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ONSOZ

Son iki yildir yasadigimiz Covid-19 salginindan toplumun tiim kesimleri énemli oranda etkilendi
ve egitimden sagliga, ulasimdan giindelik iliskilere kadar bircok alanda yeni yasam pratikleri
gelistirmek durumunda kaldi. Salginda karsimiza ¢cikan 6nemli bir gergek ise 6nceden de var olan
dijital esitsizligin hizla yiikselmesi oldu. Bu nedenle V. konferansimizin ana temasini salginin gozle
gorulir kildigr dijital esitsizlik olusturmaktadir.

Dijital esitsizlik bir taraftan dijital imkénlara erisimde yasanan esitsizlik baglaminda
tartisilmaktadir. Son 20 yildir biiyiik bir toplumsal déniisiimiin icinden geciyoruz. Sosyal medya,
yapay zeka, blokzincir, sanal gerceklik, 5G vb. Bu teknolojilere ulasabilenler ve ulasamayanlar
arasinda derin bir dijital esitsizlik ortaya c¢ikiyor. Az sayida insan yapay zekadan, sanal
asistanlardan, blokzincirinden, 5G’den yararlanirken ve ekonomik-sosyal-kiiltiirel perspektifini bu
hizmetler tizerinden planlarken genis bir kitle bu olanaklarin yalnizca izleyicisi/tliketicisi olarak
kalmaktadir.

Dijital esitsizlik bir diger taraftan ise toplumda halihazirda var olan mevcut esitsizlikleri
pekistiren etkisi itibariyla ele alinmaktadir. Sinifsal, cinsiyet, bolgesel, yas gruplari agidan var olan
esitsizlikleri arttiran ve derinlestiren bir etkiye sahip olan dijital esitsizlik, gerek yeni iletisim
araclarina sahiplik konusunda, gerekse de s6z konusu araglar1 etkin kullanma becerilerinin
gelistirilmesi icin gerekli egitime erisimde adaletsiz bir durum yaratmaktadir. Dijital mecralarda
goriniir olamayan toplumsal kesimlerin sesleri de duyulmaz olmaya devam etmektedir. Ozellikle
egitimde firsat esitsizligi, egitimin yogun bir bicimde dijital araglarda gergeklestigi icinde
bulundugumuz bu dénemde son derece belirginlesiyor.

Sadece teknolojiye erisim degil, nasil kullandigimiz, teknolojiyi kullanirken karsilastigimiz
sorunlarla nasil bas ettigimiz de en az erisim kadar 6nemli bir konudur. Bu konferansta herkesin
bilim ve teknoloji alanindaki gelismelerden yararlanabilmesi ve ayni firsatlara sahip olabilmesi icin
hangi adimlarin atilmasi gerektigine iliskin bir tartisma saglamak amacindayiz. A¢ik Bilim anlayisi
cercevesinde diizenledigimiz konferansimiz; dijital esitsizliklerin tartisildigi, bu esitsizliklerin
kaynaklarinin ve sonuglarinin irdelendigi, ayn1 zamanda da ¢6ziim 6nerilerinin ortaya ¢iktig1 bir
alan agmay1 hedeflemektedir.

5. Uluslararasi Yeni Medya Konferansi Organizasyon Komitesi



PREFACE

All segments of the society have been significantly affected by the Covid-19 epidemic that we have
been experiencing for the last two years and had to develop new life practices in many areas from
education to health, from transportation to daily relations. An important fact that emerged in the
epidemic was the rapid rise of digital inequality that existed before. For this reason, the main
theme of our 5th conference is digital inequality, which the epidemic made more visible.

Digital inequality, on the one hand, is discussed in the context of inequality in access to digital
opportunities. We have been going through an extensive social transformation for the last 20
years. A deep digital inequality emerges between those who can and those who can not access
technologies such as social media, artificial intelligence, blockchain, virtual reality, 5G, etc. While
few people benefit from artificial intelligence, virtual assistants, blockchain, 5G and plan their
economic-social-cultural perspective through these services, a large audience remains only the
audience/consumer of these possibilities.

On the other hand, digital inequality is discussed in terms of its effect that reinforces the existing
inequalities in society. Digital inequality, which has the effect of increasing and deepening the
existing inequalities in terms of class, gender, regional, and age groups, creates an unfair situation
in accessing the education necessary for both owning new communication tools and developing
the skills to use these tools effectively. The voices of social segments that cannot be seen in digital
media continue to be inaudible. Especially, inequality of opportunity in education becomes very
evident in this period where education takes place intensively in digital tools.

Not only access to technology but also how we use technology and how we deal with the problems
we encounter while using it is just as important as access. At this conference, we aim to provide a
discussion on what steps should be taken so that everyone can benefit from advances in science
and technology and have the same opportunities. Our conference, organized within the framework
of Open Science conception, aims to open a space where digital inequalities are discussed, the
sources and consequences of these inequalities are examined, and solutions are also offered.

5th International New Media Conference Organizing Committee
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KULLANICILARIN SOSYAL MEDYA KAPITALIZMINE DONUK
FARKINDALIKLARI UZERINE AMPIiRiK BiR ARASTIRMA

Abuzer YESIL*

0z

2. Dlinya Savasi’'ndan sonra ulasim ve iletisim teknolojilerinde yasanan gelismelerle birlikte
kapitalizm diinya cografyasinin biiyiik bir kismina yerlesmistir. Uretim bicimlerindeki
doniisimler, batidaki refah toplumu yatirimlar1 ve teknolojideki hizli gelismeler zamanla
sermayenin iktidar ve kazan¢ formlarinda énemli degisimler meydana getirmistir. Bilgi ve iletisim
teknolojilerindeki gelismeler “enformasyon toplumu” olgusu etrafinda yeni bir siireci ortaya
cikarmistir. Internetin siirece dahil edilmesiyle artik somut metanin dtesinde soyut iiriin ve
hizmetler piyasaya striilmiis ve kiiresellesen sirketler tarafindan diinya 6lceginde dolasima
sokulmustur. Kapitalizm hegemonik karakterini diinyaya kabul ettirmis ve yeni iktidar
teknikleriyle sinirlar1 asan bir tahakkiim alani kazanmistir. Bunu bagarabilmesinde en etkili
faktorlerden biri ise iktidarinin yeni formudur. Foucault'nun karsidakinin kontroliine dayanan
biyopolitikasi yerini bireylerin rizasini alan, 6zgiirliikk yanilsamasi iireten ve goniilli katilima
firsat veren bir iktidar formuna birakmistir. Bu form biiytlik oranda bilgi ve iletisim teknolojileriyle
insa edilmektedir ancak bireyi goniilli olarak siirece dahil ettiginden fark edilmesi zor bir iktidar
bicimi olarak tezahiir etmektedir. Yeni medya ortamlari bireylerin aktif katilimina imkan
saglamakta, bir haz ve hiz zemini olusturmaktadir. Birey bilgiye hizlica ulasmakta, diinyanin
bir¢ok yerine sosyal aglarla baglanabilmektedir. Tam bu noktada sosyal medyanin sahiplik yapisi
kapitalist sermayenin mantig1 ¢cercevesinde 6nem kazanmaktadir. Bugiin diinyanin en zenginleri
arasinda sosyal medya sahipleri bulunmaktadir ve sosyal medya platformlar kiiresel markalar
haline gelmistir. Bu calismada sosyal medya kullanicilarinin bir kapitalist alan olarak sosyal
medyaya doniik farkindaliklar1 arastirilmaktadir. Bireylerin sosyal medyanin sahiplik yapisi
hakkinda ne bildikleri/diisiindiikleri ve bunu kendileriyle nasil iligkilendirdikleri ortaya
¢ikarilmaya calisilacaktir. Calismada nicel arastirma yontemlerinden anket teknigi kullanilacaktir
ve veriler SPSS programiyla analiz edilecektir. Kuramsal olarak kapitalizm ve sosyal medya
literatiirii ile sinirlandirilan g¢alismanin uygulamasi en az ii¢ sosyal medya mecrasini aktif
kullananlar tizerinde yapilacaktir. Literatiirde kapitalizm sosyal medya kullanicilar iliskisinin
kullanici algilamalari baglaminda yeterince degerlendirilmemis olmasi ¢galismanin 6nemini ortaya
koymaktadir.

Anahtar Kelimeler: Kapitalizm, Sosyal Medya, iktidar, Bilgi
An EMPIRICAL RESEARCH on USERS’ AWARENESS of SOCIAL MEDIA CAPITALISM

Abstract

After the 2nd World War, with the developments in transportation and communication
technologies, capitalism settled in a large part of the world geography. Transformations in the

* Ogr. Gor., Malatya Turgut Ozal Universitesi, E-posta: Abuzer.yesil@ozal.edu.tr ORCID: 0000-0001-6163-
3432
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forms of production, investments in the welfare society in the west and rapid developments in
technology have brought about significant changes in the forms of power and earnings of capital
over time. Developments in information and communication technologies have revealed a new
process around the phenomenon of “information society”. With the inclusion of the internet in the
process, intangible products and services beyond tangible goods have been launched and
circulated worldwide by globalizing companies. Capitalism has made its hegemonic character
accepted by the world and gained an area of domination that transcends borders with new power
techniques. One of the most effective factors in achieving this is the new form of his power.
Foucault’s biopolitics, which is based on the control of the other, has left its place to a form of
power that takes the consent of individuals, produces the illusion of freedom and allows voluntary
participation. This form is largely built with information and communication technologies, but it
manifests as a form of power that is difficult to notice because it voluntarily includes the individual
in the process. New media environments allow the active participation of individuals and create a
ground of pleasure and speed. Individuals can access information quickly and can connect to many
parts of the world through social networks. At this point, the ownership structure of social media
gains importance within the framework of the logic of capitalist capital. Today, social media
owners are among the richest in the world, and social media platforms have become global
brands. In this study, the awareness of social media users towards social media as a capitalist field
is investigated. It will be tried to reveal what individuals know/think about the ownership
structure of social media and how they relate it to themselves. Questionnaire technique, one of
the quantitative research methods, will be used in the study and the data will be analyzed with
the SPSS program. The application of the study, which is theoretically limited to capitalism and
social media literature, will be made on those who actively use at least three social media
channels. The fact that the relationship between capitalism and social media users has not been
adequately evaluated in the context of user perceptions in the literature reveals the importance
of the study.

Keywords: Capitalism, Social Media, Power, Information



TEKNOLOJININ RASYONALITESI: BILGI ile GUC OZDESLiGINDE
TOPLUMU TASARLAMAK

Ali KARAKAYA*

0z

Modern diinya, bilim ve teknik arasinda kurulan siki bir teorik ve pratik bag ile karakterizedir. Bu
bag: ifade edebilecek olan en 6nemli argiiman ise filozof Francis Baconin {inlii ‘Bilgi, giictiir’
argimanidir. Bacon, ideal bir toplum tasarisinin epistemolojik ardalanina yerlestirdigi bu
arglimanla, insanin bilgi aracilifiyla iiretebilecegi yeni teknolojiler ile iiretim, refah, 6zgiirliik ve
mutluluk temelli bir toplum insa edebilecekleri fikrine uzanir. Burada teknoloji ve teknolojik
gelisim, ideal topluma ilerlemeyi saglayacak yol gostericidir. Ciinkii teknoloji, teorik bilgi ile pratik
liretim ve gelismenin birlikteliginde insanin ilerlemesinin somut goriiniimii olarak tanimlanir. Bir
diger ifadeyle teorik bilgi ile pratik glic 6zdesligi, bilim ile teknik 6zdesligi olarak teknolojide
somutlasirken, insani yasam ve toplumun ideal seviye ve diizeninde somutlasmasi da teknolojinin
bu temelde devreye sokulmasina endekslenir. Sonug olarak modern diinya, iste bu epistemolojik
ve politik saiklerle donanmis diisiince ve pratiklerin biitiintidiir. Ki bugiin dijital toplum, bilgi
toplumu, endistriyel toplum, enformasyon toplumu, teknoloji toplumu  gibi
kavramsallastirmalarin ve teknoloji-toplum iliskisinde insani yasam diinyasini diistinmenin
nedeni de bu arka plandir. Bu ¢alismada s6z konusu arka planin giinlimiiziin sosyoloji, iletisim,
politika, bilim, ve teknoloji calismalarinda hala gii¢lii bigimde etkin oldugu kabulii s6z konusudur.
Buglinilin toplumsal sorun ve tartismalarina yon veren igeriklerin de bu arka planin ideal ve
saiklerince sekillenmeye devam ettigi diisiiniilmektedir. Bu nedenle ¢alisma, bilgi-gii¢ 6zdesligini
modern teknolojinin rasyonalitesi olarak ele almayi, bu sayede teknoloji-toplum iliskisine dair
teknolojik determinist, sosyal insaci ve elestirel gibi farkli yaklasimlarin bu rasyonaliteyi nasil
kavradiklarini agimlamay1 ve dijitallesmenin geldigi seviyede teknolojinin ve toplumsalin
dinamiklerini tartismada farkli calisma alanlarinda yeni yollar acabilecek verimli bir baglama
isaret etmeyi amaglamaktadir.

Anahtar Kelimeler: Bilgi, Gii¢, Teknoloji, Toplum

RATIONALITY of TECHNOLOGY: DESIGNING SOCIETY in the IDENTITY of KNOWLEDGE and
POWER

Abstract

The modern world is characterized by a tight theoretical and practical bond established between
science and technique. The most important argument that can express this bond is the famous'
Knowledge is power ‘argument of the philosopher Francis Bacon. With this argument placed in
the epistemological background of an ideal society design, Bacon extends to the idea that people
can build a society based on production, welfare, freedom and happiness with new technologies
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that they can produce through knowledge. Here, technology and technological development are
the guide that will enable progress to the ideal society. Because technology is defined as the
concrete view of human progress in the combination of theoretical knowledge and practical
production and development. In other words, while theoretical knowledge and practical power
identity are embodied in technology as technical identity with science, the embodiment of human
life and society at the ideal level and order is indexed to the introduction of technology on this
basis. As a result, the modern world is the whole of these thoughts and practices equipped with
epistemological and political motives. Today, the reason for conceptualization such as digital
society, information society, industrial society, information society, technology society and
thinking about the world of human life in the technology-society relationship is this background.
In this study, it is accepted that the background in question is still strongly effective in today's
sociology, communication, politics, science, and technology studies. It is thought that the contents
that shape today's social problems and debates continue to be shaped by the ideal and motivations
of this background. For this reason, the study aims to consider information-power identity as the
rationality of modern technology, thus explaining how different approaches such as technological
determinist, social constructive and critical approaches to the technology-society relationship
comprehend this rationality, and to point out an efficient context that can open new ways in
different fields of study in discussing the dynamics of technology and society at the level of
digitalization.

Keywords: Knowledge, Power, Technology, Society



YENi MEDYA OKURYAZARLIGI DUZEYLERININ DEMOGRAFIK BILGIiLER
ACISINDAN INCELENMESI

Aytac GOGUS", Semra GECKIN ONAT*, Siimeyye YUCEL**

0z

Giinimiizde bilgi ve iletisim alanindaki teknolojik gelismeler ile medyada da degisiklikler ortaya
cikmistir. Medyadaki teknolojik ilerlemelere paralel olarak bireylerin medyay: kullanim sekilleri
ve medya okuryazarliklari da degismistir. Medya okuryazarliinin énemi, yalnizca medya
tiiketimine maruz kalma oraniyla dogrulanmamaktadir. Bilginin, demokrasinin, kiiltiirel katilimin
ve aktif yurttashgin gelisimindeki hayati rolii de onun énemini hakli ¢ikarmaktadir. Yeni medya
araclarini kullanan bireylerin hem 6grenen hem de 6greten, hem tiiketen hem de iireten bireyler
olduklar diisiiniildiiglinde, ait olduklar1 kiiltiirden beslendikleri ve kiiltiirii de yeniden insa
edebilecekleri diigiiniilebilir. Ozellikle tilkemizde okullarda medya okuryazarlig: dersleri verildigi
g6z 6niinde bulunduruldugunda yeni medya okuryazarliginin bilesenlerine iliskin farkindalikve
o6grenme faaliyetlerinin ¢esitlendirilmesine yonelik calismalara ihtiya¢ duyulmasi s6z konusudur.
Bu baglamda bu ¢alismanin amaci; Tirkiye'de yasayan 18 yasi Uzerindeki yetiskinlerin yeni
medyaokuryazarligl tizerine genel yaklasimlari ortaya koymak, ayni zamanda egitim, gelir, yas ve
cinsiyet gibi demografik degiskenler acisindan da var olan durumu incelemek ve bu konferans
calismasinda on bulgular1 paylagsmaktir. Calisma nicel yontemlerden betimsel tarama
modelindedir ve evrenini Tiirkiye’deki 18 yasinin tizerinde Tiirkce okuma- yazma yeterligi olan
yetiskinler olusturmaktadir. Calisma grubu belirlenirken ¢ok asamali 6rnekleme yontemi
kullanilmistir. ilk olarak tabakali érnekleme yéntemi kullamlarak Tiirkiye’deki yedi bolge ve
Kibris tabaka olarak belirlenmistir. Daha sonra her tabakaya ait sehirler kiime olarak kabul edilmis
ve her tabakadan tesadiifi kiime ornekleme yontemi ile uygulama yapilacak sehirler
belirlenmistir. Veriler arastirmacilar tarafindan hazirlanan Demografik Form ve Yeni Medya
Okuryazarlik Olgegi ile cevrimici ve yiiz yiize toplanmistir. Verilerin analizinde SPSS programi
kullanilmaktadir. On bulgularda katiimcilarin Yeni Medya Okuryazarlik diizeylerinin cinsiyet,
yas, egitim ve gelir diizeyi, is cesitleri ve yasanilan yer degiskenlerine gore anlamh farklihk
olusturacagi beklenmektedir. Elde edilen sonuglar alan yazin 1s1g81nda tartisilacak ve 6nerilerde
bulunulacaktir.

Anahtar Kelimeler: Dijital Medya, Yeni Medya, Yeni Medya Okuryazarligi
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EXAMINATION of NEW MEDIA LITERACY LEVELS in TERMS of DEMOGRAPHIC
INFORMATION

Abstract

Today, with the technological developments in the field of information and communication,
changes have also emerged in the media. In parallel with the technological advances in the media,
the way individuals use the media and their media literacy have also changed. The importance of
media literacy is not justified by exposure to media consumption. Its vital role in the development
of knowledge, democracy, cultural participation and active citizenship also justifies its
importance. Considering that individuals who use new media tools are both learning and teaching,
both consuming and producing, it can be thought that they are fed from the culture they belong to
and can rebuild the culture. Considering that media literacy courses are given in schools in our
country, there is a need for studies to diversify awareness and learning activities related to the
components of new media literacy. In this context, the aim of this study is; The aim is to reveal
general approaches on new media literacy of adults over the age of 18 living in Turkey, to examine
the current situation in terms of demographic variables such as education, income, age and
gender, and to share the preliminary findings in this conference study. The study is in the
descriptive survey model, one of the quantitative methods, and its population consists of adults
over the age of 18 with Turkish literacy proficiency in Turkey. The multi-stage sampling method
was used while determining the study group. Firstly, using stratified sampling method, seven
regions in Turkey and Cyprus were determined as strata. Then, the cities belonging to each
stratum were accepted as clusters and the cities to be applied were determined from each stratum
by random cluster sampling method. Data were collected online and face-to-face with the
Demographic Form and New Media Literacy Scale prepared by the researchers. SPSS program is
used in the analysis of the data. In the preliminary findings, it is expected that the New Media
Literacy levels of the participants will make a significant difference according to the variables of
gender, age, education and income level, job types and place of residence. The results will be
discussed in the light of the literature and suggestions will be made.

Keywords: Digital Media, New Media, New Media Literacy



PANDEMI SURECINDE SOSYAL MEDYA ve UTANC-SONRASI DONEM

Bahar Muratoglu PEHLIVAN®, Giil Esra ATALAY**

0z

Medya, siyaset, toplumsal politikalar gibi pek ¢ok alanda objektif gergeklerin bir 6éneminin
kalmadigi, duygulara ve Kkisisel inanglara hitabin gerceklerin 6niine gectigi hakikat-sonrasi
donem, 6zellikle yeni medya ve sosyal aglar lizerinde yayilan yaniltici, sahte ve manipiilatif
iceriklerle olduk¢a giiclii hale gelmistir. Hemen ardindan ortaya cikan mizah-sonrast donem
kavrami, gerek gercekte olanin absiirtliigiiniin mizahi gereksiz kilmasi, gerekse de popiilist sag
politikalar altinda mizah yapmanin imkansizlasmasi ekseninden tartisilmaya baslanmistir. Ruth
Wodak’'in 2019’da yayimlanan “Entering the'post-shame era': the rise of illiberal democracy,
populism and neo-authoritarianism in Europe” isimli makalesi ise, artik bir utan¢-sonrasi déneme
girdigimize ve yalan, karalama, asagilama, inkar, su¢glanmadan kacinma gibi durumlarin iletisim
diinyasinda baskin hale geldigine isaret etmistir. Kullanici tiretimi icerige dayal ve etkilesimli
sosyal medya mecralarinda giderek yayginlasan iptal kiiltiirii bireyleri bir sosyal lingin kurbani
haline getirebilmektedir. Iptal kiiltiiriiniin her giin gercekten suglu olup olmadigina bakmadan
kendisine yeni kurbanlar bulmasi zamanla sosyal medya sosyal lingine karsi bir duyarsizlasma
yaratmistir. Bu duyarsizlasma sosyal medyada bilerek yanlis, manipiilatif ve/ veya bilim dis1
icerikler paylasan bireylerin c¢ekincesiz sekilde faaliyetlerini siirdiirmelerine de imkan
yaratmaktadir. Utang sonrasi olarak tanimlanan bu durum sosyal medyada kullanicilar1 yanlisa
stiriikleyen iceriklerin artmasina neden olmaktadir. Bu ¢alisma; yeni medya tizerindeki utanc-
sonras1 doneme ait 6rnekleri, pandemi siirecinde yanlis / manipiilatif bilgi yayan ve halk sagligim
tehlikeye atma potansiyeli olan hesaplar iizerinden incelemek amaciyla tasarlanmistir. So6z
konusu hesaplarin, yayilan bilgilerin hatali oldugunun ortaya ¢ikmasinin ardindan devam eden
paylasimlarinin iceriginin, utang-sonrasi donemin o6zellikleriyle ne derecede ortiistiigii ve utanc-
sonrast donemin Ozelliklerinin bilim ve saglik iletisimini ne derecede etkiledigi de calisma
kapsamindadir.

Anahtar Kelimeler: Utan¢-Sonrasi Dénem, Pandemi, Saglik Iletisimi, Hakikat-Sonras1 Dénem

POST-SHAME ERA and SOCIAL MEDIA in the MIDST of a PANDEMIC
Abstract

The post-truth era, in which objective truths no longer matter and appeal to emotions and
personal beliefs precede the facts in many areas such as media, politics, and social policies, has
become quite powerful; especially with the misleading, fake and manipulative content spread on
new media and social networks. The concept of the post-humor era, which emerged right after,
started to be discussed in terms of both the absurdity of the reality making humor unnecessary

* Dog. Dr., Uskiidar Universitesi, iletisim Fakiiltesi, Cizgi Film ve Animasyon Béliimii, Insan Odakl iletisim
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and the impossibility of making humor under populist right-wing policies. On the other hand, Ruth
Wodak's 2019 article titled “Entering the 'post-shame era": the rise of illiberal democracy,
populism and neo-authoritarianism in Europe” states that we have now entered a post-shame era
and that lies, defamation, humiliation, denial and blame-avoidance have become dominant in the
world of communication. The cancel culture, which is becoming more and more widespread in
user-generated, content-based and interactive social media channels, can make individuals
victims of social lynching. The fact that the cancel culture finds new victims every day, regardless
of whether they are really guilty or not, has over time created a desensitization to social media
lynching. This desensitization also creates the opportunity for individuals who knowingly share
false, manipulative and/or unscientific content on social media to continue their activities without
reservation. This situation, which is defined as post-shame, causes an increase in content that
misleads users on social media. This paper is designed to examine post-shame examples on new
media through accounts that spread false/manipulative information and have the potential of
endangring public health during the pandemic. To what extent the content of these posts, that are
continued to be shared by these accounts even after the information was found to be inaccurate,
overlaps with the characteristics of the post-shame era and to what extent the characteristics of
the post-shame era affect science and health communication are also discussed in the study.

Keywords: Post-Shame Era, Pandemic, Health Communication, Post-Truth Era



SANATIN DIiJiTAL CAGINDA EMEK ve OZGUNLUGUN YENi
TANIMLARINA DOGRU

Batu BOZOGLU*, Eda CEKIL KONRAT**

0z

Stuart Jeffrey 2015 yilinda artik dijital eserlerin de auratic yani biriciklige sahip olma olasiliginin
kabul edilmesine dair bir ¢agr1 yapar. Buradan c¢ikisla goriilmektedir ki, Walter Benjamin'in
“Mekanik Yeniden Uretim Caginda Sanat Eseri” makalesinde ele aldig1 “biriciklik” krizi giiniimiiz
dijital caginda da gecerliligini korumaktadir. Fakat makalede umut edilen demokratiklesmenin
tersine eser biricikliginin hala ciddi bir tartisma konusu oldugu séylenebilir. 1983 yilinda Sidney
Tillim’'in gozlemledigi gibi miizayedelerde, miizelerde ve galerilerdeki orjinale olan arayis ve
0zlem devam etmektedir. Glinlimiizde ise Masha McConaghy sanat piyasasinin, blockchain
sistemler tlzerinden dijital sanat eserlerine biriciklik ve goriinirligii tekrar tahsis etmeye
calistigim1 vurgulamaktadir. Bu tartismalar icinde dijital sanat eserinin biricikliginin, sanatci
emeginin niteligi ve goriiniirliigl tizerinden insa edildigi s6ylenebilir. Bunun yaninda Bolter'in da
ifade ettigi gibi cagdas sanatgilar biricikligin tahsisi ile ugrasmaktansa, dijital cagin yarattig
belirsizligi 6zgiin bir mecra olarak kullanmakta, bu tartismaya yapay-zeka ve veri temelli liretim
pratikleriyle katilmaktadir. Uretim siireclerini bilgisayar temelli otonom aracilara devrederek
emek ve biriciklik kavramlarina ek olarak eserin kime ait oldugunu ve sanat¢1 kimligini de
sorgulamaktadir. Bu calismada, dijital sanatta biriciklik tartismasi iki farkli acidan
degerlendirilecektir. Oncelikle sanat piyasasinin sanat eserinin biricikligini hangi mekanizmalarla
garanti altina almaya c¢alistig1, farkli sanat kurumlarindan 6rneklerle analiz edilecek; ardindan
¢agdas sanatcilarin bu tartismaya nasil katildiklar1 6rnek eser analizleri ve elestirel okumalarla
incelenecektir. Calisma, dijitallesme déneminde yeniden tanimlanan sanat¢l emegi ve sanat
eserinin biricikligi tartismasinda ¢agdas sanat piyasasi ve sanatcilarin catismali yaklagimlarini
ortaya koymay1 hedeflemektedir.

Anahtar Kelimeler: Cagdas Sanat, Dijital Sanat, Dijital Emek, Aura, Sanat Piyasasi
TOWARDS a NEW DEFINITION of LABOUR and ORIGINALITY in the DIGITAL AGE of ART

Abstract

In 2015, Stuart Jeffrey stated that the possibility of digital artworks to possess an “auratic” quality
has to be acknowledged. In light of this statement, we can see that the crisis of the “aura,” which
was first elaborated in Walter Benjamin’s “The Work of Art in the Age of Mechanical
Reproduction” remains relevant in our digital age today. But contrary to Benjamin’s hope of
democratization, the aura of the work of art is still held in question. Observing the trends in the
museums, auctions and galleries, Sidney Tillim reveals that the alure of the original continues to
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captivate the industry. Masha McConaghy testifies to this trend by highlighting the use of digital
blockchain that is emerging in today’s art market, as a way to reconstruct the aura and the
visibility of the digital artwork. The recent developments towards reclaiming the aura of the
digital art seem to operate through a reaffirmation of the competence and the accountability of
the digital labor. Following Jay Bolter’s analysis, we can also see that contemporary artists are
abstaining from a definitive answer, opting instead to use the ambivalent nature of the digital age
as a creative medium by engaging in an array of production methods generated by artificial
intelligence and data-oriented procedures. By delegating their artistic practices to computer
based automated agents, these artists call into question the authorship and the identity of the
artist, as well as the auratic quality and the digital labor that the work possesses. This paper will
approach the issue of the aura of the digital artwork from two different fields. First, the
mechanisms through which the art industry capitalizes on the aura of the digital artwork will be
investigated from cases taken from select art institutions; then, a critical reading and aesthetic
analysis of a selection of contemporary artworks will be given to identify the artist’s stance on the
issue. This research aims to show the conflicting stances of the contemporary art industry and the
artists towards the redefinition of artistic labor and aura in the age of digitalization.

Keywords: Contemporary Art, Digital Art, Digital Labor, Aura, Art Industry
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REMIKS PRATIGININ DiJiTAL ESITSIZLIK BAGLAMINDA
DEGERLENDIRILMESI

Dilara TEKRIN*

0z

Yeni medyanin herkese a¢ik yeni bir kamusal alan yarattif1 giinlimiiziin hakim soéylemlerinden
biri olarak literatiirde yerini almistir. Ancak, teknolojik altyapir ve kaynaklara ulasma, dijital
okuryazarlik, dijital ortamlara erisim gibi anlamlarda 6zellikle de dinyanin farkli ekonomik
ozelliklere sahip bolgeleri géz oniinde bulunduruldugunda “herkese acik olma” durumu
tartisilmaktadir. Bu calismada, ilk olarak 60’1 yillarda miizik alaninda uygulanmaya baslayan ve
dijital ortamlarin hizli gelisimiyle beraber giiniimiiziin popiiler uygulamalarindan biri haline
gelen remiks pratigi, icerik Ttlretmek icin gerekli kaynaklara ulasma perspektifinde
incelenmektedir. Remiksin, dogas1 geregi yeni materyallere ihtiya¢c duyulmadan, zaten var olan
materyallerin yaratici bicimlerde bir araya getirilerek yeni bir anlam iiretmesi 6zelligi bu
incelemenin hareket noktasini olusturmaktadir. Zaten var olan kaynaklarin kullanimy, telif haklar
acisindan hala gri bir bolgede bulunsa da materyal iretmek i¢in gerekli altyapr ve maddi
olanaklara sahip olmayan kullanicilara imkan yaratmaktadir. Remiksin 6zellikle kullanici
iceriklerinde uygulanmasi, icerik yapimcist kimligi bulunmayan bireylerin de {iretimde
bulunabilmesini miimkiin kilmaktadir.

Anahtar Kelimeler: Dijital iletisim, Dijital Kiiltiir, Remiks
REMIX PRACTICE from the PERSPECTIVE of DIGITAL INEQUALITY

Abstract

Today, new media is considered as a new public space that is open to everyone. However, in terms
of access to technology and digital environments this state of being “open” is a controversial
argument. In this presentation, [ am examining remix as a practice that enables people to access
and produce digital content. Although remix has deep roots in history it became widely known
through the rapid development of digital technologies and it has become a prominent practice of
digital culture. The remix is a practice that generates a new meaning by blending two existing
materials. Therefore one does not need to produce any materials to practice remix, such as
shooting a video or recording a sound clip. Remix practices are subject to heated debates related
to copyright because of the use of pre-existing materials. On the other hand, it offers a way for
non-producer users to create content.

Keywords: Digital Communication, Digital Culture, Remix
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VIDEO PAYLASIM PLATFORMLARI ve OLUSTURULAN TEKNO-SINIRLAR

Ergin Safak DIKMEN*

0z

Video paylasim platformlar1 web 2.0 doneminde gelismeye baslamistir ve glinlimiizde diinyada
en ¢ok ziyaret edilen web siteleri arasinda yer almaktadir. Kullanicilar tirettikleri video icerikleri
kolayca paylasabilmektedir. Ancak olusan platform ekonomisinde kullanicilarin gelir elde
edebilecegi vaat edilse de bu platformlarin sadece sinirli bir kullanici tabanina cesitli ticari
firsatlar sunacak sekilde yapilandirildigi gériilmektedir. internet ortaminda cesitlilik ve sosyal
medya platformlarinin sagladigl “sinirsiz” paylasim imkani amator icerik {reticileri icin belirli
zorluklar1 da beraberinde getirmektedir. Bu baglamda o6zellikle mobil teknolojilerin hizla
gelismesiyle birlikte Youtube platformunun izleyicilerin kolayca icerik paylasmasina olanak
vermis ancak aym zamanda da tekno-simirlarin ortaya ¢ikmasina zemin hazirlamigtir. Igerik
paylasim platformlarinin gelistirdikleri algoritmalarin siireci nasil yonettigini gésteren kapsamh
calismalara ragmen, sosyal medya platformlarinin yayinladigi icerik yonetim rehberlerinin
iceriklerin izlenme oranlarinin ne o6l¢iide artirdigi veya yonlendirdigi hakkinda ¢ok az sey
bilinmektedir. Bu ¢calismada Van Dijk’in sayisal u¢urum kavramindan yola ¢ikarak video paylasim
platformlarindaki sayisal esitsizlikler incelenerek, platformlarin gesitli erisim ve igerik iiretim
asamalar lUizerindeki etkileri analiz edilmektedir. Bu baglamda ¢alismada YouTube video izleme
platformunu odaga alarak kullanicilarin/icerik iireticilerin karsilastiklar1 zorluklarin ortaya
¢ikarilmas1 amaglamaktadir. Arastirma kapsaminda igerik analizi yontemi kullanilarak ilk
asamada YouTube igerik liretim ve paylasim rehberleri incelenmis ardindan Youtube video
paylasim paneli incelemeye alinmistir. Elde edilen bulgular cergevesinde video paylasim
platformlarinin 6ne siirtldiigii gibi kolay bir liretim-paylasim platformu olmadigi, pek cok farkh
tekno-sinirlarin olusturuldugu, Youtube rehberlerinde bulunan o6nerilerin tamamin yerine
getirilse dahi platform algoritmalarinin belirli icerikleri 6ne ¢ikardigi; bazi icerikleri ise geride
biraktig1 gézlemlenmisgtir.

Anahtar kelimeler: YouTube, Tekno-sinir, Dijital Esitsizlik, Icerik Uretimi, Platform Ekonomisi
VIDEO SHARING PLATFORMS and TECHNO-BOUNDARIES

Abstract

The web 2.0 period gave birth to video sharing platforms, which are now among the most popular
websites on the internet. The video content that users create is easily shared however despite the
promise that users will be able to earn money in the growing platform economy, it is clear that
these platforms are designed to only give a limited number of commercial opportunities to a small
number of users. Amateur content producers have some challenges because of the diversity on
the Internet and the "unlimited" sharing capability afforded by social media platforms. In this
regard, the YouTube platform has enabled users to easily share content while also creating
techno-boundaries, especially with the rapid development of mobile technology. Despite

* Dr. Ogr. Uyesi, Ankara Universitesi, iletisim Fakiiltesi - NetLAB Yeni Medya Arastirmalari Laboratuvari,
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significant research into how content sharing platforms' algorithms manage the process, little is
known about how much content management guides published by social media platforms boost
or direct content viewing rates. In this study, based on Van Dijk's concept of digital divide, digital
inequalities in video sharing platforms are examined and the effects of platforms on various access
and content production stages are analyzed. In this context, the study focuses on the YouTube
video watching platform to illustrate the challenges faced by users and content creators. Within
the scope of the study, the content development and sharing guides on YouTube were analyzed
first, followed by the YouTube video sharing panel, utilizing the content analysis approach.
According to the findings, video sharing platforms are not as simple as they appear; many distinct
techno-boundaries are generated, platform algorithms does not promote particular content even
when all of the recommendations in YouTube guides are followed, and certain items are left
behind.

Keywords: YouTube, Techno-boundaries, Digital Inequality, Content Production, Platform
economy
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GRAFITI: ANLATILAN SENIN HIKAYENDIiR

Gayem DOGAN", Baris COBAN™*
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Icerisinde yasadigimiz kentler gercekte bizim oyun-alanlarimiz ve bizler de oyuncu insanlariz.
Walter Benjamin’in kavrami olan “oyun-alan1” 6znelerin kendilerini 6zglirce var edebildikleri bir
deneyim mekani ve zamanina gonderme yapmaktadir. Oyun alanlari egemen kent kiiltiiriine karsi
alternatif kent kiiltiiriiniin yaratildig1 mecralardir. Her koklii toplumsal déniisiim yeni bir kiiltiirii
de beraberinde getirir, giiniimiiziin kent-temelli toplumsal hareketleri de kendi karsi-kiiltiirlerini
yaratirlar. Alternatif oyun alanlar1 yaratmanin en 6nemli bileseni alternatif géziin yaratilmasidir.
Bu agidan, tiiketim-temelli egemen gorsel kiiltiirii reddi ve o6zgilirlestirici bir kiiltiirel karsi
koyusun yaratilmasi gereklidir. Bu bakimdan karnavelesk toplumsal hareketlerin sokaklari oyun
alani haline getirmesi ile birlikte iktidarin gorsel ideolojisine karsi yanilsamay1 parcalayacak ve
toplumu bu siirecin etkin bir bileseni kilacak alternatif gorsel kiiltiiriin olusturulmasi baglaminda
grafiti ve sokak sanatlar1 dncii bir role sahiptir. Grafittiler ve diger sokak sanatlar1 kente yeni ve
renkli bir cehre kazandirdigy, giindelik yasamin par¢alanmisligina karsi kentin halen 6zgiirlestirici
bir oyun alanina déniisme olasilig1 tasidigl ve oyuncu insanin halen yasadigini animsattif1 icin
etkili olmustur. Bu etki giiciinii kullanmak isteyen yerel ya da ulusal yénetimler madunlarin sesini
sisteme eklemlemek amaciyla grafitileri kendi amaglarina uygun bir bigcimde kullanmanin
yollarini aramaya baslamistir. Bu agidan kentin icerisinde hem isyan eden hem de reklam ve
halkla iliskiler faaliyetinin bir parcasi olan grafitiler i¢ ice gecmektedir. Grafitilerin kentlerin
kiiltiiriinde yarattiglr degisim ve doniisim alternatif kiltiire katkida bulunmaktadir. Kiiltiirel
¢atisma baglaminda ise grafitinin ticarilestirilmesi ¢abalar1 ve mutenalastirma pratigine nasil
eklemlendigi izerinde de durulmasi gereklidir. Bu ¢alismada, grafiti ve sokak sanatlar1 oyun-alani,
karsi- (gorsel) kiiltiir kavramlar: lizerinden ele alinacaktir. Alternatif bir gorsel karsi kiiltiir
yaratma cabasi olan grafitiler temelinde dezavantajh toplumsal gruplarin kendi oyun alanlarini ve
karsi-kiiltiirlerini nasil yarattiklar1 ve bu kiiltiirel pratiklerin islevleri tartismaya agilacaktir.
Karnavelesk hikaye anlatma bicimi olan grafitilerin kent kiiltiirii tizerindeki etkisi ve doniistiiriicii
giicii alternatif medya ¢alismalar1 baglaminda analiz edilecektir.

Anahtar Kelimeler: Sokak Sanatlari, Grafiti, Alternatif Medya, Karsi-Kiilttir
GRAFFITI: ABOUT YOU the TALE is TOLD

Abstract

The cities we live in are actually our playgrounds and we are gamer people. Walter Benjamin's
concept of "spielraum-play space"” refers to a space and time of experience where individuals can
freely (re)create themselves. Play-spaces are areas where an alternative culture is created against
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the dominant urban culture. Every radical social transformation brings with it a new and authentic
culture, and contemporary city-based social movements engender their own counter-cultures.
The most important component of creating alternative play-spaces is the creation of the
alternative visual culture. In this respect, it is necessary to reject the consumption-based
dominant visual culture and to create the hubs of cultural opposition for the subaltern groups. In
this respect, graffiti and street arts have a leading role in the creation of an alternative visual
culture that will break the illusion against the visual ideology of the power and make the society
an active component of this process, with the carnavelesque social movements turning the streets
into play-spaces. Graffiti and other street arts were influential because they gave the city a new
and colorful face, the city still has the potential to turn into a liberating play-space against the
fragmented daily life, and reminds us that the “homo ludens” is still alive. Local or national
governments that want to use this power of influence have started to look for ways to use graffiti
for their own purposes in order to integrate the voice of the subalterns into the system. In this
respect, graffiti, which is both a rebellion and a part of advertising and public relations activities,
are intertwined in the city. The change and transformation created by graffiti in the culture of
cities contribute to alternative culture. In the context of cultural conflict, it is also necessary to
focus on the commercialization efforts of graffiti and how it is articulated to the gentrification
practice. In this study, graffiti and street arts will be discussed through the concepts of play-space,
counter- (visual) culture. On the basis of graffiti, which is an effort to create an alternative visual
counter-culture, how disadvantaged social groups create their own playgrounds and alt/sub-
cultures and the functions of these cultural practices will be discussed. The effect and
transformative power of graffiti -as a carnavelesque style of storytelling- on urban culture will be
analyzed in the context of alternative media studies.

Keywords: Street Arts, Graffiti, Alternative Media, Counter-Culture
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TUKETIM KULTURU ve KARSIT PROPAGANDA: SUBVERTISING ve
CULTURE JAMMING

Gokhan DEMIREL®

0Oz

Fizyolojik ve psikolojik ihtiyaclarin giderimi dolayiminda yapilan tiiketim, doyum noktasi olan,
giderildiginde bedende krize neden olmayan bir tiiketimdir. Ancak bugilin temel ihtiyaclar
dolayiminda yapilan tiiketimin, biiyiik oranda degistigi goriilmektedir. Tiiketim iirtinleri, fayda
degerinden ziyade nerede, nasil ve ne kadar tiiketildigiyle, diger bir ifadeyle gosteri degeriyle 6ne
¢ikmaktadir. Siirsiz secenek, liriin ve arzu tarafindan cevrelenmis insanlar, tiiketimleriyle
kapitalist sistemin devamliligini saglamaktadirlar. Kapitalist sistem, kdr amaci giiden ekonomik
bir sistemdir. Bu sistemin en etkili araglarinin basinda ise reklam gelmektedir. Reklam, marka
lriin ve firmalarin tliiketim mesajlarin1 kitlelere iletmek, marka iriin ve firmanin imajini
tiiketicilerin zihninde kalicr kilmakla gorevlidir. Tiiketimi 6zendirmek, tiiketim artirmak ve
tiikketimi stirekli kilmak adina hareket eden reklam, kapitalist sistem adina ideoloji yaratmaktadir.
Ancak insanlar1 birer tiiketim aracina déniistiiren reklamlarin yikic etkisi, kars: bir hareketin
ortaya ¢ikmasini da saglamistir. Kapitalizmin sundugu sinirsiz tiiketime karsi bir direng olan bu
eylemler, ‘Culture Jamming ve ‘Subvertising’ olarak kabul edilmektedir. Tiiketim kiiltiirii ve
toplumuna elestirel bir yaklasim olan bu hareketin amaci, tiiketicileri etkileyerek tiiketim
yoniinde farkindalik yaratmaktir. Bu eylemler kapsaminda kiiresel markalarin orijinal amblem,
tasarim ve isimleri, bicimsel ve iceriksel baglamda yeniden tasarlanarak cevrimici ortamda
dolasima sokulmaktadir. Tiiketicilerin zihinlerinde halihazirda var alan marka, iriin ve
amblemden, onlar1 ¢ok uzaklastirmadan yeni bir anlamla bilgilendirmektedir. Tiiketicilerin
tikketim yo6niinde bilinclenmelerini amaclayan bu hareket, tiiketime karsi post-modern ve
tasarimsal bir direng olarak dijital alanda dikkat ¢ekmektedir. Bu calisma, tiiketim kultiiri ve
ideolojisini post-modern bir yaklasimla ele alan Culture Jamming ve subvertising kavramlarina
tarihsel cerceveden deginerek hareketin amacini, yontemini ve oOrneklerini ele almaktadir.
Tiiketicilerin zihinlerinde farkindalik yaratarak, tiiketim yontlinde bilinglenmelerine katki
saglamay1 amacglamaktadir. Calisma kapsaminda ele alinan ¢alismalar, konu, unsur ve igerik
baglaminda ¢6ziimlenmektedir.

Anahtar Kelimeler: Tiiketim Kiiltiirii, Elestiri, Propaganda, Subvertising, Culture Jamming

CONSUMER CULTURE and COUNTERPROPAGANDA: SUBVERTISING and CULTURE
JAMMING

Abstract

Consumption made through the satisfaction of physiological and psychological needs is
consumption that has a saturation point and does not cause a crisis in the body when it is satisfied.
However, today it is seen that the consumption made for basic needs has changed to a great extent.
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Consumer products come to the forefront with where, how, and how much they are consumed, in
other words, with their demonstration value rather than their utility value. Surrounded by
unlimited options, products and desires, people ensure the continuity of the capitalist system with
their consumption. The capitalist system is an economic system that seeks profit. Advertising is
one of the most effective tools of this system. Advertising is responsible for conveying the
consumption messages of brand products and companies to the masses and making the image of
the brand product and company permanent in the minds of consumers. Advertising, which acts to
encourage consumption, increase consumption and make consumption permanent, creates
ideology on behalf of the capitalist system. However, the destructive effect of advertisements,
which turned people into consumption tools, also led to the emergence of a counter-movement.
These actions, which are a resistance against the unlimited consumption offered by capitalism,
are considered as “Culture Jamming” and “Subvertising”. The aim of this movement, which is a
critical approach to consumer culture and society, is to create awareness in the direction of
consumption by influencing consumers. As part of these actions, the original emblems, designs
and names of global brands are redesigned in a formal and contextual context and circulated
online. It informs consumers with a new meaning from the brand, product and emblem that
already exists in their minds, without getting too far. This movement, which aims to raise
awareness of consumers towards consumption, draws attention in the digital field as a post-
modern and design resistance against consumption. This study deals with the purpose, method
and examples of the movement by referring to the concepts of Culture Jamming and subvertising,
which deal with consumer culture and ideology with a post-modern approach, from a historical
perspective. It aims to contribute to the awareness of consumers in the direction of consumption
by creating awareness in their minds. The studies covered within the scope of the study are
analyzed in the context of subject, element and content.

Keywords: Consumption Culture, Criticism, Propaganda, Subvertising, Culture Jamming
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SPOR HABERLERINDE POLITIKLESME SORUNU: “FANATIK, FOTOMAC
ve FOTOSPOR” ORNEGiI

Goksel BASMACI*

0z

Spor gazeteciligi spor faaliyetleriyle ilgili gelismeleri yazili, gorsel ve isitsel olarak yurttaslara
aktaran bir ihtisas alanidir. Glinlimiiz basininda biiyiik bir 6neme sahip olan spor haberlerinde
kamuoyunun spor etkinlikleri hakkinda bilgi sahibi olmas1 amag¢lanmaktadir. Bununla beraber
insanlarin spora ve spor faaliyetlerine yonelmesini de hedefleyen spor haberleri genis kitleler
tarafindan takip edilmektedir. Ancak spor haberleri incelendiginde s6z konusu alanda cesitli
sorunlarin oldugu gériilmektedir. Ozellikle sahiplik yapisinda yasanan déniisiimle birlikte baski
sayisl ve reklam odakli bir yayinciligin 6n plana ¢ikmasi, sansasyonel ve magazinsel spor
haberlerinin agirlik kazanmasi, gercege dayanmayan bilgilerin haber olarak okurlara sunulmasi
ve bazi spor dallarinin ve kultiplerinin, kisilerin ayricalikli sekilde daha fazla haber yapilmasi
temel sorunlar olarak dikkat cekmektedir. Spor basinindaki s6z konusu problemlere ilaveten son
yillarda spor haberlerinde siyasi partilerin ve liderlerin yogun bir sekilde yer almasi da ciddi bir
sorun olarak goriilebilir. Siyasi otoritelerin 6ne ¢ikarildig1 yayinlarda politik sdylemlerin agirlik
kazanmaya baslamasiyla birlikte spor haberlerinin igerigi politiklesmis ve bu yaklasim spor
gazeteciliginin 6zlinden uzaklasmasina neden olmustur. Bu probleme istinaden arastirmada
Turkiye’'deki spor gazeteleri haberlerdeki politiklesme sorunu iizerinden ele alinmistir. Bu
dogrultuda Fotomag, Fanatik ve Fotospor internet gazeteleri 6rneklem olarak belirlenmis ve
calisma 1 Temmuz-10 Agustos 2021 tarihleri arasindaki haberlerin incelenmesiyle
sinirlandirilmistir. Calismada spor haberlerindeki politik sdylemlerin nasil sekillendigini ve hangi
aktorlerin 6n plana ¢ikarildigini ortaya koymak hedeflenmistir. Spor haberlerindeki politiklesme
sorununu yansitan calisma bu yoniliyle 6neme sahiptir. Elestirel séylem analizi yonteminin
kullanildig1 arastirmanin sonunda Fotomag¢ gazetesinde Adalet ve Kalkinma Partisi ve
Cumhurbaskani Recep Tayyip Erdogan’la ilgili 27 haberin yapildig1 ve bu igeriklerde Erdogan’in
ve hiikiimetin sdylemlerinin 6n plana ¢ikarildig1 goriilmiistiir. Fanatik gazetesinde bu baglamda
11 haber yapilmis ve Cumhurbaskani Erdogan’in séylemlerine agirlik verildigi tespit edilmistir.
Her iki gazetedeki haberlerde de spor etkinlikleriyle siyasi otoritelerin iliskilendirilerek
yayinlandig1 saptanmistir. Ayrica s6z konusu gazetelerdeki politik yaklasimda egemen olan siyasi
iklimin ve gazetelerin ideolojik yapilarinin etkili oldugunu séylemek miimkiindiir. Son olarak
Fotospor gazetesinde ise politik bir sdylemin olmadig1 ve haberlerin spor odakl bir ¢ercevede
kurgulandigr gorulmiustir.

Anahtar Kelimeler: Gazetecilik, Spor Gazeteciligi, Spor Haberleri, Siyaset, Politiklesme
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THE PROBLEM of POLITICIZATION in SPORTS NEWS: The EXAMPLE of “FANATIK,
FOTOMAC and FOTOSPOR”

Abstract

Sports journalism is a field of specialization that conveys developments related to sports activities
to citizens in written, visual and audio formats. Sports news, which has great importance in
today’s press, aims to inform the public about sports events. In addition, sports news, which also
aims to encourage people to turn to sports and sports activities, are followed by large masses.
However, when sports news is examined, it is seen that there are various problems in this field.
Especially with the transformation in the ownership structure, the emergence of broadcasting
focused on circulation and advertising, the gaining weight of sensational and tabloid sports news,
the presentation of non-factual information to the readers as news, and the fact that some sports
branches and clubs and individuals are making more news are the main problems. In addition to
the aforementioned problems in the sports press, the intense presence of political parties and
leaders in sports news in recent years can be seen as a serious problem. As the political discourses
began to gain weight in broadcasts in which political authorities were highlighted, the content of
sports news became politicized and this approach caused sports journalism to move away from
its essence. Based on this problem, in this research, sports newspapers in Turkey are handled
through the problem of politicization in the news. In this direction, Fotomag, Fanatik and Fotospor
internet newspapers were determined as the sample and the study was limited to examining the
news between July 1 and August 10, 2021. The study, it is aimed to reveal how the political
discourses in sports news are shaped and which actors are highlighted. The study, which reflects
the problem of politicization in sports news, is important in this respect. At the end of the research,
in which the critical discourse analysis method was used, it was seen that 27 news about the
Justice and Development Party and President Recep Tayyip Erdogan were published in the
Fotomag newspaper, and the discourses of Erdogan and the government were highlighted in these
contents. In this context, 11 news were made in the Fanatik newspaper and it was determined
that President Erdogan’s discourse was given weight. It was determined that the news in both
newspapers was published by associating sports events with political authorities. In addition, it is
possible to say that the prevailing political climate and the ideological structures of the
newspapers are effective in the political approach in these newspapers. Finally, it has been seen
that there is no political discourse in the Fotospor newspaper and the news is fictionalized in a
sports-oriented framework.

Keywords: Journalism, Sports Journalism, Sports News, Politics, Politicization
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GONULLU GOZETiM ALANI OLARAK YOUTUBE: KATARSIS ORNEGiI

Ugur ARSLAN®
0Oz

Yeni iletisim teknolojilerinin gelisimi ile birlikte iletisim, dijital iletisim olarak doniismiis ve Web
2.0 teknolojisinin sagladig1 imkanlar ile zaman, mekan ve uzam kavrami kalmamistir. Anindalik,
hiz, iletisimi kolaylastirma islevi ile birlikte yeni iletisim ortamlarinda kullanici sayisi her gecen
glin artmis ve bireyler sosyal platformlarda aktifleserek, hem iiretici hem tiiketici haline gelmistir.
Teknolojinin gelismesi, gozetim tekniklerine de yeni olanaklar sunmus, dijital diinya yeni ve
popiiler bir gézetleme merkezi haline gelmistir. Yeni iletisim ortamlarini, sadece devletler ve 6zel
sirketler degil bireyler de gézetleme amaci ile kullanmaktadir. Web 2.0 teknolojisi ile birlikte her
tiirli verinin dolasima girdigi ve dijital izin silinmedigi sanal ortamda, bireylerin kisisel bilgileri,
fotograflari, videolari, konum bilgisi, alisveris gecmisi gibi 6zel hayat ve mahremiyeti ilgilendiren
her tirli kisisel bilgi kaydedilmekte ve depolanmaktadir. Bunun yani sira yeni iletisim ortamlari,
bireyler tarafindan da bilingli veya bilingsiz olarak “izleme”, “dikizleme”, “takip etme" amaciyla
siklikla kullanilmaktadir. Bunun sonucunda gézetim toplumunun nesnesi olan bireyler, yeni
iletisim teknolojilerinin sagladigi imkanlarla sosyal medya uygulamalarinda gézetimin 6znesi
haline de gelmistir. Gozetim, ge¢miste azinligin, cogunlugu rizasi disinda izlemesi seklinde
bilinirken glinlimiizde herkesin herkesi izledigi bir olguya doniismiistiir. “Gonillii Gézetim”
olarak da ifade edilen bu yeni dénemde bireyler gézetime riza géstermis hatta mevcut gozetimden
haz alarak yeni iletisim ortamlarinda kendilerini goniillii olarak teshir etmeye baslamislardir.
Sohret ve ilgi cekmeye dayali bu davranis bi¢imi, "mahremiyet” kavramini 6nemsizlestirmektedir.
Giintimiizde en ¢ok kullanilan sosyal medya platformlarindan biri olan YouTube, kullanicilarina
kendi kanalina ticretsiz olarak sahip olma imkéani saglamistir. Daha fazla izlenmeye sahip olmak
amaciyla kimi YouTube kanallar1 “gonilli gozetim”, “teshir” ornekleri sergilemektedir.
YouTube’da yer alan “Bana Gore Tv” kanalinin “Katarsis” adli programi Klinik Psikolog Gokhan
Cinar’in konuklariyla gerceklestirdigi “seanslar” iceriyor. Kamuoyu tarafindan taninan kisilerin
de yer aldig1 programda 06zel hayatlarina dair bilgiler aktaran katiimcilar goniilli goézetim
olgusunun orneklerini sunarken, mahremiyet ¢izgisinin ne kadar belirsizlestigini de gézler oniine
seriyor. Calismada YouTube’daki Katarsis programinin gonilli gozetim olgusu “cevrimigi
etnografi” yontemiyle ortaya konulmaya c¢alisilacaktir. Calismanin “Dijital Gozetim ve
Mahremiyet” literatiiriine katki sunmasi hedeflenmektedir.

Anahtar Kelimeler: Gézetim Toplumu, YouTube, Goniillii G6zetim, Mahremiyet
YOUTUBE as a FIELD of VOLUNTEER OBSERVATION: KATARSIS CASE
Abstract

With the development of new communication technologies, communication has transformed into
digital communication and the concept of time, private space and privacy has disappeared with
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the opportunities provided by Web 2.0 technology. The number of users in new communication
environments has increased day by day with the function of immediacy, speed and facilitating
communication, and individuals have become both producers and consumers by becoming active
on social platforms. The development of technology has also offered new possibilities to
surveillance techniques, and the digital world has become a new and popular surveillance center.
Not only states and private companies but also individuals use the new communication media for
surveillance purposes. In the virtual environment where all kinds of data are circulated and digital
permission is not deleted with Web 2.0 technology, all kinds of personal information concerning
private life and privacy such as personal information, photos, videos, location information,
shopping history of individuals are recorded and stored. In addition, new communication
environments are frequently used by individuals for the purpose of "watching", "peeking”,
"following", consciously or unconsciously. As a result, individuals, who are the object of
surveillance society, become subjects of surveillance in social media applications with the
opportunities provided by new communication technologies. Surveillance, which was known in
the past as the minority watching the majority without their consent, has now turned into a
phenomenon where everyone watches everyone. In this new era, also known as "Voluntary
Surveillance", individuals have consented to surveillance and even started to voluntarily expose
themselves in new communication environments, taking pleasure from the existing surveillance.
This behavior based on fame and attention trivializes the concept of "privacy”. YouTube, one of
the most used social media platforms today, has given its users the opportunity to have their own
channel for free. In order to have more views, some YouTube channels display examples of
"voluntary surveillance", "exhibition". The program named "Katarsis" of the "Bana Goére Tv"
channel on YouTube includes the "sessions" of Clinical Psychologist Gokhan Cinar with his guests.
In the program, which also includes people who are known by the public, the participants, who
convey information about their private lives, present examples of the phenomenon of voluntary
surveillance, while also revealing how uncertain the line of privacy has become. In the study, the
voluntary surveillance phenomenon of the Katarsis program on YouTube will be tried to be
revealed by the "online ethnography” method. It is aimed that the study will contribute to the
"Digital Surveillance and Privacy" literature.

Keywords: Privacy, Social Media, YouTube, YouTube and Privacy, Surveillance, The Surveillance
Society
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BEDENINI SEVMEK: BEDEN OLUMLAMA HAREKETI UZERINE BIR
INCELEME

Tiilay YAZICI*
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Beden, var olusumuzla birlikte fiziksel olarak bizi temsil eder ve bize ait 6zellikleri barindirir.
Herkesin bedeni 6zel ve benzersizdir. Bedenle ilgili yillardir dayatilan giizellik idealleri ve
standartlar1 artik tartisilmakta ve ret edilmektedir. Kokeni “Body Positive Movement” olarak
bilinen, Tiirkiye’de “Beden Olumlama Hareketi” olarak ifade edilen yaklasim; insan bedeni ile ilgili
dayatilan rakamlarin, renklerin ve glizellik adi altinda ideal olarak kabul edilen her alginin
karsisinda durmaktadir. Bu yaklasim, kisinin kendisini tiim o6zellikleriyle kabul etmesini ve
sevmesini tesvik ederek, benlik imajim gelistirmesini amaclamaktadir. insanlar1 bedenleriyle
stirekli bir miicadele i¢cinde tutan glizellik algisindan kurtarmak i¢in 6zgiir ve olumlu bir topluluk
yaratmak amaciyla 1996 yilinda kurulmustur. “Beden Olumlama Hareketi”, bireylerin dogustan
sahip olduklar1 bedenlerini tiim ozellikleriyle kabul etmelerini ve dayatildig: gibi ideal ve tek tip
bir beden olmadigini savunan feminist kékenli bir yaklasimdir. Cinsiyet, 1rk, renk, boyut ve sekil
ozelliklerinden bagimsiz olarak biitiin viicut sekillerini ve boyutlarin1 kapsamaktadir. Beden
ozellikleri nedeniyle elestirilen, yargilanan ve 6tekilestirilen herkesin 6ncelikle kendini oldugu
gibi kabul etmesi ve her tiirlii baskidan uzak kendini sevmesi gerekmektedir. Kisinin kendini
sevmesi icin de beden olumlama hareketine ihtiya¢ vardir. Beden Olumlama Hareketi, Tiirkiye'de
Aybala Arslantiirk tarafindan kurulmustur. Bu hareketin Tirkiye’de nasil yiriitildigi, sosyal
medya ortamlarinda nasil paylasildig, algilandig, katilim ve etkilesimsellik boyutu calismanin
amacini olusturmaktadir. Bu amactan hareketle calismada, “Beden Olumlama Hareketinin” sosyal
medya uygulamalarindan biri olan Instagram sayfasindaki paylasimlar incelenmistir. Arastirma
verilerinin analizinde igerik analizi yontemi kullanilmistir. Elde edilen veriler 1s181nda sayfanin
paylasim, katilim ve etkilesimsellik 6zellikleri belirlenmeye calisilmistir. Ayrica ¢alismanin
konuyla ilgili alan yazina katki saglamasi da amac¢lanmaktadir.

Anahtar Kelimeler: Beden, Beden Olumlama Hareketi, Sosyal Medya, Instagram

LOVING YOUR BODY: A REVIEW on the BODY POSITIVE MOVEMENT
Abstract

The body represents us physically along with our existence and contains our own features.
Everyone's body is special and unique. Beauty ideals and standards about the body that have been
imposed for years are now discussed and rejected. The approach known as the "Body Positive
Movement" and expressed as the “Body Positive Movement” in Turkey; it stands against the
imposed numbers, colors and every perception that is accepted as an ideal under the name of
beauty. This approach aims to develop self-image by encouraging the person to accept and love
himself with all his characteristics. It was established in 1996 to create a free and positive
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community to free people from the perception of beauty that keeps them in constant struggle with
their bodies. The “Body Positive Movement” is a feminist-based approach argues that individuals
accept their innate body with all its characteristics and there is no ideal and uniform body as it is
imposed. It comprises all body shapes and sizes, regardless of gender, race, colour, size and shape.
Everyone who is criticized, judged and marginalized because of their physical characteristics must
first accept themselves as they are and love themselves away from any kind of pressure. A person
is also needed a body Positive movement for to love himself/herself. The Body Positive Movement
was founded in Turkey by Aybala Arslantiirk. How this movement is carried out in Turkey, how it
is shared and perceived in social media environments, participation and interaction dimension
constitute the purpose of the study. For this purpose, in this study, the shares on the Instagram
page, one of the social media applications of the “Body Positive Movement”, were examined.
Content analysis method was used in the analysis of the research data. In the light of the data
obtained, the sharing, participation and interaction characteristics of the page were tried to be
determined. It is also aimed that the study will contribute to the literature on the subject.

Keywords: Body, Body Positive Movement, Social Media, Instagram
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YENI MEDYA ARACILIGIYLA GORUNUR OLMAK: GOR BENI ORNEGI

Selin KIRAZ DEMIR*

0z

Geleneksel medyadan farkli olarak yeni medya, toplumda madun olarak nitelendirilen, sesi
duyulamayan ya da otekilestirilen kisilerin daha goriiniir olabilecegi yeni bir alan agmaktadir.
Ozellikle bugiin, Youtube iizerinden yapilan programlar ve iiretilen icerikler giindeme ve popiiler
olana yon vermekte, bu baglamda izleyiciye ulagabilen kisiler de cesitlenmektedir. ideolojik
sinirlarin asildigl bu iceriklerde madunlari madun yapan insan hikayelerine daha fazla yer
verilebilmektedir. Tiirkiye’de son donemin en popiiler Youtube iceriklerinden biri olan,
geleneksel medyada uzun yillar faaliyet gosteren Armagan Caglayan’in Gor Beni adli programy,
madunlarin sesi olma baglaminda 6nemli bir islev gérmektedir. Calismada, Gor Beni isimli
Youtube iceriginde goriiniir olabilen, madun olarak nitelendirebilecegimiz kisilerin soylesileri,
kullanic1 yorumlar iizerinden icerik analizi yontemiyle incelenecektir. Boylelikle, yeni medya
mecralart araciligiyla konusabilen madunun madun olmaktan kurtulabilme potansiyeli
sorgulanacaktir. Calisma kapsaminda bir trans birey Utku Uysal'in soylesisi 6rneklem olarak
secilmis olup, kisinin madun olmasina sebep olan hayat hikayelerinin kitleler {lizerindeki
olumlu/olumsuz etkileri arastirilacaktir. Yapilan yorumlar, ‘kullanici kimlikleri belirtilmeden’ ele
alinacak, ayrica birtakim demografik 6zelliklerine gore niceliksel olarak listelenecektir.

Anahtar Kelimeler: Yeni Medyada Madun, Trans birey, Gor Beni

BEING VISIBLE THROUGH NEW MEDIA: SAMPLE of "SEE ME"
Abstract

Unlike traditional media, new media opens up a new space for people who are considered
subaltern in society and whose voice cannot be heard or marginalized. Especially today, the
programs and content produced on Youtube direct the agenda and the popular, and in this context,
the people who can reach the audience are also diversified. The stories of subalterns can be given
more space in these contents, where ideological boundaries are exceeded. One of the most popular
Youtube content of the last period in Turkey, Armagan Caglayan's program called Gor Beni, which
has been active in the traditional media for many years, has an important function in the context
of being the voice of the subalterns. In the study, the conversations of people who can be seen in
the Youtube content called See Me and which we can qualify as subalterns, will be analyzed by
content analysis method through users comments. Thus, the potential of the subaltern, who can
speak through new media channels, to get rid of being subaltern will be questioned. Within the
scope of the study, the interview of a trans person Utku Uysal was chosen as a sample, and the
positive/negative effects of the life stories that caused the person to be subaltern will be
investigated. Comments will be handled 'without specifying user identities’, and will also be listed
quantitatively according to some demographic characteristics.

Keywords: Subaltern in New Media, Trans person, See Me
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INTERNET GAZETELERININ HABER YAZIM KURALLARI CERCEVESINDE
ANALIZI

Goksel BASMACI*

0z

Internet teknolojisindeki gelismeler bireyin iletisim aliskanliklar iizerinde cesitli déniisiimlere
neden olmakla birlikte geleneksel gazetecilik pratiklerinin degismesinde de belirleyici bir rol
oynamistir. Temel gazetecilik kurallarinin géz ardi edildigi internet gazeteciliginde geleneksel
ilkelerin yerini yeni ol¢iitler almistir. Gerek icerik olarak gerekse bigcimsel acidan doniisiimlerin
yasandigl bu mecrada haberin toplanma, dogrulanma, yazim siirecleri teknolojinin kosullarina
gore sekillenmistir. Bu noktada belirli bir sistem igerisinde olusturulmasi gereken haberlerin
yaziminda kuralsizliklarin oldugunu séylemek mimkiindiir. S6z konusu probleme istinaden bu
arastirmada internet gazeteleri haber yazim kurallar1 baglaminda analiz edilmistir. Calismanin
evrenini Turkiye'de yayinlanan internet gazeteleri olusturmaktadir. Bu dogrultuda érneklem
olarak Tiirkiye’'de en fazla takip edilen Ensonhaber, Hiirriyet, Milliyet, S6zcii ve Mynet internet
gazeteleri secilmistir. Calisma 11.06.2021-21.06.2021 tarihleri arasinda yayinlanan ve rastgele
secilen 100 haberin incelenmesi tizerinden sinirlandirilmistir. Bu cercevede haberlerde yazim
kurallarina uyulup uyulmadigini ortaya koymak hedeflenmistir. Ayrica internet gazetelerindeki
kuralsizliga ve haberlerdeki hatali yazim bicimlerine dikkat ¢ekmek de temel amaclar arasinda
yer almaktadir. internet gazetelerinin kurallara uygunlugunu cesitli 6rnekler iizerinden yansitan
arastirma 6neme sahiptir. Sonuc olarak gazetelerin baslik, spot, giris, yazim teknigi, noktalama
isaretleri gibi kurallara uymadiklar1 goérilmiistiir. Ayrica yayinlarin bicimsel olarak gazetecilik
kurallarina uymamakla birlikte icerik olarak da etik dis1 bir habercilik sergiledikleri sonucuna
varilmistir. Daha fazla tiklanmak ve reklam almak i¢in kurallarin goéz ardi edildigi yayinlarda
sansasyonel ifadelere, hatali ve carpitilmis iceriklere agirlik verildigi goriilmiistiir. Bu noktada
haber yazim kurallarina 6zen gosterilmemesinde de gazetelerin haberleri hizli yayma ve daha
fazla reklam alma kaygilarinin etkili oldugunu séylemek miimkiindiir.

Anahtar Kelimeler: Gazetecilik, Haber Yazim Kurallari, internet Gazeteciligi, Yeni Medya
ANALYSIS of INTERNET NEWSPAPERS in the FRAME of NEWS WRITING RULES

Abstract

The developments in internet technology have played a decisive role in the change of traditional
journalism practices as well as causing various transformations in the communication habits of
the individual. In internet journalism, where basic journalism rules are ignored, traditional
principles have been replaced by new criteria. In this medium, where transformations are
experienced both in terms of content and form, the processes of gathering, verifying, and writing
the news have been shaped according to the conditions of technology. At this point, it is possible
to say that there are irregularities in the writing of the news that should be created within a certain
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system. Based on the problem in question, in this study, internet newspapers were analyzed in
the context of news writing rules. The universe of the study consists of internet newspapers
published in Turkey. In this direction, the most followed internet newspapers Ensonhaber,
Hiirriyet, Milliyet, S6zcli and Mynet were selected as samples. The study was limited by examining
100 randomly selected news published between 11.06.2021-21.06.2021. In this context, it is
aimed to reveal whether or not the spelling rules are followed in the news. In addition, drawing
attention to irregularities in internet newspapers and incorrect spellings in news are among the
main objectives. The research that reflects the compliance of internet newspapers with the rules
through various examples is important. As a result, it was seen that the newspapers did not
comply with the rules such as title, spot, introduction, writing technique, punctuation marks. In
addition, it has been concluded that the publications do not comply with the rules of journalism
formally, but also exhibit unethical journalism in terms of content. It has been observed that
sensational expressions, erroneous and distorted content are emphasized in the publications
where the rules are ignored to get more clicks and advertisements. At this point, it is possible to
say that the concerns of the newspapers to spread the news quickly and to receive more
advertisements are effective in not paying attention to the news writing rules.

Keywords: Journalism, News Writing Rules, Internet Journalism, New Media
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CEVRIMICI KiSISEL iTIBAR ve SOSYAL MEDYADA iPTAL KULTURU

Giil Esra ATALAY", Bahar MURATOGLU PEHLIVAN*™

0z

Sosyal medya mecralarinin kullanimi yayginlastik¢a bu platformlar giderek daha sik bir sekilde
sosyal karsilasmalara mekan olmaktadir. Sosyal medya mecralarinda gergeklesen bu sosyal
karsilasmalar ve girilen etkilesimler bireylerin benlik sunumlari ve kisisel itibarlariyla yakindan
iligkilidir. Danah Boyd’un belirttigi gibi, sosyal medyanin 6zelliklerinden biri burada paylasilan
iceriklerin kalic1 olmasi, yaratilip paylasildigi zaman ve kosullardan bagimsiz sekilde bambaska
baglamlarda yeniden ve yeniden tiiketilebilir olmasidir. Bireylerin dijital teknolojileri kullanarak
yaptig1 her tirli faaliyet dijital ayak izlerini sekillendirmektedir. Sosyal medyada paylasilan
ifadeler, fotograflar, yapilan begeni ve yorumlar dijital ayak izinin bir parcas1 olmakta ve kisiyle
iliskilendirilmektedir. Bireylerin ge¢mis bir tarihteki sosyal medya faaliyeti yillar sonra belirli bir
baglamda 6nem kazanarak paylasildigi zamandakinden ¢ok daha fazla dikkat gekmekte ve bireyin
itibarini olumlu ya da olumsuz sekilde etkileyebilmektedir. Sosyal medya mecralarinin kullanici
liretimi icerige dayanan etkilesimli yapisi herkesin kolayca bir hesap acarak istedigi anda istedigi
sekilde paylasim yapabilmesine olanak tanimaktadir. Bireylerin diger insanlarin onlar hakkinda
sahip olduklari izlenimleri sekillendirmek icin kullandig: stratejilere “benligi sunma stratejileri”
denilmektedir. Sosyal medyada 6zellikle toplumun hassasiyet gosterdigi belirli konularda ortaya
¢ikan tartismalarda bir taraf olma, kisilerin benlik sunum stratejilerinin bir parcasi olarak islev
gormektedir. Sosyal medya mecralarinda giderek etkisini artiran “iptal kiilttirii” (Cancel Culture)
cevrimici platformlarda yiritiilen bu benlik sunum stratejilerinin sonuclarindan biridir. Bu
calismada farkli 6rnek olaylar iizerinden, ge¢miste yaptiklar1 sosyal medya paylasimlar
nedeniyle tepki almis ve itibar1 zarar géormiis bireylerin maruz kaldiklari iptal kiltiiri ele
alinacaktir. Sosyal medyada yapilacak paylasimlarin buralarin da sosyal karsilasma alanlar
oldugu bilinerek titiz ve 6zenli sekilde yapilmasi gerektigi yeni medya okuryazarligi, netiket gibi
kavramlar 15181nda tartisiilmaktadir. Ote yandan dijital ayak izi nedeniyle kisilerin bambagska
zaman ve baglamda linge ugramasi, iptal kiltiriinin kurbani olmasi insanin degisim
dinamikleriyle ¢elismektedir. Bu ¢alisma bu celiskileri tartismaya agmay1 hedeflemektedir.

Anahtar Sézciikler: iptal Kiiltiirii, Sosyal Medya, Cevrimigi itibar Yénetimi, Baglam Cokiisii
ONLINE PERSONAL REPUTATION and SOCIAL MEDIA CANCEL CULTURE

Abstract

As social media have become prevalent, they became the platforms of constant encounters. These
social encounters and interactions in social media channels are closely related to individuals' self-
presentations and personal reputations. As Danah Boyd stated, one of the characteristics of social
media is that the content shared here is permanent and can be consumed again and again in

* Dog. Dr., Uskiidar Universitesi, [letisim Fakiiltesi, Gazetecilik B6liimii, Insan Odakl iletisim Uygulama ve
Aragtirma Merkezi (ILIMER), gulesra.atalay@uskudar.edu.tr ORCID: 0000-0002-3377-2694

** Dog. Dr., Uskiidar Universitesi, Iletisim Fakiiltesi, Gazetecilik Béliimii, Insan Odakl iletisim Uygulama ve
Aragtirma Merkezi (ILIMER), bahar.muratoglu@uskudar.edu.tr ORCID: 0000-0001-8977-822X

27


mailto:gulesra.atalay@uskudar.edu.tr
mailto:bahar.muratoglu@uskudar.edu.tr

different contexts, regardless of the time and conditions it was created and shared. All kinds of
activities that individuals do use digital technologies shape their digital footprints. Expressions,
photos, likes, and comments shared on social media become a part of the digital footprint and are
associated with the person. The social media activities of individuals in the past may gain
importance in a certain context years later and attract much more attention than when it was
shared and can affect the reputation of the individual positively or negatively. The interactive
structure of social media channels, based on user-generated content, allows anyone to easily open
an account and share whatever they want. Strategies that individuals use to shape the impressions
other people have of them are called self-presentation strategies. Being a party to the debates that
arise in social media, especially on certain issues that society is sensitive to, functions as a part of
the self-presentation strategies of the people. The "cancel culture” which is becoming increasingly
influential in social media channels, is one of the results of these self-presentation strategies
carried out on online platforms. In this study, the cancel culture that individuals who have
received reactions and whose reputation has been damaged due to their past social media posts
will be discussed through different examples. It is discussed in the light of concepts such as new
media literacy and netiquette that the posts to be made on social media should be shared
meticulously and carefully, knowing that these are also places of social encounters. On the other
hand, people being lynched in different times and contexts due to their digital footprints and being
victims of the cancel culture contradicts the dynamics of change. This study aims to open these
contradictions to the discussion.

Keywords: Cancel Culture, Social Media, Online Reputation Management (ORM), Context
Collapse.
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SOSYAL MEDYADA BiR HAK ARAYISI OLARAK iFSA KULTURUNUN
GELiSMESI

Giilstin BOZKURT"

0Oz

Teknolojik devrim ve internetin yasamin tiim alanlarina sirayet etmesi diger alanlarla birlikte
iletisim alaninda hizli bir déniisiimiin yasanmasina neden olmustur. Bu doéniisiimle iletisim
araclarindan iletisim ortamlarina, iletisim siire¢lerinden iletisimin anlamina kadar pek ¢ok “yeni”
tiiremistir. Yasamsal bir¢ok etkinligin internete entegre olmasiyla da bireyler sosyal aglar
tizerinden dijital kimlikler olusturarak her tiirden duygu, diisiince ve deneyimlerini paylasmaya
baslamistir. Bugiin avantajlar1 ve dezavantajlariyla birlikte farkli uygulamalarla ¢esitlenen bu
aglar birden ¢ok amag¢ dogrultusunda kullanilabilmektedir. Sosyal medyada ifsa kiltiiriiniin
gelismesi de bu amaclar arasinda siralanabilir. Herhangi bir olay veya herhangi bir kisiye iliskin
bilgilerin dogrudan sosyal medya platformlari araciliiyla ifsa edilmesinin hem etik acidan hem
de pozitif hukuk acisindan bir¢ok sakincali yonii bulunmaktadir. Sosyal medya platformlarinda
ifsa birden farkh sekilde gerceklesebilir. Kisi farkli amaclar ugruna kendisiyle ilgili her tiirden
bilgiyi acik edebilecegi gibi mahremiyet sinirlarini umursamadan bir bagkasina ait bilgileri de
aciklayabilir. Coziimi i¢in hukuki bir zemin gerektiren bir¢ok olay icin sosyal medya
platformlarinin kullanilmasi hem demokrasinin isleyisi hem de haklar acisindan sorunlu bir
yaklasimdir. Bu ¢alisma farkli amaglar dogrultusunda kullanilan sosyal medya platformlarinin
giderek dogrudan bir hak arama platformlarina déniismesinin sorgulanmasi gerekliligine dikkat
¢ekmeyi amaglamaktadir. Calismada betimsel analiz metodu kullanilarak konuyla iliskili 6ne
¢ikan sosyal medya paylagimlari incelenmistir.

Anahtar Kelimeler: Sosyal Medyada ifsa, Dijital Hak Arayis), Dijital Aktivizm, Me Too Hareketi
DEVELOPMENT of DISCLOSURE CULTURE in SOCIAL MEDIA
Abstract

Technological revolution and the internet that cover the all areas of life has bring to fast
transformation in communication area with the other areas. With this transformation to derive a
great many “new” from comminication tools to comminication medium, from comminication
process to meaning of comminication. Along with many vital activity to intagrated to internet
persons has start to share all kind of feelings, thought and experience creating dijital identities
through social network. Today, these networks, which are diversified with different applications
together with their advantages and disadvantages, can be used for multiple purposes. The
development of the culture of disclosure in social media can also be listed among these purposes.
Disclosure of information about any event or any person directly through social media platforms
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has many objectionable aspects both in terms of ethics and positive law. Disclosure on social
media platforms can occur in multiple ways. A person can reveal all kinds of information about
himself for different purposes, as well as the information belonging to another person regardless
of privacy limits. Therefore, the use of social media platforms in many cases that require a direct
legal basis for the solution is a problematic approach both in terms of the functioning of
democracy and in terms of rights. This study aims want to draw attention to the necessity of
questioning the fact that social media, which are used for different purposes and gradually turning
into platforms for seeking rights. In these study, some outstanding social media posts were
examined related to the subject by using the descriptive analysis method.

Keywords: Disclosure on Social Media, Digital Advocacy, Digital Activism, Me Too Movement
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PANDEMI SONRASINDA GiYiM MARKALARINDA DiJiTAL iLETISIM,
YENi MEDYA ve TUKETIM ALANINDA SURDURULEBILIRLIK

Ipek SUCU*

0z

Pandemi siirecinde diinyadaki iletisim ve tiiketim alanindaki gelismelerin degisim gostermesi
seyri Uzerine Tirkiye'deki giyim markalarinin da etkilendigi goriilmektedir. Pandemi
doneminden 6nce de giyim sektoriinde tiiketim e-ticaret ve perakende satis yolu ile ilerleme
gosterirken, pandemi sonrasinda markalarin e-ticarete daha fazla yoneldigi géze carpmaktadir.
Bu stirecte tiiketim iirlinlerinin daha fazla dijital satis ile gerceklesmesi 6n plandadir. Satis dncesi
ve satis sonrasi saglanan iletisim desteginin canli destek hizmetleri, dijital platformlardan
yorumlar, youtube benzeri video paylasim siteleri ve sosyal medya sayfalari lizerinden saglanmasi
markalarin iletisim kanalini dijital platforma tasidiklarin1 géstermektedir. Siirdtriilebilir tiikketim
ve ekonomi kapsaminda, giyim markalarinin iletisim stratejileri ve tiiketim saglama kanali dijital
olarak devamliligini saglamaktadir. Giyim markalarinin pandemi stirecinde daha steril ve giivenli
olarak goriildigu dijital satis ve pazarlama ¢alismalari pandemi sonrasinda da siirduriilebilir bir
hale gelmektedir. Bu yonde, tiiketici davranislarinda hizl bir déniisiim yasanarak bilgi edinme,
satin alma, yorumlama ve satin alma sonrasi siire¢ ve desteklerinde iletisim ve tiiketim alaninda
stirdiiriilebilir bir davranis degisikligine gitmeleri s6z konusu olmaktadir. Bu baglamda, yasanan
bu gelismeler iletisim kurma ve ekonomik alanda markalarin siirdiirtlebilir calismalarin
doniisiime ugratmaktadir.

Anahtar Kelimeler: Giyim Markalar, Iletisim, Tiiketim, Yeni Medya, Siirdiriilebilirlik.

SUSTAINABILITY in DIGITAL COMMUNICATION, NEW MEDIA and CONSUMPTION in
CLOTHING BRANDS AFTER the PANDEMIC

Abstract

It is seen that clothing brands in Turkey are also affected by the changing course of developments
in the field of communication and consumption in the world during the pandemic process. Before
the pandemic period, while consumption in the clothing sector progressed through e-commerce
and retail sales, it is striking that after the pandemic, brands have turned to e-commerce more. In
this process, the realization of consumer products with more digital sales is at the forefront. The
provision of pre-sales and post-sales communication support through live support services,
comments from digital platforms, video sharing sites such as YouTube and social media shows
that brands have moved their communication channel to the digital platform. Within the scope of
sustainable consumption and economy, communication strategies and consumption channels of
clothing brands ensure their continuity digitally. Digital sales and marketing activities, where
clothing brands are seen as more sterile and safe during the pandemic, become sustainable after
the pandemic. In this direction, they experience a rapid transformation in consumer behavior and
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make a sustainable behavioral change in the field of communication and consumption in obtaining
information, purchasing, interpreting and post-purchase processes and supports. In this context,
these developments transform the sustainable work of brands in the field of communication and
economy.

Keywords: Clothing Brands, Communication, Consumption, New Media, Sustainability.
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DiJiTAL GOZETIM ve MAHREMIYET: COVID19 APLIKASYONLARININ
KARSILASTIRMALI ANALIZi

Mehmet Emin BABACAN®, Mehmet ULAS"
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Gozetim kavramsallastirmasi enformasyon kaynaklarinin toplanmasi ve izlenmesi isleminin
sistematik bir sekilde gercgeklestirilmesi anlamina gelmektedir. Gézetim eylemi, tarih boyunca
iktidarlarin toplumlar ve bireyler iizerinde insa etmeye c¢alistiklar1 toplumsal kontrol
mekanizmasinin olusmasinda 6nemli bir sa¢ ayagi konumunda yer almistir. 21. yy 'da yeni iletisim
teknolojileri ve internet merkezli bir toplumsal degisim ve donlisim pratigi yasanmaya
baslamistir. Bu degisim ve dontisiimler ekseninde ortaya ¢ikan toplumsal yapiy1 tanimlayan basat
kavramsallagtirma, ilk olarak Gary Marx tarafindan kullanilan gozetim toplumu
kavramsallastirmasidir. Gozetim toplumundaki bireyleri gecmis donem goézetim olgusundan
ayiran temel farklilik, gézetlenebiliyor olma durumlarina yonelik riza temelli bir kabullenisin
olmasidir. Hayatimizin bir¢ok farkli alaninda kullanilan yeni iletisim teknolojilerinin kullanildig
alanlardan birisi de Covid19 pandemisi ile miicadele sahasidir. Ancak bu siirecte kullanilan yeni
iletisim teknolojileri beraberinde mahremiyet ve 6zgiirliik gibi 6nemli iki kavramin dijital gézetim
ile ortadan kaldirilmasi kaygisini getirmistir. Covid19 siireci ile miicadele edebilmek adina
kullanilan aplikasyonlar araciliiyla bireylerin, konum bilgileri, temash takibi, kisisel verilerinin
kayit altina alinmasi ve verilerin paylasimi duyulan kayginin hakliligini ortaya koyar niteliktedir.
Kiiresel dlgekteki otoriteler dijital gozetimi saglayan aplikasyonlarin 6zellikle filyasyon agisindan
faydalar1 tlizerine yogunlasirken, bireylerin ciddi bir dijital gozetime maruz kalarak Kisisel
mahremiyetlerinin ortadan kalktig1 gercekligini g6z ardi etmektedirler. Buradan hareketle
yapilan bu ¢alisma Covid19 ile miicadele baglaminda diinya genelinde en ¢ok indirilen bes akill
telefon aplikasyonunun (Tiirkiye-Hayat Eve Sigar, Almanya-Corona Warn App, Fransa-StopCovid,
Ingiltere-NHS Covid19, Italya-immuni) dijital gézetim ve mahremiyet 6zelinde incelenmesini
amagclamaktadir. Yapilan bu ¢alismada nicel arastirma yontemlerinden igerik analizi teknigi
kullanilmistir. Yapilan ¢alismada kavramsal cerceve gozetim ve dijital gozetim kavrami ve
Covid19 siirecinde saglik hizmetleri sunan aplikasyonlar ve dijital gozetim iliskiselligi ile
sinirlandirilmistir. Yapilan literatiir taramasi sonucunda yabanci iilkelerin Covid19 siirecinde
kullanmis olduklar aplikasyonlarin dijital gozetim ve mahremiyet perspektifinde ele alan hi¢cbir
¢alismanin olmamasi yapilan bu ¢alismanin 6nemini ortaya koyan basat unsurdur.

Anahtar Kelimeler: Dijital Gozetim, Aplikasyon, Mahremiyet, Covid19
DIGITAL SURVEILLANCE and PRIVACY: COMPARATIVE ANALYSIS of COVID19
APPLICATIONS
Abstract

Surveillance conceptualization means the collection and monitoring of information sources in a
systematic way. The act of surveillance has been an important pillar in the formation of the social
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control mechanism that governments have tried to build on societies and individuals throughout
history. In the 21st century, new communication technologies and an internet-centered social
change and transformation practice have begun to be experienced. The dominant
conceptualization that defines the social structure that emerges in the axis of these changes and
transformations is the surveillance society conceptualization first used by Gary Marx. The main
difference that distinguishes individuals in the surveillance society from the phenomenon of past
surveillance is that there is a consent-based acceptance of being able to be observed. One of the
areas where new communication technologies used in many different areas of our lives are used
is the field of combating the Covid19 pandemic. However, the new communication technologies
used in this process brought with it the concern of eliminating two important concepts such as
privacy and freedom with digital surveillance. The location information, contact tracking,
recording of personal data and sharing of data through the applications used to combat the
Covid19 process justify the concern. While global-scale authorities focus on the benefits of
applications that provide digital surveillance, especially in terms of filiation, they ignore the reality
thatindividuals are exposed to serious digital surveillance and their personal privacy is destroyed.
From this point of view, this study aims to analyze the five most downloaded smartphone
applications worldwide (Turkey-Hayat Eve Sigar, Germany-Corona Warn App, France-StopCovid,
England-NHS Covid19, Italy-Immuni) in the context of combating Covid19, in terms of digital
surveillance and privacy. aims. In this study, content analysis technique, one of the quantitative
research methods, was used. In the study, the conceptual framework is limited to the concept of
surveillance and digital surveillance, and applications that provide health services in the Covid19
process and digital surveillance relevance. As a result of the literature review, the absence of any
study that deals with the applications used by foreign countries during the Covid19 process from
the perspective of digital surveillance and privacy is the main factor that reveals the importance
of this study.

Keywords: Digital Surveillance, Application, Privacy, Covid19
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SIYASAL ILETiSIMIN DiJiTAL HALI: 31 MART SECIMLERINE KATILAN
SIYASAL AKTORLERIN INSTAGRAM PAYLASIMLARININ ICERIK
COZUMLEMESI

Azime Aysenur CELIMLI*, Mustafa C. SADAKAOGLU*

0z

Dijital kitle iletisim araclarinin gelisimi hem bireysel hem de kamusal alanda bilgi paylasimini
pratik hale getirmistir. Yirmi birinci ylzyilin safaginda “Web 2.0” teknolojisinin internet
kullanicilarina sunmus oldugu imkanlar g¢ercevesinde kiiresel diizlemde yayginligi hizla artan
dijital iletisim platformlarinin kaynak ile alic1 arasinda yogun etkilesim vaat eden algoritmalari
sayesinde sosyal paylasim platformlari pek ¢cok maksatla kullanilir hale gelmistir. Sosyal paylasim
platformlari, kullanicilar1 arasinda yogun etkilesim vaat etmesi yami sira anlik bilgilenme ve
bilgilendirme imkanlar1 da sunmaktadir. Giinlimiizde sosyal paylasim platformlari, kisisel
kullanimin yani sira reklam ve pazarlama ¢alismalarindan kiiltlir ve sanat faaliyetlerine, sosyal
sorumluluk projelerinden siyasal iletisime kadar pek ¢ok farkli maksatla kullanilmaktadir.
Calismada; 31 Mart 2019 tarihinde gerceklestirilen yerel secimler kapsaminda toplam doksan
glnliik kampanya stirecine odaklanmaktadir. Bu maksatla 6rneklem olarak belirlenen dort
belediye baskan adayinin kisisel Instagram hesaplarindan saymaca yontemiyle elde edilen veriler
degerlendirilmektedir. Yerel secimlerde iki farkl ittifak listesinde yer alan secili adaylara ait
kisisel Instagram hesaplari incelenmekte ve kampanya stireci icinde gerceklestirmis olduklari
paylasimlardan elde edilen veriler icerik analizi yontemi uygulanarak siniflandirilmaktadir.
Boylece Istanbul il secim cevresi icinde yer alan dort farkli ilcenin belediye baskan adayina ait
paylasimlarda en ¢ok tekrarlanan anahtar kelimeler dikkate alinarak adaylarin Instagram
uygulamasi iizerinden gerceklestirdikleri siyasal iletisim etkinlikleri yorumlanmaktadir.

Anahtar Kelimeler: Secim, Secim Kampanyasl, Siyasal Iletisim ve Dijital iletisim Platformlar:.

THE DIGITAL STATE of POLITICAL COMMUNICATION: An ANALYSIS on the INSTAGRAM
POSTINGS of the POLITICAL ACTORS ATTENDING the MARCH 31 ELECTIONS

Abstract

The development of digital mass media has made information sharing practical both in the
individual and in the public sphere. At the dawn of the twenty-first century, social networking
platforms have become used for many purposes, with the algorithms of digital communication
platforms, which are rapidly increasing globally, within the framework of the possibilities offered
by the "Web 2.0" technology to internet users, promising intense interaction between the source
and the receiver. Social networking platforms not only promise intense interaction among their
users, but also offer instant information and information opportunities. Today, social sharing
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platforms are used for many different purposes, from advertising and marketing activities to
cultural and artistic activities, from social responsibility projects to political communication, as
well as personal use. In the study; It focuses on the ninety-day campaign process within the scope
of the local elections held on March 31, 2019. For this purpose, the data obtained from the
personal Instagram accounts of the four mayoral candidates determined as samples are evaluated
by counting method. The personal Instagram accounts of the selected candidates in two different
alliance lists in the local elections are examined and the data obtained from the posts they have
made during the campaign process are classified by applying the content analysis method. Thus,
the political communication activities of the candidates on the Instagram application are
interpreted by considering the most repeated keywords in the posts of the mayoral candidates of
four different districts within the Istanbul provincial constituency.

Keywords: Election, Election Campaign, Political Communication and Digital Communication
Platforms.
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“VATANDASLAR TEK TIKLA TRAFIK CEZALARINA iTiRAZ EDEBILIR”:
HANGI VATANDAS?

Niltifer Pinar KILIC*
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Son yillarda erisim iizerinden ilerleyen dijital esitsizlik tartismalarina kullanicilar arasindaki
esitsizlik eklenmistir. Bu kapsamda cevrimdisi artalaniyla birlikte diisiiniilmesi gereken her
kullanicinin bilgi ve iletisim teknolojilerinden esit sekilde faydalanmadigi ve kullanicilarin sé6z
konusu teknolojilerden ne kadar yararlanabildigi sorunu gelir, egitim, cografi mekan, yas, cinsiyet,
erisim araglari (donanim, yazilim ve baglanti kalitesi vb.), beceri, yardimeci aglar gibi bircok farkh
degisken etrafinda tartisilmaktadir. Ote yandan bilgi ve iletisim teknolojilerinde yasanan
gelismelerle birlikte 1990’1 yillardan sonra kamu kurumlari tarafindan sunulan hizmetler dijital
alana tasinmis ve bu uygulamalar “elektronik devlet (e-devlet)” kavramiyla anilmaya baslamistir.
Kamu kurumlar1 tarafindan verilen hizmetler ¢evrimici ortama tasinsa da vatandaslarin bu
uygulamalardan ne kadar yararlanabildikleri konusu dijital esitsizlik a¢isindan ele alindiginda
tartisma konusudur. Bu baglamdan yola ¢ikan arastirmada, kamu kurumlarinin elektronik
ortamda sunduklari hizmetlerin vatandaslar icin ne kadar kullanilabilir oldugunun
anlasilabilmesi amaciyla e-Doniisliim siirecinin e-Adalet ayagini olusturan Ulusal Yargi Ag1 Bilisim
Sistemi (UYAP) platformu incelenmistir. Bir durum c¢alismasi olarak UYAP Platformu
(https://vatandas.uyap.gov.tr/) iizerinden bir trafik cezasina itiraz islemi ytriitiilmis ve stirec¢
dijital esitsizlik baglaminda tartisilmistir. Bu kapsamda platforma giris icin elektronik devlet
sifresine sahip olmak zorunludur. Itiraz edebilmek i¢in dilek¢e yazmanin yani sira UYAP dokiiman
editoriiniin indirilip kurulmasi1 ve dokiimanlarin “udf’ formatinda hazirlanmas1 gerektigi
belirlenmistir. Ayrica itiraz edilecek ilgili kurum bilgilerine ulasmak i¢in Elektronik Kamu Bilgi
Yonetim Sistemi (https://www.kaysis.gov.tr/) izerinden kurumun Devlet Tegkilat1 Merkezi Kayit
Sistemi (DETSIS) numarasina ulasilmasi gerekmektedir. Platformda itiraz isleminin
tamamlanmasi icin elektronik imza zorunludur. Tirkiye’de e-devlet sifresi sahipligi 46 milyona
¢iksa da, yillik belirli bir miktar ticret 6denerek sahip olunan e-imza veya mobil imzaya sahip
vatandas sayisi bes bucuk milyondur. Sonucta bireylerin donanimin yani sira e-imza alabilmek
icin ekonomik sermayeye, dilek¢e yazabilmek icin belli bir egitim seviyesine ve dokiiman
editériniin kurulabilmesi ve diger islemler icin de dijital beceriye sahip olmasi gerekmektedir. Bu
durum karsimiza “hangi vatandas” sorusunu ¢ikarmakta ve hizmet alimindaki esitsizligi goriiniir
kilmaktadir.

Anahtar Sézciikler: Kullanim esitsizligi, dijital esitsizlik, Ulusal Yarg: Ag1 Bilisim Sistemi (UYAP),
e-Devlet, e-Adalet.
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“CITIZENS CAN OBJECTION to TRAFFIC TICKETS WITH ONE CLICK”: WHICH CITIZEN?

Abstract

In recent years, the inequality between users has been added to the digital inequality debates
going on concerning access. In this context, the problem, which should be considered with the
offline background, that each user does not benefit from information and communication
technologies equally and to what extent users can benefit from these technologies are discussed
around many different variables such as income, education, geographic location, age, gender,
access tools (hardware, software and link quality, etc.), skills, and auxiliary networks. On the other
hand, with the developments in information and communication technologies, public services
offered by institutions after the 1990s have been moved to the digital field and these applications
have begun to be referred to as "electronic government (e-government)". Although the services
provided by public institutions are moved to the online environment, how much citizens can
benefit from these applications is a matter of debate when it is considered in terms of digital
inequality. In this research, starting from this context, the National Judicial Informatics System
(UYAP) platform, which constitutes the e-Justice leg of the e-Transformation process, has been
examined to understand how useful this service is for the citizens. As a case study, a traffic ticket
appeal process was carried out on the UYAP Platform (https://vatandas.uyap.gov.tr/) and the
process was discussed in the context of digital inequality. Within this scope, it is compulsory to
have an e-government password to enter the platform. To appeal, it was seen that in addition to
writing a petition, the UYAP editor program should be downloaded and installed, and the
documents should be prepared in “udf’ format. In addition, to reach the information of the
relevant institution to be objected to, The State Organization Central Registration System
(DETSIS) number of the institution must be reached via The Electronic Public Information
Management System (KAYSIS) (https://www.kaysis.gov.tr/). An e-signature is required to
complete the objection process on the platform. Although e-government password ownership in
Turkey has increased to 46 million, the number of citizens with e-signature, which is acquired by
paying a certain amount of annual fee, is five and a half million. As a result, in addition to the
hardware, individuals need to have economic capital to get e-signatures, a certain level of
education to write petitions, and digital skills to set up a document editor and other processes.
This situation raises the question of “which citizen” and makes the inequality in service
procurement visible.

Keywords: Usage gap, digital inequality, National Judicial Informatics System (UYAP), e-
Government, e-Justice.

38



KADINA YONELIK SIDDET TEMALI DiJiTAL PLATFORM DIiZILERINDE
HUKUK-DISI ADALET ve COZUMSUZLUK VURGUSU: OLAGAN
SUPHELILER DiZiSI ORNEGI

Nisa YILDIRIM*
0Oz

Geleneksel televizyonun kurgu iceriklerindeki kadin temsilleri, toplumsal cinsiyet arastirmacilari
tarafindan siklikla elestirilmektedir. Yeni medya teknolojilerinin hayatimiza girmesi ile daha
modernist bakis agisina sahip kurgu iceriklere olan ilginin artmakta oldugu goériilmiis, dolayisiyla
glincel yapimlarda cinsiyet rolleri arasindaki keskin ayrim nispeten bulaniklasmaya baslamistir.
Televizyondan farkli igerikler sunma iddiasiyla 2016 yili itibariyle sektore giris yapan yerli dijital
platformlar dizi temalarinda kadina yénelik siddete de yer vermektedir. Onceki yillarda sira disi
anlatilariyla seyircinin begenisini kazanan Sahsiyet, Masum gibi dizi 6rneklerinde ¢6ziim veya
intikam gibi nedenlerle hukuk-dis1 adaletin tercih edildigi ve her iki hikayenin finalinde de goze
carpan 'dongi' vurgusu ile kadinlarin magduriyetlerinin ¢6ziimsiiz bir sorun olarak sunuldugu
gorilmustir. Magdur kadin ve hukuk-disi adalet iliskilendirmesi son olarak bu yilin iceriklerinden
olan Netflix'in Fatma adli dizisinde karsimiza ¢ikmistir. Bu arastirma yakin zaman 6nce yayin
hayatina baslayan Exxen adli dijital platforma ait, Olagan Siipheliler adli diziyi feminist kuram
cercevesinde incelemeyi amaglamaktadir. Uzun stiredir aile ici siddete maruz kalan st siniftan {i¢
kadinin, eslerini zehirleyerek 6ldiirme planlarini hayata gecirmeleri tizerine kurulu dizi ile ilgili
olarak ilk goze carpan, gercek hayatta karsiligi olmayan bir direnis bicimi ortaya koymasi
nedeniyle, ele aldig1 soruna yonelik herhangi bir ¢6zliim 6nerisi sunmaktan uzak oldugudur. Yine
ana karakterden biri 'zayif' digeri 'glicli’ iki kadinin, suglarini gizlemeye calistiklar1 siirecte
karsilarina ¢ikan erkeklere ilgi duymaya baslamalari, anlatinin hangi noktada pozisyon aldigini
belirsiz hale getirmektedir. Dizinin kotii karakteri ise ilk andan itibaren nazik, hatta sempatik bir
adam olarak sunulmakta, ugradigi ihanet sonucu yasadig1 magduriyet seyircinin bu karakterle bag
kurmasina imkan vermektedir. Polisiyenin yani sira kara-mizah tiiriine de dahil edilebilecek
dizide, feminist kuram acisindan elegstiriye ac¢ik uygulamalar siklikla komedi unsuru olarak
kullanilmis, mizahin elegtirel glicinden yararlanilabilecekken, bunun tam tersi bir tutum
izlenmistir. Soylem analizi yonteminin kullanilacagi bu arastirma icin, yakin gelecekte dijital
platformlarin kurgu anlatilardaki degisime olan etkisi tlizerine yapilacak arastirmalara kaynak
saglayacagini soylemek mimkiindtir.

Anahtar Kelimeler: Toplumsal Cinsiyet, Online Diziler, Televizyon Dizileri, Yerli Diziler, Dijital
Platformlar
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EXTRA-LEGALITY and EMPHASIS on ‘NO-SOLUTION’ in VIOLENCE AGAINTS WOMEN
BASED STREAMING SERVICE SERIES: The CASE of USUAL SUSPECTS

Abstract

The representations of women in the fictional content of traditional television are frequently
criticized by researchers of gender studies. With the introduction of new media technologies, it
has been observed that the attention of audience to fictional contents with more modernist point
of view is increasing, so the clear distinction between gender roles in current productions has
started to blur relatively. Turkish digital platforms that were launched in 2016 promising new
contents different from television, also prefer the theme on violence against women in their series.
In previous examples of online series like Masum and Sahsiyet which had been embraced by the
audience owing to their extraordinary narratives, it has been observed that extra-legality had
been preferred for revenge, and the victimization of women had been presented as an unsolvable
fact with the emphasis of the ‘loop’ in the final parts of both these series. The association between
the victimized woman and extra-legality had also appeared in the crime drama of Netflix named
Fatma last year. This research aims to analyze the online series called The Usual Suspects,
belonging to the streaming service named Exxen, which was launced recently, within the
framework of feminist theory. It is possible to claim that the series, which is about three upper
class women Kkilling their husbands by poisoning after being exposed to domestic violence for a
long time, is far from offering any solution to the problem it is dealing with due to not prefering a
form of resistance that has no real-life counterpart. Again, two of the women, both the 'weak' one
and the 'strong' one, begin to have feelings for the men they encounter while they are trying to
hide their crimes, makes the position of the narrative of the series unclear. On the other hand, the
villain of the series is presented as a gentle, even sympathetic man from the first moment, and his
victimhood caused by a betrayal allows the audience to identify with this character. In the series,
which belongs to dark comedy genre as well as detective fiction, the representations that can be
criticized in terms of feminist theory are frequently used as a comedy elements, and the power of
humor for criticism was ignored. For this research, in which the discourse analysis method will be
used, it is possible to say that it will provide a source for researches on the effect of streaming
services on the change in fictional narratives in the near future.

Keywords: Gender, Online Series, Television Series, Domestic TV Series, Streaming Services
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KADINLARIN AiLE iCINDE DiJiTAL ARACILIGIYLA UREME EMEGI
PERFORMANSI

Nermin ALKAN*
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Genis anlamda, bu arastirma, sosyal medyanin, eslerini Tiirkiye'den ingiltere'ye takip eden ve
Sussex bolgesinde yasayan evli, gocmen muhafazakar Misliman kadinlar tarafindan
benimsenmesi, entegrasyonu ve giinliik kullanimi incelemektedir. Bu arastirmanin temel kaygisi,
cinsiyetci giic iliskilerinin bu kadinlarin sosyal medya kullanimlarina nasil ve hangi bicimde
yerlestigini ve bu iligkilerin kadinlarin giinliik sosyal medya deneyimlerini nasil sekillendirdigi
daha iyi anlamak i¢in kadinlarin sosyal medyay1 giinliik rutinlerine entegre etmeleri ve
kullanmalari sirasinda ortaya ¢ikabilecek toplumsal cinsiyet ve sosyal medya kullanimi arasindaki
etkilesimlerin dogasini ve kapsamini arastirmaktir. Bu arastirma, veri toplama yontemi olarak,
lizerine yapilan arastirma orneklerinin oldukea sinirli oldugu kimlik grubuna ait 30 kadinla yari
yapilandirilmis, derinlemesine bireysel goriismeleri igeren nitel bir vaka calismasi yaklasimini
benimsemektedir. Kadinlarin sosyal medya ile yasanmis kisisel deneyimlerine anlaml bir bakis
acist saglamay1 amaglayan c¢alisma bu kadinlarin sosyal medyay:1 giinliik kullanimlariyla ilgili
gercek hayat hikayelerine yonelik ampirik bir arastirma ylriitmektedir; kadinlarin sosyal
medyay1 giinliik rutinlerine adapte etme ve giinliik kullanimlarinda kendini gosteren cinsiyetgi
aile iliskilerinin oynadig1 6nemli rolii arastirmakta ve son olarak, kadinlarin kullandiklari sosyal
medya uygulamalarini nasil anlamlandirdiklarini géstermektedir. Dolayisiyla bu arastirma, sosyal
medya uygulamalarinin benimsenmesi ve giinltik kullanimi baglaminda kadinlarin aile igi ve aile
iliskilerinde cinsiyetgi giic iliskilerinin varlig1 ve siirdiiriilmesi gibi karmasik bir toplumsal olguyu
analiz eden bir vaka g¢alismasidir. Bu arastirmanin teorik arka plani, temel olarak toplumsal
cinsiyet ve teknoloji lizerine mevcut feminist bakis acilarim icermektedir. Bu arastirma, ilgili
akademik cevrelerden, cesitli sosyal ve kultiirel baglamlarda somutlasmis giindelik pratikler,
yerler ve iliskiler icinde bulunan toplumsal cinsiyet ve sosyal medya arasindaki etkilesime
odaklanan daha ¢ok arastirma yiirttiilmesi ihtiyacina yonelik yapilan c¢agrilara bir yanittir.
Verilerin tematik analiz kullanilarak analiz edilmesi sonucu, kadinlarin bakim emegi ve aile
icindeki duygusal emek performanslar ile iliskili olan ‘kadinlarin aile icinde dijital pratikler
aracilifiyla iireme emegi performansi’ ana tema olarak belirmistir; bu tema, sosyal medya
uygulamalarinin ev i¢i faaliyetlerin ve cinsiyet performansinin ayrilmaz bir pargasi haline
gelmesiyle kadinlarin anne ve es olarak geleneksel rollerini ve gorevlerini genisleterek ve yeniden
sekillendirerek evdeki iireme emegi performansini nasil sekillendirdigini ve tiim bunlarin
kadinlara nasil asir1 duygusal emek ytikledigini ele almaktadir.
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WOMEN’S PERFORMANCE of REPRODUCTIVE LABOR THROUGH the DIGITAL WITHIN the
FAMILY

Abstract

In broad terms, this research investigates the adoption, integration and everyday use of social
media by married, migrant conservative Muslim women who followed their husbands from
Turkey to the UK and live in Sussex. This research’s main concern is to explore the nature and
extent of interactions between gender and social media usage that may occur in the course of the
women’s use and integration of social media in their daily routines; to better understand how, and
in what guises, gendered power relations became embedded in these women'’s social media usage;
and how these relations shape their everyday experiences of social media. Adopting a qualitative
case study approach featuring semi-structured, in-depth individual interviews of 30 women who
belong to this under-explored identity group as its data collection method, this research conducts
an empirical inquiry into these women'’s real life stories about their everyday use of social media
which aims to provide meaningful insights into the women’s personal experiences with social
media, investigate the crucial role played by gendered familial relationships in the women'’s
adaptation, integration and everyday use of social media technologies in their daily routines, and
lastly, illustrate how the women give meaning to the social media applications that they use. Thus,
this research is a case study that analyses a complex social phenomenon: the existence and
perpetuation of gendered power relations in the domestic sphere and familial relationships of the
women, in the context of their adoption and everyday use of social media applications. The
theoretical background to this research mainly incorporates existing feminist perspectives on
gender and technology. This research is a response to calls from within related academic circles
for further research on the interaction between gender and social media technology within the
embodied everyday practices, places and relationships that are found in diverse social and
cultural contexts. As the data was analysed using thematic analysis, main theme women’s
performance of reproductive labor through the digital within the family emerged that is concerned
with women'’s labour of care and their performance of emotional labour within the family; this
theme addresses how social media applications are shaping women’s performance of
reproductive labour in the home by extending and reshaping their traditional roles and duties as
mothers and wives, and by social media becoming an integral part of their domestic activities and
their performance of gender, all of which burden the women with excessive emotional labour.

Keywords: Social Media, Gender, Power Relations, Familial Relationships, Migrant Women,
Domestic Sphere, Women’s Reproductive Labor
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As an EXAMPLE of DIGITAL ERA’S DISEASES “NOMOPHOBIA and
PLUGOMANIA’S” EFFECT on YOUTH PEOPLE

Nur Emine KOC*

Abstract

The advance and usage of technology have led to massive cultural change all around the world.
This irreversible change makes all the users’ social lives and entertainment habits change as well.
The positive and negative effects of the Internet, social platforms, video games, smart mobile
phones by which we met with the technology, have been studied by pedagogues, academicians,
health care providers, and psychologists. Societies kept pace up with the digitalized world as well
against the strength of this change and its sustainable innovations. Along with the transition into
the digi-social life, the definition of socialization changed as well. The introversion and
extroversion relationships in the society, individual and collective being for the participation into
social life and experiencing real and visual experiences altogether in daily life, have created
massive contradictions in daily life. Particularly the frequent usage of digital platforms with the
mobile phone makes these platforms a must. This advancing cycle with the same pace of its usage
brings about its positive and negative aspects with it. One of the aspects accounted as negative,
the fight with these diseases which can be dangerous for the psychological ad physiological
integrity of the participants can only be possible by recognizing and examining these diseases.
Along with the negative contribution of these digital platforms leading to digital diseases to occur
is also going to enable creating a road map by the data they provided about what can be done to
cure it. In this study nomophobia and plugomania, one of the digital diseases and negative aspects
of digitalization and in which all the changes can be observed both socially and individually were
discussed through. In this study, participants’ coping skills against these diseases were researched
by the qualitative survey technique focus group discussion. The semi-structured interview
technique was utilized as the data collecting method. It is aimed to unfold the negative effects of
digital addiction by interviewing 6 volunteered undergraduates between the ages of 19-24 in
order to get the answers to the questions given in this study.

Keywords: Digital Era, Digi-Social, Digital Diseases, Nomophobia, Plugomania

DiJiTAL CAGIN HASTALIKLARINA ORNEK OLARAK “NOMOFOBI ve PLAGOMANI”NIiN
UNIVERSITE OGRENCILERI UZERINDEKI ETKIiLERI

0z

Teknolojinin ilerlemesi ve yaygin kullanimi, tiim diinyada biiyiik kiiltirel degisimlere yol
acmistir. Bu degisim, tiim kullanicilarin sosyal yasamlarini ve eglence aliskanliklarini
degistirmektedir. Teknolojinin hayatimiza girmesi ile tanistifimiz internetin, sosyal medya
platformlarinin, video oyunlarinin, akilli cep telefonlarinin olumlu ve olumsuz etkileri pedagoglar,
akademisyenler, saglik calisanlar1 ve psikologlar tarafindan incelenmektedir. Toplumlar da bu
degisimin glicline ve yeniliklerine ayak uydurup dijitallesen diinyaya alismak durumundadirlar.

* Dr. Ogr. Uyesi, Istanbul Aydin Universitesi, E-posta: nurkoc@aydin.edu.tr ORCID: 0000-0002-3477-8019
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Bu diji-sosyal hayata gecisle birlikte sosyallesmenin tanimi da degismistir. Dijital toplumun
yarattiglt hem ice hem disa doniik iliskiler, toplumsal yasamda bireysel ve kolektif katiimda
zorluklar yaratirken, glindelik yasamda da gercek hayati biitiiniiyle yasamada zorluklar
yaratmaktadir. Ozellikle dijital platformlarin cep telefonu ile sik kullanilmaya baslamasiyla
birlikte bu platformlar vazge¢ilmez bir hale gelmistir. Kullanimi ile ayni hizda ilerleyen bu dongii
olumlu ve olumsuz yonlerini de beraberinde getirmektedir. Olumsuz yonlerinden kurtulmanin en
etkili yolu, katiimcilarin psikolojik ve fizyolojik biitiinliigii acisindan tehlikeli olabilecek bu
hastaliklarla miicadele etmek icin bu hastaliklar1 tanimak ve incelemektir. Bu dijital hastaliklarin
ortaya ¢ikmasina yol acan olumsuz katkilarinin yani sira, tedavisi icin de neler yapilabilecegi
konusu da arastirmanin konusudur. Bu ¢alismada dijitallesmenin olumsuz yonlerinden olan ve
gerek toplumsal gerekse bireysel olgularin tiimiinde yasanan degisimlerin gozlemlenebilecegi
dijital hastaliklardan nomofobi ve plagomani islenmistir. Calismada, katiimcilarin bu
hastaliklarla bas edis bigimleri nitel arastirma teknigi olan Odak grup goriismesi kullanilarak
arastirllmistir. Veri toplama yontemi olarak yar1 yapilandirilmis goriisme teknigi kullanilmistir.
Arastirmada kullanilan sorularin yanitlarini bulabilmek amaciyla 19-24 yas araligindaki 6 goniillii
liniversite 6grencisi ile odak grup goériismesi yapilarak dijital bagimliligin olumsuz etkileri gozler
Oniine serilmeye calisilmistir.

Anahtar Kelimeler: Dijital Cag, Diji-Sosyallik, Dijital Hastaliklar, Nomophobia, Plugomania
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KADINA SIDDET HABERLERININ YAPTIRIMSIZLIGI MESRULASTIRMASI
UZERINE BiR INCELEME: ATV, KANAL D, SHOW TV ve STAR TV ORNEGI

Ozlem BARIS®, Ibrahim COSKUN**

0z

Kadina yonelik gerceklestirilen cinayet, tecaviiz, taciz ve siddet olaylar1 bugiin tiim diinyada yanki
bulan kiiresel bir sorun haline gelmektedir. Kitle iletisim arac¢lar1 da bu soruna her gin
deginmektedir. Haberlerde her giin birka¢ kadin cinayeti, tecaviiz, taciz ve siddet bilgisi
verilmektedir. Bu haberlerde kullanilan dilden verilen goriintiilere kadar her icerik biiyiik bir
hassasiyetle verilmelidir. Pek ¢ok kadin cinayeti, tecaviiz, taciz ve siddet haberlerinde magdurun
goriintiisii acikca yer alirken eylemi gercgeklestirenin goriintiisii yer almamakta ya da goriintii
buzlanarak verilmektedir. Bunun yaninda verilen cinayet, tecaviiz, taciz ve siddet haberlerinin
pek c¢ogunun icerisinde eylemi gerceklestirenlerin c¢arptirildigi cezai yaptirnm da yer
almamaktadir. Bu durum haber, izleyici, okur ve dinleyici kitlesinin zihninde bir bosluk yaratirken
ayni zamanda bu gibi suglarin yaptirimsiz kaldiginin diisiincesi de yayilabilmektedir. Haber
iceriklerinde karsilasilan bu tavir hem gerceklesen eylemi mesrulastirirken hem de gazeteciligin
arastirmacilik 6zelliginin tahribine neden olmaktadir. Bu ¢alisma Atv, Kanal D, Show Tv ve Star
Tv, ana haber biiltenlerinde yer alan kadin cinayeti, tecaviiz, taciz ve siddet haberlerini eylemin
yaptirimsal bilgi icerip icermedigi bakimindan betimsel olarak incelemektedir. Ayrica haber
iceriklerinde eylemi gerceklestiren ve magdurun goriintiilerinin yer alip almadig1 da ortaya
konmaktadir. Boylelikle ¢calisma haberciligin kadina siddet, cinayeti, tecaviiz, taciz haberlerine
kars1 tutumu somut olarak ortaya konarak sorunun ¢oziimi iizerine yogunlasilmasina dikkat
cekilmektedir.

Anahtar Kelimeler: Medya, Haber, Kadina Siddet, Yaptirim

An ANALYSIS on the LEGITIMATION of VIOLENCE NEWS AGAINST WOMEN: ATV, KANAL D,
SHOW TV and STAR TV EXAMPLES

Abstract

Murders, rapes and violence against women are a global problem that seen around the world.
Mass media is touch on this problems. Every day, several femicides, rape, harassment and violence
information are presented in the news. Every content, from the language used in these news to
the images given, should be given with great precision. While the image of the victim is clearly
included in many news about femicide, rape, harassment and violence, the image of the
perpetrator is not included or the image is presented blurred. In addition, most of the news about
murder, rape, harassment and violence do not include the penal sanction of the perpetrators.
While this creates a vacuum in the minds of the news, audience, readers and listeners, it can also
spread the thought that these crimes go unpunished. This attitude encountered in news contents
both legitimizes the action and causes the destruction of the investigative feature of journalism.
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This study examines the news of femicide, rape, harassment and violence in the main news
bulletins of Atv, Kanal D, Show Tv and Star TV in terms of whether they contain sanctioned
information. In addition, it was investigated whether the images of the perpetrator and the victim
are included in the news content. Thus, the study draws attention to focusing on the solution of
the problem by presenting the attitude of journalism towards the news of violence against women,
murder, rape and harassment.

Keywords: Media, News, Violence Against Women, Sanctions
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YENI MEDYA BAGLAMINDA KOLEKTIF HAFIZA: 15 TEMMUZ DARBE
GIRiSIMi UZERINDEN BiR DEGERLENDIRME

Rabia ZAMUR TUNCER"
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Yeni medyanin sahip oldugu teknolojik avantajlar darbe ile miicadele agisindan bireylere yeni
imkanlar saglamistir. Sosyal medya ve akilli telefon uygulamalari, ¢cok sayida bireye hizli erisim
olanagl sunarak, tiim kesimlerin diisiinme ve harekete ge¢cme bicimlerini etkileyerek, darbe
girisiminin basarisizlifa ugratilmasi icin gerekli olan kolektif isbirlikleri ve duyurular1 yaymus,
bireylerin eyleme yonelmesine olanak saglamis ve toplumsal bir ihtiyaca karsilik gelmistir. Olay
yerlerinden yenilenen, yinelenen anlik sansiirsiiz gortntiiler, darbe girisimini sokaga ¢ikmadan
medya iizerinden takip eden bireylerin eylem ve sdylemleri tizerinde etkili olmustur. Bu noktada
tliim medyanin servis ettigi goriintiilerin ve anlatimlarin hafizay1 olusturma basarisina dikkati
cekmek gerekmektedir. 15 Temmuz'a dair kolektif kimlik insasinin temelini olusturan ortak
gecmis algisi, baska bir deyisle ortak bellek, medyanin servis ettigi belirli goriintiiler ve
mekénlarda somutlasmistir. Medya darbe girisiminde aktif bir rol {istlenmekle ve sonuca
dogrudan tesir etmekle kalmamis, Peri'nin de ifade ettigi tizere (1999: 106-122) bir hafiza alani
haline gelmistir. Bu calisma, s6z konusu kabule dayanarak kolektif hafiza kavramsallastirmasinin
iletisim bilimleri perpektifinden ne ifade ttigini 15 Temmuz Orneginde ortaya koymayi
amagclamaktadir. Bu dogrultuda, kolektif bellek kavrami yeni medya ile iligkili olarak
degerlendirilmistir.

Anahtar Kelimler: Kolektif Hafiza, Yeni Medya, 15 Temmuz Darbe Girisimi

NEW MEDIA and COLLECTIVE MEMORY: An EVALUATION of the ATTEMPTED COUP of 15
JULY

Abstract

The technological advantages possessed by the new media have given individuals new
possibilities in combating coups. Social media and smart phone apps spread the collective
collaborative efforts and announcements necessary to thwart the attempted coup by providing a
large number of individuals with a means of quick access and by influencing how all segments of
society thought and acted, allowing individuals to take action, and meeting a social need. The live
uncensored images from where the action was taking place, refreshed and repeated, influenced
the thoughts and actions of individuals following the coup attempt on social media without taking
to the streets. It is here that we need to highlight the success that all the images and reporting
served up by the media had in creating memory. The perception of having a common past formed
the foundation for the construction of a collective identity with respect to 15 July; in other words,
the common memory became concretized in the images and spaces served up by the media. The
media did not just play an active role in the coup attempt and directly influence the outcome; in
the words of Peri (1999: 106-122), it became a memory space. Working on this assumption, this

* Ars. Gor. Dr., istanbul Universitesi, ileti§im Fakiiltesi, E-posta: rabia.zamur@istanbul.edu.tr ORCID: 0000-
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study aims to show what the conceptualization of collective memory means from the perspective
of communication sciences in taking the 15 July coup attempt as an example. To this end, the
concept of collective memory is examined in regard to the new media.

Keywords: Collective Memory, New Media, 15 July Coup Attempt
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KRiPTO PARA PiYASASINDAKI “MUSK ETKIiSi”

Seray BILICI*, Arif YILDIRIM™*

0z

2008 y1linda Satoshi Nakamoto'nun otonom ve anonim bir elektronik para olarak ortaya ¢ikarttigi
bitcoin, islem goren ilk kripto para olarak 2009 yilindan beri dijital diinyada varhigini
strdiirmektedir. Nakomoto’nun bu fikri zaman icerisinde geliserek, bircok altcoinin de ortaya
¢ikmasina olanak saglamistir. Bu artisla beraber reel borsalarda oldugu gibi kiiciik yatirimcilarin
maniplile edilmesi gibi durumlar ortaya cikmistir. 2020 yilinda Elon Musk, uzun siredir
gozlemledigi kripto para piyasasina girmis ve Twitter profilinin aciklama kismina koydugu BTC
logosu ile yatirimcilarin “Musk gibi dahi ve biiyiik bir sermayedarin” hamlesini takip etmesine ve
BTC'nin piyasa degerinin artmasina neden olmustur. Bu biiyiik capli dalgalanmanin sonrasinda
Musk’in DOGEcoin'i isaret ederek tweetledigi kopek emojisi de ¢cok gecmeden DOGEcoin’in de
piyasa degerinin artmasina ve yatirimcilarin yeniden bir Musk hedefi pesine diismesine neden
olmustur. Bu olay ile artik adi1 sadece Musk ismi ile anilan DOGEcoin, insanlarin BTC ve diger
altcoinler ile umut bagladigl en temel yatirim hedeflerinden biri haline gelmistir. Elon Musk’in
sosyal medya lizerinden yarattif1 spekiilasyonlar kripto para piyasasinmi etkileyebilecek bir
hakimiyeti oldugunu gostermektedir. Arastirma kapsaminda, kripto para piyasasinda 2021 yih
icerisinde DOGEcoin fiyatlarinda yasanan artisi dogrudan Elon Musk’in Twitter lizerinden yaptigi
paylasimlardan kaynaklandigl diisiiniilmektedir. Bu durumun tespitine iliskin, arastirma
kapsaminda 2021 yili Google Arama motorunun verisinin kullanildig1 Google Trends verilerinde
5 adet anahtar kelime olarak “Elon Musk, Dogecoin, Bitcoin, Dogecoin Price ve Cyrptocurrency”
kelimeleri secilmistir. iliskili kelimelerin Elon Musk’in Twitter lizerinden paylasim yaptig tarihler
de yiiksek bir arama seviyesine ulastifi gorilmiistiir. Ayrica, Kripto Para Analiz sistemi olan
TrandigView lizerinden DOGEcoin’in ayni tarihler igesinde degisim gosteren fiyat grafikleri baz
alinarak arama motoru verileri Kkarsilastirilarak analiz edilecektir. Calisma sonucunda, Elon
Musk’in paylasimlar1 dogrultusunda, Google Arama motoru Uuzerinden yapilan aramalarin
DOGEcoin'nin piyasadaki degerini nasil etkiledigi belirlenecektir. Bu calisma dijital kapitalizm,
enformasyonel kapitalizm, sosyal medya ve dijital para arasindaki iliskinin gelecegini 6ngérmek
icin 6nem arz etmektedir.

Anahtar Kelimler: Elon Musk, Dogecoin, Bitcoin, Kripto Para, Dijital Para

THE “MUSK EFFECT” IN THE CRYPTOCURRENCY
Abstract

Bitcoin, which was revealed as an anonymous electronic money by Satoshi Nakamoto in 2008, has
existed since 2009 as the first cryptocurrency to be traded. Nakomoto's idea developed over time,
allowing many altcoins to emerge. With this increase, situations such as the manipulation of small
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investors have emerged, as in real stock markets. In 2020, Elon Musk entered the crypto money
market and with the BTC logo he put in the description part of his Twitter profile, he caused
investors to follow the move of "a big capitalist like Musk" and increased the market value of BTC.
After this fluctuation, the dog emoji that Musk tweeted by pointing to DOGEcoin also caused the
market value of DOGEcoin to increase. With this event, DOGEcoin, whose name is only known by
the name of Musk, has become one of the most basic investment targets of people in BTC and other
altcoins. Speculations created by Elon Musk on social media show that he has a dominance that
can affect the crypto money market. Within the scope of the research, it is thought that the
increase in DOGEcoin prices in the crypto money market in 2021 is directly caused by the shares
of Elon Musk on Twitter. In order to determine this situation, the words "Elon Musk, Dogecoin,
Bitcoin, Dogecoin Price and Cryptocurrency” were chosen as 5 keywords in the Google Trends
data, in which the Google Search engine was used for 2021. It has been seen that the related words
reached a high search level on the dates Elon Musk shared on Twitter. In addition, a comparative
analysis will be made on the basis of the price charts of DOGEcoin, which changed over the same
dates, via TrandigView. As a result of the study, it will be determined how searches made through
the Google Search engine affect the market value of DOGEcoin. This study is important for
predicting the future of the relationship between digital capitalism, informational capitalism, and
digital money.

Keywords: Elon Musk, Dogecoin, Bitcoin, Cryptocurrency, Digital Currency
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FRANSIZCA HAZIRLIK OGRENCILERININ AG TARAFSIZLIGI (NET
NEUTRALITY) ve DIJITAL ESITLIK ALGILARI

Sercan ALABAY”
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Ag tarafsizligi, (Net neutrality) internet servis saglayicilarinin (ISS'ler) belirli tiriinleri, web
sitelerini veya icerik tiirlerini desteklemeden veya engellemeden tiim ¢evrimici icerigi esit olarak
olusturmasi gerektigi ilkesidir. Kisacasi, internetteki tiim trafigin esit ve adil olarak erisilebilir
oldugu anlamina gelir. Ornegin, ag tarafsizligi kurallar1 altinda, bir ISS, Yahoo ve AOL gibi sahip
oldugu web sitelerine erisimi hizlandiramaz ve Google veya YouTube gibi diger biiyiik web
sitelerine trafigi yavaslatamaz veya ekstra licret talep edemez. Ag tarafsizligln tam olarak
uygulandiginda, internette yasa disi ve uygun icerigi degerlendirmek ve engellemek zordur. Bu
nedenle, dijital esitlik bir bedel ile birlikte gelir. Glinlimiizde internet kullaniminin ¢ogu YouTube,
Twitch, TikTok vb. gibi canli video akish video icerik sitelerine karsilik gelmektedir. internet bant
genisligini esit kosullara b6lmek ¢ok zor gériinmektedir, ¢iinkii yukarida belirtilen hizmetler
kisith grafik ve veri tabani ihtiyac1 duyan geleneksel bir sirket tanitim web sitesine gore ¢cok daha
fazla bant genisligine ihtiyac duyar. Egitim s6z konusu oldugunda, 6zellikle su an yasadigimiz gibi
pandemi dénemlerinde, uzaktan egitim ve konferanslar gegmisten daha 6nemli hale geliyor. Peki,
ogrencilerin dijital esitlik veya net neutrality hakkindaki algilari nelerdir? Bu ¢calismada 48 Fransiz
hazirlik 68rencisi ile bu kavrami analiz etmeye calistik.

Anahtar Kelimeler: Fransizca, Ag Tarafsizligy, Dijital Esitlik

NET NEUTRALITY and DIGITAL EQUALITY PERCEPTIONS of FRENCH PREPARATORY
STUDENTS

Abstract

Net neutrality is the principle that internet service providers (ISPs) should establish all online
content equally without favoring or blocking specific products, websites or types of content. In
short, it means that all traffic on the internet is equal and equally accessible. For example, under
net neutrality rules, an ISP could not speed up access to websites it owns, such as Yahoo and AOL,
and could not slow down traffic, or charge extra fees, to other major websites like Google or
YouTube. When net neutrality fully applied, it is difficult to assess and block illegal and in
appropriate content on the internet. Thus, digital equity comes with a price. Most of the internet
usage today corresponds to live video streaming video content site like YouTube, Twitch, TikTok
etc. Dividing the internet bandwidth with equal conditions seems very hard as the services cited
above need much more bandwidth than a traditional company presentation website which barely
needs to demonstrate some graphic content or minor databases. When it comes to education,
especially in pandemic eras like the one we are encountering now, distance education and
conferencing became more important than past. On the students’ side what are their perceptions

* Dr., Galatasaray Universitesi, E-posta: sercan.alabay@gmail.com , ORCID: 0000-0001-6478-7007
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about the digital equity or net neutrality? In this study we tried to analyze this concept with 48
French preparatory students.

Keywords: French, Net Neutrality, Digital Equity
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YENI MEDYAYA EKONOMIi POLITIK BiR BAKIS: TURKIYE'DEKI “DIJITAL
DOGAN” GAZETELERLE GELENEKSEL MEDYA INTERNET SITELERININ
KARSILASTIRMALI BiR ANALIZi

Sevtap DEMIR*
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Diinya ¢apinda internetin ve teknolojinin hizli gelisiminden en fazla etkilenen sektérlerin basinda
medya sektorii gelmektedir. Tiim diinyada internet, sosyal medya ve mobil telefon kullanim
oranlarinin artmasiyla okuyucularin haber okuma aliskanliklar1 basili gazetelerden dijital alana
yonelmis ve cok sayida dijital gazete ortaya ¢cikmistir. Dijital gazetelerin iceriklerini ticretsiz
sunmalari ve gelirlerinin reklama dayanmasi nedeniyle, bircok cok dijital gazete ayakta kalmakta
zorlanmakta, bu durum bu mecralarda yapilan gazeteciligi etkilemektedir. Bunun en dnemli
nedeni bu alandaki reklam oranlarinin, dijital gazetelerin yeterli gelir elde etmelerini saglayacak
diizeyde olmamasidir. Tiirkiye’de internetin ve dijitallesmenin gazetecilik tizerine etkilerini konu
edinen g¢alismalar, bu konuyu daha ¢ok gazetecilerin pratiklerindeki ve gazeteci kimligindeki
doniisiim lizerinden ya da haber dili ve gazetecilik etigi gibi konular tizerinden ele almaktadir. Bu
tartismalarin ortaya ¢ikmasina neden olan ekonomik gerekceler ve ekonomik arka plan ihmal
edilmekte ve yeterince inceleme konusu yapilmamaktadir. Bu ¢alisma, dijitallesmenin gazetecilik
tizerindeki etkilerini, s6zii edilen ekonomik arka plan 1s1ginda incelemeyi amag¢lamaktadir. Bu
amagla calismada, dijital gazetelerin gelir elde etmek ve siirdiiriilebilirliklerini saglamak i¢in ne
tlir stratejiler gelistirdikleri ortaya konarak, genel bir dijital haber medyasi haritasi ¢ikarilmaya
calisilacaktir. Diger yandan Tiirkiye’de dijital dogumlu gazetelerin geleneksel medyanin internet
siteleriyle esit sartlar altinda rekabet edip edemedigi de ortaya konmaya ¢alisilacaktir.

Anahtar Kelimeler: Dijital Gazetecilik, Yeni Medya Ekosistemi, Dijital Gazeteciligin Ekonomisi

POLITICAL ECONOMY PERSPECTIVE on NEW MEDIA: A COMPARATIVE ANALYSIS of
“DIGITAL-BORN” NEWSPAPERS and TRADITIONAL MEDIA WEBSITES in TURKEY

Abstract

The media sector is one of the sectors most affected by the rapid development of the internet and
technology worldwide. With the increase in internet, social media and mobile phone usage rates
all over the world, the news reading habits of the readers have turned from printed newspapers
to the digital field and many digital newspapers have emerged. Since digital newspapers offer
their content free of charge and their income is based on advertisements, many digital
newspapers have difficulty in surviving, and this affects the journalism done in these media. The
most important reason for this is that the advertising rates in this area are not at a level that will
enable digital newspapers to generate sufficient income. Studies dealing with the effects of the
internet and digitalization on journalism in Turkey deal with this issue mostly through the
transformation in journalists' practices and journalistic identity, or through issues such as news
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E-posta: sevtap.demir@bozok.edu.tr ORCID: 0000-0003-4474 280X

53


mailto:sevtap.demir@bozok.edu.tr

language and journalism ethics. The economic reasons and economic background that led to the
emergence of these discussions are neglected and are not adequately examined. This study aims
to examine the effects of digitalization on journalism in the light of the mentioned economic
background. For this purpose, in this study, it will be tried to reveal what kind of strategies digital
newspapers have developed in order to generate income and ensure their sustainability, and a
general digital news media map will be drawn. On the other hand, it will be tried to reveal whether
the digital-born newspapers in Turkey can compete with the traditional media websites on equal
terms.

Keywords: Digital Journalism, New Media Ecosystem, Economy of Digital Journalism

54



LUKS MARKALARIN TOPLUMSAL CiNSIYET TEMSILLERINDE YENI
EGILIMLER: ERKEK MODASINDA FEMINENLIK

Sezgi TURFANDA", Eser LEVI™
0z

Cinsiyete 6zgili goriinlimlere iliskin normatif beklentilerin insa edilmesi ve dayatilmasi sonucu
uzun yillar degisime kapali kalan toplumsal cinsiyet rolleri son yillarda hizli bir déniisiim icine
girdi. Diinya genelinde en kalabalik niifusa sahip olan Z kusaginin cinsiyet ikiligine mesafeli, hatta
tepkili oldugu da gesitli ¢alismalarca ortaya kondu. Bu diislinsel doniisim gilindelik yasam
pratikleri, siyaset, medya, popiiler kiltiir gibi bircok alanda kendini géstermeye basladi. Androjen,
cinsiyetsiz, akiskan cinsiyet ya da toplumsal cinsiyet agisindan nétr gibi tanimlayicilar son
dénemde moda dinyasina da dahil oldu. Cinsiyete 6zgii giyimin kesin hatlarla birbirinden
ayrildigi yaklasim varligini halen stirdiiriirken, 6nce feminen ya da maskiilen 6zellikler tasimayan,
cinsiyetsiz goriinlimlere; son donemde ise gecisken veya karsi cins ile 6zdeslestirilen unsurlari
tasiyan kadin ve erkek goriiniimlerine dogru bir egilim gozleniyor. Kadin modasinda maskiilen
ogelerin kullanilmasi daha 6nceye dayansa da erkek modasinda feminenlik daha yeni bir egilim
olarak karsimiza cikiyor. Ozellikle liiks moda markalari, cinsiyetlendirilmis moda yaklasimindan
uzaklasarak iki cins arasindaki farkliliklar1 bulaniklastiran imgeler sunuyor ve bu egilimi marka
kimligi insa etme ve reklam stratejisi belirleme siireclerine tasiyor. Bu calisma, 2021 yilinda
globalde en degerli liiks moda markasi olarak belirlenmis 10 marka tarafindan sosyal medyada
paylasilan iceriklere, doniisen toplumsal cinsiyet temsilleri baglaminda odaklanmay:
hedeflemektedir. Gorsel 6gelerin 6n planda oldugu bir dijital platform olmasi nedeniyle sz
konusu markalarin Instagram hesaplari incelenecektir. Her bir markadan feminen erkek modasim
yansitan birer gonderi amagh drnekleme yontemiyle secilecek ve bu gonderideki gorsel unsurlar
gostergebilimsel c¢oziimleme yontemiyle analiz edilecektir. Calisma keskin bir bigcimde
doniismekte olan toplumsal cinsiyet gériiniimlerinin son dénemde diinyanin en degerli ltiks moda
markalarinin gorsel temsillerinde nasil karsilik buldugunu ortaya koymasi acisindan dnem
tasimaktadir.

Anahtar kelimeler: Liiks Marka, Moda Reklami, Toplumsal Cinsiyet Temsilleri, Cinsiyetsiz Moda,
Akiskan Cinsiyet Modasi

TRENDS in GENDER REPRESENTATIONS of LUXURY BRANDS: FEMININITY in MEN’S
FASHION

Abstract

Gender roles have been resistant to change for many years due to heavy imposition of normative
expectations regarding gender-specific appearances. However, there is a rapid transformation of
traditional gender notions in recent years. Various studies have revealed that the Gen Z, which
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constitute the most crowded generational cohort of the global population today, is against gender
duality, and even despising it. This paradigm shift manifests itself in many areas like daily life
practices, politics, media, and popular culture. Descriptions such as androgynous, genderless,
gender-fluid or gender-neutral have entered the fashion industry. The approach in which the
clothing of both sexes is strictly separated from each other is extant, however, there is a trend
towards genderless looks that do not have feminine or masculine features, and gender-fluid
appearances which incorporate elements associated with the opposite sex. Although the use of
masculine elements in women’s fashion dates to earlier times, femininity in men’s fashion is a
newer trend. Especially luxury fashion brands move away from the gendered fashion approach
and depict images that blur the differences between the two sexes instead. Those brands carry
this philosophy into processes that deal with building brand identity and creating advertising
strategies. This study aims to focus on the social media content regarding gender representations
shared by 10 brands that were determined as the most valuable luxury fashion brands in the
world in 2021. Instagram was chosen for this research since it is a digital platform where visual
elements are at the focus. Accounts of these brands will be examined to choose one post from each
that depicts the feminine men’s fashion by using purposive sampling method. Then, the visual
elements in these posts will be analyzed through semiotic analysis. The significance of the study
lies in the understanding it provides regarding how the transformation of gender roles have been
reflected in the representations of the world’s most valuable luxury fashion brands.

Keywords: Luxury Brands, Fashion Advertising, Gender Representations, Genderless Fashion,
Gender-Fluid Fashion
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YENI MEDYADA BIR TREND: INSTAGRAMLANABILIRLIK

Sezgin SAVAS®, Zeynep OZCAN**

0z

Insanlik tarihi incelendiginde her bir teknolojik gelismenin insanlarin yasayis: lizerinde belirli
doniisiimler gerceklestirdigi goriilmektedir. Gilinlimiizde yeni medya teknolojisinin ortaya
¢ikmasi da benzer bir bicimde insanlarin yasam pratiklerini degistirmese de sz konusu
pratiklerin gerceklestirilme bicimini degistirmistir. Bu noktada insanlarin geleneksel
yasamlarinda sergiledikleri pek cok yonelimin dijitallestigi ve bu pratiklere yeni medyanin ev
sahipligi yaptig1 sOylenebilmektedir. Yeni medya teknolojisi géz oniine alindiginda bireylerin
giinliik pratikleri anlaminda 6zellikle sosyal medya platformlarinin 6ne ¢iktig1 gériilmektedir.
Insanlar sosyal medya platformlar1 sayesinde giinliik iligkilerinin énemli bir boliimiinii dijital
ortamdan siirdiirebilmektedir. Bu durum ayni zamanda veri gizliligi, kimlik sunumu, tiiketim,
gozetim vb. pek ¢ok kavramin sosyal medya platformlar iizerinden sorgulanmasi sonucunu
ortaya cikarmaktadir. Glinlimiizde en popiiler sosyal medya platformlarindan olan Instagram da
tlim bu yonelimlerin goériiniir oldugu bir ortam olarak karsimiza ¢ikmaktadir. Instagram’in genis
kitlelerce kullanimu ilgili sosyal medya platformunun tipki Twitter, Facebook vb. pek ¢cok farkli
sosyal medya platformu gibi bir arastirma nesnesi olmasini da beraberinde getirmistir. Bu
egilimin sonucunda da literatlire Instagramlanabilirlik (Instagrammable) kavrami
kazandirilmistir. Instagramlanabilirlik kavrami en genel anlamiyla bir icerigin Instagram’da
cekiciligi veya ilgincligi ile paylasilmaya deger olmasi anlamina gelmektedir. Bu genel anlamin
yaninda ilgili kavramin belirli yonlerden acimlanmaya ihtiya¢ duydugu da soylenebilmektedir.
Instagram iizerinden bir seyi aktarmak yalmizca “aktarmak” anlamina gelmemekte ve ilgili
aktarimin veri gizliligi, dijital iz, gozetim, tiiketim, kimlik vb. pek cok acidan sorgulanmasi
gerekmektedir. Bu calismada da ilgili noktadan hareketle Instagramlanabilirlik (Instagrammable)
kavraminin literatiirde ele alinma bi¢imi ortaya koyulacaktir. Cesitli indexlerin “Instagrammable”,
“Instagrammability”, “Instagramlanabilirlik” anahtar kelimeleri {izerinden taranmasiyla
literatiirde gergeklestirilmis bilimsel calismalar konu basliklar1 ¢cercevesinde siniflandirilacak ve
kavramin iligkilendigi noktalar irdelenecektir.

Anahtar Kelimeler: Yeni Medya, Instagramlanabilirlik, Sosyal Medya Platformlari

A TREND in NEW MEDIA: INSTAGRAMMABLE
Abstract

When the history is examined, it is seen that each technological development has made certain
transformations in people's lives. Even though the emergence of new media technology has not
changed people's life practices, it has changed the way these practices are implemented. At this
point, it can be said that many orientations that people exhibit in their traditional lives have been
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digitalized and new media provides the necessary space for these practices. Considering the new
media technology, it is seen that social media platforms especially come to the fore in terms of
daily practices of individuals. Thanks to social media platforms, people can maintain a significant
part of their daily relationships in the digital environment. This situation also leads to rethinking
of the terms like data privacy, identity presentation, consumption, surveillance, etc. via social
media. Today, Instagram, which is one of the most popular social media platforms, appears as a
digital environment where all these trends are visible. The use of Instagram by large masses
similar to Twitter, Facebook, etc. has made Instagram a research object. As a result of this trend,
the concept of Instagrammable has been introduced to the literature. The concept of
Instagrammability, in its most general sense, means that a content is worth sharing on Instagram
because of its attractiveness or interestingness. In addition to this general meaning, it can be said
that the related concept needs to be explained from certain vantage points. Posting something via
Instagram does not mean only "posting"; posts need to be questioned in terms of various aspects
such as data privacy, digital trace, surveillance, consumption, and identity. In this study, starting
from the relevant point, the way the concept of Instagrammable is discussed in the literature will
be revealed. By examining various indexes for the keywords "Instagrammable" and
"Instagrammability”, the studies in the literature will be classified within the framework of subject
headings and the parts related to the concept will be examined.

Keywords: New Media, Instagrammability, Social Media Platforms
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ATIK KAGIT ISCILERININ SOSYAL MEDYADA OZ TEMSILLERI: COVID-19
SALGINI SURECINDE @ATIKKAGIT TWITTER ICERIKLERININ
GOSTERGEBILIMSEL ANALIZI

Seyma Esin ERBEN"

0z

Atik kagit iscileri yillardir saghk ve egitim hakki gibi temel insan haklarindan mahrum olmasinin
yani sira yoksulluk ve ¢alisma kosullarindan kaynakl goriiniisleri sebebiyle toplumsal dislanmaya
da maruz kalmaktadir. Dahasi, egemenlerin ¢ikarlarim1 koruyan anaakim medya iceriklerinde
(cevrimici veya kitle iletisim araci fark etmeksizin) atik kagit iscilerinin miicadele ve anlatilar
birer gosteri malzemesine dontstiiriilerek tiiketime sunulmaktadir. Dolayisiyla ne sokakta ne
diger kamusal alanlarda kendine bir goriiniirliik alani acabilen atik kagit iscileri, sosyal medya
aracili bir 6z temsil olusturmaya ¢alismaktadir. Bu temsilin kurumsallasmis goriiniimii ise 2013
yilinda kurulan Geri Déniisiim Iscileri Dernegi ve bu dernegin sosyal medya hesaplaridir. Cép
konteynirlar1 veya ¢op yigintilarinda calisan atik kagit iscileri hem COVID-19 kaynakli hastalik
riski hem de 2020 yilinda uygulanan sokaga c¢ikma yasaklari/kisitlamalari sebebiyle gilinliik
gelirlerini elde edemeyerek yasamsal bir tehditle karsilasmistir. Bu calisma, sokaga c¢cikma
yasaklarinda calismaya devam edemedikleri icin kamuoyu olusturmaya calisan atik kagit
iscilerinin sosyal medyadaki 0z temsilini tartismayr amaclamaktadir. Arastirma @atikkagit
Twitter hesabindan sokaga ¢ikma kisitlamasi siiresince paylasilan fotograf icerikleriyle
sinirlandirilmakta ve calismada gostergebilimsel analiz yontemi kullanilmaktadir. Bu ¢alisma,
toplumda éteki olanlarin sosyal medya kullanarak toplumsal goriiniirliik kazanma c¢abalarini
anlamak bakimindan énem tasimaktadir.

Anahtar Kelimeler: Atik Kagit iscileri, Otekiler, Twitter, Géstergebilim, COVID-19

SELF-REPRESENTATION of WASTE PICKERS WORKERS on SOCIAL MEDIA: SEMIOTIC
ANALYSIS of @ATIKKAGIT TWITTER CONTENTS DURING the COVID-19 PANDEMIC

Abstract

Waste pickers have been excluded from society because of their appearance due to working
conditions and poverty, as well as being deprived of fundamental human rights such as the right
to health and the right to education for years. Moreover, the advocacy and narratives of the waste
pickers are presented as a spectacle in the mainstream media content (whether online or in the
mass media) that protects the interests of the dominant ideology. Therefore, waste pickers, who
are neither visible on the street nor in other public spaces, try to create a self-representation
through social media. The institutional form of this representation is the Recycling Workers
Association, which was established in 2013, and the social media accounts of this association.
Waste pickers working in dumpsters or waste heaps faced a vital threat by not being able to earn
their daily income due to both the risk of COVID-19 and COVID-19 curfews/restrictions in 2020.
This study aims to discuss the self-representation of waster pickers in social media, who used
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social media to create public opinion because they could not work in curfews. The research is
limited to semiotic analysis of the static visual content on the @atikkagit Twitter account during
the curfew. This research is important in terms of understanding the efforts of groups positioned
as others in society to gain social visibility in social media. This study is significant in terms of
understanding the efforts of those who are others to become visible in society via social media.

Keywords: Waste Pickers, Others, Twitter, Semiotics, COVID-19
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