Mobil cihaz kullanicilari, mobil cihazlarini kullanarak online alisveris yapma imkanini elde ediyor.
Mobil uygulamalar kisinin glinlik yasaminin ayrilmaz bir pargasi haline gelmistir. Bu kanal isletmeler
icin tliketicilerle yakin iliski kurmanin gli¢l ve etkin bir yoldur. Glinimiizde mobil uygulamalar yaygin
olarak tuketiciler tarafindan ucus durumunu kontrol etmek, sosyal medya ile etkilesim, oyun
oynamak, videolar ve fotograflar paylasmak, iletisim, alisveris ve bilet rezervasyonu ve vs. i¢in
kullanilir hale gelmektedir. Bu ara¢ hem tliketiciler hem de pazarlamacilar icin 6nemlidir. Mobil
uygulamalar dizinin kullanimi 6nemli oranda artmaktadir. Mobil uygulama yazilim gelistiricileri ve
saticilari kullanici dostu uygulamalar gelistirmelidir. Calisma, mobil uygulama araciligiyla alisveriste
tuketicileri etkileyen faktorleri icerir. Mobil uygulama kullanicilarinin satin almada tutum ve
davranislarini etkileyen faktorler incelenmistir. Kullanicilar mobil uygulama tarayicilari ile mobil web
sitelerinden daha fazla zaman gecirmektedir. Bu sebeple, bu ¢calisma mobil uygulamalarla alisveris
yapan tiliketici sayisini artirmaya yonelik ¢6zim bulmak icin yapilmistir. Arastirmanin sonucu
tlketicilerin mobil uygulamalar araciligiyla alisverise tesviki agisindan 6nemlidir. Anket, bu
arastirmanin katilimcilarinin fayda, risk algilari ve niyeti izerinde etkili olan faktorleri sorgulamak
Gzere hazirlanmistir. Ayrica anket kullanici deneyimi ve durumsal faktor 6lgegini icerir. Bu konuyla
ilgili anket Haziran 2016 istanbul'da ankete katilmayi kabul eden 300 iiniversite &grencisi arasinda
yapilmistir. Anket ¢alismasiyla elde edilen veriler istatistiksel yazilim, SPSS 20. 0 ile degerlendirilmistir.
Sonug olarak, mobil uygulamalari kullanan tniversite 6grencilerinin alisveris yapma egilimlerinin
secilen degiskenlerle arasinda istatistiksel agcidan dnemli farkliliklar bulunmustur. Anahtar Sézcukler:
Tuketici Davranisi, Pazarlama, Online Pazarlama, Mobil Pazarlama, Algilanan Fayda, Algilanan Risk,
Kullanici Deneyimi, Durumsal Faktorler, Niyet

The benefit which mobile device users get from using their mobile devices being able to purchase
goods online. Mobile applications have become an integral part of one's daily life. This channel for
businesses to build close relationships with consumers is a powerful and effective way. Nowadays,
mobile applications are becoming widely used by consumers to check flight status, interact with
social media, play games, share videos and photos, to communicate, shop and book tickets and etc.
This technological device is important for both consumers and marketers. The usage of this array of
mobile applications is significantly increasing. Mobile application software developers and sellers
must create user-friendly applications. Study includes factors influencing the consumers' shopping
via mobile application. Factors affecting mobile app users' attitude and behaviour in purchasing
goods were examined. The users spend more time browsing mobile apps than mobile websites For
this reason, this study is conducted to find solutions to increase the number of consumer in
purchasing through mobile apps. The result of research is important in terms of promoting the
consumers' shopping via mobile apps. The questionnaire is prepared to interrogate this research's
respondents on the factors affecting their perceptions on benefits and risks and their intention. Also
the questionaire includes the user' experience and situational factor scale. A survey related to this
topic was conducted in June 2016 among 300 university students in Istanbul, who agreed to
participate in the survey. The data obtained from the survey were evaluated with the statistical
software, SPSS 20.0. It is found that there are significant differences between the tendency of
university students using mobile applications and selected variables statistically. Keywords:
Consumer Behavior, Marketing, Online Marketing, Mobile Marketing, Perceived Benefits, Perceived
Risk, User Experience, Situational factors, Intention



