézetim ve bunun sonucunda yasanan lincin birey
haklarina yonelik olusturabilecegi muhtemel tehditlerin ciddiyetle ele alinmas1 gerekmektedir.
Fiziksel ortamda var olan ling girisimleri sosyal hayatin dijitallesmesi ile ekranlarda da yerini
almistir. Bu amacla ¢alisma sosyal medyada lincin dijital gézetim araciligiyla yeniden ve nasil
tiretildigini ortaya koymay1 hedeflemektedir. Calisma nitel arastirma yontemlerinden sdylem
analizi ve gostergebilimsel teknik ¢ercevesinde tasarlanmis, arastirma siirecinde dijital gézetim
ve ling icerikli paylagimlar neden sonug iliskisi ile incelenerek yorumlanmistir. Sonug olarak dijital
gozetim ile takip edilen ve toplanan Kkisisel verilerin sosyal medyada dijital lince neden olduklari
tespit edilmistir.

Anahtar Kelimeler: Yeni Medya, Iletisim Riskleri, Dijital Gozetim, Dijital Ling
THE RELATIONSHIP BETWEEN DIGITAL SURVEILLANCE AND LYNCHING IN NEW MEDIA
Abstract

This study investigates the phenomenon of digital surveillance, which has emerged as a result of
digital advancements and has become a societal issue, by associating it with the concept of digital
lynching. The research focuses specifically on the Twitter social media platform. With the advent
of new media technologies, individuals are constantly exposed to the risk of digital surveillance.
In the virtual world, almost nothing remains hidden, and everything can be monitored. Digital
surveillance leads individuals away from being truly free individuals. Particularly, the tracking of
personal data in visual form within the digital realm renders private information vulnerable and
brings forth various communication risks alongside surveillance. One of these risks is the
phenomenon of digital lynching. The concept of digital surveillance, inherently tied to
communication risks, can be evaluated alongside the phenomenon of lynching within the realm of
social media, which has a built-in structure for such risks. Consequently, the seriousness of
potential threats to individual rights stemming from surveillance and resulting lynching must be
addressed. Lynch attempts that were once confined to physical spaces have now transitioned to

* Bu calisma Mahmut Kutlu’'nun 2022 yilinda tamamladig1 “Sosyal Medyada Ling Kiiltiirii: Twitter'da Ornek
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screens with the digitalization of social life. Thus, this study aims to uncover how lynching is
digitally reproduced through digital surveillance in social media. Employing qualitative research
methods, including discourse analysis and semiotic techniques, the research process examines
and interprets the cause-and-effect relationship between digital surveillance and lynching-related
content. Ultimately, the study concludes that the tracking and collection of personal data through
digital surveillance lead to digital lynching in social media.

Keywords: New Media, Communication Risks, Digital Surveillance, Digital Lynching
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ULUSLARARASI HABERCILIKTE TURKIYE: DISNEY’IN ATATURK DIiZiSi
KARARI VE TURK MEDYASININ TUTUMU

Mehmet OZDEMIR*
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Diinya genelinde yasanan olaylar1 anlamamizda, bilgi edimemizde, diplomatik iliskilerin
yuritilmesinde ve farkl kiiltiirlerin tanitilmasinda 6nemli bir gorev listlenen uluslararasi medya;
bilisim ve iletisim teknolojilerinin gelismesiyle birlikte 6nemini daha da artirmistir. Bir tilkenin
medyasinin uluslararasi anlamda giiclii olmasi o iilkenin dis imajinin iyilestirilmesi, turizm ve
yatirim firsatlar1 ile kiltiirel etkilesiminin artirilmasi, uluslararasi alanda haber ve bilgi
paylasiminin artmasi ve hizlanmasi, lilkenin ses ve ifade platformu, gesitlilik ve farkli goriislerin
yayllmasina imkdn saglama gibi cok sayida konuya olanak sagladigi disiiniilmektedir.
Uluslararas1 medya araciliiyla uluslararasi iletisim faaliyetleri gerceklesmektedir. Ulkeler
uluslararasi medya vasitasiyla bir taraftan iliskilerini yonetirken diger bir taraftan da birbirlerini
denetlemekte ve gozetlemektedirler. Bu denetleme ve gozetleme faaliyetleri lilkelere kendilerini
diger tilkelerle karsilastirma firsati sunarken ayni zamanda rakip tlkelere gore siyasi, ekonomik
ve kiiltiirel politika belirlemelerine olanak saglamaktadir. Iletisim ve bilisim teknolojilerinin hizl
gelismesiyle birlikte uluslararasi medyaya olan ilgi her gecen giin artmaktadir. Clinki uluslararasi
medyanin kamuoyu {izerindeki etkisi artarak uluslararasi alanda toplumu yodnetme ve
yonlendirme kabiliyeti ylikselmistir. Gliniimiiz diinyasinda 8 milyar1 gecen diinya niifusunun
neredeyse 5 milyar1 sosyal medyay1 etkin bir sekilde kullanmaktadir. Bir insan neredeyse
ortalama iki bucuk saatini sosyal medyada gecirmektedir. Hal bdyle olunca uluslararasi medya
sirketleri de uluslararasi medya araclarinin sosyal medya platformlarini daha fazla kullanmaya
baslamislardir. Uluslararast medya araclar icin tirettikleri haber ve haber iceriklerini sosyal
medyalar1 aracilifiyla da paylasmaya baslamislardir. Ge¢miste oldugu gibi c¢agimizda da
uluslararas1 medya kuruluslar1 Bati kokenli iilkeler tarafindan yonetilmektedir. Bu iilkeler
uluslararasi medyaya olan ilgilerini her gecen giin daha da artirmaktadir. Bir tilkenin diinyada s6z
sahibi olmak, diinya kamuoyunu yonetip ve ydnlendirmek gibi bir iddias1 varsa o iilkenin
uluslararas1 medyay1 etkin bir sekilde kullanmasi gerektigi diisiiniilmektedir. Bu anlamda giiglii
olmak isteyen bir tilkenin kendi uluslararasi medyasini kurmasi gerektigi de bilinmektedir. Eger
bir iilke giiclii bir uluslararasi medyaya sahip degilse ne kendi sesini duyurabilir ne de diinya
kamuoyunu etkileyebilir. Tarihsel stire¢ icerisinde bunun bir¢ok 6rnegi yasanmistir. Savasta,
barista, ekonomik krizde, sporda, kiiltiirde ve politikada Bati kontroliinde olan uluslararasi medya
araglan istedigi giindemi istedigi sekilde tiim diinya ile paylasmis ve paylasmaya da devam
etmektedir. “Uluslararasi Habercilikte Tiirkiye: Disney’in Atatiirk Dizisi Karar1 ve Tiirk
Medyasinin Tutumu” isimli bu ¢alismada Tiirkiye’'nin uluslararasi habercilik anlaminda mevcut
durumu degerlendirilerek diinyada en 6nemli uluslararasi bir medya sirketinden biri olan
Amerika merkezli Walt Disney Company'nin Media and Entertainment Distribution boélimii
tarafindan isletilen, Disney Plus’in Atatiirk Dizisine yonelik almis oldugu kararin Tiirk Medyasinda
nasil tartisildigi ve bunun uluslararasi alanda ya da uluslararasi medyada nasil yankilandig

* Ogr. Gor. Dr,, Ankara Universitesi, Saglik Hizmetleri MYO, E-posta: mehmetozdemir@ankara.edu.tr
ORCID: 0000-0002-9213-1926

101


mailto:mehmetozdemir@ankara.edu.tr

arastirilmistir. Arastirma kapsaminda 6rneklem olarak Tirkiye'nin en fazla tiraja sahip olan
gazetelerinden Hirriyet, Sabah ve S6zcii gazeteleri ile birlikte AA, DHA, [HA ve ANKA haber
ajanslarinin internet gazeteleri ve Twitter’da yayinladiklari haberlerin {i¢ biiyiik uluslararasi
haber ajansi olan Reuters, AFP ve AP’de ne kadar yer buldugu iceriz analizi yontemi ile nitel ve
nicel veriler g6z 6niinde bulundurularak tespit edilmeye ¢alisiimistir. Calismanin zaman araligl
ise Disney Plus’in Atatiirk Dizisi’'ni yayinlamama karar1 aldig1 31 Temmuz 2023 tarihinden sonraki
10 giin olarak belirlenmistir.

Anahtar Kelimeler: Uluslararasi Medya, Disney Plus, Habercilik, Twitter, Atatiirk
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TELEVIZYON YAYINCILIGININ DONUSUMU BAGLAMINDA DiJiTAL
HiKAYELER: TIKTOK UYGULAMASI ORNEGI

Meltem BASARAN®

0z

Kitle iletisim araclarinin gelenekselden giiniimiize teknoloji sayesinde gelismesiyle birlikte
kullanicilarin bu araglari kullanim aliskanliklar1 ve amaglari da degisiklige ugramistir. Temel bilgi
edinme araclarindan biri olan televizyonun yerini artik yeni medya platformlar1 almaya
baslamistir. Geleneksel televizyonculuk gorsel ve isitsel anlamda bilgi alma, eglenme, haber alma
ihtiyacini karsilarken dijitallesme sonucu gliniimiizde artik sosyal medya platformlari sayesinde
de bu ihtiyaclar giderilebilmektedir. Instagram, Facebook, TikTok, Snapchat ve daha bir¢ok sosyal
medya platformlarinin sundugu dijital hikaye 6zelligi sayesinde insanlar kendilerini baskalarina
anlatabilme, paylasabilme ve yorum yapabilme gibi imkanlara sahip olmustur. Dijital hikayeler
artik tipki bir televizyon gibi islev gormekte, eskiden yalnizca televizyon ile sunulabilen icerikleri
bireylere ulastirabilmektedir. Bu baglamda calismanin temel noktasini sosyal medya
platformlarinin bir 6zelligi olan dijital hikayelerin artik televizyon gibi bir islev kazanmasi
olusturmaktadir. Calismada bu olgu temel alinarak sosyal medya uygulamalari arasinda yer alan
TikTok uygulamasi iizerinden televizyon yayinciiginin dijital hikayeler ile kullanic
perspektifinden ugradigi doniistim, kullanimlar ve doyumlar kurami baglaminda analiz edilmistir.

Anahtar Kelimeler: Televizyon, Televizyon Yayinciligy, TikTok, Dijital Hikdye, Sosyal Medya

DIGITAL STORIES IN THE CONTEXT OF THE TRANSFORMATION OF TELEVISION
BROADCASTING: THE EXAMPLE OF THE TIKTOK APPLICATION

Abstract

As mass media tools have developed from traditional to modern technology, users' habits and
purposes of using these tools have also changed. Television, one of the basic means of obtaining
information, has now begun to be replaced by new media platforms. While traditional television
meets the need for visual and audio information, entertainment and news, as a result of
digitalization, these needs can now be met thanks to social media platforms. Thanks to the digital
story feature offered by Instagram, Facebook, TikTok, Snapchat and many other social media
platforms, people have the opportunity to explain themselves to others, share and comment.
Digital stories now function just like a television, delivering content that could only be presented
via television to individuals in the past. In this context, the main point of the study is that digital
stories, which are a feature of social media platforms, now have a function like television. In the
study, based on this phenomenon, the transformation of television broadcasting from the user
perspective with digital stories through the TikTok application, which is among the social media
applications, was analyzed in the context of the uses and gratifications theory.

Keywords: Television, Television Broadcasting, TikTok, Digital Story, Social Media
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BIR DiJiTAL AKTIViZM ALANI OLARAK PROVOKATIF KAMPANYALAR:
PETA UZERINE BiR INCELEME

Mevliide Nur ERDEM*, Cansu MAYADAGLI*
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Dijital medya, dogasi geregi her ne kadar kapitalizmin giiclinii artiran ve yayginlastiran bir yap1
arz etse ve kapitalist sisteme dair soylemlerin iliretimi ve yeniden liretiminde 6nemli bir rol
oynasa dahi, karsit eylem ve soylemlerin gliclii varligina da sahne olmaktadir. Dijital aktivizm ve
sivil toplum kuruluslarinin bu baglamda yiiriitmekte oldugu provokatif kampanyalar da bu
durumun bir 6rnegidir. 1980’li yillarda, Benetton markasi i¢in, Oliviero Toscani isimli bir fotograf
sanateisinin yiriittiigi kampanyalar, provokatif reklamcilik olarak tanimlanan yeni bir tiiriin
dogmasini ve yaraticisinin -salt Benetton ile sinirli kalmayarak- farkli alanlarda pek ¢ok diinya
devi markay1 ortaya c¢ikarmasinmi saglamistir. Siddeti kiskirtici, sok ve rahatsiz edici bigimde
goruinir kilan, yani sira tabular1 konu edinen bu yeni reklamcilik ttri, stiphesiz ardillarinca da
takip edilmistir. Bugiin ise provokatif soylemler sadece kar amach isletmelerin degil, STK'larin
bazi kampanyalarinda da karsimiza ¢ikmaktadir. Ozellikle kiiresel diizlemde faaliyet gosteren
birgok STK, mesajlarini, boykot c¢agrilarin1 ve / veya eylemlerini, dijital medyanin sundugu
olanaklar dahilinde pek c¢ok farkli platform iizerinden etkin bir bicimde ve provokatif
kampanyalar ekseninde goriiniir kilmaktadir. Bu baglamda bu calismada kiiresel diizlemde
faaliyet gosteren STK’lardan biri olan PETA ve onun provokatif kampanyalar1 konu edilmektedir.
Hayvan haklar1 konusunda faaliyet gosteren PETA, dijital aktivizm konusunda en géze carpan
aktorlerden biridir. Calisma kapsaminda, “dijital medyada ytiriitiilen provokatif kampanyalarin
nasil gerceklestirildigi ve etki diizeylerinin ne oldugu” sorunsalindan hareketle, PETA'nin
yurittiigii provokatif kampanyalara dair makro anlat1 ile farkli dijital platformlarda trettigi
icerikler dolayisiyla bu mecralarda ortaya ¢ikarak makro anlati desenini gliclendiren mikro anlati
desenleri; mecra boyutu, yakinsama boyutu, transmedya boyutu, katilimcilik / is birligi boyutu ve
son olarak da etkilesim boyutu ekseninde incelenmektedir. Gergeklestirilen anlatisal analizin yani
sira son olarak edimsel boyutta da bir degerlendirme yapilmakta ve PETA'nin yuriittigi
kampanyalarin, hedefindeki markalarin kurumsal politikalarini doniistirmede ve marka
aktivizmini de tetiklemede nasil bir rol oynadigina dair bir inceleme gercgeklestirilmektedir.

Anahtar Kelimeler: Dijital Aktivizm, Provokatif Kampanyalar, Marka Aktivizmi, Makro Anlati,
Mikro Anlati

PROVOCATIVE CAMPAIGNS AS A FIELD OF DIGITAL ACTIVISM: A STUDY ON PETA
Abstract

Even though digital media, by its nature, presents a structure that increases and disseminates the
power of capitalism and plays an important role in the production and reproduction of discourses
about the capitalist system, it also witnesses the strong presence of opposing actions and
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discourses. Digital activism and provocative campaigns carried out by non-governmental
organizations in this context are also examples of this situation. In the 1980s, the campaigns
carried out by a photographer named Oliviero Toscani for the Benetton brand gave rise to a new
genre defined as provocative advertising, and its creator - not only limited to Benetton - enabled
it to create many world giant brands in different fields. This new type of advertising, which makes
violence visible in a provocative, shocking and disturbing way, and also deals with taboos, was
undoubtedly followed by its successors. Today, provocative discourses appear not only in the
campaigns of profit-oriented enterprises but also in some campaigns of NGOs. Many NGOs,
especially those operating on a global level, make their messages, boycott calls and/or actions
visible effectively and on the axis of provocative campaigns on many different platforms within
the opportunities offered by digital media. In this context, this study focuses on PETA, one of the
NGOs operating on a global scale, and its provocative campaigns. PETA, which operates on animal
rights, is one of the most prominent actors in digital activism. Within the scope of the study,
starting from the problematic of "how provocative campaigns carried out in digital media are
carried out and what their impact levels are"”, the macro narrative of the provocative campaigns
carried out by PETA and the micro narrative patterns that strengthen the macro narrative pattern
by appearing in these media due to the contents it produces on different digital platforms; It is
examined on the axis of the medium dimension, convergence dimension, transmedia dimension,
participation / collaboration dimension and finally the interaction dimension. In addition to the
narrative analysis, finally, an evaluation is made in the performative dimension and an
examination is carried out on how the campaigns run by PETA play a role in transforming the
corporate policies of the brands it targets and triggering brand activism.

Keywords: Digital Activism, Provocative Campaigns, Brand Activism, Macro Narrative, Micro
Narrative.
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SURETIN YITiRILMESI VE GOZETIM KAPITALIZMi: “BLACK MIRROR:
JOAN IGRENC BiRI” GELECEGIMiZ HAKKINDA NE SOYLUYOR?

Mikail BOZ*
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Kitle iletisim araclarinin etkilerinin artisi, siirekli tiiketimle karin arttirilmasi {izerine
yapilandirilmis kapitalizmin pazarlama ve reklamcilik gibi alanlara biiyiik yatirimlar yapmasina
neden olmustur. Kullanim degerinden ¢cok degisim degerinin énem kazanmasi, ihtiya¢ kavraminin
icinin bosaltillip sonsuz ve giderilmesi miimkiin olmayan bir arzu mekanizmasiyla tiiketimin
giivence altina alinmasi ve tiiketimin medyatik kimlik(ler) lizerinden yeniden insa edilmesine yol
acmustir. Tiiketim ve metalarin bir arzu nesnesine déniisiimii otomatik bir siire¢ degildir. Istatistik
bilimlerinden gelisim, davranis bilimlerinin “gi81ir acic1” kesifleri ve kisinin giindelik yasamda
biraktig1 izlerin sayisallastirilmasi, tiiketicinin genel egilimlerini saptama konusunda essiz bir
firsat sunmaktadir. Boylece dijital, siber uzayda birakilan izlerin, egilimlerin, beklentilerin
izlenmesi, degerlendirilmesi ve kisilere 6zgtilestirilmis bicimde kullanilmasi gézetim kapitalizmi
kavraminin gondermede bulundugu meta-tiiketim-denetim-sémiirii mekanizmalarina dikkatin
yogunlastirilmasini gerektirmektedir. Bu ¢alisma esas olarak teknolojinin kapitalizmin siiregen
politikalarindaki kullanimina ve bu durumun yarattig1 etkilere bir TV serisi lizerinden incelemeyi
amaclamaktadir. Ally Pankiw tarafindan yonetilen, bilimkurgunun koétiiciil etkilerine dair
distopyalar1 gériiniir kilan Black Mirror dizisinin 6. Sezonunun ilk béliimii olan Joan Igrenc Biri
boliimi, baslikta 6ne ¢ikarilan suretin metalastirilmasi ve okunmayan/okunamayan sozlesmeler
lizerinden yitirilmesi, giderek bir gosteriye doniisen ve glindelik yasamin tiim ayrintilarinin
gbzetim altinda tutulmasi, bunlarin “sahici” bir igerik (meta) olarak izleyicilere sunulmasi fikri
lizerinden sorgulanacaktir. {lgili dizi béliimii sosyal bilimlerde kullamlan niteliksel betimsel icerik
analizi ve fenomenolojik bir analizle birlikte ele alinacaktir. Bu ¢cercevede su sorular tizerinde bir
diistiniim gergeklestirilecektir: Dizi boliimiiniin bize sundugu distopik durumun gerceklikte,
hakikat veya olumsal bir karsilig1 var midir? Varsa bunun kisisel verilerin kullanilmasi ve suretin
ilga edilmesi baglaminda kisi ve insan haklari tizerinden anlami nedir? Bu durum teknoloji, insan
iliskisi ve kapitalizm iizerinden nasil yeniden ele alinabilir?

Anahtar Kelimeler: Gozetim Kapitalizmi, Suretler, Black Mirror, Distopya, Sinema

SURVEILLANCE CAPITALISM AND LOSS OF IDENTITY: WHAT DOES "BLACK MIRROR: JOAN
IS AWFUL" SAY ABOUT OUR FUTURE?

Abstract

The increase in the impact of mass media has led capitalism, which is structured on increasing
profits through continuous consumption, to invest heavily in areas such as marketing and
advertising. The importance of exchange value rather than use value has led to the evisceration of
the concept of need, the securing of consumption through an endless and unquenchable desire
mechanism, and the reconstruction of consumption through mediatic identity(s). Consumption
and the transformation of commodities into objects of desire is not an automatic process. The
development of statistical sciences, the "groundbreaking” discoveries of behavioral sciences and
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the digitization of the traces left by individuals in everyday life offer a unique opportunity to
determine the general tendencies of the consumer. Thus, the monitoring, evaluation and
personalized use of the traces, tendencies and expectations left in digital and cyberspace requires
an intensification of attention to the mechanisms of commodity-consumption-control-
exploitation to which the concept of surveillance capitalism refers. This study aims to examine the
use of technology in the ongoing politics of capitalism and the effects of this situation through a
TV series. The first episode of Season 6 of the Black Mirror series directed by Ally Pankiw, “Joan
is Awful”, which makes visible dystopias about the malign effects of technology, is questioned
through the ideas of commodification of the image highlighted in the title and its loss through
unread/unreadable contracts, the surveillance of all the details of everyday life, which gradually
turns into a spectacle, and presenting them to the audience as "authentic" content
(commodity).The relevant series episode is analyzed through qualitative descriptive content
analysis and phenomenological analysis used in social sciences. In this framework, a reflection
will be carried out on the following questions: Does the dystopian situation presented to us by the
series episode have a real or contingent counterpart in reality? If so, what is the meaning of this
in the context of the use of personal data and the abrogation of the surrogate in terms of individual
and human rights? How can this situation be reconsidered in terms of technology, human
relations, and capitalism?

Keywords: Surveillance Capitalism, Identity, Black Mirror, Dystopia, Cinema
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AFET DONEMLERINDE YENi MEDYA VE NEFRET SOYLEMI

Mine OZEL*, Serhat COBAN*
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Afetler toplumlarin giinlik yasamini derinden etkileyen; insanlarda korku, kaygi, ofke ve
caresizlik gibi duygular1 giiclendiren dogal ya da insan kaynakh felaketler olarak
tanimlanabilmektedir. Afet donemleri yasanan bu duygularin yan sira erisilebilen kaynaklarin
kisith olmasi, yasam kosullarinin zorlasmasi, kimi zaman hayatta kalmanin temel motivasyon
haline gelmesi; toplumsal gerilimin artmasina, tansiyonun yiikselmesine neden olmaktadir.
Toplumsal catisma riskinin ylikseldigi bu donemler ayni zamanda toplumsal dayanisma,
yardimlasma ve uzlasmaya en ¢ok ihtiya¢ duyulan déonemler olarak degerlendirilebilmektedir.
Afet donemlerinde yasanan kriz ve ¢ogalan belirsizlikler nedeniyle bilgi ve bilgiye ulasmadaki hiz
herkes icin neredeyse yasamsal 6nem tasimaktadir. Yeni medya platformlar1 bireylere bilgiye
ulasma, bilgiyi hizla paylasma, sunulan bilgiye yorum yapma veya anlik duygusal tepki verme
olanagl saglamaktadir. Ancak yeni medya platformlari boyle donemlerde gerilimi besleme,
toplumsal kutuplasmay1 artirma ve toplumsal ¢atisma yaratma riski de tasimaktadir. Nitekim
Tiirkiye’de yasanan Kahramanmaras merkezli 6-7 Subat depremlerinden sonra yeni medya
platformlarinda Tiirkiye’deki Suriye uyruklu niifusa yonelik nefret sdyleminin giiclendigi
gorilmistiir. Nefret soylemi hedef aldigi grubu giinah kecilestirmekte, onlar1 toplumsal 6fke, ling
ve nefretin nesnesi haline getirmektedir. Bu ¢alismada Tiirkiye’de yasayan Suriye uyruklu
yabancilara yonelik nefret sdyleminin asilsiz haber ve bu haberlere yapilan yorumlar lizerinden
ne sekilde iretildigini ve yayildigim ortaya koymak amaclanmistir. Bu baglamda iletigim
Baskanliginin 9 Subat 2023 tarihinden 14 Mart 2023 tarihine kadar yayimladigi “Deprem
Dezenformasyon Biilteni” nde ve depremin ilk glinii olan 6 Subat 2023’ten 6 Nisan 2023’e kadar
teyit platformunda yer alan haberlerden Suriyeliler ile ilgili olan haberler incelenmistir.
Calismada ele alinan haber ve yorumlarin analizinde Van Dijk’in elestirel séylem analizi yontemi
esas alinmistir. Calismada 6-7 Subat depremlerinden sonra yeni medyada Suriye uyruklu
yabancilar ile ilgili olumsuz temsillerin artmasi dikkat ¢ekmis, onlarin bu siirecte asilsiz haber,
provakatif iddia ve dislayici, ayristirici, suglayici mesajlar iceren paylasimlarin hizla dolasima
sokulmasi yoluyla nefret sdyleminin odagi haline getirildigi tespit edilmistir.

Anahtar Kelimeler: Yeni medya, Nefret Soylemi, Elestirel Soylem Analizi, Suriye Uyruklu
Yabancilar, Afet, Afet DOnemi

NEW MEDIA AND HATE SPEECH DURING DISASTER PERIODS
Abstract

Disasters can be defined as natural and human based disasters effecting societies’ daily lives
deeeply, reinforcing the feelings such as fear, anxiety, anger and desperation. In addition to these
feelings occuring during disaster periods, owing to accessible resources’being restricted, the
hardness of the life conditions, surviving’s being the basic motivation, lead to increase social
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tension become higher. These periods when the risk of social conflict increases can also be
considered as periods when social solidarity, cooperation and reconciliation are most needed. Due
to the crisis and increasing uncertainties experienced during disaster periods, speed in accessing
information and information is almost vital for everyone. New media platforms provide
individuals with the opportunity to access information, share information quickly, comment on
the information presented, or react instantly emotionally. However, new media platforms also
carry the risk of feeding tension, increasing social polarization and creating social conflict in such
periods. As a matter of fact, after the February 6 earthquakes centered in Kahramanmaras in
Turkey, it was observed that hate speech against the Syrian population in Turkey became stronger
on new media platforms. Hate speech scapegoats the group it targets and makes them the object
of social anger, lynching and hatred. This study aims to reveal how hate speech against Syrian
foreigners living in Turkey is produced and spread through false news and comments made on
these news. In this context, the news about Syrians were examined in the "Earthquake
Disinformation Bulletin" published by the Directorate of Communications from 9 February 2023
to 14 March 2023 and in the news on the fact-checking platform from 6 February 2023 to 6 April
2023, the first day of the earthquake. Van Dijk’s critical discourse analysis method was taken as
basis in the analysis of the news and comments discussed in the study. The study drew attention
to the increase in negative representations of Syrian foreigners in the new media after the
February 6 earthquakes, and it was determined that they became the focus of hate speech in this
process by rapidly circulating false news, provocative claims and posts containing exclusionary,
discriminatory and accusatory messages.

Keywords: New Media, Hate Speech, Critical Discourse Analysis, Syrian Foreigners, Disaster,
Disaster Period
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PiLATES EGIiTIMLERI: INSTAGRAM UZERINDEN BiR DEGERLENDiIRME

Mustafa SUBASI*, Adnan DUYGUN™
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Her alanda gelismelerin son derece hizli oldugu giiniimiizde internetin ve sosyal medyanin 6nemi
de gilin gectik¢e artmaktadir. Spor endiistrisi ve buna bagl spor hizmetleri de bu gelismelerin
yasandigl alanlardan bazilaridir. Gegtigimiz yillarda yasanan Covid-19 pandemisi déneminde
evde hareketsiz kalan kisiler, saglik agisindan spor yapmak amaciyla sportif hizmetlere ulasmak
icin sosyal medyayi1 daha fazla kullanmaya baslamislardir. Dolayisiyla tiim diinyada sporun 6nemi
artmis ve buna baglh olarak spor hizmetlerine dzellikle de spor egitimlerine olan ihtiya¢c da 6n
plana ¢ikmistir. Giiniimiizde spor egitimleri veren isletmeler ve spor alanindaki uzman egitmenler
de basta sosyal medya olmak lizere dijital platformlarin sundugu olanaklar1 etkin bir sekilde
kullanarak miisterilerine ulasma ve spor egitimlerini bu platformlarda verme imkani
bulmaktadirlar. Sosyal medya platformlarindan Instagram’in, spor egitimlerinin miisterilere
ulastirilmasinda 6n plana ¢ikan platformlardan biri oldugunu ifade etmek miimkiindiir. Instagram
lizerinden verilen spor egitimleri arasinda kisiye 6zel antrendrliikk egitimleri ile pilates
egitimlerinin oldukca popiiler oldugu goézlemlenebilmektedir. Bu noktadan hareketle ortaya
konan calismadaki amag, spor egitimlerinde Instagram kullanimi iizerinde durarak, Instagram
tizerinden verilen pilates egitimlerini degerlendirmektir. Bu amag¢ dogrultusunda nitel arastirma
yontemlerinden biri olan literatiir taramasina basvurulmustur. Gorsel odakli yapisi ve genis
kullanic kitlesi ile Instagram, pilates egitimlerinin ilgili kitlelere ve bireylere ulastirilmasi i¢in
oldukea uygun bir platformdur. Instagram’in hikayeler ve canli yayinlar gibi 6zellikleri de pilates
egitmenlerinin takipgileriyle etkilesime girmelerine olanak tanimaktadir. Ayrica Instagram
cografi smirlamalardan bagimsiz ve zaman kisitlamasi olmadan, pilates egitmenlerinin
miisterilerine kolayca ulasmasina yardimci olmaktadir. Biitiin bunlar ayni zamanda pilates
egitmenlerinin kendi tanitimlarini yapmalarina ve markalarini yaratmalarina da imkan
sunmaktadir. Bu ¢alismada, pilates egitimleriyle ve egitmenleri ile ilgili bahsedilen hususlar da
dikkate alinarak bir degerlendirme yapilmis, literatiire katki saglamak amac¢lanmistir. Sonug
olarak, pilates egitimleri 6rneginde oldugu gibi spor egitimlerinin basta Instagram olmak tizere
sosyal medya platformlarinda daha da popiiler hale gelecegini ve daha fazla kitleye ulasabilecegini
ongormek mimkiindiir.

Anahtar Kelimeler: Spor, Spor Hizmetleri, Egitim, Instagram, Pilates
PILATES TRAININGS: AN EVALUATION ON INSTAGRAM
Abstract

The importance of the internet and social media is increasing day by day, where developments in
every field are extremely fast. Sports industry and related sports services are some of the areas
where these developments are experienced. In the past years during the Covid-19 pandemic,
people who had been inactive at home used social media more to reach sports services to do
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sports in terms of health. Therefore, the importance of sports has increased all over the world and
accordingly, the need for sports services, especially sports trainings, has come to the fore. Today,
businesses provide sports trainings, and expert trainers in the field of sports also find the
opportunity to reach their customers and give sports trainings on these platforms by effectively
using the opportunities offered by digital platforms, especially social media. It is possible to state
that Instagram as one of the social media platforms, is one of the prominent platforms in
delivering sports trainings to customers. It can be observed that personal trainer trainings and
pilates trainings are very popular among the sports trainings given on Instagram. From this point
of view, the study aims to evaluate the pilates trainings given on Instagram by emphasizing the
use of Instagram in sports trainings. For this purpose, a literature review which is one of the
qualitative research methods, was used. With its visually-oriented structure and large user base,
Instagram is a very suitable platform for delivering pilates trainings to relevant audiences and
individuals. Instagram's features such as stories and live broadcasts also allow pilates instructors
to interact with their followers. In addition, Instagram helps pilates instructors to reach their
customers easily, regardless of geographical limitations and time restrictions. All these also allow
pilates instructors to promote themselves and create their brands. In this study, an evaluation was
made by taking into consideration the issues mentioned about pilates trainings and instructors,
and it was aimed to contribute to the literature. As a result, it is possible to foresee that sports
trainings will become even more popular and reach more audiences on social media platforms,
especially Instagram, as in the example of pilates trainings.

Keywords: Sports, Sports Services, Training, Instagram, Pilates
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DiJITAL PLATFORMLARDA TUKETICI ALISKANLIGI OLUSTURMA VE
TAKIBINE BiLiSIM VE VERI BiLiMi YAKLASIMI

Nazmi Ekin VURAL*
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Bireysel secimlerin ve davranislarin sekillenmesinde hayati bir rol oynayan tiiketici aliskanliklari,
hem isletmeler hem de arastirmacilar icin 6énemli bir ilgi alan1 haline gelmistir. Aliskanliklarin
nasil olustugunu anlamak ve bunlar1 zaman i¢inde izlemek, tiiketicilerin karar verme siiregleri
hakkinda degerli bilgiler saglamaktadir. Son yillarda bilisim ve veri bilimi alanlarinin, bahsedilen
tiiketici davranislarinin karmasikhigini ¢6zmede gli¢lii araclar olarak ortaya ¢iktig1 gériilmektedir.
Bilisim ve veri bilimi, gelismis teknolojilerden yararlanarak ve biiylik miktarda veriyi analiz
ederek, tiiketici aliskanliklarini incelemek ve etkilemek icin arastirmacilara faydal bir yaklasim
sunabilmektedir. Medyay: tiikketme ve satin alma kararlar1 verme seklimiz de dahil olmak iizere
hayatimizin cesitli yonlerini doéntistiiren dijital platformlar, icerik oOneri algoritmalar1 ve
kisisellestirilmis deneyimler sunarak tiiketici aligkanliklarini sekillendirme yetenegine sahiptir.
Platformlar, kullanicilarin izleme tercihlerini analiz ederek, belirli icerikleri 6nermekte ve
kullanic1 deneyimini bu sekilde optimize etmektedir. Bu yiizden dijital platformlar bizlere tiiketici
davranislarinin ve aliskanliklarinin nasil sekillendigini anlamamiz konusunda veri bilimi
yaklasimina uygun bir arastirma alani sunmaktadir. Ancak kullanicilara uygun ve kisisellestirilmis
deneyimler sunarak tiiketim aliskanliklarinin sekillenmesinde 6nemli bir rol oynayan bu dijital
platformlarin, ayn1 zamanda veri toplama ve gizlilikle ilgili endiseleri de beraberinde getirdigi
literatiirde yer alan calismalarda gorilmistiir. Bu ¢alismada ise amag, iilkemizde yayin yapan
dijital platformlarin tiiketim aliskanliklarini sekillendirmedeki ve veri toplamadaki roliinii
arastirmak ve dijital cagda veri toplamanin 6nemini, kisisellestirilmis dnerilerin tiiketici tercihleri
tizerindeki etkisini ve dijital platformlar tarafindan kullanilan veri odakli karar alma siireglerini
incelemektir. Ayrica, dijital platformlarla iligkili gizlilik endiseleri ve bunlarin toplumsal etkileri
incelenerek, dijital platformlarin gelecegi, tiiketim aliskanliklar1 ve veri toplama iizerindeki
etkilerini tartisilacaktir. Arastirmada tiiketicilere, dijital platform kullanicilarinin icerik tercihleri,
aliskanliklarini ve gizlilik endiselerini incelemek icin hazirlanan anket ve miilakat sorular
sorulacak ve iilkemizde en ¢ok izlenen dijital platformlardan olan Netflix ve Amazon Prime Video
platformlar iizerinde A/B testleri uygulanarak "Yeni Icerik Oneri Algoritmasi Degerlendirmesi"
yapilacaktir.

Anahtar Kelimeler: Veri Bilimi, Dijital Platformlar, Tiiketici Ahskanliklari, Bilisim, Veri izleme

AN INFORMATICS AND DATA SCIENCE APPROACH TO CREATING AND TRACKING
CONSUMER HABITS ON DIGITAL PLATFORMS

Abstract

Consumer habits play a vital role in shaping individual choices and behaviors and have become
an important area of interest for both businesses and researchers. Understanding how habits are
formed and tracking them over time provides valuable insights into consumers' decision-making
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processes. In recent years, the fields of informatics and data science have emerged as powerful
tools to unravel the complexity of these consumer behaviors. By leveraging advanced technologies
and analyzing large amounts of data, computing and data science can offer researchers a useful
approach to study and influence consumer habits. Transforming various aspects of our lives,
including the way we consume media and make purchasing decisions, digital platforms can shape
consumer habits by providing content recommendation algorithms and personalized experiences.
By analyzing users' viewing preferences, platforms recommend specific content and optimize the
user experience accordingly. Therefore, digital platforms offer us a research area suitable for a
data science approach to understand how consumer behavior and habits are shaped. However,
studies in the literature have shown that these digital platforms, which play an important role in
shaping consumption habits by providing users with convenient and personalized experiences,
also raise concerns about data collection and privacy. The aim of this study is to investigate the
role of digital platforms in shaping consumption habits and data collection and to examine the
importance of data collection in the digital age, the impact of personalized recommendations on
consumer preferences and the data-driven decision-making processes used by digital platforms.
It will also examine the privacy concerns associated with digital platforms and their societal
implications and discuss the future of digital platforms and their impact on consumption habits
and data collection. In the research, consumers will be asked survey and interview questions
prepared to examine the content preferences, habits and privacy concerns of digital platform
users, and "New Content Recommendation Algorithm Evaluation" will be conducted by applying
A/B tests on Netflix and Amazon Prime Video platforms, which are among the most watched
digital platforms in our country.

Keywords: Data Science, Digital Platforms, Consumer Habits, Informatics, Data Tracking
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YENI MEDYA HABERCILIGININ EKONOMIK SORUNLARI VE COZUM
ONERILERI

Nihal ACAR*
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Internetin 1960’larin sonunda iletisim alaninda kullanilmasi uzun yillardir alisilmis ve toplum
tarafindan kabul edilmis haberlesme 6zelinde degisimler meydana getirmeye baslamistir. Web
2.0 teknolojisinin kullanima sunulmasi ile kullanicinin merkezde oldugu, kolektif is birligine
dayanan, hizin 6n planda oldugu, geleneksel haber iiretiminden beslenen yeni bir habercilik tiirt
ortaya cikmustir: Internet Haberciligi. Internet haberciligi temelde yazih gazeteciligin bazi ydntem
ve tekniklerini kullanarak web 2.0 teknolojisi araciigiyla bilginin sanal ortamdan
sunumu/tiiketimi olarak tamimlanabilmektedir. Internet haberciliginin teorik cercevesi ve pratik
uygulama alani gelisim asamasindadir. Buna ragmen internet teknolojisinin hizla yayilmasi, web
2 listi siirimlerin gelisimi ve akilli cihazlarin kullanimi ile bu habercilik tiirii gelenekselin 6niine
gecmis goriinmektedir. We Are Social, Subat 2023 raporunda Tiirkiye'de internet kullanim
oraninin %83, 4 oldugunu, bu oranin ise %67,6’sinin haberleri internetten takip ettigini
bildirilmistir. internet haberciliginin Tiirkiye’de aktif olarak kullanilmasi ilk dénemlerinden
itibaren bazi sorunlarin ortaya ¢ikmasina neden olmustur. Bu sorunlar bir biitiin olarak yeni
medya haberciliginin teknik/y6ntemlerinin heniiz tam olarak bilinmemesi, isveren/g¢alisan ve
okuyucu/dinleyici agisindan gruplandirilabilmektedir. Bu arastirmanin ¢ikis noktasi itibariyle
yeni medya haberciliginde ortaya ¢ikan sorunlar sadece ekonomik a¢idan incelenmistir. Nitel
desende dokiiman analizi ile yapilandirilmis bu arastirmada internet haberciliginde ortaya ¢ikan
ekonomik sorunlarin isveren ve calisanlar olarak 2 grupta kiimelendigi saptanmistir. isverenler
icin reklam gelirlerinin diisiik olmasi, tiraj yani satis gelirlerinin diisiik olmasi, reklam
uygulamalarini kisitlayan yazilimlarin gelistirilmesi, abonelik sisteminin olmamasi, haberin
¢ogunlukla iicretsiz sunumu ve okuyucu/dinleyicinin sanala olan giivensizligi olarak
siralanabilmektedir. Arastirmanin bir baska bulgusunda ise yeni medya haberciligi ile
calisanlarin; geleneksel gazetecilikle ayni isi yaptigi algisi, emek giiciiniin ucuza alinmasi, is
verenin calisandan tek maas ile hem geleneksele hem de sanala haber iiretim beklentisi, maas,
yemek, yol, yillik izin gibi sosyal ve 6zliikk haklarinin tam karsilanmamasi gibi sorunlar ile
karsilastiklar1 ortaya ¢ikmistir. Arastirmada, geleneksel haberin kaliplasmis ekonomik yapisinin
henliz internet haberciliginde yer edinmedigi anlasilmistir. Arastirma sonunda
isveren/calisanlarin ekonomik 6zgiirliikk ve haklarinin korunmasi icin internet haberciliginin
finansal yapisina devlet desteginin saglanmasi, isverenlerin de bu destegi ¢calisanlarina yansitmasi
onerilmistir.
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ECONOMIC PROBLEMS OF NEW MEDIA JOURNALISM AND SUGGESTIONS FOR SOLUTIONS
Abstract

The use of the Internet in the field of communication at the end of the 1960s has begun to bring
about changes in communication that has been accepted by the society for many years. With the
introduction of Web 2.0 technology, a new type of journalism, in which the user is at the center,
based on collective cooperation, in which speed is at the forefront, and fed by traditional news
production, has emerged: Internet Journalism. Internet journalism can basically be defined as the
presentation/consumption of information in a virtual environment through web 2.0 technology
by using some methods and techniques of written journalism. The theoretical framework and
practical application area of internet journalism are in the development stage. However, with the
rapid spread of internet technology, the development of web 2 versions and the use of smart
devices, this type of journalism seems to be ahead of the traditional. In the February 2023 report
of We Are Social, it was reported that the rate of internet usage in Turkey is 83.4%, and 67.6% of
this rate follows the news from the internet. The active use of internet journalism in Turkey has
caused some problems since its early days. These problems can be grouped in terms of
employers/employees and readers/listeners, as a whole, the techniques/methods of new media
journalism are not yet fully known. As of the starting point of this research, the problems that arise
in new media journalism have been examined only from an economic point of view. In this
research, which was structured with document analysis in a qualitative design, it was determined
that the economic problems that emerged in internet journalism were clustered in 2 groups as
employers and employees. Low advertising revenues for employers, low circulation, that is, low
sales revenue, development of software that restricts advertising applications, lack of
subscription system, mostly free presentation of news and reader/listener's distrust of virtual can
be listed as. Another finding of the study is that those working with new media journalism; It has
emerged that the perception of doing the same job as traditional journalism, the cheap labor force,
the employer's expectation of producing news both traditional and virtual with a single salary
from the employee, and not fully meeting the social and personal rights such as salary, meal, road,
annual leave. In the research, it has been understood that the stereotyped economic structure of
traditional news has not yet taken place in internet journalism. At the end of the research, it was
suggested that state support should be provided to the financial structure of internet journalism
in order to protect the economic freedom and rights of employers/employees, and that employers
should reflect this support to their employees.

Keywords: News, Internet, Economy, Employer, Employee.
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YAPAY ZEKANIN HABER iCERiGI URETME BiCIMLERI UZERINE:
GOOGLE BARD ORNEGI

Oguz Selim KOBAZA*
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Teknolojik gelismeler hayatin akisindaki hemen hemen her seyi etkilemekle birlikte bu etkilerin
kisileri, toplumu ve beraberinde pek ¢ok dinamigi de donistirdiigii goriilmektedir. Bu
doniistiiriicii etkiye sahip teknolojik gelismelerden biri de yapay zeka alaninda yasanan
gelismelerdir. Son yillarda yapay zeka teknolojileriyle ilgili calismalar dikkat cekicidir. Bilhassa
yapay zeka ile ilgili calismalarin hem ana akim medyada hem de alternatif medyada sansasyonel
ve magazinsel bicimlerde kamuoyuna servis edilmesi, toplumdaki bu teknolojiler ile ilgili
kaygilari, korkular1 ve 6n yargilari giiclendirmektedir. Ayrica yapay zeka alanindaki gelismelerin
yasami kolaylastiran yonleri belli cevreler tarafindan siklikla vurgulanmakta, bu cevrelerce yapay
zekanin becerileri ise sonsuz bir iyimserlik ve hayranlikla benimsenmektedir. Diger taraftan
yapay zekanin insanlarin mesleklerini elinden alacagina, insanligin kontroliinii ele gecirecegine
hatta daha vahim sonuclara neden olacagina dair endiseler de ileri siiriilmektedir. Son yillarda
yapay zeka ile ilgili uygulamalarin gelistirilmesi ve genis kitlelerin kullanimina sunulmasi ilgiyle
karsilanmaktadir. Ozellikle yapay zeka ile ilgili baz1 uygulamalarin gazetecilik meslegini
doniistirebilecegine iliskin ipuglarini barindirdigini ileri siirmek miimkiindiir. Gazeteciligin en
temel becerilerinden biri olan haber yazabilme becerisi ise yapay zekd uygulamalarinin
doniistlriicii potansiyelini tasiyan yerlerden biri olarak karsimiza cikmaktadir. Haber yazma,
olaylar1 belli bir diizen icerisinde 6ykiilestirmeye dayanmakta ve icerisinde pek cok degiskeni
barindiran bir siirectir. Bilhassa yapay zeka uygulamalarinin ¢ok kisa stirede haber yazabilme
becerisine sahip oldugu ise bilinen bir ger¢ektir. Bu baglamda bu ¢alisma nitel bir arastirma olup
¢alismanin amaci, yapay zeka yardimiyla iiretilmis haber iceriklerini haber yazma dinamikleri
acisindan degerlendirmektir. Calisma kapsaminda Google’in gelistirdigi yapay zeka
uygulamalarindan biri olan Bard’a, ii¢ adet kurgusal bir olayin parametreleri verilmis ve bu
parametrelerin habere doniistiiriilmesi saglanmistir. Calismada haberlerin degerlendirilmesinde
dokiiman incelemesi ve icerik analizi yontemi kullanilmistir. Sonug itibariyle Google Bard'in
verilen parametreleri habere dontstiriirken haberin igerigi ile ilgili cesitli miidahalelerde
bulundugu goézlemlenmistir.

Anahtar Kelimeler: Yapay Zek3, Gazetecilik, Haber, Google Bard

ON THE WAYS OF ARTIFICIAL INTELLIGENCE PRODUCING NEWS CONTENT: THE GOOGLE
BARD EXAMPLE

Abstract

Although technological developments affect almost everything in the flow of life, it is possible to
observe that these effects transform people, society, and many other dynamics. One of the
technological developments that have this transformative effect is the developments in the field
of artificial intelligence. In recent years, studies on artificial intelligence technologies have been
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remarkable. In particular, the presentation of studies on artificial intelligence to the public in
sensational and tabloid formats in both the mainstream and alternative media strengthens the
concerns, fears, and prejudices in society about these technologies. Also, the aspects of
developments in the field of artificial intelligence that make life easier are frequently emphasized
by certain circles, and the skills of artificial intelligence are adopted by these circles with endless
optimism and admiration. On the other hand, there are concerns that artificial intelligence will
take away people’s jobs, take control of humanity, and even cause more dire consequences. In
recent years, the development of artificial intelligence-related applications and their availability
to large audiences has been met with interest. It is possible to argue that some applications,
especially those related to artificial intelligence, contain clues that may transform the journalism
profession. The ability to write news, one of the most basic skills of journalism, emerges as one of
the fields that carry the transformative potential of artificial intelligence applications. News
writing is based on the emplotment of events in a certain order and is a process that includes
many variables. It is a known fact that especially artificial intelligence applications can write news
in a very short time. In this context, this study is qualitative research and it aims to evaluate the
news content produced with the help of artificial intelligence in terms of news writing dynamics.
Within the scope of the study, Bard, one of the artificial intelligence applications developed by
Google, was given the parameters of three fictional events and these parameters were converted
into news. In the study, document analysis and content analysis methods were used to evaluate
the news. As a result, observations revealed that Google Bard made various interventions
regarding the content of the news while converting the given parameters into the news.

Keywords: Artificial Intelligence, Journalism, News, Google Bard
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AKISKAN GAZETECILIGIN ETIiK MESELESI
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Bu calismada akiskan-modern tiiketim toplumunun bir ifade araci olarak kendini tanitan akiskan
gazetecilign etik meselesini tartisilmistir. Etik analiz silizgecinden gecirilen 6zgiirliik, tarafsizlik,
dogruluk, diiriistlik ve gizlilik ilkeleri gilinlimiiziin dijital medyanin 6zellikleri 1s181nda
irdelenmistir. Parcalanmis gerceklik, hipermetinsellik ve etkilesimsellik gibi kavramlarin
ekseninde gelisen akiskan gazeteciligin aktorlerinin etik kimlikleri dijital medya kiiltiirii icinde
¢ok yaygin bi¢cimde tartisilan bir konu olagelmistir. Gliniimiizde gazeteciligin mesleki ideoloji ile
sekillenen geleneksel rolii - izleyicilerin tiimiiniin ¢ikarlariyla uyumlu, tarafsiz ve etik habercilik
anlayis1 - gazetecilerin ve editorlerin su anda yasadig1 deneyimlere pek uygun gériinmemektedir
(de Faveri, 2018: 58). Bunun iizerine, icinde bulundugumuz akiskan modern insanlik durumuna
kafa yoran disiiniir Zygmunt Bauman, kendimizi bir tiir “fetret devrinde” - eski yontemlerin artik
ise yaramadigy, eski 68renilmis ya da edinilmis yasam kiplerinin su anki conditio humana igin artik
uygun olmadigi, fakat karsimizdaki zorluklarla miicadele edebilmemizi saglayacak yontemlerin
ve yeni kosullara uygun yeni yasam kiplerinin heniiz icat edilip yerine konmadig1 ve uygulamaya
gecilmedigi bir donemde” Mark Deuze’'un kavramsallastirdigi “akiskan gazetecilik” modeline
agirlik verilmeye baslanmistir. Yorumlayic1 yaklasima dayanan tiimevarim arastirma yontemi
dogrultusunda yapilan bu ¢alismada, akiskan gazeteciligin bizatihi dogasina yonelik arastirmalari,
tartismalar1 ve ¢6zumlemelerin yani1 sira bu yeni gazetecilik pratiginde yer alan hibrid
teknolojilerin kullanimindan kaynaklanan etik tehditleri ana hatlariyla ele alinacaktir.

Anahtar Kelimeler: Akiskan Gazetecilik, Gazetecilik Etigi, Dijital Etik, Etik Tehditler
THE ETHICAL ISSUE OF LIQUID JOURNALISM
Abstract

In this chapter, the ethical issue of liquid journalism which introduces itself as a means of
expression of liquid-modern consumer society, is discussed. The principles of freedom,
impartiality, integrity, honesty and confidentiality, which are filtered through ethical analysis,
have been examined in the light of the characteristics of today's digital media. The ethical
identities of the actors of liquid journalism, which develops on the axis of such concepts as
fragmented reality, hypertextuality and interactivity, have become a widely debated topic in
digital media culture. In our modern day, the traditional role of journalism shaped by professional
ideology - an understanding of impartial and ethical journalism in harmony with the interests of
all audiences - does not seem to fit the experiences of journalists and editors (de Faveri, 2018: 58).
Therewith, Zygmunt Bauman, a philosopher who is contemplating the liquid state of modern
humanity, assumes “liquid journalism” model which was conceptualized by Mark Deuze in a kind
of “Interregnum ” - in which old methods no longer work, old learned or acquired modes of life
are no longer suitable for the current conditio humana, new methods of living and new modes of
living that are suitable for the new conditions have not yet been invented and put into place and
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implemented. In this chapter conducted in line with the inductive research method based on the
interpretive approach, ethical threats arising from the use of hybrid technologies in this new
journalistic practice will be outlined in addition to researches, debates and analysis on the nature
of liquid journalism.

Keywords: Liquid Journalism, Journalistic Ethics, Digital Ethics, Ethical Threats
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YENi MEDYADA ALGORITMALAR ARACILIGIYLA HABERIN HiPER-
METALASMASI
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Kitle iletisim endiistrisi ve iletisim hizmetlerinin dijitallestigi ve yondesik halde oldugu yeni
medya evreninde algoritmalar aracilifiyla gazetecilik ve habercilik alani yeni kapitalizmin kiiresel
egemenligine tabidir. Algoritmalarin yeni medyanin can damarini simgeledigi gliniimiizde
gazetecilik ve haberciligin temel hizmeti ve degeri olarak haber de dijital ortamdaki kapitalist
isleyisin bir aracidir. Haber, geleneksel /klasik gazetecilikte ticari bir meta olarak tanimlanirken
yeni medyada algoritmalarla birlikte her unsuru ayr1 ayr1 baska formatlara 6zgii ve islevsellikte
sonsuz getiriler yaratan hiper-meta halini almistir. Haberin geleneksel dili, tislubu, temel degerleri
ve cesitli gorsel-isitsel unsurlari, yeni medyada politik ve ticari iceriklerin hazir birer aracina
donmiistiir. Bu baglamda c¢alisma, haber formatinda yayinlanan cesitli reklam igerikleri yoluyla
haberin evrensel diizeyde temel yapisini olusturan 6gelerinin hiper-metalasan bir enformasyon
halini almasini konu edinmistir. Calismanin amaci, arama motorunda algoritmalar araciligiyla
sunulan Tiirkce haber iceriklerinin haberin hiper-metalasmasinda nasil kullanildigini ortaya
koymaktir. Calismanin 6énemi, yeni medyada haberin algoritmalar tarafindan kamusal yarar
islevinin disinda dijital bir ekonomi-politigin saglayicilarindan biri olduguna dikkat cekmesidir.
Calisma, mevcut literatiiriin zenginlesmesinde katki sunacak degerdedir. Calismada kolayda
ornekleme teknigi kullanildi. Google arama motorunun ilk 10 sayfasinda listelenen haber
sitelerinde “sponsorlu icerik” etiketli advertorial haberler ¢alismada analiz edildi. Arglimantif
yontemin kullanildig1 calismada reklam haberler ile gercek olaylara dair haberlerin ayni alanda
yer verildigi saptandi. Haberin evrensel yazim formati/kurallari, temel degerleri, dil ve tislubu
kullanilarak tiiketicilere gesitli vaatler sunuldugu tespit edildi. Daha kritigi ise adventorial amaci
asan sekilde hazir gorseller, hayali kimlikler/kisiler ve verilerle hadiseler yaratilarak iceriklerin
inandirict olmasina c¢alisildigi gozlemlendi. Sonugta igeriklerin, adventorial kapsamini
belirsizlestigi soylenebilir. Standart haberlerle ayn1 alanda yer almaktan 6te haberi bicim ve
icerikleriyle yansitmaya ve gerc¢eklik duygusu uyandirmaya calistig1 belirtilebilir.

Anahtar Kelimeler: Yeni Medya, Algoritma Teknolojisi, Haber, Haberin Hiper-Metalagmasi.
HYPER-COMMODALIZATION OF NEWS THROUGH ALGORITHMS IN NEW MEDIA
Abstract

In the new media universe, where the mass communication industry and communication services
are digitalized and converged, the field of journalism and reporting is subject to the global
domination of new capitalism through algorithms. Today, where algorithms symbolize the
lifeblood of new media, news, as the basic service and value of journalism and reporting, is also a
tool of capitalist functioning in the digital environment. While news is defined as a commercial
commodity in traditional/classical journalism, it has become a hyper-commodity in the new
media, with algorithms, each element of which is unique to other formats and creates endless

* Dr. Ogr. Uyesi, Tokat Gaziosmanpasa Universitesi, Erbaa Sosyal ve Beseri Bilimler Fakiiltesi iletisim ve
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returns in functionality. The traditional language, style, basic values and various audiovisual
elements of the news have turned into ready-made tools of political and commercial content in
the new media. In this context, the study deals with the transformation of the elements that form
the basic structure of the news at the universal level into a hyper-commodified information
through various advertising contents published in the news format. The aim of the study is to
reveal how Turkish news content presented through algorithms in the search engine is used in
the hyper-commodification of news. The importance of the study is that it draws attention to the
fact that news in new media is one of the providers of a digital economy-politics, apart from the
public benefit function of algorithms. The study has value in contributing to the enrichment of the
existing literature. Convenience sampling technique was used in the study. Advertorial news
labeled “sponsored content” on news sites listed in the first 10 pages of the Google search engine
were analyzed in the study. In the study where the argumentative method was used, it was
determined that advertising news and news about real events were included in the same area. It
was determined that various promises were made to consumers by using the news’ universal
writing format/rules, core values, language and style. More critically, it was observed that an
attempt was made to make the content believable by creating events with ready-made visuals,
fictitious identities/persons and data, going beyond the purpose of advertising and news. As a
result, it can be said that the boundaries of advertising and news content have become blurred. It
can be stated that, rather than being in the same field as standard news, it tries to reflect the news
with its form and content and evoke a sense of reality.

Keywords: New Media, Algorithm Technology, News, Hyper-Commodification of News.
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KAPATSAK DA MI SAKLASAK: EKSi SOZLUGE GETIRILEN ERISIM
ENGELINE YONELIK INTERNET SITELERINDEKI HABERLERIN iCERIK
ANALIZI

Ozge CENGIZ*

0z

Demokratik yonetimlerin en 6nemli unsurlarindan birisi olan ifade o6zgiirliigli, bir toplum
icerisindeki herkesin diisiincelerini 6zgiirce aciklayabilmesi ve yayabilmesi anlamina
gelmektedir. Herkesin ifade 6zgiirliiglinii rahatca kullanabilmesinde en 6nemli rollerden birini
listlenen kurumlardan birisi ise medyadir. Her ne kadar liberal yaklasimlar icerisinde medya
toplumdaki ifade o6zgiirliigiiniin gelismesini savunan dordiincii gii¢ olarak 6ne cikarilsa da
ekonomi politik yaklasimlarin vurguladig: gibi tekellesme, yogunlasma gibi stirecler medyada
kimi ¢ikar gruplarinin isteklerini, ifade 6zgiirliigii gibi temel haklarin 6niine gecirebilmektedir. Bu
cercevede incelenebilecek 6rneklerden birisi de Eksi Sozliige getirilen erisim engeline yonelik
medyanin tutumudur. 1999 senesinde Sedat Kapanoglu tarafindan sourtimes.org sitesinin bir
parcasi olarak kurulan ve temelde cesitli konular, glindemler iizerinden siteye iiye olan yazarlarin
bilgilerini, deneyimlerini, gézlemlerini ve yorumlarini paylastigi Eksi Sozliik zaman icerisinde
Turkiye’'nin ¢ok sayida icerik tireten katilimcr s6zligi haline gelmistir. 2006 yilindan itibaren
erisimin sliresiz engellenmesi, sitenin yayininin durdurulmasi gibi cesitli yasal yaptirimlarla
karsilasan Eksi Sozliige son olarak 21 Subat 2023 tarihinde Bilgi Teknolojileri ve iletisim Kurumu
(BTK) erisim engeli uygulamistir. Bu calismanin konusu Eksi Sozliik platformuna getirilen erisim
engelinin internet haber sitelerinde nasil yer aldigidir. Bu baglamda Eksi S6zliige erisim engelinin
getirildigi 21 Subat 2023 tarihinden erisim engelinin tekrar onaylandig1 3 Mart 2023 tarihine
kadarki dokuz giinliik siirede SimilarWeb verilerine gore en ¢ok okunan 20 internet haber
sitesinde konuyla ilgili ¢cikan 156 haber icerik analizi yontemi ile incelenecektir. Calismayla
Turkiye’'nin en biiytlik internet topluluklarindan birisi olan Eksi S6zliige getirilen erisim engelinin
en ¢ok okunan internet haber sitelerinde nasil bir dille yer aldiginin ve bu sitelerin konuya ne
kadar ilgi gosterdiginin ortaya konulmasi ve internet haber sitelerinin erisim engelini ifade
ozgiirligii cercevesinde nerede konumlandirdiginin belirlenmesi amaglanmaktadir.

Anahtar Kelimeler: Eksi Sozliik, Erisim Engeli, Teknolojiye Erisim, internet, igerik Analizi

WHETHER WE CLOSE OR HIDE: CONTENT ANALYSIS OF NEWS ARTICLES ON THE ACCESS
BLOCKAGE IMPOSED ON EKSi SOZLUK IN INTERNET SITES

Abstract

Freedom of expression, which is one of the most important components of democratic
governance, refers to the ability of individuals within a society to express and disseminate their
thoughts freely. One of the most significant institutions responsible for ensuring that everyone
can exercise their freedom of expression is the media. While the media is often presented as the
fourth estate, which advocates for the development of freedom of expression in society within
liberal approaches, processes such as monopolization and concentration, as emphasized in
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economic-political approaches, can allow certain interest groups to prioritize their desires over
basic rights like freedom of expression. One example that can be examined within this framework
is the attitude of the media towards the access blockage imposed on Eksi Sozliik. Eksi Sozliik,
which was established in 1999 by Sedat Kapanoglu as part of the sourtimes.org website, has
become one of Turkey's most prolific participant dictionaries, where members share their
information, experiences, observations, and comments on various topics and agendas. Since 2006,
Eksi Sozliik has faced various legal sanctions, such as indefinite access blocking and cessation of
publication. Most recently, on February 21, 2023, the Information Technologies and
Communication Authority (BTK) imposed an access blockage on Eksi Sozliik. The subject of this
study is how the access blockage imposed on Eksi Sozliik is reflected in news articles on internet
sites. In this context, from the date of the access blockage on Eksi Sozliik on February 21, 2023, to
the date of reconfirmation of the access blockage on March 3, 2023, the content of 156 news
articles on the topic will be analyzed using the content analysis method in the top 20 most read
internet news sites according to SimilarWeb data. The aim of the study is to reveal how the access
blockage imposed on Eksi Sozliik, one of Turkey's largest internet communities, is covered in the
most read internet news sites, and to determine how interested these sites are in the issue and
where they position themselves regarding the access blockage in the context of freedom of
expression.

Keywords: Eksi Sozliik, Access Blockage, Access to Technology, Internet, Content Analysis.
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DiJiTAL OYUNLARDA INTERAKTIF YAPININ COZUMLENMESI

Ozgiin Arda KUS*, Ozge UGURLU AKBAS**

0z

Dijital oyunlar, bilgisayarlar, oyun konsollar1 veya cep telefonlari gibi elektronik cihazlarda
oynanan etkilesimli eglence deneyimleri olarak tanimlanabilir. Dijital oyunlardaki interaktif yaps,
oyuncularin oyun deneyimini kontrol etmelerine, oyunun sonucunu etkileyen secimler
yapmalarina izin vererek oyun evreni icerisinde daha siirtikleyici bir aracilik duygusu olusmasini
saglar. Oyunlardaki etkilesim, oyuncularin ana karakteri kontrol etme, oyunun anlatiminm
etkileyen kararlar alma ve sanal ortami kesfetme gibi cesitli sekillerde ortaya ¢ikmaktadir. Elbette
bu noktada oyunun temasi, tiirli, mekanigi, kontrolleri, anlatisi, grafikleri, kullanilan ses gibi
etkenler oyuncunun oyunda kalmasini, oyundan keyif almasini ve tekrar tekrar oyun oynama
motivasyonunu etkileyen degiskenler olarak karsimiza ¢cikmaktadir. Bu etki, oyuncu deneyimini
oyundan aldig1 hazla iliskilendirmekte, oyuncuya oyunun sonucunu etkileyebilme duygusu olan
bir aracilik (agency) duygusu vermektedir. Oyuncu oyun icinde kendi benzersiz hikayelerini
yaratabildiginde, bir karakteri kontrol edebilmesi ve oyunun anlatimini etkileyen kararlar
alabilmesi oyun deneyiminin pozitif yonde etkilenmesini saglamaktadir. Oynanista oyunun ne ile
(hangi arac) (PC, konsol, tablet, akilli cihazlar vb) oynandig1 performansi yakindan etkileyen
unsurlar arasindadir. Oyun ekrani, ses, temas gibi araclar da benzer bicimde oyunun igine
cekilmeye etki etmektedir. Oyun c¢alismalari igerisinde ‘immersion’ olarak adlandirilan
‘oyuncunun oyuna dalma’ durumu da bu etkilesimin boyutunu da derinlestirmektedir. Bu
calismada dijital oyunlardaki interaktif yapi, oyun deneyimi, aracilik (agency), zorluk, hiz
kavramlar1 iizerinden degerlendirilmektedir. Buna bagh olarak oyuncularla yapilacak
derinlemesine goriismelerle oyun deneyimi iizerinde bu unsurlarin etkisinin ¢éziimlenmesi
amaglanmaktadir. Calismada elde edilen veriler dogrultusunda dijital oyunlarda interaktif
iletisimi gliclendiren tetikleyiciler ortaya koyulmakta ve dijital oyun endiistrisinde bu yapinin
nasil kullanildigi ile iliskilendirilmektedir.

Anahtar Kelimeler: Dijital Oyun, Interaktif Iletisim, Dijital Oyun Endiistrisi
RESOLVING THE INTERACTIVE STRUCTURE IN DIGITAL GAMES
Abstract

Digital games can be defined as interactive entertainment experiences on electronic devices such
as computers, game consoles or mobile phones. The interactive structure in digital games allows
players to control the gaming experience and make choices that affect the outcome of the game
and create a more immersive sense of mediation in the game universe. The interaction in the
games occurs in various ways, such as controlling the main character of the players, making
decisions affecting the expression of the game, and discovering the virtual environment. Of course,
at this point, the theme, type, mechanics, controls, narrative, graphics, sound used, such as the
sound used in the game, the game to enjoy the game and the motivation to play again and again
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are the variables that affect the motivation. This effect associates the player experience with the
pleasure he receives from the game and gives the player a sense of mediation with a sense of
affecting the outcome of the game. When the player can create his own unique stories in the game,
the ability to control a character and make decisions affecting the narrative of the game makes the
game experience positively affected. In the gameplay, the game with what (which tool) (PC,
console, tablet, smart devices, etc.) are among the factors that closely affect the performance.
Tools such as game screen, sound, and contacts like the attraction of the game. Among the play
studies, the ‘player's dive into play’, which is called ‘immersion’, deepens the size of this
interaction. In this study, the interactive structure, game experience, agency) in digital games are
evaluated through the concepts of difficulty and speed. Accordingly, it is aimed to solve the effect
of these elements on the game experience with the depth interviews with the players. In line with
the data obtained in the study, triggers that strengthen interactive communication are put
forward in digital games and are associated with how this structure is used in the digital game
industry.

Keywords: Digital Game, Interactive Communication, Digital Game Industry
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DIJITAL AKTiViZM CAGINDA FEMINiZM: iRAN OLAYLARI ORNEGI

Ozlem VATANSEVER*, Burcu KAVAS**

0z

Internet ve bilgisayar teknolojilerinin ulusal ve uluslararasi toplumsal hareketler cercevesinde
daha kullanilir hale gelmesiyle birlikte toplumsal hareketlerin kendi dinamiklerinde de 6nemli
derecede bir degisim s6z konusu olmustur. 1970'li yillarda biiyiik ses getiren Ogrenci Hareketleri,
Isci Hareketleri ve Kadin Hareketleri gibi toplumsal hareketler giindelik yasantimiza aktivizm
kavramini dahil etmistir. Ardindan gelisen internet teknolojileri ile Arap Bahar1 ve Wall Street'i
Isgal Et gibi diger hareketlerde ise aktivizme yeni bir kap: acilmis ve dijital aktivizm kavrami
hayatimiza girmistir. Ote yandan teknolojinin gelismesi feminist perspektiflere de cesitli alanlar
acmigtir. Ozellikle dordiincii dalga feminizm igerisinde ad1 gecen siberfeminizm son zamanlarda
giderek popiilerlesen bir tartisma alani olmustur. Bu calismada ise temel amag dijital aktivizmin
giliclenmesiyle birlikte siberfeminist kiiltliriin 6ne siirdiigii sekilde kadinlarin 6zgiirlesme
umudunun var olup olmadigini ortaya koymaktir.

Anahtar Kelimeler: Dijital Aktivizm, Siberfeminizm, Iran Kadin Hareketleri, Twitter, Hashtag.
FEMINISM IN THE AGE OF DIGITAL ACTIVISM: THE CASE OF THE IRAN
Abstract

With the internet and computer technologies becoming more used within the framework of
national and international social movements, there has been a significant change in the dynamics
of social movements themselves. Social movements such as the Student Movements, Workers'
Movements and Women's Movements, which made a great impression in the 1970s, included the
concept of activism in our daily lives. Then, with the developing internet technologies, a new door
was opened to activism in other movements such as the Arab Spring and Occupy Wall Street and
the concept of digital activism entered our lives. On the other hand, the development of technology
has opened up various fields for feminist perspectives. Cyberfeminism, which is especially
mentioned in the fourth wave feminism, has been an increasingly popular discussion area
recently. In this study, the main purpose is to reveal whether there is a hope for women's
liberation, as suggested by the cyberfeminist culture, with the strengthening of digital activism.

Keywords: Digital Activism, Cyberfeminism, The Women’s Movements in Iran, Twitter, Hashtag.
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BiLGISAYAR OYUNLARININ ORTAOGRETIM SEViYESINDEKI
OGRENCILERIN SALDIRGANLIK DUZEYLERINE ETKIiSiNiN
INCELENMESI

Ramazan BILGE*

0z

Bir eglence araci olan bilgisayar oyunlari, giiniimiizde hemen hemen her yas grubunun ilgisini
cekmektedir. Teknolojik gelismelerin yayginlasmasi ve internetin her ev icin ulasilabilir hale
gelmesi, bilgisayar oyunlarinin kiiresel bir sektér haline gelmesinde 6nemli rol oynamistir.
Bireyler benzer veya farkli amaglarla bilgisayar oyunlarini tercih etmeye baslamis, zamanlarinin
énemli kismini oyunlara ayirmustir. Ozellikle cocuklar, vakitlerinin cogunu bilgisayar oyunlariyla
gecirmekte, sosyal-sanal diinya ayriminda zorluk yasayabilmektedir. S6z konusu zorluk, oyunun
tiirt,, oynanma siiresi, cinsiyet, yas gibi faktorlere gore cesitlilik gosterebilmektedir. Gelinen
noktada bilgisayar oyunlar1 ve bu oyunlarin etkileri inceleme konusu olarak literatiirde sik¢a yer
edinmeye baslamistir. Bu c¢alismada bilgisayar oyunlarinin ortadgretim seviyesindeki
ogrencilerin saldirganlik duizeylerine ne Olciide etki ettiginin incelenmesi amaclanmistir.
Ogrencilerin velilerinin goriislerinden hareketle ¢alismada, énermelerin gruplandirilmas ve
analizlerin dogru bir sekilde yapilmasi amaciyla Buss-Perry Saldirganhik Olgegi (BPSO)
kullanilmistir. Calisma grubunu olusturan toplamda 410 68renci velisi, Eylip ilcesinde bulunan 39
ortaokuldan belirlenen ti¢ ortaokul iizerinden katilim saglamistir. Calismada begsli likert tipi 6l¢cek
kullanilarak anket teknigine basvurulmus ve nicel bir arastirma yapilmistir. Elde edilen sonuglar
uygun istatistiksel yontemlerle analiz edilmis olup, bulgular degerlendirilmis ve yorumlanmustir.
Bu kapsamda, elde edilen veriler 1s18inda katilimcilarin biiytik bir ¢ogunlugunun bilgisayar
oyunlarinin c¢ocuklarim fiziksel kavgaya yonlendirdigini diisiindiikleri sonucuna ulagilmistir.
Benzer sekilde arastirma sonucuna gore katilimlar, bilgisayar oyunlarinin ¢ocuklarinin 6fkesini
tetikledigini diisinmektedir. Katillmcilarin ¢ogunlugu, c¢ocuklarinin oynadiklart oyun
karakterlerine yonelik diismanlik beslediklerine iliskin endiselerini belirtmistir.

Anahtar Kelimeler: Bilgisayar Oyunlari, Oyun, Saldirganlik, Ortadgretim

INVESTIGATION OF THE EFFECT OF COMPUTER GAMES ON THE AGGRESSION LEVELS OF
SECONDARY EDUCATION STUDENTS

Abstract

Computer games, which are a means of entertainment, attract the attention of almost every age
group today. The spread of technological developments and the accessibility of the internet to
every home have played an important role in making computer games a global industry.
Individuals started to prefer computer games for similar or different purposes and devoted a
significant part of their time to games. Children, in particular, spend most of their time with
computer games and may have difficulty distinguishing between the social and virtual worlds. The
difficulty in question may vary depending on factors such as the type of game, playing time, gender
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and age. At this point, computer games and the effects of these games have become the subject of
investigation. This study aimed to examine to what extent computer games affect the aggression
levels of secondary school students. Based on the opinions of the students' parents, the Buss-Perry
Aggression Scale (BPSS) was used in the study in order to group the propositions and conduct the
analyzes correctly. A total of 410 student parents, who constituted the study group, participated
in three secondary schools out of 39 secondary schools in Eylip district. In the study, a survey
technique was used using a five-point Likert type scale and a quantitative research was conducted.
The results obtained were analyzed with appropriate statistical methods, and the findings were
evaluated and interpreted. In this context, in the light of the data obtained, it was concluded that
the majority of the participants thought that computer games led their children to physical fights.
Similarly, according to the research results, participants think that computer games trigger their
children's anger. The majority of the participants expressed their concerns that their children
harbored hostility towards the game characters they played.

Keywords: Computer Games, Gaming, Aggression, Secondary Education
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YENI MEDYA: CELISKILER CAGINDA ZIHIN KUSATMASI

Sarp BAGCAN*

0z

Diinyada sosyal esitsizlik hem iilkeler arasinda hem de tilkeler i¢inde biiyiirken ekonomik, sosyal
sorunlar da artmaktadir. Bunlar diger toplumsal, siyasal sorunlarla birlestiginde diinyanin
gelismis, yoksul veya gelismekte olan pek ¢ok yerinde halk hareketleri, darbeler ya da siyasi
operasyonlar, irkci sag hareketlerin ve otoriterligin yiikselisi gibi durumlar ortaya ¢ikmistir. Bu
esitsizlik sistemini fark etmeye baslayan bireyler; neoliberal donemde popiiler Kiiltiir,
kozmopolitizm, tiiketim kiiltiirii, kimlik siyaseti, bireycilik ile toplumsal kiiltiirel alandan, ideoloj,
ve toplumsal bilingten uzaklas(tiril)mis olduklart igin fark ettikleri sorunlari tanimlamakta,
tarihsel toplumsal bir zemine oturtmakta, elestirilerini derinlestirmede, drgiitlenmekte gticliik
cekmektedir. Bu baglamda yeni medya ulusal, uluslararasi ve kiiresel diizeyde stratejik bir 6neme
kavusmus, bir sahiplik, temsil ve miicadele alanina dénlismiistiir. Zira iilke i¢i ve uluslararasi
esitsizlige tepkiyi hem orgiitlemek hem de bosa diisiiriip manipiile etmek, insanlar1 benlik
temsillerine ve popiiler olana yonlendirirken toplumsal sorunlardan uzaklastirmanin araci da
olmaktadir. Kiiltirel derinlik ve sorgulayiciliktan wuzaklastirmak mevcut sistemlerinin
strdiiriilebilirligini ayn1 zamanda saglamaktadir. Yeni medya bireylerin kendilerini ifade ettigi en
mikro diizeyden orglt, sirket/kurum-devlet diizeyine, yerel-ulusal ve bdlgesel diizeyden
uluslararasi ve kiiresel diizeye kadar, icinde pek ¢ok 6zne ve iligki diizeyinin oldugu bir ortama
donilismiistiir. Bireysel ifadenin sinirlarini artik sadece iginde bulunulan devlet ve yasalar degil,
yasalara baglilik diizeyi belirsiz veya kiiresellesmenin getirdigi sinirsizlik ve yasasizligin icinde
yer alan ve hatta onu 6nemli 6l¢iide insa eden sermaye, medya ve 6zellikle iletisim, arama
motorlari, sosyal ag vb. sahipleri ile modern kiiresel iletisim endiistrisi de cizmektedir. internet
alt yapilary, fiber optik kablolar, uydular, arama motorlari, sosyal medya siteleri vb. pek cok unsur
ise sahiplik agisindan oncelikli olarak ABD’ye bagliyken zamanla Rusya, Cin gibi tilkeler de kendi
sistemlerini gelistirmis yeni medya alanlarinda kendi i¢ veya hegemonyal sistemlerini
kurmuslardir. Bireyi kusatan medya sistemi sahipligi itibariyla, bagimsiz toplumcu y6n arayan
birey ve Kkitleleri ulusaldan kiiresele uzanan diizeyde kusatarak yonlerini, alternatiflerini
gormelerini zorlastirmakta, sistemin devamini saglamaya calisir goriinmektedir. Kiiltir ve
ideolojiden uzaklastirilan bu dénemi “normal” kabul eden yeni kusak birka¢ milyar insanin
esitsizliklere iliskin tepkileri; bu sistemin ekonomi politik sahipleri tarafindan bireysel, trendler
gibi ucucu, popiiler kiiltiirel ifadelere donistiirilmeye calisilmakta, trollenerek marjinalize
edilmekte veya bir sekilde etkisiz kilinmakta; sistemin sahipligini ve yeni sistemlerin
miimkinligi sorgulamak ve bagimsiz-toplumsal kalkinmaci demokrasi arayisi zora sokulmaya
calisilmaktadir. Sorunlarin biiytidiikge algilarin aynasinin kirilma ihtimali biytiktiir.

Anahtar Kelimeler: Yeni Medya, Toplumsal Esitsizlik, Ekonomi Politik, Toplumsal Biling,
Manipiilasyon.
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NEW MEDIA: MIND SIEGE IN THE AGE OF CONTRADICTIONS
Abstract

In the world, social inequality is increasing both between and within countries, while economic
and social problems are also increasing. These problems, combined with other social and political
problems, have triggered popular movements, coups, political operations, the rise of racist right-
wing movements and the rise of authoritarianism in many developed, poor or developing parts of
the world. Individuals who recognise this system of inequality have distanced themselves from
the social cultural sphere, ideology and social consciousness through factors such as popular
culture, cosmopolitanism, consumer culture, identity politics and individualism in the neoliberal
era. For this reason, it becomes difficult to define the problems they notice, to place them on a
historical social ground, to deepen their criticism and to organise themselves. In this context, new
media has a strategic importance at national, international and global levels. New media has
become a tool to both organise and frustrate and manipulate the reaction to both domestic and
international inequality, to direct people towards self-representations and the popular, and to
distract them from social problems. Individuals now tie the limits of self-expression not only to
the state and laws they live in, but also to the owners such as capital, media and communication,
search engines, social networks, which are shaped by the borderlessness and lawlessness brought
about by globalisation. Elements such as internet infrastructures, fibre optic cables, satellites,
search engines and social media sites were primarily dependent on the USA in terms of ownership,
but over time, countries such as Russia and China have developed their own systems and created
their own internal or hegemonic systems in new media fields. This media system affects new
generations who accepta period of cultural and ideological detachment as "normal”. The reactions
of these generations to inequalities are being turned into individual and volatile trends, trolled,
marginalised or neutralised by their political economy owners. This makes it difficult to question
the ownership of the system and the possibility of new systems and to seek independent-social
development and democracy. As the problems grow, there is a great possibility that the mirror of
perceptions will be broken.

Keywords: New Media, Social Inequality, Political Economy, Social Consciousness, Manipulation.
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POST TRUTH SiYASAL POPULIZM: iKLIM DEGISIKLIGI KARSITLIGININ
YENI MEDYADA iZiNi SURMEK

Selcuk CETIN*

0z

Icinde bulundugumuz yiizylin en énemli politik meselelerinden birisi iklim krizidir. Sanayi
Devrimi sonrasi kullanimi giinden giline artan fosil yakitlar iklimsel istikrara zarar vermistir.
Buglin kiiresel 1sinma bir vakiadir ve yikici boyutlari tecriibe edilmeye baslanmistir. Bilim
insanlari, yeryiiziiniin sanayi devriminden bu yana isinmakta oldugunu bunun temel sebebinin de
fosile dayali endiistrilerden kaynaklandigini ortaya koymustur. Ileri endiistrilesmis kapitalist
tilkeler tarihsel sorumlulugu nedeniyle sorunun esas kaynagini olusturmaktadir ve karbon
salimlarini sifirlamakla miikelleftir. Ancak Tiirkiye gibi tilkelerin de bu kiiresel sorun karsisinda
politikalarini doniistiirmesi gerekmektedir. Tiim bunlara karsin hem diinyanin ileri endiistri
tilkelerinde hem de Tiirkiye’de iklim krizine karsi popiilist siyasal sdylemlerin yaygin bir sekilde
tiretildigi goriilmektedir. Iklim krizi bir hakikat olmasina ragmen post-truth zamanlarda boylesi
bir hakikatin reddedildigi ya da hakikatin degersizlestigi siyasal sdylemlerin yaygin bir sekilde
tiretildigi sdylenebilir. Yeni medya ortamlari, yanlis enformasyonun kolayca dolasima girebildigi,
alicr bulabildigi ve yayginlastigi alanlardir. Boylece post-truth iceriklerin mayalandig1 temel
mecralardir. Bu ¢alismada, yeni medya ortamlarinda iklim krizi karsisinda iiretilen popiilist sol
sdylemlere odaklanilmaktadir. Oyle ki, post-truth ile popiilizm arasinda yakin bir iliski vardir.
Yeni medyada dolasima sokulan popiilist sol siyasetin iklim krizi inkar stratejilerinin neler oldugu,
hangi sdylemsel mekanizmalar ile argiimanlarin somutlastirildig: ele alinmistir. Calismanin elde
edilen bulgularina gore; iklim degisikliginin bir hakikat olmadigi, karbon salimlarinin iklimi
degistiremeyecegi, bu meselenin emperyalist diinyanin Tiirkiye’ye bir dayatmasi, ulus devletleri
asindirmanin bir araci oldugu gibi soylemsel stratejilerin tiretildigi bulgulanmistir. Calismada
post-truth popiilist sdylemlere karsi hakikatin degerini ortaya koymak ve ilgili literatiire katki
sunmak amag¢lanmistir.

Anahtar Kelimeler: {klim Krizi, Siyasal Popiilizm, Post-Truth, Yeni Medya

POST TRUTH POLITICAL POPULISM: TRACING CLIMATE CHANGE OPPOSITION IN NEW
MEDIA

Abstract

One of the most crucial political issues of the current century is the climate crisis. The increasing
usage of fossil fuels after the Industrial Revolution has damaged climatic stability. Today, global
warming is a fact and its devastating dimensions are beginning to be experienced. Scientists have
shown that the earth has been warming since the industrial revolution and the main reason for
this is fossil-based industries. Advanced industrialized capitalist countries are the main source of
the problem due to their historical responsibility. These countries are obliged to zero carbon
emissions. However, countries like Tiirkiye also need to transform their policies in the face of this
global problem. Despite all this, it is observed that populist political discourses against the climate
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crisis are widely produced both in the advanced industrialized countries of the world and in
Tiirkiye. Although the climate crisis is a reality, it can be said that in post-truth times, political
discourses in which such a reality is denied or truth is devalued are widely produced. New media
environments are spaces where misinformation can easily circulate and spread. Thus, new media
environments are the main channels where post-truth content is easily produced. This study
focuses on populist leftist discourses produced in new media environments in the face of the
climate crisis. In fact, there is a close relationship between post-truth and populism. What are the
climate crisis denial strategies of the populist leftist politics circulated in the new media, which
discursive mechanisms and arguments are concretized are discussed. According to the findings of
the study, it was found that discursive strategies such as climate change is not a reality, carbon
emissions cannot change the climate, this issue is an imposition of the imperialist world on
Tiirkiye and a means of eroding nation states were produced. The study aims to reveal the value
of truth against post-truth populist discourses and to contribute to the relevant literature.

Keywords: Climate Crisis, Political Populism, Post-Truth, New Media
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NEOLIBERALIZM GOLGESINDE YENI BiR OZGURLUK TANIMI: DiJiTAL
GOCEBELIK

Selda TUNC SUBASI*

0z

Kendilerini turist ya da expat (nitelikli gocebe) gibi kimliklerden ayiran dijital gé¢cebe kimligi
popliler basinda 6zgiirliik sdylemlerinin merkezinde yer alir. Medya, diinyay1 dolasan ve uzak
sahillerde tek bir laptop ile calisma sansina sahip bu 6zgiir bireylerin olusturdugu topluluk imajini
bloglar, forumlar, sosyal medya ve diinyanin cesitli yerlerinde yapilan seminerlerle dolasima
sunmustur. Dijital gécebelerin yasam tarzi olarak karsi ciktiklar1 yegane sey mekanin fiziksel ve
yapisal kosullarina baglanma zorunlulugudur. Sabit bir ev ve ofisin yarattigi kurumsal
sinirhiliklarin fiziksel duraganlhigindan bir kacis istegi baslica motivasyonlardan birini olusturur.
Boylece, bilgi ekonomisi icinden tlireyen dijital gocebe deneyimleri, kapitalizmin Keynesci
politikalarla bicimlendirdigi, is ve bos zaman ayriminin mekana bagimli oldugu bir 6nceki kusagin
deneyim bigimlerinden kendini ayirir. Milenyum kusaginin diinyay1 deneyimleme bi¢cimi zaman
ve mekandan bagimsizlik slogani gibi yeni bir 6zgiirliilk tanimiyla iitopik bir sdylem ¢izgisine
yerlesir. Bu “yeni” bagimsizlik arzusu karsi kiiltiir niivelerini barindiriyor gibi goriinse de post-
fordist bir donemde freelance (esnek) calismanin getirdigi giivencesiz emegin yarattig1 sosyal
kosullar1 yeniden iiretir. Dijital ve esnek ¢alismay1 birlestiren “gig ekonomisi” de bireysel bir
girisim 6zglirliigiinii destekleyen neoliberal bir ideolojiyle bu kogullar1 destekler. Ornegin, giinliik
rutin icinde is ve 6zel yasamin ice ice gecmesiyle stirekli ise odaklanmak, bir isin giin icinde en
ylksek verimlilikle tamamlanmasini saglamak, is verimi icin zaman y6netimi arac¢larini etkin bir
sekilde kullanmak, 6z-disiplini saglamak gibi ama¢lar medyada yer alan ana akim 6zgiirliik
soylemleriyle celismektedir. Bu calismada dijital gocebe kimliginin deger lireten bir isglicii olarak
neoliberal ideolojiye ickin yanlar1 tartismaya acilacaktir. Amag¢ yeni bir 6zgiirlik taniminin
bireysel girisimciligi pekistiren neoliberal prensiplerle dikkat ceken uyumunu gostermektir.
Dijital gocebe kimliginin bir parcasi olan 6zgiirliik taniminin nasil bir toplumsal gerceklikte
yeniden insa edilmekte oldugu calismanin iizerinde durdugu temel sorundur. Ayrica ¢calismada,
Internetteki aramalarda dijital gocebe kimligini isaret eden ilk on fotograf gostergebilimsel bir
yontemle analiz edilerek arastirmaya 1s1k tutacaktir.

Anahtar Kelimeler: Dijital Go¢ebe, Ozgiirliik, Neoliberalizm, Emek
A NEW DEFINITION OF FREEDOM IN THE SHADOW OF NEOLIBERALISM: DIGITAL NOMAD
Abstract

The digital nomad identity, which distinguishes themselves from other identities like tourist or
expat, remains in freedom discourses in the popular press. The media has circulated the image
that these free individuals have a chance of working on distant beaches with a single laptop,
traveling the world, through blogs, forums, social media and seminars. The digital nomads object
to some physical and structural conditions, the most crucial thing is living in the same place in life,
they choose mobility as a lifestyle. They have a motivational desire to escape the fixed workplace,
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home, and organizations. So, this creates new digital nomad practices dependent on the economy
of knowledge and while separating previous generation's forms of experience from itself, the
generation was ruled by Keynesian policies of capitalism, and has fixed terms such as work and
leisure time. The mobility experiences of the millennial generation produce a utopian line of
discourse with a new definition of freedom, such as the slogan of liberation from time and space.
In the post-Fordist period, as If this “new freedom” style has counter-culture things, it reproduces
social conditions that insecure labor derived from freelance working. Additionally, the gig
economy is indicating digital and freelance working, which support neoliberal ideology
embodying individual aspirations. For instance, to focus on continuously working because of life-
work balance instability, the ultimate optimization of work efficiency in a day, using time
management tools effectively for work, to maintain self-discipline like these aims contradict
freedom discourses in media. In this study, the discussion includes digital nomad identity as a
workforce in accordance with value-producing labor, and how these important factors intersect
neoliberal ideology. The aim of this paper is to show that the digital nomad’s freedom choices are
remarkably in harmony with neoliberal principles that involve entrepreneurial individualism. The
main problem that the study focuses on is how reconstruction of digital nomad freedom contained
individualism, contesting, self-discipline, and competition in social reality. In addition, the first ten
photographs that indicate the digital nomad identity in searches on the Internet will be analyzed
with a semiotic method and will be useful in the research.

Keywords: Digital Nomad, Freedom, Neoliberalism, Labor
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YAPAY ZEKA TABANLI SOHBET ROBOTLARI ETRAFINDA GELISEN SiBER
GUVENLIK TARTISMALARI: ChatGPT FENOMENI

Serdar Kuzey YILDIZ*

0z

Son yillarda yapay zekad (YZ) alaninda yasanan gelismeler, bir insan tarafindan liretilmis gibi
goriinen metinler olusturabilen gelismis dil modellerinin olusturulmasini saglayan sistemleri
beraberinde getirmistir. OpenAl sirketi tarafindan gelistirilerek ilk siirtimii 30 Kasim 2022
tarihinde sunulan, giderek daha sofistike bir seviyeye ulasmasi beklenen prototip yapay zeka
sohbet robotu ChatGPT (Generative Pre-trained Transformer) de bu iirlinlerin en giincel
orneklerinden biridir. Yapay zeka modelleri ailesini temel alan, sohbete dayali bir yapay zeka
modeli olan ChatGPT, kullanicilarin birtakim problemlerini ¢ézme, analiz etme, yorumlamanin
yani sira oykii, siir ve hatta makale yazmak gibi entelektiiel performanslar sergilemesiyle de dikkat
cekicidir. Kisa siirede genis bir kullanici sayisina ulasan sistem, gelismis yeteneklerinin yaninda
yaratabilecegi potansiyel yikimla da tedirginlik kaynagidir. Bu endiselerin basinda ChatGPT 'nin
her birey icin yol acabilecegi gizlilik riskleri ile rizasiz bicimde toplanan veriler gelmektedir. Bu
sistemin calismasi ve kendini gelistirmesi icin biyiik miktarda veriye ihtiyact vardir ve
gelistirilmesindeki tek onemli faktor ise Ogrenme asamasinda tizerinde egitildigi verinin
miktaridir. Kullanicilarin izinleri olmadan elde edilen Kisisel veriler de dahil olmak iizere ¢esitli
tlirde kitaplar, makaleler, web siteleri ve gdnderilerden olusan 300 milyar kelimelik devasa bir veri
setiyle beslenen ChatGPT, kamusal a¢ik verileri kullansa dahi metin biitiinliigiiniin ihlali, kisisel
bilgilerin orijinal baglamlar disinda ifsasi gibi sorunlara yol acabilir. Buna ek olarak, OpenAl,
sirket gizlilik politikasina paralel bicimde ChatGPT araci lizerinden kullanicilarin IP adresleri,
tarayicl tiirleri ve ayarlari, kullanicinin etkilesimde bulundugu igerik tiirleri gibi verileri
toplamaktadir. Buna ragmen hangi verilerin alindigi, bu verilerin nasil, kimler tarafindan ve ne
amagla kullanilacagi gibi sorular yanitsiz kalmaktadir. Teknofilikler tarafindan yapay zeka
alaninda bir donim noktasi olarak goriilen ChatGPT, insanin calisma, 6grenme, diisiinme
bicimlerinde devrim yaratacagi fikriyle tanitilmis olsa da OpenAl'in kar amaci giiden 6zel bir
girisim oldugu unutulmamalidir. Artan sayida isletme, veri gizliligi endiselerini gerekce gostererek
calisanlar1 arasinda ChatGPT kullaniminmi kisitlamaya gitmektedir. Buyiik sirketler, ChatGPT
araciligiyla paylasilan verilerin OpenAl gelistiricileri tarafindan istenmeyen sekillerde
kullanilabileceginden endise duymaktadir. Betimsel icerik analiz yontemine dayanarak giincel
haberlerin, acik erisimli web kaynaklarinin ve entelektiiel yayinlarin incelendigi bu calisma ile
ChatGPT gibi yapay zekaya dayali sohbet robotlarinin veri ve mahremiyet iizerindeki olasi
etkilerine odaklanilmasi hedeflenmektedir. Ayrica bu alanda bir tartismanin baslatilmasi ve insan-
makine etkilesiminin son c¢iktisi olan s6z konusu sistemin barindirdig risklere karsi bir ¢oziim
Onerisi sunulmasi amag¢lanmaktadir.

Anahtar Kelimeler: Yapay Zeka, ChatGPT, Sohbet Robotu, Veri Madenciligi, Siber Giivenlik.
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CYBER SECURITY ISSUES DEVELOPING AROUND AI-BASED CHAT ROBOTS: ChatGPT
PHENOMENON

Abstract

Developments in the field of artificial intelligence (Al) in recent years have brought with it systems
that allow the creation of advanced language models that can generate texts that looks like it was
written by a human. ChatGPT (Generative Pre-trained Transformer), the prototype artificial
intelligence chatbot that is expected to reach an increasingly sophisticated level, developed by
OpenAl company and first released on November 30, 2022, is one of the most recent examples of
these products. ChatGPT, a conversational artificial intelligence based on the family of artificial
intelligence models, is notable to perform intellectual performances such as writing stories, poems
and even articles as well as solving, analyzing and interpreting certain problems of users. The
system, which has reached a large number of users in a short period of time, is a source of
uneasiness with its advanced capabilities as well as the potential destruction it can create. The
foremost of these concerns are the privacy risks that ChatGPT may cause for each individual and
collecting personal data without consent. This system needs a large amount of data in order to
work and develop itself. And the most crucial factor in its development is the amount of data it is
trained on during the learning phase. ChatGPT, fueled by a huge dataset of 300 billion-word that
gained from books, articles, websites, various posts and also personal data obtained without users'
consent, may lead to problems such as violation of text integrity, disclosure of personal
information outside of their original context, even if it uses publicly open sources. In addition,
OpenAl collects data such as IP addresses of users, browser types and settings, contents that the
user interacts with via ChatGPT tool in accordance with the company privacy policy. Questions
such as what data was taken, how this data will be used, by whom, and for what purpose, still
remain unanswered. Although ChatGPT, which is seen as a turning point in the field of artificial
intelligence by technophiles, was introduced with the idea that it will revolutionize the way people
work, learn and think, it should not be forgotten that OpenAl is a private, for-profit venture. An
increasing number of businesses are restricting the use of ChatGPT among their employees, citing
data privacy concerns. Big companies are concerned that data shared via ChatGPT may be used in
undesirable ways by OpenAl developers. This study that used the descriptive content analysis
method had examined the recent news coverage, open access web resources, intellectual
publications and aims to focus on the possible effects of artificial intelligence-based chatbots like
ChatGPT on data and privacy issues. In addition, it is aimed to initiate a discussion on it and try to
offer a solution proposal against the risks of the system, which is the final output of human-
machine interaction.
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MEDYA DIiLINDE EKONOMI TERIMLERI

Seving MEMMEDOVA*
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Son yillar diinyada yasanan sosyo-politik ve ekonomik degisimler toplumun degisimini de
etkilemistir. Tim bunlar dolayisiyla dile de yansitmistir. Dilin s6z varligin1 belirleyen énemli
slireclerden birisi de yeni kelimelerin-neolojizmlerin (tiirentilerin) yardimiyla leksikanin
zenginlestirilmesidir. Cagdas Tiirkcede tiirentiler daha ¢ok medya dilinde, reklamlarda kendine
yer aliyor. Belirtmek gerekir ki, medya toplumdaki sosyal ekonomik siiregleri ve dildeki yenilikleri
ayrintili sekilde yansitiyor, internet, diinya toplumunun bilgi alanina erisimine olanak saglhyor.
Yasadigimiz donem yeni ekonomik Kkiltiiriin, yeni mesleklerin, ekonomik kavramlarin
olusmasiyla karakterize edilmektedir. Piyasa ekonomisinin gelisimi, piyasa iligkilerinin cesitli
yonlerini karakterize eden kavramlarin ortaya ¢cikmasina neden oluyor. Bu, ¢agdas ekonomi
terimlerinin hizl sekilde dile girmesine, eski kelimelerin yeniden dile doniisiine, leksikada aktif
semantik siireclere yol aciyor. Dilin siirekli giincellenmesi siireci, yeni ekonomi terimlerinin
incelenmesini ve siniflandirilmasini gerektiriyor. Ekonomi terimlerinin artan 6nemi, bu dil
birimlerinin 6grenilmesini giincel duruma getiriyor. Ekonomi terminolojisine dahil olan ¢ok
saylda sabitlesmis - bilinen kelimeler vardir ki, onlar genel ekonomik kavramlari ve kategorileri
ifade ediyorlar: istehlak, istehsal miinasibetleri, istehsal giivveleri, kapital, talabat, teklif, mahsul,
kiymet, pul, biidce, milli gelir, idhal, ihrac vb. Medya metinlerinde, reklamlarda siirekli kullanilan
ekonomi terimlerine bunlar1 6rnek verebiliriz: menecment, marketing, brend, holding, kliring, off-
sor, audit, sponsor, c¢arter, ipoteka, tender vb. Yeni olaylari, kavramlar1 ifade eden ekonomi
terimlerinin ¢ogu alinti soézciiklerdir. Onlar ekonomi terminolojisinin uluslararasi1 konuma
gecmesi egilimini yansitiyorlar. Bunun da nedeni yabanci ortaklarla olan dogrudan iliskilerdir.
Arastirmanin nesnesi son yillarda medyada kullanilan ekonomi terimleridir. Temel amag¢ bu
terimlerin striiktiir semantik, tiliretici, morfolojik vb. 6zelliklerinin 6grenilmesidir. Medya
metinleri cesitli kommunikatif alanlarda yeni tiireyen kelimeleri yansitarak bu alanlardaki
normativ egilimleri edebi dile, ekonomik terminolojiye aktarmis oluyor. Bu yiizden de yeni
kelimelerin yaranmasi egilimlerinin belirlenmesi, medyada neolojizmlerin hizli kullanilmasinin
nedenleri, ekonomi terimlerinin incelenmesi dilciligin 6nemli arastirma konularindan birisidir.

Anahtar Kelimeler: Medya, Neolojizm, Ekonomi Terimi, Medya Metni.
ECONOMIC TERMS IN MEDIA LANGUAGE
Abstract

Socio-political and economic changes of recent decades have influenced changes in society. All
this, naturally, was reflected in the language. One of the most important processes that determines
the vocabulary of a language is the expansion of vocabulary through new words - neologisms. The
neologization of modern language is reflected in media language and advertisments. It should be
noted that the media widely reflects socio-economic processes in society and innovations in
language. The Internet makes it possible to enter the information space of the world community.
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The modern period is distinguished by the formation of a new economic culture, new professions,
and new economic concepts. The development of a market economy determines the emergence
of concepts characterizing various aspects of market relations. This leads to the entry of modern
economic terms into the language, the restoration of historicisms, and active semantic processes
in the vocabulary. The process of renewal that constantly occurs in the language makes it
necessary to study and classify new economic terms. The increasing relevance of economic terms
stimulates the study of these units. There are some lexical units included in the stable fund of
economic terminology that express general economic concepts and categories: istehsal
production”, istehlak "consumption" , istehsal miinasibatlari "relations of production”, istehsal
quivvalari "productive forces", kapital "capital”, talabat "demand", taklif " supply”, mahsul
"product”, qiymat "price ", pul "money", biidco "budget", milli galir "national income", idxal
"import", ixrac "export", etc. The following words refer to economic vocabulary used in media
texts and advertisements: menecment "management”, marketinqg "marketing", brend "brand",
holding " holding", klirinq "clearing", off-sor "offshore", audit "audit", sponsor "sponsor"”, ¢arter
"charter”, ipoteka "mortgage", tender "tender",etc. Most of the terms reflecting new phenomena
are borrowed. They reflect the trend of internationalization of economic terminology. This comes
from direct communication and ties with foreign partners. The object of the study is economic
terms used in the media in recent years. The main goal is to study the structural-semantic, word-
formation, morphological and other features of these terms. Reflecting new words formed in
various communicative fields, media texts are transmitters of normative trends in these areas into
literary language and economic terminology. There fore, determining trends in the formation of
new words, studying the reasons for the increased use of neologisms in the media, and systems of
economic terms is of great importance.

Keywords: Media, Neologism, Economic Terms, Media Text
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TELEVIZYON YAYINCILIGI, KURESEL DiJiTAL PLATFORMLAR VE
iCERIK URETiMI ALANINDA ARTAN REKABET ORTAMI

Siileyman ILASLAN*
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Televizyon yayinciligl alaninin serbestlestigi ve ticari yayincilarin sektorde giderek artan oranda
faaliyet gostermeye basladigi 1990’ yillarla birlikte rekabet iliskileri de belirginlesmeye
baslamistir. Bu durum igerik iiretim ve dagitim olanaklarini arttirirken, bunlarin ele alinis bicimini
de temel olarak bu rekabet mantigina ve ekonomik dnceliklere bagh hale getirmistir. Gliiniimiize
kadar uzanan bu temel yapilanma bicimi icerisinde iceriklerin ekonomik degeri ve dolayisiyla
rekabet iligkileri agisindan 6nemi 6ncelikli hale gelirken, bu yapi belirli tiirden popiiler icerikleri
-0zellikle reality showlar, yarismalar ve dramalar- 6n plana ¢ikarmaya da temel bir dayanak
sunmustur. Bu calismada, icerik yarisi ya da rekabetini temel alan bu hakim mantik ve yapinin
dijital medya platformlar1 ve 6zellikle onlarin bicimlendirdigi yeni endiistriyel ortamda da
varligini siirdtrdiigii ileri siiriilmektedir. Ekonomi politik perspektiften hareketle iceriklerin
kiltiirel agidan degil ekonomik acidan ele alindiglr hakim bir piyasa isleyisinin varliginin so6z
konusu oldugu vurgulanmaktadir. Bunun belli tiirden popiiler igeriklerin 6n plana ¢ikisinda ve
asirt icerik Uretiminde yansimasini buldugu diistiniilmektedir. Calismada, platformlarin yerel
icerik Uiretimi konusunda girdigi rekabet ve ulusal aktdrlerin de bu rekabete dahil olma ¢abalarina
odaklanan bir analiz ¢ercevesinde Ttrkiye’de televizyon yayinciligl endiistrisinin giinlimiizdeki
bu hakim yapilanisinin anlamlandirilmas1 hedeflenmektedir. Bu kapsamda, bu c¢alismada
Tiirkiye’'de 6zellikle kiiresel dijital platformlarin pazara girdigi 2010’lu yillarin ikinci yarisindan
itibaren sekillenen icerik tiretim ve dagitim ortami analiz edilmektedir.

Anahtar Kelimeler: Televizyon Yayincilig, Dijital Platformlar, Icerik Uretimi, Rekabet.

TELEVISION BROADCASTING, GLOBAL DIGITAL PLATFORMS AND THE INCREASING
COMPETITIVE ENVIRONMENT IN CONTENT PRODUCTION

Abstract

Competition relations began to become evident in the 1990s, when the field of television
broadcasting was liberalized and commercial broadcasters began to operate increasingly in the
sector. While this situation has increased the possibilities of content production and distribution,
it has also made the way they are handled fundamentally dependent on this competitive logic and
economic priorities. Within this basic form of structuring that extends to the present day, while
the economic value of the content and therefore its importance in terms of competitive relations
has become a priority, this structure has also provided a basis for highlighting certain types of
popular content - especially reality shows, competitions and dramas. In this study, it is argued that
this dominantlogic and structure based on content race or competition continues to exist in digital
media platforms and especially in the new industrial environment they shape. Based on the
political economy perspective, it is emphasized that there is a dominant market functioning in
which contents are handled from an economic perspective, not from a cultural perspective. This
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is thought to be reflected in the prominence of certain types of popular content and excessive
content production. The study aims to make sense of the current dominant structure of the
television broadcasting industry in Turkey within the framework of an analysis that focuses on
the competition between platforms in local content production and the efforts of national actors
to participate in this competition. In this context, this study analyzes the content production and
distribution environment in Turkey, which has been shaped since the second half of the 2010s,
when global digital platforms entered the market.

Keywords: Television Broadcasting, Digital Platforms, Content Production, Competition.
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KIiSISEL VERI GUVENLIGI VE SOSYAL MEDYA REKLAMCILIGI UZERINE
BiR INCELEME

Siileyman TURKOGLU*
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Kisisel veri giivenligi, bireylerin kisisel bilgilerinin, verilerinin veya bilgilerinin yetkisiz erisimden,
kot amacgh kullammmdan, kaybindan veya ifsasindan korunmasini saglayan bir kavramdir. Kisisel
veri, bir kisinin kimligini belirlemek veya belirli bir kisiyi tanimlamak i¢in kullanilabilecek her
tirli bilgiyi icermektedir. Kisisel veri giivenligi, hem bireylerin hem de kuruluslarin kisisel
verileri giivende tutmak icin alinmasi gereken 6nlemleri ve uyulmasi gereken yasal diizenlemeler
bulunmaktadir. Kisisel veri glivenligi, bireylerin gizliligini koruma ve kisisel bilgilerin kot amach
kullanimini 6nleme agisindan son derece 6nemlidir. Ayrica, kuruluslar icin de itibar kaybi, hukuki
sorumluluk ve finansal kayiplar1 6nlemeye yardimci olur. Bu nedenle, kisisel veri giivenligine
gereken dnem ve Ozeni gostermek onemlidir. Sosyal medya platformlari, glintimiziin dijital
¢agindailetisim kurma, bilgi paylasma ve eglence i¢in vazge¢ilmez bir arag haline gelmistir. Ancak,
bu platformlarda yayilan kisisel verilerin giivenligi giderek 6nem kazanmaktadir. Sosyal medya
platformlarinin kullanicilarindan topladigi biiyiik miktardaki kisisel veriler, kullanicilarin ilgi
alanlary, tercihleri, demografik bilgileri ve daha fazlasini icermektedir. Bu veriler, reklamcilar i¢in
paha bicilmez bir kaynak haline gelmistir. Ancak, bu verilerin toplanmasi ve kullanilmasi, kisisel
veri glivenligi endiselerini de beraberinde getirmistir. Calismamizda, Tiirkiye’'de kisisel veri
giivenligi, yasal dliizenlemeler ve sosyal medya reklamciliginin genel durumu ve eksikleri ortaya
koyarak sonraki calismalar icin katkida bulunmak amaglanmaktir. Bu inceleme, kisisel veri
glvenligi ile sosyal medya reklamcilig1 arasindaki iliskiyi ve etkilesimi ele alacak ve bu alandaki
onemli konulari tartisilacaktir.

Anahtar Kelimeler: Kisisel Veri, Veri Giivenligi, Sosyal Medya Reklamciligi, Yasal Diizenlemeler
A REVIEW ON PERSONAL DATA SECURITY AND SOCIAL MEDIA ADVERTISING
Abstract

Personal data security is a concept that ensures the protection of individuals' personal
information, data or knowledge from unauthorized access, misuse, loss or disclosure. Personal
data includes any information that can be used to identify a person or to identify a specific person.
Personal data security includes measures to be taken by both individuals and organizations to
keep personal data safe and legal regulations that must be followed. Personal data security is
extremely important for protecting the privacy of individuals and preventing the misuse of
personal information. It also helps prevent reputational damage, legal liability and financial losses
for organizations. Therefore, it is important to give due importance and care to personal data
security. Social media platforms have become an indispensable tool for communication,
information sharing and entertainment in today's digital age. However, the security of personal
data disseminated on these platforms is becoming increasingly important. The vast amount of
personal data that social media platforms collect from their users includes their interests,
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preferences, demographic information and more. This data has become an invaluable resource for
advertisers. However, the collection and use of this data has also raised concerns about personal
data security. In this study, we aim to contribute to future studies by revealing the general
situation and shortcomings of personal data security, legal regulations and social media
advertising in Turkey. This review will address the relationship and interaction between personal
data security and social media advertising and discuss important issues in this field.

Keywords: Personal Data, Data Security, Social Media Advertising, Legal Regulations
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METAVERSE VE GERCEK EVREN ARASINDA SIKISMIS TOPLUMLAR

Sebnem GURSOY ULUSOY*, Ozge GURSOY ATAR**
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Toplumsal degisim hizinin en yiiksek oldugu donemlerden birinde yasayan toplum yapisi
incelendiginde bu degisim hizinin teknoloji ile baglantisinin oldugu goriilmektedir. Toplum ve
kiltir birbirini etkileyen bir biitlinliik icindedir. Giiniimiiz kiltiirii sanal diinyanin i¢in de yer alan
sistematik bir tablo ¢cizmektedir. Jean Baudrillard Tiirkce’ye Tam Ekran olarak cevrilen eserinde
sanal diinyanin giiniimiizde yarattig1 toplumsal doniisiimden bahsetmektedir. Toplumsal degisim
ve donlisiimiin en 6nemli noktasini 6zellikle 18-22 yas arasindaki ergenler olusturmaktadir. Bu
yas grubundaki genclerin kendilerini ifade etmek i¢in gercek disi sanal bir diinya da kendilerini
var etmeyi tercih ettikleri gériilmektedir. Bu sanal diinya icinde ki var olus sonucunda kendilerini
gercek diinya da ifade edebilme, sosyallesme becerileri azalmaktadir. Arastirma kapsaminda
“Metaverse olarak belirtilen sanal gergeklik ortaminin 18-22 yas arasi genclerin gercgek evren de
sosyallesme olgularini azalttigi goriilmektedir” hipotezi kanitlanmaya ¢alisilmistir. 18-22 yas
grubu tiniversite 6grencilerinin Metaverse olarak belirtilen sosyal mecralarda ne kadar zaman
gecirdikleri, bu mecralari oyun, sosyallesmek, iletisim kurmak vb.. gibi ne amacla kullandiklari bu
kullanimlarinin gercek hayatta sosyallesme siireclerini ne yonde etkiledigini yonelik bir focus
grup uygulamasi gerceklestirilmistir. Gergeklestirilen focus grup uygulamasi sonucunda elde
edilen bulgular neticesinde Metaverse evreninde sosyallesen kisilerin 6zellikle giinliik 3 saat ve
tizeri kullanimlar1 sonucunda gercek evrende sosyallesme tercihlerinden vazgectikleri sanal
diinyay1 gercek diinyaya tercih etmeye basladiklar1 goriilmektedir. Arastirma sonucunda
arastirmaya katilan toplam 20 kisinin 4 ayr focus grupta verdigi bilgiler incelendiginde ortaya
atilan hipotezin “Metaverse olarak belirtilen sanal gergeklik ortaminin 18-22 yas arasi genglerin
gercek evren de sosyallesme olgularini azalttigi goriilmektedir” kanitlandigl sonucu ortaya
cikmistir.

Anahtar Kelimeler: Metaverse, Evren, Sanal Gergeklik, Toplumsal Sikisma, Kiiltiir
SOCIETIES STUCK BETWEEN METAVERSE AND REAL UNIVERSE
Abstract

When the social structure, which lives in one of the periods with the highest rate of social change,
is examined, it is seen that this rate of change is linked to technology. Society and culture are in an
integrity that affects each other. Today's culture draws a systematic picture that takes place in the
virtual world. Jean Baudrillard, in his work translated into Turkish as Full Screen, talks about the
social transformation created by the virtual world today. The most important point of social
change and transformation is especially adolescents between the ages of 18-22. It is seen that
young people in this age group prefer to exist in an unreal virtual world to express themselves. As
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a result of existing in this virtual world, their ability to express themselves in the real world and
to socialize decreases. Within the scope of the research, the hypothesis "It seems that the virtual
reality environment, referred to as Metaverse, reduces the socialization of young people between
the ages of 18-22 in the real universe" was tried to be proven. A focus group application was
conducted to determine how much time 18-22 age group university students spend on social
media called Metaverse, what purposes they use these media such as gaming, socializing,
communicating, etc., and how these uses affect their socialization processes in real life. As a result
of the findings obtained as a result of the focus group application, it is seen that people who
socialize in the Metaverse universe have given up their preference for socializing in the real
universe and started to prefer the virtual world to the real world, especially as a result of their
daily use of 3 hours or more. As a result of the research, when the information given by a total of
20 people participating in the research in 4 separate focus groups was examined, it was concluded
that the hypothesis put forward was proven: "The virtual reality environment, referred to as
Metaverse, appears to reduce the socialization phenomena of young people between the ages of
18-22 in the real universe."

Keywords: Metaverse, Universe, Virtual Reality, Social Squeeze, Culture
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“BiZ DAHA 1Yi YIKARIZ”: CINSIYET YIKAMANIN YUKSELISi

Sebnem OZDEMIR*, Dilara Nergishan KOCER**
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Birlesmis Milletler Siirdiirtlebilir Kalkinma Amaclar1 (SKA) arasinda yer alan Toplumsal Cinsiyet
Esitligi (madde 5) temel bir insan haklar1 meselesi olan esitlige vurgu yapmaktadir. Cinsiyet
esitligi sadece bir insan haklar1 konusu degil ayn1 zamanda siirdiiriilebilir kalkinmanin temel
taslarindan biridir. Bu nedenledir ki politika yapicilar ve kurumlar toplumsal cinsiyet esitligi
hakkinda giderek daha gii¢lii bir olumlu durus sergilemektedir. Bununla beraber hemen her
onemli konuda oldugu gibi toplumsal cinsiyet konusunda da eylem ile sdylem arasinda biiyiik
farklar gozlemlemek miimkiindiir. Cinsiyet yikama, kurumlarin cinsiyet esitligine baghliklar1 ve
verdikleri 6nem hakkinda temelsiz ve/veya abartili iddia ya da beyanlarda bulunmalar1 ancak
fiiliyatta cinsiyet esitligini desteklemek icin anlamli eylemlerde bulunmamalar1 durumunu ifade
eden yeni bir kavramdir. Cinsiyet esitligine 6nem verdiklerini vurgulayan pek cok sirket, siyasi
parti ve diger tiizel kisilik tasiyan kurumlarin séylemde cinsiyet esitligini vurguladiklar: halde
eylemde samimi olmadiklarina siklikla rastlanmaktadir. Esit ise esit maas vermemek, cinsiyet
notr dil kullanmamak, pazarlama iletisiminde kadini 6ne ¢ikarmak, uygulamada kadin ve
erkeklere yonelik baskin ve ayrimci geleneksel cinsiyet rollerini temel almak, kadin liderlerin
yetismesine engel olmak (cam tavan sendromu) gibi eylemler bu “séylem-eylem” farklarina 6rnek
verilebilir. Cinsiyet yikama toplumsal cinsiyet esitligi konusundaki ilerlemeyi engelleyen bir
faktordiir. Bu nedenle, cinsiyet yikama konusundaki farkindalig1 artirmaya ve bu durumu ortadan
kaldirmaya yonelik ¢alismalara siddetle ihtiya¢ vardir. Bu ¢alismanin amaci “Cinsiyet Yikama”
kavramini irdelemek ve Tiirkiye’deki cinsiyet yikama uygulamalarina 1sik tutmaktir. Halihazirda
Turkge alanyazinda cinsiyet yikama konusunda ciddi bir bosluk bulunmaktadir. Bu anlamda
¢alismanin Tiirkce alanyazina katki sunmas1 umulmaktadir.

Anahtar Kelimeler: Cinsiyet Yikama, Cinsiyet Esitligi, Siirdiiriilebilir Kalkinma Amaglari, SKA
“WE WASH BETTER”: THE RISE OF GENDERWASHING
Abstract

The Gender Equality Sustainable Development Goal (Article 5), among the United Nations
Sustainable Development Goals (SDGs), highlights the importance of equality, which is a
fundamental human rights issue. Gender equality is not only a human rights issue, but also a
cornerstone of sustainable development. For this reason, policymakers and institutions are
increasingly taking a strong positive stance on gender equality. However, as with many important
issues, there is a significant gap between rhetoric and action when it comes to gender equality.
Gender washing is an emerging concept that refers to organisations making unsubstantiated
and/or exaggerated claims or statements about their commitment to gender equality, while failing
to take meaningful action to support gender equality in practice. Many companies, political parties
and other legal entities that emphasise their commitment to gender equality in their rhetoric often
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lack sincerity in their actions. Examples of this 'rhetoric-action' gap include failing to provide
equal pay for equal work, failing to use gender-neutral language, foregrounding women in
marketing communications, relying on dominant and discriminatory traditional gender roles in
practice, and hindering the advancement of women leaders (the glass ceiling syndrome). Gender
washing is a factor that hinders progress towards gender equality. Therefore, there is a strong
need to raise awareness of gender washing and to work towards its elimination. The aim of this
study is to explore the concept of gender washing and to shed light on gender washing practices
in Turkey. Currently, there is a significant gap in the Turkish literature regarding gender washing.
In this regard, it is hoped that this study will contribute to the Turkish literature on gender
washing.

Keywords: Gender Washing, Gender Equality, Sustainable Development Goals, SDGs
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TEKNOLOJININ TOPLUMSAL CINSIYET DINAMIKLERI UZERINE ETKIiSi

Sevki ISIKLI", Esra Fatma FAZLIOGLU**
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Dijital teknolojinin ivme kazanmasi, bilgi toplumu kavraminin gelismesine yol acmis ve toplumun
sosyal, politik, ekonomik ve kamusal alanlarini biiyiik dlciide degistirmistir. Toplumsal cinsiyet
arastirmalar1 ve kadin haklar1 miicadelesi kurumsallastifindan beri genellikle sosyo-politik
ajanda ile ilerlemistir. ilk ii¢c feminist hareket; arastirma motivasyonu ve teknigi, bagh kalinan
paradigma, kullanilan terminoloji a¢isindan 6ziinde aynidir ve tamamlayici niteliktedir. Ancak
teknolojiklesme ve dijitallesmenin getirdigi dinamizm, bu alanda radikal degisimlere, 6rnegin
dordiincli dalga hareketine veya siber feminizme yol acmis goériinmektedir. Bu arastirmada,
"Teknolojiklesme ve dijitallesme, cinsiyet tartismalarini hangi yénde etkilemektedir?” sorusuna
odaklanilarak dijital teknolojinin toplumsal cinsiyet rolleri ve dinamikleri tizerindeki etkileri
incelenmektedir. Dijital teknolojiler, ¢ogu zaman toplumlardaki esitlik¢i uygulamalan
desteklediginden toplumsal cinsiyet arastirmalarinda sik¢a olumlu degerlendirilmektedir. Yerel
ve kiiresel aglara katilan kullanicilar arasindaki yogun iletisim, anonimlik, mekansal bagimsizlik,
sanal kamusal alana katilimin gorece kolaylig1 gibi dijital potansiyeller, kadin haklari ve cinsiyet
esitligi miicadelesini basariya bir adim daha yaklastirabilir. Ancak dijitallesme, herkes tarafindan
alkislanan ve desteklenen bir olgu degildir. Ozellikle dijital béliinme, dijital gézetim ve siber siddet
gibi kavramlar, teknolojiklesme ile cinsiyet arasindaki etkilesimi pozitif bir perspektiften ele
almay1 zorlastirmaktadir. Teknolojiklesme ve dijitallesme, cinsiyet esitligi idealini tehdit eden
yeni riskler Uretebilir; dijital gog, ikizlesme, sanallasma kavramlariyla tasvir edildigi sekliyle reel
gerceklik kiiltiirtinii tim ayrimci, eril, ataerkil ve arkaik yonleriyle siber gerceklik evrenine
aktarir; boylece disil usu bastiran eril usun kurumsallasmis tutum ve uygulamalari, dijital
kultiirtn bir pargasi olarak siber evrende yeniden tiretilmis olur. Toplumsal cinsiyet tartismalari,
teknolojik etki ve dijitallesme etkisi altinda oldukg¢a genislemistir. Cinsiyetsizlesme, akiskan
cinsiyetler, robot cinselligi, coklu cinsiyetler, bedenlesme, transhiimanist beden ve cinsiyet
tasarimi gibi olgularla toplumsal cinsiyet literatiirii genislemis, terminoloji farklilasmistir;
feminist aktivizm sanal, kurgusal, yeniden insa edilebilir yeni bir alana tasinmistir. Bu
arastirmada, “dijitallesme etkisinin cinsiyet paradigmasinda degisime yol actig1” hipotezini test
etmek icin akademik metinler iizerine bir meta-analiz ¢alismas1 yapilmistir. Yapilan analizler
gostermistir ki dijital kiltiiriin bir 6gesi olarak cinsiyet arastirmalarina odaklanan akademi;
cinsiyet esitligi, cinsiyet tasarimi ve cinsel deneyim tartismalar1 ortasinda yeni bir cinsiyet
manifestonun arifesindedir.

Anahtar Kelimeler: Teknoloji, Kadin, Toplumsal Cinsiyet, Cinsiyet Arastirmalari, Dijitallesme
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THE IMPACT OF TECHNOLOGY ON GENDER DYNAMICS
Abstract

The acceleration of digital technology has led to the development of the concept of information
society. Since the institutionalization of gender studies and the women's rights movement, they
have often remained closely tied to the socio-political agenda. The first three feminist movements
are essentially the same in terms of research motivation and technique, the adhered paradigm,
and terminology used, and they are complementary in nature. However, the dynamism brought
about by technological advancement and digitalization appears to have led to radical changes in
this field, such as the emergence of the fourth-wave movement or cyberfeminism. This research
seeks to answer the question, "In what ways does technological advancement and digitalization
impact gender discussions?" with the aim of making the influence of technology on societal gender
dynamics more visible. Digital technologies often support egalitarian practices in societies and are
therefore frequently evaluated positively in gender studies. Digital potentials such as intensive
communication among users participating in local and global networks, anonymity, spatial
independence, and the relative ease of participation in virtual public spaces can bring women's
rights and gender equality one step closer to success. However, digitalization is not an universally
applauded and supported phenomenon. Particularly, issues like digital divide, digital surveillance,
and cyber violence make it challenging to view the interaction between technology and gender
from a positive perspective. Technological advancement and digitalization create new risks that
threaten the ideal of gender equality; as described through concepts such as digital migration,
twinning, and virtualization, they transfer real-world culture with all its discriminatory,
masculine, patriarchal, and archaic aspects to the cyber reality universe, thus reproducing
institutional attitudes and practices of the masculine mind that suppresses the feminine mind as
part of digital culture. Gender discussions, under the influence of technological impact and
digitalization, have become much deeper, multidimensional, unpredictable, rich, and extensive.
The gender literature has expanded and terminology has diversified with phenomena such as
degendering, fluid genders, robot sexuality, cybersex, multiple genders, embodiment,
transhumanist bodies, and gender design; feminist activism has moved into a virtual, fictional, and
reconstructable new domain. In this research, a meta-analysis of academic texts was conducted
to test the hypothesis that the effect of digitization is leading to changes in the gender paradigm.
The analysis showed that academia focusing on gender as an element of digital culture is on the
verge of a new gender manifesto amid discussions of gender equality, gender design, and sexual
experiences. This situation could disrupt the power structure of masculine domination on a global
scale.
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SOSYAL MEDYA MIiMARISINDE ALGORITMALARIN KiSISELLESTIRILMIS
ANA AKIS OLUSTURMADAKI ROLU UZERINE TARTISMALAR

Sevki ISIKLI", Ulkar GULMAMMADZADA™
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Yayginlasan dijitallesme ve teknolojiklesme, toplumsal yasami ve bireysel davranislart cok
boyutlu olarak veri haline getirilmekte, boylece dijital biiylik veri setleri olusmasini
saglamaktadir. Dijital biliyiik veriler ise hem platformlarin hem de bireysel kullanici
deneyimlerinin zenginlestirilmesinde, makine 6grenmesiyle birlikte kullanilmaktadir. Sosyal
medya platformlari, kullanict etkilesimleri ve tercihleri {zerinden o6zellestirilmis
(kisisellestirilmis) icerikler sunmak icin karmasik algoritmalar kullanir. Algoritmalar, kullanicinin
dikkatini ¢ekecek sekilde 6zel veya kisisellestirilmis icerikler suna ana sayfa akisi, kullanicinin
daha dnceki davranislarini (dijital ayak izlerini) ve demografik verilerini analiz ederek yaparlar.
Algoritmalarin islevinde 6nemli yeri olan ve kullaniciya ait dijital ayak izlerini iceren veriler, filtre
balonlarindan gegirilerek kullanicilara tekrar pazarlanir. Boylece sosyal medya, bireysel
kullanicilar icin bir yanki odasina doniisiir. Algoritma ne kisisel agdaki ne de genel platformdaki
icerikleri tekil kullanicilara tiimiiyle sunar. Baska bir ifadeyle tekil kullanicilara ana akista sunulan
icerikler, kesinlikle kismidir ve tekil kullanicinin ilgi alanina uygunluk filtresinden ge¢mislerdir.
Kullanicilarin profillerinin ana akisinda, kendininkinin benzerleriyle karsilasmasi, kendi sesinin
yankilanarak (eko) kendisine geri gelmesine yol acar. Aslinda kullanic1 ana akista kendisi ile
karsilasir. By, bir tiir “Kendin sdyle, kendin dinle!” ya da “Korler sagirlar birbirini agirlar” durumu
yaratir. Karsi taraftan bir ses geldigini sanan kullanici aslinda sadece kendi sesinin yankisin
duyar, aynadaki gibi kendi goriintiisiinii seyreder. Mesele, sosyal psikolojik acidan ele alindiginda;
siirlandirilmis ana akis nedeniyle kullanicilar dijital yasamlarini, iyice homojenlesmis (tlirdes)
sanal cemaatler icinde siirdiirmeye yoénlendirilirler. Uye sayis1 ve icerik miktar1 artan sanal
cemaatler giiclenip, bazen de radikallesirler; bu ise sosyal medya gruplari arasinda kutuplasmayy,
kimlik ve iktidar miicadelesini tetikler. Ontolojik acidan kullaniciya sunulan filtre edilmis
icerikler, sosyal gercekligin panoramik goriiniimiinii sunma kapasitesinden yoksundur. Tekil
kullanici, bu yilizden dijital hakikati deneyimleyemez; o sadece o0znellestirilmis, se¢ilmis,
sinirlandirilmis, siiflandirilmis bir dijital gercekligi olarak deyimler. Bu ise dijital hakikatin
nesnellik ve genellikten iki kere uzaklasmasi anlamina gelir. Epistemolojik acidan tekil
kullanicilarin diinya goriislerine meydan okuyan, bdylece sorgulamasina ve entelektiiel acidan
genisleme ve derinlesmesine, boylece eger miimkiinse dijital bilgelige imkan veren iceriklerden
mahrum birakmis olur. Bu arastirma, algoritmalar tarafindan kisisellestirilmig ana sayfa akisinin
kullanicilar tizerindeki etkilerini literatiire dayanarak analitik bir yaklasimla siniflandirmaysi,
analiz etmeyi ve tartismayr amacglamaktadir. Arastirma, sosyal medyanin ekonomi-politik
yapisinin anlasilmasi ve igerdigi teorik sorunlarin tanimlanmasi, sosyal medya kullanicilarin
Ozglir iradeli davranislarinin sinirliligi ve sosyal medya etigi agisindan 6nemlidir.
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Anahtar Kelimeler: Sosyal Medya, Algoritma, Yanki Odasi, Filtre Balonu, Sosyal Medya Felsefesi.

DISCUSSIONS ON THE ROLE OF ALGORITHMS IN PERSONALIZED FEED GENERATION IN
SOCIAL MEDIA ARCHITECTURE

Abstract

The widespread digitization and technologicalization have transformed societal life and
individual behaviors into multidimensional data, thereby facilitating the creation of digital big
data sets. Digital big data, in turn, is employed as a part of machine learning to enrich both
platform functionality and individual user experiences. Social media platforms utilize complex
algorithms to offer personalized content based on user interactions and preferences. Algorithms
construct the feed, which presents content that will capture the user's attention, by analyzing the
user's previous behaviors (digital footprints) and demographic data. Data containing the digital
footprints of users, which play a crucial role in the algorithm's function, are repackaged to users
through filter bubbles. Consequently, social media transforms into an echo chamber for individual
users. Neither in personal networks nor on general platforms does the algorithm present content
entirely to individual users. In other words, the content presented in the feed to individual users
is necessarily partial and has passed through the filter of relevance to the individual user's
interests. The presence of similar profiles in the user's feed results in the user encountering
reflections of themselves. In essence, the user confronts themselves in the feed. This situation
creates a kind of "Speak for yourself, listen to yourself!" or "Blind lead the blind" scenario. When
considered from a social-psychological perspective, due to the constrained feed, users are
directed to maintain their digital lives within increasingly homogeneous virtual communities.
Expanding in terms of the number of members and content volume, virtual communities
strengthen and sometimes radicalize, triggering polarization, identity, and power struggles
among social media groups. Ontologically, the filtered content presented to the user lacks the
capacity to offer a panoramic view of social reality. Consequently, the individual user cannot
experience digital reality; they only perceive it as a personalized, selected, restricted, and
classified digital reality. This implies a departure from objectivity and universality in digital
reality. Epistemologically, individual users are deprived of content that challenges their
worldviews, thus hindering questioning, intellectual expansion, and deepening, and potentially
denying digital wisdom. This research aims to classify, analyze, and discuss the effects of
personalized homepage feeds generated by algorithms on users through an analytical approach
based on the literature. The study is significant for understanding the economic-political structure
of social media and defining the theoretical problems it contains, as well as for recognizing the
limitations of users' free-willed behaviors and the ethics of social media.

Keywords: Social Media, Algorithm, Echo Chamber, Filter Bubble, Social Media Philosophy.
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RESPONSIBILITIES OF THE GRAPHIC DESIGNER IN DIGITAL
CAPITALISM

Tolga ERKAN”

Abstract

In the 21st century, digital technology has, beyond anticipation, paved a path for how graphic
designs reach a mass audience. Digital graphic design spreads throughout contemporary society,
delivering advertisement, product identification, brand awareness, entertainment, and
persuasive messages through the medium of smartphones. However, digital capitalism cannot
survive without appealing e-commerce websites, user-friendly mobile applications, trendy
interfaces, salient icons, unique social media posts, online branding, and emotional advertising
produced by designers. The fundamental role of the graphic designer - from salesperson to activist
- remains the same. This study explores how designer relates to digital capitalism in various ways.
Contemporary graphic designers can mostly behave professionally in the name of the financial
success of marketing projects due to market competition, even though they seemingly defend
their convictions, transparency, and ethics. Perhaps, there is no ethical design under capitalism.
For companies selling the same products competing to increase their market share, it is again the
designers who will be able to use various methods to entice consumers in their advertisements.
The politics of design discover the cultural, economic, health, environmentalist, and political
context of the typography, colors, photography, symbols, and information graphics we come
across daily. Designers possess the power to shape visual communication, and with that critical
power comes great responsibility for them. Many designs that appear in society circulate and
encounter consumers of many different cultures and languages. With the guiding feature of ads
comes responsibility; designers must be aware of the meaning and impact of their work on not
only people but also the environment. In this study, the views of the graphic designers and art
directors working in advertising agencies and design studios operating in Portugal will be
obtained through the quantitative research method, and their views on the designer's
responsibilities to society will be sought.

Keywords: Digital Capitalism, Power of Advertisement, Responsibilities of Designers, The Role of
Designers, Consumers.

DIJITAL KAPITALIZMDE GRAFIK TASARIMCININ SORUMLULUKLARI
0z
21. yiizyllda dijital teknoloji, grafik tasarimlarin genis kitlelere ulasmasi konusunda tahmin
edilemeyecek bir yol agmistir. Dijital grafik tasarim, akilli telefonlar araciligiyla reklam, {iriin
tanimlama, marka bilinirligi, eglence ve ikna edici mesajlar sunarak c¢agdas toplumda
yayllmaktadir. Bununla birlikte, dijital kapitalizm, cekici e-ticaret web siteleri, kullanic1 dostu
mobil uygulamalar, modaya uygun arayiizler, goze ¢arpan simgeler, benzersiz sosyal medya

gonderileri, cevrimici markalasma ve tasarimcilar tarafindan iretilen duygusal reklamlar
olmadan hayatta kalamaz. Satis elemanindan eylemciye kadar grafik tasarimcinin temel rolii ayni

*Dog. Dr.,, Uskiidar Universitesi, Iletisim Fakiltesi, Gorsel Iletisim Tasarimi Bolimi,
E-posta: tolga.erkan@uskudar.edu.tr ORCID: 0000 0002 7578 2065

151


mailto:tolga.erkan@uskudar.edu.tr

kalir. Bu calisma, tasarimcinin dijital kapitalizmle cesitli sekillerde nasil iliski kurdugunu
arastirtyor. Cagdas grafik tasarimcilari, inanglarini, seffafliklarini ve etiklerini goriiniiste
savunsalar da, pazar rekabeti nedeniyle pazarlama projelerinin finansal basarisi adina cogunlukla
profesyonelce davranabilmektedirler. Belki de kapitalizmde etik bir tasarim yoktur. Ayni liriinleri
satan ve pazar payini artirmak icin yarisan firmalar icin reklamlarinda tiiketiciyi cezbetmek icin
cesitli yontemler kullanabilecek olan yine tasarimcilardir. Tasarim politikasi, her gin
karsilastigimiz tipografi, renkler, fotograflar, semboller ve bilgi grafiklerinin kiiltiirel, ekonomik,
saglik, cevreci ve politik baglamlarini kesfeder. Tasarimcilar, gorsel iletisimi sekillendirme giiciine
sahiptir ve bu kritik giic, onlara biiylik sorumluluk getirir. Toplumda ortaya ¢ikan bircok tasarim
dolasima girmekte ve birgok farkl kiiltiir ve dilden tiiketici ile karsilasmaktadir. Reklamlarin yol
gosterici 6zelligi ile sorumluluk gelir; tasarimcilar, calismalarinin yalnizca insanlar tizerinde degil
ayni zamanda cevre iizerindeki anlaminin ve etkisinin de farkinda olmalidir. Bu calismada nicel
arastirma yontemiyle Portekiz'de faaliyet gosteren reklam ajanslar1 ve tasarim stiidyolarinda
gorev yapan grafik tasarimci ve sanat yonetmenlerinin goriisleri alinacak ve tasarimcilarin
topluma karsi sorumluluklarina iliskin goériisleri aranacaktir.

Anahtar Kelimeler: Dijital Kapitalizm, Reklamin Giicii, Tasarimcilarin Sorumluluklari,
Tasarimcilarin Roli, Tiketiciler.
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ALGORITMALARIN SOSYOLOJiSi YA DA PLATFORM KAPITALIZMININ
EKONOMI-POLITiGI UZERINE DUSUNMEK

Tolga TELLAN®

0z

Cagimizin temel degeri olan verinin toplanmasi ve analiz edilmesi i¢in ihtiya¢ duyulan temel unsur
algoritmalardir. Algoritmalar 6ziinde belli bir amaca y6nelik olarak gelistirilen, siral1 asamalardan
olusan, belirsizlik barindirmayan sistematik problem yonetimidir. Kavramin somutlasmis hali ise,
kullanici davranislarinin yakin takibini, sonug bilgilerinin biiylik veri yiginlarina déniismesini,
verileri ¢oziimlemek icin istatistik hesaplamalarin ¢oklu bigimlerini bir araya getiren analiz
tekniklerini, perde arkasindaki kiiltiirel siireglerin kii¢iik bir par¢asini yansitan araytizleri ve bir
dizi insan davranisin1 hesaplama streclerini kapsayan sosyolojik baglama isaret etmektedir.
Algoritmalar, bilisim sektorii girisimcileri ve yazilim miihendisleri tarafindan belirlenmis
problemlere kodlar ve yollar gelistirip en uygun sekilde ¢6ziim iiretmelerinin dtesinde, sayisal
teknolojilerin dahil olmasiyla yeniden sekillenen giindelik yasam sosyolojisini de
kusatmaktadirlar. Son yillarda, veri yiginlarini kodlayan, algoritmalarla isleyisini kurgulayan ve
geliskin gozetim teknolojileriyle kontrol eden toplumlarin insan-makine iliskisinde heterojen bir
kiiltiir dogurdugu siklikla ifade edilmeye baslamistir. Bireylerin ve organizasyonlarin pratiklerine
esi benzeri gorilmemis bicimde eklemlenen algoritmalar, ¢alisma yasamini siirdiirme, alisveris
egitim, iletisim, eglenme, arkadaslik, ask ve cinsellik gibi neredeyse tiim sosyallesme siireclerinin
sayisal ortamlara tasinmasini saglamistir. Bu durum, algoritmalarin sosyolojisi bashg altinda,
dijital diinyada nelerin, ne zaman, nasil ve kimlerce tasarlanacagi, gerceklestirilecegi,
gelistirilecegi sorularina yanit arayan bir sosyal bilimler alt disiplininin a¢iga ¢ikmasina neden
olmustur. Algoritmalarin isleyis siralamasi (6ncelik-sonralik-esanlilik), siirelemesi (6l¢iilebilir
zaman dilimlerine ayrilmasi) ve sonlandirmasi (karmasikligi kurallandirip, dlgiip, hedef dizine
doniistirmesi), algoritmalar iireten sirketlerin ¢ikarlarina uygun tasarimlar yapildigini bizlere
gostermektedir. Algoritma gelistiriciler veriye iliskin varsayimlarini ve veri ile ulasmak
istediklerini dolayli ya da dogrudan yontemlerle algoritmalarina yerlestirmektedirler. Bu
baglamda algoritmalarin topluma hakim olan deger yargilarindan bagimsiz olduklarn ifade
edilemeyecektir. Bireylerin yasam pratiklerini géniillii ya da zorunlu formatlarda, bedava sunulan
yazilimlar/algoritmalar aracilifiyla gézetim altina alan ulusasin sirketlerin olaganlastirilmis
kontrol stratejileri (platform kapitalizmi) ise c¢agimiz kiltiiriiniin maddi altyapisini
olusturmaktadir. Platformlar, tireticiyi ve tiiketiciyi teklestiren, deger agiga ¢cikaran etkilesimleri
harekete geciren, acik, katilimci ve hizl etkilesimler i¢in algoritmalar1 kullanan ve yonetisimi
strekli gelistiren ortamlardir. Platform sirketlerinin is modelleri birbirinden oldukea farklilik
gostermekte ve kazang konulari reklamcilik, donanim tiretimi, yazilim gelistirme, cevrimici biiyiik
perakendecilik gibi farkli basliklar1 icermekteyse de esasen hepsi birer veri toplama, isleme ve
satma sirketidir. Biiytlik veri olarak adlandirilan kiitlesel 0-1 y1g1lmasi, yapay zeka algoritmalarini
egitecek, makine 6grenimini kolaylastiracak, tahmin kapasitesini artiracak, boylelikle tiiketici
profili olusturulmasin saglayacak bir dizi dijital sirketin piyasaya egemen olmasini saglamistir.
Bu sirketler, kullanici verilerinin sinirsiz akisi tizerinde kontrol gli¢lerini kullanarak, ‘ag etkilerini’
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ve ‘Olcek ekonomilerini’ genisleterek, piyasaya yeni girenlerin/girmek isteyenlerin aleyhine
ekonomik konumlarinmi saglamlastirarak, pazar -ve dolayisiyla da toplum- iizerinde muazzam
Olciide bir tahakkiim kurmaktadirlar. Bu kapsamda, ¢alismada, algoritmalarin toplumsal gii¢
iliskilerindeki rolii ile algoritmalarin miilkiyetini elinde tutan sirketlerin benimsedigi kontrol
stratejilerinin tartisilmasi amacglanmaktadir. Dijital bir gercekligin, sosyolojik dogasinin ve
ekonomi-politik yapisinin karsilastirmali olarak analiz edilmesinin ve kapsaml bir literatir
taramasi yapilmasinin farkl bakis agilari gelistirilmesine zemin aralayacagi agiktir.

Anahtar Kelimeler: Algoritma, Ekonomi-Politik, Platform Kapitalizmi, Miilkiyet, Kontrol
Stratejileri.

REFLECTING ON THE SOCIOLOGY OF ALGORITHMS OR THE POLITICAL ECONOMY OF
PLATFORM CAPITALISM

Abstract

Algorithms are the basic tools needed to collect and analyze data, which is the main value of today.
They are systematic problem management that is developed for a specific purpose, consists of
sequential stages, and does not contain uncertainty. The embodiment of the concept, on the other
hand, points to a sociological context that includes: (i) close monitoring of user behavior, (ii)
transforming result information into big data, (iii) analysis techniques that combine multiple
forms of statistical calculations to analyze data, (iv) interfaces that reflect a small part of the
cultural processes behind the scenes and (v) the processes of computing a set of human behaviors.
Algorithms encompass the sociology of everyday life, which has been reshaped with the inclusion
of digital technologies, beyond developing codes and ways to solve problems determined by IT
industry entrepreneurs and software engineers in the most appropriate way. In recent years, it
has been frequently stated that societies that code stacks of data, construct what is managed with
the depleted and control them with their developing protective technologies have created a
heterogeneous culture in the human-machine relationship. Algorithms, which have been
incorporated into the practices of individuals and organizations in an unprecedented way, have
enabled the transfer of almost all socialization processes such as working life, shopping,
education, communication, entertainment, friendship, love and sexuality to digital environments.
This situation has led to the emergence of a sub-discipline of social sciences, which seeks answers
to the questions of what, when, how and by whom will be designed, realized and developed in the
digital world, under the title of sociology of algorithms. The sequence (priority-post-concurrent),
duration (dividing it into measurable time periods) and termination (can rule out complexity,
measure it, and convert it to a target index) of the algorithms show us that designs are made in
accordance with the profitability of the companies that produce the algorithms. Algorithm
developers put their assumptions about the data and what they want to achieve with the data into
their algorithms with indirect or direct methods. In this context, it cannot be stated that
algorithms are independent of the value judgments that dominate the society. The usualised
control strategies of transnational companies (referred to as platform capitalism), under
surveillance people's life practices through distributed for free software/algorithms in voluntary
or mandatory formats, constitute the material infrastructure of our contemporary culture.
Platforms are environments that unify the producer and the consumer, activate interactions that
reveal value, use algorithms for open, participatory and fast interactions, and constantly improve
governance. Although the business models of platform companies are quite different from each
other and the earnings topics include different topics such as advertising, hardware production,
software development, online retailing, they are all data collection, processing and selling
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companies. The massive 0-1 agglomeration of big data has enabled a number of digital companies
to dominate the market, which will train artificial intelligence algorithms, facilitate machine
learning, increase predictive capacity, thereby enabling consumer profiling. These companies
completely dominate the market -and society- by (i) exercising their control over the unrestricted
flow of user data, (ii) expanding their ‘network effects’ and ‘economies of scale’, (iii) strengthening
their economic position at the expense of new entrants. In this context, it is aimed to discuss the
role of algorithms in social power relations and the control strategies adopted by companies that
hold the ownership of algorithms. It is clear, that a comparative analysis and conducting a
comprehensive literature review of a digital reality, its sociological nature and its political-
economic structure will pave the way for the development of different perspectives.

Keywords: Algorithm, Political Economy, Platform Capitalism, Ownership, Control Strategies.
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THE POLITICAL ECONOMY OF DIASPORIC SYRIAN NEWMEDIA IN
TURKIYE: AN OVERALL ANALYSIS

Tilay ATAY", Abir NAESEH™

Abstract

This research3 aims to present a general picture within the framework of the diaspora concept
by studying the political economy of the media organisations founded in Turkey by Syrian
refugees who have fled the civil unrest in Syria since 2011. The individuals/institutions that fund
the media also determine its role in society. The economicpolitics (‘ecopolitics’) of the media
focuses on the power relations in the sector in order to understand the production, distribution,
and consumption of resources within the context of mass communication. This study examines
six media outlets which are operated online in Turkey by members of theSyrian diaspora. They
include two television channels (Syria TV, Orient News TV); one newspaper (Enab Baladi); one
radio (Radyo Rozana); one magazine (Kalamoon Magazine) andone YouTube channel (Nedal
Malouf, Freelance/Independent Journalist). The research will discuss the financial and political
reasons behind the establishment of the Syrian diaspora media in Turkey, and how these efforts
are being funded, through the critical lens of media ecopolitics.

Keywords: Diasporic Syrian Media, Context of Tiirkiye, Political Economy
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POST TRUTH DONEMDE DiJiTAL DEZENFORMASYON: 6 SUBAT
DEPREM HABERLERI

Ugur ARSLAN®

0z

Gercek ve yalan arasindaki ¢izginin belirsizlestigi Post Truth Dénem, yeni iletisim teknolojilerinin
gelisimiyle beraber ortaya ¢ikan sosyal medya platformlariyla birlikte derinleserek kitleleri
etkilemeye devam etmektedir. Yalan haberlerin dogru haberlerden alt1 kat daha hizli yayildig
glinlimiiz Post Truth Dénemde, dezenformasyon hizli bir sekilde artmakta, hangi bilginin dogru
hangi bilginin yanlis oldugu konusunda karmasa yasanmaktadir. Dezenformasyon, 6zellikle savas,
afet gibi kaos ortamlarinda daha da artmaktadir. Tiirkiye'de 6 Subat 2023 tarihinde gergeklesen
Kahramanmaras merkezli depremler ile ilgili haberlerde dezenformasyon, sosyal medyanin etkisi
ile doruk noktasina ulasmistir. 10 ili etkileyen iki biiyiik deprem ve sonucunda ortaya cikan kaos,
¢ok fazla yalan haberin dolasima girmesine neden olmustur. Calismada 6 Subat 2023 tarihi
itibariyle sosyal medyada ortaya ¢ikan dezenformasyon icerikli haberler Post Truth kapsaminda
degerlendirilecektir. Calismanin, Post Truth ile ilgili literatiire katki sunmasi hedeflenmektedir.

Anahtar Kelimeler: Post Truth, Sosyal Medya, Deprem, 6 Subat

DIGITAL DISINFORMATION DURING THE POST TRUTH PERIOD: FEBRUARY 6
EARTHQUAKE NEWS

Abstract

The Post Truth Era, in which the line between truth and lie becomes blurred, continues to deepen
and affect the masses with the social media platforms that emerged with the development of new
communication technologies. In today's Post Truth Era, where fake news spreads six times faster
than true news, disinformation is increasing rapidly and there is confusion about which
information is true and which information is false. Disinformation increases especially in chaotic
environments such as war and disaster. Disinformation in the news about the Kahramanmaras-
centered earthquakes that took place in Turkey on February 6, 2023, has reached its peak with
the influence of social media. Two major earthquakes affecting 10 provinces and the resulting
chaos caused a lot of fake news to circulate. In the study, disinformation-containing news that
appeared on social media as of February 6, 2023 will be evaluated within the scope of Post Truth.
The study aims to contribute to the literature on Post Truth.

Keywords: Post Truth, Social Media, Earthquake, 6 February
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NETIZENS AND SOCIAL MEDIA SURVEILLANCE: REVIEWING
PARTICIPATORY SURVEILLANCE AND THE MODERN-DAY
PANOPTICON IN A DIGITAL ERA

Ifeanyichukwu Valerie OGUAFOR®, Raziye NEVZAT™

Abstract

In recent times, social media has become one of life’s most actively implemented means of
controlling people by surveillance, in the sense that we live in a digital era where most people are
sorely dependent on gratification derived from the use of social media. Because of this, controlling
people has become better and faster thereby aiding and fueling the surveillance culture around
social media platforms around the world. While many internet citizens born in the digital era
make up the highest number of social media users, their idea of social media surveillance can be
likened to Bentham'’s panopticon. Using a qualitative method, this study utilizes semi-structured
interviews with 40 young adults between the ages of 18-30, as a primary source of data collection
as studies and statistics display that young adults form a greater percentage of social media users
today. Data is analyzed thematically to give a more detailed understanding of netizen's role in
social media surveillance, how they participate in it to keep the surveillance culture going, and the
place of the panopticon in a digital era. Findings from this study suggest that, because of how
invested netizens are in social media the issue of surveillance and privacy violation becomes the
least of their problems, instead missing out on the gratification derived from the usage of social
media is more worrisome to them thereby participating in surveillance culture voluntarily and
involuntarily. Results also show that netizens see themselves as prisoners to the system of
surveillance with no way out except they do not want to be a part of the digital world which they
describe as “impossible” Lastly, the panopticon in a digital era is constantly fueled by netizens
willingness to participate in social media surveillance culture against all odds.

Keywords: Digital Media, Panopticon, Surveillance, Social Media, Netizens.
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ANTROPOSEN CAGDA MARKALARIN KENDINI TEMIZE CEKMESI: YESIL
PAZARLAMA M, YESIL AKLAMA MI?

Zohre AKYOL"

0z

Kapitalizmle birlikte etkileri daha cok hissedilen ve diinyada yeni bir yikim ¢aginin baslangici olan
antroposen ¢agda oOzellikle ¢evre noktasinda pek ¢ok olumsuzluk gozlenmektedir. Kiiresel
1sinmanin etkilerinin daha keskin bir sekilde hissedildigi giiniimiizde insan eliyle gerceklestirilen
cevresel yikimi deneyimlemek daha da olasi bir hale gelmektedir. Bu noktada bireyler cevre ve
cevreyi ilgilendiren konulara daha dikkatli yaklasmakta ve tiikettigi ya da takip ettigi marka ve
sirketlerden de bu konularla ilgili daha yogun ve siirdiiriilebilir ¢alismalar beklemektedir.
Cevresel bir sirket politikasi olarak ortaya cikan yesil pazarlama anlayisinin markalar tarafindan
da benimsenmesi ve ylriitiilen iletisim ¢alismalarinda bu anlayisa yonelik paylasimlar yapmalar
tliketicilerin beklentileri arasindadir. Giiniimiiz tiiketicisinin arastiran, sorgulayan, markalara
ulasma noktasinda ¢aba gosteren ve markalardan cevap bekleyen bir yapiya biiriinmiis olmasi da
markalarin bu noktada tiiketici istek ve taleplerini daha dikkatli degerlendirmelerini zorunlu
kilmaktadir. Calisma kapsaminda kapitalizmle birlikte gittikce biiytlik bir sorun haline gelen ¢evre
konusuna markalarin ne tir c¢alismalarla ¢ozim bulmaya c¢alhistiklarini ortaya koymak
amagclanmaktadir. Bu ama¢ dogrultusunda antroposen c¢agin getirdiklerini aza indirgeme
noktasinda kullanilan yesil pazarlama cercevesinde segilen markalarin yapmis olduklar
calismalar 6rnek olay analizi yontemiyle incelenecektir. Calismada secilen markalarin yesil
pazarlamanin getirdigi donilisimleri marka mesajlarina nasil yansittiklar1 ve insanlarin bu
duruma ne tir tepkiler verdigini gosterme adina yapilan calismalar, iletisim mesajlar ve
yansimalar1 degerlendirilmektedir. Boylelikle markalarin yesil pazarlamay1 bir sirket politikasi
olarak mi benimseyip kullandiklar1 yoksa sadece toplumda hos goriilme adina yesil aklama
politikasi olarak mi1 gérdiikleri aciklanmaktadir.

Anahtar Kelimeler: Antroposen Cag, Yesil Pazarlama, Marka, Yesil Aklama

BRANDS CLEANING THEIR SELF IN THE ANTHROPOCENE ERA: GREEN MARKETING OR
GREENWASHING?

Abstract

In the Anthropocene era, the effects of which are felt more with capitalism and which is the
beginning of a new age of destruction in the world, many negativities are observed, especially at
the environmental point. Today, when the effects of global warming are felt more sharply, it
becomes even more likely to experience environmental destruction by man. At this point,
individuals approach the environment and environmental issues more carefully and expect more
intensive and sustainable studies on these issues from the brands and companies they consume
or follow. It is among the expectations of consumers that the green marketing approach, which
emerged as an environmental company policy, is also adopted by the brands and that they share
this understanding in the communication studies carried out. The fact that today's consumers
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have a structure that researches, questions, strives to reach brands and expects answers from
brands, necessitates brands to evaluate consumer requests and demands more carefully at this
point. In the scope of study, it is aimed to reveal what kind of work brands try to find a solution to
the environmental issue, which has become an increasingly big problem with capitalism. For this
purpose, the studies of the selected brands within the framework of green marketing, which is
used at the point of minimizing the anthropocene age, will be examined with the case study
analysis method. In the study, the studies, communication messages and reflections are evaluated
in order to show how the selected brands reflect the transformations brought by green marketing
to the brand messages and how people react to this situation. Thus, it is explained whether the
brands adopt and use green marketing as a company policy or whether they see it as a
greenwashing policy just for the sake of being tolerated in the society.

Keywords: Anthropocene Age, Green Marketing, Brand, Greenwashing
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YENI MEDYANIN GUNDEM BELIRLEME ROLU UZERINDEKI
EKONOMI-POLITIK ETKILER

Zuhal SONMEZER®

0z

Modern yasamda iletisim iliskilerinin koklii sekilde degismesine sebep olan dijitallesme, diisiince
streclerinde gelinen asama itibariyle de bir déoniim noktasi olarak goriilmektedir. Geleneksel
imkanlarla saglanan iletisim cercevesinde ele alindiginda dahi tiirlii teknikler ile konuslanan
medya yapisi internet teknolojileri ile revize edilen medya teknikleri ile daha iist bir seviyede
izlenmektedir. Kapitalist miidahalelere ickin bir dijital sermayenin varlig1 ise iiretilen medya
iceriklerinin yapisinin sorgulanmasini zorunlu hale getirmistir. Medya, iceriklerde uygulanan
medya teknikleri ile glindemde olmasi gereken olay ve olgular1 gérmezden gelirken yeni bir
glindem olusturmak suretiyle kitleleri daha da edilgen bir hale getirmeye calismaktadir. Bu da
basta siyaset olmak lizere ekonomi ve ideolojik gruplarin yararina bir cergeve cizmektedir. Medya
yoluyla edinilen bilgilerin yine medya yoluyla yanlislanmasi1 miimkiin olurken, realitede hi¢cbir
sekilde varligi olmayan olay ve olgularla yalan haber iretilmeye calisiimaktadir. Glindem
belirleme rolii medyanin kamu diisiincesini yénlendirme ve yonetme tekniklerinden elbette ki
sadece bir tanesidir. Ancak dijital imkanlarla birlikte giindem daha ¢abuk degisebilmekte, algilar
daha kolay bir sekilde yonetilebilmektedir. Calismanin amaci ekonomi politik baglamda medyanin
dijital imkanlarla degisen dogasini ve buradan hareketle giindem belirleme roliinii aciklamaya
yoneliktir. Bu anlamda medyanin ekonomik ve politik taraflarla iliskisi 6nemsenmektedir.
Calismada ilk olarak medyanin degisen yapisi holdinglesme déneminden itibaren ele alinarak
konvansiyonel zaman ve dijitallesme ile birlikte medyanin degisim ve dontisiimleri anlatilacaktir.
Calismanin medya iletilerinin olusumundaki ekonomik siire¢ ve politik etkiler anlaminda
literatiire katki sunmasi hedeflenmektedir. Calismada kaynak tarama yontemi kullanilmistir. Bu
anlamda uzman ve akademisyenlerin makale ve kitaplarina basvurulmustur.

Anahtar Kelimeler: Yeni Medya, Ekonomi-Politik, Glindem Belirleme, Medya Holdinglesmesi
ON THE AGENDA-SETTING ROLE OF THE NEW MEDIA ECONOMY-POLITICAL IMPACTS
Abstract

Digitalization, which causes a radical change in communication relations in modern life, is seen as
a turning point in thought processes. Even when considered within the framework of
communication provided by traditional means, the media structure deployed with various
techniques is monitored at a higher level with media techniques revised with internet
technologies. The existence of a digital capital inherent in capitalist interventions has made it
necessary to question the structure of the produced media contents. While the media ignores the
media techniques applied in the content and the events and phenomena that should be on the
agenda, they try to make the masses even more passive by creating a new agenda. This draws a
framework for the benefit of economic and ideological groups, especially politics. While it is
possible for the information obtained through the media to be falsified by the media, fake news is
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tried to be produced with events and facts that have no existence in reality. The agenda-setting
role is, of course, only one of the media's techniques of directing and managing public opinion.
However, with digital opportunities, the agenda can change more quickly and perceptions can be
managed more easily. The aim of the study is to explain the changing nature of the media with
digital opportunities and its role in agenda setting in the political economy context. In this sense,
the relationship of the media with the economic and political parties is considered important. In
the study, firstly, the changing structure of the media will be discussed from the conglomerate
period, and the changes and transformations of the media together with conventional time and
digitalization will be explained. It is aimed that the study will contribute to the literature in terms
of the economic process and political effects in the formation of media messages. Source scanning
method was used in the study. In this sense, articles and books of experts and academicians were
consulted.

Keywords: New Media, Economy-Politics, Agenda Setting, Media Conglomeration
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